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Wake up civic Scotland

WE HAVE had a good hard look at the independence
debate to date and come to some conclusions.

because the debate itself is changing the underlying
paradigm. These are:

The initial conclusion that we came to is that there is a
gap between reality for the people, and reality for the
politicians.

The whole of the UK will be a different place – no matter
what the outcome - because at the very least devolution
will be a settled reality, and the direction of travel will be
one-way.

What do we mean by this?
The electorate in Scotland is not being offered what it
appears to want – that is, gradual devolution which may
in time lead to further change. It’s what the opinion polls
appear to show, but there is no third question in the
referendum in 2014.

Our fifth and final conclusion is that behind all the debate
and discussion about who we are and where our future
might be, lies a simple truth.
No economy or country can prosper and deliver a better
future for its citizens unless it generates wealth.

Scotland is no longer in the place that the two campaigns
think they are fighting over. Better Together seem to be
defending an old idea of devolution from a Union which
no longer exists. Post-devolution we aren’t like the rest of
the UK, and with the Scotland Act passed we will become
more different. Yes Scotland are not offering us a full fat
version of independence, so long as what they propose
retains the UK Queen, the UK currency and the UK bank of
last resort.

It is wealth generation which delivers an income to be
taxed, and that tax base which delivers the services that
society as a whole values – defence, education and the
welfare state for example.

The second and subsequent conclusion that we came to
is that politicians, no matter what their views or their
individual integrity, are not the right people to solely
guide us with a once-every-300-years decision.

Your Chamber will try to play a small part on your behalf.

The political nature of the bipolar debate presents us with
only two options, whereas in reality at least six are available
for consideration: the current devolution settlement; less
of it; more of it, as much as possible of it, a federal UK and
independence being the most obvious.

CHAMBER VIEWPOINT

Bob Collier
Chief Executive

Only if civic Scotland wakes up and leads the national
conversation, will we escape the implicit limitations of
politics and have a real debate that we can conduct and
conclude to our satisfaction.

Bob Collier
Chief Executive

Business would not start from here.
We need all the views from the many organisations and
interests that make up civic Scotland.
Politicians need to give the space to others for them to
occupy, and civic Scotland needs a braver heart to step
forward.

This is a shortened version of an article that appeared in the
Sunday Times on February 9, 2014. The full article can be read on
www.agcc.co.uk.

The third conclusion that we came to is in many ways the
most worrying. On the basis of the evidence to date, there
will be no satisfactory answers to the multiple questions
that business and the electorate have about uncertainty
(from both campaigns) between now and September,
because those answers are not available to identify and
describe.
Fourth, at this stage of the national dialogue, there are a
number of outcomes that are becoming clearer by the day,
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We want to thank our Premier Partners for their
continued support of your Chamber. Please contact
Liam Smyth, Membership Director, at
liam.smyth@agcc.co.uk if you would like to learn more
about this exclusive level of membership.

PREMIER PARTNERS

The Chamber is happy to publicise the services and products of member organisations, but cannot be held liable for any loss sustained by members using any of the services advertised.
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200th recruit for AAB

assets in the UKCS, as well as general working capital
requirements.
The agreement has enabled the company to retire the
$350million bridge facility, which was established to
facilitate the acquisition of Valiant Petroleum plc earlier this
year, and secure a new five-year corporate facility which
will provide additional funding flexibility.

RGU academic honours

NEWS

Mike Brown, Brian Pirie and Karen Stewart

ANDERSON Anderson & Brown LLP (AAB), Chartered
Accountants, has hit a headcount of more than 200
employees for the first time.
The 200th employee, Brian Pirie, a graduate, is one of 18
trainees who have joined AAB over the past few months.
2013 saw the firm’s highest trainee intake to date with
six placement students and 12 graduate trainees coming
on board. Karen Stewart, HR director, said: “We see the
potential in student work placements and graduate
recruitment and recognise that both training programmes
are an excellent opportunity for us as well as for the
students.”

Airport marks busiest year
MORE than 3.48million people passed through Aberdeen
International Airport in 2013, making it the busiest year in
the airport’s history. The previous record was 3.43million
in 2007. Airport managing director Carol Benzie said:
“What this represents is a recovery from the recession
which hit the whole of the UK aviation sector, some more
than others. We have recovered and then improved upon
that performance as a result of great team-work and the
continued buoyancy of our region.
“Of course, 2014 is set to be as challenging as it is exciting.
Our terminal redevelopment plans will be getting underway
in earnest and we will be working hard to add to our leisure
portfolio. We will be challenging all the relevant authorities
on issues including surface access to our airport and the
burden placed on passengers by Air Passenger Duty.”

Ithaca agreement
BARCLAYS has signed an agreement with North Sea oil
and gas operator Ithaca Energy to support the company’s
on-going production activity in the province.
The deal is part of a $710million debt facility agreed with
the company and will support production at the firm’s

A ROBERT Gordon University academic has been
honoured with one of the highest Indian diasporic awards.
Dr Abhishek Agarwal, a senior lecturer at RGU’s Aberdeen
Business School, was honoured with the Hind Rattan
award which recognises outstanding contribution, services,
achievements and accomplishments, is presented each
year to leading Indian expatriates by the Non-Resident
Indians Welfare Society of India.
Abhi, a senior lecturer in Aberdeen Business School’s
Department of Management, has contributed to the
delivery of various undergraduate and postgraduate
courses since 2004. He is currently responsible for
coordinating a number of modules, including Energy Policy
and the Environment, Energy Project and Renewable
Energy Management.

Norwegian wins for Codify
BUSINESS software specialist Codify has expanded its
overseas reach with two Scandinavian contract wins.
The Aberdeen-based firm has signed agreements to
provide packages for Norwegian companies Norsk
Helikopterservice and Acona. Codify managing director
Graeme Humphrey said: “It is a very positive step into a
market in which we see great potential.”

Business Gateway success
In the six-month period to September last year, nearly 500
businesses were assisted to start up in Aberdeen City and
Shire by Business Gateway.
Of 484 businesses, 271 were in Aberdeenshire (56%) with
around 80% being self-employed individuals running
mainly lifestyle businesses.
The remaining 20% are “Potential High Value” (PHV) startups - they aspire to employ staff and/or register for VAT
(reach turnover of £79k+) within 18 months of starting to
trade.
These businesses receive one-to-one advice and assistance
from a business adviser to prepare an Action Plan for
Growth, progress these actions and ultimately employ staff
and/or register for VAT.

Aberdeen's favourite payroll
solution: driving greater
efficiency in your business.
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www.activpayroll.com

“THE WORLD’S GREATEST GOLF COURSE”
CORPORATE PACKAGES & OFFERS 2014
Annual Corporate Membership

Enjoy exclusive privileges with our Annual Corporate Membership Card*

Level One: £8,000 plus VAT

50 rounds of golf and 10 room nights in MacLeod House & Lodge
Special rates on food, beverage and Pro Shop purchases

Level Two: £14,000 plus VAT

100 rounds of golf and 20 room nights in MacLeod House & Lodge
Special rates on food, beverage and Pro Shop purchases

Corporate Golf Days

Book an all-inclusive golf day this season
Tailored packages from 16 to 140 golfers
Tournament coordination, personalised branded products,
PGA professional coaching and clinics

MacLeod House & Lodge Exclusive Use
16 luxury guest rooms, bar, lounge and dining facilities

* Corporate Membership Card: tee-times and room nights can be interchanged
For full details of our membership packages and golf days please call

Golf season: April 1 to November 14, 2014
MacLeod House & Lodge open all year

T: +44 (0) 1358 743300
E: bookings@trumpgolfscotland.com
www.trumpgolfscotland.com
Trump International Golf Links, Scotland
Menie Estate, Balmedie, Aberdeenshire AB23 8YE

What will Aberdeen do
FOR 20 years, the Marcliffe Hotel has been the
byword for luxury in Aberdeen.

FEATURES

The city’s only five-star hotel has been the destination of
choice for corporate events, weddings, family gatherings or
afternoon tea - any special occasion.

“The four-star hotels … are
providing what I would call
five-star accommodation.”
Stewart Spence

It has provided tens of thousands of people with happy
memories and provided a bed for the night for everyone
from Mikhail Gorbachev to Liam Gallagher, and Margaret
Thatcher to Meatloaf.

difference. The problem we have attracting the five-star
developer to Aberdeen is that Aberdeen hotels are already
getting five-star rates with four-star accommodation.

It is scheduled to close later this year to make way for a
major office development and a recurring conversation
topic since the announcement five months ago has been:
“What will Aberdeen do without the Marcliffe?”

“When you see what five-star hotels are charging in
Glasgow and Edinburgh, the operators don’t think there is
any scope for them because the four-star Aberdeen hotels
are already getting these rates.”

Owner Stewart Spence, whose personal touch has ensured
the hotel achieved iconic status, confessed that he had
hoped billionaire Donald Trump would buy the Marcliffe
and redevelop it into a new luxury hotel.

