Morning Bulletin
The Morning Bulletin is delivered to the
mailboxes of around 16,000 key business
people every weekday at 08:30.

Premium/Secondary banner

Market watch

Premium
banner

1600px x 1000px

Member
article

Energy watch
Secondary
banner

1600px x 1000px

Sponsored article
Sponsored articles are featured and
highlighted in the Morning Bulletin for a
fixed period of time.

We recently launched a new luxury
property development in Aberdeen
and wanted to reach a business
audience.
We placed a banner advert in the
Chamber’s Morning Bulletin and the
results were outstanding.
We had a huge surge in traffic to
our website and more than 30 high
quality leads.
It is a platform we would recommend
to anyone seeking a business
audience in North-east.
Dean Gowans,
Director,
City Restoration Project

Morning Bulletin
Prices
1 Week

Members
1 Month

Premium
banner

£1,000

£3,600

£1,500

£5,400

Secondary
banner

£750

£2,700

£1,200

£4,000

£1,500

£4,800

£2,250

£7,200

Market
watch

£500

£1,000

£10,000

£750

£1,500

£15,000

Energy
watch

£500

£1,000

£10,000

£750

£1,500

£15,000

Sponsored
article

£400

£1,400

£600

£2,200

Member
takeover

(Premium and
secondary)

1 Year

Non-members
1 Week 1 Month
1 Year

Morning Bulletin
terms and conditions
1.

Bookings will not be confirmed without submission of a signed media
confirmation form

2.

By signing the media confirmation form, the client accepts Aberdeen &
Grampian Chamber of Commerce’s Terms & Conditions for the Supply of
Services and Products which are set out in full at:
http://www.agcc.co.uk/terms

3.

Aberdeen & Grampian Chamber of Commerce is not liable for errors in
artwork

4.

All artwork is subject to approval by Aberdeen & Grampian Chamber of
Commerce and conforms to the British Code of Advertising Practice

5.

Clients must provide artwork to the correct specification for the advert
booked. We will not alter client artwork

6.

Banner artwork should be supplied as a high resolution JPEG and sized
as per the spec with a maximum file size of 2mb.

7.

Notice of cancellation of your order in relation to services involving
email advertisements must be served by you in writing before the
booking deadline date. Where such cancellation takes place more
than or equal to 7 days prior to the date of that booking deadline date,
50% of the order cost will be payable or should payment have been
made in advance 50% of the order payment shall be refunded. Where
cancellation takes place less than 7 days prior to that booking deadline
date, 100% of the order cost will be payable or should payment have
been made in advance no refund shall be made.

The magazine
The North-east’s premier business
publication is circulated to all
Chamber members and the wider
business community.
Published 10 times a year, the Business
Bulletin is distributed directly to decision
makers across the Aberdeen city region and
beyond.
Each month, it features a mix of interviews
with some of the region’s most influential
business people, articles on topical and
timely business issues and the latest news
from the North-east business community
as well as highlighting issues of relevance to
the region.

MARCH 2022 | NEXT GENERATION

Windfall tax
Will seizing more cash really
tackle the burning issue?
Page 28

Investment Tracker
Investment in Aberdeen City
Region to top £12bn over the
next decade.
Page 44

On the move
New director appointed to
lead Developing the Young
Workforce (DYW).
Page 48

Exclusive:
Developing top
talent on and off
the pitch at AFC
1.
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Key contacts
Editor
Ryan Crighton
T: 01224 343926
E: bulletin@agcc.co.uk
News features
Graeme Smith Media
T: 01224 275833
Advertising
T: 01224 343900
E: advertising@agcc.co.uk

11/02/2022 13:18:42

“As readers of the Business Bulletin
and a member of the Chamber, it was
a natural choice for us to showcase the
story of Robert Gordon’s College and
it’s place in the community. I would
recommend working with the AGCC
team if you are interested in promoting
your company in the North East. Our
advertising campaigns have benefited
from the reach of the Bulletin and its
audience across the region, and the
targeted monthly themes have helped
us prepare relevant content for the
advertising features we submit.”
Laura Presslie
Director of Development,
Marketing and Admissions,
Robert Gordon’s College

Advertising
options
Available packages include a range of artwork and advertorial options.
Double page spreads can incorporate one full page
advert plus any combination of options 2, 3 or 4 as
shown below, with any advertorial copy laid out
in-house under Business Bulletin house style.

