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Six key lessons from six
years at the Chamber
SINCE the announcement last
month that your Chamber is
recruiting my successor, many of
you have started to ask me endof-term questions.
Although this might be “a bit previous”,
as I am likely to be your chief executive
until March 2016, my answers have
been improving with practice.
Having reflected on these
conversations, I want to use the
remaining Chamber Viewpoint
columns available to me to identify
what is important for our region and
why.
This first piece identifies my top six
lessons learned from the last six years,
and future Chamber Viewpoints which
follow will discuss these in more detail
as time and events allow.
It can be very powerful to reflect on
what is important rather than what
is merely current, and to embed
experience so that it does not have to
be re-learned. As a region we will have
to get better at doing this, so it might
be mildly worrying to note that it is
unlikely that any of the top six lessons
from the last six years will surprise you.

well as helping to keep the oil & gas
supply chain anchored in North-east
Scotland, exports will need to grow in
food & drink and services.
Four: Oil & gas is the future of the
region and will be for a long time.
Nothing else can quickly replace
the high-value jobs and standard of
living for the citizens of the region.
Decommissioning offers new
opportunities. But, there must be a
coherent long-range diversification
plan including innovation driven by the
universities, food & drink, tourism and
services. Talk is cheap, so we must do
more to deliver this.
Five: We will have to embrace change
and be smarter to earn our way in the
world. There is too much complacency
in the region and we must find leaders
who will cut costs and sharpen
productivity - now. We will all need
to learn how to sell ourselves and our
region more effectively as no-one
owes us a living. This will involve a
change of focus from talking to each
other to talking to the world.

One: The people of the North-east
are its greatest asset. They are tough,
resilient and self-reliant and at the
core of the region’s success. Team
Aberdeen should be irresistible.

Six: Commerce makes the Chamber,
region and country tick. Business
engagement is critical to
economic and social success.
Politicians must learn that
you have to earn before
you can spend, and that
prosperity funds public
expenditure. Business is not
a cash cow. We now need to
focus on growth rather than
austerity.

Two: Investment in infrastructure is
critical to the future success of the
region and the twin priorities are
transport infrastructure and the city
centre, although digital infrastructure is
also important.

Let me know if you agree
with these top six lessons
from the last six years. In my
judgement they are the core
issues at the heart of our
future prosperity.

They are familiar, and all at the heart of
the region’s current wealth and future
potential:

Do you agree?
Contact
business.bulletin@agcc.co.uk
with your views
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Viewpoint

Three: We will have to export more
to succeed - especially SMEs. As

Robert Collier
Chief Executive
3

Premier
Partners

Want to learn more?

Contact Liam Smyth, Membership Director
T 01224 343920
E liam.smyth@agcc.co.uk
4

We thank our Premier Partners
for their continued support of
the Chamber.
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“We’re calling for everyone in the
food and drink trade in Aberdeen
and Aberdeenshire to be a part
of Food Fest 15”
Peter Medley
Food Fest 15

Cullen Skink at Cullen Harbour
6

Food Fest
celebrates all
things "foodie"
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Feature

FROM beer to berries, from cheese to chocolate and
from fish to fudge, Aberdeen and Aberdeenshire
are rich in the finest natural produce which is being
celebrated throughout this year in Food Fest 15.
The project is a celebration of all things culinary in this area
- there is a vast array - and coincides with the VisitScotland
Year of Food and Drink Scotland 2015 initiative which aims to
develop Scotland's reputation as a land of food and drink.
Building on the series of food and drink events currently
held throughout the year in the area, Food Fest 15 hopes
to attract more visitors from across the UK and Europe to
the North-east to discover what the area, recognised as
"Scotland's larder", has to offer.
Partners behind Food Fest 15 are Aberdeen & Grampian
Chamber of Commerce, Aberdeenshire Council,
Banffshire Coast Tourism Partnership, Visit Royal Deeside,
VisitAberdeen, Aberdeen City and Shire Hotels' Association,
Scottish Enterprise and VisitScotland.
Marketing director of VisitAberdeen Peter Medley,
who is leading the project on behalf of the partnership,
said: "Scotland’s Year of Food and Drink is an excellent
opportunity for local businesses to spotlight, promote and
celebrate the quality and quantity of our natural larder
and enhance our reputation as a foodie destination of first
choice.
“Food is a vital element in any break – whether for leisure or
business - and Food Fest 15 will help visitors find even more
places to eat and buy quality food, as well as seeing the
manufacturing process in breweries and distilleries.
"As a proportion of the national average, 'foodies' - those
who show an interest in cuisine and dining-out - make up
28% of the population.
“This group is twice as likely to eat out on average as other
groups.
“Two-thirds of Scotland’s visitors think that quality food is an
important factor when deciding where to go on holiday and
UK tourists to Scotland spend £610million on food and drink,
representing 20% of all their visit expenditure.
"We’re calling for everyone in the food and drink trade in
Aberdeen and Aberdeenshire to be a part of Food Fest 15
and use our great local produce to attract even more visitors
to the North-east. 
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 "Our prime Aberdeen Angus beef is
world renowned, as is our wonderful fish and
seafood, but there is an abundance of other
outstanding produce to be celebrated.
“Specialist farmers, producers, brewers
and distillers, alongside farmers’ markets,
delicatessens and restaurants, are all shining
a spotlight on the wonderful food and drink
our region has to offer.

“Two-thirds of
Scotland’s visitors
think that quality
food is an important
factor when
deciding where to
go on holiday”
Peter Medley,
Food Fest 15

"Visitors will have the chance to enjoy the
fabulous fresh fish and seafood of the Northeast, straight from the local fishmonger or
farmers market, or perhaps enjoy fish and
chips from one of several award-winning fish
and chip shops.
"They can spend an afternoon picking their
own berries at one of the many fruit farms in
the region or visit some of the new breed of
food and drink pioneers out there - brewing
craft beers, distilling gin and whisky, baking
bread, making cheeses, ice cream and
creating new ways to entice you into trying
something new as well as enjoying old
favourites.
"Everything is listed on our website at
www.foodfest15.com.

Food Fest 15 is a year-long initiative supported by:
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"We have events throughout the year and
thousands have already enjoyed the Scottish
Traditional Boat Festival in Portsoy where
they were able to sample much of the area's
finest produce at its Food Fayre, just as they
did at the Taste of Grampian Food Festival
which is well established as a key culinary
date on the calendar.
"There have been beer events in Aberdeen
and Stonehaven and the Banchory Beer
Festival is still to come in August with the
Energetica Summer Festival, including
BrewDog Brewery tours, the same month.
"September events include the bicentenary
Braemar Gathering and an Inverurie beer
festival.
"The Deeside Food & Fiddle Fortnight will
be held from October 3–19 across Royal
Deeside and the Cairngorms when one
of Scotland’s most scenic landscapes will
play host to a two-week showcase of the
country’s finest food and traditional music.
The year-long celebration will then end with
a number of events over the festive period."

THE MIND BEHIND
DRINK! ABERDEEN
Page 13
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“We are taking things
back to the classic
drinking era of the 1920s”

DECC advisory role
WOOD Group Kenny will provide technical advisory services for carbon capture
and storage policies, as well as potential projects across the UK, as part of a
framework agreement with the Department of Energy & Climate Change.
The four-year agreement will see WGK support DECC to ensure UK CCS energy
policies are underpinned by robust technical evidence and provide independent
advice on the technical understanding and review of CCS developments.
WGK’s previous experience in CCS includes the Peterhead Carbon Capture and
Storage project being developed by Shell and Scottish and Southern Energy.
Bob MacDonald, CEO of Wood Group Kenny, said: “This contract award
demonstrates how we apply our extensive engineering expertise to diverse
markets."
WGK has been appointed by DECC as one of six technical specialists. Under the
technical specialist framework, engineering experts will be provided from across
Wood Group specialities as required

—

Bob MacDonald
CEO, Wood Group Kenny

Organic contract
KEENAN Recycling, which is based in New Deer, has secured a contract worth
£4million to continue work with Suez Environnement.
The contract to process food and garden waste from households in Aberdeen
has been extended by four years with the option to extend by one year. Keenan
Recycling is subcontracted by Suez Environnement to handle the organic
fraction of the Aberdeen City Council waste management contract.
Since the introduction of the Waste (Scotland) Regulations in January 2014,
Keenan Recycling has seen its client list triple from 600 to 1800 and now
processes more than 60,000 tonnes of waste at its award-winning site.
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Craig Wilson on selling Scotland

Ambassador chef
reports back from
Big Apple
by Craig Wilson,
Eat on the Green

ALREADY inspired with it being
the year of Scottish food and
drink, I was very intrigued to see
what New York had to offer when
celebrating all things Scottish for
Tartan Week.
I knew the only way to get a true
flavour for this would be by witnessing
it first hand.
After the official request came through
to be the ambassador for Scottish food
and drink, I couldn’t wait to share the
passion I have for my craft with the
people of New York.
The main objectives for the trip were to
promote and celebrate the world class
produce Scotland has to offer.
Although we were very well received,
it became apparent within a matter
of hours that the knowledge and
understanding of Scottish produce was
minimal.
Other than our Scotch whisky and the
odd comical words affectionately made
about haggis, there appeared to be
little knowledge about Scotland and
what it offers.
I was even asked if Scotland was in
Ireland!
However, it was still all too clear that
there is a great love for Scotland.
There is a massive job to be done in
order to fully celebrate our country and
what it has to offer.
Much of what Scotland produces is
world class.
This not only includes our food but also
the beautiful environment in which it
grows.

The weather which we so often
complain about is entirely necessary
in creating an environment that makes
the sweetest raspberry and produces
top-of-the-range beef.
Undoubtedly the American frame of
mind has a more positive and can-do
approach to work.
I have come back to Scotland adopting
this approach and want to apply it to
my own work and business.
I firmly believe that success breeds
success and in learning about and
embracing other businesses.
This doesn’t need to be in food and
drink. It’s not always the most obvious
partnerships that work the best
together.
You must be open-minded and ready
to take on any opportunities that come
your way.
New York inundated me with
opportunities. I’m currently speaking
with a fashion designer about a
potential collaboration to launch a
book. Without being open-minded and
creative, it would be hard to believe
that a designer and a chef would work
alongside one another.
The contrast in going from a tiny village
in Scotland to the centre of New York
was remarkable.
Taking my marketing and events
manager has meant we have both
come back full of ideas to put back into
the business.
I’ve certainly come back inspired.
Although I don’t have any intention of
creating Times Square in Udny Green I
have certainly taken a part of New York
back with me.

Craig was in New York for Tartan Week in April this year
10

MIDLIFE CRISIS FOR THE
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“The industry does need to
change, like we do as people”

Excellence awards for Embrion
EMBRION won two awards at the ABP Workforce Experience Awards 2015
Awards which celebrate excellence in business psychology.
This year’s 12 awards were all strongly contended, many by multinational
consulting firms including and Embrion was presented with the awards for
"Excellence in Coaching" and the "Chairman’s Choice for Excellence in Business
Psychology" awards.
Professor Jonathan Passmore, managing director of Embrion said: "We are
delighted that a Scottish business psychology company has been recognised as
leading the field against strong international competition. We believe this award
will provide the platform that enables us to share our work more widely with
companies across the UK, helping them transform their businesses by reducing
costs, improving team performance, and raising employee satisfaction."

—

Deeside Activity gets green award
DEESIDE Activity Park has achieved the highest possible accolade from
VisitScotland’s Green Tourism Scheme.