He produced a list from a hotel comparison website for
Monday to Thursday the following week which showed
that the most expensive five-star hotels in Edinburgh and
Glasgow would still cost less than almost all the four-star
hotels in Aberdeen.

However he believes that new hotel The Chester on
Queen’s Road, which aspires to a five-star grading, will fill
some of the void which the closure of the Marcliffe will
create.
“I think Aberdeen will survive very well,” he said. “We only
have 41 rooms out of more than 4,500 in the city, less
than 1% of the total stock, so it is not enough to make a

Five-star hotels in Glasgow ranged from £389 to £622 and
in Edinburgh from £469 to £643 while nine four-star hotels
in Aberdeen quoted between £663 and £820, one was
£510 and another £488.
“The four-star hotels which are opening don’t have dining
facilities and function facilities like we have here, but their

NORWOOD H A LL HOTEL

NORWOOD HALL HOTEL, A 4-STAR COUNTRY HOUSE IN ABERDEEN CITY BUILT IN 1881
OFFERS GUESTS THE BEST IN BREATHTAKING SCOTTISH SCENERY AND FINE FACILITIES.
Conveniently located, a stones throw from the heart of Aberdeen, Norwood Hall Hotel is a popular choice for anyone
visiting on holiday, business or to attend family events. The hotel boasts superb guest accommodation including luxurious
junior suites and original feature suites. The hotel also features 10 state-of-the-art meeting and conference rooms, with
complimentary WiFi, a newly refurbished ballroom and stunning private dining rooms.
And at the end of the day, come and enjoy the delicious food on offer at the AA Rosette awarded Tapestry Restaurant.
You’ll enjoy exceptional food amidst the most spectacular of landscapes.
For further information please call 01224 868 951
or email info@norwood-hall.co.uk
Norwood Hall Hotel, Garthdee Road, Aberdeen, AB15 9FX

W W W. M AC DO N A L D H OTE L S .CO.U K /N O RWOO D H A L L
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without the Marcliffe?

Stewart Spence ... “I think a Trump hotel in Aberdeen would have been fantastic”

bedroom accommodation is very modern and up-to-date
with flat screen TVs, free wi-fi and all that sort of stuff.
“They are providing what I would call five-star
accommodation. The only thing they are not providing is
five-star service with doormen, valet parking and the kind
of service we offer.
“Aberdeen has only had one five-star hotel for years and
has it done badly because of that?
“No, because the city has never been more successful.
“It is busier than it has ever been and exceeds occupancy
levels of virtually anywhere in the country so therefore I
can’t accept the argument that Aberdeen would be any
busier than it is if there was a five-star hotel.
“Aberdeen is also the wealthiest city in Britain that doesn’t
have a Michelin star restaurant because there is no need
for it. I think you have some great restaurants in Aberdeen
and the demand has not been there for what I would call
Michelin food.

“You have some great
restaurants in Aberdeen and the
demand has not been there for
what I would call Michelin food.”
Stewart Spence

“I think a Trump hotel in Aberdeen would have been
fantastic. I had already obtained permission to build 220
bedrooms and the way he operates all his new hotels is
half becomes serviced apartments and other half becomes
hotel bedrooms.
“That is just what Aberdeen needs because the busiest
accommodation in Aberdeen right now is serviced
apartments.
“When the western peripheral route opens, this hotel is
only going to be 10 minutes or so from his golf course and I
would have loved that.
“The other thing is his new hotels have all got fantastic
conference and banqueting facilities and we have always
been recognised as the number one conference and
banqueting hotel in Aberdeen.”
Chris McGuinness, general manager of the Marriot
Hotel and chairman of Aberdeen City and Shire Hotels’
Association (ACSHA), said that on a personal note he will
miss the Marcliffe, the hotel in which he was married, but
says that in terms of rooms it will not make a significant
difference.
“We have increased the hotel supply by around 30% since
2008 and by the time The Chester and the De Vere urban
village resort (at Kingswells) open this year, it will be
almost 5,000.
continued on next page
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continued from previous page
“Over recent years what we
have seen come into the
market are what I would call
a limited service/three-star
hotels, very good quality
granted, but what we haven’t
seen so much of coming into
the market place is the full
service four-star, four-star
deluxe brands.

FEATURES

Chris McGuiness

“Do we need five-star – how
important is it?

“I wouldn’t say it is critical but we are the European oil
capital and with international business travellers coming
through Aberdeen, which inevitably means high-end profile
oil and gas executives and professionals.
“I think there is definitely a need for four-star deluxe at
least and I think five-star would definitely be of benefit to
the local market. We are living in a very buoyant market in
Aberdeen which is unique outside London.
“We have some of the highest room rates in the UK- that is
no secret and is down to the buoyancy predominantly of
the oil and gas market.
“I think that in the European oil capital we would benefit
from a five-star hotel.
“I think the business traveller coming through the city
maybe looks for a five-star hotel on many occasions and
I don’t think we would have any challenge in filling the
rooms of a five-star hotel.”
Steve Harris, chief executive at VisitAberdeen, said he
believed that with sites at a premium and many hotels
wanting to come to the city there is an opportunity to pick
and choose, in marked contrast to a few years ago.
“We should try to make sure that the sites we have go to as
high a grade a hotel as we can attract.
“We are certainly not beggars in this market, which we
have been historically.
“Let’s get the best we can because that will be an
investment for our futures and we have massive
opportunity from Scandinavia and North European
markets.
“People from Germany, Norway, Sweden, Denmark
don’t think we have bad weather and they have good
connections which are improving all the time from those
countries and they think we are relatively cheap.
“Not only do they want to indulge in our history, golf and
whatever else but they find shopping centres, restaurants
and bars very good value.
“Because some of them are high spending tourists you
want to have an offering in the hotel front that gives them
the choice.
“We have very senior people from the oil and gas industry
visiting here on a regular basis, paying five-star prices, so
why not give them the five-star experience and hopefully
free up some three-star rooms for leisure tourists.”
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Can the train ease the strain
in the North-east?
by Derick Murray,
Director of Nestrans

NEWS

SCOTTISH Government
ministers are currently
considering the region’s
Strategic Development
Plan, poised to replace the
present Aberdeen City and
Shire Structure Plan.
Both identify the need for
new business development
areas and housing to allow
the region’s economy to
continue to flourish.
In conjunction with the
Regional Transport Strategy,
these plans find that a
significant level of this
development should take
place on the StonehavenAberdeen and InverurieAberdeen corridors, both
served by the railway.
Increasing the number of passengers on trains is an
essential element of successfully delivering the structure
plan’s aspirations.
Recent surveys by Nestrans have shown that a substantial
number of peak-hour trains across the region are
overcrowded, with the highest levels currently recorded on
the Aberdeen-Dyce-Inverurie section.
Improvements to the timetable over the past few years,
including extending some Glasgow and Edinburgh trains
through to Inverurie, have given exceptionally high growth
in passenger numbers, with Inverurie seeing a 216% growth
between 2004 and 2012.
Compared with Scottish growth of 51% and North-east
growth of 78%, this highlights how popular this route has
become.
Nestrans believes that
taken along with the
successful re-opening of
Laurencekirk station,
this statistic shows a
latent demand for
improved rail provision
across the North-east, with
a greater frequency of
trains and increased seating
capacity.

Derick Murray
12

To achieve these
improvements, the track
between Aberdeen and
Inverurie needs to be
upgraded, as at present, it
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cannot accommodate any more trains. Transport Scotland
and Network Rail are developing a project to improve
the Aberdeen to Inverness route by reducing the overall
journey time to around two hours as well as increasing the
frequency to hourly. This can only be achieved by track
improvements.
A detailed report on these improvements due in the spring
has a view to delivering the first phase of improvements including a new Kintore station - between 2014 and 2019.
Nestrans has been in discussion with Transport Scotland
and the train operating companies about the possibility of
using these track improvements to boost local services.
Mirroring the outstanding success of extending some
Edinburgh and Glasgow trains across Aberdeen to
Inverurie, we would like to see if the improvements
being proposed by Transport Scotland would permit
the extension of the Inverness train across Aberdeen to
Montrose.
If this is feasible, we believe that this could create the
option of additional stations, possibly Newtonhill and
Persley for example, to permit the railway to support
the development of the new housing and business areas
described in the Structure Plan, without increasing journey
times to the central belt.
This approach has the potential to enable local train
services from the national network to provide the increased
frequency and capacity that our area needs, in a costeffective way.
If you have any comment on these proposals, Nestrans
would be delighted to hear your views. We can be
contacted at info@nestrans.org.uk

World Host for Douglas
AN INDEPENDENT Aberdeen hotel has become the latest
hotel in the city to achieve an international quality standard
for the hospitality industry. The Aberdeen Douglas Hotel in
the city centre has been recognised under the World Host
scheme - a nationally recognised badge of excellence for
customer service.

