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Use your vote

IT IS not just the referendum on independence in 
September 2014 where your vote counts. There are a series 
of elections over the next few years where your vote will 
count every time – but only if you use it. 

It may seem tedious to have so many layers of government 
to contend with, but in today’s complex world, you will get 
what you vote for. You must exercise your right to vote to 
get the future that you want to see for your business.

This May, too few of us will vote in the European elections. 
UK turnout over the six elections since accession in 1979 
stands at an average of 33.6%. 

Over the same period, turnout across the whole of the 
expanding union has drifted from 62% to 43%. 

This is worrying at a time when the European Union is the 
source of so much of our legislation, and may hold the key 
to export growth and a re-balancing of the economy (some 
80% of the export documentation issued by Chambers of 
Commerce across the UK are for exports to Europe).

In September, we will vote in an historic referendum on 
Scottish independence. 

The last two times that a referendum was held on Scottish 
devolution, turnout was 63.8% in 1979 and 60.4% in 1997. 

On both occasions there were majorities for devolution, 
although in 1979 the hurdle of 40% of the total electorate 
voting yes was not reached. 

This time round, independence rather than devolution is 
being offered and it seems reasonable to expect turnout to 
match or exceed 60-64%. 

The missing detail from both campaigns will not be 
forthcoming until after the event, and will be subject to 
negotiations after the event. 

There are early indications that business sentiment and 
voter intentions are going in opposite directions. 

Next up in 2015 is a UK Westminster election, posing lots 
of questions, including; will those elected from Scottish 
constituencies serve the full term if the vote is ‘yes’ to 
independence; will the Conservatives secure a majority for 
a referendum on membership of the European Union in 
2017 and how will potentially ‘temporary’ Scottish members 
of parliament impact on this; what if England, driven by 
UKIP, votes to escape the ‘shackles’ of the EU and Scottish 
voters vote to remain? 

It would take a thriller writer to invent a more convoluted 
plot. Turnout has dropped from 72.6% in 1997 to 63.8% in 
2010.

Scheduled in 2016 are elections for Holyrood MSPs. If the 
independence vote is ‘yes’, they will be elected a month or 
so after the proposed ‘independence day’ in the SNP White 
Paper and could form the first independent parliament. 

If the answer is ‘no’ they will have little say in the 
prospective EU membership referendum, no control over 
any replacement for the Barnett Formula for funding the 
Scottish Government, and unknown influence over any 
further devolution – an option the electorate appears to 
want. Running counter to declines elsewhere, turnout has 
grown steadily from 58.1% in 2001, to 60.8% in 2005, to 
63.8% in 2010, suggesting that devolution is giving equal 
status to Westminster and Holyrood (both 63.8% turnout in 
2010).

To complete the full set, the local government elections in 
2017 will be interesting to see how national politics impact 
on local elections. Turnout last time in 2012 ranged by ward 
from 35% to 45% in the Shire, and from 20% to 44% in the 
city.

Perhaps the most important conclusion to draw from this 
evidence is that there are few businesses which would 
run their affairs in this complex way and expect to make a 
profit.

Each layer of government taxes business in one way 
or another and the potential for duplication of effort 
is growing, as is the tendency to throw sweeties at the 
electorate in the hope of advantage.

Your Chamber will be producing a manifesto for business 
for each election in the sequence, and we will need your 
help to make sure that we are identifying and lobbying 
on the key issues for each sector at the right level of 
governance. We’re here to do this work so that you don’t 
have to.

A final thought. There are constant reminders from around 
the world of how privileged we are to live in a democracy 
where free speech and free votes are the norm. Others 
fight, and some give their lives, to win the right to vote. We 
should not let this freedom slip through want of care.
Use it or lose it.

Bob Collier
Chief Executive
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The Chamber is happy to publicise the services and products of member organisations, but  cannot be held liable for any loss sustained by members using any of the services advertised.

We want to thank our Premier Partners for their 
continued support of your Chamber. Please contact 
Liam Smyth, Membership Director, at 
liam.smyth@agcc.co.uk if you would like to learn more 
about this exclusive level of membership.

 PREMIER PARTNERS
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FORMER Scotland rugby captain Jason White has helped 
McCalls launch a new business stream. The highlandwear 
specialist unveiled its new bespoke tailoring service, 
Tailors at No. 15, to guests at the company’s Bridge Street 
headquarters.

The evening was also an opportunity for the company to 
celebrate its recent membership of the Guild of Master 
Craftsmen, an organisation which represents more than 
400 trades, services and professions across the UK.

RECRUITMENT specialist Brander has announced the 
formation of a new Permanent Recruitment & Selection 
division which will also see the company recruit personnel 
for the accountancy and finance sector for the first time. 

The firm, which has expertise in oil and gas engineering 
and drilling recruitment, has identified the sector as an area 
of growth for 2014 and will be initially looking to recruit for 
all levels.  

Team lead for the new division will be Paul Black, who joins 
Brander with eight years of recruitment experience, dealing 
with experienced financial, commercial and supply chain 
professionals both on a local and international level.

SECRETARY of State for Culture, Media and Sport 
Maria Miller joined Aberdeen City Council’s convener of 
Education, Culture and Sport Councillor Jenny Laing to 
launch the Accelerate Aberdeen broadband connection 
voucher scheme.

The scheme, funded by the Department of Culture, Media 
and Sport, allows businesses to apply for grants of up to 
£3,000 each to cover the costs of installing faster and 

better broadband, helping them to offer customers faster 
service and increased reliability. 

It will benefit SMEs, helping the city to create and attract 
new jobs and investment as part of the Government’s 
ambition to make the UK the best place in Europe to do 
business. 

The businesses pay the VAT, any amount over the value of 
the voucher, and the ongoing subscription costs.

Aberdeen is one of 22 cities which successfully bid for UK 
Government Super Connected Cities funding for improved 
broadband. 

Of the £5.58million awarded to the city, subject to an 
approved work programme, £3.5million is to be spent on 
vouchers designed to help small businesses connect to 
better quality, high-speed broadband.

The rest will go towards the provision of accessible, free 
wifi in a number of public buildings, and a technology 
accelerator programme  

To register an interest in the voucher scheme visit: 
www.aberdeeninvestlivevisit.co.uk

OFFSHORE chemical engineering specialist Aubin Group 
has formed a co-operation agreement with subsea flexible 
pipe specialist Flexlife to create an industry first in subsea 
integrity management (IM).

Aubin Integrity, a division of Aubin Group, and Flexlife are 
working together to provide full-service IM solutions to the 
oil and gas industry. 

Under the co-operation, Aubin Integrity will supply its 
development team to create bespoke products and provide 
offshore personnel for operations. 

Flexlife will bring its subsea engineering and project 
management expertise to ensure quality deployment for all 
applications.

DEER Digital, saved from closure last year, has rebranded 
as Tide Studio as it prepares for growth in 2014. 

The web, digital and social firm had faced closure in 
September last year following difficulties when a single 
tweet set the wheels in motion for a swift acquisition by 
The Urquhart Partnership Holding Ltd (parent company 
of Aberdeen HR, Training & Recruitment Consultancy, The 
Urquhart Partnership.)

A core team of five employees was retained to evolve the 
company to and position it as a leading digital solutions 
partner.

Bespoke tailoring

Jason White with Iain Hawthorne, left, managing director of 
McCalls and the Much Hon. Duncan Paisley, right, of Westerlea, 
chief assessor for the Guild of Master Craftsmen.

Over 700 clients trust us to be their 
payroll partner, do you? Aberdeen's 
favourite payroll solution. www.activpayroll.com

New division for Brander

Accelerate Aberdeen

Subsea link-up

Going with the Tide
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The North-east of Scotland is key to that strategic aim 
and it is estimated that by 2020 the contribution of 
golf tourism to the local economy in Aberdeen and 
Aberdeenshire could rise from its current £27million to 
£67million.

The national golf tourism development strategy “Driving 
Forward Together” was published last year and it has led 
to a regional golf development group for Aberdeen City 
and Shire which later this month will launch a website and 
marketing material.

The fact that the Aberdeen Asset Management Scottish 
Open is being held at Royal Aberdeen, the Ryder Cup is 
taking place at Gleneagles and there has been a surge of 
interest in golf in this area following the opening of the 
Trump International Golf Links has created an “unmissable” 
opportunity this year to grow the golf visitor market.
Gordon Todd, senior project executive for tourism at 
Scottish Enterprise, said that the national strategy had 
identified Aberdeen City and Shire as a key growth 
opportunity.