Professor Jonathan Passmore
managing director of Embrion and
Clodagh O'Reilly chair of the ABP
Management Board

The scheme encourages businesses in the tourism and service sector to adopt
more environmentally friendly measures.
The outdoor activities venue, farm shop and restaurant was given credit for
a range of measures, from using locally sourced products such as Cairnton
Aberdeen Angus beef, and free range eggs to the solar photovoltaic system
which produces up to 100% of electricity used on sit, and the biomass boiler
utilising timber grown at the Park for heating and hot water.
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Roofing skills shortage addressed
BRECHIN-BASED Forster Roofing has launched its own in-house Skills Academy
to train the next generation and directly tackle the challenge faced by the
construction industry’s skills shortage.
The company is responsible for roofing one in five of Scotland’s new homes and
is committed to developing young people.
The Forster Academy in Brechin is delivering a Modern Apprenticeship (NVQ)
qualification in roofing, designed specifically for new-build housing.
The two-year integrated training programme, supported by the Construction
Industry Training Board (CITB) and the Scottish Building Apprenticeship
and Training Council (SBATC), combines on-the-job structured learning with
contextualised off-site training.
Apprentice with trainer working at
Forster Skills Academy

“We are directly addressing the acute skills shortage in the construction industry
by recruiting new entrants, up-skilling and qualifying our existing workforce,”
explained Forster Group chairman, John Forster.
“We recognise that our future success is dependent on investing in the skills of
both our current and potential future employees.
“Next month we will be celebrating 25 years of delivering our roofing service to
the Scottish house build market, and we see our new Skills Academy as a key
part of our future.”

Jigsaw fits into Bon
Accord
BON Accord & St Nicholas
has kicked off its 25th
birthday celebrations with the
announcement that it is adding
an iconic fashion brand to its
growing list of stores.
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BIG booming

ICMAN cometh

SCOTLAND’S largest PR and
digital marketing agency, The BIG
Partnership, has taken on more
than a dozen new clients, worth
more than £300,000 in annual
fees.

ABERDEEN Exhibition and
Conference Centre is to host
the biennial conference of
the International Conferences
on Mechanisms of Action of
Nutraceuticals (ICMAN) on
September 27-29, 2017.

Jigsaw clothing is set to open
within the Bon Accord mall
this autumn in the chain’s first
dedicated outlet in the Northeast.

Key new client wins include
Italian restaurant chain Tony
Macaroni, Linlithgow-based energy
consultancy EcoEnergy Group
and regional tourism agency
VisitLanarkshire.

The fashion company has been a
mainstay of the British high street
since 1969 and provides a range
of womenswear, menswear,
children’s clothing and homeware
from over 40 stores throughout
the country.

New clients for the firm’s Aberdeen
office include the Nautical Institute,
MSI, and Bright Green Hydrogen,
which is the lead consortium
partner for the pioneering
Levenmouth Community Energy
Project.

Craig Stevenson, manager of
Bon Accord & St Nicholas, said:
"We’ve been looking to add
Jigsaw to our offering at Bon
Accord & St Nicholas for some
time now and it’s great to finally
be able to announce its imminent
arrival for autumn this year."

Zoe Ogilvie, director at The BIG
Partnership, said: “We continue
to win work with a range of
organisations across a variety of
sectors – whether that’s in energy,
education or sport."

The conference will bring
together leading researchers,
academics, medical practitioners,
industry professionals and
government officials to review
several disciplines of science
and medicine dealing with
chronic conditions and health
and wellness issues in which
nutraceuticals can play a part.
ICMAN which is run by The
Institute of Life Sciences
Collaboration (ILSC) is set to
attract around 300 delegates
from around the world and was
secured by The Robert Gordon
University and the University of
Aberdeen. The event received
subvention funding from
VisitScotland which was match
funded by VisitAberdeen.

The mind
behind Drink!
Aberdeen

FEATURE | JULY 2015

Food & Drink
Feature

ABERDEEN’S newest festival, Drink! Aberdeen
recently succeeded, with the help of top class guests,
in inspiring people in the city to be creative about the
way they think about food and drink.
Dr Rachel Edwards Stuart, food science advisor to Heston
Blumenthal, hosted a flavour seminar in association with
Disaronno; wild food consultant and forager from Galloway
Wild Foods Mark Williams led a wild boozy walk in Seaton
Park; and whisky columnist and founder of World Whisky
Day Blair Bowman shared his experiences in a whisky pairing
dinner.
There was also a beer and popcorn tasting at BrewDog and
Six°North hosted Belgian beer masterclasses.
The event was the brainchild of 10 Dollar Shake owner
Adrian Gomes who over the past five years has been helping
transform the Aberdeen bar scene for everyone from party
animals to the more discerning drinks aficionados.
His career in the licensed trade started with a part-time job
in Cafe Ici, now Eclectic Fizz Champagne Bar, and at that
time he was also a DJ, a hobby which he hoped to turn into
a career.
Style bars which attracted the "aspirational and the
moneyed" were thin on the ground at that time and he went
on to work in Cafe Pivo, now the Bottle Cap Bar and Brewery
and learn his trade.
"Aberdeen was beginning to develop into a separate east
and west of Union Street with those bars in the east end like
Estaminit and Cafe Drummond more music-driven.
“They were attracting people from the creative industries like
musicians, DJs and graphic designers along with students
and snowboarders.
"You also had the likes of the Palace which had alternative
nights and the Wild Boar.
"It was the alternative east and the aspirational west and the
east was my comfort zone," he said.
He became general manager of Snafu, a club which focused
on electronic and indie music, and it was while there he
decided that bars, rather than turntables, could provide him
with a career.
"I gave up on the idea that I'd ever be a world-class DJ. I had
a skill set in bars that didn't seem to translate to the music 
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“Aberdeen never used to be
a chain city but when Union
Square opened, you suddenly
had 16 or 17 chain restaurants on
the doorstep”
Adrian Gomes,
10 Dollar Shake

HUMBLE SHORTIE IS
GOING GLOBAL

 industry and a slow realisation that I
should take my head out of the clouds
and concentrate on the job in hand so I
got into management."

It is "a subterranean late-night tavern
serving boutique spirits, hand-crafted
cocktails, fine Scottish ales and inspired
casual dining".

He launched his events company 10
Dollar Shake but to avoid a conflict of
interest he moved out of the bar trade
and worked for Yo Sushi for a year to
gain experience of working in a chain
rather than an independent and to
learn about the business processes
they had in place.

It has been a great success and last
year they opened two more bars Bos'n, a Latin American-themed "party
bar" with street food snacks where the
concept is "upcycled and reused" from
the pallet furniture to the coffee sacks,
and Rye & Soda, an Anglo-American
brunch cafe by day, serving modern
British comfort food in the evening .

"This was at the height of the recession
and independents and high-end
places were taking a hit but some of
the chains were adding 20 or 30 new
restaurants a year."
10 Dollar Shake was unique
in Aberdeen and his first two
engagements were a hen night
mixology party and a house party in
Aberdeen's west end but then came an
event for 1,200 in St Andrews and the
business took off.

“We are taking things back
to the classic drinking era
of the 1920s”
It was followed by a series of events in
the university town including a four-day
engagement for 2,500 which required
35 bartenders and six bars.
He moved back in with his supportive
parents (mum would sometimes wash
the glasses when he went out on
back-to-back events) and by taking
no wages he was able to save half the
capital for his first bar with business
partner Andy Samways, The Tippling
House in Belmont Street.
Before it opened, he researched
industry trends in London, New York,
Chicago and Montreal.

"We are taking things back to the
classic drinking era of the 1920s," he
said. "We are not pretending to be
1920s bartenders but we are taking
the drinks, ambience and service and
making it work in the modern day.

FEATURE | JULY 2015
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“I gave up on the
idea that I'd ever be
a world-class DJ”
Adrian Gomes
10 Dollar Shake

“Service is at the heart of everything
we do."
There is a lot happening in the city, as
Drink! Aberdeen demonstrated, and it
is likely to become an annual event.
"The standard openings have increased
a lot," he said. "Aberdeen never used
to be a chain city but when Union
Square opened you suddenly had 16
or 17 chain restaurants on the doorstep
and then the Bon Accord & St Nicholas
Centre upgraded.
"The chains are convenient but
they highlight just how different the
independents are. They are lifestyle
places for both the owners and guests.
"Places like BrewDog, Six°North and
CASC have enhanced Aberdeen as a
craft beer Mecca.
“Aberdeen lagged behind for a long
time but has now caught up and has a
bar and food scene which is beginning
to rival many other cities."
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James Bream on 22nd Oil & Gas Survey

A midlife crisis
for the UKCS
Last month saw the launch of the Chamber’s 22nd Oil & Gas survey.
It painted a bleak picture, with confidence and activity levels at new
lows and projects cancelled due to the fall in the oil price. Although
it found that opportunities do exist for businesses in the North Sea
and overseas, the recorded increase in decommissioning activity was
described as a “bittersweet positive”.
James Bream, research & policy director at the Chamber, gives a
considered view of the results and argues that it is too early to say the
UKCS is slowly closing down.

THEY say life begins at 50.
I don’t agree (based on experience so
far) as I think I lead a pretty full life but
we do all change as we move through
the decades.

the way as a highly efficient (low cost)
basin.
It is also true that if exploration can
be made more attractive there is still
plenty to go for.

As the UK Continental Shelf ploughs
through its 50th year, it is clear that it
has lived a lot too.

This is the positive context in which we
should look at the gloomy sentiment
which exists.

We have seen 50 years of exploration,
production, innovation and global firsts.

The survey told us:

We have seen our supply chain expand
and it now contributes over £10billion
to our economy through international
sales.
People say we have “been here before”
but moving into the sixth decade, it
actually feels like we are moving to a
new place.
It looks like large-scale
decommissioning could be about to
happen.
Nearly 80% of respondents to our oil &
gas survey undertaken in partnership
with Bond Dickinson told us they are
“already” or “likely to be” involved in this
area in the next year or so.

- Confidence has never been lower
- We are experiencing a “recession of
confidence” ie two surveys in a row in
negative territory for the first time
- To expect a negative outlook for at
least a year ahead (likely to be more)
- International sentiment is also
negative (although less than the UKCS),
reflecting the global nature of the
current downturn
Life doesn’t begin at 50 but at this
point the industry does need to
change, like we do as people.
The industry may need to downsize to
take account of lower levels of activity
in the UKCS.

If we follow the successes of the past,
perhaps being at this frontier can help
us be a global leader in this field too.

The industry needs to cut costs or
more importantly increase productivity
and efficiency.

However, it is too early to say that the
UKCS is slowly closing down.

We should not miss the opportunity
that a midlife crisis presents to secure a
new positive future.

It looks like the industry has a real
opportunity, if it can grasp it, to lead

You can download the 22nd Oil and Gas Survey on our website or at bit.ly/1Iwtn2C
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Oil & Gas UK appointments

Iraqi deal for Atlas

OIL & Gas UK, the representative organisation for the UK
offshore oil and gas industry, has appointed a number of
member company representatives to its board.

INTERNATIONAL learning solutions provider Atlas
Knowledge has signed a landmark deal that will see it work
with the Iraqi government to deliver world class safety and
technical training to the country’s burgeoning oil and gas
workforce.

In addition to the new members existing board member
Neil McCulloch, president North Sea of Enquest Plc, is
named as the new vice chair representative for the operator
community.
Board member Terry Savage, corporate relationship
director, Global Energy Group is named as his counterpart,
as vice chair representing the contractor community.
Joining the board are:
• Andrew Thomson, managing director, offshore, North Sea,
Aramark
• Chris Bird, managing director, MOL Energy UK
• Dave Stewart, CEO, Wood Group PSN
• Gunnar Breivik, managing director, Statoil Production UK
• Matt Betts, UK vice president, Halliburton
• Neil Clyne, operations director, Transocean Drilling UK Limited
• Paul Goodfellow, upstream director UK & Ireland, Shell
Exploration & Production
• Pete Jones, managing director, United Kingdom, TA

NEWS | JULY 2015

Member
News

Under the contract, with the Ministry of Oil and Baghdad
Oil Training Institute (BOTI), Atlas Knowledge will deliver 35
courses at 16 technical colleges across the country as part
of a project sanctioned by the Ministry of Oil’s Department
of Training and E-learning.
The win comes weeks after Atlas Knowledge announced it
had secured another major contract to deliver safety critical
training to the UK offshore workforce. The move brings the
number of countries around the world that Atlas courses
are accessed in to 92.
Atlas Knowledge has also been awarded a contract by
INPEX to provide training for production workers involved
in the $34billion Ichthys LNG Project.
In a multi-year, multi-million dollar agreement the
international learning technology company will develop
and deliver custom-made training modules and online 3D
models of the project’s onshore and offshore production
facilities as well as in-depth process training for the specific
systems and equipment used at each asset.

