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OIL and water don’t mix, we are 
told. So, what else can we add 
to the huge advantages we have 
from being Europe’s oil and gas 
capital to change the formula for 
our future economy?

Firstly, to quote another H2O related 
proverb, let’s not throw the baby out 
with the bath water. It is widely agreed 
that up to 20 billion barrels of oil and 
gas equivalent remain to be recovered 
from the UKCS. If it is well managed, 
the Maximising Economic Recovery 
agenda will enable these reserves to 
be optimised, profitably. 

The work being done by organisations 
such as the Oil & Gas Technology 
Centre, Oil & Gas UK, the Oil & Gas 
Authority and others should ensure 
this is realised, resulting in the 
operational phase of the North Sea 
bringing economic benefit to the 
region for many years to come.

The challenge being worked on right 
now is how we can build on this 
position of strength to anchor our 
status as world leaders in this field.

Our outlook and skills base must be 
focused on ‘all energy’. Innovation 
should be given the opportunity to 
prove itself. The supply chain needs 
to be pro-active in diversifying both 
in terms of what it does and the 
geographies in which it operates and 
digital best practice has to be central 
to the approach.

There is no doubt that this topic has 
dominated here for pretty much 50 
years but that is starting to change, 
driven by the economic leadership 
role being taken by Opportunity North 
East and its partners. 

Underpinned by City Region Deal 
funding and £25m over five years 
from the Wood Foundation, the aim 
is to catalyse partnership working and 
co-investment matched funding from 
the private and public sectors with 
the ambition that North-east Scotland 
remains a major economic driver for 
Scotland and the UK.

This will only happen by broadening 
our focus to other sectors where we 
are already strong but which have had 
their potential capped for many years 
by our myopic dependence on oil.

Food and drink, agriculture and 
fisheries, life sciences, tourism and 
digital are identified as being the main 
pillars for growth and even as I write, 
a range of exciting and innovative 
projects and activities are underway 
that will help to do this.

Also the subjects of significant focus 
are how we create world class digital 
infrastructure and connectivity; 
fostering a positive, aspirational and 
entrepreneurial culture and ensuring 
access to different kinds of growth 
funding. These are the cross-cutting 
themes that will enable the change we 
need.

A recent survey undertaken during 
North East Business Week revealed 
that three in four respondents 
do not feel involved in the future 
economic success of the region. It 
is vital, therefore that we find a way 
to convince them why and how 
to engage. The renaissance vision 
we have for the region cannot be 
delivered by just a few organisations. 
It is everyone’s business.

Our recipe for future success 
- it’s all in the mix
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Premier
Partners

We thank our Premier Partners 
for their continued support of 
the Chamber

Want to learn more?
Contact Seona Shand, head of membership
T 01224 343929
E seona.shand@agcc.co.uk
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THE outstanding success of the recent NUART 
Aberdeen Festival has literally changed the face of 
Aberdeen city centre – and there is more to come.

Aberdeen Inspired, which was successful in persuading 
the world renowned street art festival to venture out of 
Stavanger for the first time in its 16 year history, is working 
hard to make the heart of Aberdeen more vibrant, modern 
and accessible.

NUART has been described as the most memorable city 
centre event since the Tall Ships Race visited in 1997 and 
talks are underway to ensure its return for the next three 
years.

Allan Henderson, the chairman of Aberdeen Inspired, 
explained the organisation’s primary objective is to increase 
footfall in the city centre for the 700 levy payers who fund 
it. However, the improvements they are driving will make it 
much more attractive for residents and visitors, not just from 
the neighbouring shires but from around the globe.

“NUART chose us as much as we chose them because it is 
such a highly regarded event and the fact that Aberdeen is 
the first city to host NUART outside of Norway shows the 
level of our ambition.

“It was a fantastic event and to have 400 people walking 
round the city on one of the street art guided walking tours, 
as we did, was phenomenal.

“Martyn Reed, the founder of NUART, told me he thought 
Aberdeen had gone from a standing start to about year five 
or six by comparison to the development of the Stavanger 
festival. Aberdonians really embraced it and I think it may 
have changed the perception of Aberdeen. It may be seen as 
a bit edgier now.

“However, this was not a one-off one weekend wonder. There 
is now a legacy of murals by internationally acclaimed artists 

Aberdeen Inspired
Feature

Inspirational 
thinking

“NUART chose 
us as much as we 
chose them because 
it is such a highly 
regarded event 
and the fact that 
Aberdeen is the first 
city to host NUART 
outside of Norway 
shows the level of 
our ambition”
Allan Henderson,
chairman,
Aberdeen Inspired
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which will be up for years. 
Next year we can perhaps add 

a dozen or so and by year four 
we should have 50 of these walls.”

He said that “successful cities have 
successful events” and the aim was to 
attract more annual events.

They have already brought the 
Christmas market to the city which 
may never reach the scale of similar 
events in much larger cities like 
Edinburgh or Manchester but has 
provided a significant economic boost. 
Research by Aberdeen & Grampian 
Chamber of Commerce revealed that in 
2016 it generated around £1.7m of new 
money into the city.

This year Aberdeen Inspired has 
collaborated with the Chamber and 
Aberdeen City Council to bring the first 
Great Aberdeen Run to the city.

Successful events in which it has been 
instrumental and are already on the 
calendar include the jazz and comedy 
festivals, with the latter attracting 
3,000 people to 20 venues to see 250 
comedians over three and a half weeks 
last year.

“We would like these festivals to grow 
bigger and bolder and engage more 
people,” he said.

“As the city moves forward we must 
move away from being a one trick 
pony. Tourism offers a fantastic 

opportunity for Aberdeen and I 
believe high hotel prices and the high 
cost of getting to Aberdeen in the 
past has deterred tourists. Almost as 
a by-product of the issues in the oil 
industry hotel rates have come down 
significantly and lower cost airlines 
are looking to use the city. This will all 
contribute to helping Aberdeen grow, 
perhaps in a slightly different fashion to 
how it has in the past.”

Aberdeen Inspired is looking to 
other cities and drawing on the most 
successful projects to help in its aim of 
enlivening the city centre.

It has just recruited an evening and 
night-time economy manager - 
following the example of London with 
its night-time tsar.

There has also been liaison with 
Newcastle’s Alive after Five initiative 
which has successfully helped extend 
activity in the city centre by offering 
free parking after 5pm with the 
intention of encouraging shop keepers 
to remain open until 8pm during the 
week.

“City centres have changed,” Allan 
said. “Union Street is not all retail 
now. We have office workers and 
more hospitality sites and we want to 
make Aberdeen city centre a warm, 
welcoming and safe environment for 
visitors, day and night.”

Aberdeen Inspired
Feature

Aberdeen Inspired is the 
organisation charged with 
representing the 700 levy 
payers in the city centre 
Business Improvement District. 
It has an annual budget of 
around £800,000 which it has 
successfully doubled to date with 
partnerships, sponsorships and 
donations. It aims to increase city 
centre footfall and make the city 
centre more vibrant and attractive 
and therefore a more prosperous 
environment for levy payers.

One of the many hidden gems 
around the city centre



“As the city moves forward we must 
move away from being a one trick pony. 
Tourism offers a fantastic opportunity for 
Aberdeen”
Allan Henderson,
chairman,
Aberdeen Inspired
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Member 
News

Funding will support school visits 
for pupils across the city

Absafe funding boost
SAFETY education charity Absafe has secured more than £67,000 of funding 
from Aberdeen City Council, allowing it to continue to provide safety sessions to 
schools in the local area.

Absafe is North-east Scotland’s only charity dedicated to safety education and 
awareness, delivering informative and engaging sessions to adults and children. 
The funding will be used to facilitate school visits for primary pupils throughout 
the city.

In the last year, Absafe has delivered educational safety sessions to more than 
3,000 children across 50 schools.

From its interactive facility in Bridge of Don, the charity gives children the tools to 
take ownership of their own personal safety including road safety, internet safety, 
anti-social behaviour and solvent misuse.

—

Siemens win for Peterson
PETERSON Chemicals has secured a second logistics contract with leading 
original equipment manufacturer Siemens. The new contract for the Veja Mate 
wind farm in Germany includes the supply of Jet A1 aviation fuel in offshore 
transport fuel tanks which is similar to the first contract awarded in August 2016. 

Siemens Gamesa Renewable Energy has also extended the original one-year 
frame agreement for the Netherlands Gemini wind farm to three years.
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International 
Feature

Full of eastern 
promise
CHINA offers significant opportunities for Scottish 
companies across a whole range of sectors 
according to James Bream, research & policy 
director of Aberdeen & Grampian Chamber of 
Commerce, who has just returned from a visit to the 
country.

James was part of the highest-level delegation from Scottish 
Chambers of Commerce ever to make an overseas trip and 
already its success is evident.

“As a result of our meetings a government delegation from 
China will visit Scotland later this month at the invitation of 
Scottish Chambers of Commerce and I have had an initial 
follow up with a large oil and gas supply chain company 
looking at how it can work with Scottish companies over 
the next five years,” he said. “In addition, representatives 
from that company are now considering attending Offshore 
Europe this year.

“We spent six days in China focussed on the Shandong 
Province which many people will never have heard of but 
it has a population of around 100 million, so it is not quite 
twice the size of Britain but it gives an idea of the scale of 
the country.

“There are already cultural links – Glamis Castle has 
been twinned with Penglai Pavilion, one of China’s most 
prestigious heritage temples, since 1999 – but this was 
about deepening that partnership in terms of real business 
links because there has never been a business to business 
delegation.