ABERDEEN City Council’s City Promotions team has been
busy over the last few months showcasing the Aberdeen
INVEST LIVE VISIT (ILV) website, launched in September
2013.
The new site aims to be a one-stop shop for information
about the forward-thinking city, which provides a wealth
of information on Aberdeen as a great place to do
business, live and visit, with a click of your fingers (or at the
click of a button!)
The Aberdeen ILV website also includes links to breaking
news items, project updates, an image gallery
and promotional videos, conveying all the fantastic
things Aberdeen has to offer its businesses, residents and
visitors.
Complementing the new site, the @AberdeenILV Twitter
helps spread the word about relevant news from the city,
with further exciting development plans lined up over the
coming months for the campaign.
Log on to aberdeeninvestlivevisit.co.uk to find out more
and explore the new website.

The accolade comes on the back on a new drive for
tourism, retail and passenger transport businesses across
Aberdeen city and Aberdeenshire to get on board with a
new campaign to drive up customer service standards and
achieve World Host status for the entire region.
The Aberdeen Douglas Hotel wanted to work towards
World Host standard to enable staff to be better
equipped to meet request from guests. General manager
Gavin Paterson said, “We are very focused on our
guest satisfaction and also the continued training and
development of the team in the Douglas Hotel which
enables us to be consistent in all areas of our service, and
the World Host courses gave us the opportunity to invest
in our team. The feedback we have received from our front
line team has been very positive and we have no doubt
that we will see the commitment to our overall guest and
staff satisfaction.”

NEWS

Selling the city

In order for the Aberdeen Douglas Hotel to achieve the
status, 51% of frontline staff had to undertake the specialist
training. There is a commitment in place to train the
remaining staff, along with separate management training
with World Host.

ALL COMPANIES DESERVE GREAT HR
Hunter100 is a service designed by Hunter
Adams for businesses with up to 100 people.
For the first 100 days of the New Year, enjoy up to 100
minutes of free consultation time to chat through your
recruitment process, people challenges or improving
team performance. Hunter100 is a flexible, no
nonsense, face-to-face HR service to tackle any
people issues affecting your business.
Call Hunter Adams on Aberdeen 01224 900 760
or our central belt office on 0131 306 0100

www.hunteradams.co.uk
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Time to shine - a
FEATURES

AS applications open for this year’s Northern Star Business Awards, three of
our former winners describe how their experience has benefited both them
and their businesses.
JAMstudio, both a Northern Star winner and a finalist, has
been on a successful journey which began just before the
launch of the business awards scheme.

Fetternear, and spent a year living in a caravan while they
converted it to their 325 square metre home and first office
as they launched their business.

The company, which celebrated its 10th birthday in
September last year, was conceived in a caravan in
Aberdeenshire, was born in a steading nearby and such
has been the success of the RIAS chartered architectural
practice that it expanded to a Fetternear business centre in
2012 and has now just moved to new, larger premises in the
heart of Aberdeen.

Eight years later, having expanded throughout the
recession they moved to larger office premises 500 metres
away in Netherton Business Centre and this month they are
settling in to new offices in Golden Square, Aberdeen, to
accommodate their growing staff - there are now nine and
a much-loved labrador - and to be nearer their expanding
portfolio of commercial clients.

Marie-Louise Dunk and her husband John Wingate arrived
in the North-east from London with vast experience in
high-powered jobs working for blue chip companies and on
all sizes of projects from million pound house renovations
and extensions to multi-storey office blocks for clients
throughout the UK, Europe and the Middle East.

The new offices will also be like a “mini Google” office
where they can showcase their imaginative ideas to
clients of how offices can be designed to make staff more
productive and the working day more enjoyable.

“However we realised we had been married quite a while
and hadn’t seen very much of each other because of the
long working hours and travel and decided it was time for
a change,” said Marie-Louise.
They had a
number of
friends in
Scotland and
had always
hankered after
“a bothy as a
holiday home”.

Marie-Louise Dunk

Instead,
they bought
a derelict
and roofless
steading at
Moss-side,

Their recent high-profile projects include a full office
refurbishment for 250 staff at Dana Petroleum and
renovation of The Dalmore distillery for Whyte & Mackay in
Alness.
They specialise in producing design-led schemes for a
mixture of sectors including high quality on-off houses,
listed building work, complete housing developments,
retail schemes and the design of boutique hotels and golf
clubhouses.
“We entered Northern Star in 2009 for the first time at
the suggestion of Judith Thorpe of Thorpe Molloy who is
now a friend and client but was then one of our business
mentors,” said Marie-Louise.
“We couldn’t believe we were shortlisted as finalists in the
‘socially responsible’ category and then were absolutely
staggered when we won it.
“We had invited clients to a table at the dinner and had
to hastily put a speech together because it was a totally

Why Business Awards Should be Part of Your Marketing Strategy
By Sean Thomson, Director, Indigo Technologies
IF YOU are planning your marketing activity for 2014,
entering business awards should be an integral part of
your strategy. Winning, or even just making the shortlist for
such awards, comes with a range of benefits for the firms
involved.
Business Appraisal
Right back at the beginning of the process, the completion
of the application alone provides you with a valuable
opportunity to appraise your business. The application
process will see you identify strengths and weaknesses,
opportunities and threats. This will give you the opportunity
to adopt a new perspective on your business, something
that many business owners don’t take the time out from the
day-to-day running to evaluate.
14
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Benchmarking
The application will also act as a benchmarking exercise.
You will compare your product or service delivery to that of
your competitors. This will allow you to identify your USPs
as well as areas for improvement.
PR Exposure and Credibility
Reaching the shortlist, or indeed winning, will raise your
profile as the awards generate vast amounts of publicity.
This will have a positive effect on your company reputation,
as it is a third party endorsement for your business.
Winning an award clearly differentiates you from the
competition and provides competitive advantage when
seeking to retain clients or win new business, thus providing
a financial benefit too.

pply within
architectural studies and is coming back to work with us
this summer.”
JAMstudio is running a series of seminars in its new offices
through spring and summer to showcase to growing
companies why having a really good office will make a
difference.

FEATURES

unexpected. It was such an encouraging experience, we
submitted to various other competitions and have done
very well since then including winning the Scottish Home
Awards ‘conversion of the year’ in 2010 and being finalists
in the ‘student placement’ category of the Northern
Star Awards in 2012. The student who nominated us,
Lauren Jenkins, returned to university to complete her

Luxury abounds in the stylish custodian’s lounge at the Dalmore Distillery, part of JAMstudio’s redesign

Employee Motivation
Awards recognise the hard work of your staff and give
them something to be proud of.

Indigo’s excellence in business has been recognised by
being winners and finalists of over 10 local and national
awards spanning a consecutive six-year period.

By involving staff in the awards and recognising their
valuable contribution to the company’s success can
increase their loyalty to your firm as well as leading to an
increase in morale and motivation.

Its most recent accolades include winning the title of
Excellence in Customer Service Customer Service, which
was received at the prestigious 2013 Northern Star Business
Awards.

Retaining and Attracting Talent
By winning an award, especially those for customer service
or commitment to your employees, sets you apart from the
competition and positions you as an attractive employer.
This will not only help to retain your staff, but also attract
the best talent out there.

This is the second time that Indigo have won this
prestigious title having also picked up the accolade in
2010. It was also shortlisted for the Commitment to People
Development category of the same awards. The company
can directly attribute customer and employee retention,
as well as new business wins to its award nominations and
wins.

So if you are looking to improve you business in any of the
ways listed above, you should be in doubt as to whether or
not entering awards would be beneficial to you.

AGCC is now preparing for the 11th awards event, to be held
on September 25, 2014, with applications being accepted
from March 2014.
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A decade on, Rising Star’s view from the top
It is now 10 years since Amanda Robb became the first
“Rising Star” of the Northern Star Business Awards. At
that time she was senior commercial manager of a young
and rapidly growing recruitment agency, Thorpe Molloy
Recruitment.
During the past 10 years the company has expanded
from a basement office in Rubislaw Terrace to substantial
premises in Albyn Place. Geographically they may not
have not travelled far but Amanda and Thorpe Molloy
Recruitment have made huge business strides over the
past decade.

FEATURES

She is now managing director of the £14million a year
agency which employs 45 staff and her success validates
the wisdom of the judges in the inaugural event. Amanda
Robb is now Amanda McCulloch having married Steve, and
the couple have two children, Will, 5, and Finn, 2.

the Year” category but was pipped at the post, and the
following year the company was successful in the “Socially
Responsible Company” category.
A desire to give something back to the community has
been embedded in Thorpe Molloy Recruitment’s values
since it was founded and has led to a range of activities for
its staff, from running the New York marathon and climbing
Kilimanjaro to schools employability workshops and its
extremely successful art competition where pupils from
across the region create self-portraits which reveal their
dreams and career aspirations.