17
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Chamber
Board
The Chamber is delighted to welcome its new president Edel Harris, along with two new vice
presidents and four new board members, following its annual general meeting on June 17.

New Chamber president
Edel Harris

President
Chief executive - Cornerstone
Edel is chief executive of Cornerstone, a charitable organisation providing health and social
care services to individuals with disabilities and other support needs. She also serves as
a Director on the boards of Corners Turned Ltd, the Davie Cooper Centre and the Fragile
X Society. Edel also sits on the Executive Group for the Scottish Social Services Learning
Network, North.

New vice presidents

Continuing non-executive
board members
Alec Carstairs

Immediate Past President

Director - Cela Consulting Limited

_
Carol Benzie

Managing director,
Aberdeen International Airport Ltd

_
David Mair

Group sales and business development director,
The Ferguson Group

John Brebner
Vice President

City director - Aberdeen,
Clydesdale Bank

Peter Sharp

Vice President
Partner, Pinsent Masons LLP

_
Alastair Green

Group head of strategy and development,
Wood Group

_
Fiona Bayne

Head of Communications,
Upstream UK
Full biographies and pictures of the new board, as well as the
policy council, can be found on our website at agcc.co.uk

New board members

Jennifer Young

Jill Webster

Judith Thorpe

Stephen Nicol

Chairman and partner,
Ledingham Chalmers LLP

Rubberatkins Limited

Co-owner and director,

Chief financial officer,
Wood Group PSN

Jennifer believes that business in
this area needs to be energetic
and positive about meeting the
challenges that we all face, whether
economic, geographic, market-led
or political. She sees the Chamber
as continuing to play an integral role
in achieving that.
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Jill has over 35 years’ experience
as a director of SMEs as well
as experience as provost of
Aberdeenshire Council with its half
a billion pound budget. She believes
that her many connections through
her public and corporate activities
will be an enormous asset to the
Chamber board.

Thorpe Molloy Recruitment
Limited
Judith has worked in Aberdeen for
20 years, 17 as founding director
of professional services company
and member of the Chamber.
Working with the full spectrum of
organisations within Grampian,
she is looking forward to using her
network for the benefit of Chamber
members.

Stephen relishes the opportunity
to shape the strategic direction of
the Chamber, and to share ideas,
debate issues and take action to
enable success for local businesses.
He believes that being on the board
will broaden his perspectives as he
takes up his post as chief financial
officer at Wood Group PSN.
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“Sweden is very
small scale... where
as we regularly send
full containers to
the Middle East and
China”
Scott Kelman,
commercial director,
Dean's of Huntly
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Humble
shortie is
going global
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IT IS 40 years since Helen and Bill Dean launched
their own business inspired by the success of Helen's
homemade shortbread which she made to raise
funds for Huntly Pipe Band.
Bill was a drum major and wherever the band played around
the country there was a clamour for her baking.
Such was the demand that in 1975, Helen established her
own small bakery in her home in the Aberdeenshire town
and Dean’s of Huntly was born.
The light and crumbly "melt in the mouth" shortbread
proved very popular but building the business was a struggle
in the early days.
Bill and Helen were on the point of giving up when, in 1978,
they secured their first retailer listing with Mace Group
distributors AB Chalmers of Inverness and AR Gray of
Aberdeen.
By 1985, they had to moved to larger premises in Deveron
Street to meet the growth and in 1992 they moved into their
purpose built bakery in Depot Road where - having invested
further to extend the site with warehouses, production
facilities as well as a visitor centre and bistro - they remain
today.
Dean’s is now a household name across Scotland and
spreading over the rest of the UK but it also exports to 30
countries including India, China, the US and several European
countries.
"I have been with the business for 20 years and when I
joined the turnover was £1.75million and it is now more than
£8million," said Scott Kelman, commercial director at Dean's
of Huntly.
"That growth has come through going beyond Scotland
and working with supermarkets both within Scotland and
UK-wide."
He explained that until four years ago, little priority had been
given to exports which had been handled by an external
export management company but it is now an integral part
of the company's growth.
For the past four years, exports have been part of his remit
and have grown from 2-3% of the company's business to 8%. 
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"It is still not massive but we are
working towards increasing the
company turnover to £10million with
the goal of having exports accounting
for at least 10% of that business.


“One of the biggest
challenges is that
we have a massive
competitor in
Walkers who have
done a fantastic job
for more than 40
years of exporting”
Scott Kelman,
commercial director,
Dean's of Huntly

"We are in around 30 countries in
varying degrees. For example, Sweden
is very small scale and we probably
only send one consignment a year
there whereas we regularly send full
containers to the Middle East and
China."
Dean’s is also on shelves in several
European countries, Australia, New
Zealand, Saudi Arabia, Kuwait, Qatar,
Bahrain, China, Hong Kong, India,
Thailand and Japan.
"Our key target areas are the US,
followed by the Middle East and Far
East. These are the areas on which we
are focusing.
"One of the biggest challenges is
that we have a massive competitor in
Walkers who have done a fantastic job
for more than 40 years of exporting.
"They have built up tremendous loyalty
but are a different proposition - yes, it
is shortbread, but it is quite different and we think we can sit alongside it.
"Another big challenge is finding the
right partners in the markets which we
are trying to develop and every market
is different.
"For example, in Saudi Arabia we are
sold into the retail chains like the Panda
and Tamimi stores where the locals are
shopping as well as sometimes ex-pats.
"China is different because it's a very
strong high-end gifting culture and
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we have distribution in many of the
high-end department stores and very
wealthy shopping malls."
He has travelled to several countries
including India and China to attend
trade shows and meet distribution
partners to establish links and he said it
was "very much a learning process".
"In every country we have an appointed
partner, an importer and distributor,
and it is them who are selling into the
stores. We are not selling direct to the
retail customer.
"America is a massive market and
a significant challenge. I have been
working with an appointed exclusive
importer in the US for coming up to
four years now but it is quite a different
fragmented structure and in many
respects not as advanced as the UK.
“In the US you have an importer, a
distributor, a retailer and inbetween a
broker who sells to the customers."
Dean’s has a number of developments
in the pipeline during its 40th
anniversary year to bolster trade both
at home and abroad.
"We are continuing to invest in the
plant at the premises here in Huntly
and we also have a very active new
product development programme with
several new products scheduled to
come into the business later this year
and in 2016.
"We also carried out significant
research at the end of last year into our
branding and packaging and design
and we are now in the process of
refreshing that over the next six to 12
months."

Member
News

"[It's] like standing in Union
Street naked and asking
people for clothes"
CHRIS TONNER ON
CROWDFUNDING
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Top award for golf centre
A GOLF centre in Aberdeen established by former Open champion and Ryder
Cup player Paul Lawrie is celebrating after receiving a VisitScotland 5* Quality
Assurance Activity Centre award.
Set in Royal Deeside, the Paul Lawrie Golf Centre caters for the needs of all
golfers with a nine hole par three golf course, a 27-bay driving range and a
world class short game area, the Centre also offers a physiotherapy service and
has three PGA teaching professionals on hand to provide instruction in fullyequipped private teaching bays.
The VisitScotland Quality Assurance report said: “The facility is of outstanding
quality, with high quality décor, top quality facilities, excellent, carefully-sourced
products in the shop and a very pleasant café.
“The golf bays are presented in pristine condition, with the automated tees of the
highest spec. Most importantly by far however, outstanding quality customer
care is offered in all areas, from reception to tuition, through to the retail and
catering offerings.
Former Open winner Paul Lawrie said: “We are delighted to receive the 5*
Activity Centre award from VisitScotland for our golf centre. The standards they
set are, rightly, high and we are very proud of all the members of staff who have
worked so hard to achieve this accolade."

Paul Lawrie, Philip Smith VisitScotland
Regional Director, Marian Lawrie and
Craig Dempster, Director of Golf at the
Paul Lawrie Golf Centre

—

Five star apartment
A LUXURY apartment in the west end of Aberdeen has become the first in the
city to receive VisitScotland’s 5* self-catering Quality Assurance (QA) grading.
The national tourist organisation awarded the property at 46 Queens Highland,
in Queens Road, its 5* Self Catering recognition. The apartment is owned by AMPM Leasing & Property Management.
The company has 26 apartments. Nine are city centre, two riverside and 15 at
Kepplestone.
Philip Smith VisitScotland Regional
Director, and (seated) Duncan Kerr and
Rita Valiukaite from AM-PM

Blackadders merger
ANGUS legal firm Marjory
MacDonald Solicitors has merged
with Blackadders LLP.
The merged practice has 24
partners and more than 240
staff and will trade under the
Blackadders banner. It will offer a
full service capability for business
and private clients, acting for
household name companies and
charities, along with thousands
of private individuals, many
of whom are also clients of its
wealth management unit.
Blackadders has now made three
acquisitions in the last year. The
firm has offices in Aberdeen,
Arbroath, Dundee, Edinburgh,
Forfar and Perth.

Capitol development for
North Group
NORTH Group, a specialist
provider of both interior and
exterior construction and
refurbishment services, has
secured a new contract worth
more than £900,000.
North Group will provide a range
of fit-out and refurbishment
services on behalf of Knight
Property Group at its landmark
£35million development of The
Capitol. The contract has been
secured via the project’s principal
contractor, Andrew Cowie
Construction Ltd.

Chester accolades
THE Chester Hotel in Aberdeen
won awards at the North East of
Scotland Chef and Restaurant
Awards including Hotel Restaurant
of the Year for IX Restaurant and
Overall Chef of the Year for senior
sous chef, Orry Shand.
This is the second year in a row
The Chester Hotel has been named
Hotel Restaurant of the Year. In
addition, executive chef, Kevin
Dalgleish, won Seafood Chef of the
Year, demi chef de partie, Alanna
McCarthy, was runner-up in Pastry
Chef of the Year and chef de
partie, Kirsty Bruce, came third in
Young Chef of the Year. Matthew
Lobban also won bronze in Hotel/
Restaurant Chef of the Year.
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Oil & gas casts shadow on
food & drink operations
by Tony Mackay

FOOD and drink are a very important
part of the Grampian economy,
although the industry has been
overshadowed by oil and gas for many
years.
The Scottish population has increased
substantially in recent years so the
domestic demand for food and drink has
also risen.
Some sectors have also done well in export
markets, notably Scottish whisky.
The local industry can be subdivided into
agriculture, fishing, food processing, fish
processing, whisky distilling and other
drinks.
The fishing industry is undoubtedly the
most important and the local ports account
for about 45% of the total value of landings
in Scotland.
Peterhead is the largest fishing port in
Europe and Fraserburgh the third largest
in Scotland. Only a small proportion of
the fish landed here is processed locally,
however.
There is a basic choice between processing
close to landings or close to markets, and
there has been a definite shift in favour of
the latter recently.
One of the main reasons for that is the high
cost of operating – labour, accommodation
and other costs - in the Grampian region,
because of the impact of the oil industry.

