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missions this year so don’t forget to 
keep an eye on our event listings; and 
our team are always on hand to help 
in other ways. 

Your Chamber ‘at home’ connects 
thousands of UK companies 
employing upwards of six million 
people; while ‘away’ the network 
includes 70 overseas affiliated 
Chambers, meaning you have access 
to a wealth of knowledge, guidance 
and opportunity at your fingertips.

We look forward to supporting you, 
whatever your aspirations.

CHAMBER TALK
JUNE/JULY  2021

partnerships, many involving smaller 
firms, indicating a rise in a more 
collaborative way of working to 
drive growth. One of our features 
asks what the benefits are for the 
businesses and their customers, 
what firms consider when partnering 
and how this new approach is 
positioning them for growth.

And finally, as this issue went to print 
we were beginning to see some 
clarity from government around 
international travel. Global trade is 
hugely important to the North-east, 
as are opportunities to explore new 
markets, forge new connections 
and reach new customers. The 
Chamber network helped facilitate 
£16bn worth of trade last year 
and usually delivers in excess of 
75 overseas trade missions a year 
involving over 650 businesses, with a 
further 150 inward missions bringing 
opportunities to over 1,500 member 
companies.

The first in-person missions will 
take place later this year with the 
Chamber leading four delegations 
to World Expo, one of the biggest 
trade events on the planet where 
Scottish firms will be able to meet 
and do business with contacts from 
more than 190 countries all under 
one roof  - more round the world in 
eight days than 80!

We also have a jam-packed and 
growing schedule of virtual trade 

Lorraine Neish
international trade documentation 
manager, Aberdeen & Grampian 
Chamber of Commerce

THERE is no doubt that the last 
16 months have seen life as we 
know it turned upside down. 
Shuttered shops, scattered 
workforces, restrictions on 
travel – and let’s not forget the 
ongoing impact of the UK’s 
departure from the European 
Union – all of this has meant 
that growing a business, forging 
new relationships and reaching 
new markets whether domestic 
or international has needed a 
different approach.

In this summer issue of the Business 
Bulletin we take a look at how 
businesses have adapted and the 
opportunities that exist both here in 
the North-east and further afield.

We look at the success of the North 
East Now initiative which launched 
in the midst of the first national 
lockdown with the mission of helping 
people to ‘support local’ by pulling 
information on the many ways to put 
money into the coffers of businesses 
together into one place. What 
impact has it had and, in addition 
to encouraging consumers to do 
their bit, how important is it for local 
businesses to support each other? 
We’ve spoken to a number of firms 
across the area to see what steps 
they have taken and how their efforts 
are boosting the regional economy. 

The changed environment has 
had some positives. We have 
seen a flurry of announcements 
recently around new and innovative 
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T 01224 343929     E seona.shand@agcc.co.uk

As well as helping our member businesses to be better through a range of activities, the Chamber is committed to 
investing a significant amount of energy in moving forward the economic growth agenda and lobbying for change 
on key issues to create the conditions for success. Our regional renaissance.

Without the support of our Premier Partners, we would not be able to undertake much of the good work that we 
do. Their engagement is hugely valued and appreciated.

If you’d like to find out more contact our membership and events director, Seona Shand

Our partners
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Halliday Fraser Munro in 
pioneering peatland move
ARCHITECTURE and planning practice Halliday Fraser 
Munro has become the first Scottish firm to invest in a 
pioneering peatland restoration project in Wester Ross in 
the north of Scotland. 

This investment in carbon offsetting units at the restoration 
project is in partnership with Highland Carbon, a firm that 
provides carbon offsetting solutions. This move forms part 
of Halliday Fraser Munro’s longstanding ethos of putting 
sustainability at the heart of everything it does.  

The environmental benefits of the Wester Ross project 
can be seen from the outset as the rehydrated peat acts 
as an enormous carbon sink. It supports biodiversity in 
the Scottish Highlands, next to a Site of Special Scientific 
Interest, and cleanses the local water supply as well as 
creating employment for those living in the area. 

Halliday Fraser Munro intends to offer further investment 
within the peatlands scheme as part of its service on 
projects which align with its environmental ambitions. 

David Halliday, managing director of Halliday Fraser Munro, 
said: “As architects and planners, sustainability has always 
been at the core of what we do. Whether we’re designing 
a new office, a new school or a home, environmental 
considerations are high on our agenda. Therefore, 
addressing our carbon footprint as a practice is a natural 
extension of how we have been working for decades.  

“We’re proud to be the first Scottish firm to support 
Highland Carbon’s peatland restoration project in the wilds 
of Wester Ross. This local and entrepreneurial biodiversity 
project reflects the spirit of Halliday Fraser Munro.”

Insight into flexible working
OVER half (54%) of financial services employees want their 
organisations to offer alternative working patterns following 
the pandemic such as flexible hours or choosing where to 
work from, according to new research from Deloitte.

Deloitte’s Talent in FS survey asked more than 2,000 
financial services employees for their views on working in 
the industry throughout the pandemic. It found that around 
half (52%) want their employer to allow them to work 
wherever they like in the UK, while a quarter (24%) want 
their employer to enable them to work outside of the UK, 
post-pandemic.

A third (33%) of employees working in financial services felt 
that their sense of belonging to their team and organisation 
decreased during the pandemic, largely due to the lack of 
face-to-face interactions.

More than a third (34%) of respondents felt that their 
relationships with colleagues are less deep and meaningful 
as a result of remote working. Correspondingly, almost half 
(45%) felt their sense of autonomy had increased during the 
same time.

The research revealed that two in three found their 
organisation’s culture was more supportive of the new ways 
of working during the pandemic. Among those working in 
investment banking, this proportion increased to almost 
three quarters (74%).

Looking beyond the UK, almost half (48%) of those working 
in financial services think that ‘globalised talent’ - hiring 
people no matter where they are based – could become a 
reality, with the majority (76%) not feeling anxious about 
this.

Payal Vasudeva, financial services future of work partner 
at Deloitte, said: “The new world of work is not about 
presenteeism but empowerment. Employees should be 
able to make some choices in how and where they work 
that make them their most productive.”

Shepherd and Wedderburn 
advises on £7.1bn of deals
SHEPHERD and Wedderburn’s corporate finance team 
advised on deals with an aggregate value of £7.1bn in 2020.
The team advised on 75 corporate finance transactions 
globally (excluding deals for the banking sector), an increase 
of 18% on its £6bn aggregate deal value in 2019.

The firm’s corporate finance lawyers supported clients on 
a number of high-profile clean energy and technology-led 
transactions, underscoring their reputation in these fast-
growing and innovative sectors. The firm also advised on 
prominent deals in the technology and fintech sectors.

Corporate deals activity during the year spanned a wide 
range of sectors, including food and drink, funds and capital 
markets, energy, life sciences and healthcare, real estate 
and financial services. The team also continued to support 
innovative start-ups and spinouts in securing seed financing 
or follow-on funding.
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STATS expands in North 
America
PIPELINE technology specialist STATS Group has continued 
to grow its market share in North America throughout the 
CV19 pandemic and is now preparing to move into a larger 
facility in Houston.

The pipeline isolation expert is relocating to new premises 
double the size of its existing 25,000sq ft operation, which 
will allow the business to design and build larger sized 
assets, to increase its staff and provide internal and external 
training services.

A combination of factors has contributed to STATS 
extending its footprint in the US and Canadian onshore and 
offshore pipeline sectors and the company expects further 
growth into 2022 as the global economy recovers from the 
pandemic.

A regional strategy in which STATS has invested heavily in 
recent years in establishing local bases and staff in Texas 
and Alberta, including the onsite manufacturing of tools, 
fittings and assets, has increased responsiveness to client 
requirements and led to increased market penetration.
STATS has invested $10m in North America in the last 
three years which has included a similar expansion of 
operations in Edmonton in 2019, continued investment in 
the company’s tools and technologies, and the move to 
new Houston premises.

The company has also extended its range of assets to 
accommodate the isolation of higher pressure and larger 
diameter pipelines which has secured new clients and more 
large-scale work scopes.

High praise for Aurora
AURORA Planning Ltd was the only Scottish company to 
be recognised in the Royal Town Planning Institute (RTPI) 
Awards for Planning Excellence 2021.

Company founders Maggie Bochel and Pippa Robertson 
are delighted at winning the Small Planning Consultancy of 
the Year category.

Aurora Planning was established three years ago and 
supports clients to successfully navigate the often complex 
and controversial planning process, with a commitment to 
enabling everybody involved to engage effectively.

The judges said: “Aurora Planning stood out to the judges 
due to their impressive and inspiring scope of work 
completed by a team of two within only three years of 
business. They have provided innovative solutions to unique 
projects, which has resulted in fantastic client feedback 
and the judges liked their multi-disciplinary approach. 
The judges felt the team brought something different to 
the table and were blown away by their pro bono work in 
order to support local groups and the community. Aurora 
Planning epitomise what a small planning consultancy 
should be, balancing commercial success with social 
responsibility.”

Queen’s Award - a fitting 
tribute for Duncan Skinner
ABERDEEN charity Glencraft, the luxury mattress maker 
that has supported disadvantaged people for 178 years, has 
won a Queen’s Award for Enterprise.

The award for promoting opportunity through social 
mobility is a fitting tribute to Glencraft chairman Duncan 
Skinner, who passed away recently following a year-long 
battle with cancer.

It was Duncan’s idea to enter the Queen’s Award for 
Enterprise. He was told the social enterprise he helped to 
save 11 years ago had been successful a few days before he 
died.

Mr Skinner, along with businessman Bob Keiller led the 
fight to save Glencraft in 2010. The charity, which employs 
people from disadvantaged backgrounds, has since gone 
from strength to strength, supporting 38 jobs and attracting 
worldwide admirers.

Graham McWilliam, managing director at Glencraft, said: 
“Duncan will always hold a special place in everyone’s 
hearts at Glencraft. He helped to save a social enterprise 
by ensuring it travelled down a more professional and 
sustainable path – a strategy for long-term success.”

Gangnam order puts spring 
in step of Deeside Water
DEESIDE Mineral Water has won a major contract to 
supply bottles to the famous Gangnam District of Seoul in 
South Korea.

The Ballater-based business is also negotiating to distribute 
its new Fuarain moisturising cream to the Korean capital.

The family-owned firm is celebrating its 25th anniversary 
this year, bottling spring water which flows naturally from 
ancient healing springs in the Cairngorms National Park, 
close to Balmoral Castle. The company has already shipped 
over 250,000 bottles to Korea, where it is popular because 
of its purity and clinically proven health benefits.   

Managing director Martin Simpson said: “We export 
to many countries including Japan, Russia and the EU. 
Paperwork issues around exporting to the EU make that 
impossible just now but this Korea contract has been 
fantastic to secure.”

Late last year the company launched Fuarain Moisturising 
cream in which Deeside Mineral Water is the main 
ingredient. Clinical trials on users drinking 1 litre of water 
a day confirmed it increased skin hydration by 23% and 
reduced the visible signs of wrinkles by 17% compared to 
tap water. This led to the idea that Deeside water could be 
used as an active ingredient in skincare.

“Launching a new product during lockdown was perhaps 
risky but we are seeing growth in online sales for Fuarain 
and interest from retailers in the UK and abroad,” said 
Martin. “Koreans are well known for looking after their skin 
and it seems a natural step to supply Fuarain to customers 
who already know what drinking Deeside Mineral Water 
can do for their skin.”
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BUSINESSES are the beating 
heart of local communities. 
From the cafe around the 
corner to the high street chains 
– our towns and cities are finely 
balanced eco-systems of retail, 
culture, hospitality, residential 
and offices. When any one of 
these elements is knocked off 
kilter, it can spell trouble for 
the others. 

And there is no doubt that CV19 
has changed the landscape. Closed 
doors, restricted services, staff 
furloughed or working from home – 
our town centres have been hit hard 
over the last year.

Research suggests that for every 
£10 spent at the tills of a local 
independent store it provides a 
further £50 for the local economy. 
The more money going through the 
tills at local shops and businesses, 
the more goes back into the local 
community in the form of employee 
wages and spending their profits 
on other local businesses, sharing 
the wealth and underpinning a 
sustainable local economy.

The good news is that contributing 
to the recovery is something we can 
all do, in big or small ways, every 
day – and there’s one resource 
which has helped scores of local 
firms spread the word that they are 
open and ready for business.

North East Now pulls together lots 
of great information, directories 
and blogs in to one central place 
to make it easier for consumers 
to make sure they are supporting 
local. Whether you’re looking to 
pick up local produce during your 
weekly supermarket shop, planning 
a staycation or thinking about 
support services for your own 
company – North East Now is the 
place the go.

Started by Aberdeen & Grampian 
Chamber of Commerce and its 
partners Aberdeen Journals and 
creative agency Hampton, since 
its launch northeastnow.scot has 
been visited more than 23,000 
times, upwards of 70 firms have 
had features, articles or brand 
promotions in the Press & Journal, 
Evening Express, Society or Original 
106; and news about reopenings, 
new services and reminders to 
support local reached more than 
96,000 people on social media last 
month alone.

“It’s always been important 
to support businesses in the 
North-east but, as restrictions 
continue to ease, it has never been 
more important than it is right 
now,” said Laura Grant, head of 
communications at the Chamber.

“North East Now was our response 
to the need for everyone to play 

a part in protecting jobs and 
businesses by keeping money in 
our local economy. We wanted it to 
provide the platform for firms - and 
indeed communities - to spread 
the message that they were open 
for business, not just to consumers 
but from a B2B local procurement 
perspective too.”

Supporting each other is a message 
that firms across the region are 
equally keen to promote. Laura 
Sutherland, finance director 
of commercial office cleaning 
company CSG, said: “We are a local 
company and we recognise the 
importance of supporting other 
companies in the area. By using 
local suppliers we are building 
relationships with other businesses 
in the community, all supporting 
each other.

“We use Aberdeen based suppliers 
for most of our office needs 
including Itworx, Realm Fire and 
Security, Form Digital and many 
more. Supporting businesses in 
the North-east helps in a variety 
of ways from supporting the local 
economy to providing jobs for 
local people and supporting local 
communities.

“Local businesses are run by 
local people who care about their 
communities and we want to 
support them. We employ over 250 

The time is NOW
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staff in and around the Aberdeen 
area and by supporting companies 
like ours people are also helping to 
keep our staff in jobs. CSG is aware 
that our success over the years can 
be attributed to our dedicated team 
of staff.

“We feel strongly that as a business 
established in Aberdeen, we 
should be supporting other local 
businesses. Let’s all work together 
to build a stronger community.”

Scott Willox, director at Gold Star 
Services, said: “Support local, shop 
local. We all talk about it, but how 
many of us actually live by that 
premise? Taking stock of where 
we buy from, who we do business 
with and who we support regularly 
is vital if we are to feed local 
economies and help prevent small, 
dedicated, passionate providers of 
goods and services going to the 
wall.

“Like any other business, local 
enterprises have to earn your 
trust. They have to prove that they 
are worthy of your time and your 
money. But it’s only through a level 
of regular, sustained support that 
many of the businesses in your area 
will survive.

“Local enterprises tend to be run by 
local people. They try their best to 

employ local people, work hard to 
commit to a local supply chain and, 
generally, help oil the wheels of the 
local economy. But, very often they 
are not recognised, appreciated 
or missed until they are no more. 
That’s a really sad indictment 
of their status in today’s ‘global’ 
society.

“They need our sustained support 
to survive day-to-day and to help 
them navigate their route out of this 
CV19 quagmire with a touch more 
confidence, stability and certainty. 
Let’s all do our bit.”

Lewis Sim, managing director of 
Legasea, said: “Using local services 
is a key part of improving our local 
economy. Companies like Legasea 
in Echt, are proving how local 
businesses can provide services in 
a more timely and efficient manner. 
Legasea has a large warehouse of 
spare parts and equipment which 
allows them to fulfil the demand 
for urgent spares when crucial 
production is at risk during routine 
preventative maintenance or, simply, 
when a failure is encountered 
subsea.

“Due to a recent chain of contract 
wins Legasea has been able 
to create six jobs, including 
government-backed roles to get 
young people into jobs. We are also 

proud to support Robert Gordon 
University in providing industrial 
placements to students and are 
currently playing host to a year- 
long digital marketing intern and a 
summer mechanical engineering 
intern.

“This type of expansion helps us 
give back to the local economy 
by providing young people with 
industry experience. We support 
many small businesses and 
encourages its employees to shop 
local.”

Steven Mearns, managing director 
of TaxAssist Accountants, said 
that local businesses were the 
lifeblood of his company. “The 
local businesses around Aberdeen, 
Banchory and Inverurie where 
our offices are based couldn’t be 
more important. They look for local 
support because local businesses 
understand local needs. There is no 
substitute for local knowledge when 
it comes to supporting each other 
and helping each other grow”.

“One of the key things for us is 
knowing who can do what and 
helping to make those connections. 
For example, if a client in the food 
industry is facing a challenge 
around finding a reliable supplier 
of high-quality coffee, we can put 
them in touch. There are lots of 
different examples in important 
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industries across the North-east and 
tourism is one sector which is going 
really well for us at the moment.

“One thing we find interesting is the 
incredible differences in the client 
mix between our offices. What’s 
important in Banchory is vastly 
different to Rosemount Place, even 
though they are only half an hour 
apart.”

Local support has proved rewarding 
for Bob Christie’s Concept 
Promotional Merchandise – and 
for his new customers. During 
lockdown his new accounts have 
increased by 400%, almost entirely 
due to a significant increase in local 
customers. They have come mainly 
from Aberdeen, Peterhead and 
Fraserburgh but also from Inverness 
and locations south of the city.

He explained that he marketed 
Concept on social media where 
there was significant publicity about 
the plight of some local companies 
and also the North East Now 
campaign encouraging people to 
buy local.

“I think that is what sparked it off 
and initially we were selling snoods 
and other personalised pandemic-
related products but we have 
retained these new customers 
and they are buying a range of 
additional products because the 

benefits of buying local have 
become clear. One hotel found 
that instead of having to wait three 
weeks for items ordered online we 
were delivering within 2-3 days, 
offering high quality, and in 95% 
of the cases, were offering better 
prices,” he said.

“We are now targeting these new 
customers with specific proposals 
and are selling other products 
including staff uniforms, corporate 
gifts and signage. With people now 
beginning to return to offices to 
work some companies are buying 
personalised water bottles with 
each person’s name on and other 
personal equipment to help keep 
them safe.

“We have been blown away by the 
local support we have had, and 
continue to have, and that enables 
us to put something back into the 
community.  As well as safeguarding 
jobs it has enabled us to support 
charities and we are continuing to 
look at ways of helping others.”

North East Now partner Evening 
Express editor Craig Walker 
said: “Local businesses are the 
lifeblood of our communities and 
the impact of CV19 has been huge 
on them. The purpose of our titles 
is to improve the welfare of the 
communities we serve. We do this in 
many different ways across the year 

and being involved in North East 
Now has been a good way to shine 
a light on businesses across our 
area and try to help in the recovery 
from CV19.” 

Hampton account manager Pete 
McIntosh, who has been working 
on the campaign, said: “We’re 
delighted to be a North East Now 
partner, using our creative, digital 
and marketing services to help 
get the message out that it’s more 
important than ever that people 
support local.