“At the time, I didn’t realise the impact that winning the
Rising Star award would have, but it was phenomenal,” she
said.
“I had been in the business for almost five years, having
joined when it was literally just a small start-up. Winning
was great for business development as it led to invitations
to pitch and tender with new companies, many of which
remain loyal clients today.”
In 2009, Amanda made the final three in the “Woman of

Amanda McCulloch in 2004 and 2014

Applications open for this year’s Northern Star Business Awards
on March 12. For more details visit www.northernstarawards.co.uk

Vince Cable speaking to Chamber members during last month’s Offshore Europe

“A national discussion is
urgently needed about …
the role of the state in the
services”

16

Aberdeen & Grampian Chamber of Commerce

INVESTING IN THE FUTURE
North East Scotland College can help you develop the
skills your business needs for the year ahead.

PREMIER PARTNERS

We have a wealth of expertise across many industry
sectors and a track record in working in
partnership with employers, large and
small, in shaping and delivering courses
that meet specific training objectives.
We offer high quality learning programmes
at levels designed to suit each individual
– from Modern Apprenticeships to Higher
National Diplomas to industry specific
qualifications. Courses are delivered with
flexibility in mind – either at one of our learning
hubs, in the work place, a self-study option if
appropriate or a combination of all three.
To find out more about how we can help you get the most
from your future training plans contact:
Lindsey Hatherley
Tel: 01346 586138 / Email: lhatherley@nescol.ac.uk

THE COLLEGE DELIVERS SPECIALIST TRAINING SOLUTIONS
THROUGH OUR CENTRES OF EXCELLENCE
• Aset — our award winning International Oil and Gas Training
Academy www.aset.co.uk
• b solutions — specialist short courses for industry. Winner 2013
UK Oil and Gas Industry Safety Awards www.bsolutions.org.uk
• The Scottish Maritime Academy — one of Scotland’s premier
maritime training providers serving the commercial, energy and
fishing sectors www.smaritime.co.uk
VISIT OUR WEBSITE: www.nescol.ac.uk / TEL: 0300 330 5550

automotive • beauty & hairdressing
business & finance • care
computing & information technology
construction • customer care
engineering • health & safety
hospitality & licence
human resources • hydraulics
maritime • oil & gas
personal development • plumbing
refrigeration • trade
quality assurance & assessment
transport & logistics.
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Exploration potential aboun

NEWS

ALTHOUGH commercial discoveries of oil in Uganda were
only made in 2006, the presence of hydrocarbons in the
Lake Albert area has been known for generations, with
local fishermen using the result of local seepages to caulk
their boats. Since the initial discovery, there has been an
almost unbroken series of successful wells and in 2011.
Proven reserves estimates now reach 3.5billion barrels of oil
after 30% appraisal, with 1billion barrels now commercially
recoverable.
The oil found so far lies in the Albertine Graben - an area
about 320 miles long and up to 30 miles wide, forming
Uganda’s western border with the Democratic Republic
of Congo (DRC) and stretching from Lake Edward in
the south to the border with South Sudan in the north.
The ‘graben’ - a depressed crust of the earth’s surface
lying between two geological fault lines - has been the
most intensively surveyed and prospected of Uganda’s
sedimentary basins.
Other basins potentially containing oil deposits are the
Hoima, the Lake Kyoga, and the Kadam-Moroto. According
to the government’s Petroleum Exploration and Production
Department (PEPD), “The area presently tested represents
less than 30% of the total area with the potential for
petroleum production in the country.”
Uganda’s economic environment has been relatively
stable, with consistently robust growth of 6-8% for over 20
years. With the development of the oil & gas sector, this is
likely to increase into double-digit growth. Nevertheless,
it is believed that Uganda will not receive significant
oil revenues in the short term and that the income is
unlikely to transform the country radically. If used wisely,
the revenue boost will allow Uganda to put in place the
institutional reforms, policy actions and public investment
it needs.
The three operators Tullow, CNOOC and Total have had
exploration success of 97%, although things have gone less
smoothly in the last four years. In 2009, Heritage Oil plc
was the operator of blocks 1 and 3A and held 50% of each,
the remainder being held by Tullow which also held 100%
of the intervening block, 2A. In December 2009, Heritage
announced its intention to sell its Ugandan operations to
ENI for USD1.5billion but shortly after, Tullow Oil exercised
its pre-emption rights and subsequently announced a plan
to farm down two thirds of the combined project to Total
and CNOOC.
From then on, implementation of the farm-down and field
development plan became a long drawn-out sour process.
The root of this was Heritage’s position that its sale was
not taxable in Uganda; a contention that saw the Ugandan
High Court order Heritage to pay Tullow USD313million in
June 2013.
The discoveries are in a remote and environmentally
sensitive area, which adds to the cost and complexity of
the development. An additional problem is posed by the
waxy nature of the oil which is solid at room temperature
which requires a heated and insulated pipeline to transport.
Operators want to build pipelines and bring the oil to the
international market, however Uganda’s national oil and
gas policy stipulates the development of a petrochemical
industry based around an oil refinery. After months of
18
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The three operators Tullow,
CNOOC and Total have had
exploration success of 97%
debate, it was settled that both options would be delivered.
The government estimated the cost of the refinery to be
around USD2.5billion, assuming capacity of 60,000 barrels
per day.
The facility will help meet Uganda’s growing energy and
petroleum product needs, as well as improve the country’s
energy security by reducing the need to import petroleum
products.
In early 2013, the government of cash-strapped Chad
suspended a Chinese National Petroleum Corporation oil
exploration licence because it believed the company was
proving environmentally negligent in order to cut costs.
This is an unambiguous reminder of the huge challenges
African countries face in monitoring the environmental
performance of international oil companies.
For the first time in its history, Total is planning to extract
oil within a national park environment and needs to do
so without compromise. The region is home to the world
famous Murchison Falls and one of the starting point of the
River Nile. Consequently, the major has invested heavily in
wildlife expertise, and is playing a leading role in various
biodiversity conservation studies.
One of the current debate in Uganda is about whether
the government should simply pass on all responsibility
for environmental management and monitoring to the
company. The under-funded and under-staffed National
Environment Management Authority acknowledges, for
example, that there are currently no facilities, frameworks
nor mechanism in place to handle oil waste, and reported
that local farmers have used it as a fertilizer for their crops.

The general agreement between stakeholders in Uganda
and in the UK is that market entry must happen now for
British companies in order to build skills, competency and
capacity in a local workforce, lay foundations of health and
safety, compliance and ethics and build an infrastructure.
Uganda is expected to conduct a licensing round for
hundreds of square kilometres of exploration acreage after
its parliament passes new oil laws at the end of this year.
The government has gently reminded the parties involved
that it will be demanding tougher terms in new oil deals.

East Africa trade
mission
A TRADE mission leaving Scotland for east Africa aims
to help Scottish energy firms make key connections with
Kenyan and Ugandan contacts.
The five-day visit in March is being organised by the
Africa Business Centre and gives firms the commercial
opportunity to promote cutting edge products and
services to potential customers, as well as making
important government contacts to ease entry into the
lucrative emerging markets.
The visit takes in both Nairobi and Kampala and focuses
on the lucrative Mombasa-Nairobi-Kampala corridor,
linking the two destinations to Mombasa-Kilindini, the
second largest port in sub-Saharan Africa after Durban.
The region is a hotbed of exploration activity, with the
first Kenyan oil discovery made in March 2012, and
production is planned for 2019.
There are opportunities in both upstream and
downstream, as well as in training, as the country looks
to develop its role as a regional oil transit hub.
Uganda is on the verge of oil production, after an
exploration campaign which saw over 80 wells drilled in
the Lake Alberta region alone, with a success rate of
87%.
Proven reserves estimates now reach 3.5billion barrels
of oil after 30% appraisal, with 1billion barrels now
commercially recoverable.
The mission is being sponsored by AMT Intercargo (UK)
Ltd, an oil and gas logistics provider which specialising
in freight forwarding, vessel agency and personnel
support services with its main markets in Africa and
Brazil.
Companies who are interested in joining the mission,
which takes place between March 24 and 28, should
contact Julien Masse at julien.masse@agcc.co.uk

News in brief
FERGUSON Group’s accommodation service vessel,
the ASV Pioneer, is ready to be deployed on its next
contract having successfully completed a salvage
operation support project on the Costa Concordia in
the Mediterranean Sea.
The Ferguson Group has played a key part in
supporting the salvage operation since October
2012 and the ASV Pioneer, providing offshore
accommodation for up to 90 team members plus
deck space for diving spread and specialist grouting
equipment.
STAFF at First Shared Services (FSS), the financial
processing centre for transport operator FirstGroup,
have been crowned one of the healthiest workforces in
Scotland.
Just one year after being awarded the Healthy
Working Lives Silver Status, FSS has been awarded
Gold status in recognition of the company’s efforts to
create a healthier workplace.