Tony Mackay,
oil consultant
and economics
expert at
Invernessbased Mackay
Consultants,
looks at issues
facing Northeast business
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Agriculture currently accounts for about 5%
of regional economic output (GDP), which
is more than treble the Scottish average.
The sector has a healthy mix of livestock,
cereals and other crops, and has survived
the recession and the impact of oil much
better than I expected.
It is clear that many local people still choose
farming as their way of life.
Nevertheless, the latest official statistics
show an 18% fall in farm incomes last year,
with potatoes and cereals being particularly
badly hit.

The local chicken industry has also gone
through a difficult period. The Grampian
food processing industry sector also has an
encouraging variety of products.
However, the fish processing industry has
contracted in recent years, in terms of both
output and employment, and I do not see
that decline being reversed.
The meat processing sector has also
struggled, so the recent announcement of
investment in a new abattoir at Thainstone
is very welcome.
There are eight whisky distilleries in the
area and I recently read a very interesting
publication from Aberdeenshire Council
which also shows eight “lost” distilleries
which have closed, albeit some many years
ago.
The whisky industry has recently gone
through a boom period, with increased
output, expanded and new distilleries.
However, I suspect that the boom is coming
to an end, mainly because of increased
competition from foreign whisky distilleries
in Japan and elsewhere.
Other drinks production, notably beer and
gin, in the region is currently on a very small
scale. However, BrewDog in Ellon seems to
be doing very well and generating a lot of
publicity.
The two main challenges for the Grampian
food and drink industry, in my opinion, are:
• future European Union membership and
reform of the Common Agricultural Policy
and Common Fisheries Policy
• adapting to the decline of the oil and gas
industry
Renegotiating EU membership is a high
priority of the new UK Conservative
Government but unfortunately the CAP and
CFP do not appear to be important issues
for them, in contrast with immigration.
On the other hand, the reduction in cost
pressures from the oil industry should
benefit local food and drink businesses.

Deliverer contract for Blue Water
BLUE Water Shipping has been chosen as logistics partner
for the five-year special periodical survey for Maersk Drilling’s
semi-submersible rig Maersk Deliverer.
Blue Water has provided transport and logistics services in
connection with yard stays for several other Maersk rigs.
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The yard stay project will be carried out in South Africa
from July until the end of August, where Blue Water
will be responsible for all transport-related assignments,
warehousing and quayside crane operations.

—
Gold standard IIP for Axis
AXIS Well Technology Ltd has become the first oil and gas
company, headquartered in Aberdeen, to be recognised
for its commitment to its employees by achieving the Gold
Investors in People (IIP) accreditation.
The award places the company in the top 7% of all IIP
accredited businesses in the UK and comes shortly after the
firm received the Investors in Young People accreditation
(IIYP).

—
Franco-Scottish alliance
SUBSEA cable and connector specialist Hydro Group,
alongside its French regional partner Wenex Equipments,
last year formed a Franco-Scottish consortium which has led
to the group successfully securing a £2.5million/€3.5million
contract.
The project involves manufacturing and installation of
the array cabling infrastructure on the SEM-REV marine
renewable energy project 16 miles offshore the city of Le
Croisic on the French Atlantic coast.

—
CCS initiative
THE Energy Technologies Institute (ETI) has awarded a
£2.5million contract to a consortium led by Pale Blue Dot
Energy, the management consultancy which specialises in
the energy transition.
UK engineering solutions provider Costain is also involved in
the pioneering initiative along with Axis Wells Technology.
The 12-month project is funded by DECC will deliver
a screened and appraised portfolio of offshore deep
geological CO2 Storage sites for potential deployment in
future Carbon Capture and Storage (CCS) projects beyond
the current DECC CCS Commercialisation programme, in the
mid 2020s.
As part of the project, Costain will be responsible for
appraising the offshore infrastructure requirements and
costs which will drive the progression of five significant
offshore storage sites in order to meet their 2030 CO2
injection targets.
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Ramboll contract win
THE recently launched Aberdeen office of Ramboll Oil and
Gas has secured a £275,000 contract with a major North
Sea operator.
The crude oil booster pump replacement project has
been one of the key achievements in an above-anticipated
performance in the first quarter of the year.
It is less than a year since the global engineering
consultancy launched in Aberdeen, but the company has
already won new work with a range of major oil and gas
companies operating within the UKCS.

Tim Martin
managing director,
Ramboll

The latest contract win is to deliver a full multi-discipline
detailed design and construction engineering project for
replacement crude oil pumps on a North Sea platform.
The team in Aberdeen will provide 3D cloud scanning
services, design and construction engineering.
Managing director Tim Martin said it had been anticipated
it would take time for the Ramboll name to become known
within Aberdeen.
"This incredibly strong start to the year has been above our
expectations and all the indications are that the Aberdeen
office of Ramboll Oil and Gas will continue to experience a
period of growth as we move into the second quarter."

—

Record revenues for Bond Dickinson
LEGAL firm Bond Dickinson has broken through the
£100million barrier for the first time with revenues of
£106.4m for the 2014-15 financial year, up 7%from £99.6m
last year.
The firm's profit is also up by around 20%.
The figures cap a strong year for the firm, which has seen
high profile panel wins and retentions in the past 12 months
including Sainsbury’s, AIG UK, and the Crown Estate.
The Aberdeen office is a key component in the firm's
success and in spite of the slump in oil price which has had a
major impact on the industry it continues to thrive.
Lawyers from the firm's Aberdeen office have advised
on numerous high profile transactions during the year
including the sale of Summit Petroleum Limited and its
subsidiary companies to Aberdeen-based Ithaca Energy for
$170million on behalf of the Sumitomo Corporation and the
divestment of LAPS (E&P) Limited to Hansa Hydrocarbons
Limited by Noble Energy Inc.
Further projects include the decommissioning by
Endeavour Energy UK Limited of the Renee, Rubie, Ivanhoe,
Rob Roy and Hamish fields in the North Sea, the disposal by
Tullow Oil of its interests in the Schooner and Ketch Fields in
the North Sea to Aberdeen-based Faroe Petroleum and the
purchase of Central North Sea Fibre Telecommunications
Company Limited and related assets from BP by Tampnet
AS.
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Chris Tonner on crowdfunding
"[It’s] like standing in Union Street
naked and asking people for clothes"
I’M CHRIS Tonner, managing director
and executive chef at Beetroot
Restaurants.
I've never been shy when it comes to
trying something different in business.
I closed a successful restaurant and
replaced it with a totally new dining concept
in the city to great success and accolade in
early 2014.
This new concept was born as Adelphi
Kitchen and has been a huge success,
gathering an almost cult following, with
many of our customers becoming repeat
visitors on a regular basis.
I knew I wanted to use this following to drive
the business forward and build upon our
success in-house by introducing an Adelphi
Kitchen BBQ Experience where we bring
the best of what we do at Adelphi Kitchen
to a venue of the client’s choice.
The idea was developed from outside
catering and brings a customised food hut
paired with the Angus and Oink Hot Sauce.
We knew that money was available within
the business to fund this, but we wanted
to do some market research prior to the
launch.
A discussion with one of my advisors
established that crowdfunding could be the
ideal way to not only pay for the venture,
but to test the market and see what the
response would be.
There was a mixed response from business
acquaintances regarding the decision
to crowd-fund the project with some
suggesting that it says we are struggling as
a business, or that it could kill the business,
but I knew in my heart it was the right thing
to do.
If business giants like Microsoft, Coke,
Garmin and Honda can use crowdfunding
and it doesn't hurt their business I could use
it to the benefit of mine.
Also there are plenty examples of
local success, with Food Story and
Summerhouse drinks, to name a couple.
So in March this year we did all the
preparation and launched our crowdfunder
on the Kickstarter platform which we
decided after extensive research was best
suited to our needs.

I wasn't truly prepared for the intensity of
the experience. One previous successful
crowdfunder told me that facilitating a
campaign was like standing in Union Street
naked and asking people for clothes.
And to be fair this is a perfect analogy.
It's no quick fix, it's certainly not easy and it
is an emotional journey but it is worth every
second of stress.
It's a research project like no other, it's
amazing how honest people are about a
crowdfunded project where they wouldn't
be if you were just conducting research.
We were delighted when the campaign
became fully funded a few days before
deadline and then closed over-funded by
over £1,000.
When the campaign was over, it was time
to gather information from our backers and
get everything sorted out for delivery.
I would wholeheartedly recommend to
any business to consider a crowdfunder as
a viable option for not only research but
funding.

“Be prepared,
construct good
rewards that people
will buy into, and be
prepared to work at
it”
Chris Tonner,
managing director,
Beetroot Restaurants

But be prepared, construct good rewards
that people will buy into, and be prepared
to work at it during the day too. It's a lot of
work running a campaign, in fact I hired in
extra support to assist with this.
It has however allowed us to not only
interact more with our audience but to
massively raise brand awareness with our
existing audience, new audiences and much
further afield, with press coverage coming
from all over Scotland.
It has allowed us to launch our new service
successfully, with bookings increasing week
on week, it has increased attendance in
house as well as added to sales of Angus &
Oink sauces in-house.
Crowdfunding is definitely an option that
many businesses should consider as a tool
for their business funding and research but
bear in mind it isn't for everyone, it is a lot of
hard work but it is also a lot of fun.
Meanwhile, keep your eyes peeled for the
Ultimate Adelphi Kitchen/Angus & Oink
BBQ experience coming to a location near
you soon.
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Pinsent Masons wins popularity contest
INTERNATIONAL law firm Pinsent Masons has been
ranked as the most popular legal brand in Scotland by the
country’s most senior company lawyers.
New research from independent market research agency
Acritas rates Pinsent Masons as the second strongest legal
brand in the UK Law Firm Index overall and it has broken
into the top 10 most popular legal brands in the strategically
critical London market for the first time.
With more than 500 staff employed in Aberdeen,
Edinburgh and Glasgow, it is the only firm with a substantive
presence in Scotland to be recognised in the London
market ranking.
The Acritas Sharplegal 2014 programme, which surveyed
over 350 UK general counsel on their familiarity and
favourability towards law firms, cites Pinsent Masons' 2012
merger with Scottish market-leader McGrigors as having
been critical to the firm's success in Scotland and the UK.
The survey also sought the views of a further 200 “elite”
(£500m+ revenue organisations) non-UK senior corporate
counsel who were asked which firms they used most for
their UK-based legal needs.

—

A taste of Aberdeen City and Shire
VISITSCOTLAND is encouraging businesses across
Aberdeen City and Aberdeenshire to make the most of
their local produce in the Year of Food and Drink Scotland
2015, by getting involved in VisitScotland’s Quality
Assurance Scheme Taste Our Best.
Participating in the Taste Our Best Quality Assurance
scheme gives businesses the opportunity to stand apart
and become recognised as delivering the very best Scottish
food and drink experience in the spotlight of 2015.
To date, 56 businesses across Aberdeen City and
Aberdeenshire have been awarded with Taste Our Best,
offering them a unique opportunity to market their business
to consumers.

Speak to Lori Smith
T 01224 343905
E advertising@agcc.co.uk
www.agcc.co.uk

Taste Our Best was showcased as part of VisitScotland’s
spring/summer 2014 promotion through press activity
including The Herald and Daily Record, direct mailers, on
pack promotions with Drambuie. Further activity included
prominent banner adverts on websites including Nigella
and BBC Good Food and radio trails on local and national
stations across England and Wales.
All of this activity encourages visitors to Scotland to
look out for the Taste Our Best logo when looking for an
authentic local dining experience.
VisitScotland is encouraging other businesses in the region
to step up to the plate and be recognised for supporting
local produce.
Earlier in the year VisitScotland announced new fees
to participate in Taste Our Best meaning it is now more
affordable than ever to get involved.
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Felicity Macdonald on starting up

by Felicity Macdonald,
Felicity's Chocolates

MY JOURNEY to becoming a
chocolatier all began in an airport
departure lounge — I never set
out to do what I do now.
On the way to a family celebration, I
bought a magazine about decorating
cupcakes and saw an article on using
edible transfer sheets.
I was really intrigued, so when I got
home I ordered some sheets — and
that’s how it all started.
I was already using cupcakes to
promote a children’s party business
I was running, and I was offering
samples to show how I could
personalise cupcakes with chocolate
shapes.
However, it quickly became clear that
there was much stronger demand for
the shapes than for the cupcakes — or
the parties! — so I switched direction.
I sourced a software package to create
a commercial edible transfer print
service, began honing my chocolatier
skills — I now only use luxury Belgian
chocolate — and launched Felicity’s
Chocolate in 2013.
Until then, I’d had had a career as a
nurse.
I joined the Queen Alexandra’s Royal
Army Nursing Corps after a postqualification stint in the NHS and went
on to see active service in the First Gulf
War.
After leaving the forces, I moved back
to the North-east, became a staff
nurse and met my husband Rory,
who’s a fixed-wing air ambulance pilot.