Double page spread
420 x 297mm (+3mm bleed)

Artwork should be supplied as per the full page spec
stipulated below; with supporting copy sent in a word
document along with an accompanying high resolution
(minimum 1MG) image.
Please note that any submitted content which exceeds
this length will be amended and photographs which are
not of a high enough quality for printing unfortunately
cannot not be used.
1

2
Full page advertorial:
maximum 500 words
of copy plus one
image, or 550 words
and no image.

Full page
210 x 297mm
(+3mm bleed)
3

4

Half page
(Landscape)
180 x 129mm

Half page
(Portrait)
88 x 277mm

200 words
plus one
image, or
300 words
and no image

200 words
plus one
image, or
300 words
and no image

Full page
Advertorial

Quarter page
88 x 129mm

Strip ad
180 x 30mm

Cover Gatefold

297mm

Present your creative messaging with opening panels on the inside of our
Business Bulletin cover - front or back.

INTERNAL
SPREAD

MAGAZINE
PAGE

GATEFOLD
PAGE
(inside front page)

200mm

209mm

200mm

(+3mm bleed)

(+3mm bleed)

Centre Gatefold

Centre

297mm

Printed both sides the centre gatefold gives you 8 pages to present your message
to the Business Bulletin audience.

205mm

208mm

208mm

205mm

PDF of technical specification will be provided

Something different?

We work with our advertisers
to make sure they get the best
possible results from their
advertising efforts by offering
innovative solutions such as
inserts, tip-ons or gatefolds.
For more information contact
your Relationship Manager.

Editorial
opportunities
There are a number of
editorial and advertorial
platforms within the
Business Bulletin. To ensure
a diverse mix of articles,
sectors and opinions, the
editorial team directly
commission’s many of these
however we are always
interested to hear from
Chamber members with a
story to tell.
If you wish to contribute
articles and photos for
consideration, here are
some guidelines to help you
succeed:

SME SPOTLIGHT &
WORD OF ADVICE

• A full page article has a
maximum word count
of 500. Any submitted
content which exceeds
this length will be
amended.

BUSINESS LESSONS
MARCH 2022

• Please note that all articles
linked to advertising sales
will appear as ‘Advertising
Features’.
To submit a member
editorial article, please email
bulletin@agcc.co.uk

ADVERTISING FEATURE
MARCH 2022

Business lessons
I’ve learned

What was your first job?
My first paycheck was for
housekeeping in a local hotel.

When would you like to
retire?

60 seems like a good age, a bit
unrealistic but a girl can dream!

What did you have
for breakfast?

• Contributions should,
wherever possible, be
sent with a suitable
high resolution image a
minimum of 1MB in size.
• All submissions, including
commissioned articles
such as ‘Business lessons
I’ve learned’ and ‘Opinion’
columns, must be received
by the stipulated deadline.
Content received after
that date cannot be used.

OPINION

Peanut butter on toast with bananas.

Who, or what, inspires you?

So many things inspire me, my
colleagues, music, design, and the
one who inspires me the most is my
son.

What’s the last book
you read / film you saw?

Krista Lamming,

head of admissions, International School Aberdeen
What does your company do
that others don’t?
ISA is the only school in the Northeast to provide international
education to support both local and
expatriate families. Our studentcentred approach focuses not
on what students learn but how
they learn. ISA has one of the best
staff to student ratios in Scotland.
We educate 50 nationalities and,
being international, we are not tied
to national systems, we take best
practice in education from around
the world. We are the only school in
the North-east to teach the preuniversity International Baccalaureate
(IB) Diploma.

What are the most pressing
challenges that your industry
sector faces today, and why?
The biggest challenge faced by all
independent schools is the political
attitude to independent education.
The SNP is introducing business
rates, (we will become the only type
of charity to pay business rates) and
the Labour Party proposed VAT at
the last election. If we can no longer
operate as a charity, it will have a big
impact.

What is the hardest lesson you
have learned in your career to
date?
For me, it’s been hard to find a
work-life balance, particularly
since the pandemic forced us all to
work remotely. I, like many others,
struggled with drawing a line
between work and home life. My
work was constantly at my fingertips,
and it was difficult to switch off.
However, I am now delighted to be
back in the office, and I am making
more of a conscious effort to leave
work at work! I think it’s vital to strive
for a healthy work-life balance.

What is the most valuable piece
of business advice you have ever
received?
An Albert Einstein quote that one
of my teachers used to say that still
resonates with me ... ‘Anyone who
has never made a mistake has never
tried anything new’. I remind myself
of these words when delving into
uncharted waters.