“We met government officials, visited tourism and 
hospitality destinations, a major oil and gas company, 
pharmaceutical business, a digital IT company and AVIC, a 
ship builder, electronics, retail and property company. We 
also met various levels of government as well as Scottish 
Development International and the China British Business 
Council with whom we have worked over the years.

“The government officials seemed to take very well to the 
fact this was a really high level business delegation. It was 
led by Tim Allan, president of the Scottish Chambers of 

“This was about 
deepening that 
partnership in terms 
of real business 
links because there 
has never been a 
business to business 
delegation”
James Bream,
research & policy 
director,
Aberdeen & Grampian 
Chamber of Commerce
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Commerce, and included past president Nora Senior who is 
a member of the Scottish Government’s new Board of Trade 
as well as presidents and chief executives from several other 
Chambers.

“They were very welcoming but also very positive about 
what they wanted to achieve, right down to the level of 
thinking about which sectors they were interested in. 

“Their visit in June is a tangible result and they are interested 
in a whole list of sectors, including the biotech and 
pharmaceutical industries, financial services and tourism.  

“They are also very interested in developing football which 
is fascinating for me as a football fan. They want to develop 
into a world footballing superpower and at the moment they 
are paying huge amounts of money to bring in very famous 
players but they are interested in how football can become 
part of their culture.

“They are also exploring what opportunities there might be 
for direct foreign investment and how they might invest in 
cities, so there may be opportunities for Aberdeen in terms 
of the city centre regeneration.

“At a much higher level they are interested in moving 
from a country which has been focused on investment in 
infrastructure and growth to a more service led approach – 
for example the logistics in financial services and how they 
might become a more developed economy with higher 
value jobs in that context.

“One clear message for me was that we should be more 
confident in ourselves and our oil and gas sector because 
they knew not only about Scotland but also about 
Aberdeen, which was quite an accolade.”

However, he warned that it would not be easy for companies 
looking to break into the Chinese market.

“You have to have support and understand the culture or 
you could get things very wrong. In thinking about China 
it also depends at what point your company and your 
particular product is. The Chinese are attracted to products 
which have a very Scottish brand or a very strong heritage 
but also these are things which are difficult to imitate.”

James' Week
Day 1
Arrive in Beijing with a clear focus on establishing 
good contacts, identifying the interest of Chinese 
stakeholders and businesses in our key sectors; 
and determining if there is merit in returning. Just 
time to squeeze in a visit to the Great Wall pre-
hotel check-in.

Day 2
Meetings with SDI and CBBC before our first 
formal Chinese meeting. A 16 hour day but 
progress already with organisations that need to 
be engaged as partners that are already on the 
ground.

Day 3
Early meeting with SAFEA, a major organisation 
focused on developing overseas partnerships in 
China, then into talks with an entrepreneurship 
hub before meeting with an large aviation 
company whose domestic sales are $25bn alone 
– not far off the entire UK oil and gas sector.

Day 4
7am start for a flight to Penglia. A significant 
effort by the local government to show the 
area in its best light over the day before dinner 
with the Mayor. Very different to Beijing but 
discovered one of our translators spent a year 
studying in Aberdeen so feeling quite at home. 

Day 5
Another early start, this time to visit an oil and 
gas company. Really positive with recognition of 
the strength of the Scottish energy sector and 
genuine opportunities to explore. Will be an early 
action for me when I return.

Day 6
Up at 5.30am for 600km train journey to Jinan. 
Illuminating overview of how China is catching 
up, and in some areas surpassing, the UK before 
dinner with a senior Government official for 
which I broke out the kilt – a big hit.

Day 7
Very tired, over-fed and looking forward to 
coming home. Just a 2 hour train journey, 11 hour 
flight then another 2 hour flight to navigate!
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TRANSFORMATIVE investment 
and development proposals by 
the owners of the Bon Accord 
and St Nicholas Centres have 
been formally lodged with 
Aberdeen City Council, with 
the aim of a decision on the 
application being made this 
summer.

The plans, which could revitalise the 
historic George Street area, seek 
planning approval in principle for a 
mixed-use development of 8,500 sq. m 
of new retail and professional services 
space, new food and drink provision, 
alongside potential hotel, flats and 
serviced apartment development.

The designs for the scheme have been 
developed by renowned Scottish 
architectural firm Allan Murray 
Associates, who have considerable 
experience of delivering large-scale, 
high quality mixed-use developments 
in city centre locations across the UK. 

Joanne Wilkes from Aberdeen 
Shopping Centres Ltd, owner of the 
Bon Accord and St Nicholas Centres, 
says the proposals have the “potential 
to transform an iconic area within the 
retail heart of the city.”

She said: “George Street played an 
important role in the retail history of 
the city. Our plans have the potential 
to revitalise the area and could act as 
a catalyst for further investment and 
development within this important 
historic quarter.”

In addition to proposals for mixed-use 
commercial space, the detailed plans 
also include the location and height of 
a range of buildings around George 
Street, Crooked Lane and Loch Street; 
the realignment of Cooked Lane; points 
of access and egress for vehicles; and 
the location of principal pedestrian 
routes in and around the Bon Accord.  

The application represents months 
of work and consultation, with the 

proposals receiving considerable 
backing from the public and other 
important retail and economic 
development agencies.  

The proposals benefit from being 
aligned to key city centre planning 
policies. “The plans have the 
overarching benefit of conforming with 
the Local Development Plan and the 
vision of the City Centre Masterplan, 
and have the potential to make a 
significant contribution to the retail and 
floorspace growth identified within the 
council’s retail capacity studies,” added 
Joanne.

“Alongside new and exciting potential 
retail uses, the application allows for 
a mix of other possible uses, which 
combine to deliver exactly the kind of 
city centre-first retail investment which 
has been identified as paramount 
within local and national planning 
policy.”

Since acquiring the Bon Accord and St 
Nicholas Centres plus related property 
in a £200m deal in 2013, Aberdeen 
Shopping Centres Ltd has delivered on 
its commitment to invest and advance 
the retail experience in the historic 
retail heart of the city, including recent 
updates on plans for a new luxury 
7-screen cinema within the upper 
level of the Bon Accord, alongside an 
exciting range of new food and drink 
outlets.

“The future of retail and the wider 
vitality of our city centres requires 
consistent investment and innovation.

“While this application is focused 
on the George Street area, along 
with the proposals for a new leisure 
hub development and pedestrian 
enhancements at Upperkirkgate/
Schoolhill, we are committed to 
continuing discussions with the Council 
and other agencies to explore further 
options for enhancements and retail 
floorspace growth in the future.”

Bon Accord plans 
move forward

Artists impression of Bon 
Accord development

Advertising Feature
City Centre
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Masterplan
Feature

Building 
the future
ONE of the main goals of the Aberdeen City Centre 
Masterplan is to attract people back to live and 
work in the city’s heart.

Several major office developments are already completed or 
under construction, and alongside this success is a drive to 
deliver more housing.

The aim is to add 3,000 more residents to the city centre 
population over the next 25 years and as a first step 
Aberdeen City Council has commissioned – through the 
Masterplan – a major study from real estate agents Savills 
to inform the best way to achieve that. The results will be 
published this summer.

Savill’s director, Simpson Buglass, said: “We have carried out 
mapping of where people live and what kind of tenure they 
enjoy and identified voids both of residential and commercial 
properties, particularly commercial properties which may 
have potential for conversion to residential.

“Through the City Centre Masterplan the council is looking 
to boost the number of people living in the city centre 
and the early gains are probably going to be converting 
existing buildings into residential.

“This is being supported by changing perceptions in the 
commercial property market landscape, particularly 
what constitutes desirable office accommodation, which 
has the potential to free up space. 

“It is moving away from the period former residential 
accommodation such as Golden Square, Bon Accord 
Square, the west end terraces and Carden Place; and 
Queen’s Road, to more flexible and efficient open plan 
floor layouts. 

“We may be approaching a crossover point in value 
between office accommodation and residential which 
we have seen in Edinburgh where period offices have 
returned to residential.

“Preferences are being expressed by office occupiers 
for more modern open plan layouts we may see a 
return to residential use of buildings in the centre and 
west end as a natural consequence of market forces.”

“Through the City Centre 
Masterplan the council is 
looking to boost the number 
of people living in the city 
centre and the early gains 
are probably going to be 
converting existing buildings 
into residential.
Simpson Buglass,
director,
Savills 
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Download a copy of our 
infrastructure tracker at
bit.ly/ABinvestment

Masterplan
Feature

Because of unknown challenges 
involved in demolishing or refurbishing 
old buildings it can be quicker, easier, 
and financially less risky for a developer 
to construct houses or apartments on a 
greenfield site. 

But Simpson said one possibility was 
that a local authority could look at ways 
to manage or mitigate developer risk 
for city centre housing developments.  

“A local authority and other public 
agencies could, for example, become 
involved in a demonstration project 
or site acquisition and preparation 
which then removes the uncertainties, 
allowing a competitive tender by the 
private sector for the construction and 
development.”

A key aspect of this report will be 
considering how this has been done 
successfully in other cities which had 
sought to reinvent themselves and how 
Aberdeen can learn from them and 
reach its full potential. 

“It is about identifying a route map 
which will allow the civic leadership to 
make the decisions which will promote 
and assist the increase in the number 

of residents in the city centre as well as 
the diversity in terms of age, income 
and social requirements. 

“This is not a one, two or even five-year 
plan. It’s a vision that is going to take 
time to reach its full potential.” 

The research findings, which are still 
being collated, will inform delivery 
of the City Centre Masterplan, which 
comprises 50 projects to make 
Aberdeen an even greater place to 
work, visit and live.