Together with Aberdeenshire Council and Aberdeen City 
Council, Scottish Enterprise then commissioned research 
into the growth potential which subsequently led to the 
formation of a golf tourism alliance which operates under 
the brand “golf aberdeen city and shire”.

“There are similar groups elsewhere in Scotland which have 
been very successful and we are very keen to plug the gap 
in the North-east because until now there has not been an 
industry-led group.

“It is a very cost-effective way of pooling resources at a 
local level and it is very much about the industry pulling 
together in a way that hasn’t happened in the past – clubs 
speaking to accommodation providers, both speaking to 
operators and really getting behind a whole call to action in
terms of destination marketing and declaring a golf brand 
for the area.

“The Scottish Open offers a major opportunity. Research

Taking an Open 
opportunity
IT IS hoped that in the next six years Scotland can go from being not just “the home of golf” but 
the world’s number one global golfing destination.

continued on next page
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by Highlands and Island Enterprise reckoned the value of 
the event at Castle Stuart to the Scottish economy was 
£5.1million of which almost £4million was in the Highlands 
and Islands and that was in 2011 when the weather cut the 
event to three days.”

Hector Emslie is managing director of Golfers Scotland, an 
independent Banchory-based company with more than 
30 years experience in organising and arranging corporate 
golf days, events and golf holiday itineraries for golfers 
throughout Scotland and worldwide.

The company has been awarded a two-year part-time 
contract to set up the alliance, and generate golf visitors 
to the area through marketing activity including a website 
golfaberdeen.com which will shortly go live.

The remit also includes working with golf clubs to improve 
their market, financial and business intelligence to allow 
them to raise the standard of visitor experience and 
customer service.

Similar organisations which have proved successful include 
Golf East Lothian, Carnoustie Country and the Fife Golf 
Partnership, all of which benefit from an annual funding 
contribution from the public sector.

Hector said: “East Lothian markets itself as ‘Scotland’s 
Golf Coast’ and has been on the go for about 12 years so 
we are playing catch-up. We are selling Scotland first as 
“The Home of Golf” to attract inbound tourists and our 
rivals are destinations like Ireland which is slightly ahead of 
where we want to be but the Irish Government spent about 
€10million on promoting golf tourism a decade ago.

“Other rivals are Spain and Portugal which have year-round 
sunshine and Turkey which offers very good value all-in 
packages and is very popular with the Germans. Golfers 
don’t come here particularly for the weather. They come 

for the golf, the malt whisky, the 
food, the fresh air and the history 
and to be the world’s number one 
destination is a big ambition.

“If someone goes to the King’s Links, 
then Banchory and then Trump 
they will experience three different 
service levels but we want to work 
towards consistency so when you 
go to play on your office day out, 
the greens have been cut and are 
in good condition, your bacon roll 
is nicely served and you are made 
welcome when you arrive at every 
venue.

“We are selling partnership of the scheme to 
accommodation providers, guest houses and private hotels 
right up to four and five-star properties as well, obviously, 
as golf clubs.

“Small private hotels on Deeside, for example, may not be 
able to shout from the rooftops individually but they can as 
part of the organisation. 

“Collectively we are much stronger and normally golfers 
are high-end tourists who are here to spend money.  They 
are only playing golf for three or four hours a day and 
apart from going to sleep, the rest of the time they spend 

“Scandinavia and Germany 
are big markets for us 

because of the flight 
connections into the airport.” 

Hector Emslie, Golfers Scotland

Hector Emslie, 
managing director 
of Golfers Scotland

continued from previous page



11
April 2014 BUSINESS BULLETIN

FE
AT

UR
ES

exploring the area, making retail 
purchases, having lunch, going to 
dinner and spending.  

“They are on holiday and because 
some people don’t realise they are in 
the golf tourism business, I say ‘for 
golfers read tourists.’”

He explained that the alliance is a 
non-profit-making organisation and 
all the money taken in will be spent 
on selling the area as a destination.

“With the funds, we will go out and market this around the 
globe and increase the volume of visitors to Aberdeen City 
and Shire.  That could be people wanting a five-day break 
exclusively in this area or in different areas of Scotland. We 
are selling Scotland first and sometimes we will get 80% of 
the visitors here and sometimes we will get 20%. 

“People might fly into Edinburgh, come up and play Trump, 
go to Balmoral Castle and play one of the Royal Deeside 
courses and then visit Inverness.

“Trump has been a huge catalyst for bringing new visitors 
into the area because a lot of people who’ve experienced 
Fife and the home of golf and played Gleneagles and 
Turnberry want something different and until now, although 
the Americans know Cruden Bay and Royal Aberdeen, no 
one has really heard of this area as a golfing destination.

“Scandinavia and Germany are big markets for us because 
of the flight connections into the airport. We have been 
looking at near neighbours to market to first of all and 
because of the Trump brand and name it is getting a global 
reputation for being a wonderful course play.

“Every day Lufthansa has 360 seats coming into Aberdeen 
from Germany and a lot of them are potential leisure break 
golf travellers. There are 700 seats a day coming into 
Aberdeen from Norway with Bmi, Scandinavian Airlines 
and Wideroe which offers massive potential.”

Hector and his colleagues and partners will be working 
hard to capitalise on the huge opportunity which the 
Scottish Open offers, being held a week before the Open 
Championship.

Last year’s winner of both events, Phil Mickelson, is 
returning and Rory McIlroy is also coming to Aberdeen 
but it is anticipated that a number of other big name 
Americans could view Royal Aberdeen as the ideal warm-
up for Hoylake the following week.

“There will be a worldwide television audience and we will 
be doing everything we can to ensure that the presenters 
have all the material they could possibly use to provide 
viewers with information about all the attractions in this 
area, as well as the golf.”

“We are very keen to plug the 
gap in the North-east because 

until now there has not been 
an industry-led group.” 

Gordon Todd, Scottish Enterprise

Gordon Todd, 
Scottish Enterprise
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ONE of the UK’s most senior legal authorities has been 
appointed Patron of the ground-breaking Aberdeen Law 
Project.

Supported by legal firm Pinsent Masons, the Aberdeen Law 
Project is the first law project in Scotland to be founded, 
operated and led by students and provides assistance to 
those who otherwise would be unable to seek legal advice 
or obtain representation.

Lord Hope of Craighead accepted the role during a visit 
to Elphinstone Hall at the University of Aberdeen, where 
he met undergraduates from the Law School including 
student director Anna Robertson and university vice 
principal and head of college, Professor Margaret Ross.

During a 50-year career, Lord Hope served as Scotland’s 
head of judiciary in the posts of Lord President of the 
Court of Session and Lord Justice General and he is the 
recently retired Deputy President of the Supreme Court.

ROBERT Gordon University has received a prestigious 
accolade in recognition of its commitment to supporting 
young people from a care background. The university has 
been awarded the Buttle UK Quality Mark for its work in 
developing a programme of support to widen access to 
higher education for young people with a care background.

Created by Buttle UK, the largest grant-giving organisation 
in the country directly supporting children and families 
living in poverty, the charity awards the Quality Mark to 
colleges and universities which commit to support a young 
person who has been in care, to access further and higher 
education and successfully complete their studies and 
achieve their ambitions.  

To receive its Quality Mark RGU had to demonstrate that 
it has a robust strategy in place to ensure that students 
from a care background can access a package of support – 
financial, pastoral and educational.  

The accolade is also an acknowledgement of the work of 
RGU’s Student President for Education and Welfare, Steven 
Mills, who heavily promoted the Who Cares? Scotland “It’s 

Time to Listen” care leavers campaign pledge across the 
campus which aims to tackle the discrimination associated 
with young people in care and leaving care.

ROBERT Gordon University expert has joined an exclusive 
group of academics in Scotland to receive a senior 
appointment to the Higher Education Academy (HEA).

Dr Lesley Diack from RGU’s School of Pharmacy and 
Life Sciences is the first academic at the university to be 
recognised as a Principal Fellow of the HEA, one of only 
six in Scotland and 124 in the UK. The appointment is 
in recognition of Dr Diack’s teaching and learning work 
within the university and also her work on the national and 
international stages. 

Dr Diack is a senior lecturer in eLearning, Chair of School 
Ethical Review Panel, and Education Research Group 
Convener at RGU. Her research interests lie in eLearning in 
education, interprofessional education, public health and 
prescribing.