What’s been your proudest
career achievement to date,
and why?
Becoming head of admissions at
ISA. I’ve been with ISA for over

Last book was The Day the Crayons
Quit by Drew Daywalt - bedtime
stories are the only reading I do these
days! The last film was Togo.

Beginning your child’s journey
in the right environment
It is so important that your child
begins their learning journey in
the right environment. At Albyn
School, the aim is to develop
the whole pupil – head, heart
and hand. From Nursery to
Secondary School, pupils are
taught, nurtured and supported
by dedicated teachers who go
beyond the curriculum and exam
syllabuses to instil a lifelong love
of learning.
The School’s core values of
confidence, community, curiosity,
teamwork, and respect are lived every
day and shared widely by all who learn,
work and teach within the School
community. They are the golden glue
that bond the School community
tightly together and it is this sense of
community and belonging that are

vital to the wellbeing of children and
young people.
At Albyn School, boys and girls feel
safe and at home in small classes: the
perfect setting for inquisitive minds
to flourish and for potential to be
unlocked. Pupils want to excel, and
they develop high aspirations for the
future. Part of the School’s vision is
to offer the opportunity for pupils to
seek fulfilment and enrichment both
in and out of the classroom. With
smaller class sizes and a large range
of subjects on offer, pupils are able to
learn in a purposeful and comfortable
environment with dedicated teachers
who have time for each and every
pupil. They are encouraged from a
young age to have a voice and to
become involved in many different
aspects of school life. This helps to

create the best learning environment
for each individual pupil. Beyond the
classroom, pupils are encouraged to
take part in an incredibly rich and wide
co-curricular programme. From flying
high in the sky with the RAF section of
the Combined Cadet Force, to hiking
mountains in the Scottish Highlands
with Duke of Edinburgh to playing
violin in the Orchestra, there really is
something for everyone.
Do come and visit this friendly, happy
and highly successful school to see
how your child could thrive!
Register for the School’s next Open
Morning on Friday 18 March at
www.albynschool.co.uk

eight years and only a few of
those years have been spent in
the admissions department. I have
grown so much in this role, it’s so
rewarding, and it fills me with pride to
represent this incredible school. On
a personal achievement level, I am
equally as proud of conquering the
roundabouts in this city! It may sound
silly but coming from a small town in
Canada with wide straight roads and
not a roundabout in sight, learning to
drive in Aberdeen is no small feat!

If you could make one thing
happen tomorrow that would
benefit North-east Scotland,
what would it be?
As a school, we are committed to
sustainability and supporting our
students to develop a passion for
protecting our planet so I would like
to see the same enthusiasm and
innovation rolled out at a local level.
The North-east’s young people are
the workforce of the future, and they
have an incredible knowledge and
awareness of the climate change
movement and how sustainability
issues will affect our future towns
and villages - we would do well to
listen to the next generation and
learn from them.

40.

41.

BUSINESS LESSONS
I’VE LEARNED

MEMBERS NEWS

Editorial
calendar
In 2022, the Business Bulletin will focus on the following themes. While we have
outlined some potential advertising and editorial routes which may fall under these
broad themes, they aren’t exclusive. If you have a story to tell, we want to hear
about it.
Month

Theme

Editorial / advertising angles

February

Energy

Offshore Europe edition - oil & gas, energy
transition, sustainable business, health & safety

Bonus distribution at
Offshore Europe

March

Next Generation
Plus:
Thriving local economies
- Spotlight on Kincardine &
Mearns

Skills, training & workforce development,
recruitment, tech innovation & security, town & city
regeneration

April

International

The legacy of CV19, life after Brexit, globalisation,
international trade, importing & exporting

May

Transport &
Connectivity

Rail, road, air & sea links, digital connectivity,
telecoms & IT

Plus:
Thriving local economies
- Spotlight on Marr

June / July Sport & Leisure

Events, art & culture, travel & tourism, health &
wellbeing

August

Accounting, office administration, facilities
maintenance, security, travel, design & digital,
personnel, PR & marketing

Business Services
Plus:
Thriving local economies
- Spotlight on Formartine

September Food & Drink

Local produce & manufacturers, land & sea,
agriculture, food tourism, hotels & hospitality

October

The Budget, banking & finance, accounting &
tax, retail, pensions, professional services, wealth
management, mergers & acquisitions

Numbers
Plus:
Thriving local economies
- Spotlight on Buchan

November

Property &
Infrastructure

Investment in infrastructure, commercial &
residential, construction, architecture, planning for
growth