Many of those projects, which range 
from new public realm to an enhanced 
events programme as well as new 
housing, could be the key to drawing 
residents back into the city centre.

“Our findings reinforce the importance 
of the environment in determining 
where people choose to live.

“This includes improvements to 
amenities, access to green space, 
support for businesses, creation 
of cafes and a variety of leisure 
destinations, supportive planning 
policies, and improvements to parking, 
traffic and public transport.”



The city centre from 
the Capitol offices
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Advertising Feature
Commercial 
Property

BEFORE you jump into an office move, take a look 
at where you are. See if it can work for you through 
being strategic, renegotiating on your terms, 
rationalising space or being more creative with the 
space you do have.

Strategic thinking in business often only focuses around the 
actual product or service offered and not business space. 
When companies get their strategy correct, the business 
grows and the need to expand creates a need for more 
space. 

The extra space obtained can be quite reactionary and 
immediate, which means that the strategy the business 
applied to the growth isn’t applied to the business space. 
This can lead to huge inefficiencies in many parts of 
the business. Infrastructure, transportation, logistics, 
management, and time can all be challenges that evolve as a 
company expands and develops.

Often when reacting to changes in the size of a business, the 
terms under which a work place are let are heavily geared in 
favour of the landlord. It is worth reviewing leases and terms 
to see if there is any opportunity to save. Landlords are often 
keen to retain good clients and risk losing you as a tenant 
unless they are flexible to the needs of your business, as well 
as your own. 

Looking at the space you have may be all you need to do 
to save some money, accommodate more staff or fit more 
into the existing space. Take a look at your space and get 
some good space planning done. Often it can be as simple 
as replacing some out-of-date furniture for something more 
in keeping with currently technology. Does your sales team, 
who are out of the office 80% of the time, really need a big 
desk all to themselves, or worse still, an individual office?

Clever space planning and furniture selection can have a 
huge impact on the numbers of people who can work in a 
space and, by better use of the square footage, there is often 
no need to acquire more expensive space. By reducing the 
space you need and renegotiating on less space there are 
savings that can have a direct impact on your bottom line.

Tinto Architecture, Interiors and You are helping multi-sector 
clients across Scotland review their space requirements, set 
out a strategy for growth and also helping them get the very 
best from their works spaces through creatively shaping 
them to align with their company values. Tinto.co.uk

Look before 
you leap
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Advertising Feature
Commercial Property

THE headwinds experienced 
by the commercial property 
market in Aberdeen over the 
last three years have been 
well documented. There are, 
however, a number of indicators 
suggesting the worst may be 
behind us.

We have to take confidence from the 
extent of infrastructure development 
currently ongoing, whether the 
AWPR, the AECC, Aberdeen 
International Airport improvements, 
the new harbour at Nigg, the city 
centre positives such as the Music 
Hall refurbishment or the Art Gallery 
extension.  

The challenges facing the retail 
property sector in Aberdeen are 
mirrored throughout the UK. We have 
too many shops - internet shopping 
continues to grow, applying general 
pressure to bricks and mortar, and 
the covered shopping centres provide 
the environment sought out by the 
shopper.

This puts pressure on our High Streets 
which require to evolve. We have seen 
different uses emerge, many of which 
are not aesthetically pleasing and 
falling rents have made ‘prime sites’ 
more affordable. There are some bright 
spots - the reinvention of Union Terrace 
Gardens and major efforts on cultural 
and sporting events will help drive 
footfall, but effort on improving public 
realm is urgently required. 

We require new entrants to see both 
green and brownfield sites developed. 
Currently, the trampoline and drive-
through coffee operators are flavour of 
the month, providing activity in edge of 
town locations. On the coffee front, it 
will be interesting to see if Tim Horton's 
give Starbucks and Costa a run for their 
money. 

The industrial market around the 
city continues to show signs of 
improvement with levels of enquiry 
increasing. Connected to the ‘green 
shoots’ rhetoric there is no doubt 
companies across the energy and 
other sectors are availing themselves of 
background information in anticipation 
of commitment but also actually 
making serious enquiries in response to 
a lease event or actual need.

Flexibility remains the watchword 
both in terms of landlord attitudes and 
tenant demands. The fear of empty 
property rates exacerbated by higher 
rateable values has yet to fully flush 
through the system.

The Aberdeen office market 
continues to face strong challenges 
due to the ongoing supply/demand 
imbalance. Supply is currently c. 2.3m 
sq.ft excluding the eagerly awaited 
completion of the Silver Fin and 
Marischal Square developments which 
will provide an additional 300,000 sq.ft 
of Grade A floor space. 

Due to the amount of available 
quality stock, the poorer offerings will 
likely remain vacant for some time 
and may ultimately reach a stage of 
redevelopment for alternative uses. 

The investment market is still seeing 
good pricing for quality, long let 
income and international demand for 
the best properties. Opportunistic 
buyers are back in the market to take 
advantage of landlords that are under 
pressure. Private investors are still 
keen on buying assets where pricing 
is based on the right fundamentals in 
terms of market rent. However, political 
risks are harming investment across 
Scotland.

The importance 
of flexibility

By Richard Noble,
managing director,
FG Burnett
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ALL our town and city centres 
are products of another age 
when cars were few, people 
converged by public transport 
and retailers vied for prime sites 
within easy access.

So much has changed since that 
model was set that it seems surprising 
how long it has taken for its legacy to 
fade, making way for recognition that 
hanging onto what previously existed 
is a lost cause. As a result, we have had 
decades of decline without solutions.

Out-of-town shopping centres and 
supermarkets killed off much of the 
high street – or the Union Street - and 
online shopping will go a long way 
towards finishing the job unless there 
is a radical reappraisal of what might 
turn things around. It needs flexible 
thinking from all quarters.

Aberdeen City Council acknowledged 
these realities in 2015 when it adopted 
a City Centre Masterplan. But like 
every other local authority, it has to 
overcome factors which are outside its 
control and which need buy-in from 
many stakeholders.

In an ideal world there could be 
a perfectly rational approach. 
Each community needs a realistic 
recognition of how many commercial 
properties it is likely to need. Other 
uses would then be sought for those 
that lie empty. 

The most obvious alternative is 
housing. Town and city centres are 
attractive places for many folk to live 
and people living in them creates 
demand for services. That’s the key 
to vibrancy, jobs and a new local 
economy.

At the same time, there is great 
potential to link empty properties to 
different types of occupancy. There 
are plenty models for this approach at 
home and abroad – from Finnieston in 
Glasgow to Williamsburg in New York.

So the prescription is not all that 
difficult to write. The obvious next 
question is about the barriers to 
it being successfully applied. That 
is where legislation and mind-sets 
become crucial. 

Every local authority faces the 
perennial problem of landlords who, 
for whatever reason, find it expedient 
to leave properties empty rather than 
facilitate any strategy. One possible 
solution, put forward by the Scottish 
Government’s Land Commission, is to 
create a Compulsory Sale Order.

Compulsory Purchase Orders are 
notoriously unwieldy but forcing 
empty properties to public auction, 
in well-defined circumstances, could 
be a more forensic process. If there 
are other approaches, let’s hear them 
– but “the public interest” cannot 
always be the supplicant for action. 
Sometimes it has to drive change. 

Equally, the business rating 
system must be overhauled. The 
transformation of town and city 
centres needs to be incentivised, not 
deterred. Let’s look at how it is done 
in other European countries and apply 
the same approaches.

The old city centre model may be 
doomed but there are much more 
exciting prospects ahead. That will 
require new thinking and collective 
action.

Time for change
by Brian Wilson

Brian Wilson 
looks at the 
issues facing 
North-east 
business. A 
journalist and 
former Labour 
MP, he held five 
ministerial posts 
including UK 
energy minister. 
He is now a 
UK business 
ambassador, 
and chairman 
of Harris Tweed 
Hebrides.

Business
Bites
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Offshore 
Technology

THROUGHOUT the history of the 
North Sea, oil and gas technological 
advances such as long reach 
horizontal drilling and 3D and 4D 
seismic have driven the industry 
forward.

Necessity has been the mother of invention 
as companies have striven to drill further and 
deeper but now the driving factor is cost 
reduction.

Playing a key role in that challenge is the 
Industry Technology Facilitator (ITF) which 
was established in 1999, is owned by major 
global operators and service companies and 
exists to identify technology needs, foster 
innovation and facilitate the development 
and implementation of new technologies.

Dr Patrick O’Brien, chief executive, said that 
although the oil price has stabilised the 
consensus is that it will be “lower for longer.” 

“I believe operators realise the need for 
innovation,” he said. “They have been 
cost-cutting, they have been making 
organisations more efficient and streamlined 
but you can only go so far with that.

“If we are going to have a sustainable 
industry with a lower for longer price then 
new technology is going to play a vital role in 
achieving that sustainability.

“One challenge which seems to be playing 
on a lot of operators’ minds at the moment is 
how to get production efficiency up. How do 
they operate the same asset for less, more 
efficiently and optimise maintenance, for 
example?

“The integrity and the inspection, 
maintenance and replacement is a fairly 
significant proportion of the profits of any 
asset. I was interested to hear at the recent 
Offshore Technology Conference in Houston 
that 69% of failures are not age-related and 
yet our whole philosophy of maintenance, 
integrity and inspection is based on age 
criteria.

“It’s likely we are spending much more than 
we need to and in some cases we may 
actually be doing more damage than good.”