JUMPSTART, the Edinburgh-based company created to 
support UK businesses make successful HMRC Research 
and Development Tax Relief claims, is preparing for 
significant expansion thanks to a £3.4million investment of 
growth capital from Business Growth Fund (BGF). 

BGF, which has already made four investments in Scotland 
over the past three months, is an independent company 
established to help the UK’s growing businesses. 

Its investment in Jumpstart will support the company’s 
further growth across the UK through the expansion of 
its in-house sales, marketing and delivery functions and 
a strengthening of the management team. It has also 
bolstered the Board with the appointment of Jim Faulds as 
chairman and David Evans as non-executive director. 

Jim brings extensive experience of working with 
institutionally backed businesses. He is the current 
Chairman of Change Recruitment and WRG Creative 
Communication. David has joined the board to assist 
Jumpstart in forming partnerships with UK-based 
accountancy firms. He was the former UK Senior Partner at 
accountancy and business advisory firm, Mazars, and has a 
broad network of contacts in the UK accountancy market. 

SUBSEA engineering and project management specialist 
CSL has relocated to larger premises in Aberdeen in a 
move which reflects the company’s continuing growth.

It has gone from The Exchange building on Market Street, 
to Geo House at the corner of Commerce Street and 
Virginia Street.

Around 40 staff made the move but the number will be 
increased in the coming months as CSL continues its 
recruitment drive across a range of engineering disciplines 
to develop its core engineering team by upwards of 30 
people.

New patron for law project

From left, Lord Hope of Craighead, Roger Connon, head of 
Pinsent Masons’ Aberdeen office and Anna Robertson, student 
director of Aberdeen Law Project

Jumpstart investment

Principal fellow honour

Quality Mark for RGU

CSL move
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enjoyed a 36% increase in turnover after securing a clutch 
of contracts in new countries.

Sales in 2013 hit £280,000 for the firm, after it experienced 
a steep rise in demand for its “magically enhanced” HSE 
(Health Safety and Environment) presentations, which it 
delivers to some of the oil and gas sector’s biggest players.

Recently, the company was commissioned by global 
energy company Chevron to present sessions to employees 
at its Singapore and Thailand operations.

The business’ growth has also spread to the Middle East, 
with the firm being awarded a contract to deliver its 
innovative presentations for Rawabi Holding. In Europe it 
has secured work in Holland – with Noble Drilling – and 
Norway, Denmark, France and Belgium.

A FRESH approach to addressing the skills gap in 
Aberdeen is being taken by the city council’s Business 
Growth team.

City firms seeking to fill vacancies and recruit skilled 
professionals are invited to join the council at a range of 
recruitment fairs run by the Career Transition Partnership 
(CTP) across the UK.

Aberdeen City Council’s senior officer for employability, 
skills and community enterprise Heather Farquhar 
will be promoting the city as a choice destination for 
professionals, at a series of events aimed specifically at 
armed services personnel seeking civilian posts.

More than 20,000 service leavers enter the civilian job 
market through the CTP each year, including highly-
trained engineers, technicians, trainers, administrators, 
IT managers, drivers, chefs, nurses, pilots, experienced 
managers and communications experts. Many of them 
have skills which are transferable to the energy industry.

The council has already attended events in York and 
Cornwall and will be in  Perth on May 14 , Bristol on June 18 
and Southampton on September 11.

Attendance costs £300 per company.

HOTEL group Thistle has made a £6.9million investment in 
its Thistle Aberdeen Airport and Thistle Aberdeen Altens 
hotels to provide enhanced facilities for both leisure and 
business travellers.

A £4million five-year refurbishment of bedrooms and 
public areas at the Altens venue is in its final phase. The 
last stage will cost £336,000 and involves a revamp of 36 
rooms, including six which will be converted into studio 
apartments. The apartments will be fitted out with kitchen 
facilities to respond to the needs of a growing number of 
long-stay guests. 

The refurbishment at the four-star Thistle Aberdeen Altens 
is on schedule to be completed by the end of March.
A five-year £2.9million refurbishment programme focused 
on bedrooms and public areas at of the airport hotel, which 
is also rated as four-star, was completed in January. The 
final phase of the programme resulted in 37 bedrooms 
being redecorated.

DUE to continued organic growth, the team behind 
Scotland’s rated trades website, TradesAdvisor.com, and 
the Scottish Home Show, has moved from Spa Street to 
larger premises on Aberdeen’s South Mount Street. 

The recently re-branded company, which is now known as 
Xcite Media Ltd, has added to its portfolio of exhibitions by 
bringing dedicated children’s event, the Scottish Kids Show, 
to the AECC in June this year. It has also expanded its team 
with the appointment of sales manager Lesley Mitchell. 

TradesAdvisor.com is due to host its second annual Trades 
Awards at Pittodrie Football Stadium on Thursday June 5.

The Scottish Home Show will also return to the AECC on 
September 26-28.

OIL and gas consultancy, Maxoil Solutions, has signed 
an exclusive agency agreement with a major Malaysian 
company.

Maxoil – which has bases in the UK, USA, Norway and 
Australia – has formed a strategic partnership with 
Selangor-based system integrator specialist, Expet 
Controls Sdn Bhd.

The agreement, which will see Expet market Maxoil’s 
consultancy services to the Malaysian oil and gas sector, 
has been formed as Maxoil looks to expand its global 
operations.

Maxoil’s Managing Director Mel Dow said: “We’re delighted 
to sign this agreement with Expet, a company which is 
extremely well regarded, particularly within the Malaysian 
market.

“I’ve no doubt this partnership will help facilitate our 
growth in the Far East, where we’ve identified exciting 
opportunities for our specialist services.”

There’s magic abroad

Fifth Dimension partners Ivor Smith, left, and Jeff Burns

Military target

Thistle refurbishment

Expansion at Xcite

Malaysian agreement
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Proving that oil and water do mix 
However, the arrival of the North Sea oil industry 
brought a new challenge and competition to work 
in the same areas. The potential for conflict was 
obvious and there were thoughts of legal battles 
about lack of access to grounds but instead the 
fishing industry embraced the new opportunity 
and chose the collaborative route.

Today, there are almost 500 installations in the UK 
sector, 5,000 wells and more than 10,000km of 
pipeline which the fishing fleet has to avoid.

Ensuring that the fishing industry benefits as 
much as possible from the work that creates 
is SFF Services Ltd which was established 28 
years ago and is now a professional vessel and 
personnel provider, helping fishermen supplement 
their incomes with work in the oilfield and also 
helping ensure safer operations for both sectors.

Offshore renewables provides a new challenge 
but also a new opportunity, just as the inevitable 
and imminent increase in decommissioning work 
will, and the company is already working to 
capitalise on that.

SFF Services provides a wide range of different 
services including guard vessels, fisheries liaison 
officers, marine mammal observers, passive 
acoustic monitoring operatives, environmental 
survey services, seismic support vessels and trawl 
sweep vessels.

Steven Alexander, director of business development, said that 
in the early days it was harder to find fishermen willing to do 
oil work because there were sufficient fishing opportunities 

and less regulation. When 
the 2001 Cod Recovery Plan 
introduced a limit on the 
number of days vessels could 
operate at sea, in addition to 
existing quota restrictions, it 
changed the landscape. The 
additional support the oil work 
could offer the fishing industry 
was not only welcome but 
in some cases it was vital for 
survival. 

Since 2001, 487 different 
fishing vessels have spent 

over 66,000 days at sea on oil work and for the same period, 
more than 42,000 offshore personnel days have been spent 
on client vessels.

Last year alone, 148 vessels worked almost 10,000 non-fishing 
days at sea, which equates to the average annual fishing 
effort of 69 vessels.

He said there was no doubt that from both an operational 
and overall management point of view it would be easier to 
operate with a smaller, full-time support vessel fleet, totally 
kitted out for the purpose but that was not the ethos of 
the organisation, which is wholly owned by the Scottish 
Fishermen’s Federation (SFF). 
The SFF, established more than 40 years ago, is the main 
political and trade protection organisation for the Scottish 
fishing fleet and encompasses nine constituent associations.

“The idea is to spread the work out and, where possible, 
hopefully give the guys who are being temporarily displaced 
by pipeline or other work something to replace it - subject 
to our member vessels meeting the required standards and 
specific stipulations laid out by our clients,” said Steven.