“We live in such a fantastic region 
and one which has so much to 
offer, something that has become 
even more apparent during these 
challenging times. However, we 
need to make sure that we don’t 
take for granted what’s on our 
doorsteps and so would really 
encourage everyone to support 
the communities in which they live 
by shopping, exploring and staying 
local.”

Want to do your bit to  
support local businesses?  
Visit northeastnow.scot to 

find out how – and make sure 
you check out pages 16-19  

in this issue.
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“There is no substitute for buying local. I have always bought local if I possibly 
could, supporting those who support our business in return. There is no 
substitute, in our view, for personal service, expertise, guidance and advice 
from those who are experts in their field and with a passion for their profession. 
Businesses which provide such attributes will continue to be busy once the new 
normality returns. Customers enjoy the experience of visiting retailers where they 
have the opportunity to see, feel, handle, smell and certainly try on goods at first 
hand. 

“I believe, despite many national chain store closures in all cities throughout the 
world, never mind Aberdeen and the UK, there are still many great stores and 
businesses which have opened up once more after the recent lockdown which 
will be delighted to welcome back customers new and old. These customers will 
also be delighted to experience some good old fashioned personal service once 
more.  An all-win situation I would say.”

Matthew Finnie, director, Finnies the Jewellers

What makes you  
shop locally?

“For me, one of the positives of the CV19 pandemic has been the necessity 
to work from home more which has given me the time and space to explore 
where I live in a deeper and more detailed way than ever before. I increasingly 
combine daily exercise and shopping by walking to the local shops where it’s 
always nice to see a familiar face, staff or fellow customers, and enjoy the range 
of retail experiences that I’m lucky enough to have so close to home. 

“As well as supporting these many and varied businesses, it’s great to see and 
enjoy their unique product and service offerings – but it is vital that we use 
them or we will lose them.”

Brett Jackson, founder and managing director, Granite PR

“Despite being an international company with training facilities in over 20 
countries, RelyOn Nutec recognises the importance of supporting local 
businesses and the benefits that brings to the communities we are part of. We 
use local suppliers for our equipment, catering, stationery and more. In recent 
weeks we’ve undertaken two major projects and have exclusively used local 
suppliers to support us. Our training facility in Dyce is currently undergoing a 
refurbishment and we’ve been pleased to have some great local businesses 
providing materials and services. These include vinyl graphics from Passell, 
carpets from Garioch Blinds & Furnishing Ltd and painting by Aberdeen 
Decorating Services.

“We’ve also secured prominent advertising sites across the North-east and 
have been working with Ray Smith Photography and creative agency Max, 
on a new design concept. Together they’ve really captured our creative vision 
and the result is a powerful and eye-catching visual which clearly conveys the 
digitisation of our business. Look out for our adverts in the local area.”

Bob Donnelly, managing director, RelyOn Nutec UK
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Resilient 
oil and gas 
industry well 
positioned to 
help rebuild 
economy

OVER the course of the last 
year, the North Sea oil and gas 
industry has again shown its 
resilience. In finding new ways 
of working, we have managed 
through the 2020 challenges of 
both low commodity prices and 
operating safely throughout the 
CV19 pandemic.

Having taken up my role as UK 
managing director at Neptune Energy 
just days before the lockdown was 
introduced, I’ve been impressed 
by the manner in which our 
whole industry including our own 
organisation - across all activity sets, 
from supply chain through to drilling 
and production operations – has 
adapted. The flexibility our sector 
has shown positions our industry 
optimally, not only to play a leading 
role in the country’s economic 
recovery, but also to be a driving force 
in the journey towards net-zero.

During 2020, Neptune continued to 
support domestic gas supply from 
our Cygnus asset, providing up to 
6% of the UK’s gas demand, while 
continuing to prioritise safety and 
protect our people from the CV19 
pandemic. Last year saw record gas 
offtake levels from Cygnus in spite of 
the challenging circumstances. Risk 
management has been paramount. 
An example of this is how we limited 
offshore visits by harnessing 3D 

technologies, creating a digital map 
of the Cygnus facilities. This allowed 
a significant amount of preparatory 
work to be done onshore. 

From an energy security perspective, 
it’s critical we maximise the recovery 
of the UK’s remaining reserves whilst 
staying on track to deliver Net Zero. 
We are continuing to press ahead 
with our Seagull development. Since 
late last year we have completed a 
number of subsea installation scopes 
to enable the planned tie-back to bp’s 
ETAP platform in the Central North 
Sea. This is expected to double our 
production in the UKCS, supporting 
UK energy security of supply.

Furthermore, our commitment to the 
national and local economies in which 
we operate is demonstrated by the 
recent economic impact analysis from 
Oxford Economics which revealed 
that in 2020 Neptune contributed 
$459m to the UK GDP, supporting 
4,160 jobs. For every job of direct 
Neptune employment, 10 are created 
indirectly and the Seagull project is 
testament to this where local content 
is estimate to be around 75% of total 
expenditure. 

Reducing emissions is a key focus 
for the industry and we’re proud that 
the carbon and methane intensities 
at Cygnus are among the lowest in 
the industry. We will launch a survey 

Alexandra Thomas,
UK managing director,  
Neptune Energy 

this summer to utilise innovative 
drone, aircraft and methane sensing 
technologies to measure our 
offshore methane emissions prioritise 
mitigation of further emissions.

As an industry, we must work 
together across all aspects up and 
downstream within the energy sector 
to ensure we make best use of the 
industry’s skillsets and infrastructure.
These are critical to drive forward 
Carbon Capture and Storage (CCS) 
and hydrogen generation projects 
which will be crucial in achieving our 
Net Zero ambitions. 

Both the North Sea Transition Deal 
and revised OGA strategies support 
this too. Neptune remains committed 
to lower carbon emissions and the 
energy transition and is playing its 
part already to continue this journey.
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Infinity in affiliation with 
AutoEntry 
AWARD-WINNING accountancy firm Infinity Partnership 
has agreed a formal affiliation with accounts automation 
software provider AutoEntry.

Under the arrangement, Infinity clients will enjoy preferential 
initial access to AutoEntry’s advanced data entry solution as 
well as user support.

Infinity, a five-time winner at the British Accountancy 
Awards, is recognised for its accountancy, research and 
development tax relief, mergers and acquisitions and 
corporate finance expertise. More than 80% of its clients are 
involved in the energy sector. 

Dublin-based AutoEntry is focused on enhancing 
workplace efficiency by automating the entry of data from 
receipts, invoices, expenses, bills and bank statements 
directly into accounting software. Its user base now 
encompasses 250,000 businesses internationally.

Infinity’s managing partner Simon Cowie said: “AutoEntry 
is user-friendly, time-saving and greatly beneficial product 
for any business. This agreement is very much a win-win 
for both companies as we look to add value and continually 
improve our offering to clients.

“There is a further gain for our clients in that the 
deployment of AutoEntry will free up time for our staff to 
provide enhanced support and business advisory services.”

JUNE/JULY 2021
NEWS
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Warning on workplace safety 
AN ABERDEEN safety consultant has warned local 
employers to adhere to recently issued TUC guidelines to 
keep their workplaces CV19-safe and avoid unwanted fines.

A TUC survey of more than 2,000 safety representatives 
revealed that only a quarter believed risk assessments had 
taken place in their workplaces during the previous two 
years, despite it being a legal requirement to keep up to 
date records.

Craig Cooper, managing director of Aberdeen-based 
Safetynet, said: “As a country, we know so much more 
about CV19 than we did a year ago and our processes need 
to be changed to take that into consideration.

“When we are back in the office, factory or retail 
environment, there are a number of steps which can be 
taken by employers to keep their workplace as safe as 
possible and reassure staff that it is safe to return. One place 
to start is cleaning - the TUC survey showed that over a 
quarter of people do not think their workplace is cleaned 
adequately, which is something employers can look at 
straight away. New and different cleaning processes may 
need to be implemented, with employees informed of the 
additional practices.”

A key recommendation from the report is to ensure there is 
adequate ventilation to avoid the spread of CV19.

BID vote to go ahead this 
month
ABERDEEN City Council has decided not to veto the 
Business Improvement District (BID) proposals 2021-2026, 
which have been drawn up by Aberdeen Inspired.   

The committee agreed that the chief officer – city growth 
should now arrange for the issuing of the requisite and that 
the ballot of the BID proposal should be held on June 24.  

The outcome of the ballot will determine whether a new 
BID comes into force. If the BID proposals are approved by 
ballot, the BID would start on July 1. The outcome of the 
ballot will depend on the individual decisions of each eligible 
voter based on their review of the proposals supplied by 
Aberdeen Inspired.  

The proposals for the next five-years are mainly building on 
activities previously undertaken by Aberdeen Inspired to 
attract people to the city centre with levy payers and wider 
stakeholders.

The proposals reflect new objectives which focus on 
business recovery as a result of the CV19 pandemic, a 
renewed focus on cleanliness, which would go beyond 
the baseline services provided by the council, as well as 
focussing on attracting footfall to the city and increasing 
‘dwell time’ in the city.

The chief officer – city growth will report to full council on 
June 21, which will then decide on whether it votes for or 
against the BID proposals.

Simon Cowie
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Commsworld transforms 
Duncan and Todd network
COMMSWORLD has secured a new contract with Scottish 
opticians and hearing care specialists Duncan and Todd 
Group to transform its network connectivity and resiliency.

The three-year contract worth more than £200,000 will 
involve the Edinburgh-headquartered network operator 
overhaul Duncan and Todd Group’s WAN solutions, linking 
it up to Commsworld’s UK-wide Optical Core Network.

This will provide the business with access to the network’s 
ultra-fast connectivity, as well as the resiliency and flexibility 
needed for a digitally advanced business with branches 
across Scotland.

Bruce Strang, chief operating officer of Commsworld, said: 
“The role that digital and data connectivity plays in our daily 
lives has never been more important. It is heartening that a 
business like Duncan and Todd Group is fully embracing the 
connectivity we have to offer.

“Connectivity is the technological umbilical cord to the 
cloud and our solutions make sure that businesses have the 
latest essential digital tools and embrace fibre broadband 
which is central to keeping their infrastructure and data 
safe.”

Wood agreement with NEL 
Hydrogen
WOOD, the global consulting and engineering company, 
has entered into a new, three-year engineering framework 
agreement with Norway-based NEL Hydrogen, aligning 
with the company’s ambition to unlock sustainable solutions 
to global energy challenges.

Through the provision of its project execution expertise, 
Wood will work with NEL Hydrogen to support the delivery 
of large-scale green hydrogen production plants and play 
a leading role in the transition towards an integrated, lower 
carbon future.

Council’s equality, diversity 
and inclusion plan
ABERDEEN City Council has agreed a new equality, 
diversity and inclusion plan for the workplace.

The plan is underpinned by two equality outcomes, which 
aim to improve the diversity of the organisation’s workforce 
and address any areas of under-representation, ensuring 
that there are equal opportunities for all protected groups 
with a particular and prioritised focus on age, disability, 
ethnicity / race and sex.

It also seeks to ensure that all employees who have 
protected characteristics feel fully valued, safe and included 
at work, with a particular and prioritised focus on age, 
disability, ethnicity / race, gender reassignment, sex and 
sexual orientation.

Oleachem acquires NuLab
OLEOCHEM Project Management, which supplies 
consultancy, production chemists, laboratory equipment 
and laboratory modules to the oil and gas sector, has 
acquired NuLab Laboratory Solutions, a provider of 
integrated laboratory solutions for an undisclosed sum.

Oleochem is recognised for its in-depth laboratory 
experience, providing laboratories, personnel, laboratory 
manuals and consultancy to offshore operators. The 
operational team at NuLab will remain in place and the new 
venture will be branded Oleochem NuLab Training.

The acquisition adds complementary skills in training, 
competency and specialised laboratory knowledge to 
the Oleochem portfolio. The deal supports Oleochem’s 
diversification growth strategy and combines two leading 
industry teams.

Trades Awards return
AFTER a year in which the construction industry has led 
the way in terms of the safe return to work during a global 
pandemic. The Trades Awards are returning at a live, online 
awards ceremony.

The awards are organised by local creative marketing 
agency Mearns & Gill and were launched in 2012 to reward 
and recognise individuals, teams, and businesses within 
the North-east construction industry. Applications are 
now invited from businesses across all disciplines within 
construction, and from sole traders right up to national 
construction businesses with a head office in the North-
east.

With 14 award categories available to enter including 
Apprentice of the Year, Tradesperson of the Year, 
Sustainability in Construction and Construction Project of 
the Year, there are many opportunities for businesses of all 
sizes to share their success story.

This year’s ceremony will take place online on October 1 
when organisers hope that finalists will be able to gather in 
smaller groups if government guidelines allow.

The deadline for entering Trades Awards 2021 is June 25 
and more information can be found at www.tradesawards.
com

Bruce Strang
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Woodside in Senegal first 
offshore oil development 
ABERDEEN-BASED well management and project 
management firm Zenith Energy has been awarded a multi-
year contract by Woodside Energy (Senegal) BV.

The agreement is for the provision of drilling and 
completion engineering and ad-hoc support services for 
the Sangomar Field Development offshore Senegal and will 
result Zenith creating more than 25 jobs over the four-year 
period.

The development, consisting of the drilling and completion 
of 23 subsea development wells, is poised to be Senegal’s 
first offshore oil development. Woodside has contracted 
Diamond Offshore for two well-based contracts for the 
drill rigs Ocean BlackRhino and Ocean BlackHawk with the 
drilling and completions campaign set to begin mid-2021.

The contract will be serviced by Zenith’s experienced teams 
in the UK and Australia.

New company ANSA 
emerges from READ
READ Cased Hole has confirmed the demerger of its ANSA 
data analytics business and the formation of a new, fully 
independent and separately run company trading as ANSA.

ANSA is global team of independent log analysis experts 
in the oilfield sector from data hubs in Aberdeen, Houston 
and Doha. ANSA is now expanding its portfolio with the 
development of game-changing, advanced software-based 
data analysis solutions, applicable for a broader range of 
energy projects.

As a result of the demerger, READ and ANSA now 
operate as two discrete business entities, each with its 
own organisational structure, resources, financing and 
leadership. 

Both ANSA and READ are majority-owned by Norwegian 
private equity firm, Norvestor.

Bruce Melvin will continue in the role of chief executive 
officer of both READ and ANSA in the interim, until a new 
figurehead for each business has been put in place.

RGU offers 200 funded 
Graduate Apprenticeships
ROBERT Gordon University (RGU) has announced a new 
round of Graduate Apprenticeship (GA) opportunities, 
which have been awarded by the Scottish Funding Council.

The university will offer more than 200 fully funded GA 
places for entry in September across a range of disciplines 
including accountancy, construction, engineering, data 
science, business management, with a new Masters level 
programme launching in cyber security.

Developed by Skills Development Scotland in collaboration 
with industry and the further and higher education sectors, 
GAs allow individuals to get qualified up to Master’s degree 
level while in paid employment. They are designed by 
employers and industry and offered in key sectors that 
need highly skilled employees.

RGU is already working in partnership with more than 240 
businesses and public sector organisations covering the 
length and breadth of Scotland.

In 2020, despite the pandemic, more than 200 apprentices 
were enrolled in the university’s GA programmes, 
highlighting the continued need for organisations to 
develop their workforces in response to the challenging 
economic environment and the value of highly skilled 
staff in helping organisations to be resilient in the face of 
seemingly unending challenges.

North-east firms are 
open for business!
ABERDEEN & Grampian Chamber of Commerce 
has two simple goals: to support businesses to be 
better today while helping create the economic 
conditions for the future success of the region.

We’ve always championed local businesses but 
believe it has never been more important than it 
is right now to support local, protect jobs and put 
cash back into the regional economy.

If you are looking to procure commercial services, 
thinking about meeting up with colleagues or 
connections over a coffee or any other activities 
which give you the opportunity to support local, 
there are companies on your doorstep ready to do 
business.

Check out these North-east firms and see how you 
can be part of supporting local.

#NorthEastNowAbz
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AJ Donald Slaters Limited 
 
A local company with a 
comprehensive range of roofing 
services, including emergency 
work.

T 01224 644680 
W www.ajdonald.co.uk
E ajdonald@btconnect.com
0 9:00 - 17:00

Charles Michie’s Pharmacy 
 
Family owned group of 
pharmacies providing a wide 
range of healthcare and retail 
services in the city and shire. 
Flagship store on Union Street 
offering travel health, podiatry, 
beauty, gifts and cafe. Shop in-
store and online. 

T 01224 580641 
W www.michies.co.uk
E info@michies.co.uk
0 Mon - Sat 9:00 - 17:30

Glencraft (Aberdeen) Ltd 
 
Our sanatised showroom is 
now open and to ensure the 
safety of our customers we are 
accepting bookings!  Our hours 
are currently Tuesday 10.00 - 
16.00, Wednesday 10.00 - 16.00 
and Friday 09.00 - 12.00 or 
via online at www.glencraft.
luxury. Glencraft - providing 
Dignity Through Work to our 
disadvantaged staff.

T 01224 873366 
W www.glencraft.luxury
E info@glencraft.co.uk
0 As above

Maggie’s Aberdeen 
 
We provide practical, emotional 
and financial support to anyone 
facing cancer. Call for details 
about our interactive Cancer in 
the Workplace workshop for how 
to better support employees 
with sensitive communication, 
adjustments and coping 
strategies. 

T 01224 645928 
W www.maggies.org/our-
     centres/maggies-aberdeen
E aberdeen@maggiescentres.org
0 Mon - Sat 9:00 - 17:00

Goldstar Services 
 
At Goldstar, we never 
compromise on health and 
safety, and our reputation for 
delivering high-quality cleaning 
services is impeccable. Our 
professional teams will come to 
your business as often as you 
need us to.

T 01224897063 
W www.gold-star.co.uk
E sales@gold-star.co.uk
0 08:30 - 16:30

Gillanders Motors Ltd 
 
Gillanders are here for all your 
fleet needs, from supply to 
servicing. Call our fleet specialist 
to discuss our range of fully 
electric cars, vans and taxis.

T 01779 479777 
W www.gillanders.co.uk
E fleet@gillanders.co.uk
0 Mon - Thu  8:00 - 18:00
    Fri - Sat  8:00 - 17:00

Hall Morrice Chartered 
Accountants 
 
Accounting, audit, tax, business 
advisory and payroll services 
from an award winning, 
independent, local accountancy 
practice. With clients across 
Aberdeen and the North-east 
we are a long-established 
and trusted partner who 
understands your business. 

T 01224 647394 
W www.hall-morrice.co.uk
E accounts@hall-morrice.co.uk
0 9:00 - 17:00

Northcote Services 
 
A local business for over 25 years, 
refurbishment and maintenance, 
internal and external repairs and 
maintenance, commercial office 
and retail fit outs and alteration 
works.

T 07710 694439 
W northcoteservicesltd.co.uk
E graeme@northcote-services.
   co.uk
0 Mon - Fri  8:00 - 17:00

Emerald Eco Solutions 
 
Professional, eco-friendly 
commercial cleaning company.
Local, family owned Aberdeen 
business. Best in class products 
used - Method and Astonish - 
Antibacterial suite. Experienced 
staff. Disclosure checked. Fully 
insured. -10%pcm for all Chamber 
members for 2021!