He said safety was of 
paramount importance 
but a real opportunity 
was opening up through 
the ability to use data 
to predict failure and 
therefore save an 
enormous amount of 
money through avoiding 
unplanned stoppages.

“The industry is looking at data analytics and 
big data which is about getting data from 
sensors and using that data to look at trends 
in an intelligent way.”

He said ITF recently ran a workshop on 
data analytics and its potential application 
to production efficiency. The organisation 
is now talking to its members and solution 
providers about what they could offer and 
hoped that, later this year, work might start 
on some collaborative projects.

ITF has been responsible for launching more 
than 215 collaborative and revolutionary joint 
industry projects, with 15 ongoing. One of 
these relates to improving reservoir imaging 
which is key to success in producing from 
the smaller pools which now make up the 
majority of the unexploited oil and gas in the 
North Sea.

ITF is also working with members and 
Norwegian company Neodrill on a 
technology that will significantly reduce 
the cost of well construction and is aligned 
to the target of reducing the cost by 
50%.  Through this collaborative approach, 
operators will be able to efficiently verify the 
applicability of this new technology across 
the North Sea.

“If we want to get to the next stage we will 
have to do things differently,” he said.

“It’s always been said that it is during the 
tough times you get the most innovation. 
Maybe during the years of $100 oil the 
attitude was ‘I’m only going to do what the 
guy did before - why would I do anything 
different?’ Now fields won’t be developed if 
the industry doesn’t do something different.”

Driving innovation

By Dr Patrick O'Brien,
chief executive,
Industry Technology 
Facilitator
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“THE Centre is here to inspire, 
accelerate and fund technology 
that will help the industry to 
unlock the full potential of the UK 
North Sea and secure the future 
of our supply chain.” 

That’s what we discussed with Prime 
Minister Theresa May when she visited 
the Oil & Gas Technology Centre on 
April 29.

The Prime Minister and local 
conservative candidate, Ross Thomson 
MSP, joined our chairman, Archie 
Kennedy and I to meet leaders 
from across the industry and local 
universities.

We talked about the Centre’s critical 
role to help maximise the economic 
recovery of the UK North Sea, anchor 
our world-class supply chain in North-
east Scotland and make sure the region 
continues to be a great place to live, 
work and invest for generations to 
come.  

Recognising the industry’s significant 
contribution to the UK economy, 
the Prime Minister confirmed her 
commitment to the sector. 

She experienced first-hand some of 
the technologies we are evaluating 
or co-investing in as part of the UK 
and Scottish Governments’ £180m 
commitment to the Centre, including 
offshore inspection drones, virtual 
reality applications and offshore 
renewable power solutions.

We recognise that a number of 
important new technologies like 
composite materials, robotics and the 
application of big data are being widely 
used in other industries, but are not yet 
common in our industry. 

That’s where the Oil & Gas Technology 
Centre can help. 

With clear priorities set by the 
Technology Leadership Board 
and supported by the industry, 
we have established five Solution 
Centres focused on asset integrity, 
well construction, small pools, 
decommissioning and digital. 

Together with the University of 
Aberdeen and Robert Gordon 
University we have agreed to create 
a Centre of Excellence for Field Life 
Extension and Decommissioning. 

With a £1m fund to support the best 
ideas, the Wells Construction Solution 
Centre has launched our first Call for 
Ideas to transform the way offshore 
oil and gas wells are plugged and 
abandoned. 

We’re getting a great response from 
companies who want to co-invest in 
projects that take new technologies 
from early stage concept right through 
to deployment. As a result, we have 
more than seven field trials planned. 

We’re keen to work with companies 
from across the sector – large and 
small. Only by working together can 
we extend the life of the North Sea, 
maximise economic recovery and 
secure jobs and activity in the sector 
for many years to come.  

To support this, we all need to be brave 
and embrace new ways of working, 
new tools, new technologies but also a 
new cleaner, greener way of working. 

To be part of an integrated energy 
mix for the UK and to continue to 
provide critical raw materials to other 
sectors, we need to have a long-term 
technology vision and be ready to be 
part of the low carbon economy. 

Technology has a vital role to play in 
this transition. And so do you. 

I hope you’ll join us.

Technology can unlock 
the potential of the UK 
North Sea

Advertising Feature
Offshore Technology

By Colette Cohen,
chief executive officer,
Oil & Gas Technology Centre

20

| J
U

N
E

 2
0

17

20

A
D

V
E

R
TI

SI
N

G
 F

E
A

TU
R

E





Advertising Feature
Offshore Technology

WITH over 200 high pressure high temperature 
(HPHT) drilling projects completed globally, 
and 80% of oily water/slops handled at source, 
Centifuges Un-Limited has been providing trusted 
solutions you can believe in for more than a decade.

With experience in working on every continent and a 
promise to: “carry out business with honesty, pride and 
commitment never compromising safety,” the Centrifuges 
Un-Limited team is now taking Innovation technologies to 
the North Sea and Middle East markets.

The company is headquartered in Aberdeen and also 
operates from a Middle East service centre in Dubai. It 
specialises in the design, manufacture, installation and 
maintenance of a range of equipment including fuel/oily 
water separators and mud coolers for high HPHT fluid 
management. Service and repair capabilities as well as 

field support can be delivered 24/7 backed by staff with 
combined experience of more than two centuries and over 
120 rental assets across two growing divisions which cover 
sectors including oil and gas, marine, onshore refineries and 
petrochemicals, onshore environmental, waste water plant, 
distilleries and the food processing industry.

Mechanical Separation Division
Leading the charge in the Mechanical Separation Division 
is Centrifuges Un-Limited’s Elvos® slops treatment 
system which operates under a simple philosophy – to 
environmentally lower volumes off or onshore at source.  

The system represents the future for waste management 
handling by offering reductions in environmental impact, 
health and safety concerns and logistical costs; and allowing 
the discharge of clean water back into the sea.  It has 
generated considerable interest from major oil and gas 
operators keen to try out the integrated solution offered by 
this process of mechanical separation.

Elvos® offers a flexible system capable of being modified 
to clean waste at source in various onshore and offshore 
environments, thus reducing the logistics which currently 
surround transporting and handling waste between these 
locations and environmental centres. The process focuses 
on the liquid part of the waste and uses specially-developed 
mechanical separation techniques which have been fine-
tuned during the system’s ten-year development to clean 
waste sufficiently for it to be returned to the sewer or sea.

Alternatively, visit www.centrifuges-unlimited.co.uk email 
info@centrifuges-unlimited.co.uk or call +44 (0) 1224 772918.

Environmentally lowering 
volumes offshore @source
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Masterplan 
Feature

WHEN Marc Cole arrived in 
Aberdeen just over a year ago he 
was struck by the city’s potential.

As city centre director he has set 
about implementing the City Centre 
Masterplan, the regeneration blueprint 
aimed at enhancing the Granite City’s 
already spectacular offering.

Outline proposals to revitalise Union 
Terrace Gardens have been approved, 
new public realm space is being 
delivered on Broad Street and Provost 
Skene’s House is to become an exciting 
new visitor attraction.

Marischal Square – a new office 
complex – will open this summer and 
the expansion of Aberdeen Art Gallery 
and the refurbishment of the Music Hall 
continues apace. 

In addition to a number of high-profile 
cultural and sporting events, the 
Masterplan has also supported a skills 
and training programme to ensure 

everyone has the opportunity to 
benefit from the transformation of the 
city centre.

Marc said: “I was amazed at what 
Aberdeen already had in terms of 
cultural and retail facilities, so I think it’s 
really about pulling a lot of pieces back 
together into a coherent whole rather 
than having to start from scratch.

“Increasingly people don’t come into 
a city centre, any city centre, purely 
to go shopping. They come for an 
experience, to see something or do 
something and I think that’s why events 
and festivals are so important.”

Marc is embarking on the fourth 
masterplan of his career with a 
formidable track record which includes 
working on the transformation of 
Manchester city centre.

His vision for Aberdeen is, he says, fairly 
straightforward.

Renaissance man

“I was amazed at 
what Aberdeen 
already had in 
terms of cultural 
and retail facilities, 
so I think it’s really 
about pulling a 
lot of pieces back 
together”

Marc Cole,
city centre director, 
Aberdeen City Council

24

| J
U

N
E

 2
0

17
FE

A
TU

R
E



“It’s of a place where more people 
will choose to live, work and visit, 
but achieving this will take time and 
development of a clear narrative of 
why people should make this choice. 
However, the essence is that successful 
city centres are ones where they 
become locations of choice.”

Manchester provides a perfect example 
of what transformation can look like.

“I was there in the mid-90s when 
the city centre was a place very few 
people visited, lived, or even spent 
time. Now it’s a place people go for 
weekend breaks, while thousands live 
permanently in the city centre.

“It has become a leisure tourist 
destination with lots of busy 
restaurants, bars, cafes and 
shopping centres, which has created 
employment.

“There are lots of events, lots of 
festivals, which has made it an exciting, 
dynamic place to be.”

The 25-year Masterplan, which was 
unanimously adopted by Aberdeen 
City Council, has as a goal of increasing 
the city centre population by around 
3,000, and a City Living Study has 
been commissioned to help understand 
how this might be achieved.

“In Manchester lot buildings 
were converted into residential 
accommodation for not just people in 
their 20s but also people in their 40s 
50s and 60s. 

“Some of the greatest growth in city 
centre living has been amongst the 
50-somethings who recognise the 
benefits of a city centre location with 
all the services effectively on their 
doorstep.