He said a good barometer of the close working relationship 
between the two industries was that the FOOCG (fisheries 
and offshore oil consultative group) - set up primarily to 

FOR hundreds of years, Scotland’s 
fishermen worked alone in the North 
Sea, sharing the waters with only the 
occasional commercial vessel.

Last year, 148 vessels worked almost 10,000 non-fishing days at sea

Steven Alexander, 
director of business 
development, SFF

“We believe that the policy of 
spreading work opportunities 
amongst the fleet brings 
multiple benefits.” 
Steven Alexander, SFF
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resolve issues between the two - had not met for several 
years. 

“We believe that the policy of spreading work opportunities 
amongst the fleet brings multiple benefits. It means there 
is an additional safety check which the boats have to go 
through with the Maritime and Coastguard Agency. We also, 
as a minimum, audit the boats annually and the clients can 
carry out an independent audit if they wish, with some of the 
bigger players having their own marine people in-house.

“They are all working boats we use so they are back fishing 
the week after their oil work and it is a good way to give 
them knowledge.  It is good for their safety because it gives 
the crews an overview of the scale and variety of oil and gas 
infrastructure in the UK sector.  For example, they can see 
how massive some of the structures are.”

The cornerstone of the working relationship between the 
two industries is FishSAFE, a state of the art interactive 
system which protects fishing boat skippers in the North Sea, 
providing audible and visual warnings of approaching hazards 
and clearly displaying where surface and subsea structures 
are located.

During the installation, construction and decommissioning 
of offshore structures, guard vessels are required to provide 

protection for the equipment and to ensure 
that fishing vessels can go about their work 
safely. These vessels range from 15-metre 
trawlers, the minimum size, to 40-metre plus 
vessels which are necessary for the harsher 
waters west of Shetland.

In recent years, the provision of expert 
personnel has also significantly increased.  SFF 
Services provides fisheries liaison officers who 
can support seismic surveys and installation 
and decommissioning activities with their 
local fishing knowledge. This allows effective 
communication for everyone involved in an 
operation, and minimises disturbance. The 
company also provides experienced seafarers 
as Marine Mammal Observers (MMOs) on 
seismic surveys and other operations.  All 
the MMOs hold a Joint Nature Conservation 
Committee approved training certificate and 
many are also trained in Passive Acoustic 
Monitoring (PAM).

PAM operators act as observers in darkness or 
reduced visibility using hydrophones to detect 
marine mammals to reduce the risk of injury 
or disturbance. A wide variety of clients have 
also been provided with vessels to carry out 
trawl sweeps which can identify a potentially 
hazardous area as either safe or unsafe to fish 
in and around. For example when a trench has 
been dug on the seabed, a pipeline installed and 
the trench backfilled it can still pose a threat.  In 
certain areas because of the composition of the 
seabed, clay forms “berms” - giant blocks big 
enough to snag a trawler’s nets with potentially 
dangerous and costly results.

Similarly, decommissioning and abandonment - 
no matter how carefully carried out - can leave behind debris 
and potential snagging hazards.

“We are looking at how we can become more involved in 
renewables work and how some of the smaller boats might 
be able to be engaged, but it is still early days for this,” said 
Steven.

“We are also looking at potential opportunities for the pelagic 
(herring and mackerel) vessels. There are just over 20 boats in 
the pelagic fleet and they can catch their quota in around 12 
weeks. That means there are virtually brand new multi-million 
pound vessels tied up in port doing nothing so it would be 
great if there was something we could get them involved in.  

“We are currently looking into the possibility of survey and oil 
spill response type work for these vessels. In the last year we 
have also run a number of fisheries awareness courses aimed 
at providing oil and renewables groups as well as the likes of 
environmental teams, working on environmental statements, 
with a greater insight into fisheries matters.

“We hold the courses in our offices but also take delegates to 
ports such as Fraserburgh and Peterhead to show them the 
markets and around white fish, pelagic and shellfish boats just 
to give them a sense of the industry and a feeling for the size 
of the vessels.”

Proving that oil and water do mix 

Last year, 148 vessels worked almost 10,000 non-fishing days at sea
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MARINE technology specialists Kongsberg Maritime Ltd 
has launched a new offshore vessel simulator - the only 
one of its kind in the UK and one of only four operating 
worldwide - at its training centre near Aberdeen. 

The KOVS (Kongsberg Offshore Vessel Simulator) supports 
the firm’s delivery of dynamic positioning (DP) courses for 
the marine sector, and provides the most realistic on-shore 
training environment possible.

Scottish Secretary of State Alistair Carmichael and Sir 
Robert Smith, MP for West Aberdeenshire and Kincardine, 
learned more about the new simulator at Kongsberg 
Maritime Ltd - the UK-based subsidiary of Kongsberg 
Maritime - during a recent visit to the Westhill training 
centre.

The state-of-the-art training simulator is designed to 
replicate the bridge of a ship, with large computer 
screens projecting 3D imagery of the marine environment, 
complete with production platforms, support vessels and 
buoys.

Course instructors simulate a range of different scenarios 
to test delegates and improve their competence in a range 
of disciplines including ship handling, offshore loading and 
emergency manoeuvring.

The simulator is the latest success story for the training 

centre, which has grown year on year since its launch in 
2009 because of the high level of demand for technical
and product specific training programmes. 

In its first year of operation, 337 delegates were trained 
at the centre, and by last year this figure had increased to 
1,239.

Offshore simulator bridging the gap

Training instructor Keira Togneri, Sir Robert Smith MP, Alistair 
Carmichael MP and Dave Shand, General Manager Offshore of 
Kongsberg Maritime Ltd
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THE Going Google Roadshow rolled into town last month, 
as Island GIS presented the Future of Search and Mapping 
together at a Chamber event at the Copthorne Hotel.

Organised by Genoa Black Marketing Engineers, delegates 
from the oil and gas industry joined the first event of its 
kind in the North-east, with representatives from Shell, 
Total, Scottish Enterprise, RGU, MacDonald Energy and 
IPIECA in the audience.

Technology and innovation in the sector were under the 
spotlight, with a specific focus on mapping, geo-solutions 
and enterprise search, as the presenters were joined by 
Extended Content Solutions (ECS).

With broad geographic information systems (GIS) 
experience across both offshore and onshore exploration, 
Island GIS demonstrated how recent technological 
advances in mapping technologies can create efficiencies 
across the oil and gas supply chain. 

CEO Paul Edmunds provided a case study inspired by 
his recent trade mission to Africa and demonstrated how 
companies can maximise the value of their information 
from early-stage exploration through to operations 
management, and scale this to keep pace with the growing 
“GEO” services industry.

Ed Bellamy from Extended Content Solutions made the 
case that as the volume 
of enterprise data 
increases, the value of 
data decreases and with 
over 85% of information 
now unstructured, 40% of 
enterprise time is spent 
looking for and validating 
information. 

Solutions from Google 
Search however provide 
a more semantic 
classification, making 
data search less time 
consuming, reducing risk 
and increasing the speed 
of sharing.

“This event gave delegates 
an insight into how 
operational effectiveness 
and financial efficiencies 
can both be improved 
within the energy and oil 
and gas sectors” said Paul 
Edmunds. 

“By managing huge 
quantities of data, 
imagery and providing 
an analysis of specific 
projects, companies can be 
provided with a 

real-time operational picture of their physical assets and 
activities wherever they are in the world, enabling them to 
continually monitor progress and development, which gives 
them the knowledge and insight to make more informed 
decisions faster.” 

The event closed with a presentation from three members 
from the Google team, with Derek Freel, enterprise search 
account executive at the company explaining how search 
and mapping can be maximised within the oil and gas 
industry using the latest technology and techniques, 
underpinned by the message “work the way you live”. 

Enterprise geo account manager Tore Dimmestol explained 
how mapping is  - and can be  - used within exploration 
and production and how there is no need to be a specialist 
to understand and benefit from GIS solutions. 

Finally, Olivier Colinet, EMEA director, sales engineering, 
shared a broader perspective on the global future of 
technology and the world of innovation and how Google 
is investing in breakthrough technologies to solve big 
problems, which included an opportunity for delegates to 
try out the “Google Glass”. 

Island GIS, a leading independent geographic information 
systems consultancy and provider of innovative and 
integrated geospatial solutions for the oil and gas industry 
was appointed as a Google GEO Enterprise Partner in 2013.

Google looks to future of  search 
and mapping at Chamber event

Derek Freel, enterprise search account executive at Google
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ABERDEEN businesswoman Jeanette Forbes has been 
appointed to the board of the Scottish Government’s 
Digital Scotland – Business Excellence Partnership.