December
/ January

People &
Partnerships

Third sector, corporate giving & community
partnerships, green business, wellbeing in the
workplace, inspirational businesses

Editorial
deadlines

Month

Booking
deadline

Artwork
deadline

Inserts to
distributor

Lands on
desks

February

Mon 3 Jan

Wed 5 Jan

Fri 21 Jan

Fri 28 Jan

March

Mon 31 Jan

Wed 2 Feb

Fri 18 Feb

Fri 25 Feb

April

Mon 28 Feb

Wed 2 Mar

Fri 18 Mar

Fri 25 Mar

May

Mon 4 Apr

Wed 6 Apr

Fri 22 Apr

Fri 29 Apr

June / July Mon 2 May

Wed 4 May

Fri 20 May

Fri 27 May

August

Wed 6 Jul

Fri 22 Jul

Fri 29 Jul

September Mon 1 Aug

Wed 3 Aug

Fri 19 Aug

Fri 26 Aug

October

Mon 5 Sep

Wed 7 Sep

Fri 23 Sep

Fri 30 Sep

November

Mon 3 Oct

Wed 5 Oct

Fri 21 Oct

Fri 28 Oct

December
/ January

Mon 31 Oct

Wed 2 Nov

Fri 18 Nov

Fri 25 Nov

Mon 4 Jul

Business Bulletin
Prices
Members

Non-members

Double page
spread

£1,600

£2,400

Inside front
cover

£1,450

£2,200

Outside back
cover

£1,600

£2,400

Inside back
cover

£1,200

£1,800

Full page

£970

£1,450

Half page

£670

£1,000

Quarter page

£460

£700

Strip ad

£245

£375

Discounts
Booking a series of adverts to run across a number of issues is a cost-effective way
of maximising returns on your investment. The following discounts apply:
1-2 adverts – standard rates apply
3-5 adverts – 20% discount
6-10 adverts – 35% discount

Artwork specification
Artwork to be supplied in CMYK, 300dpi and in PDF, EPS, JPG or TIFF formats.
When supplying PDF or EPS files please convert text to outlines. Artwork that is not
to the correct specification will be sent back for amendment.

Design service
Where images and copy are supplied by our advertisers for layout in the Bulletin’s
house style free of charge we do not provide proofs for sign off. If you require support
to create your artwork and wish to see a proof we can provide this services for an
additional fee of £90 plus VAT. Contact us to discuss the options. Please note, any
content which requires bespoke design work or sign off is subject to an earlier deadline
than those listed at the end of this media pack and must be agreed in advance.

Looking for more copies?
We can deliver to either your work or home address.
Email bulletin@agcc.co.uk to be added to the distribution list.

Bonus magazine distribution
at major regional events

Business Bulletin
terms and conditions
1.

Bookings will not be confirmed without submission of a signed media
confirmation form

2.

By signing the media confirmation form, the client accepts Aberdeen &
Grampian Chamber of Commerce’s Terms & Conditions for the Supply of
Services and Products which are set out in full at:
http://www.agcc.co.uk/terms

3.

Aberdeen & Grampian Chamber of Commerce is not liable for errors in
artwork

4.

All artwork is subject to approval by Aberdeen & Grampian Chamber of
Commerce and conforms to the British Code of Advertising Practice

5.

Clients must provide artwork to the correct specification for the advert
booked. We will not alter client artwork

6.

Notice of cancellation of your order in relation to services involving a media
publication booking (including adverts, inserts, web adverts and web links)
must be served by you in writing before the booking deadline date. Where
such cancellation takes place more than or equal to 7 days prior to the
date of that booking deadline date, 50% of the order cost will be payable
or should payment have been made in advance 50% of the order payment
shall be refunded. Where cancellation takes place less than 7 days prior
to that booking deadline date, 100% of the order cost will be payable or
should payment have been made in advance no refund shall be made.

7.

Given the high quantity of submitted content, please note that proofs
cannot be supplied. All editorial pages will be laid out in Business Bulletin
house style however, to ensure your article appears as you would wish,
please do keep within the required word count.

8.

Any accompanying editorial agreed as part of an advertising package must
be provided for the specified issue and cannot be held for future use.

The Hub
Exploration Drive
Aberdeen Energy Park
Bridge of Don
Aberdeen
AB23 8GX

T 01224 343900
E info@agcc.co.uk
www.agcc.co.uk