“Large numbers of people are out 
of the habit of living in Aberdeen 
city centre and we have to make the 
case why they should move back 
in.  Part of that case is creating a 
safe, lively, exciting place not just 
within the normal working day but 
into the evenings and weekends as 
well. Aberdeen Inspired’s ‘Alive after 
Five’ initiative’ will potentially form an 
important part of this renaissance. 

“Over the last 20 to 30 years people in 
the UK have rediscovered the inherent 
attractiveness of city centres as places 

to live, work and visit and it is already 
starting to happen in Aberdeen. Things 
like NUART, most recently, but also the 
comedy festival and the jazz festival 
bring lots of people, so we are not 
starting from a low base. We are on a 
journey.”

Operation Union Street Rejuvenation 
– another Masterplan project – is 
in progress and the city’s main 
thoroughfare has recently attracted 
high-profile businesses PwC and 
Maclay Murray and Spens, with oil firm 
Chrysaor set to join them later in the 
year.

Marc believes that changing attitudes 
can also fuel the “renaissance” of the 
city centre as a working environment.

“I think people in their 20s increasingly 
want to work in the heart of cities. They 
want to be able to go out for lunch or 
to meet people. They want to go for a 
drink or a bite to eat when 
they finish work, or to an 
event.

“They want choice and 
flexibility and a sense 
of occasion, and that’s 
where city centres can 
offer something not found 
elsewhere.”

When Marc arrived in Aberdeen he was 
amazed at how beautiful it was, at the 
architecture and at its fantastic location 
by the sea with its busy harbour right in 
the city centre.

Using these unique attributes as the 
background for an even more vibrant, 
better-connected city is regarded as 
the key to making Aberdeen a truly 
global proposition.

“We need to give people a reason to 
come and that process has already 
started with events like NUART, the 
Tour Series cycle race last month and 
the Great Aberdeen Run in August.

“That’s really important in changing 
perceptions of Aberdeen for people 
who wouldn’t normally come here, and 
for those that already live here.

“You bring them here not just to 
see Aberdeen but to participate in 
something they want to do and, as I did 
when I first visited, they will go away 
with a very positive impression because 
it’s a fantastic place.”

“I think people in their 20s 
increasingly want to work in 
the heart of cities. They want 
to be able to go out for lunch 
or to meet people”
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BRENDA from Bristol probably 
captured the mood of the nation 
when she was asked about her 
reaction to the news of a snap 
election on June 8. 

It certainly has been a political rollercoaster 
for quite a while but the pieces of the 
puzzle are now slowly coming together. 
Article 50 has been triggered, the European 
Union (EU) has agreed a plan on how it will 
manage the discussions with the UK, there 
is a timeline in place and the government is 
seeking a clear mandate through the general 
election in June.   

We are now also about to begin years 
of discussion and negotiation, which will 
ultimately shape Britain’s position outside the 
EU. Unfortunately the road ahead is far from 
clear as no country has ever withdrawn from 
the EU before and the process for doing so 
is likely to be complex and time-consuming. 
So what does this all mean for the UK oil and 
gas industry? 

In early May, Oil and Gas UK published the 
findings of their research about the possible 
Brexit impact on the wider oil and gas sector. 
The research highlighted that under a worst-
case scenario where the UK reverts to World 
Trade Organisation (WTO) rules with the EU 
and the rest of the world, the cost of trade 
could almost double to around £1.1bn per 
year, with tariffs increasing from 1% to around 
2%.  A large proportion of this increased 
cost is associated with the import of oil 
and gas as the UK will become increasingly 
dependent on imports to meet demand. 
Although this is a material impact for the 
country as a whole, the direct impact on oil 
and gas producers in the UK is likely to be 
more modest as the majority of the offshore 
production remains within the UK. 

The UK has a proud heritage in exporting 
goods and services to other oil and gas 

basins around the world. However, in the 
absence of any clear and/or new trade 
agreements, the supply chain could be 
exposed to additional tariffs. RGU’s Oil and 
Gas Institute estimates that moving to the 
WTO framework could result in up to £200m 
extra cost per year for the UK’s oil and gas 
supply chain (based on 2015 oil and gas 
exports of c. £14bn in terms of goods and 
services).

In terms of regulation and policy for the 
upstream oil and gas industry, much of the 
EU legislation and directives were either 
based on established UK customs and 
practices or are already enshrined in UK 
law. Although it will take some considerable 
time to untangle the complex regulatory 
and policy frameworks, the impact for the 
oil and gas industry is likely to be modest. In 
terms of the UK oil and gas tax system, little 
is expected to change as a result of Brexit 
as the EU has no remit over the UK’s fiscal 
regime for the industry.

In relation to the freedom of movement in 
the labour market, Prime Minister Theresa 
May made it clear in January 2017 that 
the UK will withdraw from both the Single 
Market and from the Customs Union and 
will secure full control over the UK borders 
and therefore immigration. Oil and Gas UK 
estimates that of those directly employed 
by the oil and gas industry in the UK, 90% 
are UK national, 5% are EU workers from 
countries other than the UK and 5% are 
non-EU. With the oil and gas industry relying 
heavily on access to international skills and 
capabilities, this may be one of the more 
challenging areas to be addressed. 

Successful negotiations can be characterised 
by having a plan, deliverables, a mandate 
and alternative options if the original plan 
doesn’t work. Hopefully the general election 
will help to provide this. If not, Brenda from 
Bristol was probably right.

by Paul de Leeuw,
director,
RGU Oil and Gas 
Institute

Opinion
Paul de Leeuw

UK elections – a Brexit 
blessing or curse?
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On your bike for green grants
THE NESTRANS Sustainable Travel Grant Scheme (STGS) 
is now open for funding applications from organisations 
across the North-east to help support active and “greener” 
travel initiatives.

Whether for increasing travel to work by public transport, 
supporting cycling and walking or investigating the use of 
low emission vehicles, the STGS could provide a grant to 
assist in funding such plans.

Organisations which apply, having successfully 
demonstrated the benefits such a scheme would have 
on their business, could receive a grant of between £500 
and £10,000 (normally up to a maximum of 50% of any 
proposal). This can be used to help fund, for example; 
secure cycle parking and shower/changing facilities, 
improvements to pedestrian access or even employee 
training in travel planning.

Since its launch in 2004 the scheme has funded a number 
of different initiatives and most recently helped Sport 
Aberdeen to increase cycling provisions at its Beach Leisure 
Centre venue.

The grant helped fund the installation of a new sheltered 
cycle rack for 12 bicycles and a further six secure bike 
lockers. 

Bon Accord bounce for charity
BIG BOUNCE @ Bon Accord is returning to Aberdeen city 
centre following the success of its debut in 2016.

During the weekend-long event giant inflatables will fill the 
Roof Garden on top of the St Nicholas mall and all funds 
raised from the bouncy castles and bungee runs and food 
and entertainment will help local charity CLAN Cancer 
Support and Great Ormond Street Hospital. 

Big Bounce @ Bon Accord is part of the national “One 
Great Day” fundraising initiative by Bon Accord owners 
BMO Real Estate during which more than 150 UK shopping 
centres raise money for children’s charities. 

Last year the Aberdeen event attracted hundreds of people 
from across the area and raised £8,000 for charities. The 
event will take place from June 16-18 and will be open from 
10am to 6pm each day. 

On Friday, June 16, a school’s day will also take place with 
local primary and secondary schools and clubs invited to 
support the fundraising efforts. 
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Award success for Bon Accord

Bon Accord scoop Purple Apple
A CITY centre initiative which has captured the hearts of the North-east has won 
a national award.

Bon Accord received a Purple Apple award for it’s marketing efforts around 
Tempo, the innovative pay-per-minute cafe which opened in the centre in 
November.

Bon Accord succeeded in the Cause Related Marketing category for the 
marketing activity between the centre and CLAN Cancer Support for Tempo.

Unique to the city, everything inside the Tempo café is free to enjoy, with visitors 
charged only 10p a minute with 100% of proceeds going to CLAN Cancer 
Support.

The Purple Apple Awards were held in London and recognised effective shopping and 
town centre marketing within the UK retail property sector.

Since opening last year, Tempo has been visited by more than 30,000 people.

—
Statoil Premier contract for Wood Group
WOOD Group has been awarded a contract by Premier Oil to deliver front end engineering 
design (FEED) to the Tolmount offshore field development in the Southern North Sea. 

Wood Group will provide topsides, jacket, pipeline, flow assurance and subsea engineering 
expertise for Premier’s Tolmount offshore assets and export pipeline, which ties into the 
Dimlington onshore terminal in Humberside.

Wood Group has also been awarded a contract with Statoil to provide front end 
engineering design to the subsea flowline system of the Snorre Expansion Project in the 
Norwegian North Sea.

The contract will be delivered by Wood Group’s Stavanger, Norway office and follows on 
from the successful completion of a concept study for the project completed at the end of 
2016.

—
Bilfinger contract creates 30 jobs
ASSET lifecycle support services provider Bilfinger has secured a multimillion pound 
contract with Nederlandse Aardolie Maatschappij B.V and Shell UK, creating more than 30 
jobs.

Aberdeen-headquartered Bilfinger Salamis UK will work with Bilfinger Industrial Services 
NL to provide topside inspection engineering and non-destructive testing services on the 
companies‘ onshore and offshore assets in the UK and Netherlands.

—
Good news in leasing market 
ACCORDING to Savills Aberdeen Offices Spotlight, the Granite City’s office leasing market 
has gathered pace in the first quarter of 2017 with take-up reaching 181,000 sq ft, the 
strongest quarter recorded since Q3 2013 and not far short of total take-up volumes for the 
whole of 2016 (183,000 sq ft).