T 01224 310862 
W www.emerald-ecosolutions.
     co.uk
E hello@emerald-ecosolutions.
   co.uk 
0 9:00 - 17:00

Compass Print Group Ltd 
 
Print is engaging, tactile and 
imaginative. To find out more 
about how we can help your 
business stand out, excite your 
clients and provide a unique 
window for growth, contact 
Compass Print today.
#printisnotdead

T 01224 875987 
W www.compassprint.co.uk
E info@compassprint.co.uk
0 08:00 - 17:00
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QHSE ABERDEEN LTD. 
 
QHSE ABERDEEN provide 
assistance with developing ISO 
Management Systems, legal 
registers, risk assessments, H&S 
training, GDPR, internal auditor 
training, QA/QC inspections, 
policies and procedures 
development. Also, Safe Return to 
Work CV19-risk assessments.

T 01224 735369 
W www.qhseaberdeen.com
E info@qhseaberdeen.com
0 8:00 - 17:00

Parkhill Serviced Apartments 
and Property Leasing 
 
Parkhill Serviced Apartments 
provide all the facilities and 
comforts of your own home. With 
several locations in the city and 
flexible rate on a short or long 
term basis, let us be your home 
from home. 

T 0845 602 5967 
W www.parkhillapartments.
     co.uk
E info@parkhillapartments.
   co.uk 
0 9:00 - 17:30

Porterhouse 
 
At Porterhouse we refuse to 
compromise on quality, boasting 
an inspirational menu featuring 
exclusively seasonal, locally-
sourced cuisine, showcasing only 
the finest food from the North-
east of Scotland. 

T 01467 623899 
W www.porterhousethainstone
     .co.uk
E enquiries@
   porterhousethainstone.co.uk
0 See Website for details

Aberdeen Energy & Innovation 
Parks 
 
Located just minutes from 
Aberdeen city centre with 
generous parking and world-class 
facilities, we offer high quality 
office facilities, in a CV19-secure 
environment. Workshop space is 
also available to let, alongside 50 
acres of development land.

T 01224 933004 
W www.aeip.co.uk
E cherry.paton@aeip.co.uk
0 9:00 - 17:00

Realm Fire & Security 
 
Join our Fire Warden Open 
Training sessions in Aberdeen 
on the last Wednesday of every 
month, or ask us about our 
tailored sessions at your premises. 
Book four spaces and get the fifth 
place free. 

T 01224 710014 
W realmfs.co.uk/fire-warden-
    training
E sales@realmfs.co.uk
0 Mon - Fri  8:00 - 17:00

Specialist Resource Solutions 
 
Providing care and support to 
individuals 16yrs upwards to live 
as independently a life as possible. 
We have been providing care and 
support to individuals throughout 
the pandemic and are excited to 
continue supporting individuals 
to live within their own home and 
community.

T 01224 467897 
W www.specialist-resource- 
     solutions.co.uk 
E enquiries@specialist-
    resource-solutions.co.uk
0 9:00 - 17:00

Tidy Green Clean 
 
When you get ready to reopen 
you need to ensure your cleaning 
service providers have washed, 
wiped, fogged, and sanitised every 
corner of your building correctly. 
And that’s where we come in ... 

T 0330 095 095 
W www.tidygreenclean.co.uk
E info@tidygreenclean.co.uk
0 Mon - Fri  8:00 - 18:00

Aberdeen Arts Centre 
 
After configuring our auditorium 
seating into socially distanced 
pods, Aberdeen Arts Centre is 
delighted to be able to safely 
open its doors and welcome live 
audiences back into its building, 
from the end of May. 

T 01224 635208 
W aberdeenartscentre.com
E enquiries@act-aberdeen 
   .org.uk
0 See Website for details

Aberdeen Science Centre 
 
Unleash the power of curiosity 
at ASC. Following a £6m 
redevelopment, the centre 
features 60 new exhibits across 
six zones - Energy, Space, Life 
Sciences, Make it, Test it and the 
Under 6 zone for mini explorers!

T 01224 640340 
W www.aberdeensciencecentre
     .org
E info@ASC.scot
0 Wed - Sun  10:00 - 17:00

AG Sports Ltd 
 
AG Sports present the world’s 
most technologically advanced 
base layer. Improve performance 
and well being. Running, cycling, 
walking, working, it can help 
to improve performance and 
comfort. Check out the details on 
our website.  

T 07445 013331 
W www.agsportsbrand.com
E support@agsportsbrand.com
0 8:00 - 18:00

E
ssential services

Leisure and
 A

ttractio
ns

P
ub

s &
 restaurants



18.

Holburn HiFi Ltd 
 
Holburn HiFi, the local specialists 
in HiFi, home cinema and TV, 
offering the best advice and 
service along with competitive 
pricing. Our Home Automation 
Division handles design, 
installation and service for all your 
home technology needs.

T 01224 585713 
W www.holburnonline.co.uk
E note@holburnhifi.co.uk
0 Mon - Sat 10:00 - 17:30

John Kerr & Son Dairymen Ltd  
 
Kerr’s Dairy continue to provide 
the local community and 
businesses with fresh milk and 
more direct to doorsteps across 
the North-east, with a focus on 
fresh Scottish produce. Sign up 
today on our website. 

T 01224 001855
W kerrsdairy.co.uk
E enquiries@kerrsdairy.co.uk
0 9:00 - 17:00

bob & lulu
 
Children’s boutique located on 
Ashley Road, AB10 6RJ. We offer 
a unique shopping experience for 
families by offering professionally 
fitted shoes alongside designer 
clothing brands. Footwear from 
pre walkers -  size EU38 and 
clothes for newborn - 5 yrs.

T 01224 594588 
W www.bobandlulu.com
E hello@bobandlulu.com
0 Mon - Tue 10:00 - 16:00
   Thu - Sat 10:00 - 16:00
   Sun 13:00 - 16:00

Concept Promotional 
Merchandise 
 
Your local promotional 
merchandise partner, Concept 
brings brands to life. Offering an 
extensive range of promotional 
products, giveaways and clothing, 
Concept has creativity in bucket 
loads and are sure to add bounce 
to your brand!  

T 01224 580520
W www.conceptpm.com
E sales@conceptpm.com
0 09:00 - 17:00
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Thainstone Specialist Auctions   
 
Thainstone Specialist Auctions, 
a division of ANM Group, is 
highly experienced in offering 
a professional and detailed 
valuation, sales and appraisal 
services across mainland UK.

T 01467 623770 
W www.tsaauctions.co.uk
E tsa@anmgroup.co.uk
0 Mon - Fri 9:00 - 17:00

Thainstone Vehicle Solutions   
 
Specialists in personal and 
business vehicle contract hire, with 
over 7,000 vehicles to choose 
from let us source the ideal vehicle 
for you.

HOT OFFER: Audi A3 35 TFSi S 
from £255.41 per month 

T 01467 623806 
W www.
thainstonevehiclesolutions.com
E enquiries@
thainstonevehiclesolutions.co.uk
0 Mon - Fri 9:00 - 17:00
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Goldstar Domestic Cleaning 
 
At Goldstar, we never compromise 
on health and safety, and our 
reputation for delivering high-
quality cleaning services is 
impeccable. Our professional 
teams will come to your business 
as often as you need us to.

T 01224897063 
W www.gold-star.co.uk
E domestic@gold-star.co.uk
0 08:30 - 16:30

Rose Recruitment
 
Your recruitment resource.
We’re committed to finding the 
right person for you every time 
because our reputation and your 
business depends on it. We won’t 
waste your time, we’ll maximise it.
We get to know your company, 
who you need now and who you 
might need in the future, leaving 
you to focus on what’s important – 
running your business.

T 01224 644449 
W www.roserecruitment.co.uk
E hello@roserecruitment.co.uk
0 Mon - Fri 8:30 - 17:30

Capito Ltd 
 
Whether you’re returning to the 
office full-time, continuing remote 
working, or a hybrid of the two, 
Capito provide an end-to-end IT 
solution to get your workforce 
working safely and securely. 

T 01506 460300 
W www.capito.co.uk
E contact@capito.co.uk
0 Mon - Fri 9:00 - 17:30

Dor2Dor Aberdeen
 
DOR-2-DOR Aberdeen provide 
professional leaflet design, print 
and distribution at competitive 
prices. 51% of UK adults think door 
drops are great for information on 
local services, so lets see how we 
can help you GROW.

T 01224 605065 
W www.aberdeen.dor2dor.com
E aberdeen@dor2dor.com
0 Mon - Fri 9:00 - 18:00



19.19.

Wilsons Workwear 
 
We have a wide range of high 
quality workwear from industry 
leading suppliers such as Dickies, 
Scruffs, TUFFSTUFF and Fort 
Workwear all available to buy 
online for UK wide delivery. Free 
shipping over £75. 

T 0141 847 5522
W wilsonsworkwear.co.uk
E sales@wilsonsworkwear.co.uk
0 Mon - Fri 9:00 - 17:00

Entier Limited 
 
dine@home by Entier, your 
fine dining at home experience 
presented by award-winning  
chef Orry Shand. Seasonal 
menus. Exceptional flavours. 
Minimal cooking. Method in the 
box. Deliveries in Aberdeenshire. 
Collection from our kitchen in 
Westhill.

T 01224 356 070
W www.entier-shop.com/
     dineathome
E contact@entier-shop.com
0 Mon - Fri 9:00 - 14:00

Alegrant 
 
Alegrant are award-winning global 
trade and customs compliance 
advisers helping importers and 
exporters to develop global 
compliance policies and identify 
savings to grow profitable global 
operations. Visit alegrant.com for 
professional advice or training.

T 07747607710
W www.alegrant.com
E info@alegrant.com
0 9:00 - 17:00

Cognition Coaching 
 
Now is the time to concentrate 
on your future – whether that’s a 
promotion, a new role or improved 
work/life balance – Cognition 
Coaching, executive coach and 
colour profile specialist, will guide 
you.

T 07880 726726
W www.cognitioncoaching.co.uk 
E nicky@cognitioncoaching.co.uk 
0 Mon - Fri 9:00 - 17:00

North East Transport Training 
(NETT) 
 
NETT offers a range of driver 
training programmes including 
Driver CPC (PSV & LGV),  D1 
training, MiDAS and Road Safety 
inputs e.g; Eco driver training/ 
Driver Awareness. All profits 
help our community transport 
provision locally.

T 07818448664 
W www.
northeasttransporttraining.co.uk
E northeasttransporttraining@
   gmail.com
0 8:00 - 18:00

Practical Business 
Improvements Ltd 
 
We offer two week initial 
engagement programme to  
upskill your team to effectively 
manage remote ways of working. 
During the engagement we will 
build an improvement roadmap 
to benefit your business and help 
reduce costs.

T 07554584910
W www.pbi-ltd.co.uk 
E gary.downs@pbi-ltd.co.uk 
0 Mon - Fri 9:00 - 17:00

Stronachs Residential Property 
 
We can help you find your home, 
you can make it your community 
by supporting local businesses.

T 01224 626100
W stronachs.com/property
E info.property@stronachs.com
0 Mon - Fri 7:30 - 17:15

Sutherlands of Portsoy 
 
Producers of award winning 
artisanal smoked fish and the best 
locally landed Scottish fish and 
shellfish delivered to your door via 
our own chilled vehicles or via our 
courier partner.

T 01261842448
W www.sutherlandsofportsoy.
    scot
E sales@sop.scot
0 Mon - Thu 7:30 - 16:00
   Fri 8:00 - 16:00

N Sainsburys & Sons 
 
One of Aberdeen’s longest 
established independent furniture 
stores, with a heritage of fine 
quality and customer service 
that spans over 88 years and 
four floors. Stocking some of 
the world’s best-loved names in 
furniture.

T 01224 585595
W www.holburnonline.co.uk
E sales@sainsburys.uk.com
0 Mon - Sat 9:00 - 17:30

Pike + Bambridge 
 
Offering a premium service,  
Pike & Bambridge are experts 
at personal car leasing for 
professionals. Selecting your 
next car is a major decision and 
our team will ensure you have 
an enjoyable and seamless 
experience.  

T 01224959872
W www.pikeandbambridge.co.uk
E info@pikeandbambridge.co.uk
0 8:00 - 18:00
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by Robert McDiarmid,
partner and head of dispute resolution, 
Stronachs LLP

IN RECENT weeks it has become 
apparent that part of the fall-
out from the Brexit divorce 
between the United Kingdom 
and the European Union has 
been a hit to parties’ ability to 
enforce contracts across the 
UK/European border. If UK 
businesses want to protect their 
interests and avoid additional 
cost and uncertainty, Brexit 
should trigger a review of what 
is being agreed in contracts 
regarding forum for dispute 
resolution. If you haven’t already, 
I think it’s time to seriously look 
at ‘arbitration’ (instead of court).

Some readers may have noted 
news stories in recent weeks 
about the European Commission’s 
recommendation that the UK not be 
allowed to accede to (and effectively 
re-enter) the Lugano Convention 
on jurisdiction and the recognition 
and enforcement of judgments in 
civil and commercial matters. While 
that certainly sounds like a rather 
technical legal matter, it is actually an 
important part of the infrastructure for 
international trade with Europe and 
therefore an issue of real importance 
to UK businesses, particularly in the 
North-east.

Rather than explain the detail of 
Lugano, it suffices to say that the UK 

not being in Lugano will cause court 
judgments obtained here in the UK 
to be more difficult to enforce within 
the EU (and a handful of other Lugano 
states). That means uncertainty and 
an increase in legal process and costs. 
Far be it for me to complain about the 
additional requirement for lawyers, 
however this really is not good for 
business. 

The result is that businesses who 
engage in cross-border trade should 
be thinking more about potentially 
agreeing to ‘arbitration’ as an 
alternative to court in their contracts. 

Arbitration can be described as a 
private version of court. The parties 
agree to an arbitrator(s) deciding the 
claims rather than the public court 
system. Arbitration has long been 
a predominant method of dispute 
resolution for international trade due 
to the fact that arbitration is actually 
subject to a more all-encompassing 
and cohesive international framework 
than recognition of foreign court 
judgments. 

Arbitral awards are therefore 
generally easier to enforce in countries 
right across the world than court 
judgements; which are subject to very 
piecemeal and often more onerous 
procedure. A notable example of this 
is the position as between the UK and 

the US where there is no automatic 
right of recognition and enforcement 
of UK court judgements, whereas 
arbitral awards are more readily 
enforceable.

In addition to more expedited and 
more certain enforcement of arbitral 
awards, arbitration also comes with 
the benefit of confidentiality and a 
flexibility that some court processes 
cannot match.

For those that may look at this and 
consider this to be a purely ancillary 
technical legal issue, I would remind 
them that it’s all fine and well to make 
sure that the work is won and then 
executed perfectly, but if you have a 
customer who is unwilling to pay (or 
at least delaying to pay), the ability 
to actually enforce that hard-won 
contract is utterly crucial.

Arbitration may not be right for all 
contracts and projects as there are 
pros and cons, however perhaps Brexit 
will give business the push it needs to 
revisit this rather unsexy, yet important 
issue again. Profits are hard enough to 
earn, why make it more difficult.

Time to 
re-think how 
you’re going to 
enforce your 
contracts

JUNE/JULY  2021
STRONACHS MONTHLY OPINION 
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A NEWLY expanded research 
and insight service is helping 
Scottish businesses make 
better decisions and unlock 
growth as they start to recover 
from the impact of the CV19.

The Research Chamber, rooted in 
Glasgow, Edinburgh and Aberdeen 
Chambers of Commerce, has helped 
more than 50 companies in the 
last five years gain a competitive 
edge by better understanding 
their customers, markets and 
competitors.

Originally focused on the North-
east of Scotland, the service has 
now extended its reach to the 
Central Belt, bringing independent 
Market Research Society accredited 
expertise to Chamber members and 
the wider business community.

The Research Chamber is led by 
newly appointed research and 
insights manger Andrew Pyke, 
an experienced researcher with a 
career spanning 30 years working 
across a range of commercial 
sectors for clients including the 
Scottish Football Association, 
Food Standards Scotland and a 
variety of market and consumer 
research posts for organisations 
including Tesco, Whyte & Mackay, 
Prudential and the Alliance Trust. 
He has supported growth within 
the companies through a range of 
activities from the launch of new 

products and domestic as well 
as global market segmentation 
through to developing and 
embedding customer and staff 
engagement strategies.

Andrew will be based in the Central 
Belt and supported by a team 
including senior research executive 
Stuart Morrison who joined the 
Chamber network in 2018 after 
working for a specialist market 
research agency. 

The service has been strengthened 
and expanded as part of the 
Chamber network’s commitment 
to supporting businesses as they 
recover from the impact of the 
CV19.

“The pandemic has shaken up 
the global economy and left both 
individual businesses and many 
key Scottish industries reeling. In 
this volatile business environment, 
understanding your people, your 
competitors and your market 
opportunities is vitally important for 
all businesses, regardless of their 
size or sector,” said Andrew.

“Research is something we’ve 
got decades of experience doing. 
As part of the Chamber we are 
directly connected to thousands of 
Scottish businesses so we know and 
understand what drives business 
better than any external agency 
can. We know what’s important to 

companies and how to help them 
get to where they want to be.

“From SMEs serving niche 
regional markets to multinational 
corporations in the global energy 
sector, we have a proven track 
record in providing tailored, 
cost-effective solutions that 
help businesses understand the 
problems they face and the right 
questions to ask to drive action.

“As part of the Chamber network, 
not only is the Research Chamber 
already connected to a wide range 
of partner agencies and happy to 
connect with others, we can also 
offer the full scope of services from 
customer engagement surveys 
and fieldwork through to complex 
market analysis and sector insights.”

The Research Chamber can 
assist any business but Chamber 
members will receive discounted 
rates. For more information 
visit www.researchchamber.
co.uk or email the team at 
researchchamber@agcc.co.uk

The Research  
Chamber launches
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Johnston Carmichael’s 
ground-breaking advisory 
board
ACCOUNTANCY and business advisory firm Johnston 
Carmichael has assembled a ground-breaking tech 
advisory board including some of Scotland’s most senior 
figures in the sector, to help its clients access expert advice 
on achieving growth.

The group, which includes seven external advisers, 
incorporates seasoned entrepreneurs, business leaders and 
investors to advise on all aspects of the growth journey.

It will provide Johnston Carmichael’s existing in-house team 
with guidance and support on strategy and delivery, and, 
where appropriate, will directly connect group members 
with clients and contacts of the firm. A key ambition of the 
panel is encouraging homegrown businesses to expand 
internationally.

Among the high-profile recruits to the group is Polly 
Purvis, former director of agri-tech business Intelligent 
Growth Solutions and former chief executive of ScotlandIS; 
and Giles Hamilton, chief executive of Inverness-based 
life sciences business ODx Innovations, who has served 
as board member to more than 50 global organizations 
and held ministerial appointments in the UK and Scottish 
Governments.

The external experts are joined by Shaun Millican, partner 
and head of technology and life sciences at Johnston 
Carmichael; and Andrew Holloway, corporate tax director 
and the head of the firm’s entrepreneurial taxes team.