NEWS

nds in Uganda

CENTRIFUGES Un-Limited has announced growth
in turnover and plans to open a new office in Dubai
during the coming year.
The company specialises in the design, manufacture,
installation and maintenance of a range of equipment
and for the financial year recently ended revenue grew
from £3.2million to £5million with the head count
rising from 23 to 27.
GLOBAL information systems specialists Collabro has
announced its first major contract win in the Middle
East with Maersk Oil in Qatar.
The agreement, worth in the region of £460,000,
will see Vantage POB and support services delivered
across all assets in the expansive Al Shaheen oilfield.
OPTIMUS Seventh Generation Ltd, a behavioural
change consultancy, has secured three international
contracts worth more than £300,000 with clients
including Singapore-based COSL Drilling Pan Pacific
Limited.
These latest contract wins provide the company with
a firm foundation on which to exceed its 2013 turnover
of £5.8million, up 40% on 2012, and add a further 10
positions to its 40-strong team.
INTEGRATED IT networking and communications
specialist Arrowdawn has secured contracts
worth £450,000. Arrowdawn recorded turnover of
£1.8million for its October 2013 year-end – an increase
of 100% in the past two years.
The business is targeting turnover of more than
£3million by the end of 2015.
Gordon Adie, managing director of Arrowdawn, said:
“These latest contract wins put us in a very strong
position to achieve our growth targets.

For all members news please go to:
www.agcc.co.uk
Send your news to
business.bulletin@agcc.co.uk
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POLICY

Seeking answers on Scotland’s future

Influencing development planning across the region

AS THE independence debate continues to tick along with
little sign of igniting, the Chamber has been working hard
to make the choices facing businesses clearer.

Local Development Plans setting out the scale and type of
future development in Aberdeen and Aberdeenshire will
be finalised by the local authorities in the coming months
and the policy team has been working hard to ensure the
finalised plans reflect the needs of members and their
growth aspirations.

Further one-page briefing papers outlining the potential
implications of a Yes and No vote have been published
on the Chamber website. However, papers on financial
regulation and membership of the EU highlight the
uncertainty facing businesses, regardless of the outcome of
the vote.
Addressing this uncertainty was the main call for action
in the Chamber’s response to the Economy, Energy and
Tourism Committee inquiry about Scotland’s Economic
Future, submitted in collaboration with Scottish Chambers
of Commerce. In the submission, the Chambers called for
both the Yes and No campaigns to be clear about their
intentions for taxation, currency, regulation, connectivity
and education and skills.
In the coming weeks, the team is conducting a further
survey of members to find out what you think of the
quality of the debate so far and the issues you still need
more information on.
Chamber maps school and business links
The Chamber, in partnership with Opito and ACSEF, is
undertaking a research project over the next few months
aimed at understanding the current provision of school and
business links.
This is an issue which Chamber members have identified
as important. Research conducted by the Chamber last
year showed that 70% of members wanted to engage
with schools, but less than one in three were in a position
to provide support and training for teachers or regular
support in another way.
The Chamber team is conducting interviews with teachers
at every secondary school in Aberdeen and Aberdeenshire
to gauge their views on the type of activities in the school
environment that businesses can support. In addition, the
team will also be approaching local businesses to assess
what type of activity works best and areas where school
and business relationships can be improved.
If any businesses have existing partnerships with local
schools and would like to participate in the research, please
email research@agcc.co.uk.
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At the end of January, the team submitted comments to
Aberdeenshire Council following publication of its Main
Issues Report for their Local Development Plan.
In the response, the Chamber highlighted the need to
allocate more business land at Westhill and the urgent
requirement to deliver housing and infrastructure in the
right areas.
The policy team is now preparing a response to Aberdeen
City Council’s Main Issues Report.
If you would like to comment on the report, please send
your views to rachel.elliott@agcc.co.uk.
And in other news…
The Chamber got its first mention at Westminster during a
debate on High Speed Rail 2. Conservative MP Cheryl Gillan
highlighted research and policy director James Bream’s
comments following publication of the updated business
case for the rail line which indicated a potential negative
impact on the North-east.
While the HS2 business case does forecast a negative
economic impact on the region, the Chamber is lobbying
the UK Government to consider mitigation measures
to deliver economic benefits to the North-east, such as
secured access to Heathrow Airport from Aberdeen.
On February 24, James Bream and a delegation of
Chamber members met Baroness Kramer at the
Department for Transport to discuss how the UK
Government could support the delivery of these measures.
Aberdeen Football Club has recently commissioned
Aberdeen & Grampian Chamber of Commerce to conduct
some research on its business customers, both past and
present.
If you would like to be involved please contact Emma
Moulden at research@agcc.co.uk or telephone 01224
343913.

Sleight Hustle Business Breakfast with Alexis Conran held January 22, 2014

PHOTO DIARY

David Hornell, of new business breakfast sponsors the Bank of
Scotland, compares croissants with Alexis Conran from BBC’s The
Real Hustle

Alexis Conran describes the best way to gain trust
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The audience are quickly confounded in a breakfast hustle

News in brief

Marine equipment specialist Motive Offshore has
made a substantial investment in two new premises as
it continues to grow its international presence.
Headquartered in Boyndie, near Banff, it has
launched an office in Aberdeen and invested in a fully
operational base in Stavanger, Norway, to service its
increasing customer base. Both investments were in
the five-figure region and will support the business as
it expands globally.
A rapidly expanding business footprint across Africa,
southern Europe, eastern Europe and Asia Pacific has
led global-leading energy services company Senergy
to relocate to larger premises in London and Jakarta.
These moves come as a result of growing demand for
the company’s expanding portfolio of energy services
and also to accommodate anticipated growth in
Senergy’s global talent pool.
Senergy, which was ranked number 10 in a 2013 league
table of the UK’s fastest growing private international
businesses, provides fully-integrated project and asset
development services across the energy sector.
National developer Dandara has confirmed the
£3.82million sale of a major new office and industrial
premises in Aberdeenshire, to IKM Property (UK).
The 22,500sq.ft facility, at Westhill Business Park,
will be occupied by pipeline and process service
specialist firm IKM Testing (UK) Ltd for its Aberdeen
International Division headquarters.
The 24th annual Grampian Food Forum Innovation
Awards Presentation Dinner will take place at the
Marcliffe Hotel and Spa, Pitfodels, Aberdeen on
Thursday, March 20.
This year the judging panel is chaired by Andrew
Kenny, Category Director at Asda, who will be joined
by Jeremy Dixon of Ochill Foods and Donald Reid,
food and drink editor at The List.

For all members news please go to:
www.agcc.co.uk
Send your news to
business.bulletin@agcc.co.uk

Key tips when selling
your business
The M&A market in Scotland has shown strong signs of recovery
over the last 12 months with a significant number of trade buyers
and private equity investors looking to grow their existing business
or portfolio through acquisition. With attractive prices being paid
for good businesses and the availability of Entrepreneurs Relief
(10% Capital Gains Tax rate) for many business owners, now can be
a very good time to sell. If you are considering selling your business,
here are some tips to ensure a successful outcome:
Engage professional advisors - experienced financial and legal
advisors should be appointed at the outset to structure the deal and
project manage the transaction; allowing the management team to
focus on running the business and maintain strong trading
performance.

NEWS

Independent energy consultancy ADIL has secured a
significant contract with Sasol Petroleum International,
the upstream arm of Sasol Limited, to provide
supply chain and project management consultancy
services through their London office. ADIL will work
with Sasol’s well engineering team in its London and
Johannesburg offices to develop Sasol’s well delivery
contracting strategy and to assist in the review and
restructure of the supply chain function.

Do your diligence on the purchaser - before investing
considerable time in meetings with the purchaser, providing
subsequent information and negotiating terms, it is important to
gain comfort on the purchaser’s ability to deliver what they say they
will.
Ensure information provided is accurate - purchasers will use
information provided as a basis for their offer. Any adverse
adjustments identified during due diligence will usually lead to the
initial offer being revised downwards while any positive adjustments
will not necessarily result in an improved offer.
Don’t get too close to the purchaser - it is important to maintain
an arm’s length relationship with the purchaser until the deal has
completed. Too often we have seen transactions where the
purchaser will look to get very close to the vendor during the
process and use this relationship to negotiate directly with the
vendor rather than via their advisors.
Deal with potential issues early - it can be too easy to ignore
potential issues and hope that they will go away rather than deal
with them as they arise. This can lead to deals collapsing late in the
process when issues are finally discussed and neither party can reach
an agreement.
Consider the most efficient tax structure - most purchasers are
prepared to be flexible when structuring a deal to ensure that the
vendor can take advantage of any tax benefits available. Therefore,
it is essential to seek specialist tax advice and structure the deal
efficiently to minimise tax and any associated risks.
Avoid deal fatigue – finally, to ensure the transaction is completed
within a reasonable timescale, ask the purchaser to produce a
timetable detailing all key stages of the process up to completion
and then monitor this closely as many deals collapse due to deal
fatigue.
The corporate finance team at Anderson Anderson & Brown LLP
(AAB) has extensive expertise which can assist clients when selling
their business.

CONTACT: Brian McMurray, Corporate Finance Senior Manager
email: brian.mcmurray@aab.co.uk

9 Queens Road, Aberdeen, AB15 4YL
tel: 01224 625111 fax: 01224 626007
website: www.aab.co.uk
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Graduate recruitment
support offered
WITH skilled workers in high demand in a region with
consistently low unemployment, Aberdeen & Grampian
Chamber of Commerce (AGCC) is stepping in to help
North-east businesses boost their graduate recruitment.