I carried on working after our sons
Hamish, who’s now 11, and nine-yearold William were born but then their
childminder moved on.
We couldn’t find a replacement, so I
decided to leave the NHS and start a
business. I needed the flexibility to be
able to work around the kids, be there
during school holidays and if one was
off school sick.
Although Felicity’s Chocolate is still a
home-based enterprise, it’s growing
fast.
I now have one employee and last
year I bought another business —
Berryscrumptious, which specialises
in using locally-sourced fruits in
chocolate slabs and truffles.
They work perfectly together, and I
can expand both under the Felicity’s
Chocolate umbrella as well as
exploring new ideas such as running
print-your-own chocolate workshops.
Recently I secured my first order with
Aberdeen FC, supplying more than
700 boxes of hand-made chocolates
to May’s Player of the Year Dinner, and
the Pittodrie shop now stocks AFCbranded chocolates.
I’ve also been a Grampian Food Forum
Innovation finalist three times — in
2012, 2013, and 2014 — and my eye is
firmly fixed on the main prize.
Being an entrepreneur can sometimes
be very lonely as you can’t be sure
you’re always making the right
decision, but it’s also very liberating
and exciting and I know I have a
business with huge potential.
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Cornerstone investment
THE founder of The Big Issue, John Bird MBE, has announced a £500,000
investment in Scottish social care charity Cornerstone.
Mr Bird revealed the information at the second annual Nick Baxter Memorial
Lecture at the Robert Gordon University.
During the lecture he praised the work of Nick Baxter and Cornerstone, citing
how the charity’s ethos was closely related to that of The Big Issue.
The investment will be used to help Cornerstone provide care and support
services for adults, young people and children across Scotland who live with
learning disabilities, physical disabilities and other support needs.

Malcolm Laing Cornerstone Deputy
Chair, Edel Harris Cornerstone Chief
Executive, John Bird MBE and Louise
Baxter Nick Baxter's wife

The lecture series was set up last year in memory of Nick Baxter, the founder and
former chief executive of Cornerstone, as well as in recognition of his groundbreaking work and entrepreneurial spirit.
John set up The Big Issue, one of the UK’s leading social businesses, which exists
to offer homeless people, or individuals at risk of homelessness, the opportunity
to earn a legitimate income, in 1991.
Edel Harris, Cornerstone chief executive, said: “Cornerstone is extremely pleased
to be working with Big Issue Invest. We have been discussing a joint project
for some time and are absolutely delighted that they have agreed to invest a
significant amount of money in support of Cornerstone.”

—

Energetica festival
A SUMMER festival celebrating the beauty and variety of the Energetica corridor
has been expanded across the summer as it goes into its third year.
It includes guided walks and wildlife spotting, a farmers’ market, brewery tour
and film screening and runs from May until August showcasing the stunning
coastal scenery and diverse wildlife of the corridor from the north of Aberdeen
to Peterhead.
A special Instagram account (Energetica_uk) has been set up for participants to
share photographs they take during the events in the Energetica corridor using
the hashtag #energeticafest.
Energetica Development Manager, James Welsh, said: “Last year’s festival was
very popular and we have built on that to make this year’s event even bigger and
better and offer more activities which show just how much this area has to offer.
“The Energetica Summer Festival is a unique opportunity to discover the delights
of the natural environment right on your doorstep. Under the guidance of our
experts, people can discover how much there is to see, do and learn about this
stunning area.”
Most events are free, but places are limited and booking is essential. For the full
programme, and to book, go to www.energetica.uk.com/festival2015.

—

Red Mist acquisition
AVC Media, the media and communications company, has acquired Red Mist
Media.
The acquisition is part of the business’s ambitious growth strategy and the
partnership will allow AVC Media to expand its service offering.
Red Mist Media provides a range of premium and results driven online media
services for the energy industry. Red Mist Media has 41 news and media channels
including Your Industry News and The Cable Directory, along with business to
business directories, online corporate profiles and information platforms.
The acquisition comes as AVC Media prepares for its move to new premises in
Grandholm.
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Winds of change
reveal a failure
of policy
by Brian Wilson

WHATEVER your views about
recent court decisions, the
economic challenges being faced
by offshore wind will have more
impact than any litigation.
Indeed, the whole focus of the
offshore wind industry has moved
steadily south with the few consented
Scottish projects facing ongoing
funding difficulties.
The problem is that the Scottish coast
has very few shallow water sites close
to shore which allow the economics of
offshore wind, even under the existing
subsidy regime, to stack up.
The south of England has plenty.
Last month, Siemens gained planning
consent for a £170million wind turbine
factory which will create hundreds
of jobs. Its first customer is Scottish
Power with an order for 100 turbines.
It would be pleasing to report that
this development is to take place in
Scotland which has so far failed, in
spite of all the hype about renewables,
to attract any job-creating project of
this kind.
Unfortunately, Siemens has
chosen Hull as the place to invest,
because of its proximity to offshore
developments.
While future subsidy for offshore
projects is secure, albeit capped by
the Contract for Difference auction
process, there is no such certainty for
onshore wind.

One of the new Government’s tricky
decisions is how to handle onshore
wind subsidies in Scotland.
The Conservatives came to power
with the promise that they would
end onshore wind subsidies and it is
relatively straightforward for them to
implement this in England where there
is a great deal of opposition to any
land-based wind farm proposals.
However the Scottish situation
is different, with the Scottish
Government still strongly committed
to onshore wind which is, really, the
only renewables show in town.
However, the industry is dependent
on subsidy paid for by consumers
throughout the UK.
It would be a good argument for the
new Energy Secretary Amber Rudd
to sidestep by agreeing that Scotland
should pursue its own policy even
if a little bit of largesse from English
consumers is involved.
The alternative is to walk straight into
the allegation of killing off an industry
which Scotland, generally, supports.
The real issue in Scotland should then
be that, of the thousands of wind
turbines now adorning our hillsides,
only a handful have created a single
manufacturing job here.
That is a failure of policy which the
Scottish Government prefers not to
talk about.

Brian Wilson looks
at the issues facing
North-east business.
A journalist and
former Labour MP, he
held five ministerial
posts including UK
Energy Minister. He
is now a UK Business
Ambassador, and
chairman of Harris
Tweed Hebrides
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Member
News
European accolade
AN ENGINEER who has played a pivotal role in delivering a major North Sea
project for Ramboll Oil & Gas has been recognised as one of the top young
engineering talents in Europe.
Francesca Del Din won second place in the Young Professional of the Year
awards run by the EFCA (European Federation of Engineering Consultancy
Associations).
Francesca received the accolade for her role as engineering manager for Statoil’s
Gina Krog Field Development project in the Norwegian sector, where Ramboll is
carrying out the design of the subsea pipelines.
The field – one of Statoil’s major developments - is situated 230km south-west of
Stavanger and is due to start production in 2017.
Francesca Del Din
pipeline engineer,
Ramboll

Ramboll Oil & Gas is part of the Ramboll Group and the competition was won by
Anne Maloney who works for the group for her role as project manager for the
Queensferry Crossing Project – one of the most extensive construction projects
in Scotland in recent times.

—

Wick campus wins global prize
WICK Community Campus has been hailed as one of the best educational
developments in Europe after judges awarded hub North Scotland a prize at an
international awards ceremony.
The £48.5million project is being delivered by hub North Scotland on behalf of
the Highland Council and has been given a seal of approval by experts leading
the 2015 Partnerships Awards.
At a ceremony in London the Wick project claimed gold in the "best education
project" category - ahead of nominations from as far afield as the Philippines,
Poland and France. Closer to home, Levenmouth High School was the other
Scottish contender on the shortlist and a project from Ireland was also in the
running.
Recognising the best in public private partnerships, the Partnerships Awards are
now in their 17th year and reward companies for working on new projects as well
as on operational schemes.
Wick Community Campus is set to replace the existing Wick High School,
South Primary and Pultneytown Academy Primary School and incorporates
a new library and swimming pool in a design which is set to serve both pupils
and people within the town and the surrounding area. In addition, hub North
Scotland is also driving the construction of the nearby £14.5million Noss Primary
School which will cater for nearly 400 pupils.
Hub North Scotland comprises Alba Community Partnerships (a joint venture
of Galliford Try Investments, Equitix and Sweett Investment Services), Scottish
Futures Trust and 16 Northern Territory Partners, working with local suppliers
and contractors to deliver quality buildings and services.
The company has completed its own project closer to home with the opening of
its brand new office.
It cut the ribbon on its new headquarters at Thistle Place in Aberdeen as it gears
up for a number of its current construction projects to be completed by the end
of the year.
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Can food & drink give
an aspirational career?
by Gordon Gibb
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Gordon Gibb on creating a career

director,
Polaris Learning Ltd

I HAVE been involved in the food
and drink industry all my working
life.
And I have seen time and time
again the wide variety of interesting,
challenging and rewarding careers that
are available to anyone working in this
field.
Yet, as an industry, we consistently
struggle to attract new recruits. Why
is it?
From my perspective, there is still a
common misconception that a job in
the food industry is either low paid in
the hospitality sector or a monotonous
job in an unpleasant factory
environment.
And it certainly is not seen as a job
to aspire to or a career with good
financial rewards.
This is surprising when we think about
how much good work is being done
to encourage people to think about a
career in the food & drink industry.
As people working in this sector,
whatever your role, we need to
continue getting the message out
that there is a world of opportunity for
people who are prepared to put in the
hard work.
We need to make sure that the
younger generation through to the
more mature know that there are
good, long term career prospects in
our industry.
We need to keep telling them that
there is a vast array of careers available
in this industry.

From food scientists and technologists,
food safety, the development of new
food products, specialists in quality
assurance to engineers, technicians
and people working in human
resources, marketing or in corporate
affairs. The list of career opportunities
is endless!
From farm to plate, bakery and
confectionery, butchers and
fishmongers, distilling and brewing
to dairy, from retail to wholesale,
small start ups through to vast global
production companies there is a niche
for everyone.
And the people who work hard
do build rewarding and interesting
careers.
Communicating our message is vital if
the food and drink industry in Scotland
is going to achieve its full potential: by
2017 the sector will need 137,000 new
recruits, with 45,000 of these being
required for managerial roles and
professional jobs.
And in the North-east of Scotland,
this pipeline of recruits is particularly
important.
We are very lucky to have a high
concentration of successful food and
drink companies: from the very small
trading locally to the large trading
globally.
So we need to keep working together
to make sure there is a pipeline of
enthusiastic and talented people who
are as passionate about the food and
drink industry as we are ... and who see
this sector as the sector of choice for
their career.
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Chamber's
new gateway

“Our website is the
gateway into the
Chamber – it aims
to inspire, guide and
engage”
Liam Smyth
membership director

THE Chamber connects with the
business community on many levels
and through a variety of channels, one
of its main platforms being its website
at agcc.co.uk.
Last month, the Chamber relaunched its
site, which gives the North-east business
community access to all the Chamber
news, information and insight as well as
to booking on to its events and training
courses.
Membership director Liam Smyth said that
the new site was an important link with the
membership.
“Our website is the gateway into the
Chamber – it aims to inspire, guide and
engage. It presents our distinctive brand
and hopefully reflects the Chamber’s
professional and welcoming personality.