Up to £15m city centre 
investment through 
Aberdeen Inspired
THERE could be up to £15m of new investment in 
Aberdeen’s city centre over the next five years through 
Aberdeen Inspired.  

The business plan for 2021-2026 for the city’s BID (Business 
Improvement District) Business Plan shows how it will invest 
the £7.4m generated by the levy and potentially double that 
investment through leveraging funding from sponsorship, 
voluntary levies and national grants and funding streams. 

The business plan sets out how Aberdeen Inspired will 
help the city centre recover from the CV19 pandemic and 
reinvent itself over the next five years. It presents a vision of 
an evolving city centre which retains its character, heritage 
and accessibility but becomes richer in culture, innovation, 
sustainability and diversity. 

The plan also reflects on Aberdeen Inspired’s many success 
stories over the past five years, such as the international 
street art festival Nuart Aberdeen, record-breaking 
Aberdeen Restaurant Weeks and the Aberdeen Christmas 
Market, which collectively drew tens of thousands of people 
into the city centre. 

In addition to the levy payments, which go to support city 
centre improvements and initiatives, the BID has brought in 
an additional £7m in other funding since 2016. 

Recognised as a leading BID in the UK, Aberdeen Inspired 
was also named European BID of the Year in 2017/18 and 
lifted the International Downtown Association (IDA) Global 
Achievement Award in 2018/19.  

The focused plan highlights the priority actions across five 
themes – helping your business; promoting the city centre; 
ensuring the city centre is attractive; a safe and welcoming 
heart of the city; and securing additional funding for 
projects – which will be rolled out if Aberdeen Inspired 
secures a positive vote in its crucial forthcoming ballot. 

Eligible businesses, which pay an annual levy based on a 
rateable value of more than £27,500, have until 5pm on 
June 24 to have their say. 

Shaun Millican

Wood enters strategic 
partnership
WOOD has entered a strategic partnership with global 
resilient infrastructure organisation, The Resilience Shift. 
The multi-year agreement will focus on the importance 
of resilience alongside both firms’ work to lead industry 
transformation and inspire greater action on sustainable 
and resilient infrastructure.  

Under the partnership, Wood and The Resilience Shift aim 
to stimulate and profile the best and most pioneering work 
in resilience through a global annual showcase that will 
inspire those working within and for critical infrastructure 
systems to embed resiliency thinking and practice into their 
day-to-day work.
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Area of expertise?
The design and manufacture of advanced subsea 
technologies including tsunami detection, leak 
detection, underwater cameras and pressure 
housings. 

What should people know?
When it comes to decision making, listen to what 
others have to say on the subject – their knowledge 
may well be superior to yours. Then make a 
balanced and reasoned judgement based on your 
instinct. You won’t get it right every time – but you’ll 
be right more often than not.

What’s the biggest mistakes companies 
make?
It is very easy to take something that is simple 
and to over-complicate it by adding unnecessary 
features. The old maxim of KISS – or Keep It Simple, 
Stupid - cannot be underestimated.

What’s your top tip? 

Listen to your customers and take onboard what 
they are telling you. If your products are too 
complicated or too expensive or your delivery 
schedules are too long, then you’ll lose your 
customers. Remember, repeat business is much 
easier to get than new business.

Kevin Parker, 
managing director, 
OceanTools Ltd

FINANCIAL PLANNING SPECIALISTS

WEALTH 01224 824777

ABERDEEN &  
FRASERBURGH

Digital solutions are 
transforming agriculture 
industry
TRANSFORMATIONAL tech is set to drive productivity in 
the food, drink and agriculture sector with support from 
Opportunity North East (ONE).

Innovative North-east businesses are accelerating their 
work to bring new solutions to market with ONE co-funding 
and another three businesses are currently applying for 
funding that will help them with proof-of-concept projects.

Herd Advance, Grown Agritech and KITE DB are creating 
new industry products and applications for cattle herd 
management, monitoring indoor growing systems and live-
streaming access to remote expert support with co-funding 
from ONE Food, Drink and Agriculture’s agrifood tech 
programme.

The programme, launched in 2020, helps businesses 
develop new digital capability in areas including real-time 
control in production systems, supply chain innovation, 
livestock farming productivity and data interpretation 
to drive decision making and efficiency. It includes 
collaborative working between the producer and digital 
communities in the region through ONE to speed up the 
development process.

ONE is driving the development of digital solutions to boost 
productivity by 25% in the region’s £2.2bn food, drink and 
agriculture sector. This forms part of broader ONE-led 
action and investment with partners to deliver sustainable 
business growth, create new jobs and support green 
economic recovery.

Peter Cook, director of food, drink and agriculture at 
ONE, said: “Agrifood tech is transforming the industry. 
Automation and artificial intelligence, digital sensor systems 
and data analysis tools improve efficiency in supply 
chains and give our producer and processor businesses 
a competitive advantage. Digital technology creates the 
opportunity, for example, to deliver high levels of individual 
animal management even in very extensive outdoor 
livestock systems – this is what consumers want.

“ONE is working with individual businesses and industry 
partners to accelerate the development and adoption of 
tech solutions. The productivity and sustainability gains 
achieved for businesses and farm to fork supply chains will 
contribute to green economic recovery, future jobs and low 
carbon food production.”

Peter Cook
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Our range of Aberdeen City centre office accommodation by Standard Real Estate Ltd

For Sale or To Let
Suites to purchase from £285,000
Rental from £8.50

Exchange Street

From 2236 sq ft to 3515 sq ft
with On Site Parking

To Let
Rentals from £8.50 per square foot

www.unionpointaberdeen.com
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Forfar driver extends 
Scottish links
SCOTS endurance racer and British GT champion, Sandy 
Mitchell, has extended his sporting partnership with one of 
Scotland’s most iconic companies, Tunnock’s.

Mitchell, the 21-year-old from Forfar who is also backed by 
Duncan Taylor Scotch Whisky, has been supported by the 
Uddingston-based company, famous around the world for 
its teacakes and caramel wafers, for seven years.

“I’ve been fortunate to have the backing of Tunnock’s since 
I first had the logo on my kart in 2014,” stated Mitchell, 
who will again pilot a Lamborghini Huracan GT3 Evo, 
prepared by Barwell Motorsport, in this year’s British GT 
Championship.

“Being closely associated with one of the most iconic 
Scottish brands has always been important to me, 
specifically in flying the flag for everything that is good in 
Scotland.

“To be able to further extend our partnership for 2021 is 
fantastic. I’m delighted to carry the Tunnock’s branding 
prominently on my race helmet, and this year the logo will 
again also be on my racesuit and the Huracan,” continued 
Mitchell, a factory driver with Lamborghini, in addition to 
being a member of the British Racing Drivers’ Club’s elite 
SuperStars programme.

Ithaca contract of AMS 
Global Group 
MARINE consulting and safety specialist AMS Global Group 
has agreed a contract to provide marine consultancy 
services to Ithaca Energy.

Ithaca Energy has working interests in 17 offshore 
producing fields in the UK North Sea, including seven 
operated fields and ten non-operated fields. The contract 
award is for three years with two additional optional years 
and covers a range of support.

Gary Bruce, director of AMS Global Group, said: “We 
know Ithaca Energy is committed to working with local 
contractors and suppliers which provide excellent customer 
service to the highest safety standards, so we are delighted 
to work with them to provide for their marine services 
requirements. 

AMS Global Group has focused on growing its business 
by attracting the people with the right skills to deliver the 
quality of services clients such as Ithaca Energy need and 
expect.”

AFC Community Trust shows 
its value
ABERDEEN FC Community Trust is helping to add £95m 
of value to the region as a result of its anchor role in 
encouraging participation in football and delivering football-
related activities in Aberdeen city and Aberdeenshire.

Aberdeen Football Club’s charity partner published its 
2019/20 impact report which reveals that participation in 
football and football-related activities directly contributes 
£16.3m to the regional economy. Almost £13m of social 
benefits and £66.3m of healthcare savings are derived from 
the 71,000 participants involved in the sport and its related 
programmes in the region.

The report reflects on the Trust’s achievements over the 
past two years and sets out its ambition to expand its 
support to communities, particularly young people.

Between July 2019 and March 2020, AFCCT provided 7,540 
meals for young people, tackling food poverty at their place 
of education and in the community during school holidays. 
The successful initiatives include breakfast clubs; FootyTea 
after school clubs which combine homecooked meals with 
physical activity; GoFitba, which enables access to free 
football and healthy meals; and Food & Fun, which provides 
breakfast and lunch for young people on free school meals 
during the holidays.

Liz Bowie, chief executive of AFCCT, said: “Our latest impact 
report shows that AFCCT has had a marked effect on our 
communities, helping to deliver significant socio-economic 
benefits but, more importantly, influencing positive change 
that transforms lives.”

Sandy Mitchell
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ONE of the positive 
consequences of the current 
challenging business 
environment has been 
a number of companies 
partnering or collaborating 
to increase growth, including 
several Chamber members.

The advantages of joining forces 
with another company can be many, 
from bridging a gap in expertise 
or knowledge to providing a route 
into new markets – both at home or 
overseas.

In the case of Mintra and ITB 
Competence Assurance Ltd the two 
joined forces recently to provide a 
holistic solution to safety issues in 
high-risk industries.

“We are a leading provider of 
digital learning and human capital 
management software to safety-
critical industries the world over,” 
said Kevin Short, Mintra’s chief 
commercial officer.

“That’s what it says on the tin, 
but strip all that away and Mintra 
is a problem solver. Our clients, 
particularly those in the energy 
and maritime sectors, operate in 
complex and heavily regulated 
environments and face challenges 
in ensuring their people can develop 
skills, stay safe and verify their 

competence. It’s up to us to use our 
expertise to create the solutions that 
address those needs.

“We believe that when a puzzle is 
shared, the chances of reaching an 
effective resolution are increased. 
‘Open and collaborative’ is actually 
one of our core company values. 
That often means working alongside 
the client or standards bodies 
but more recently it has meant 
collaborating with other businesses. 

“Mintra provides a best-in-
class learning and competence 
management system called 
Trainingportal. It’s used by over 1.7 
million workers globally to access 
training and HR teams use it to 
track workforce competence. What 
we don’t do, however, is support 
clients in developing workforce 
competence frameworks – the step 
that comes before competence 
management.

“We recently formed a partnership 
agreement with ITB Competence 
Assurance Ltd, which does provide 
this service. This means that we 
can share our expertise across the 
board and offer our clients who 
need support with both elements a 
holistic solution. 

“We have also entered a partnership 
with offshore smart network 
specialists Marlink. This collaboration 

Greater than the  
sum of our parts

will lead to co-promotion of our 
products for the maritime sector – 
essentially, our software on Marlink’s 
hardware. Again, this offers a more 
rounded solution that we could not 
provide working alone.

“To further demonstrate our 
commitment to partnership working, 
we recently launched Trainingportal 
Marketplace in the UK. This is an 
agnostic digital trading space for 
the buying and selling of eLearning, 
classroom and blended courses – 
customers can choose to buy from 
over 80 providers, even those we 
would consider direct competitors.

“Collaboration ensures that clients 
get the best solution, regardless of 
who provides that solution. Mintra 
sees partnerships as leading to 
better products which in turn lead 
to increased revenues. I would 
also hope that our collaborative 
approach demonstrates to clients 
that we put their needs front and 
centre and that helps to create long-
lasting relationships.

“Intellectual property is really 
important, especially in technology 
and in energy where innovation has 
such a high financial value. But I 
think we are moving into a different 
place now: we see that we can all 
become more successful by sharing 
ideas and skills.” 
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Global payroll and tax compliance 
specialist activpayroll also always 
wants to provide its customers with 
a solution, no matter the problem, 
according to global tax director 
Graham McKechnie. 

“When partnering with another 
company, we consider how this 
strategic partnership will align with 
our business, values and ethics. 
We also ensure that this strategic 
alliance will seamlessly integrate 
with our services and overall 
solution,” he said. 

“As part of our growth plans, we 
always want to be able to give 
customers a solution, even for an 
area of business we don’t deliver 
ourselves, hence this is where 
we need partners’ systems and 
expertise. 

“As we are experts in our field, 
many companies approach us or 
are recommended to us. At this 
point, if we believe they are a good 
fit for us, we go through a robust 
due diligence process and establish 
whether they share a similar strategy 
and vision to us. 

“Partnering with other companies 
positions us tremendously well 
for growth. We find that by 
leveraging our strategic alliances 
and channelling partners’ expertise 

and infrastructure, this enables us to 
grow both locally and internationally.

“We’ve partnered with a number 
of organisations globally including 
UKG, Workday, Sage People, 
E-days, Globalization Partners and 
Cornerstone on Demand.

“As part of our continued global 
expansion strategy, it is very likely 
that we will enter further strategic 
alliances.”

Rose Recruitment has already 
established several successful 
strategic recruitment partnerships 
with other ambitious organisations. 
The latest is with Quality Alliance 
International (QAI) and is aimed at 
boosting growth in both companies.

It follows the successful launch 
of QAI’s new Manpower Service 
which provides specialist training 
instructors to companies operating 
across the oil and gas and wider 
energy sectors.

“Rose Recruitment takes on 
responsibility for all of QAI’s payroll 
requirements as part of its role as 
QAI’s strategic recruitment partner 
for contractor and permanent roles,” 
said managing director Darren 
Aggasild.

Rose works with QAI’s contractors 
from registration right through to 

them being paid and the feedback 
from the contractors has been very 
positive.

“The partnership allows QAI to 
focus on driving its business growth 
across the UK and the Middle East 
and entering new international 
markets,” said Darren. 

“We are saving them time and 
money because they don’t have 
to process any payroll, source new 
employees and put them through 
the recruitment process. We do all 
that which allows them to get on 
with growing their business and we 
also grow as a benefit.

“We make the process simple and 
given events of recent years it’s 
more important than ever that 
ambitious companies have the 
freedom to focus on their business 
priorities to help them grow and 
develop.” 

Rose Recruitment looks after clients 
throughout the UK and globally 
across the engineering, finance, 
construction, hospitality, healthcare 
and IT markets. 

“A partnership like this is perfect for 
a start-up company or a growing 
company and we are hoping to 
establish others in the near future,” 
he added.
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Points to 
ponder as 
we reach the 
end of the 
deferment 
period

SINCE January 1 2021, HMRC has 
allowed UK businesses to defer 
making import declarations in 
a bid to help them adapt to our 
new trading relationship with the 
EU and the inherent additional 
requirements.

July 1 brings this period of transition 
to an end and with it the need 
to make decisions about how to 
proceed. 

To defer or not to defer? That is the 
question. If your business imports 
controlled goods, ie those which are 
subject to a regulatory control such 
as alcohol and tobacco products, you 
will not be able to use the deferred 
system. 

However, if this doesn’t apply to you, 
then the first point is to consider 
whether there is a commercial benefit: 
Does the deferring of entries work for 
your business? Does your company 
import perishable goods? Do you 
utilise just-in-time ordering? Do you 
work in the manufacturing sector? Do 
you import a high volume of goods? 

Deferring import declarations can 
be extremely helpful in these cases, 
where goods need to be imported 
and moved to the business premises 
quickly to ensure business continuity.

If you have been deferring 
declarations and you do wish to 
continue doing so after July 1, your 
business must have an approval in 
place with HMRC. Given that the 
timescale for the approval process 
is 120 days, your application should 
already be lodged with HMRC so as to 
be effective by this date.

When considering applications 
for approvals, HMRC looks for 
reassurance that your internal 
business systems for controlling 
imports are both robust and reliable. 
It will carry out due diligence, so it’s 
important for you to demonstrate that 
you have clear customs processes 
and controls in place, particularly 
in relation to how you file and store 
documentation.

The nature of deferment is that at 
some point further down the line 
these declarations will require to 
be made and any applicable duties 
will require to be paid. This could 
potentially entail not only a significant 
volume of labour but also large sums 
of payment due. So it’s important to 
consider the implications carefully. 
Does this work for your cash flow? 
How will it impact on your VAT 
returns?

A key partner throughout this process 
will be your freight agent or the 

Elaine Lownds,
customs manager,  
Bethan Customs Consultancy

company submitting the declarations 
to HMRC on your behalf. A good 
working relationship with your 
customs / freight agent is essential. 

Set a system in place with them. 
Check whether they will have the 
capacity to deal with the volume of 
entries at the end of the deferred 
entry period. Open and honest 
communication from the outset 
will ensure that they can meet the 
expectations detailed in the customs 
approval.

This information is correct at the time 
of going to print. Visit www.gov.uk 
to ensure you are responding to the 
most recent regulatory advice.
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Double the fleet for growing 
firm
LOCAL construction firm Nicol of Skene is set to double 
the number of suction excavators, or ‘Anchorators’, within 
its growing fleet to respond to the increasing number 
of contracts the company is being awarded throughout 
Scotland.

One of the new suction excavators will be based at the 
firm’s new Inverness facility and will be available to new and 
existing clients within the Highlands and Islands.

Suction Excavators act like a hoover and as the name 
suggests, the suction hose on the machine removes the 
material from an excavation. This eliminates the need for 
mechanical diggers to be used, allowing for safer and 
neater excavations. They can also be used in areas where 
there is restricted access for larger machinery and can 
minimise disruption to the public and traffic flow.

Since the introduction of ‘The Anchorator’ to the company’s 
fleet in 2018, Nicol of Skene pledged to donate to the 
charity, Friends of ANCHOR, on their client’s behalf every 
time The Anchorator is involved on a project. The charity 
helps cancer and haematology patients in the North-east 
of Scotland at the ANCHOR unit within Aberdeen Royal 
Infirmary and as an ongoing supporter, Nicol of Skene has 
now raised an astounding £32,300 for the charity.

In addition to the capabilities and larger capacities of the 
two new suction excavators, one of the most exciting things 
about the new additions is the fact that Nicol of Skene’s 
pledge will continue, and a one-off donation will be made 
directly to Friends of ANCHOR on its client’s behalf when 
the machines are used on a new project.

The Anchorator is a truly unique suction excavator, boasting 
bright vehicle livery designed by local school pupils within 
the Westhill area. The winning designs from each school 
were chosen, consolidated, and brought to life along with 
the collaborative logo featuring Friends of ANCHOR’s tulip 
and Nicol of Skene’s iconic thistle. The suction excavator’s 
name was also thought up by the pupils.

£4m investment brings 
environmental benefits 
SWIRE Energy Services (SES) has committed to a £4m 
investment for the installation of two new robotic blast 
and paint coating processes across its UK and Norway 
operations.

The leading-edge robotic technology for the blasting and 
paint coating process will support Swire Energy Services 
North Sea offshore container rental fleet of 28,000 units. 
The technology allows for consistently delivered quality 
through the precise application of blast media and paint 
coatings which will extend the operating life of the fleet. 
The robotic installation will also increase SES’s capacity to 
support maintenance and services for customer equipment.

The automation project, expected to be installed during the 
second half of 2021 in Aberdeen and Stavanger, will ensure 
SES emissions related to the process reduce by more than 
30% for both locations.

Final Marks & Clerk seminar 
THE final in a series of live webinars via Zoom hosted by 
Marks & Clerk is on Thursday, June 17 and based on a 
fictional technology start-up business plan.

Each of the webinars has covered a different stage of a 
three-stage business plan which is designed to focus on 
the priorities of an early-stage pre-revenue tech start-up 
business having a handful of employees over the first two to 
three years of the business.