NEWS

With smaller firms sometimes missing out in the clamour
- nine out of 10 graduates are in employment or further
study within six months of graduating - AGCC’s graduate
recruitment initiative will allow these businesses to access
£1,500 for each position created.
The scheme is being managed by the Scottish Chambers
of Commerce (SCC) on behalf of the Scottish Government,
and aims to provide support to businesses with fewer than
50 employees to engage with graduates and navigate the
recruitment process.
As well as the cash incentive, businesses can get help
through the scheme with creating the job specification and
advertising the position, as well as the graduate’s induction
into the company and performance management. The
last time the SCC ran the scheme, they helped 40 small
businesses create 100 graduate jobs in four months, with
71% of the recruits previously being either unemployed or
underemployed.
Liam Smyth, membership director at Aberdeen & Grampian
Chamber of Commerce, said: “We have an ambitious target
of finding 20 businesses that can benefit from this funding
from the Government to allow them to address crucial skill
shortages which are impacting on this region’s business
environment.
“With such high employment levels in the region, smaller
firms can sometimes be at a disadvantage when it comes
to attracting talent. Having £70,000 of support available
to employers in our region, with £30,000 as direct financial
incentives, will go some way to help level the playing field.”

Shale views

•
•
•
•

•

independence would not impact on the industry’s
ability to attract overseas investment
However, 55% also thought a Scottish Government
proposal for buffer zones around fracking sites would
hinder the pace of development
Local opposition and “nimbyism” were viewed by
55% as the biggest challenge and barrier to shale gas
becoming a valuable domestic resource
60% supported proposals for a single planning and
licensing regime - reflecting reservations that the
current regime is not fit for purpose
52% of respondents credit the Conservative Party with
devising the clearest policies to promote exploration
and production of shale gas, while 31% were unclear
about which political party provides the most coherent
policy
There was a 45%-45% split of opinion on whether
protests over exploratory drilling in Balcombe last
summer would affect investment in UK shale.

The Pinsent Masons survey is believed to be the first major
study of its kind canvassing sentiment among a broad
cross section of stakeholders in the UK industry.
Respondents included members of government bodies
such as the All-Party Parliamentary Group for Oil & Gas
and professionals in related fields such as planning,
environment and wider oil and gas industry specialists.

Patently in the lead
Aberdeen remained Scotland’s “Patent Capital’ in 2013.
A total of 60 European Patents Applications from
Aberdeen-based companies were published in 2013,
compared to 42 from Edinburgh and 34 from Glasgow.
This is the third year in a row that the North-east has
topped the tables. The number of international patent
applications filed around the world also continues to rise,
with the latest figures from the World Intellectual Property
Office showing a 6.3% annual increase.

A SURVEY published by international law firm Pinsent
Masons reveals the vast majority of industry players believe
an emerging UK shale gas industry is at least 10 years away
from making a significant impact on UK energy supplies.

Craig Watson, managing partner at HGF Aberdeen, said “We
can be proud that Aberdeen City and Shire continues to
lead the way in Scotland. Over the last year, the new Patent
Box tax regime is encouraging many more British companies
to apply for patents to reduce their corporation tax. I think
this is one of the reasons for the overall rise in patent filings.”

The survey, which canvassed the views of 100 of the most
prominent players in the UK shale industry, showed 64%
of stakeholders believe that it will take at least 10 years for
shale gas exploitation to make a meaningful impact, with a
further 13% saying it could take up to 20 years.

Robert Collier, chief executive of Aberdeen and Grampian
Chamber of Commerce said “The North-east has an
extremely strong knowledge economy which includes
energy, life sciences, and its world class academic
institutions.

Conducted in Edinburgh and London, the survey also
found that:

“Our successful track record in research and design is one
of the reasons that our regional economy continues to
outperform the Scottish and UK averages despite the
ongoing economic challenges.”

•

55% of respondents felt confident that Scottish

It's time to activ8 your business:
online HR tools to improve your
business efficiency.
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www.activpayroll.com

People Practice relaunch

Chris Dunridge

Having led TAQA’s HR activity for almost six years she has
relaunched The People Practice in Aberdeen. It will provide
a full range of HR management and consultancy services
to organisations of all sizes and across all sectors, but will
specialise in providing advice to organisations considering
mergers, acquisitions, divestments, joint ventures, an IPO or
other internal or external organisational change.

Sales Solve Everything…

NEWS

The HR manager who helped build TAQA from an
organisation with a handful of people based in a city
centre office to a successful and high profile oil and gas
operator in the North Sea is now using her expertise to
help other organisations through The People Practice, her
own HR consultancy. Chris Dunridge was a member of
the leadership team which was drawn together by TAQA
for their specialist expertise to develop the Abu Dhabi
company’s business in the UK as it planned to buy its first
UKCS operated assets from Shell and Esso in 2008.

Made to Order Tailoring Services By Appointment Only
15 - 17 BRIDGE STREET ABERDEEN

01224 405312

sales@mccalls.co.uk

ADVERTORIAL

Well, maybe not everything. Sales will not make you taller or slimmer, though they might make you feel that you are. And sales
can seem like a dirty word, some of us prefer business development, or relationship management, or whatever. Fair enough,
call it what you like. At Kissing With Confidence we believe that getting someone to say yes to your business proposition is one
of the best feelings about. Marketing is all very well, management is important and keeping your finger on the pulse when it
comes to finances is a core activity, but selling what you have to people who want it at the right price is what keeps the whole
thing turning.
We also believe there is a good way to go about it. That there are specific skills you can learn that turn your good ideas into
profit. The sales process goes from Networking and Relationship Building through to Selling and Pitching and there are specific
skills and behaviours that will help you in each of the stages. Things like working on your emotional intelligence, knowing the
four stages of the BD meeting and the six ways to open the big pitch, for example. (Are you still using slides or placemats or
pitch-books? Seriously?).
The good news is that these are skills you can learn, if you are willing to put the effort in, and we can teach them. Once you
learn them, guess what? Selling might not only be something that gets you more of what you want, you might actually start to
enjoy the process. Now that is a result that will have you walking tall and closing more deals.
In the immortal words of McFly, it’s all about you. So talk to us and learn how you can improve your abilities in influencing and
persuading others.
It really is a buzz.

Russell Wardrop
Chief Executive
r.wardrop@kissingwithconfidence.com
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“
What is your favourite
added feature in a hotel?

HOT TOPIC

”

ASIDE from wi-fi, which is almost an expected facility in a hotel room, I’ve stayed in many
hotels in recent years, which have dabbled with hi-tech gadgetry - from smart televisions
to music systems with docking stations.
However, I have found when the time comes to turn in, it can be a less than relaxing finish to the
day trying to prepare the room for sleep-mode. Where’s the TV remote? Which switch turns
off the light in the corner? How do I cool the room down a little? So I love the concept which
some hotels have deployed recently – the ‘Good Night’ button. So from a touch screen at your
bedside, a single touch can simultaneously draw the curtains, activate a ‘Do Not Disturb’ sign on
the door, implement your morning alarm and turn off the TV, music and lights. Love it.
Wayne Mackay, Director, Orca Telecom

AS A business traveller the added features I enjoy are the ones that make my stay a relaxing
one, yet allow me to conclude a day’s business. I appreciate and look for free internet
connection along with a decent work area and chair where I can finalise paperwork. A large and
comfortable bed is a great benefit as well as a feature and if I am provided with choice of pillow and
a feather topper, I know I will have a good night’s rest. My real favourite is a power shower which
gives a morning boost that no other shower can, one with an even temperature and spray variants
that get you refreshed and awake and ready for the busy day ahead. Although it may not count as a
‘feature’ a definite ‘benefit’ is a warm and friendly welcome when checking in and showing concern
whether you have a good stay. If staying on a regular basis, small extras like a bottle of water,
Scottish toiletries, or an upgrade - all of which make sure you will return - sets a hotel apart.
George Angus, Regional Manager, McCalls

WORKING for a charity that aims to give nature a home and enjoying the great outdoors, I
look for a hotel where I can go for walks and enjoy the local wildlife. Whether it’s walking in
Deeside, experiencing the raucous sounds and rich smells of seabird colonies along the coast at
Fowlsheugh or Banff, visiting Scotland’s only mainland gannet colony at Troup Head, or trying
to spot dolphins in Aberdeen harbour, the area has a lot to offer.
It’s also important that a hotel has a strong commitment to environmental responsibility. I look
for Green Tourism awards, for restaurants with seasonal and local produce menus and, when
possible, ones I can travel to on public transport. I also like hotels that have policies where they
don’t change your towel every day unless you want them to. It shows an effort to reduce energy
use, helping to tackle climate change, which is a major threat to wildlife.
Martin Auld, RSPB Regional Director for East Scotland