Check your
company's profile
is up-to-date
www.agcc.co.uk

34

“Months of strategy and development have
produced a cutting-edge site that places
positive user experience at its heart.
“We are all delighted with the end result and
look forward to watching the Chamber’s
digital message grow from this dynamic
new platform.”
Key points of the new website include:
• Clearer navigation guiding the user to
what they find relevant and interesting
• A personal account area for each
registered user, where they can sign up for
enewsletters and the Chamber magazine,
check their bookings and store important
Chamber reports and papers.
• Password-protected content allowing
the Chamber to give greater value to its
members through the provision of industry
insight

“We want members to be able to access
information wherever they are and
whenever they want, and we want the
experience to be a positive one.

• An improved news section where
members can see their own news and
images, as well as filter content to
appropriate industry sectors

“The new site is all part of our ongoing work
to maintain our position as the ultimate
business network.”

• More evidence-based information,
with relevant statistics and testimonials
throughout the site, all presented in the
Chamber’s distinctive brand

AGCC was last year judged the number one
Chamber in the UK by the British Chambers
of Commerce (BCC) and has been
recognised as number one for training and
events in the UK for the previous two years
in BCC benchmarking studies.
The work was carried out in partnership
with Hampton Associates.
Creative director Scott Hunter said: “It’s
been a fantastic experience working with
the team at the Chamber on the new
website.

• A new responsive design which makes
viewing simple across PCs, tablets and
smartphones
• A new blogs section, featuring the
thoughts and opinions of regional business
leaders
• A snapshot of what the Chamber is saying
across other platforms, from the Business
Bulletin to Twitter
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Member
News
Mexico trade mission
FOLLOWING the success of the Mexico
inward trade mission earlier this year,
the Chamber, in partnership with UKTI is
organising a trade mission to Mexico in the
autumn.
The mission aims to help delegates reach
their international goals by exploring and
understanding the current opportunities for
their products and services in the region.
Delegates will also have the chance to meet
target customers and potential partners
whilst showcasing their product.
There are also a number of other benefits
that come with participation in the trade
mission. All delegates will receive entry
to Energy Day with a delegate stand
displaying company logos and materials.
The trade mission will take place between
Saturday September 26 and Friday October
2 arriving in Mexico City before travelling
to Villahermosa for one-to-one meeting
sessions and a dinner hosted by the
Tabasco Government.
The mission will then move on to Ciudad del
Carmen to visit Mexican Prime Contractors

and one-to-one meeting sessions facilitated
by the Campeche Government and
ProMexico.
Since 2014, the Mexican Energy Reform
has opened new opportunities in the
Mexican oil and gas sector for both UK and
global companies across all areas including
support for maintaining production in
declining fields, achieving a more efficient
exploitation of proven reserves, increasing
security and minimizing environmental
impact.
Flights and accommodation are not
included in the mission costs. Aberdeen
& Grampian Chamber of Commerce will
appoint a travel agent who will provide a
competitive travel package.

Chamber president Alec
Carstairs addresses the
Mexican president in
Aberdeen earlier this year

To express an interest in joining this trade
mission please contact Joan Young at
internationaltrade@agcc.co.uk or 01224
343962.
Alternatively if you would like to discuss
further opportunities in Mexico and the
benefits of attending trade missions contact
Liam Smyth at liam.smyth@agcc.co.uk or
01224 343920.

Pick of the bunch at cHeRries
THE winners of the annual cHeRries
Awards, recognising excellence in human
resources, recruitment and training in north
east Scotland have been announced.,
Robert Gordon University teaching fellow
and human resource management group
lead, Anne Stevenson, picked up the peernominated Top cHeRry Award.
The RGU Golden cHeRry honour recognises
an outstanding contribution in the field of
HR and was awarded to Chris Taylor from
Subsea 7.
The event was jointly organised by
Aberdeen-based branding and design
agency Hampton Associates, and HR,
training and recruitment consultancy The
Urquhart Partnership

for her Chartered Institute of Personnel and
Development-accredited human resource
management MSc
• Extraordinary HR Initiative: GE Oil & Gas.
Category sponsor - Petrofac
• Fantastic HR Advisor: Shari Norris, Petrofac.
Category sponsor - Wood Group PSN
• Tremendous Training and Development:
(joint winners) Baxters Food Group and
Subsea 7. Category sponsor - Maersk Oil
North Sea UK
• Finders Keepers Recruitment: Eva Hagan,
Maersk Oil North Sea UK. Category sponsor Thorpe Molloy Recruitment.
• Excellent HR Manager: Kirstian Findlay,
Baxters Food Group. Category sponsor ActivPayroll

The winners were:

• Exemplary Employer of Choice. Burness
Paull LLP. Category Sponsor - CMS

• The cHeRries Blossoming Award: Marie
Linderoth, Sodexo. Category sponsor Aberdeen Business School at The Robert
Gordon University. Marie receives full funding

• Outstanding HR Director: Mike Fraser,
Peterson. Category sponsor - Amec Foster
Wheeler
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Policy
Update
Chamber seeks members' views
on proposed EU-US trade deal
THE Chamber is seeking feedback
from members about the potential
impact of the Transatlantic Trade
and Investment Partnership (TTIP)
between the EU and United States.
TTIP aims to remove barriers to trade
between the EU and the US by eliminating
customs duties and homogenising
regulations.
Currently, European exporters to the US
encounter problems like duplicated safety
compliance procedures.
The benefits of TTIP would be to make
trade with the US more open, simpler
and less costly - a welcome development
for the 37% of Chamber members who
found foreign regulations to be a barrier to
exporting.
However, some aspects of the TTIP plan
have been considered more controversial.
The inclusion of a clause on Investor-State
Dispute Settlements (ISDS) would enable
private corporations to sue governments
who breach protection commitments.
Likewise, there is concern about the
impact on UK public services if the market
is opened up and whether the US would
respect European policies such as Protected
Food Names.
Furthermore, the EU has asked that the US
commit to exporting its domestic crude oil
to Europe.
The US banned this export in 1975 and
has so far kept the issue out of the TTIP
negotiations.

Nevertheless, if the proposal is accepted
it could potentially impact businesses in
Aberdeen’s upstream oil and gas sector.
More negotiating rounds will take place
in the European Commission before an
agreement can be reached.
Over the coming months the Chamber will
be lobbying Scottish MEPs to ensure the
views of Scottish businesses are reflected in
the negotiations.
The policy team has developed a discussion
paper that explains TTIP’s proposals and
invites members to submit their opinions in
order to inform the Chamber’s position on
TTIP as it works with MEPs.

34% of
business
export to
the US,
according
to the
Chamber's
latest
International
Trade survey

The paper can be found on the Chamber
website.
Members can return their feedback
to research and policy assistant, Irina
Bonavino, at irina.bonavino@agcc.co.uk.
Policy team introduces its new staff
member
Last month the Chamber welcomed
Irina Bonavino as its new research and
policy assistant. She will be covering the
Chamber’s policy executive, Rachel Elliott,
as she goes on maternity leave.
Irina is looking forward to meeting more
members in the coming months and helping
ensure the views of North-east businesses
are well represented in government.
Please contact Irina if you have any policy
enquiries and follow her on Twitter at
@AGCC_Irina for frequent updates on the
policy work of the Chamber.

Join the coversation
@chambertalk
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Stewart Spence
Right
to reply

by Stewart Spence

owner,
The Marcliffe Hotel & Spa
“IN THE 1986 downturn when oil went from $40
to $9 a barrel, the city emptied almost overnight
but certainly within three months the place was
deserted, nobody was here, all the oil men had been
shipped back to America and the place was dead.
“I, as one of the founder members of the Hotel Association
went to have a meeting with Gordon Hendry, the then
Director of Tourism for Aberdeen City Council and four of
us sat there in his office.
“He said, ‘Well gentlemen, what can I do for you today?’
with a smirk on his face.
“We said, ‘Gordon, the hotels are empty, there’s no one to
be seen anywhere, where are all the tourists?’
"He looked at us and said, ‘Gentlemen, can I tell you
something?
"‘About 10 to 15 years ago, when oil arrived you told all the
tourists to bleep, bleep, off, that’s why there’s no tourists.’
“This was absolutely true because in the 1960s and 70s, all
tourist came by packages.
“You couldn’t book your own like you do on the internet
nowadays, it all came through tour organisers who came
the year before to negotiate rates and screwed you into the
ground, so when oil came it was fantastic we never needed
to look at another tourist.

Stewart replies to last
month's Business Bites
by Tony Mackay

“I was about to open a hotel in Banchory in 1986 and I was
panicking, so I think ‘never again will I have all my eggs in
one basket.’
“So I started doing sales trips to America with the Scottish
Tourist Board and Small Luxury Hotels of the World and
getting into the golf business and going to the PGA golf
show in Orlando every year.
“This climaxed two years ago with 1,800 room nights for
American golfers and I always spent money marketing to
tourists as I will never be 100% dependant on the oil and
gas industry in the event of a downturn such as this and the
one we had in 1986.”

Do you want the right to reply to
anything in the Business Bulletin?
Let us know at business.bulletin@agcc.co.uk
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Business lessons
I’ve learned

What is the toughest lesson you have learned in
business?

Amanda McCulloch
managing director,
Thorpe Molloy Recruitment Ltd

Based in Aberdeen since 1997 Thorpe
Molloy Recruitment specialises in
Executive, Accountancy & Finance,
Business Development & Sales,
Commercial Contracts, Human
Resources, Legal, Marketing, Office
Personnel, QHSE, Professional Trades
and Supply Chain resourcing. The
team manages entry level to board
level assignments across all local
sectors and can be contacted on
01224 327 000 and
www.thorpemolloy.com.

There have been a few. When I was younger, starting out in managerial
roles, I had to learn pretty quickly not to take things personally and to
trust my own judgements. I’ve learned never to look back with regret,
always look forward and push on but learn from your mistakes. As the
business has grown and matured we’ve had to robustly defend our
market share as start-up companies and new entrants have targeted
Aberdeen – a taste of our own medicine from almost 20 years ago,
we never rest on our laurels. Most recently I’ve also learned to factor
in contingencies. We began executing our current five-year plan in
early 2014, macro-economic events entirely out with our control have
necessitated unexpected revisions to that plan.

If you could change one thing in terms of your
business environment, what would it be and why?
Perception. As a local SME, our ability to fulfil board level appointments
is constantly challenged during the tender process. However, prospective
candidates are astonished when they learn that larger, national firms are
working on their particular local assignment of interest, negating the local
knowledge. Engaging a local company does not mean the search will be
insular as our reach is expansive.

Which of your company values means most to
you and why?
Our values - integrity, quality, relationships and spirit - all carry equal
importance, but for me, spirit is our differentiator. It reflects the attitude
we bring to our work and the energy within our team, the team spirit.
Another facet of spirit is exemplified in our internal annual Thorpe and
Molloy Business Awards. This inclusive celebration of success is always a
very uplifting end to our financial year.

What is the biggest barrier to growth for your
business at this moment?
For a company which specialises in talent acquisition, the most alarming
outcome of the collapse in the oil price and subsequent economic impact
locally has been the extensive job losses and pervasive reduction in
recruitment.

If you could make one thing happen tomorrow
that would benefit North-east Scotland, what
would it be?
This is difficult to say without sounding critical, which isn’t my intention,
but I think a more visionary outlook is urgently needed to ensure the city
of Aberdeen flourishes in the future, beyond oil and gas.