Joining Marks & Clerk speakers Dr Mike Street and Jason 
Chester will be Colin Miller, a lawyer specialising in IP and 
competition law, and Paul Scullion, corporate finance 
lawyer, from Burness Paull; corporate finance advisor 
Jonathan Griffiths and tax accountant Kirsty Paton from 
Chiene & Tait; business advisors/IP specialists from Scottish 
Enterprise; and Dr Craig Hamilton, a serial entrepreneur who 
will share his experience and best practice.

One of the Anchorators

Inverurie Town Centre is 
thriving
INVERURIE town centre has emerged from lockdown with 
more businesses than there were prior to the first lockdown 
last year.

The town centre has only seen two business closures 
within that period and now has very few empty shop units 
because so many new businesses have had the confidence 
to open up in the town centre after a major pandemic.

The town centre continues to attract new businesses and 
the nine new one which have already opened, or are due to 
open, are largely independent operators. There have also 
been three businesses which have relocated within the town 
centre to larger premises.
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10 Thu Negotiating and Influencing Skills
1 day Learn tactics and skills of persuasion leading to success

15 Tue Emotional Intelligence for Business
1 day Develop situational awareness and manage emotion in yourself and others

16 Wed HR for Non HR Managers
1 day Understand responsibilities and techniques in relation to HR requirements 
 
17 Thu Dealing with Difficult Situations
1 day Understand the variety of personalities and determine how to alter your      
                        approach

22 Tue Letters of Credit
1 day Ensure your documents are not rejected and compare payment methods 
 
23 Wed Performance Management
1 day Establish processes to improve employee performance in line with your 
                        organisational objectives
 
23 Wed Customs Procedures and Documentation
1 day Understand how to navigate the various customs systems and procedures

24 Thu Supervisors - Next Steps
1 day Improve techniques and add new areas of awareness and understanding

1 Thu Essential Supervisory Skills
1 day Bridge the gap between doing and supervising

12 Mon Customs Declaration Training
1 day Learn how to complete the forms accurately

15 Thu Preference Rules of Origin
1/2 day A practical session on how to read the customs notices allowing origin to be     
                        established

13 Fri Sales and Account Management
1 day Develop a structured approach to selling

17 Tue Train the Trainer
1 day Feel confident whilst developing and presenting different types of training

18 Wed Time Management
1/2 day Identify time wasting activities and manage time more efficiently

19 Thu Essential Management Skills
2 days Become equipped with the knowledge and skills required of a manager

19 Thu Beginners Practical Guide to Exporting
1 day Gain a high level overview of the exporting process 

24 Tue Understanding the Oil and Gas Industry
1/2 day Gain an understanding of the basics of production and processing 

24 Tue Taking Notes and Minutes
1/2 day Record meetings effectively and accurately with high quality minutes 

25 Wed Assertiveness at Work
1 day Learn to communicate your point of view without causing conflict

26 Thu Customer Service Excellence
1 day Discover the techniques to excel at customer service

31 Tue Improve your Professional Confidence
1 day Promote a positive and confident self-image in a professional manner

June

July

August

This interactive course will explore 
what performance management 
is and how it links to your overall 
business plan.

Never enough time in the day? 
Complete this course to help you 
identify where you are losing it.

Please note, the calendar may be subject to change. Visit agcc.co.uk/training for full listings
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Aimed at those involved in the 
setting up of export contracts and 
organising the shipment of goods.

Ideal for managerial, professional 
and technical employees whose 
job involves report writing 
for either internal or external 
consumption.

Want to become more confident, 
convincing and credible as a 
presenter? This course is for you.

7 Tue Finance for Non Finance Managers
1 day Gain an understanding of the many aspects of finance and how it impacts 
                        business

9 Thu Performance Management
1 day Establish processes to improve employee performance in line with 
                        organisational objectives

10 Fri Business Development Accelerator
1 day Develop a powerful strategy to drive sales 
 
15 Wed Essential Supervisory Skills
1 day Bridge the gap between doing and supervising

15 Wed Understanding Exports and Export Documentation
1 day Understand what is involved in exporting and export documentation to save 
                        time and money 
 
16 Thu Coaching Conversations
1 day Learn how to coach others, improve performance and be their best
 
16 Thu Preference Rules of Origin
1 day               A practical session on how to read the customs notices allowing origin to be 
                       established

21 Tue INCOTerms© 2020
1/2 day Understand the benefits of International Commercial Terms for buyers and   
                        sellers

22 Wed Project Management – The Fundamentals
1 day Understand the principals of project management and the complexities  
                        of scale

23 Thu Report Writing
1 day Learn to produce clear, concise and effective reports

23 Thu Customs Procedures and Documentation
1 day Explore the various customs systems, procedures and documentation

28 Tue Cash Flow Management
1/2 day Maximise cash flow with effective cash collection techniques 

29 Wed Digital Transformation
1 day Learn how to future proof your business

30 Thu Communication and Interpersonal Skills
1 day Develop effective communication techniques

5 Tue Presentation Skills
1 day Deliver dynamic and motivational presentations effectively

5 Tue Letters of Credit – Methods of Payment
1 day Ensure your Letter of Credit is not rejected and compare payment methods

6 Wed Reviews and Appraisals
1 day Assess performance constructively and increased reviewee’s motivation 
 
7 Thu Beginners Practical Guide to Exporting
1 day Gain a high level overview of the exporting process

7 Thu Personal Effectiveness
1 day Improve your self-management by changing the way you work

21 Thu Budgeting and Planning – an Introduction
1 day Learn how to establish and maintain budgets 
 
27 Wed Motivation and Delegation
1 day Create a motivational environment and use effective delegation

28 Thu Diversity, Inclusion and Bias in the Workplace
1 day Explore the benefits of a diverse workforce

June September

July

August

October

JUNE/JULY 2021
TRAINING CALENDAR
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Four nations 
needed to 
reach the 
four corners

WHEN will we see the return 
of international travel? It’s a 
question I’m often asked by 
staff, by our stakeholders and by 
friends and family.

The successful roll-out of the 
vaccination programme and the 
introduction of testing regimes 
offer real hope and should lead to 
the removal of the layers of travel 
restrictions that have brought us 
to almost complete standstill. I am 
confident that we will soon see 
aircraft take to the skies and in doing 
so, they will get the country and our 
economy moving again. 

Throughout the entire pandemic, 
Aberdeen International Airport 
has engaged with both the UK and 
Scottish governments. We have 
made it clear that whilst we support 
measures to protect public health, 
they should never be in place any 
longer than necessary.

We have also made it clear that there 
must be a four nations approach to 
the easing of restrictions. The lack 
of coordination we saw last year 
resulted in widespread confusion and 
chaos for passengers and airlines. We 
can’t return to the scenario where 
passengers were given less than two 
days’ notice to return to the UK or 
else risk quarantine. 

Anything other than a four nations 
approach will also see airlines leave 
Scotland and take their aircraft to 
where they have some degree of 
certainty. This will put further jobs and 
livelihoods at risk, not to mention the 
connectivity we have spent decades 
building up and which the north east 
relies to compete and trade globally.

Much of the media attention has been 
on whether people will get a summer 
holiday. This is hugely important but 
it is about so much more. It’s about 
reconnecting friends and family who 
have not been able to see each other 
of over a year, and it’s about safely 
re-establishing the routes that drive 
trade and investment.

We know the success of the airport 
and the region are intertwined and 
we know connectivity is the lifeblood 
of business and tourism. Now, more 
than ever, we must protect the 
connectivity which will drive growth, 
create employment and support our 
recovery from the pandemic.

We are already seeing some positive 
signs with the news easyJet has 
reinstated its Gatwick service. It will 
initially operate three times per week 
and the intention is to increase the 
frequency subject to demand.

May also saw the return of airBaltic’s 
Riga service and we hope to see 
many more follow. The return of 

Mark Beveridge,  
operations director,  
Aberdeen International Airport

routes has a much wider ripple effect. 
It has meant our retail and catering 
outlets are beginning to reopen, 
namely World Duty Free, the Distilling 
House and the Northern Lights 
Lounge

Our landside WH Smith arrival store 
reopened at the beginning of May, 
the first landside store to reopen in 
more than a year. Our taxi drivers will 
now hopefully see a slight increase 
in business which will be extremely 
welcome after 13 long and quiet 
months.

When international travel does 
resume, Aberdeen International 
Airport is also ready to provide a safe 
travel experience for our passengers. 
In addition to the safety measures 
we’ve put in place, our airport has a 
new dedicated testing site. Working 
with ICTS and TAC Health Group, we 
now offer PCR and Rapid Antigen 
testing. Facilities at the airport have 
been designed to support pre-
booked appointments for passengers 
and results for PCR testing are 
returned within 24 hours while antigen 
takes just 15 minutes.

I’m under no illusion our recovery will 
be slow but Aberdeen International 
Airport is ready to play its part in 
the wider economic recovery of this 
region. Now is the time to get our 
country moving again.
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BUSINESSES from the North-
east are being given the 
opportunity to reconnect with 
the rest of the world at what 
has been billed ‘the greatest 
show on the planet’.

Aberdeen & Grampian Chamber of 
Commerce is partnering with the 
Scottish Chambers of Commerce 
network to take a number of 
delegations to the World Expo in 
Dubai which runs for six-months 
from October.

At what will be one of the first 
major in-person events as we 
emerge from the CV19 pandemic it 
will allow businesses to make new 
connections and strengthen existing 
ones all around the world in a single 
visit.

Dubai’s aim is to make the event, 
rescheduled from 2020, the most 
international of any event since 
the first World Expo in 1851, the 
Great Exhibition in London. Then 
25 countries took part and the Koh 
i Noor diamond was on show along 
with state-of-the-art developments 
in printing equipment, cotton 
manufacturing and the microscope.

At this, the 35th World Expo aimed 
at finding solutions for global issues 
and challenges, more than 190 
countries will have pavilions.

Around the world 
in…one event

Dr Liz Cameron, chief executive 
of the Scottish Chambers of 
Commerce, said that as progress 
continues to return to a new 
normality it is time to urgently 
address the longer-term economic 
crisis that continues to loom large.

“One of the ways that the Scottish 
Chambers of Commerce network 
is doing that is by helping to re-
establish vital connections between 
businesses in Scotland and the rest 
of the world,” she said. 

“Scottish businesses will have an 
opportunity to showcase their 
creativity and innovation once 
again to the world in the ‘City of 
Gold’ that is Dubai in the UAE. With 
Scotland’s culture so richly stepped 
in entrepreneurship and invention, 
there are few places better 
positioned to remind the world of 
our world-renowned reputation for 
enterprise and trade.

“Over the course of the 2020 
World Expo, there will be dedicated 
themes each week aimed at 
covering the global challenges 
facing us in the 21st century. These 
include climate and biodiversity, 
health and wellness, tolerance and 
inclusivity as well as the global goals 
set for advancing our society over 
the course of the century. 

“With 25 million visits expected from 
around 190 countries it is important 
that Scottish business takes full 
advantage of the opportunities for 
trade and commerce.

To support Scottish businesses, 
the SCC Network is planning four 
in-person events to the World 
Expo on priority themes: Space 
week, Climate week, a Women’s 
Entrepreneurship Day event and a St 
Andrew’s Day event. 

Plans for these visits are still being 
drawn up but North-east companies 
will be able to apply through 
Aberdeen & Grampian Chamber of 
Commerce. Contingency plans for 
online participation are also being 
made if international travel is not 
allowed by the time of the event.

“The Scottish Chambers of 
Commerce Network, underpinned 
by 30 local Chambers across 
Scotland, will be optimising our 
global links through the International 
Chambers of Commerce network 
to set up B2B meetings with 
carefully matched companies from 
around the world. This is a unique 
opportunity for Scottish companies 
and I urge as many as possible to 
participate and secure new business 
opportunities.”

Nick Maclean is based in the UAE 
and is one of four trade envoys 
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appointed around the world to 
promote and represent Scotland’s 
export interests and strengthen 
local market knowledge.

The managing director for CBRE 
Middle East region is also a member 
of the GlobalScot network which 
connects organisations in Scotland 
with worldwide business leaders.

He believes the World Expo 
provides tremendous opportunities 
for Scotland.

“More than 190 countries have 
committed to having a physical 
presence and the UK component of 
that is very significant,” he said. “The 
UK has a very impressive pavilion 
and Scotland is contributing to that 
but is also independently sponsoring 
five days and three evenings at the 
Expo to highlight specifically what 
Scotland is about.

“There are three key themes 
Scotland is running with: the race to 
net zero, so effectively clean energy 
and climate change; health and 
wellbeing; and space technology. 
Those three themes have hit a very 
sweet spot within the UAE because 
they are very similar to some of the 
ambitions of the government. 

“Scotland has a pretty ambitious 
plan to bring in people to the 

country if our air corridor is open 
at that time. They will talk around 
what’s good about Scotland and 
what it stands for politically and 
diplomatically and highlight the 
opportunities and the excellence 
that Scotland has amongst in its 
universities in research capability 
and healthcare etc.

“Scottish companies have also done 
pretty well in winning contracts to 

help put the Expo on, having won 
about £4m worth of business in 
advising the UAE government in the 
run-up.”

He said Scotland already enjoys a 
very good trade relationship with 
the Gulf as a whole and with the 
UAE in particular and as part of 
the Scottish Government’s export 
growth plan, Trading Nation, it 
wants to grow those relationships.

“There is a huge opportunity to 
attract investment and Scotland has 
some ambitious plans for attracting 
capital investment, particularly into 
the green energy sector over the 
next few years so we’re hoping 
for a very interesting relationship 
with this country going forward. 
The UK is also working very hard 
at the relationship and a sovereign 
investment plan was announced 
recently which will create a conduit 
for investment from Abu Dhabi in 
particular. The first tranche of that 
capital is valued at about £800m 
and there are ambitions to make 
it something potentially valued at 
around £5bn over the next few 
years.”

He said the transition from 
hydrocarbons to green energy is 
very important because oil revenue 
is the greatest contributor to the 
UAE economy but the government 

“More than 190 countries 
have committed to having 
a physical presence and the 
UK component of that is very 
significant. The UK has a 
very impressive pavilion and 
Scotland is contributing to 
that but is also independently 
sponsoring five days and 
three evenings at the Expo 
to highlight specifically what 
Scotland is about.”

Nick Maclean 
GlobalScot Network
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is aware it has a limited life and is 
trying hard to diversify its economy 
and look for green substitutes.

“That is an interesting opportunity 
for Scotland to partner on, 
particularly research into the 
development of offshore wind, 
solar and, especially through the 
universities, storage of power. 

“Between Scotland and the UAE 
there is a similar objective to reduce 
our dependency on hydrocarbons 
and although we are going along 
different routes research, particularly 
into energy storage, is going to be 
beneficial to both countries.”

He said food and drink also offered 
significant potential and, although a 
Muslim country, 90% of the people 
who live in the UAE are not Emirati 
nationals and alcohol sales continue 
to grow year-on-year.

Nick said speciality foods also have 
great potential with hotels and 
the hospitality sector seeking to 
differentiate themselves from other 
locations in the world.

“You would be surprised just how 
much Scottish produce is on the 
menus of hotel chains here which 
have nothing to do with Scotland,” 
he said. “The export drive and 
particularly the group of people at 

the embassy responsible for food 
and drink exports are doing a great 
job here and they come under the 
umbrella of SDI.”

There are 32 GlobalScots across 
UAE currently focusing on wind/
solar technologies, food and drink 
and digital technologies and they 
would be available to help Scottish 
businesses, he added.

“The GlobalScot network is 
designed to provide an advisory 
framework for Scots companies 
which want to enter this 
marketplace and to help companies 
which think they can improve their 
exports.

“It also acts in an advisory capacity 
for the government on how to 
improve its export drive.”

He said there are plans to update 
GlobalScots on Scotland’s 
Programme for the Expo in 
September - one month ahead of 
the official opening – as GlobalScots 
are considered a key internal 
stakeholder group and will be very 
much engaged in the business 
programme.

“A lot of effort is being made to 
ensure Expo still achieves all the 
ambitions it had set out by both the 
UAE government and Scots and UK 
governments. It may evolve into a 
hybrid format with physical visitors 
and broadcasts from Expo but I 
think the opportunities at Expo for 
Scotland are still going to be very 
important.”

Keep an eye on the 
Events page of the 
Chamber website 
for full details of the 
network’s mission to 
World Expo - coming 
soon.

“You would be surprised just 
how much Scottish produce is 
on the menus of hotel chains 
here which have nothing to do 
with Scotland”
 
Nick Maclean 
GlobalScot Network
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DOORS have reopened, meals out are 
enjoyed once more and visitors are 
beginning to return to our corner of 
Scotland from all over the UK. It’s time 
for guarded optimism within the tourism 
industry, albeit tempered by the yo-yo 
experience of 2020 and the absence of 
valuable international inbound travel 
and events for the foreseeable future. 

Our collective ambition for tourism in the 
North-east is to drive recovery by addressing 
the challenges presented by the pandemic and 
by embracing new opportunities that arise. 
While the current market outlook doesn’t allow 
for accurate forecasting for a return to growth, 
VisitAberdeenshire has a clear agenda for the 
months ahead. Alongside our business recovery 
programme and our longer term market focus 
to secure a pipeline of new business is a fresh 
approach to branding the region. 

In a highly competitive market, now is not 
the time to shy away from being confident 
about the visitor experience we offer. For the 
past couple of years, the sense of the North-
east being Scotland at its most majestic has 
influenced the language, imagery and even 
music that we use in promotions. Now we 
have decided to turn up the dial, to be less 
subtle and more explicit in the use of adjective. 
Taking inspiration from cities like Copenhagen, 
regions like British Columbia and from countries 
from India to New Zealand – all of whom have 
adopted prefixes true to their brand - , we’ll 
be adopting ‘Majestic Aberdeenshire’ into our 
external facing advertising as a bold statement 
that defines the sense of place in this corner 
of Scotland. Launched at the end of May, this 
identity is coupled with a bold new creative 
that emphasises quality and the opportunity to 
escape the madding crowds.

VisitAberdeenshire’s highly experienced team 
fuses together creativity, market insight and an 
understanding of local business to shape an 
agenda for recovery. But no one organisation 
possesses a silver bullet. Recovery will be driven 
by a collaborative approach. The support 
from Opportunity North East and from our 
local authorities puts the North-east in a much 
stronger position to recover, and investment 
in our campaigns from airlines, rail operators 
and even local food brands with national reach 
extends our message to more potential visitors. 
But the beating heart of the sector are of 

Time to be confident 
about the visitor 
experience we offer

course our passionate local businesses. Without 
their commitment, there would be no visitor 
economy. 

And whatever your line of work, you too can 
play your part and be a champion for North-
east tourism. Yes, get out and rediscover your 
own backyard this summer. But why not extend 
an invitation friends and family to go above 
and beyond the rest and enjoy their staycation 
here in majestic Aberdeenshire? Read on for 
more inspiration, and don’t worry if the spare 
bedroom still an office. That is the perfect 
excuse to support a local hotel.

Chris Foy,  
chief executive, 
VisitAberdeenshire



37.