AN ESSENTIAL ‘added extra’ for me is fast, free internet access. We are a data networking
and communications company so I need to be able to access my data and information
from wherever I am and also may have to be on hand assist the engineering staff resolve any
problems. I would always try to choose a hotel which offers free internet access rather than
one which charges £10 or £14 a day which I think is a shocking rip off, especially given the
costs of accommodation. Having said that I don’t mind if the room costs a little more if there
is consistently good internet access. I tend to avoid budget hotels because the wi-fi/internet
access is often terrible and virtually unusable. I think sometimes the solutions they implement
are badly designed, have patchy coverage and if too many people are connected, if often
becomes impossible to use. I have travelled fairly extensively and hotels in the UK are probably
the worst for internet access. Places like Singapore and Scandinavia are very good. I also like
when a hotel has good restaurant, bar and leisure facilities.
Bill Anderson, Managing Director, Network DNA Ltd
In assocIatIon wIth

OF TURRIFF
Aberdeenshires Premier Furniture and Department Store, Restaurant and Coffee Parlour
Main Street, Turriff • Open 7 days www.celebrationsofturriff.co.uk • Tel 01888 563361
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Stonehaven Bed Centre
50 Barclay Street, Stonehaven,
Aberdeenshire AB39 2AX
Tel: 01569 760143

Fax: 01569 690807

e-mail: info@stonehavenbedcentre.co.uk
www.stonehavenbedcentre.co.uk

Chamber
Diary
Northern Star Business
Award Launch Sponsor:

Business Breakfast
Associate Sponsors:

The Future Now:

Speed Networking
Sponsor:

The Change Manager
Toolkit Sponsors:

Shire Connections:

Budget 2014: The Morning
After Sponsor:

Cut out and keep

Shire Connections
Media Sponsor:

MAR

EVENT

TIME

VENUE

Thu 6

Managing Stakeholders (Training)

9.30am - 4.30pm

AGCC, Aberdeen

Thu 6

Taking Notes and Minutes (Training)

9.30am - 4.30pm

AGCC, Aberdeen

Tue 11

Cross-Cultural Communication for Business (Training)

9.30am - 4.30pm

AGCC, Aberdeen

Tue 11

Northern Star Business Awards Launch

6pm - 8pm

Marine Operations Centre

Wed 12

Finance - The Basics (Training)

9.30am - 4.30pm

AGCC, Aberdeen

Wed 12

Improve Your Professional Confidence (Training)

9.30am - 4.30pm

AGCC, Aberdeen

Thu 13

Essential Supervisory Skills (Training)

9.30am - 4.30pm

AGCC, Aberdeen

Fri 14

The Future Now: Search and Mapping in the Energy Industry

9.30am - 1pm

Copthorne Hotel, Aberdeen

Mon 17

Networking Effectively (Training)

9.30am - 12.30pm

AGCC, Aberdeen

Tue 18

The Change Manager Toolkit

11.45am - 2pm

AGCC, Aberdeen

Wed 19

Speed Networking

11.45am - 2pm

AGCC, Aberdeen

Thu 20

Budget 2014: The Morning After

7am - 9am

AGCC, Aberdeen

Thu 20

Improved Customer Service (Training)

9.30am - 4.30pm

AGCC, Aberdeen

Fri 21

VQ Awards Ceremony

11.45am - 2pm

AGCC, Aberdeen

Mon 24

Building Effective Teams (Training)

9.30am - 4.30pm

AGCC, Aberdeen

Tue 25

Export Documentation Explained (Training)

9.30am - 4.30pm

AGCC, Aberdeen

Tue 25

Sales and Account Management (Training)

9.30am - 4.30pm

AGCC, Aberdeen

Wed 26

Essential Management Skills (Training) (2 Days)

9.30am - 4.30pm

AGCC, Aberdeen

Thu 27

Assertiveness at Work (Training)

9.30am - 4.30pm

AGCC, Aberdeen

Fri 28

Understanding the Oil & Gas Industry (Training)

9.30am - 12.30pm

AGCC, Aberdeen

Mon 31

Shire Connections

11.45am - 2pm

Buchan Braes, Peterhead

Tue 1

Project Management - The Basics (Training)

9.30am - 4.30pm

AGCC, Aberdeen

Thu 3

Introduction to Health & Safety Behaviour (Training)

9.30am - 12.30pm

AGCC, Aberdeen
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ON THE MOVE

On the move

Fiona Morgan
Accountancy firm
Henderson Loggie has
announced two promotions
within its Aberdeen office.
Fiona Morgan has been
appointed as partner while
Mark Hay is promoted to
manager. Both work in the
firm’s Audit and Accounting
and Business Solutions
department.
In the Dundee office, David
Taylor becomes a director
and is also appointed to
head the firm’s Healthcare
Group.
Tony McCandless has
joined the Aberdeen office
of change management
consultancy Afiniti as it
expands its work with
energy companies to
improve business change
outcomes. Having led
multi million pound global
change programmes,
he specialises in change
leadership, organisational
change execution and
operational delivery and
improvement. Afiniti has
a long history of working
with energy sector clients
in Aberdeenshire.

Aker Solutions has
appointed David Currie as
head of its UK business to
help lead the company’s
expansion in a key market.
David comes from FMC
Technologies, where he was
director of global subsea
operations. A native of
Scotland, he will be based
in Aberdeen. He will also
oversee operations in
Stockton-on-Tees and the
recently opened office in
London, which over time
will become a hub for
global engineering and
subsea services.
Worldwide growth and
the development of
specialist safety and lifting
training company, NSL is
the primary goal of newly
appointed managing
director, Duncan Bonner.
Duncan has joined NSL
from his position as
managing director at
Maersk Training Ltd and
is looking to utilise the
network of operations
available to bring NSL’s
expertise to the global
energy markets.

Duncan Bonner

Dean Jennings
Maritime technology
specialist Kongsberg
Maritime Ltd has appointed
Dean Jennings as UK
sales manager for offshore
production.
Dean has over two decades
of experience in the
industry, having started his
career as an electrical and
electronics engineer in the
Royal Navy.
As UK sales manager for
Kongsberg Maritime Ltd,
Dean will be responsible
for promoting its portfolio
of systems and products
which are specifically
targeted towards the
offshore production system
market throughout the UK
and Ireland.
ARCADION, the offshore
accommodation specialist,
has appointed three new
business directors as part
of an internal round of
promotions.
Iain McFarlane, who has
been with ARCADION since
its first year of business
in 2002, takes up the new
role of director of technical
services. He is joined by

Claire Taylor who becomes
director of projects and
Keith Adams who has
been appointed director
of design. Claire Taylor has
been with the company
for seven years and Keith
Adams joined ARCADION
nine years ago in 2004.
Also included is Christine
Jones who has been
promoted to accounts and
support manager having
been with ARCADION for
four years.
Tendeka, a provider of
completions systems and
services to the upstream
oil and gas industry,
has promoted Annabel
Green to vice president of
strategy and marketing.
Annabel joined Tendeka
in April 2012 as product
line director of wireless
technologies after serving
in a multitude of technical
leadership roles with
Weatherford. This included
working on open hole and
cased hole completions,
flow control, and latterly as
sand control product line
director.

Annabel Green

Aberdeen’s Recruitment Specialists
T +44 (0)1224 658 865

www.thorpemolloy.com
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Kenneth Shand, partner
and head of the corporate
department, has been
elected as chief executive
of law firm Maclay Murray &
Spens LLP.
He will take over the role
from June 1, following Chris
Smylie’s decision to step
down at the end of his
three-year term.
Scottish law firm Aberdein
Considine has made a
number of promotions and
appointments across its
national offices.
Neil Fraser, who is based
at the firm’s Aberdeen
headquarters, has been
made a partner and is now
in charge of both Aberdein
Considine’s employment
and professional negligence
teams.
The firm has also promoted
four senior solicitors to
associate roles - Paul
McIntosh in Edinburgh and
David Orr, Aaron Doran
and Isabelle Douglas in
Aberdeen.
Aberdein Considine
has also promoted five
solicitors to senior solicitor
roles. Chris Comfort, Mairi
Kennedy, Jane Gordon
and Leah Bowman will be
based across the firm’s
Aberdeen offices, while
Claire Ogston will continue
her role as resident solicitor
at the firm’s Westhill office.
Finally, Douglas Telfer
has been appointed as a
senior solicitor at the firm’s
Glasgow office.

North Sea well integrity
logging specialist READ
Cased Hole has appointed
Roy Martin as CEO to
spearhead an ambitious
growth plan.
Roy began his career in the
early 1980s in the North
Sea after graduating with
a degree in mechanical
engineering from Auckland
University in New Zealand.
He went on to gain
extensive experience
throughout Africa, the
Middle East and the Asia
Pacific region.
READ’s development plans
are focused on the Middle
East and Asia Pacific,
where the company has
highlighted enormous
scope for expertise and
innovation to support
effective well integrity
management.