Key deals include Subsea 7's 108,000 sq ft assignation to Total at Arnhall Business Park and 
Marathon Oil taking 31,668 sq ft from Kennedy Wilson at the Hill of Rubislaw in Q1 2017.

—
Capital accommodation for Chrysaor 
CHRYSAOR Holdings Limited , the UK oil & gas independent, has agreed terms for space at 
The Capitol on Union Street, Aberdeen, to act as its North Sea Operations base.

Chrysaor has entered into a lease agreement with Knight Property Group and M&G Real 
Estate for more than 48,000 sq ft of office space.

After a £30m investment, The Capitol has been restored to its former glory and 
transformed into modern office space. Chrysaor will join current tenants PwC and MMS in 
the heart of the city centre.

There is now just one floor in the building of 10,344 sq ft still to be leased.
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IT’S been the site of public 
executions, promenaded by 
royalty and even has its own 
scaled-down version of Balmoral 
Castle. Its mile-long stretch is 
said to be one of the UK’s longest 
flyovers and its development 
nearly bankrupted the city in the 
early 1800s.

It’s been a market place, a meeting 
place, a place to wed and a place to 
bury the dead. It’s played host to acts 
as diverse as The Rolling Stones and 
Harry Lauder, been home to a military 
barracks and witnessed two centuries 
of eating, drinking and merrymaking. 
A place to invoke the law, to preach 
brimstone and fire and to worship at 
the altar of retail.

Union Street will always be seen by 
many as our city’s main thoroughfare. 
There are those who long for its glory 
days of trams, walking the mat, Watt 
and Grants, Esslemont and Macintosh, 
Falconers, Collies and the Woolworth’s 
pick and mix counter. In other words, 
to reinstate Union Street as a shopping 
destination. 

But it should be remembered that 
throughout its history, Union Street 
has been far more than a place to 
indulge in retail therapy. The original 
concept was to create a platform for 
housing and commerce and to facilitate 
wheeled transport throughout the city. 
The commerce referred to by the city 
fathers related to the professions - not 
to shops. We may consider that the city 
centre is a bottleneck nowadays but 
it’s interesting to note that Union Street 
was originally built to ease congestion – 
albeit in a fit of exceptionally grandiose 
town planning. 

We should consider how Union Street, 
and the centre as a whole, impacts 
on Aberdeen’s economy today. The 
Centres for Cities research and policy 
institute shows that city centres are 
playing an ever-increasing role in city-
wide economic performance. Eighty 
percent of large cities across the UK  
have seen private sector jobs increasing 
in their centres, making them less 
dependent on retail as finance and law 
roles move in.

This is exactly the types of businesses 
which thrived at the east end as Union 
Street was built. Professional offices at 
ground level and residential housing 
above.  A vibrant city centre is not 
all about shops – it’s a place where 
all sorts of businesses can thrive and 
boost the economy. 

Aberdeen is well placed to attract 
such talent, with two world-renowned 
universities and an existing knowledge-
intensive workforce who  all need 
somewhere to live. Union Street 
competes with large shopping malls to 
be a  prime retail location but there are 
few reasons why the upper floors of its 
iconic granite buildings can’t become 
prime residential real estate … once 
again. 

Amenities, and to a degree jobs, have 
been decentralising for years. Our 
shopping and leisure patterns have 
changed significantly. 

Union Street will always be the beating 
heart of our city centre. We should 
all give careful thought as to how we 
preserve its significance for future 
generations.

by Martin Gilbert,
chief executive,
Aberdeen Asset 
Management

Opinion
Martin Gilbert

Return to glory days 
or plus ça change?
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Tourism matters
by William Lippe, managing director, Lippe Architects

AS we must all know 
by now, our reliance on 
the oil and gas industry 
is on the wane and we 
are wakening up to the 
other opportunities this 
wonderful North-east 
corner has for visitors 
and tourists.

According to a Barclay’s 
Report, domestic and 

overseas tourist expenditure is expected to increase to just 
over £135bn and we must work hard to make sure we get as 
many as possible to spend time and money here in the city 
and the shire. 

The future looks bright if we focus on the many positives 
this region offers. First and foremost, the increased 
connectivity the AWPR will bring, providing faster 
access throughout the region. Phase one of the airport 
improvements, due to complete this summer, will enhance 
domestic and international arrivals space, improve first 
impressions for visitors and increase flights to key hubs such 
as Frankfurt and Amsterdam. 

We have some of the best quality food and produce here 
in the North-east. This is coupled with an increased focus 
on customer service excellence and raised standards by 
organisations, including Visit Scotland, helping businesses 
to improve and offer an enhanced experience.

We cannot forget the incredible game of golf, with dozens 
of excellent courses throughout the region and the 
attraction of courses such as Trump International.

Accommodation is key to attracting visitors. With continual 
demand by consumers for ‘the next new thing’, if we 
continue to work together to provide new experiences, 
quality products and market ourselves on the world stage 
using digital media, combined with good, old-fashioned 
Scottish hospitality, we can, once again, fly the flag and be 
proud of Aberdeen city and shire.

Advertising Feature
Opinion
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AAB
Monthly opinion

MANY business owners ignore valuable 
claims for tax relief through Capital 
Allowances due to a perception of 
the complexity involved in identifying 
qualifying property related expenditure, 
Appropriate consideration of capital 
expenditure could result in significant 
cash-flow advantages for many 
businesses.

An advantageous way to maximise 
deductions against taxable profit is 
by utilising the Annual Investment 
Allowance (AIA) of £200,000. The 
AIA provides a 100% deduction for the 
cost of most plant and machinery in 
the year of purchase. Where the annual 
limit is breached, additional qualifying 
expenditure attracts an annual 
writing down allowance of 18% or 8%, 
depending on the type of asset. 

The timing of expenditure should 
be carefully planned to ensure the 
maximum tax relief through AIA is 
available.

Maximising tax relief for property 
expenditure differs depending on the 
nature of the property transaction: 

Second Hand Buildings: Where a new 
owner of second hand property seeks 
tax relief on an element of the cost of a 
building, it is mandatory for both seller 
and the purchaser to elect to agree the 
value of the fixtures in the building on 
which the seller has previously claimed 
capital allowances. If no election is 
made, there are restrictions on future 
owners being able to claim capital 
allowances on the particular fixtures. It 
is therefore important that the planning, 

negotiation and agreement to achieve 
tax relief happens as part of the legal 
property purchasing or selling process.

Newly Constructed Building: When 
purchasing such a building, it is vital 
to ensure the legal documentation 
contains sufficient detail of the 
construction expenditure to maximise 
the capital allowances available. 
This should involve discussions with 
project managers to agree the level of 
information required.

Building Refurbishments: Additional 
consideration should be given to 
ensuring that any repairs undertaken as 
part of the refurbishment are correctly 
identified and accounted for as these 
could qualify for a full deduction 
against taxable profit in the year end of 
expenditure.  

Existing Buildings: Immediate cashflow 
advantages can be available where 
a review of the costs of buildings 
purchased prior to 2012, and still 
owned, are undertaken to establish any 
historical unclaimed capital allowances.

If you are involved in any property 
transactions do not overlook the 
importance of the legal documentation 
to protect the tax reliefs you could 
claim through Capital Allowances 
and if you have owned properties 
for a number of years, it is certainly 
worthwhile reviewing to see if you are 
sitting on any unclaimed allowances.  
Always remember where there is a 
building, there is normally tax relief in 
the form of Capital Allowances.

by Lesley Connon,
tax senior manager at 
Anderson Anderson & 
Brown LLP
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Are you missing out on 
valuable tax reliefs?
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MAYBE it’s optimism, maybe 
it’s astute business or maybe 
there lies a subconscious parallel 
between our strategic direction 
and a light hearted quote which 
hangs in our offices.

What we do know is that when the oil 
price continued to drop – stagnation 
was not an option.  

A decision to change strategic direction 
towards the end of 2012 saw RIM 
Fabrications Ltd focus on introducing 
an oil and gas division. Simultaneously, 
plans were in the pipeline for the 
newest addition to the group and CSD 
Scotland Ltd opened its doors as an 
NDT/hydro testing facility.

The concept was years in the making 
and completed in September 2014. Our 
specialist coatings company E-Blast 
Ltd continued to survive but was not 
immune to the effects of the decline.

Undeterred we set about the challenge 
of reassessing our vision, taking a hard 
look at efficiencies and identifying the 
opportunities.  

A realistic expectation of market share 
was set for CSD Scotland Ltd and 
efforts were driven to achieve this. The 
experience, knowledge and faultless 
reputation of the team was a massive 
contributing factor to the strength of 
the service offered, coupled with one 
of the quickest ISO 9001 accreditations 
and subsequent UKAS ISO 17020 
Inspection Body accreditation.

Clients are impressed with a skilled 
workforce whose passion translates 
into making a special effort to achieve 
excellence. Starting a business is a 
tough challenge however starting a 
business when an industry is in decline 

is a huge and invaluable learning 
curve. The company continue to take a 
positive approach to build a sustainable 
position. 

Attention turned to RIM Fabrications 
Ltd and our decision to immerse the 
company into oil and gas.  The level 
of uncertainty and ultimate failure to 
predict the economic climate resulted 
in a relatively short period of ‘dipping 
our toe in the water’ and a healthy 
reversal of direction.

One of the biggest advantages in any 
management team is flexibility and 
knowing when to embrace change, 
which is evident within our team. 
RIM Fabrications set about regaining 
their position within the construction 
industry as one of the biggest in 
Scotland and are thoroughly enjoying 
being back in high tonnage projects.  