JUNE/JULY 2021
ADVERTISING FEATURE

Stonehaven

Above 
and beyond
and reconnecting 
in real time

Majestic
Aberdeenshire

visitabdn.com
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THE tourism industry has felt 
the full force of lockdowns. 
Its very nature relies upon the 
movement of people, whether 
for business, for leisure, or to 
connect with loved ones. 

The full impact on businesses, jobs 
and livelihoods is yet to be quantified 
but it is safe to say that the £730m 
contribution to the local economy 
every year that supported almost 
18,500 jobs across nearly 1,400 
businesses will take time to recover 
and to return to growth.

Getting heads back on beds, 
backsides on seats and cash through 
the till will be tough in a highly 
competitive environment, especially 
when options for outbound travel 
expand. On the supply side, 
businesses who continue to trade 
contend with the dynamics of 
travel restrictions and operating 
requirements that can make turning 
a profit a long shot in the short term. 

Government support programmes 
have been a welcome lifeline for 
many and the announcement in 
March of a £25m package for the 
tourism sector has potential to fortify 
aspects of the sector. 

On the demand side, things are just 
as disruptive for many potential 
visitors. How soon to book? What 

complications will take the shine off 
a green-list overseas break? Where 
can I escape the crowds in the UK? 
Will my second jab be in the middle 
of the school summer holidays? 

Scattered Clouds, a tourism analysis 
company, refer to the 3Ms of 
tourism demand: Means, Money and 
Motivation. 

The means of access are increasing. 
Loganair’s network from major UK 
cities and British Airways services 
from Heathrow to Aberdeen are 
now joined by the welcome return 
of easyJet from Gatwick. LNER can 
whisk travellers from King’s Cross 
and points in between in comfort 
of an Azuma train, and the more 
leisurely minded can enjoy sweet 
dreams on board Caledonian 
Sleeper’s new carriages. And of 
course, the trend to travel by private 
car will doubtless remain for some 
time. Connections are key – not 
just for holidays. Routes support 
corporate travel and rule Aberdeen 
in to the lucrative convention market 
where events are being booked as 
far ahead as 2024.

Indications are that the money is out 
there. Alternatives to spending on 
outbound holidays and consumer 
goods, but also the travel credit that 
many of us have locked away with 
airlines, ferries and tour operators. 

Look ahead to 2022 to see that 
credit unleashed for international 
travel, which can be good news for 
the North-east when that translates 
to inbound visits.

But what about motivation? The 
doubt in some people’s minds about 
when to book should be short 
term factors. The ‘where’, and the 
‘how’ present both challenges and 
opportunities.

Marketing activity by 
VisitAberdeenshire and VisitScotland 
provides the groundwork to 
inspire visitors and tour operators 
to choose our destination. And 
as digital marketing capability 
improves among local businesses, 
the collective call to action gets 
stronger and stronger. But for all the 
‘sizzle’, there needs to be a ‘sausage’, 
the substance of a great leisure and 
business visitor experience.

Frank Whitaker, chair of the 
Aberdeen City & Shire Hotel 
Association, believes that city hotels 
need the right balance of corporate 
customers and leisure tourists, 
and both those markets need an 
attractive destination to visit, stay 
in and enjoy: “Corporate travel 
delivering meaningful room nights is 
dependent on not just governments’ 
messaging about working from 
home where possible, but how 

Reconnecting in real 
time, not on Facetime
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much employers are keen to have 
their teams return to their offices, 
supporting the economic recovery 
with the natural local spend on 
shopping, lunch and hotel rooms that 
city centre working brings.”

This illustrates the inter-relationship 
between vibrant local life in 
destinations and their appeal as 
destination for visitors. In the short 
term the perception of crowded 
urban environments without ease 
of car access may be the antithesis 
of the self-contained, drive-to, wide 
open seascapes that recent surveys 
suggest that many visitors are 
looking for. 

Whilst a challenge, this is also an 
opportunity for Aberdeen. Open air 
show pieces like NUART become 
all the more important within the 
city eco-system and the wide-open 
spaces and city-by-the-sea status 
can help to reposition Aberdeen’s 
city break proposition, as well as 
being a gateway to our majestic 
countryside and our evolving 
adventure tourism offer. 

Product development work by 
VisitAberdeenshire is going a long 
way towards helping many local 
businesses get into the box seat – 
shaping their offer to meet customer 
trends, from adapting opening 
hours to adopting more sustainable 

credentials. The UK-wide ‘We’re 
Good to Go’ scheme, adopted 
by Aberdeen Art Gallery among 
many others, is helping to provide 
assurance that businesses are 
CV19 compliant.

For many though, the greatest 
assurance comes from personal 
connection and visiting family 
and friends can be as much of 
a motivator as the attraction of 
the destination itself. We all want 
to re-connect with loved ones 
and in our city region, where so 
many people from around the 
UK and beyond have made their 
home, we look forward to those 
reconnections happening here, in 
real time, not on Facetime.

A sustainable tourism sector 
should enrich the lives of our 
visitors, the livelihoods of our 
people and the life of our 
environment. Meatloaf may have 
suggested that ‘two out of three 
ain’t bad’, but in reality all three 
should work in harmony if the 
goose is to continue to lay golden 
eggs. Achieving that balance is 
the challenge we face. 

IT’S TIME to rediscover the fairy-tale 
castle grounds, majestic mountains, 
impressive coastlines and city 
sightseeing that are all on your 
doorstep. We’ve no shortage of 
options of course, but here’s a starter 
for ten for your summer rediscovery.

1. Discover our impressive coastline 
Breathe in the salty sea air as you 
embark on the Aberdeenshire 
coastal trail. Explore picturesque 
fishing villages that hug the 
coastline overlooking the Moray 
Firth like Crovie, Gardenstown 
and Pennan. Or enjoy walks along 
golden beaches that defines our 
very own city-by-the-sea 

2. See the city in a new light 
Meander through the cobbled 
streets of Old Aberdeen and 
be transported back in time. 
Rediscover sparkling architecture 
and keep your eyes peeled for the 
colourful Nuart Aberdeen street 
art decorating the centre of the 
Granite City. Unwind in Johnston 
Gardens where an oasis of 
tranquillity awaits, or simply stretch 
your legs along the golden sands 
while watching surfers and perhaps 
the odd dolphin in the bay. 
 

3. Make a night of it 
A staycation has never been so 
popular. Glamp under the stars at 
self-catering countryside retreats, 
find a cosy B&B or turn that night 
in the city into an overnight with a 
stay in one of our wonderful hotels. 
A warm welcome awaits. 

4.Go on a road trip 
Remind yourself of the true 
majesty of Royal Deeside. For a 
fresh new take, hop on the North 
East 250 for a road trip into 
Donside and beyond through the 
Cairngorms National Park and 
along our breathtaking coastline. 

5. Experience the great outdoors 
We all know Bennachie but there 
are plenty of other view points 
within a short drive, or for the more 
adventurous among us try your 
hand at munro bagging. For those 
who prefer a leisurely stroll, embark 
on a portion of The Deeside Way.

For more information about 
rediscovering your Aberdeen  
and Aberdeenshire go to  
www.visitabdn.com/rediscover

Inspiration  
to Rediscover 
and Reconnect
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Breakthrough technology 
wins software specialists 
a place in the finals of this 
year’s Offshore Achievement 
Awards
ABERDEEN-BASED Solab has been announced as a finalist 
in this year’s Offshore Achievement Awards (OAA) in the 
category of Digital Innovation.

Solab’s Onboard Tracker™ software has led a digital 
revolution for clients such as Subsea 7, Sparrows, Boskalis 
and Ponticelli PBS who now use the online hub to manage 
global personnel logistics and planning, crew rotations, 
training, certification and competence.

Onboard Tracker™ has become a leading light in the North-
east’s digital workforce initiatives and helps keep tens of 
thousands of energy workers trained, competent and safe 
in their daily activities when attending over 70% of the 
manned rigs in the UKCS and in over 50 countries.

The Solab team is thrilled to be recognised for its dedication 
and commitment to the development and advancement of 
the company’s revolutionary Onboard Tracker software.

Now in its 35th year, the OAA reward innovative 
technologies and growth in companies both large and 
small, as well as significant contributions of individuals 
within the industry. The prestigious awards, which received 
a record number of nominations this year, give recognition 
to the achievements of those who go above and beyond 
across the energy sector.

Kevin Coll, managing director, said: “To secure a place in the 
finals of the Offshore Achievement Awards is absolutely 
fantastic news and is testament to how diligently we have 
worked to keep Solab and Onboard Tracker at the heart of 
the fastest growing sector in Scotland.

“The digital tech industry is experiencing an undercurrent of 
change as more and more companies prioritise the use of 
digital technology to transform the way they operate.

“I would like to thank the Onboard Tracker team for the hard 
work, passion and enthusiasm that enables us to always 
deliver an exceptional service for our clients as we strive to 
lead the way in this new digital age.”

Kevin Coll

Company gives staff birthday 
wellness day off 
AN AWARD-WINNING Scottish technology consultancy 
has rewarded staff for their efforts over the past 12 months 
by giving them all an extra day off.

Coinciding with its fifth birthday, Appetite for Business has 
gifted each member of its team one day’s paid holiday to be 
used as lockdown restrictions continue to ease nationwide.
The Aberdeen-based company said the ‘personal wellness’ 
day would give its team’s collective mental health a 
welcome boost by allowing them to spend time with friends 
and family.

Sheryl Newman, founder and chief executive officer of 
Appetite for Business, said: “The past year has been a 
difficult, stressful time for many businesses and individuals. 
I’ve been hugely appreciative of my team and how they 
have pulled together to support our clients, each other, and 
me throughout recent months.

“It was our fifth birthday in business in March, while the 
country was still in lockdown, and I sent a note then to say 
I wanted to give them a day off when restrictions eased to 
go to the pub, go shopping to support local businesses or 
stay in bed – whatever they wanted to do.”

Imrandd’s new approach 
wins orders
AGILE technology, data intelligence and engineering 
company Imrandd, has secured new business worth 
over £1.5 m since the beginning of the year, increasing its 
customer-base and winning work outwith traditional oil and 
gas markets.

The Aberdeen-headquartered organisation has been 
awarded contracts by several global oil and gas upstream 
operators in the UK and internationally, as well as attaining 
work with new customers in downstream and utilities.

The contracts, which range from small scopes to fully 
competitive tenders, signal a renewed approach by 
traditional heavy industries to consider technology 
adoption, digitisation and improved use of data to assure 
the continued viability of ageing assets.

Imrandd’s advanced analytics solutions provide faster, 
simpler and more cost-effective ways of deciphering 
difficult asset management problems which were 
previously too challenging to solve. Work includes integrity 
management build/reviews, fitness for service and life 
extension, to data extraction, machine learning and 
predictive modelling.

Revenue has increased by 12% in the past 12 months 
with 20% coming from new business. Imrandd has also 
increased its workforce by 25% and plans to add further 
staff in 2021 as it ramps ups its internationalisation plans for 
its data analytics solutions.
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What does your company do 
that others don’t?
Enerquip is a market-leading 
specialist in the design, manufacture, 
installation and maintenance of 
torque machines and associated 
products. Our highly skilled team 
with combined experience of more 
than 100 years delivers 24/7, 365 
support with a focus on bespoke, 
customer-led solutions – and that 
level of customisation is what sets 
us apart. From our headquarters in 
Aberdeen and bases in Caithness, 
Houston and Abu Dhabi, we work 
with a growing global client base in 
Africa, North and South America, 
Canada, Europe, Far East, Middle 
East and Russia. 

What are the most pressing 
challenges that your industry 
sector faces today, and why?
The first is the ongoing travel 
restrictions arising from the CV19 
pandemic. We pride ourselves on 
being a global company with global 
reach, so not being able to travel is 
a major barrier to that. Like so many 
others, we’ve had to implement 
remote processes and procedures 
which work but are far from ideal. 

Secondly, the world is moving 
towards greener energy solutions 
and it is absolutely correct to do 
so, but there also needs to be 
acknowledgement that there will be 
a period of overlap and coexistence 
during that transition. For Enerquip, 
our global footprint will continue to 
be important because the transition 
will happen differently in each 
country and it is important that we 
look at how change is happening in 
each market.

What was your first job?
Kitchen porter at The County Hotel, 
Stonehaven.

 
When would you like to retire?
It’s not on my radar right now, there’s 
too much to do!
 
What did you have  
for breakfast?
Nothing.
 
Who, or what, inspires you?
My dad because of his strong work 
ethic as a busy hotelier.  
 
What’s the last book  
you read / film you saw?
‘The Hurt’ by Dylan Hartley. I have real 
admiration for people playing sport at 
that level.

Quick 
fire 
round

Andrew Robins, 
director, EnerQuip Ltd

What is the hardest lesson you 
have learned in your career to 
date?
Sometimes events that are beyond 
you or anyone’s control can instantly 
shift the goalposts, and we saw that 
when the pandemic began to impact 
on our activities. Everything changed 
for everyone and we needed to 
react, such as streamlining our 
operations to ensure our survival – it 
really was a case of having to batten 
down the hatches to get through the 
storm. The decisions being made 
were exceptionally hard and that was 
compounded by the circumstances 
in which they were being made.  
Sometimes you can plan what you 
have to react to, sometimes you can’t 
and you have to think on your feet 
and search for answers even when 
there is not a definitive one.

What is the most valuable piece 
of business advice you have ever 
received?
My dad once told me: ‘hard work 
beats talent when talent doesn’t 
work hard’. It’s a pretty good work 
ethic because you need to be 
invested in what you’re doing without 
solely relying on talent.

What’s been your proudest 
career achievement to date, and 
why?
As a team, our proudest moment 
was when we received the 
Queens Award for Enterprise for 
outstanding achievement in the field 
of international trade in 2020. The 
accolade rewards our success in 
overseas markets, which accounted 
for about 95% of our £12m+ 
turnover in 2019. The award really 
is the pinnacle of UK business and 
it was great to have our hard work 
recognised in this way.



42.

NEWS
JUNE/JULY 2021

Maersk Training and Shell 
announce new offshore 
training partnership for the 
Gulf of Mexico
THE Shell Robert Training and Conference Centre in 
Louisiana has established a new partnership with Maersk 
Training which will see the global safety specialists deliver 
enhanced training to the Gulf of Mexico offshore workforce.

The agreement will combine the world-class infrastructure 
and training set-up at the Shell Robert Centre with Maersk 
Training’s experienced instructors and course-design 
methodology.

Partnering with Shell represents significant growth for 
Maersk Training in the Americas. Using its history and 
experience, the company will deliver a full suite of safety, 
pool survival, well control and process training in the region 
as it does across several of its international hubs.

Matthew Roberts, Maersk Training’s operations manager 
said: “This facility takes us to a new level in what we can 
offer to the market. The Robert Centre has a proud history, 
and we look forward to building on that tradition.

“Our ambition is to integrate our high-end simulators with 
basic safety and survival training to create a truly holistic 
and fully integrated learning experience for our customers 
from beginning to end. In collaborating with Shell, we look 
forward to learning and developing future opportunities 
together.”

Tyler Hamm, Carmen Berry, Michael Marciante,  
Matthew Roberts

Serco contract for Peterson
INTERNATIONAL energy logistics provider Peterson has 
been awarded a five-year contract with Serco NorthLink 
Ferries to provide logistics support on the Aberdeen to 
Shetland route.

Peterson builds on its existing relationship with Serco 
NorthLink through the provision of quayside handling 
for passenger ferries and freight ships. This stevedoring 
operation supports the movement of cargo such as 
livestock trailers and commercial vehicles at the Aberdeen 
and Lerwick ports.

Purple to the power of eight
ABERDEEN has successfully retained its Purple Flag 
accreditation for the eighth year in a row. 

Led by Aberdeen Inspired, the BID (Business Improvement 
District), the standard requires excellence in the 
management of the Granite City’s evening and night-time 
offering as well as in the safety and wellbeing of visitors and 
citizens. 

In 2014 Aberdeen was the first city in Scotland to be 
awarded the accreditation, managed by the Association of 
Town and City Management (ATCM) and is held up as an 
example UK-wide, having been re-accredited every year 
since then. 

Members of the Purple Flag panel were impressed with the 
city’s business resilience and CV19 recovery strategy, cited 
as ‘a great example of best practice through very different 
and difficult times’.

Among the highlights singled out for praise were the 
Aberdeen Christmas Market, which attracted footfall of 
25,000 to the Bon Accord Centre over the festive period; 
phase 1 completion of the City Centre Masterplan; the city’s 
Business Resilience Group; and Aberdeen City Council’s 
socio–economic rescue plan. 

University of Aberdeen has a 
positive impact on society
THE University of Aberdeen is among the top 60 
universities in the world in terms of its positive impact on 
society.

The university has been placed 57th out of 1,115 institutions 
worldwide in the newly published Times Higher Education 
(THE) Impact Rankings, which recognise universities for 
their social and economic impact under the United Nations’ 
17 Sustainable Development Goals (SDGs).  In this year’s 
rankings the university rose 16 places on last year’s position 
of 73rd out of 766 institutions surveyed. Aberdeen is also 
12th in the UK rankings, rising from 16th place last year.

Areas in which the university has excelled include 
Partnership for the Goals and Sustainable Cities and 
Communities where Aberdeen has been placed 27th 
globally for both.

The university is ranked top 10 in the UK for 11 of the 17 
SDGs, and top in Scotland in six. An indicator of the breadth 
and depth of the university’s impact is that Aberdeen is 
ranked in the top 20 in the UK across all 17 SDGs.

The performance partly reflects work taking place across 
the institution as part of its Aberdeen 2040 strategy, 
which includes 20 commitments to be a more inclusive, 
interdisciplinary, international and sustainable university. 
This ranking is one of the ways in which the university 
measures its progress in delivering against its commitments 
in Aberdeen 2040.
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I’M WRITING this update as 
the vote count for the Scottish 
Parliament election is just kicking 
off. Elections can often throw up 
a few surprises and with a slower 
count this year due to CV19 
precautions it will still be a few 
days before the final results are 
confirmed.  

One thing that isn’t uncertain though 
is what our priorities will be as a 
Chamber regardless of the final result. 
Throughout this election campaign 
we’ve been raising the priorities of 
the North-east business community 
directly with party leaders and with 
candidates across the region as we 
headed towards the polls. 

You can see a full summary of all of 
our areas of focus in the ‘manifesto’ 
hosted on the Chamber website 
but, as a brief overview, we’ve 
outlined six key priority areas where 
members think that the next Scottish 
Government and the wider parliament 
need to take decisive action to deliver 
a post-pandemic recovery

Unsurprisingly some of these priorities 
have been defined by the need to 
respond to the economic challenges 
created by the pandemic. The next 
Scottish Government needs to work 
alongside the UK Government, 
continuing to evolve the business 
support response to CV19. Firms in 
some of the hardest hit sectors are 
finally beginning to re-open but it’s 

been a long road and as the public 
health situation improves we need to 
remain responsive and look to provide 
clarity on support schemes for the 
remainder of 2021. 