Roy Martin

Bridge of Don headquarters
to larger premises.
Gary will draw on his
experience in operations,
sales, marketing and
customer relations - built
up over 20 years in the
energy sector - to capitalise
on opportunities that are
opening up for PTS across
the energy industry.
David Sheret
Bibby Offshore has
appointed David Sheret as
general manager – global
business development.
David was previously
subsea business manager
with Bibby Offshore. He
joined the company in 2007
and has been instrumental
in the growth and success
of the business to date.
He was recently been
elected onto the board of
Subsea UK and is currently
studying for an MBA in
Business Administration at
Robert Gordon’s University.
Right People has appointed
Sam McLeod as senior
business manager.
He brings a wealth of
knowledge in the finance
and accountancy market,
including experience of
recruiting globally, and
will be responsible for
the business’s continued
growth in this sector.
Pressure Test Solutions
(PTS) has appointed
Gary Notman as business
development director.
As part of the appointment
he has become a
shareholder in the company
and will take responsibility
for devising and
implementing strategies to
expand PTS’s client base.
Part of his plans include
investing significantly in the
company’s product fleet
and, in order to facilitate
its growth, moving the
business from its current

Maximising tourism
opportunities and
developing and
strengthening partnerships
within Aberdeen City and
Shire are amongst the
aims of VisitScotland’s new
regional director for the
area Philip Smith.
Philip, who lives in
Glenshee and grew up
in Dunoon, began his
tourism career within
the visitor information
network in Scotland and
the national marketing
project Sail Scotland,
before moving south to
be head of international
marketing at the Heart of
England Tourist Board and
market and trade relations
manager at VisitBritain.
In the 10 years prior to
joining VisitScotland he has
delivered a large variety of
high-profile projects in the
private and public sector in
Scotland, including events
and exhibitions, strategy
development, marketing
plans and feasibility studies.

ON THE MOVE

Kenneth Shand

The Ferguson Group has
appointed key industry
experts to be based at its
Aberdeen headquarters.
The team will offer
technical support to the
group’s international bases
and provide advice and
guidance to partners and
customers alike.
It includes Judith Verner
development manager
(fluid solutions), Gordon
Bennett technical
development manager
(waste solutions), Mick
Rash partner development
specialist and Allan Mitchell
key account manager.

Philip Smith

“While demand for operationally focussed industry accountants remains high, our clients are placing increasing
importance on technical knowledge. As such the marketability of newly or recently qualified accountants is
certainly on the up. We have the largest team of Accounting and Finance consultants in Aberdeen who are
working on vacancies which could provide the next step in your career, don’t hesitate to get in touch.”
Cassie Connell Senior Consultant
cconnell@thorpemolloy.com

Chris Carr Consultant
ccarr@thorpemolloy.com
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NEW MEMBERS

Aberdeen City Alcohol & Drug Partnership
Public and third sector partnership.
Responsible for policy implementation at
local level for alcohol and drugs
Office 3
Macrobin Centre, Royal Cornhill Hospital
Aberdeen
AB25 2ZH
t: 01224 557020
w: www.aberdeencityadp.org.uk
e: fraser.hoggan@nhs.net
c: Fraser Hoggan - Alcohol & Drug
Development Officer
AISUS Offshore Ltd
Provider of remotely deployed visual and
ultrasonic inspection solutions
Unit 4 The Technology Centre
Aberdeen Science and Energy Park
Claymore Drive
Aberdeen
AB23 8GD
t: 01224 222070
w: www.aisus-offshore.com
e: angela.milne@aisus-offshore.com
c: Angela Milne - Company Director
Balfour Beatty
Construction
Roman House, Granitehill Road
Aberdeen
AB16 7AW
t: 01224 717700
w: www.bbefl.com
e: steve.petrie@balfourbeatty.com
c: Steve Petrie - Business Development Manager
Business Growth Fund
Growth Capital investors
1 Carden Place
Aberdeen
AB10 1UT
t: 01224 546522
w: www.businessgrowthfund.co.uk
e: richard.pugh@bgf.co.uk
c: Richard Pugh - Investment Manager
Costco Wholesale (UK) Ltd
Membership warehouse club that sells a
wide selection of top quality, brand name
merchandise at the lowest possible price.
Arnhall Business Park
Westhill
Aberdeen
AB32 6UF
t: 01224 745560
w: www.costco.co.uk
e: marketing110@costco.co.uk
c: Mora Friend - Marketing Manager
Electra Learning Ltd
Training & performance company specialising
in IT Training, Maximo training, E-Learning
and employee performance programmes
Original House
Craigshaw Road
West Tullos
Aberdeen
AB12 3AR
t: 01224 295050
w: www.electratraining.co.uk
e: info@electratraining.co.uk
c: Donna McWilliams - Operations Manager
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Forster Group Ltd
Pitched roofing, solar PV installation and
supply of industrial solutions
22 Commerce Street
Brechin, Angus
DD9 7BD
t: 01356 628560
w: www.forstergroup.co.uk
e: enquiries@forstergroup.co.uk
c: Peter Barrow - Marketing Executive

OEM Diesel Products Ltd
Oil and Gas
Unit 9, Kirkhill Place
Dyce
Aberdeen
AB21 0GU
t: 01224 959215
w: www.oemdieselproducts.co.uk
e: sales@oemdieselproducts.co.uk
c: Barry Park - Director

Friends of Duthie Park
A charitable organisation established to
promote Aberdeen’s world famous park
Polmuir Road
Aberdeen
AB11 7TH
t: 01224 650406
w: www.friendsofduthiepark.co.uk
e: info@friendsofduthiepark.co.uk
c: Dave MacDermid - Committee Member

Park Inn By Radisson Aberdeen Hotel
Full service hotel and conference centre
1 Justice Mill Lane
Aberdeen
AB11 6EG
t: 01224 592999
w: www.parkinn.co.uk/hotel-aberdeen
e: info.aberdeen@rezidorparkinn.com
c: Lynne Houston - Sales Manager

GM Events Ltd
Event management company. Aberdeen Art Fair
Aberdeen
t: 07712 766066
w: www.gm-events.co.uk
w: www.aberdeenartfair.co.uk
e: gerry.muldoon@btinternet.com
c: Gerry Muldoon - Director
Home-Start Aberdeen
A voluntary organisation that offers support,
friendship and practical help to parents with
at least one child under 5
25 Greenfern Road
Aberdeen
AB16 6TS
t: 01224 693545
w: www.homestartaberdeen.org.uk
e: admin@homestartaberdeen.org.uk
c: Georgette Cobban - Scheme Manager
Hilton Grand Vacations Club at
Craigendarroch
Featuring 32 Vacation Club Suites, 99 wellappointed Lodges, popular Keiller Brasserie
& Lounge, House Spa and extensive leisure
facilities.
Braemar Road
Ballatar
Royal Deeside, Aberdeen
AB35 5XA
t: 01339 755858
w: www.higvc.com
e: nicky.petrie@hilton.com
c: Nicky Petrie - Marketing Manager
HSO Enterprise Solutions Ltd
Riverside House, Riverside Drive
Aberdeen
AB11 7LH
t: 01224 224300
w: www.hso-equipment.com
e: goberholzer@hso.com
c: Gavin Oberholzer - Business Development
Manager
Lime Rock Management
Private equity focused on Oil & Gas sector
20 Berkeley Square, 3rd Floor
London
W1J 6EQ
t: +44(0)207 514 3920
w: www.lrpartners.com
e: tburgess@lrpartners.com
c: Trevor Burgess - Managing Director

spaarks
IT Consultancy & Software Development
214 Union Street
Aberdeen
AB10 1TL
t: 01224 517410
w: www.spaarks.com
e: hello@spaarks.com
c: Julie Cairns – Business Manager
SUBC Engineering Ltd
Company supplies highly qualified subsea
BOP engineering personnel and provides
subsea and hydraulic training courses.
Suite 7, International Base
Greenwell Road
East Tullos
Aberdeen
AB12 3AX
t: 01224 511670
w: www.subceng.com
e: info@subceng.com
c: Colin Burney – Managing Director
VG Energy Ltd
Specialists in the supply, installation, servicing
of renewable technology products
Unit 7
Thainstone Centre
Inverurie
AB51 5XZ
t: 01467 809410
w: www.vgenergy.co.uk
e: info@vgenergy.co.uk
c: Paul Cairns - Commercial Sales Manager
West End Apartments (Aberdeen) Ltd
Luxury serviced accommodation in the heart
of Aberdeen for corporate and private sector
customers.
17 Towerhill
Peterhead
AB42 2GP
t: 0800 028 7899
w: www.westend-apartments.com
e: info@westend-apartments.com
c: Gavin Thain - Director
Westhill Dental Practice
Dentistry
Fir Lodge
Old Skene Road
Westhill
AB32 6UB
t: 01224 741339
w: www.westhilldentalpractice.com
e: info@westhilldentalpractice.com
c: Aidan McKenna - Dentist

Great flight.
Great connection.
Great business.
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to all over
the world
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Successful meetings should start with
a relaxed mind. Begin your journey in
the knowledge that with Lufthansa you
can rely on punctual landings, perfect
service and stress-free transfers. We
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