The newly established partnership was set up to support 
Scotland’s goal of becoming a world class digital nation by 
2020.

Jeanette, chief executive of the PCL Group, will sit on 
the board as the representative of the government’s 
Technology Advisory Group which she joined last year. 

The TAG board, which is chaired by the Scottish 
Government, comprises representatives from a number of 
public sector agencies from national and local government 
and from industry.

The Digital Scotland board will have strategic oversight of 
policy developments and the work which is being carried 
out by the various partners to bring digital improvements. 
In particular it will encourage partnership working and 
monitor best use of resources.

SUBSEA technology firm, Ecosse Subsea Systems Ltd 
(ESS), has been awarded a £5million contract to design, 
build and operate a cable-lay system for a European 
utilities provider.

The Scottish-based company will support the Array Cable 
Lay and pull-in component of a wind farm project located 
off the Humber Estuary in north east England.

The unnamed client has chartered the Atlantic Carrier 
support vessel which mobilised from Sunderland for the 
campaign which is expected to last up to 10 months.

ESS, which is headquartered in Banchory near Aberdeen, 
will add an extra 30 staff to its existing 60 strong team to 
compete the contract.

ESS was previously engaged to carry out seabed 
preparation and boulder clearance work on the same 

project using its SCAR plough technology but this is the 
company’s first renewables cable-lay award.

ROBERT Gordon’s College has launched a major 
fundraising campaign to realise its vision to create the 
largest new school teaching facility for science and 
technology in the UK.

To date, £1.5million has been raised and it is hoped this 
public campaign will bring the total to £4million. The 
full investment of £12million will create a science and 
technology centre with 34 laboratories and workshops. 

It will open later this year alongside The Craig Centre 
for Performing Arts, which will enable pupils and the 
community to benefit from a modern performance and 
digital recording venue in the heart of Aberdeen. 

Pupils using the Science and Technology Centre will 
have access to the latest facilities and modern teaching 
methods. These include: a laboratory for microbiological 
and molecular biological research, a dedicated instrument 
room to ensure best operation of sensitive analytical 
experiment equipment and the provision of digital devices 
as an integrated part of classroom activity.

AKER Solutions has invested in a new training centre 
bringing access to training on Aker Solutions drilling 
equipment to the UK for the first time.

Focused on delivering training on Aker Solution’s hydraulic 
and electric drilling equipment, the centre provides the first 
UK base for training only previously available in Norway, 
the USA, Brazil and Singapore.

Housed within the company’s site at Kirkhill the facility 
has already seen a high level of activity and bookings for 
the coming year. Supported by a team of highly qualified 
and experienced instructors, it offers a portfolio of courses 
providing specialist training for drill crews as well as 
onshore and offshore support teams.

A NORTH-EAST cancer support charity has strengthened 
its relationship with a leading national cancer charity with 
the introduction of an advice service to its Aberdeen base.

CLAN Cancer Support‘s existing relationship with 
Macmillan Cancer Support has seen them signpost 
clients to the national charity for advice on benefits and 
employment for a number of years. 

Now, a new collaboration with The Grampian Macmillan 
Cancer Centre Project will see appointments available 
at CLAN House, where people undergoing treatment at 
Aberdeen Royal Infirmary can attend to receive advice on 
financial and employment issues. 

The Grampian Macmillan Cancer Centre Project is a 
partnership between Macmillan, The Pension Service 
and Grampian Citizens Advice Bureau (CAB) and will be 
present at CLAN House fortnightly on a Thursday morning 
on an appointment basis only. 

Digital appointment

Jeanette Forbes 

Humber cable contract

Science teaching boost

Aker knows the drill

Advice centre launch
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Lofthus showing ev ery sign of success
They can boost businesses, ease the stress of visiting 
hospitals or other new buildings for the first time and give 
a clear message about a company’s brand.

It is now 63 years since Albert Lofthus opened his one-
man sign-making business in Aberdeen and things have 
changed significantly since those days, even though he was 
a signage pioneer and was also credited with crafting the 
first pair of acrylic skis.

Today his company specialises in the complete spectrum of 
signs from retail and illuminated signs, to braille and tactile 
signs and those using innovative materials and applications.

Lofthus Signs remains a privately owned company but now 
has 38 employees, including two in Edinburgh, and has five 
different divisions.

As wells as sign services they specialise in graphics, 
wayfinding, engraving and the growing digital market.

One of the highest profile projects they have been involved 

in recently was as consultants to the new wayfinding 
scheme at Aberdeen Royal Infirmary which involved almost 
800 signs.

“It is vitally important that when people arrive at a hospital 
that they can find their way around easily,” said Robin 
Williamson, managing director of Lofthus Signs.

“They are likely to be visiting a loved one who is receiving 
treatment or they could be attending for an appointment 
as a result of ill health themselves so it is important that 
there is no added stress.

“Aberdeen is the biggest health campus in Europe so 
signage has to be effective from the minute you arrive to 
show you to the car park, then how to get from the car 
park to the entrance and then to your destination in the 
hospital. 

“It needs to be clear, concise and functional so people can 
move through the building relatively easily and the old adage 
is that if you don’t notice the signs they are doing their job.”

SIGNS do far more than simply point people in the right direction.

Robin Williamson, managing director of Lofthus Signs, at the new wayfinding scheme at Aberdeen Royal Infirmary
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He explained that “wayfinding” was first developed in the 
1960s and the importance of strategically placed direction 
information is more than just signage.

“It’s also about understanding human psychology - 
investigating how people perceive space, how they process 
that information and how they navigate through complex 
environments.

“We don’t want to make people think,” he said, “We want 
to bring a sense of security and reassurance with clear, 
visible signs and symbols that help people navigate their 
way around a given space.”

He said one of the important aspects of the consultancy 
was to ensure there was consistency and that following the 
installation of the signage, for example, appointment letters 
which were posted out matched locations on the signs.

“The signs had to be easy to read with a standard font and 
a contrast between the text and the background because 
some visitors may be elderly and visually impaired and 
swirling letters wouldn’t have been a good idea.

“The content had also to be reassuring and part of the job 
in relation to the hospital project was to make sure that 
the terminology was easily understood.

“For example what is now called the ANCHOR Unit 
treatment centre was formerly Oncology, and Ear, Nose 
and Throat/Oral Maxillofacial Surgery was previously 
ENT. 

“The names to be used were all decided by a team 
which included members of the public as well as 
medical staff and ourselves.

“NHS Grampian wanted to update the tired old brown 
signage and we suggested creating five different 
coloured zones in the hospital and standardising the 
floor levels.”

Each entrance now has an A-Z of all the different 
departments and wards with a map. 

Every destination is in one of five colour-coded zones 
and wherever a person is in hospital it will be clear 
which zone they are in and how to reach the others.  

Once in the appropriate zone further signposting will 
tell them how to get to the ward or department they are 
seeking.

“The feedback has been very good so far,” said Robin.  

“The system has also been designed so that when ward 
changes do take place it only requires one alteration to 
each of the A-Z guides at the entrances.

“I think the importance of signs is sometimes forgotten.

“They are important because they can be the element 
of your brand which is most visible. If you have an 
awful sign outside your high-street shop it conveys an 
impression about what is inside your shop.”

Research has shown that signage attracts 50% of 
customers for a start-up business and new signage 
typically increases the turnover of an existing business by 
8.9%.

A further statistic is that 35% of customers know about 
local businesses by viewing their signs while passing.

“The role of signage is to identify yourself or your brand or 
to tell you something,” said Robin.

“Businesses are judged by many on first appearance and in 
a fiercely competitive environment signage which attracts 
the attention of customers is a great way to separate you 
from your competitors.”

Lofthus showing ev ery sign of success
“We don’t want to make people 
think. We want to bring a sense 

of reassurance with clear, visible 
signs and symbols.”
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A FORMER president of Junior Chamber International 
Aberdeen has become the first young person from the 
city to be appointed as a vice-president of the global 
organisation.

Steven Wilson, a qualified accountant who lives in 
Aberdeen, was chosen as one of 17 vice-presidents at the 
annual JCI World Congress in Rio de Janeiro. He previously 
served as National President for Scotland.

He has also been awarded the Senate Award, the highest 
accolade given by JCI to recognise work done across 
the organisation which is way beyond that expected of a 
member. 