A robust review of financial 
management was key to maximising 
efficiencies across all four companies 
and the downturn brought this 
opportunity to the fore.  E-Blast Ltd 
experienced healthy percentage 
growth over the years but like many 
others – complacency also grew.

A tough focus on profit margins, 
reducing costs, cash flow and 
productivity played a key part in 
ensuring the businesses maximised 
output whilst working with the leanest 
of models.  

We maybe don’t know exactly what 
lies ahead but we do know we are well 
equipped to deal with whatever comes 
our way. We look to the future with 
unfaltering determination and we stand 
firm with the rest of the North-east 
business community with a clear focus 
on continued growth and success.

Through tough times 
emerge shining 
opportunities
by Fiona Booth, group finance director, EBLAST

Does the quote have a 
subliminal message?

Advertising Feature
Business Profile
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ABB is deepening its analytical and 
predictive approach to vessel maintenance 
with the latest upgrade of its Remote 
Diagnostic Service (RDS). 

ABB is one of the leading advocates of the 
digitalization of shipping and has already launched 
integrated operation centers in Asia, Europe and 
the USA where data produced by ships is received 
and monitored. 

The upgraded software functionalities will give 
more power and transparency to the shore 
side operations of ship owners, whilst ABB has 
stepped up its proactive monitoring of the data 
and predictive analytics.

The enhancement of ABB’s digital services comes 
after an internal study found existing remote 
monitoring of machinery reduced maintenance 
costs by 50%.

ABB is aiding the development of the shore side 
operations of shipping companies by giving 

the opportunity to replicate ABB’s integrated 
operations centres in their own operational 
centres. 

The latest version of RDS software allows shipping 
companies to deploy their own analytics, or those 
from a third party where applicable, with greater 
ease. 

ABB has further developed its dedicated 
hardware for the monitoring of large and small 
rotating machinery with tight integration to the 
RDS software. The graphical user interface has 
also been improved to increase user experience 
and to give identical views of the detailed data 
both onboard and onshore. 

The Aberdeen office now has the inbuilt capability 
of utilising the information to support customers 
in abnormal situations, in maintenance planning, 
and in helping to optimise ship operations. Call 
01224 592123 for more information.

Harnessing the predictive 
capabilities of big data

Advertising Feature
Offshore Technology
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IN THE lifecycle of a business, there 
will be pivotal events including 
acquisitions, disposals, mergers and 
exits. All are challenging but the final 
- and arguably most important - event 
is the exit.

There are three broad exit options: handing 
on to the next generation, the sale of a 
business or closure. Each has its individual 
combination of risk, reward, complexity and 
angst. However, they all cast the spotlight on 
business performance, the owners and the 
management team. 

The earlier that business owners consider 
exit and succession options the better. 
Clarity around the future directs many 
key decisions that have to be made when 
running an organisation. Ensuring that all 
shareholders are aligned to the exit route is 
critical, even though this may take time and 
tough discussions.  

If the business is to be passed on to the next 
generation consider whether there are able 
family members to hand over to, how key 
roles will be filled and what development 
plans may be needed. Perhaps external 
appointments would be better? It is also 
important to look at how responsibility and 
control will be transferred and how the 
current owners will extract the value of their 
capital.

When it comes to a business sale, the main 
options are via an initial public offering 
(IPO), either to a financial/private equity 
house or via a trade sale. This could also be 
presented as a merger, either to an associate 
such as a group of employees, including a 
management buy-out, or to a private buyer.

A leading Scottish law firm noted that 
around three quarters of business sales 
were triggered by an unsolicited approach. 
Whilst this sounds like good news for 
owners looking to sell, it's unlikely that the 
organisation is in the best shape to secure 
the best price.

Factors that have a negative impact on 
business value include the lack of a clear, 
articulated and implemented strategy. An 
inability to demonstrate consistent financial 
performance, along with complex and hard-
to-unravel ownership structure with negative 
tax implications, are also damaging.

A strong management team is particularly 
important for a successful exit. Very often 
former owners remain tied to the business 
post-sale, as too much of the value of 
the business is wrapped around them as 
individuals.

This can be a very difficult time for all 
concerned. The former owner is no longer 
the decision maker and has to conform to 
the strategy and demands of the buyer, 
meanwhile the buyer can end up with 
an unmotivated and uncooperative key 
employee.

A business exit is likely to be a once-in-a-
lifetime experience for most owners and it 
makes sense to get professional help as early 
as possible. By putting in place a succession 
plan and a strong, empowered management 
team, owners are more able to minimise 
their ongoing involvement with the business 
post-sale.

by Fiona Smith,
director,
Delfinity Consulting

Opinion
Fiona Smith

Exit stage right?

35

| J
U

N
E

 2
0

17

35

O
PI

N
IO

N



P
O

LI
C

Y

Policy
Update

by Rebecca Campbell,
policy executive,
Aberdeen & Grampian 
Chamber of Commerce

LAST month was certainly a busy 
time for the Policy Team with the 
local elections, the announcement 
of the UK General Election and 
involvement in a variety of other 
policy matters.

In April, we held North East Business 
Week which is an annual programme 
of events coordinated by the 
Aberdeen & Grampian Chamber of 
Commerce, Elevator, the Federation of 
Small Businesses (FSB) and Scottish 
Council for Development and Industry 
(SCDI).

As part of our activity for 2017, political 
briefings were organised and attended 
by prospective candidates from 
Aberdeen City and Aberdeenshire. 
Many issues were raised during the 
discussions including business rates, 
planning, city centre investment and 
digital infrastructure.

The key asks of the Chamber included 
putting economic success at the 
heart of every decision, increasing 
strategic cross-council collaboration, 
constructive engagement and 
partnership working with the business 
community.  

Digital infrastructure is a key policy 
issue for the Chamber and we have 
been hearing how poor access to 
fast speed broadband is impacting 
on businesses in the North-east. The 
Chamber invited the head of policy 
regions from BT and the Openreach 
policy manager to discuss digital 
infrastructure in the region.

We held a round table discussion 
and invited key stakeholders and 
businesses to share their views and 
experience of digital technology.  

Aberdeen City Council commissioned 
AECOM to review car parking in 
Aberdeen City. Accessibility is a vital 
component for businesses and we 
were keen to participate in the review.

We attended a stakeholder 
workshop where the challenges and 
opportunities of private and public 
transport were discussed. A link will 
be made available to our members 
to allow them to have their say on 
parking in the city.    

The Scottish Parliament’s Local 
Government and Communities 
Committee sought views on whether 
City Region deals were on target to 
meet their original objectives. The 
Chamber submitted a response 
in which we noted the benefit of 
investment in the city such as the Oil & 
Gas Technology Centre which will not 
only benefit the North-east but UK as 
a whole. 

We also explained that as the 
Aberdeen City Region deal was 
only agreed in November it was too 
premature to evaluate the impact of 
the deal.        

Furthermore, there is a new UK 
industrial strategy being created and 
the Chamber is engaging with the 
British Chamber of Commerce on this. 

At the start of May we sent out a 
survey to our members to understand 
the effect business rates had on 
business decisions. We are continuing 
to lobby for a change in the Business 
Rates system and as the ‘voice of 
business’ we want to convey that 
message loud and clear.

Elections to
digital connections
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Business lessons 
I’ve learned

What does your company do 
that others don’t?
We offer support in all areas of 
marketing and communications, as 
well as design, to ensure our clients get 
a fully integrated service.  

Central to everything we do is our 
customer service. We have a structure 
of support in place for each client 
to ensure that they have a senior 
manager heading their specifically-
tailored team.  

My passion for high-growth start-up 
companies, which remains a key part 
of our business as we’ve developed, 
continues and we’ve catapulted many 
of those businesses to achieve real 
success in their sector.  

How do you measure success?
We have our own KPI formula 
that works across our client base. 
Our success lies in building strong 
relationships with the people we 
communicate with every day, be that 
clients, media, suppliers or our internal 
team. 

We measure success by the results 
our clients get – whether that’s column 
inches, increased online presence, 
or even meeting their own business 
objectives by supporting functions 
such as business development, 
recruitment or attracting investment. 

The oil and gas industry is changing 
and servicing those operating in the 
energy sector means that we’re riding 
the rollercoaster alongside our clients. 
Throughout industry fluctuations, 
we’re the constant. The fact that we 
have many long-standing clients 
is a testament to our results and 
achievements. 

How do you generate 
innovative thinking from 
within your company? 
We have a close-knit team and 
continually share ideas, challenges 
and opportunities. It’s from chatting 

through options out that we’ve come 
up with our most successful ideas and 
campaigns. 

We are lucky enough to have an 
amazing office – it’s designed to give 
us the creative inspiration we need.  

What makes a good leader? 
My number one rule in business is 
choose the people you work with 
wisely. Focus on their skills, personality 
and what you can learn from them.   

Also, recognising the need to be open 
to continually learn and develop. I’m 
forever learning from my team - from 
graduates through to my senior 
directors. A successful business is built 
on varied skills and personalities. 

Being consistent with your employees 
and communicating what you can 
about the business is also incredibly 
important. A clear and honest 
dialogue means our team knows the 
business is going and the part they 
play in that growth.

If you could make one thing 
happen tomorrow that would 
benefit North-east Scotland, 
what would it be?
The impact of the oil price has been 
devastating for many so anything 
which could ease this during these 
challenging times, such as business 
rates, would be helpful and should be 
a priority. 

Further building on our tourism 
industry would also be a positive 
move. 