Our respective governments also need 
to ensure they are creating a stable 
environment for businesses to return 
to growth. Chamber members have 
suggested two key areas where this 
will be particularly important. Firstly, 
our approach to debt built up due to 
the pandemic needs to be suitably 
long-term and both governments 
need to work with financial institutions 
to ensure that firms have the breathing 
room to rebuild. Secondly, with both 
governments investing substantially 
in new infrastructure projects we 
need to look at how we use public 
procurement as a lever to support 
local businesses and strengthen 
regional supply chains. 

The relationship between the private 
sector and government has also been 
undeniably strained by the pandemic. 
Our colleagues at Scottish Chambers 
of Commerce have proposed a 
‘relationship reset’, anchored by a 
new joint economic partnership 
group, to ensure that the voice of the 
broader business community is central 
to debates around our post-CV19 
recovery.

These are just a few of the areas we’ll 
need to see considerable progress 
within in the months to come. 

Although the vaccine roll-out has 
moved ahead and the public health 
situation at the present time looks 
to be steadily improving, CV19 has 
created an economic emergency 
that will require careful action from 
Scotland’s respective governments in 
the months to come. 

At the same time we need to continue 
to press down the accelerator on some 
of the wide-ranging priorities that have 
been at the centre of the North-east’s 
regional economic strategy, such as 
the energy transition, and ensure that 
we protect our hard-won connectivity 
as travel begins to restart across the 
globe. 

As the dust settles on another election, 
rest assured that the team at the 
Chamber are laser-focused on our top 
priority, working to ensure that the 
voice of North-east business is heard 
at Holyrood, Westminster and beyond. 

Raising the 
priorities of 
the North-
east business 
community

JUNE/JULY 2021
POLICY

Shane Taylor,
research and policy manager,  
Aberdeen & Grampian Chamber 
of Commerce
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‘Hole peninsula’ puts 
university geologist on the 
map
A UNIVERSITY of Aberdeen researcher has followed in the 
footsteps of Captain James Cook in having a section of the 
Antarctic named after him.

Antarctic place names honour those who have made an 
exceptional contribution to furthering the understanding, 
protection and management of Antarctica over the last 
50 years, and whose achievements warrant highlighting 
alongside those of the early explorers.

The ‘Hole Peninsula’ has been named in recognition of 
University geologist Dr Malcolm Hole who spent seven 
years working in the Antarctic before coming to Aberdeen.
The ‘Hole Peninsula’ forms part of Rothschild Island and in 
1985 Dr Hole became only the second person in history to 
visit the island.

His research proved it to be of volcanological significance, 
he has published numerous papers about the geology of 
the region and remains its most recent visitor.

Dr Hole said it was an honour to have his name added to an 
Antarctic feature which had previously only been known by 
its coordinates.

“To me it is recognition of a scientific contribution but also 
for exploration of Antarctica. Last year marked the 200th 
anniversary of the discovery of the continent yet vast areas 
remain unexplored and poorly understood.

“It is a real honour to have my name printed on maps of the 
polar south alongside famous figures from past as well as 
those currently supporting research in the territory.”

The naming of places in the Antarctic and sub-Antarctic 
goes back to 1775 when Capt. James Cook, RN, discovered 
South Georgia and the South Sandwich Island.

Manchester officer for 
activpayroll 
ACTIVPAYROLL, the global payroll and tax compliance 
specialist headquartered in Aberdeen, has announced the 
launch of its first English office in Manchester.

The firm’s current global offering is nine offices in the EMEA 
region, alongside three others in the APAC and Americas 
region. The office has initially been established to provide 
enhanced support to new and existing UK domestic and 
international customers.

Manchester is now one of the UK’s fastest growing cities 
and has become an incredibly popular location for global 
organisations to launch corporate offices.

In addition to its payroll services, activpayroll’s Manchester 
office will also offer customers specialist Global Mobility and 
Global HR support.

Euan Sellar, chief operating officer of activpayroll, said: 
“Having a presence in the north of England is strategically 
important to us as we continue our global expansion 
journey. After spending some time evaluating several 
options, Manchester was the clear winner, ticking all the 
right boxes for us. The city is best placed to allow us to 
grow our customer base in England and will allow us to 
provide greater specialist support to our customers based 
in both the UK and Europe.”

Partnership lands award for 
RGU and Scotmas
A COLLABORATION between Robert Gordon University 
and Scotmas Group Ltd has won Innovation of the Year in 
the Scottish Knowledge Exchange Awards 2021.

The awards, managed by Interface, are a celebration of 
knowledge exchange between businesses and academics 
in Scotland, showcasing the incredible achievements of 
collaborative partnerships and individuals.

RGU’s collaboration with Scotmas resulted in the 
development of a new and innovative method of water 
disinfection without harmful by-products, suitable for use in 
drinking water, hospitals and food production applications 
worldwide.

Donella Beaton, RGU’s associate vice principal for business 
and economic development, said: “The potential impact 
of the innovation is incredible and we congratulate the 
company and the RGU team for what has been achieved. 
We were delighted to collaborate with Scotmas to help 
realise their vision, through the Scottish Funding Council’s 
Advanced Innovation Voucher scheme, and now look 
forward to hearing future developments.”

Entier extends Dana contract
ENTIER has agreed a new five-year contract with Dana 
Petroleum for the provision of catering and hospitality 
services at its Huntly Street office café facility.
Entier has been providing these services since 2015.

Dr Malcolm Hole
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ABERDEEN FC Community 
Trust (AFCCT) is helping to add 
£95m of value to the region 
as a result of its anchor role in 
encouraging participation in 
football and delivering football-
related activities in Aberdeen 
city and Aberdeenshire.

Aberdeen Football Club’s charity 
partner reveals in their 2019/20 
impact report that participation in 
football and football-related activities 
directly contributes £16.3m to the 
regional economy. Almost £13m 
of social benefits and £66.3m of 
healthcare savings are derived from 
the 71,000 participants involved in 
the sport and its related programmes 
in the region.

The report reflects on the Trust’s 
achievements over the past two 
years and sets out its ambition to 
expand its support to communities, 
particularly young people, across the 
region.

Between July 2019 to March 2020, 
AFCCT provided 7,540 meals for 
young people, tackling food poverty 
at their place of education and in the 
community during school holidays.

The hugely successful initiatives 
include breakfast clubs; FootyTea 
after school clubs which combine 
homecooked meals with physical 

activity; GoFitba, which enables 
access to free football and healthy 
meals; and Food & Fun, which 
provides breakfast and lunch for 
young people on free school meals 
during the holidays.

The charity’s priorities are shaped 
by local, national and international 
strategies, alongside local 
community needs and input from 
the Scottish Government, Education 
Scotland, SportScotland, the SFA 
and local authorities, with a strong 
commitment to increasing physical 
activity and tackling issues such as 
poverty, inequalities and wellbeing.

The Trust delivers programmes 
and activities across three 
pillars – Football for Life, Healthy 
Communities and Education.

Among them is the MINDSET 
programme for 11 to 13-year-olds, 
which addresses mental health 
through play-based learning. 
Delivered in partnership with US-
based not-for-profit organisation, 
Grassroot Soccer, the scheme 
brings mental health promotion into 
schools with the aim of improving the 
mental wellbeing of young people, 
teaching skills to cope with stress 
and breaking down stigmas around 
mental health.

The Trust’s base at AFC’s training 

facility at Cormack Park is now 
home to AFC Women, AFC 
Youth Academy and North-east 
community football. The report 
reveals 15 grassroots clubs used the 
new pitches in the first three months 
– generating revenue of £13,000 for 
the charity – and 6,000 hours of hire 
time have been made available for 
community use every year.
Using a shared passion for football 
as a starting point, AFCCT works 
with 23 partner schools raising 
the aspirations of 8,300 targeted 
pupils as part of efforts to close the 
poverty-related attainment gap.

The Trust also collaborates with the 
University of Aberdeen’s Business 
School to widen access to further 
education for pupils, supporting 
youth development and career 
opportunities in thecommunity 
as well as offering entrepreneurial 
workshops to develop skills in 
business, marketing, economic, 
numeracy and literacy.

Other Healthy Communities projects 
involve a wide variety of participants 
aged between 13 and 65 and range 
from youth work and public health 
initiatives to active aging and 
dementia friendly activities.

To read the full 2019-2020  
Impact Report please visit  
www.afccommunitytrust.org

AFCCT add £95m of value to the 
region as an anchor organisation for 
football participation



When was your business established? 
We opened our doors to the trade and public on October 8, 
2018.

What does your business do?   
We are a family-run business supplying quality decorating 
products to both the professional decorator and the DIY 
enthusiast but with the added value that we can offer technical 
application advice from our in-house professional decorators.     

What sort of companies do you do business with?  
Our customer base is so varied because every company and 
individual will need paint at some point, it’s more the volume 
and regularity that varies so really no company is too big or 
small. Housebuilders love us because our paint allows them 
to do ‘touch ups’ easily; our customers from retail, hospitality, 
care homes, schools, general offices love us because our paint 
is so durable and the professional decorators; and DIY’ers love 
us because the paint is easy to apply and we can tint our paint 
to over 13,000 colours. 

What is the biggest challenge facing your business at the 
moment?  
Making the business stand out from competitors like B&Q, 
Dulux Trade Centre etc and getting our name out there.

And the biggest opportunity?    
Expanding our product base to create a complete offering 
to all of our customer base and the intention to start running 
painting workshops when the situation allows it. We provide 
a very different experience to our competitors through our 
customer service, technical expertise and the quality of our 
paint products of which you can’t buy anywhere else in the 
North-east.

What are you most passionate and proud of when it comes 
to business?  
We are a team who are passionate about providing tried 
and tested quality products that provide lasting solutions 
and a customer experience that directs long term loyalty. 
Since opening the doors we have doubled the size of our 
showroom, secured a number of local housebuilders and 
major contractors as key customers and seen a 200% growth 
from year one so really proud of what our team has achieved 
since we opened our doors in 2018. This also culminated in us 
being shortlisted as best new business at the Trades Awards in 
2019 and then we went on and won the award in 2020.  

Jason Wallace, 
store manager, 
Trade Secrets UK Ltd
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Westhill runner takes on 10k 
a day to raise charity funds in 
memory of his sister
MATT Huntington from Westhill pledged to run the 10k 
distance every calendar day this year in memory of his 
sister Kathy Parfitt and in a bid to raise funds for North-east 
cancer charity Friends of ANCHOR.

Matt aimed to raise £3,650 through his 365 Days of 
Courage for Kathy challenge but has already banked almost 
double that amount, with over £7,000 on his fundraising 
page. The 48-year-old is on track to cover nearly 4,500km 
throughout the year; the equivalent of walking from Land’s 
End to John O’ Groats, three times.

Matt, a project manager, had been a leisure runner for 
several years but turned up the heat in an effort to raise 
money for Friends of ANCHOR, having seen first-hand how 
the charity supported his sister during her treatment for 
breast cancer.

He said: “Kathy passed away in April 2018, just weeks before 
she was due to take part in the charity’s Courage on the 
Catwalk event. I’m running in her honour, so some days 
have been quite emotional.

Each month Matt’s also committed to swapping out a 10k 
run for a half marathon. He will also run the Loch Ness 
Marathon with his daughter Amy on October 3 – before 
lacing up the trainers again for his usual 10k the following 
day.

“Running in the days after the marathon later this year 
will be tough but every day means every day, no excuses, 
and no days off,” said Matt. “Some days have been hard 
going, whether that’s due to fatigue, muscle niggles or bad 
weather, but a little bit of pain on a quick run pales into 
insignificance by comparison with the battle Kathy fought. 
My memories of her spur me on each and every time I go 
out for a run.”

Matt Huntington

Contact jim@calpine.co.uk  
or telephone 07340 264326  

www.calpine.co.uk
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THE Arab world remained 
open for business throughout 
the difficult months of the 
pandemic and has proved 
immensely resilient. Their 
success in containing the virus 
and in rolling out vaccination 
programmes reflects very 
clearly the dynamism, maturity 
and strengths of today’s Arab 
economies.

With a combined GDP of around 
$3.6tn and a population of 456 
million, according to the World 
Bank, the Arab nations of this huge 
and diverse region stretching from 
North Africa to the Gulf represent 
an enormous market for UK goods, 
services and flows of investment.

Many of the UK’s most trusted and 
welcoming partners can be found 
in the Arab world and opportunities 
for doing business there are virtually 
limitless.

While the global pandemic brought 
industries like tourism and hospitality 
to a standstill, the impact has been 
positive in respect of driving forward 
digitalisation which has opened 
up possibilities for conducting 
business undreamt of just a few 
years ago. Uptake of technology is 
growing in key sectors of the Arab 
economy such as education and 
healthcare where remote learning 
and telemedicine have come into 
their own. 

The success of the Emirates 
Mars Mission earlier this year 

showed that Arab enterprise and 
entrepreneurship have entered a new 
era. The Hope Probe is stimulating 
interplanetary research, product 
development and international 
collaboration in the expanding 
technology-driven space sector.

Total IT spending in the region is 
on the increase and projected to 
hit $171bn in 2021, up 4.5% from 
2020, according to top research and 
advisory company Gartner.

Family businesses, which plays a 
strategic role in the Arab economy, 
now sees the need to make full use 
of innovative digital technology with 
75% saying that digital, technology 
and innovation initiatives are their 
current top priority, as PwC recently 
reported. 

The pandemic saw an acceleration 
of existing digital trends and 
increased the urgency for change, 
PwC observed. Up to 89% of the 
companies surveyed expressed 
optimism for growth in 2022.

Arab investment priorities in 
the digital economy, education, 
healthcare, green energy and 
infrastructure also present a new 
configuration of opportunities for UK 
exporters and investors.  

As we look forward with great 
optimism towards the progressive 
reopening of our economies 
post-pandemic, it will be essential 
for national governments and 
companies to reconstruct effectively 

and efficiently. We all need to 
examine our business models and 
be aware of the challenges that lie 
ahead.

The Arab world holds tremendous 
potential and is a valuable partner 
for ‘global Britain’. Arab countries 
are reopening their markets to 
meet the needs of their people and 
implement the visions that will ensure 
a sustainable and prosperous future.

I am deeply convinced that economic 
diplomacy remains more than ever 
a key to the relations that bind the 
UK and the Arab world. This is why 
I have the pleasure in inviting you to 
explore the amazing opportunities 
that exist for UK companies post-
Brexit.

Unlike the changes when trading 
with Europe and the new obstacles 
that UK exporters know only too well, 
trading requirements with the Arab 
world have remained unchanged; 
indeed, it is becoming simpler and 
faster to reach these destinations.  

For an increasing number of 
exporters, the Arab world has 
become a new destination full of 
untapped potential and one where 
there is ample capacity for the 
involvement of many more players 
across all sectors. The ABCC has 
the services, the expertise and 
experience to assist any company at 
all stages in their transactions in the 
Arab markets.

A world  
of potential

JUNE/JULY 2021
INTERNATIONAL UPDATE

Abdeslam El-Idrissi, 
deputy chief executive officer and secretary general,  
Arab British Chamber of Commerce

Supporting 
PPE  

Solutions  
locally
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2021

The premier event for Europe’s oil 
and gas industry, make sure you 
have a seat at the Chamber’s high 
profile breakfast to kickstart your 
2021 show.

Business Breakfast - Energising the race to 
net zero
 
Regarded by offshore exploration and production 
professionals as Europe’s premier energy event, SPE 
Offshore Europe attracts attendees from around the 
world.

Grab your name badge, which saves you queuing 
and gives you fast track entry, tuck into a fully 
cooked breakfast then take your seat for 8.00am 
to hear from our speakers. Places are limited at this 
event which is traditionally a sell-out.

7 Sep

7:30 - 9:30
P&J Live
£55 for members   
£75 non-members

Meet other new members and find 
out how to get the most from your 
engagement with the Chamber in 
this free session.

Trade between the UK and India 
totalled more than £20bn in 2018. 
Have you considered this lucrative 
market?

Maximise your Membership
 
What support does your business need right now? 
Are you clear on how to get the most out of the 
Chamber resources at your fingertips? Get to know 
us and your potential new business partners of the 
future at this interactive discussion in which you tell 
us what’s important to your company. 

Free to attend, come ready to join in.

India Trade Mission – Part I
 
The size of India’s economy makes it an attractive 
market for UK exporters. Find out more about the 
opportunities for your business during this virtual 
trade mission. We’re working with the India Business 
Group, which can offer advice and professional 
expertise on the Indian market, and other partners, 
to provide a country briefing offering support to 
businesses that are looking for export opportunities 
and wish to expand their business in India. This 
includes companies operating in a number of 
sectors. Full details on this and Part II on June 23 on 
the website.

AGCC Annual General Meeting
 
Open only to Chamber members, hear from 
outgoing president Colette Backwell before voting 
in new members of our board and policy council. 
The event will conclude with a review of the 
Chamber’s current and future priorities led by chief 
executive Russell Borthwick.

June 4

16 June

15 June

Webinar

Webinar

Webinar

Free

Free

Free

8.30 – 10:00am

08:00 – 10:00

16:00 – 17.30

www.compassprint.co.uk I 01224 875987 I e: info@compassprint.co.uk
Print    Signage    Exhibitions & display    Promotional gifts

PRINT IS NOT DEAD.



Agencies combine to create 
‘ladder of enterprise’ for 
young
TWO of Scotland’s leading enterprise agencies have joined 
forces to launch a game-changing ‘ladder of enterprise’.

Enterprise education charity, Young Enterprise Scotland 
(YES) and social enterprise, Elevator, have formed 
an alliance to create an uninterrupted pathway for 
entrepreneurial young people, stretching from primary 
school right through to college and when they first step out 
of the education system.

Complementary YES and Elevator programmes mark 
different rungs of the ladder. Each age appropriate, they 
build entrepreneurial skills, such as teamwork and good 
communication, teach financial capabilities, offer immersive 
challenges for students to gain experience of running 
companies and finally practical guidance for setting up 
businesses.

Importantly, it offers students of YES’s Company 
Programme and Bridge 2 Business initiatives another step in 
their enterprise journey by linking in with Elevator’s business 
advice and enterprise hubs.

With links that go back over 15 years, the alliance between 
YES and Elevator represents a sustainable, rapid-recovery 
initiative to mitigate the impacts of the CV19 pandemic. 
It expands the options for young people as they enter 
working life.

Starting in Lanarkshire, with support from local schools 
and colleges, the aim is to embed the ladder model into all 
regions of Scotland, strengthening the Scottish economy 
through much increased entrepreneurial activity and more 
business start-ups.

Maggie’s Aberdeen receives 
£10,000 donation – all the 
way from China
CANCER support charity Maggie’s Aberdeen has received 
a mammoth £10,000 donation from a China-based 
company whose chairman visited the centre two years ago.

The generous gift, from George Zhang, a joint venture 
partner of global engineering and consulting company 
Wood, follows a donation of 10,000 items of Personal 
Protective Equipment (PPE) from the same source to 
frontline health staff in the city which were distributed by 
Maggie’s Aberdeen last year.

Maggie’s Aberdeen head of fundraising Richard Stewart 
explained: “The fantastic donation has come following a visit 
to the centre by George Zhang, chairman of Wood in China, 
with Wood colleagues in 2019. 

“It’s wonderful to think that someone from the other side 
of the world was so moved by the work we do that they 
continue to support us from afar today. It is an example 
of the amazing impression visiting Maggie’s can leave on 
people.