38

We have utilised the training services of the Chamber, it’s a constant source
of constructive relationship building and networking and I value the research
work and policy narratives which are relevant, informative and incisive. The
Northern Star awards have showcased our achievements, in particular in
2010 when we won the CSR Award for our collaboration work with local
schools through our art competition “My Future Aspirations” and personally,
in 2004 when I was awarded Rising Star, there’s no doubt the awareness
that created led to new client work which has been sustained to this day.
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How has being a member of the AGCC helped your
company?

“As the business has
grown and matured
we’ve had to robustly
defend our market
share as start-up
companies and new
entrants have targeted
Aberdeen – a taste of
our own medicine from
almost 20 years ago,
we never rest on our
laurels.”

What is your favourite part of Aberdeen city or
shire?
I’ve a fondness for the west end of the city because my whole career has
been spent working in that area of Aberdeen. I think the granite buildings are
impressive and it is heartening to see them being developed and adapted
for 21st century working and living.

What do you do to relax?
My husband and I are currently working through the Game of Thrones
boxset, so some binge TV along with a glass of fizz is a guilty pleasure. I love
a musical, so dinner and then on to see a performance of Wicked would be
perfect.

August focuses on
the third sector
Encouraging entrepreneurship with the
Lens project
—
Carers Scotland looks at how you can
manage flexible working in an ageing
population
—
Find out how you can Celebrate Aberdeen
—
Interview
Ian Marr of Aberdeen's YMCA

Third sector focus

August
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Hot
Topic

DO YOU HAVE AN OPINION
YOU'D LIKE TO SHARE?
business.bulletin@agcc.co.uk

What one thing would
you save from your desk
in an evacuation?
“THE first thing I would grab from my desk is my invaluable 'red book'. I have
always had a red book - the cover says 'Keep Calm and Carry On' - and it contains
everything from my contacts and my notes from meetings to my thoughts and
reflections on things. I really wouldn't like to lose it because it is quite personal to me.

Pamela Mackenzie,

“I do have my laptop, my iPad and all my gadgets but I am an old-fashioned girl and
I like to write things down in my book. I would hope I would also be able to grab
my phone and my family photograph but the book would be first. I am in charge of
quality, service delivery and development for Sue Ryder in Scotland and it contains
a host of information and contacts to help ensure the best possible end of life
and neurological care for our patients and residents and to guide our strategy for
Scotland.”

assistant director Scotland,
Sue Ryder

“I WOULD probably grab the photos of my family I have on my desk which always
make me smile and often remind me when I am staying late at the office that I should
switch off my computer and go home. My family are my biggest source of support
and I hope that I make my family proud and that my kids see that you can be a mum
and have a career which makes a difference to people’s lives by helping people with
substance problems recover.
Also, I know by doing this job at Drugs Action, we are helping improve the lives of
many families across Aberdeen. What job could be better than that?”

Luan Grugeon,
chief executive,
Drugs Action

“THE first thing I would grab is definitely my phone because it contains all the apps
which make life a little easier for me. Every day we meet people from all over the
world at Aberdeen airport and I use Flight Tracker so I know exactly where their
aircraft is, rather than have to count on the arrivals board; I have an app to enable me
to print to the office printer from my phone; I have an app to enable to ensure that
wherever guests are staying the broadband speed is always what it should be; and a
host of others.
“Having grabbed my phone, my car keys would be next on the list because we have
apartments all over Aberdeen and the North-east and if I am not behind my desk I
seem to be behind the wheel.”

Tim Waters,

operations manager,
Town & Country Apartments
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THE winner of last month’s competition to win a pair of
Caledonian Sleeper tickets is Elaine Sutherland, finance
controller at Gourmet’s Choice.

This
month in
tweets...
Frasermedia
@frasermedia
Delighted to announce we are finalists in the
@AGCCevents @chambertalk Northern
Star Business Awards! #timetoshine

Members of the Chamber who use our documentation
team to export overseas took to Twitter to declare that they
were proud to use their local Chamber.

Winning tweet

NEWS | JULY 2015

Monthly
Competition

Anthony Drew
@AntOgilvieRoss
Great night with @chambertalk and the
@AGCCevents On Leadership event with
@gavinesler. #storytelling

GourmetsChoice
@suthofportsoy
We use @chambertalk when we export our
goods around the world bit.ly/168h3nn @
bccexport #wellconnected

The Law Practice
@TLPProerty
Our leasing manager @emhiggy
is looking forward to her first
@chambertalk #SpeedNetworking
today! #networking #Aberdeen

First out of the hat in the draw was Elaine’s tweet. Based in
Portsoy, the family business has produced smoked salmon
and smoked fish to the local area for over 100 years and
now, with the help of the Chamber, supplies its products
around the world to the finest restaurants.
Elaine was somewhat bowled over by the news that she
had won the first class rail tickets down to London.

chambertalk
@chambertalk
Are you in the #BusinessBulletin? Make
sure of your place in the next edition
bit.ly/1fZcjaE #wellconnected
ow.ly/i/avx6Z

“I never win anything, so it was a bit of a surprise,” she said.
She says she intends to take her husband Maurice, who is
also the managing director of the firm, with her on the trip.

Don't miss out
There is a chance to win every month from April to
December, so look out for how to win the next pair of
tickets, through events, on Twitter @chambertalk, as well as
at Offshore Europe and our Northern Star Business Awards
In reply
to above

Genoa Black
@GenoaBlack
@chambertalk @Indigo_Tech
yes we are!! :)

“I never win
anything, so it
was a bit of a
surprise”
Elaine Sutherland,
finance Controller
Gourmet's Choice

- The promotion is free to members to enter and no purchase is
necessary
- Date of travel is subject to availability
- Tickets must be claimed within one year of notification.

Join the coversation
@chambertalk
@AGCCevents
@AGCCtraining
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Training
Calendar
July
Date

Course

8
Wed

IPR (1/2 day)
Be aware of your obligations and exposure to taxes

14
Tue

Negotiating and Influencing
Tactics, the skills of persuasion necessary for success

15
Wed

Finance for Non Finance Managers (2 days)
Understand financial accounts, balance sheets, profit and loss, and
management accounts

23
Thu

Essential Supervisory Skills
Bridging the gap between doing and supervising

24
Fri

Supervisor's Next Steps
The next stage for supervisors who have already developed and embedded the
basics

28
Tue

Train the Trainer
If you run training courses, or coach on a one-to-one basis, then improve your
technique

29
Wed

Essential Management Skills (2 days)
New managers or managers who need to refresh or develop their skills

30
Thu

Assertiveness at Work
Clearly communicate your point without causing conflict

August
Date

Course

4
Tue

Project Management - The Fundamentals
Understand the typical lifecycle of a project, the role of the manager, team and
stakeholders

5
Wed

Creating Successful Tenders/Bids
Produce professional proposals/tenders which stand out from the competition

6
Thu

Communication and Interpersonal Skills
Get messages across positively and effectively, establish rapport and build
positive on-going relationships

7
Fri

Body Talk
Relationships are the key to success - can you afford to assume that you are
getting the body language right?

7
Fri

Communication Skills for Managers
An extension of interpersonal skills and personal leadership choices

10
Mon

Development of Competence Based Systems (1/2 day)
Get the first steps on the road to an effective in-house competence
management system

11
Tue

Customer Service Excellence
Excel at customer service, both internal and external

For more information
Susan Staniforth
T 01224 343917
E susan.staniforth@agcc.co.uk
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Book online at
www.agcc.co.uk/book

"Working with the
Chamber has been
excellent... it has
really gone a long
way to improving
our performance
and influencing the
behaviour of our
workforce"
Richard Begbie,
Director of HSE & Risk,
Scotia Homes
See the whole story
http://bit.ly/1DOLn7B

—

Vocational
Qualifications

Scottish Vocational
qualifications are based on
standards of work-based
competence, designed
by Sector Skills Council in
partnership with industry
and awarding bodies. There
are no tests or exams,
competence is assessed
in the candidate's own
workplace.

See our
updated
calendar at
www.agcc.co.uk

July
Date

Event

Time

3
Fri

Business Breakfast
Thistle Airport, Aberdeen

7am - 9am

23
Thu

IMI CCI Annual Golf Shield (invitation only)
Newmacher Golf Club, Aberdeenshire

10am - 7pm

Sean
Fitzpatrick
OnLeadership
DATE: September 28, 2015
TIME: 6pm-9pm

August
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Events
Calendar

VENUE: Adrdoe House Hotel and
Spa, Aberdeen

Date

Event

Time

20
Thu

Business Breakfast
Thistle Altens, Aberdeen

7am - 9am

25
Tue

Vanguard Lunch (invitation only)
Thistle Caledonian, Aberdeen

12pm - 2.30pm

26
Wed

Maximise your Membership
AGCC, Aberdeen

11.45am - 2pm

September
Date

Event

Time

4
Fri

City Connections
Aberdeen FC, Aberdeen

11.45am - 2pm

8
Tue

Offshore Europe Business Breakfast
AECC, Aberdeen

7.30am - 9.30am

10
Thu

Offshore Europe Evening Reception (invitation only)

5.30pm - 7.30pm

AGCC, Aberdeen

Book events online at www.agcc.co.uk/book

Sean Fitzpatrick, rugby star and
former All Black, is the speaker
in the next in the Chamber’s
acclaimed OnLeadership series.
One of the most capped players in
the world, Sean is a truly inspiring
motivational speaker, relating his
experience and successes as an All
Black Captain to being successful in
business.
He is founder of the sport-tobusiness leadership company
Front Row Leadership offering
consultation, leadership and
motivational advice to senior global
management at companies such
as Microsoft, Renaissance Capital,
Hewlett Packard, Nestle, General
Motors and Heinz.
Sean played 92 international rugby
matches for the All Blacks from
1986-1998, including a world record
of 63 consecutive Test matches and
51 Test matches as captain of New
Zealand.

Thanks to our sponsors

For ALL your print
and promotional
requirements
Litho Print

|

Digital Print

Hareness Road, Altens Industrial Estate,
Aberdeen AB12 3LE

T: 01224 875987
E: info@compassprint.co.uk
www.compassprint.co.uk
|

Signs & Labels

|

Exhibition & Display

|

Promotional Gifts
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Nabeel Siddiqui

Barry Marshall

David Rose

David Brown

Simmons & Company
International Ltd (SCIL) has
appointed a new director
to its London office. Nabeel
Siddiqui has more than 12
years of experience in oil
and gas investment banking
and private equity roles and
joins SCIL from upstream
oil and gas focused private
equity firm Epi-V LLP, where
he was latterly based in its
London office.

First Integrated Safety
Solutions has appointed
Barry Marshall as sales
manager for the winch and
deck machinery division.

Maclay Murray & Spens LLP,
the UK-wide commercial
law firm, has boosted its
real estate practice with the
appointment of Aberdeenbased David Rose and Alexis
Condie, who joins the firm’s
Edinburgh team.

Trelleborg Sealing Solutions
has promoted David Brown
to global lead group director
oil and gas.

Mark Hutchinson

Captain Tom Hutchison

Bruce Craig

Paul Hogan

Behavioural change
consultancy Optimus
Seventh Generation has
appointed Mark Hutchinson
as business development
manager and promoted
James Cooke to client
manager.

Captain Tom Hutchison has
been appointed as the new
harbour master for Montrose
Port Authority (MPA).

International law firm Pinsent
Masons has appointed
litigator Bruce Craig to join
its 30-strong oil and gas
team in Aberdeen.

Alba Power has
strengthened its sales team
with the appointment
of Paul Hogan as sales
engineer.

He will head up the firm's
litigation and regulatory
practice in Europe’s
oil capital, focusing on
contentious issues in the oil
and gas, shipping, and health
and safety sectors.

Paul, who joins the growing
team comes with plentiful
experience having served
time as a marine engineer
in the Royal Navy, before
working with Gas Turbines.