His new role means he has responsibility for eight 
countries – Norway, Denmark, Estonia, Finland, Iceland, 
Latvia, Lithuania and Sweden – with a remit to act as a link 
between the JCI headquarters in St Louis, USA, and each 
of the countries.

Steven is also keen to open doors for North-east 
companies with interests in Eastern Europe and 
Scandinavia.

Established almost 100 years ago, JCI is a not-for-profit 
organisation of 200,000 young people aged between 18 
and 40. Today it operates in 5,000 communities across 
more than 100 countries.

Its members aim to create positive change by taking 
collective action, from sustainable development to 
international projects, while developing their personal skills 
in participation, leadership and action.

Steven has been a member of JCI Aberdeen since 2008 
and was made the local president in 2011. He said this 
appointment was a great honour.

“I joined Junior Chamber International because I wanted to 
use my strengths in business to make a difference to the 
local community,” he said. 

“This prestigious new role as a global vice-president of 
JCI will allow me to help each member in the eight 
countries I have been assigned to develop and continue 
to make sustainable positive impacts in their own 
communities.

“This is an incredible opportunity and I am absolutely 
delighted to have been given the chance to use the skills I 
have learnt in Scotland to support and help my colleagues 
in other countries.

“I am also keen to build links with local organisations 
and companies here in Aberdeen and have already had 
meetings with a number of Chambers of Commerce and 
international embassies to develop partnerships and open 
doors where I can.”

Steven recently travelled to St Louis for his first board 
meeting and he has just returned from visits to Norway and 
Estonia.

He has attended the European Leadership Academy, where 
he was named as the most impressive delegate. Steven 
also received an award after achieving the JCI Grand Slam 
of attending four international area conferences, visiting St 
Louis, Monaco, Gwangju in South Korea and Gaborone in 
Botswana.

Aberdeen accountant counts a first 
with Junior Chamber International 

Steven Wilson from Aberdeen, the new vice-president of JCI 
International
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Chamber surveys members on the referendum debate

THE Chamber has undertaken a further survey of members 
in relation to the referendum debate, to assess whether 
businesses are any clearer about how the result of the vote 
will impact on their operations.

Members have been asked to rate the contributions of 
the Yes and No campaigns and to consider how different 
policy commitments will impact on their business.

The survey repeats some questions from the research 
conducted in June 2013, which found that just 35% of 
businesses felt they had enough information to take a view 
on independence. Again, respected economist Professor 
David Bell has administered the survey in partnership with 
the Scottish Chambers of Commerce.

A breakdown of the research findings will be in the June 
edition of the Business Bulletin.

Full speed ahead on HS2

Back in February, research and policy director James 
Bream and Derick Murray of Nestrans met with Baroness 
Kramer to discuss how the North-east could benefit from 
delivery of high speed rail. Following that meeting, a 
number of actions have been agreed.

Baroness Kramer confirmed the new operator of the East 
Coast Rail franchise would be required to continue to 
run the service to Aberdeen, and that she would support 
the Chamber in its efforts to secure a swift resolution to 
capacity issues on the rail line between Aberdeen and 
Dundee. 

In addition, she also committed to investigating how the 
East Coast Main Line could, in the future, contribute to 
wider connectivity within the high speed rail network.

On air links, Baroness Kramer also agreed to remain alert 
to any changes in policy which would negatively affect 
Aberdeen International Airport’s access to Heathrow.

A new dawn for the UKCS?

Sir Ian Wood has recommended a new shared strategy is 
developed by industry, the regulator and government to 

ensure the extraction of remaining oil and gas reserves in 
the UKCS is maximised.

Perhaps the most significant recommendation is the 
creation of a new arms-length regulator. 

The proposed regulator will have additional powers and will 
encourage greater collaboration in the industry. 

The regulator is also likely to play a key role in the 
development of sector strategies which should be taken 
forward jointly in partnership with industry.

Research and policy director James Bream said: 
“Maximising economic recovery in the UKCS is key to 
maintaining a strong and sustainable economy in the 
North-east and for this we need to encourage more 
exploration, enhanced production and recovery and 
increase the level of innovation in the industry. 

 “These moves will benefit both Scotland and the rest of 
the UK.

“As has been shown with previous reports, the most 
important factor with the review lies in the effectiveness of 
its implementation.” 

Over the coming weeks the policy team will be looking 
to engage with members to find out how they want the 
recommendations to be implemented. 

If you wish to speak to the team, please contact 
rachel.elliott@agcc.co.uk 

Making housing the focus for economic development

The policy team has submitted a full response to the 
Aberdeen Local Development Plan Main Issues Report. 
In the response, the team highlighted that the housing 
shortage in the city is one of the biggest barriers to 
economic growth. 

Analysis by the Chamber shows that the scale of housing 
development is not keeping pace with the net migration to 
this region. 

The Chamber has therefore stressed the importance of 
releasing additional land, in the right locations, to ensure 
housing targets are met in the future.
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An associate from a leading law firm has been 
awarded a top accolade by the Society of Trust and 
Estate Practitioners in recognition of her studies.
Jaclyn Petrie, an associate with Stronachs LLP in 
Aberdeen, has been named as the Trusts Law and 
Practice Student of the Year by STEP for achieving the 
highest marks in her 2013 paper.

Pinsent Masons has won the “Energy and Natural 
Resources Team of the Year” category at the Legal 
Business Awards 2014.
The team is led by Aberdeen-based partner and 
energy expert Bob Ruddiman and the award is made 
to the legal team which the judging panel deemed to 
have demonstrated “real strength and commitment 
to clients in the energy and natural resources sector 
and will have advised on a trailblazing matter that has 
significantly affected the market”.

Proserv has bolstered its rapidly-expanding subsea 
manufacturing capabilities and specialist integrated 
services after completing the acquisition of 
engineering firm KRG Industries Ltd.
Proserv has acquired the entire share capital of 
UK-based KRG Industries from majority shareholder 
Torishima Pump Mfg. Co. Ltd, in Japan.
With a 35-year track record, KRG is a well-established 
provider of precision engineering services to the oil 
and gas and aerospace and defence industries.

Carbon Financial Partners, which has an office in 
Aberdeen, has triumphed at a major UK financial 
services industry awards event for the second year 
in a row. The independent financial planning and 
investment advice firm was named Adviser Firm of the 
Year for Scotland.
The honour came at the Professional Adviser 
Awards 2014. In 2013, Carbon was recognised as 
UK Investment Adviser of the Year. The Professional 
Adviser Awards celebrate excellence and achievement 
in the financial services industry.

DNV GL, the global provider of risk management 
services, was named the “Risk Management 
Consultancy of the Year” at the Global Risk Awards 
2014.
The company was recognised for its exceptional 
performance within the industry by the Institute of 
Risk Management. 

For all members news please go to:
www.agcc.co.uk

Send your news to 
business.bulletin@agcc.co.uk

News in brief
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Greig Stewart, Olivier Colinet and Steven Calder

Lisa George follows the discussion

Mahmood Nasir, Philip Ruck, Najya Batool and Pablo de la Horra

Olivier Serrepuy, Fiona Campbell, Douglas Mundie and Allan Conry

Derek Freel, Gaynor Duthie, Olivier Serrepuy and Mark Jones

The Future Now: Search and Mapping in the Energy Industry, held March 14

Kyle Yeats, Mollie Luckhurst and Gary Denham

Olivier Colinet with his set of Google Glass
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MY EXPERIENCE since starting OEM in March 2012 is that building a business requires a 
synergy of skills. Successful business owners become successful because they invest time 

and resources to develop their entrepreneurial skills.
Selling is the most important duty for all business owners. They must first sell the business ideas 
and plans to investors to raise capital.  After that, they must sell the company’s culture so as get 
the best employees and business team. Then they must sell the business prospects to suppliers 
to gain their trust and strike a deal. Selling the company’s product comes next and after that, a 
business owner must forge strategic alliance with other businesses.
Selling, for me, is one of the most important skills you can acquire. No matter what job you do 
you will always need to sell something -  even if it is yourself.

Jason Moir,  Business Development Manager, XIC

Barry Park, Director, OEM Diesel Products Ltd

THAT would have to be the C word…Communication - a skill that requires constant 
attention and care as I grow through my professional life and one which will always catch 

me out when I least expect it.  Not just verbal either, but via phone or email and not just with 
clients but with colleagues. Funnily enough, I partook in one of the courses we deliver at MDT 
International - International Business Communication Skills - in London last December, where 
I was really put through my paces with the other participants from Holland, Kazakhstan and 
Ghana. My thick Scottish accent was replaced with tapered speed and proper diction, but not 
only that, I gained a greater compassion for cultural differences and more importantly, how we 
are all just the same once the barriers are broken. So my top tips for effective communication - 
listen, smile and feedback.

