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Circular economy in practice

Remanufacture –

remaking products

Design for ease of repair, 

reassembly and durability

Reuse/Redistribute

New business models

Extending value

Recycle at end of life

Using materials that biodegrade, can 

be reused or recycled

Designing out or 

minimising waste

Sharing Leasing

Looking at design

Maintain/Repair

Making things last

Remanufacture –

remaking products

Recycle at end of life



10T are an apparel 

and accessories 

brand based in 

Scotland. We 

believe that we can 

challenge the 

status-quo and 

develop products 

with what others 

view as rubbish. 



MUMO & 
COMMUNITY



MISSION STATEMENT

To create contemporary lifestyle products that 
are sustainable at every stage of the product 
lifecycle and throughout all business processes



STORY

• Sustainable textiles sold to Vivienne 
Westwood, Bora Aksu etc.

• Lifestyle brand launched in 2010 with 
Chelsea College of Art, Wallpaper 
magazine, WSGN & Heals.

• Design inspiration: local art and culture of 
sourced textiles, hand crafted v 
contemporary.



SUSTAINABLE
MATERIALS

ORGANIC FAIRTRADE COTTON
Sourced from co-op of farmers in North- East 
of Brazil paying double market price and for 
certification process. Spun in fairtrade factory 
in Sao Paulo and woven in family factory in 
Scotland



ECOLOGICAL PEACE SILK
Farmed on pesticide free land and harvested 
after the silkworm has left the cocoon

ECO FISH LEATHER
By product of restaurant industry tanned 
with non-toxic products

ORGANIC JUTE & RECYCLED 
CANVAS
Organic jute with recycled cotton from used 
tarpaulins



SUSTAINABLE BUSINESS 
PROCESSES

SOCIALLY INCLUSIVE 
PRODUCTION 

• Upskilling workshops in foiling and printing

• Working with vulnerable communities

• Empowering and capacity building

• Income generation



DESIGNING FOR 
SUSTAINABILITY

• Designing for ‘imperfect’ production

• Re-pointing & re-use of waste 
materials

• Empowerment through repairing

• Income generation



ETHICAL PRODUCTION CMT

• Local manufacturers supporting local economies

• Supporting local NGOs and vulnerable groups e.g. 
Scottish Refugee Council, CEMVO, WSERC (West 
of Scotland Regional Equality Council), Scottish 
Muslim Women Association.

• Employability & transferable skills

• Income generation



SUSTAINABLE 
RETAIL

• Supporting 
sustainable brands, eg
Wolf & Badger

• Challenge outdated 
markup models

• Messaging 
sustainability to 
customers



















canarts.org.uk











By Rosa Gally, Student at Glasgow School of Art



By Josie KO, Student at Glasgow School of Art, and CAN competition winner

“I am so thankful for 

CAN which has 

encouraged me to work 

more sustainably.”



Making sustainable 

packaging choices

Laura Blair

Sector Manager

zerowastescotland.org.uk

@zerowastescot





Throwaway society 



Wider measures on single-use plastics



77% of Scots 
are concerned by the 

amount of single-use items 

and single-use packaging 

used in Scotland



What is sustainable packaging?



Understanding 
plastics

(WRAP – Understanding Plastics)



Measures in the Single-Use Plastics Directive 



stefaniecheong.co.uk
@stefaniecheong

STEFANIE YING LIN CHEONG 



















etc equiptment















Breakout session

1. What opportunities does the circular 
economy present for you an d your business?

2. What challenges does it represent?
3. What would support your business do more 

around the circular economy?



THANK YOU