Barry will be responsible
for developing customer
relationships and exploring
new opportunities for the
safety critical services
company

Tom has detailed knowledge
of the operational workings
of Montrose Port having
been pilot and assistant
harbour master from 2000
to 2012.

Previously managing
director of the UK, David
has more than 30 years’
experience in polymer
technology for automotive,
aerospace and general
industrial applications.

ARE YOU ON THE MOVE?
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Let us know at
business.bulletin@agcc.co.uk

Leigh Stott

Ian Donaldson

Claire Coutts & Michael Lorimer

HR company Hunter Adams
has appointed Leigh Stott
as managing director as it
targets further growth in the
UK market.

Ian Donaldson, a former
business banker, has joined
Jumpstart, the UK specialist
in research and development
(R&D) tax relief, as its first
Aberdeen-based client
engagement manager
dedicated to the oil and gas
industry.

Property agent Ryden has announced six promotions across
its UK offices.

She has taken over from
Dean Hunter, the company’s
owner and founder.

Among them are two senior planning consultants promoted
to associate - Claire Coutts and Michael Lorimer - who are
based in the firm’s consulting team in Aberdeen.

Leigh joined the firm in 2011
from Wood Group PSN,
where she was HR manager
for international operations.

Keith Davidson & Abdullah Malik

Shaun Young

Hans Steuten

Absoft is expanding the reach of its SAP Integrated Support
Services division, building on its strengths in the energy,
public and private sectors to offer lifeline SAP expertise to
companies facing cost challenges and skills shortages.

Independent Scottish
accountancy firm Campbell
Dallas LLP has appointed
Shaun Young as director
of employer solutions in a
move to expand the number
of services and breadth of
advice available to clients.

Hans Steuten has been
appointed as head
of commercialisation
support at Robert
Gordon University (RGU)
where he is responsible
for the implementation
of the university’s
commercialisation strategy.

Keith Davidson has been appointed integrated support
services director and leads the further development of
Absoft’s range of products and support packages for
businesses from local and national government organisations
to SMEs and major multinationals.
Abdullah Malik has been appointed service delivery manager,
taking ownership of the division’s provision of services to
clients and managing Absoft’s Partner Centre of Excellence
and ISO accreditations.

Shaun will develop a new
employer solutions service
line within Campbell Dallas’s
tax consultancy group.
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Sarah Reid & Emanuele Coss

Dawn Kane & Douglas Brand

John Bell Pipeline Equipment Company Limited, a member
of the global Bianco Group, now has a dedicated sales team
to focus solely on global export business with primary focus
on the Middle East and Caspian regions.

CHAP Group has appointed two key members of staff as the
company continues to target strategic growth.

Sarah Reid, previously internal sales, has been promoted to
export sales manager.
Following a recruitment drive to keep up with increased
demand Emanuele Coss has joined the team from a
European flange manufacturer.

The Westhill-based group, which operates divisions in the
construction, commercial property, house building, civil
engineering and quarrying sectors, has appointed Dawn
Kane as business development manager and Douglas Brand
as senior estimator.
Dawn will have a wide range of responsibilities from
identifying and pursuing business opportunities to
developing client and industry contacts.
Douglas will oversee compiling tenders for new projects,
preparing proposal documents and information gathering
among other key functions.

Mhari Mitchell & Dr Olgha Asatiani

Mark Goonan

Tina Sibley

RS Occupational Health has two key members of staff for
the company’s new £1.25million state-of-the-art medical
centre in Dyce.

AEL, an international
provider of electrical
products and services, has
appointed Mark Goonan to
its Aberdeen-based team as
operations manager.

Tina Sibley has joined
leadership coaching and
training company On
Purpose as development
coach.

Heading up the medical team at Dyce will be Dr Olgha
Asatiani who began her career as an emergency care
physician and has several years of experience in topside,
medic supervision and training in areas such as emergency
care, disaster preparedness and evidence-based medicine in
the USA, Africa and Europe.
In her new role, she will be responsible for all clinical aspects
of the Dyce centre, including clinical supervision of the team
of topside doctors and the occupational health physicians
and nurses conducting services.
In addition, Mhari Mitchell has been named as commercial
manager for the new remote care medical centre.
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He will manage the logistics
and sales departments as
well as working closely with
recently-appointed business
development manager
Lee Hart in growing the
company’s customer base.

This coincides with their
move into new offices at the
Netherton Business Centre
in Kemnay.
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Member
News
Remote medical centre first
RS OCCUPATIONAL Health is to invest more than £1.25million in a purpose-built,
state-of-the-art medical centre which it says will herald a new era in remote care
for the oil and gas industry.
Up to 17 new jobs will be created by remote medical centre which will be
Aberdeen’s first and only of this kind.
The centre will provide comprehensive topside and emergency response support
to the offshore sector and will be fully equipped with cutting edge remote
diagnostic technology.
It will be fully staffed round the clock, 365 days a year with clinical personnel all
of whom are highly experienced in remote medicine, A&E or trauma and have a
thorough understanding of the offshore industry.
RS Occupational Health co-founder Fiona Willis said: “Our new clinic will be
strategically located at Dyce, less than five minutes from the heliport and airport,
to ensure swift access to care for our services users.

Dr Andrew Goodge and Fiona
Willis of RS Occupational Health

“Our services will be underpinned by an innovative data management system and
reporting facility to ensure integrated case management from the first topside call
through the medivac process to eventual return to work."
RS Occupational Health was established in 1999 by Fiona Willis and Dr Andrew
Goodge, and is now owned by Houston-based DISA Global Solutions.

—
MMS stays in STEP

THE private client and charities team of Maclay Murray & Spens LLP has been
accredited by the newly created STEP Employer Training Scheme.
MMS is the first firm in Scotland to achieve the recognition, with the team awarded
"Platinum Training Partner," the highest of three accreditation levels.
STEP is the worldwide association for professionals who advise families across
generations on wealth planning. Promoting best practice, professional integrity
and development, the organisation has its own qualification framework and
examinations. Its 20,000 members, spanning 95 countries, include lawyers,
accountants and other trust and estate specialists.
Andrew Biggart, partner in the MMS private client and charities team, said:
“We believe it is essential that all our lawyers are qualified as Trust and Estate
Practitioners through STEP and this accreditation is an important element of this
strategy. By leading the way for the profession in Scotland, clients are assured that
they can rely on our technical excellence and ability to address their often complex
needs.”

Andrew Biggart
Partner,
Maclay Murray & Spens LLP

—
IIYP recognition

JOHNSTON Carmichael has been awarded the Investors in Young People (IIYP),
Scotland’s only people management award focusing on employers’ recruitment
and retention of young people.
Johnston Carmichael is one of the first businesses in Scotland to receive the
accreditation from IIYP, which was launched in 2014 following a recommendation
from the Commission for Developing Scotland’s Young Workforce, led by Sir
Ian Wood, offered to all businesses across Scotland, the award recognises and
supports organisations in the employment of young people.
The award is in acknowledgement of Johnston Carmichael’s on-going
commitment to attracting, recruiting, developing and retaining professionals under
the age of 28, who amount to a third of the firm’s current workforce.
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Maximise your membership,
May 25 at AGCC

Angela Greenhalgh, Laura Jevons
and Sarah Raitt

Sophie Anderson, Francisca Akujobi, George Brand and Zane Krastina

Duncan Kerr, Jen Hickling, Calum Johnston and Rita Valiukaite

Tonye Fetepigi and Colin Munro
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Ian Marr, Sorcha McClinton, Alan Brown, Laura Findlay and Iain Mackenzie

Delish Fish
51H Rose Street
Aberdeen
AB10 1UB
T 01224 635607
E mail@delishfish.co.uk
W www.delishfish.co.uk
C John Milne - Owner

_

Felicitys Chocolate
Blackberry Cottage
Whitehouse
Alford
Aberdeenshire
AB33 8DL
T 01975 564360
E sales@felicityschocolate.com
W www.felicityschocolate.com
C Felicity Macdonald - Owner

_

GE Capital
Leasing, Asset Finance, Invoice Finance and asset based lending provider

151 West George Street
Glasgow
G2 2SS
T 08443 729741
E samantha.gillespie@ge.com
W www.gecapital.co.uk
C Sam Gillespie - Regional Director - Scotland

_

Gray & Adams
Market Leader in the manufacture of both refrigerated and ridged trailers

South Road
Fraserburgh
AB43 9HU
T 01346 518001
E scott.strachan@gray-adams.com
W www.gray-adams.com
C Scott Strachan – Group HR Manager

Hutcheon Mearns Ltd
Accounting and Finance Consulting and Recruitment

199 Westburn Road
Aberdeen
AB25 2QE
T 01224 643138
E steven@hutcheonmearns.co.uk
W www.hutcheonmearns.co.uk
C Steven Mearns – Partner
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_

Innes Associates Aberdeen Ltd
Innes Associates is a dynamic team of innovative, passionate professionals,
within the Advertising, Marketing and PR industry.

1 Little Belmont Street
Aberdeen
AB10 1JG
T 01224 452177
E charlie@charlieinnes.com
W www.charlieinnes.com
C Charlie Innes – Managing Director

_

IntermaX-IT
IT Support company local to Aberdeenshire. Intermax-IT have also
partnered with the Award winning SITS group for specialised VMWare
projects

1 Berry Street
Aberdeen
AB25 1HF
T 01224 841355
E andrew.jones@intermax-it.com
W www.intermax-it.com
C Andrew Jones – Operations Director

_

ISSL UK
Consulting services - Oil & Gas, Energy, Manufacturing, Academia,
Government and Public Organisations

11 Charleston Avenue
Aberdeen
AB12 3QE
T 07035 952806
E info@issl-consult.com
W www.issl-consult.com
C Hauwa Mohammed
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JGC Engineering Services Ltd
Oil and Gas Consultancy

5 Bogbeth Brae
Kemnay
Aberdeenshire
AB51 5RQ
T 01467 643785
E jamie@jgcengineeringservicesltd.com
W www.jgcengineeringservicesltd.com
C Jamie Cruickshank – Managing Director

_

Katoni Engineering Ltd
Engineering services to the oil and gas industry, locally and internationally

Suite 8
Paragon House
59 Palmerston Road
Aberdeen
AB11 5QP

Orbit Engagement Ltd
Employee Engagement

29/2 Eyre Crescent
Edinburgh
EH3 5EU
T 07445 315296
E michael@orbitengage.co.uk
W www.orbitengage.co.uk
C Michael Hughes - Founder

Scottish Parliament & Business Exchange
The Scottish Parliament and Business Exchange (SPBE) is an organisation
dedicated to fostering understanding between business and the Scottish
Parliament

Forsyth House
93 George Street
Edinburgh
EH2 3ES

T 01224 289920
E john@katoni.com
W www.katoni.com
C John Maclean – Managing Director

T 0131 240 1264
E info@spbe.org.uk
W www.spbe.org.uk
C Arthur McIvor - CEO

Korero

World Duty Free Group

_

_

Public Relations

Travel Retail

142 Deeside Garden
Aberdeen
AB15 7PX

Main Terminal Building
Aberdeen Airport
Aberdeen
AB21 7DU

T 07988 050980
E alison@korero.co.uk
W www.korero.co.uk
C Alison Ellis - Director

_

T 01224 725706
E david.robertson@wdfg.com
W www.worlddutyfreegroup.com
C David Robertson – Store Manager

Lochter Activity Centre
First class action-packed conferences, corporate events, corporate team
building and away days to the thrill of putting your personal skills to the test.

Oldmeldrum
Inverurie
Aberdeenshire
AB51 0DZ
T 01651 872000
E info@lochter.co.uk
W www.lochter.co.uk
C Michaela Reinardy – Events and Marketing Manager
Aileen MacVicar - Events and Restaurant Manager

Welcome
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to the Chamber