Cheryl McClorey, Marketing and Business Development, MDT International Ltd

FOR me it would be relationship building. A PR relationship is based on trust and excellent 
communication. Companies are giving you charge of their brand and their livelihood so 

you have to get it right. Being open and honest from the outset and gauging expectation is so 
important in this industry. Businesses are sharing key information with you all the time in terms 
of turnover, staff appointments and growth which is all positive news. On the flip side you can 
also be privy to extremely sensitive information, which is where the relationship needs to stand 
strong and you, as an external supplier, have to be part of the team.
We are lucky to have long-term working relationships with many of our clients and put that 
down to the fact that the time and effort has been put in at the outset to grow and nurture that 
business.

Sarah Bremner, Director, Speakerbox PR

What is the most 
important skill you have 

learned in business?

IF I’M being perfectly honest, there isn’t one that I would say is the most important. The skills I 
have picked up since moving into a sales role are all part of the bigger picture - interpersonal 

skills.
These skills are the life skills we use every day to communicate and interact with other people.  
People who have worked on developing strong interpersonal skills are usually more successful 
in both their professional and personal lives. Employers often seek to hire staff with ‘strong 
interpersonal skills’ - they want people who will work well in a team and be able to communicate 
effectively with colleagues, customers and clients. Also, being a man from Angus in the Granite City 
is a challenge in itself! I have to watch I don’t fall back into my local slang and baffle my northern 
client base.
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Chamber 
Diary

Vanguard Dinner 
Sponsor:

APR EVENT TIME VENUE

Tue 8 Your Letter of Credit and Getting Paid (Training) 9.30am - 4.30pm AGCC, Aberdeen

Wed 9 Reception and Telephone Skills (Training) 9.30am - 4.30pm AGCC, Aberdeen

Wed 9 Conducting Constructive Appraisals (Training) 9.30am - 4.30pm AGCC, Aberdeen

Fri 11 ACAS Discipline and Grievance (Training - 1/2 day) 9.30am - 12.30pm AGCC, Aberdeen

Mon 14 Safety for Senior Management (Training - 1/2 day) 9.30am - 12.30pm AGCC, Aberdeen

Tue 15 Time Management (Training) 9.30am - 4.30pm AGCC, Aberdeen

Thu 17 Coaching Skills for Managers (Training) 9.30am - 4.30pm AGCC, Aberdeen

Tue 22 Inductions - Getting It Right (Training) 9.30am - 4.30pm AGCC, Aberdeen

Tue 22 Negotiating and Influencing (Training) 9.30am - 4.30pm AGCC, Aberdeen

Wed 23 Dealing with Difficult Situations (Training) 9.30am - 4.30pm AGCC, Aberdeen

Wed 23 Green Agenda: are you ready? (Training - 1/2 day) 9.30am - 12.30pm AGCC, Aberdeen

Thu 24 Finance for Non Finance Managers (Training - 2 days) 9.30am - 4.30pm AGCC, Aberdeen

Thu 24 Train the Trainer (Training) 9.30am - 4.30pm AGCC, Aberdeen

Mon 28 Vanguard Dinner - By Invitation Only 6pm - 9pm Marcliffe Hotel & Spa, 
Aberdeen

Tue 29 Introduction to Import Rules (Training) 9.30am - 4.30pm AGCC, Aberdeen

Wed 30 Connectivity Driving Growth 7am - 9am Thistle Airport Hotel, 
Aberdeen

Wed 30 Essential Supervisory Skills (Training) 9.30am - 4.30pm AGCC, Aberdeen

Wed 30 Conflict Management (Training - 2 days) 9.30am - 4.30pm AGCC, Aberdeen

Connectivity Driving Growth
Principal Sponsor: 

Connectivity Driving Growth
In association with: 

Connectivity Driving Growth
Associate Sponsors:
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On the move

Thorpe Molloy Recruitment 
has appointed Steve 
McCulloch as associate 
director. Steve joined 
the company in 2001 
from KPMG to focus on 
permanent recruitment for 
accountancy and finance 
staff, latterly representing 
senior finance professionals 
and advising clients 
on resource planning 
strategies.  
In 2010 his role transitioned, 
and as senior operations 
manager Steve became 
responsible for quality 
assurance, internal 
sales team training and 
operations management.

Pipeline engineering 
specialist STATS Group 
has appointed two new 
directors as part of a 
strategy to increase its 
international presence in 
key oil and gas regions.
The newly created roles 
see Dave Vernon promoted 
to director of isolation 
services and Dale Millward 
promoted to director of 

EPRS & subsea services. 
Dave has been with STATS 
for 14 years in a range 
of senior roles and has 
managed major UKCS 
and international isolation 
and intervention projects. 
Dale joined STATS in 2005 
and has been integral in 
developing the company’s 
design, development 
and delivery of pipeline 
isolation, repair and 
recovery solutions.

Commercial property 
specialist, FG Burnett, 
has appointed four 
graduates across its 
Scottish offices. Graeme 
Millar and Iona Foubister, 
have joined the Agency 
and Building Consultancy 
teams in Aberdeen after 
graduating from Robert 
Gordon University, while 
Glasgow Caledonian 
University graduates 
Andrew Brass and Emilio 
De Marco have been 
appointed to the 
Glasgow office’s 
Investment and Building 
Consultancy departments, 
respectively.

Motive Offshore, 
headquartered in Boyndie, 
Aberdeenshire, has made 
its first key appointment 
at its newly launched 
Norwegian base. 
Finn Wold has joined 
the marine equipment 
specialist as sales manager. 
The company has also 
made two key management 
appointments.
It has appointed Colin 
Murray as head of finance, 
while Moira Stickle will 
manage the human 
resources team.
Since launching in 2010 
the firm has experienced 
exceptional growth. The 
company recently launched 
its fully operational base 
in Stavanger, Norway 
operating as Motive 
Services AS and also 
opened a sales office in 
Aberdeen, to accommodate 
an increase in client 
demand.
The two appointments 
increase Motive’s team to 
76 across its three offices, 
and Colin and Moira will be 
based at Motive’s Boyndie 
HQ.

Through-water 
communication and 
positioning technology 
company Nautronix 
has appointed Donald 
Thomson as the company’s 
VP Sales, Global 
Commercial Acoustics. 
He will assume direct 
responsibility for sales in 
the global marketplace 
of Nautronix’ product 
lines; NASCoM Wireless 
Controls, NASDrill Vessels 
Systems and NASDive 
Diver Communications. 
Bob Barrett who has been 
with Nautronix for several 
months will move into 
the role of global sales 
manager for NASNet.

MBA Ltd (Maggie Braid 
Associates) has appointed 
Christopher Doan as 
finance director.
He will be based in the 
company’s Regent Road 
headquarters in Aberdeen 
and will be working closely 
with the existing team 
of directors as well as 
being hands on with the 
various departments of the 
business to help them plan 
and manage their budgets. 

Steve McCulloch

Iona Foubister and 
Emilio De Marco

Finn Wold

Christopher Doan
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Keenan Recycling, based in 
New Deer, has appointed 
Andy Gunn as transport 
and logistics manager to 
strengthen its services after 
the introduction of new 
food waste regulations.
The regulations require 
all businesses producing 
more than 50kg of food 
waste per week to separate 
this from landfill waste.  
By January 2016, any 
businesses producing 
more than just 5kg of food 
waste per week will need to 
recycle it.

ATR Group has made 
three senior appointments 
supporting its drive to 
double its turnover to 
£150million over the coming 
three years.
The company recently 
created five dedicated 
business units to 
capitalise on the growth 
opportunities in key 
sectors of the oil and gas 
industry.
Dave Grant has been 
appointed group business 
development director to 
lead the next stage of the 
growth plan. 
Following the acquisition 
of Underwater Engineering 
Services Limited (UES) 
in June 2012, Duncan 
Duthie has joined ATR 
as divisional director for 
UES.
Derek Sinclair has also 
joined ATR to lead the 
rapidly expanding marine 
division. 