“Although we have mostly been seeing people virtually 
during lockdown, we look forward to welcoming many 
more visitors and volunteers back to the centre once the 
remaining restrictions are lifted so they can see that for 
themselves.”

The gift from George helps make up for lost income from 
cancelled fundraising events and activities and will be used 
to fund the daily running costs of the centre and Maggie’s 
Aberdeen’s expert cancer care services.

Ardyne partners with 
Dynasty
ARDYNE, the Aberdeen and Norway-based fishing, milling 
and casing recovery provider, has announced a strategic 
partnership with Dynasty Energy Services, leader in 
specialised fishing services and plug and abandonment 
(P&A), to deliver enhanced P&A services around the world.

The exclusive partnership enables easier access to leading 
world-class downhole technologies from both companies 
to deliver major cost and time efficiencies to the global P&A 
sector. As part of the agreement, Ardyne’s US team of five 
will transfer to Dynasty, ensuring continuity from employees 
experienced in running Ardyne equipment over the last 
three years in US onshore and offshore applications. 

The alliance broadens Dynasty’s market offering in the 
Western Hemisphere, while also enhancing Ardyne’s 
technology offering in the North Sea and wider Eastern 
Hemisphere. It also allows for increased efficiencies for 
clients in both Western and Eastern Hemisphere markets.

George Zhang
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Andrea Ferdinands

Aberdeenshire 
headquartered process 
safety firm Salus Technical 
has appointed Andrea 
Ferdinands as a process 
safety engineer. Andrea’s 
role will encompass 
managing customer 
accounts, supporting 
the consulting arm of the 
business, hosting webinars 
and contributing to the 
creation of resources for 
the firm’s online and social 
media channels. 

Ross Chapman 

Ross Chapman has been 
appointed business 
development manager of 
Arnlea, a global leader in 
industrial mobile software 
for tracking, inspection 
and maintenance for the 
energy industry. Ross, 
who has a background in 
business development and 
sales, will be responsible 
for new business as well as 
supporting customers in the 
UK and further afield. 

Andy Outram

Construction Scotland 
Innovation Centre (CSIC) 
has appointed Andy Outram 
as its new chairperson. 
Andy has extensive 
experience across the UK’s 
construction sector having 
worked in the industry for 
35 years. He is currently 
lead director for real estate 
in Scotland at Turner & 
Townsend and has been a 
divisional director on the 
firm’s project management 
board since 2015. 

Kenny Clubb 

Glulam Solutions has 
appointed Kenny Clubb as 
pre-construction manager. 
Kenny, a veteran with over 
30 years’ experience in the 
industry, will work closely 
with the design team, sales 
and all clients ensuring 
an efficient and seamless 
handover to the site 
installation team.

Jaslin Bhagrath 

MHA Henderson Loggie has 
appointed Jaslin Bhagrath 
as head of accounting and 
business solutions. Jaslin 
has more than 20 years’ 
accountancy experience 
and joins from global 
network Azets where she 
was director of the business 
advisory group. Prior to that 
she worked with Whitelaw 
Wells in Edinburgh.

Rachel Ross 

Scotland’s rural businesses 
are set to benefit from 
accelerated support 
following Elevator’s 
appointment of Rachel 
Ross as rural development 
director. A well-known 
rural business advocate, 
Rachel owns the iconic 
Loch Melfort Hotel on 
Argyll’s West coast and has 
held other senior industry 
positions including board 
director at Scotland Food 
and Drink.

Jim Mortimer

Phil Anderson Financial 
Services has appointed Jim 
Mortimer as a mortgage 
and protection adviser. Jim 
will be based in Ellon and 
will support clients with 
mortgage and protection 
advice in and around the 
North-east. His career in 
financial services spans 
25 years and has included 
roles with national financial 
institutions.

Dan Greeves 

OEG Offshore has taken a 
strategic step in its growth 
plans by acquiring Pegasus 
Welfare Solutions. As part 
of the deal, PWS founder 
Dan Greeves has joined 
OEG as head of renewables. 
Former head of international 
development for James 
Fisher Marine Services, Dan 
will drive PWS’ patented 
product portfolio and 
develop OEG’s products 
into the offshore wind 
sector.

READY FOR LIFE AFTER WORK?
•  Pensions & Retirement Planning   •  Investments
•  Employee Benefits •  Estate Planning 

Acumen Financial Planning Limited is authorised and regulated by the Financial Conduct Authority. FCA number 218745.
ACUMENFP.COM
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Morven Hutcheon 

Morven Hutcheon has 
joined the family run and 
expanding team of VT 
Wealth, financial planning 
specialists, filling the newly 
created role of financial 
administrator at its new 
office in Bridge of Don. 
Morven is a key point of 
contact for clients and 
has more than six years’ 
experience in financial 
services with Aberdeen 
Standard Investments.

Lena Wilson 

The board of AGS Airports, 
which owns and manages 
Aberdeen International 
Airport, has appointed 
Lena Wilson as its new 
chair, replacing Sir Peter 
Mason who has chaired 
AGS since 2014. One of the 
UK’s most senior business 
figures, Lena serves as a 
chair or non-executive on 
a range of PLCs and other 
organisations across a 
variety of sectors. 

Rob Aitken

KPMG has appointed Rob 
Aitken as director in its 
transaction services team 
as it eyes post-lockdown 
growth across its Scottish 
offices. Rob will be based 
at the firm’s new city 
centre offices in Aberdeen, 
providing support to a 
range of clients including 
energy firms as they 
navigate their way through 
the region’s transition 
towards a low-carbon 
economy.

Professor Haina Zhang

An academic with extensive 
international research 
and teaching experience 
has been announced 
as the next head of the 
University of Aberdeen 
Business School. Professor 
Haina Zhang, currently 
a chair in management 
in the Business 
School and director of 
internationalisation for the 
School, will assume the role 
in August.

JUNE/JULY 2021
ON THE MOVE

Other recent appointments
activpayroll has appointed David Deacon as chief 
people officer. David has more than 30 years of 
international HR experience across a spectrum of roles, 
including HR business partner, head of talent, chief 
talent officer and head of leadership.

Cognition Coaching, the Aberdeen-based executive 
coach and colour profiling specialist, has engaged 
Karen Slupinski as a new consultant. Karen will join 
forces with managing director, Nicky Carnie, to support 
clients across the region. 

Brodies LLP has welcomed three new partners to its 
Aberdeen practice, including one internal promotion 
and two lateral hires, as the firm marks a decade 
in the granite city. Personal and family lawyer Nick 
Marshall steps up to partner. Nick joined Brodies as an 
associate and has grown his practice advising clients 
on a wide range of legal matters. Adding to Brodies’ 
growing practice in Aberdeen are lateral hires Martin 
Ewan and David Millar who join the firm from Pinsent 
Masons. In addition to the three new partners, Brodies 
has promoted Aberdeen-based lawyer Graeme Imrie 
to senior associate, while banking and finance lawyer, 
Eilidh Calvert and corporate lawyer Laura Lawson are 
promoted to associate.

Aberdeenshire based start-up Legasea has created 
three new operational roles during Q1, increasing the 
team to 10, with additional plans in place to continue this 
expansion throughout 2021. The three who have joined 
the team, are project manager Phil Bradley, trainee 
service technician Jason Gillespie and lead electrical 
technician Mike Ellis.

Carol Munro has been appointed chair of The ARCHIE 
Foundation following the retirement of long-standing 
chairman Joe Mackie. Carol has served on ARCHIE’s 
board of trustees for three years, most recently as vice-
chair.

Anderson Anderson & Brown (AAB) is enhancing 
its leadership team with four key senior promotions 
across its London, Edinburgh and Aberdeen offices. 
Amanda Ollason and Graeme Penman have both 
been promoted to director in Aberdeen. Amanda is 
a key member of AAB’s corporate tax team, working 
with entrepreneurs, family businesses and high net 
worth individuals to provide structuring and tax 
advice with a commercial focus, together with all 
aspects of corporation tax compliance. Graeme has 
experience in leading audits for a variety of different 
businesses, ranging from owner managed businesses to 
international groups. 

Shepherd and Wedderburn LLP has promoted four 
of its lawyers to partner and two to legal director. The 
newly assumed partners are property and infrastructure 
specialists Nigel Sievwright and Fraser Grant, 
commercial disputes specialist Matt Phillip and health 
and safety/regulatory specialist Kevin Clancy. In this 
latest promotion round, Vikki Henderson and Peter 
Alderdice have also been promoted to the post of legal 
director.

EMPOWERING BUSINESS THROUGH PEOPLE
•  Employee Benefi ts •  Business Protection
•  Flexible Benefi ts •  Group Risk 

Acumen Employee Benefi ts Limited is an Appointed Representative of Acumen Financial Planning Ltd 
who are authorised and regulated by the Financial Conduct Authority. FCA number 916905.

ACUMENEB.COM
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AqualisBraemar and LOC 
Group completes company 
integration process
FOLLOWING AqualisBraemar’s acquisition of LOC Group 
in December 2020, the two groups have successfully 
completed their integration process ahead of original 
schedule, operating as AqualisBraemar LOC group effective 
from today. 

The integration allows AqualisBraemar LOC to offer clients 
in the oil and gas industry an even broader service offering 
and higher operational support capacity in more locations. 
In the oil and gas industry, AqualisBraemar LOC brings 
expertise in upstream, midstream, onshore projects, and 
refining and petrochemical.

David Wells, chief executive officer of AqualisBraemar 
LOC said: “For our clients in the oil and gas industry, this 
successful integration means one plus one equals three. We 
are now able to offer clients a much more complete and 
efficient service offering through a broader competence 
base and increased capacity worldwide.”

In total, AqualisBraemar LOC now has over 800 technical 
staff and specialist consultants in 303 locations worldwide, 
including 60 offices across 38 countries.

Within the oil and gas industry, AqualisBraemar LOC 
operates through three brands that going forward will 
continue to operate independently, whilst also cooperating 
closely to facilitate an even more complete service offering 
to clients.

He added: “On the road to net-zero, many oil and gas 
companies are already actively increasing their foothold 
in green energy. Combining our long-term legacy in 
supporting some of the most complex offshore oil and gas 
projects, with the innovation and engineering power from 
across our group, we are well positioned to advise, support 
and help de-risk projects as clients across these markets 
look to transition to more sustainable practices.”

£3m contract for RelyOn 
Nutec
GLOBAL safety firm RelyOn Nutec UK has secured a £3m 
contract extension with a UK-based leading engineering 
services firm.

The five-year agreement renews the delivery of RelyOn 
Nutec’s Training Management Service (TMS), which 
oversees the training and compliance of the client’s 
personnel. It marks a decade long business relationship for 
the two businesses.

The new strategic partnership will see an upgrade to the 
current service with the implementation of RelyOn Nutec’s 
market leading software application, which delivers an 
integrated training, compliance, learning and competence 
management solution. 

Personnel will also have access to the extensive RelyOn 
Nutec e-learning library with over 130 safety related digital 
training courses.

New funding scheme for city 
creatives
A NEW Creative Funding scheme from Aberdeen City 
Council has been launched which will help cultural 
organisations, community groups, charities and individual 
artists deliver creative activity in the city.

The fund will also help Aberdeen recover from CV19 by 
facilitating new work to enrich the lives of people living in 
and safely visiting the city, supporting a sector that was hit 
hard by restrictions.

A range of projects can be considered for a share of 
the £185,000 fund such as performances, exhibitions, 
networking events or something completely new and 
innovative. Previous years have seen awards for festivals, 
community groups, new arts organisations and support 
for projects run by individual artists and established 
organisations.

The council’s culture spokesperson Councillor Marie 
Boulton said: “As we recover from the devastating effects 
of the pandemic Aberdeen City Council recognises the 
importance of investing in the arts and this latest funding 
makes it easier than ever to access vital funds to enable 
cultural projects to happen in the city. We’ve seen over the 
last few years how important this funding is for allowing 
artists and organisations to create work in the city and 
increasing the quality of life for everyone in Aberdeen.”

The first round of funding has a deadline of June 18 with 
applicants notified of the outcome by July 30. 

Organisations, charities and community groups can apply 
for up to £10,000 while individuals are able to apply for up 
to £2,000 for the delivery of activity, projects or artistic 
development, and 10 individual awards are available to be 
allocated this year.

David Wells
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Scholarships for energy 
transition
THE University of Aberdeen is offering scholarships in 
Masters programmes related to the energy transition worth 
a combined £46,400, funded by energy company Total.

The scholarships – one each across the university’s MSc 
in Energy Transition Systems and Technologies and MSc 
in Renewable Energy Engineering – will cover individual 
course fees of £9,200 and include a living allowance of 
£14,000 for each student.

Applications are now open and shortlisted candidates 
will be put forward for a final interview which will include 
representatives from Total.  The scholarships begin in 
September this year.

The scholarships following the official launch of the 
university’s Centre for Energy Transition and is part of a 
wider package of funding from Total. 

Aberdeenshire tech start-up 
partners with local college to 
help develop IoT skills
ABERDEENSHIRE home automation firm, TL Tech, has 
teamed up with the North East Scotland College (NESCol) 
Fraserburgh campus to inspire and educate the next 
generation of Internet of Things (IoT) engineers with a 
bespoke interactive teaching resource.

The one-of-a-kind display board, which took eight weeks 
to design and build, incorporates a wide range of internet 
connected devices, a control hub and interactive dashboard 
display. Engineering students will be able to learn more 
about the electrical wiring and computer programme 
involved in smart homes. The interactive display board will 
support NESCol staff as well as students learn more about 
IoT technologies.

The bespoke interactive teaching resource was designed 
and built by Thomas Laurenson, technical director and 
founder of TL Tech. He said:  “The skills of an IoT engineer 
are quite broad, as it requires knowledge of electronics, 
electrical wiring and coding. We’re going to need a skilled 
workforce going forward as demand for smart home 
technologies increases. It’s very much a growing specialist 
trade that will sit alongside the more traditional trades. 
The new interactive display board is an excellent way to 
physically demonstrate the wide variety of applications and 
allow students to get hands on with the practical side of 
things.”

Kevin Bruce, head of faculty engineering and construction 
at Fraserburgh Campus said: “We are delighted with this 
piece of innovative technology created by TL Tech which 
reflects the growing trend towards homes becoming 
smarter. Today it’s possible to control so much of your 
home from smartphone apps - heating, lighting, kitchen 
appliances, CCTV etc, so this welcome addition to our 
Technology Innovation Centre will allow students and 
staff to familiarise themselves with the engineering and 
computing technologies behind home automation.

“The beauty of this display board is that it has been 
designed for students of all abilities, from school pupils 
through to those studying at HN level. It will benefit 
everyone.”

KR Group and FarmFit 
collaboration
KR GROUP Scotland has announced a collaboration with 
FarmFit as it extends its range of products and services in 
the agricultural market.

Expertise the KR Group has amassed from trading in the 
steel and cladding industries for 20 years will be enhanced 
in this move to become an agent for FarmFit products, 
serving a geographical area from Tayside to Thurso.

Kenny Robertson, director, said: “We have been fabricating 
and erecting farm buildings in Scotland for a long time, 
staying true to our North-east heritage. Our company 
has the same hard work ethic running through it as 
demonstrated by our fellow farmers, the custodians of 
the land. The move to become an agent for FarmFit will 
enable us to offer a complete turnkey service for our clients, 
ensuring the best products at the best price so we can offer 
a one stop shop.”

Malta hub for AMS Global 
Group
MARINE consulting and safety specialists AMS Global 
Group is opening a hub in Malta in partnership with 
integrated logistics support and services group, Medserv 
plc.

AMS Global Group will offer its full range of services from 
the Malta Freeport at the Port of Marsaxlokk. The new hub 
will be co-located on Medserv Energy’s five-hectare site on 
the port.

Neil Carr, director of AMS Global Group, said: “This move 
will enable the company to service new and existing clients, 
particularly those operating in the Mediterranean and the 
Middle East via the Suez Canal.

“Our collaboration with Medserv at the Malta Freeport 
offers AMS Global Group a significant opportunity for 
global expansion.”

The team with the display board
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Welcome to the Chamber
Aberdeenshire Clubsport SCIO

T 98420 984208
W www.absportco.org.uk
E brojamic@sky.com
C Jackie Smith, chair

Serviced Apartments by Town & 
Country  
Town and Country have handpicked the best 
accommodation that Aberdeen City and Shire has to 
offer and added five-star services to transform them into 
impeccable, serviced apartments which will create the 
perfect backdrop for your customised business or leisure 
trip. Town and Country provide a professional, reliable, 
and personal approach to serviced accommodation 
in the North-east of Scotland. Whether you have 
colleagues on a short visit, long-term contract or 
relocating to the area, Town & Country can provide the 
ideal accommodation solution.

T 01467 672223
W www.townandcountryapartments.co.uk
E tim@townandcountryapartments.co.uk
C Tim Waters, operations manager

Washington Logistics 

International logistics, warehousing and freight 
forwarding services.

T 01224 981439
W www.washingtonlogistics.com
E ceo@washingtonlogistics.com
C Jason Washington, CEO

Western Well Tool Ltd 

Supply offshore and onshore equipment and personnel.

T 01224 232185
W www.wwtco.com
E info@wwtuk.com
C Vanda Matthew-Ross, senior administrator

Association of Applied 
Performance Psychology
Psychology services supporting and developing staff 
wellbeing.

T 02087 209202
W www.aappuk.co.uk
E drblawrie@aol.co.uk
C Bruce Lawrie, consultant psychologist

Control Valve Solutions Ltd
Supply, overhaul, repair and management of valves to 
the oil and gas industry.

T 01224 583116
W www.controlvalvesolutions.co.uk
E mick@controlvalvesolutions.co.uk
C Mick Beavers, managing director

DJS Ventures Limited t/a 
Dor2Dor Aberdeen & Dundee
Dor2Dor are the UKs largest and longest established 
network of leaflet distributors established in 1987 by Jeff 
Frankling and present day over 70 franchise locations.

T 01224 605065
W www.aberdeen.dor2dor.com
E aberdeen@dor2dor.com
C Doug Stuart, managing director

Melios Ltd
Melios Ltd is an independent and innovative technical 
and enterprise risk management services and solutions 
company.

T 07920 148713
W www.meliosltd.com
E tayo.olusanya@meliosltd.com
C Tayo Olusanya, principal consultant

Nomadic
Nomadic is a technology-led provider of an end-to-end 
solution for short-term travel and visa compliance that 
reduces costs and streamlines processes. By creating a 
traveller profile individuals and organisations ensure they 
meet immigration rules and manage risk. Key features 
of the application - accessed via mobile, desktop or HR 
system - include pre-travel compliance assessment, 
automated filing, optional GPS functionality and post-
pandemic travel requirements. Nomadic works with 
more than 80 partners worldwide to cover 170 countries.

T 01224 270362
W www.gonomadic.com
E Aberdeen@gonomadic.com 
C Neil Thomson, EMEA director

Still Tours Scotland  
Scottish bespoke luxury tours.

T 07718956385
W www.stilltoursscotland.com
E lucindacraig@stilltoursscotland.com
C Lucinda Craig

Lossie Seafoods Ltd
T 01542 831296
W www.associatedseafoods.com
E rachel.henderson@associatedseafoods.com
C Rachel Henderson, customer services
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