Ashleigh McConnell has 
been appointed as a 
partner at Mackinnons, 
solicitors.
Nicola Gray has joined the 
employment team and 
Fergus Dow has joined the 
commercial team.
Kate Fisher has joined 
the firm as a paralegal 
supporting the dispute 
resolution team.
There has been a promotion 
for Kim Harkness who is 
now a legal executive in 
the property department, 
Rae-Anne Marr has joined 
as a paralegal to support 
the growing property and 
private client teams and 
Kirsti Ward has joined the 
leasing department.

Energy sector breathing 
equipment specialist 
Air2Work has appointed 
Kevin O’Connor as CEO in 
Aberdeen.
The company currently 
has six staff at its base at 
Wellheads Industrial Estate, 
Aberdeen in addition to a 
team of 50 in Norway.
Air2Work will employ two 
additional staff to support 
its technical engineering 
and sales teams in 
Aberdeen, as it doubles its 
rental fleet of breathing air 
systems to 30 units, with 
further capital investment 
expected to follow on 
the back of contract wins 
expected later in the year. 
Former CEO Alan Brodie 
moves into a non-executive 
director’s position.

Scotland’s largest 
independent firm of 
Chartered Accountants and 
PKF member, Johnston 
Carmichael, has appointed 
Graham Alexander as the 
new head of its oil and gas 
industry group.
Based in Aberdeen, 
Graham is a corporate 
finance partner in Johnston 
Carmichael and has over 
20 years of experience in 
dealing with oil and gas 
service companies. He 
joined the firm as part of its 
merger with Ritson Smith 
in 2012.

Mandos Software has made 
three appointments to drive 
growth worldwide.
The company – which 
specialises in business 
process mapping and 
management systems 
design – has appointed 
Graeme Duguid and Jon 
Gill as partners with Jim 
McCurrach joining the team 
as account manager.
Graeme Duguid established 
Centrada in April 2013 to 
be a QHSE consultancy 
providing expertise, support 
and innovative solutions to 
customers over a diverse 
range of industries.  He 
will focus on distributing 
Mandos Software products 
in south-east Asia whilst 
Jon Gill, proprietor of 
newly-created M4, will 
add strength to the team 
working in the UK.
Jim McCurrach’s remit will 
see him become closely 

involved in managing 
existing relationships with 
the company’s growing 
client base.
The additions to the team 
come hot on the heels of 
the signing of a strategic 
partnership with PCG: The 
Freelancers’ Association 
and the recent opening of 
a North American office in 
Houston, Texas.

EnQuest PLC has 
appointed Neil McCulloch 
as president, North Sea.
Neil has held a number of 
senior positions in the oil 
and gas sector and joins 
EnQuest from international 
oil and gas company OMV 
AG, where he had the 
global role of senior vice 
president production and 
engineering.

Bowtech Products Ltd, has 
appointed Colin Main as 
sales manager – subsea 
connections.
Colin has 30 years of 
experience in the field of 
subsea connectors and 
cable moulding and is a 
recognised expert in this 
Industry.

Wired Studio, the Aberdeen 
based creative design 
and digital agency, has 
appointed Joel MacDonald 
to join its team of graphic 
designers.

Andy Gunn

Kevin O’Connor

Graham Alexander

Joel MacDonald
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China Britain Business Council
The leading organisation helping UK 
companies grow and develop their business 
with China.
Ardmore House – 2nd Floor
40 George Street
Edinburgh
EH2 2LE
t: 07931 880934
w: www.cbbc.org
e: james.brodie@cbbc.org
c: James Brodie - Manager, Scotland

City Financial (Aberdeen) Ltd
Financial Services, including Group Pensions 
and Commercial Lending Advice.
21 Bridge Street
Ellon
Aberdeenshire
AB41 9AA
t: 01224 650610
w: www.city-financial.co.uk
e: h.malcolm@city-financial.co.uk
c: Hamish Malcolm - Business Development 
Consultant

Clear Focus Movies Limited
Video / Film Productions
38 Bracken Road
Portlethen
Aberdeen
AB12 4TA
t: 01224 780341
w: www.clearfocus-productions.co.uk
e: lorraine@clear-focus.net
c: Lorraine Keith - Producer

Computacenter (UK) Ltd
Services & Solutions. No.1 KPMG Customer 
Satisfaction Survey 2012 & 2013.
Haston House
2 Redheughs Rigg
South Gyle
Edinburgh
EH12 9DQ
t: +44 (07801) 452 643
w: www.computacenter.com
e: iain.logan@computacenter.com
c: Iain Logan - Account Manager 

DeepOcean UK
Subsea Controls Services Support. Subsea 
Construction, Installation, Trenching, Survey, 
IRM, Umbilical and Cable Installation
West Point House
Arnhall Business Park
Westhill
Aberdeenshire
AB32 6FJ
t: 01224 633366
w: www.deepoceangroup.com
e: KMinge@Deepoceangroup.com
c: Karl M. Minge – Subsea Services Director

FLYBE
Airline
Jack Walker House
Exeter International Airport
Exeter
EX5 2HL
t: 01392 366669
w: www.flybe.com
e: david.paterson@flybe.com
c: David Paterson - Head of Regional and 
Interline Sales

International House Aberdeen
English language school
130 Union Street
Aberdeen
AB10 1JJ
t: 01224 634006
w: www.ihaberdeen.com
e: info@ihaberdeen.com
c: Malcolm Davidson - Business Development 
Manager

Kier Construction - Granite City Roads
A leading building and civil engineering 
business, specialising in construction of roads 
and bridges with extensive experience of PFI/
PPP projects.
Lochside House
3 Lochside Way
Edinburgh Park
Edinburgh
Midlothian
EH12 9DT
t: 01314 522000
w: www.kier.co.uk
e: gareth.stuart@kier.co.uk
c: Gareth Stuart - Divisional Manager - 
Infrastructure and Overseas

National Hyperbaric Centre
Service provider to the subsea industry: 
Hyperbaric Testing, Pressure Testing, Training, 
Medical & Diving Emergency, Consulting and 
research and development
123 Ashgrove Road West
Aberdeen
AB16 5FA
t: 01224 698895
w: www.nationalhyperbariccentre.com
e: info@nationalhyperbariccentre.com
c: Scott Lee - Group Sales Executive

Newburgh Inn
Hotel/Restaurant/Bar
Main Street
Newburgh
Aberdeenshire
AB41 6BP
t: 07766 037471
w: www.newburghinn.co.uk
e: m.young@restaurantsaberdeen.com
c: Martin Young - Managing Director

Pressure Test Solutions Ltd
Rental supply of a Range of Test Pumps, 
Flushing Units, Chart Recorders, PRV’s, 10” 
Standard Test Gauges, Gas Boosters, Over 
Pressurisation Skids (OPS), Portable Gas 
Monitors, Druck Digital Indicators, Manifolds, 
ATEX equipment, Hammer unions and a full 
range of accessories.
Unit 16 Denmore Industrial Estate
Denmore Road
Bridge of Don
Aberdeen
AB23 8JW
t: 01224 704060
w: www.pts-aberdeen.co.uk
e: gary@pts-aberdeen.co.uk
c: Gary Notman - Business Development 
Director

Sembmarine SLP Limited
EPC Contractor with over 40 years’ 
experience in FEED, Detailed design, 
Fabrication, Construction, Hook up, and 
Commissioning of offshore structures.
i2 Office Suite
214 Union Street
Aberdeen
AB10 1TL
t: 01224 517455
w: www.sembmarineslp.com
e: Andrew.thomson@sembmarineslp.com
c: Andrew Thomson - Business Development 
Manager

Simply Self Storage Ltd
Self Storage
Mugiemoss Road
Bucksburn
Aberdeen
AB21 9NP
t: 01224 715770
w: www.simplyselfstorage.com
e: kevin@simplyselfstorage.com
c: Kevin Shand - Managing Director

St Andrews Management Centre Ltd
Training Consutants
1 Begg Road
John Smith Business Park
Kirkcaldy
Fife
KY2 6HD
t: 01592 645795
w: www.stamc.co.uk
e: jeff.lockhart@stamc.co.uk
c: Jeff Lockhart - Director

Wild Fox Events
The UK’s original adventure challenge 
company. If you’re looking for an exciting and 
rewarding way to challenge yourself or your 
team whilst raising money for some of the 
most exciting charities around, then you’re in 
the right place.
Kindrochit
Ardtalnaig
Perth
Perthshire
PH15 2HX
t: 01567 820409
w: www.wildfoxevents.com
e: david@wildfoxevents.com
c: David Pitt-Fox - Managing Director

NEW MEMBERS  AT THE CHAMBER