What’s your favourite part of 
Aberdeen city or shire?
Royal Deeside. I love my hometown 
of Banchory and the countryside 
surrounding it. We are blessed to have 
it on our doorstep.

Annabel Sall,
CEO,
Think
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Member 
News

Jimmy Carr presents award to 
Darren Walker, director of Laings 
with Emma Hibbert of award 
sponsor, Vitra

Award win for Laings
LAINGS of Inverurie has been named the UK’s Bathroom Showroom of the Year 
at the national kbbreview Retail & Design Awards.
The luxury kitchen, bathroom and bedroom retailer won the accolade at an 
awards ceremony amongst 600 of its industry peers and presented by celebrity 
host, Jimmy Carr.
The awards are organised by kbbreview magazine, one of the kitchen, bathroom 
and bedroom industry’s leading trade magazines.

—

Second Chinese partnership for RGU
ROBERT Gordon University is continuing to build on its overseas links with China 
after confirming a strategic partnership agreement with Southwest University in 
Chongqing.

The Memorandum of Understanding (MoU) signed between RGU and the 
university in Western China will give students the opportunity to split their 
studies between the two countries. In RGU this principally concerns the 
Aberdeen Business School and the School of Creative and Cultural Business.

The 2+2 pathway agreement will cover a range of undergraduate programmes 
including accounting and finance, international business management, media, 
public relations and journalism. Future areas of additional collaboration are likely 
to include pharmacy and life sciences.

It is hoped that the first students from Southwest University will begin studies at 
RGU in September with students from RGU starting their studies at Southwest 
University next year.

—

International SOS expands 
INTERNATIONAL SOS, the medical and travel security risk services company, 
has announced the expansion of its Aberdeen Offshore and Occupational Health 
Centre in response to increasing client needs.

The new facilities, at Forest Grove House on the Foresterhill campus close 
to Aberdeen Royal Infirmary, provide additional top class medical resources, 
including a psychotherapy suite to deliver enhanced support for patients, as well 
as additional office space.

The improved health centre – which houses the 24/7 response centre – also 
features a new telemedicine facility to provide a sophisticated level of medical 
care to personnel in the North Sea and beyond, through its internationally-
recognised telehealth capability.

It also supports the new digital consultation service launched earlier this year, 
which provides video conferencing to perform return to work and routine 
occupational health consultations, often required by international oil and gas 
firms.

—

New home for Care Inspectorate
KNIGHT Frank Aberdeen has confirmed The Care Inspectorate is the latest 
tenant to occupy the AB1 development in Aberdeen City Centre.

To date, all the tenants at AB1 are public sector organisations, with only one 
office suite currently remaining available.

The Care Inspectorate has agreed a 10-year lease with landlord Aberdeen 
Asset Management for a ground floor suite in the refurbished development in 
Aberdeen’s Huntly Street.
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Join the coversation
@chambertalk
@AGCCevents
@AGCCresearch
@AGCCtraining

A month in 
social media...
Top tweets

Simon Haston
@SiHaston

Great session with @chambertalk 
on digital connectivity for the 
Aberdeen region @AberdeenCC 
regional players coming together

Cornerstone’s new Foundation
CORNERSTONE has launched a new charitable foundation 
to complement the vision set out by the organisation’s new 
business model launched earlier this year.

Cornerstone has taken inspiration from international 
counterparts, particularly from similar care organisations 
in the United States, by separating its donor funded 
charitable activities from work carried out on behalf of local 
government and health and social care partnerships.

The new strategic plan, Local Cornerstone, aims to help the 
organisation, which supports more than 2,200 people with 
disabilities and other needs across Scotland, overcome the 
ongoing, well-documented challenges in the social care 
sector.

Lisa Duthie, leader of The Cornerstone Foundation, said: “As 
we embark on this new journey as an organisation, we felt it 
was vital to change our approach to fundraising in order to 
increase charitable income and in turn take a long term view 
of how we can have a more positive impact on the lives of 
people we support.

“To do this, we carried out extensive research, looking at 
our charitable messaging, offering and capability, and this 
has resulted in the creation of The Cornerstone Foundation 
as a separate fundraising body, working hand-in-hand with 
Cornerstone’s care-providing activities.

—
Bond Dickinson moves up 
BOND Dickinson has been ranked 16th in the Acritas UK 
Law Firm Brand Index 2017, up two places from 18th last 
year.

The index, in which 163 firms were ranked, measures the 
performance of law firms against six key criteria including 
top of mind awareness, favourability, consideration for top 
level litigation and M&A, most used for high value work 
among UK based clients and most used for inbound work 
in the UK.
—
PCL strikes gold
Aberdeen-headquartered PCL Group has become the 
only IT company in the city to gain Investors in People (IIP) 
Gold Standard accreditation. It joins a list of only 10 other 
companies across all sectors in Aberdeen to have achieved 
gold status.

A total cabling and IT service provider to the offshore, 
marine, commercial, industrial and renewables sectors, PCL 
Group was established by chief executive officer Jeanette 
Forbes 17 years ago and now employs a team of engineers 
and support staff.

Fi Harvey
@MadeByFi

Another great business 
breakfast from @AGCCevents 
and @chambertalk this 
morning to kick off #TUBS2017.

StreetSoccerScotland
@streetsoccerSCO

Thanks to @chambertalk 
for hosting a great event this 
afternoon! We love volunteers! 
#ThirdSectorNetwork 
#AberDream

Calum Lawrie RGU
@CalumLawrieRGU

Thanks to @chambertalk and @
NickNairn for a great networking 
evening tonight at the cook 
school. @RGUBusinessDev 
#omelettechallenge

Jeanette Forbes,
chief executive,
PCL Group
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The Ultimate Business Show, Wednesday April 26

Photo
Diary

Following the success of the first 
Ultimate Business Show last year, 
the second event took place at the 
AECC in April. Over 800 delegates 
visited 75 exhibitors covering eight 
key business sectors showcasing 
the best of the region.

The day kicked off with a Business 
Breakfast with speakers from 
the BBC and the University 
of Aberdeen talking about 
the diversification of digital 
technologies. Throughout the day 
there were a range of free seminars 
covering subjects from social 
media and influencer marketing to 
buying local and the opportunity 
of youth.

Next year’s Ultimate Business 
Show is already in the diary, and 
will take place on Wednesday,
April 18 at the AECC. 

More photos online at agcc.co.uk

Over 800
delegates
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Belinda Miller and Martin Byers

Your local Occupational Health 
provider of choice... 

HEALTH at work matters 

Kingseat Business Park 
Newmachar  
Aberdeenshire, AB21 0AZ 
T  +44 (0) 1651 863 655   
E info@assuredoh.co.uk  
 
 

T  +44 (0) 1651 863 655 
www.assuredoh.co.uk 

covering topics of influencer 
marketing, social media, 

local procurement and the 
opportunity of youth

6 seminars 

75
exhibitors
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For full course 
listings visit
www.agcc.co.uk/courses

For more information
Susan Staniforth,
training team leader 

T 01224 343917
E training@agcc.co.uk

Training
Calendar

Does your 
business have a 
skills gap?

The Skills Development 
Scotland team will 
conduct an audit and 
prepare a skills action 
plan specifically for your 
company - all free of cost.

FULLY FUNDED BUSINESS AUDIT

Speak to us for more 
information
T 01224 343917
E training@agcc.co.uk

June
Date Course

20
Tue

Essential Supervisory Skills
Bridge the gap between doing and supervising

20 
Tue

Sales & Account Management
Achieve your goals, targets and objectives

21 
Wed

Essential Leadership Skills (2 days)
Maximise your impact as a leader through an interactive exploration 
of your leadership potential

21 
Wed

HR for Non HR Managers
Knowledge and techniques for mangers/directors/supervisors who 
perform HR duties

21 
Wed

BCC Agents and Distributors
Select and appoint the right agent or distributor appropriate to your 
business 

27 
Tue

Taking Notes and Minutes
Record meetings effectively and accurately with high quality minutes

29 
Thu

Time Management
'Get your act together'

29 
Thu

BCC Letters of credit - methods of payment
Make sure your letter of credit is not rejected due to discrepancies

July
Date Course

4
Tue

Building Effective Teams
Team dynamics, leadership and group problem solving

6 
Thu

Dealing with Difficult Situations
Learn ways to defuse situations and ensure a positive outcome

6
Thu

Reception and Telephone Skills
Present a positive first-and-lasting impression

12 
Wed

Supervisors Next Steps
The next stage for Supervisors who have already developed and 
embedded the basics

13 
Thu

Customer Service Excellence
Excel at customer service, both internal and external

18 
Tue

Advanced Management Skills (2 days)
Engage and inspire your team to deliver improved performance

19 
Wed

Essential Supervisory Skills (2 days) 
Bridging the gap between doing and supervising

25 
Tue

Commodity Codes (1/2 day)
Avoid penalties for wrongly assigned codes or over-reliance on a 
freight forwarder's judgement

25 
Tue

BCC INCO Terms (1/2 day)
International Commercial Terms - understand the benefits and 
implications for the buyer and seller
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Events 
Calendar

Thanks to our sponsors

Date Event

8
Thu

Women Mean Business
This event will focus on the ‘Business of Diversity’. Our speakers will 
address inclusion and outline gender diversity issues, the challenges 
and more importantly the economic opportunities for businesses to 
address workplace gender diversity

13
Tue

Diversify and grow your business
This Shire Connections will focus on the theme of 'Diversification for 
land based industries'

15
Thu

Business Breakfast: innovation and technological excellence
Innovation and technological excellence transforms the way we do 
things. Our speakers present on how adapting to technology is a must 
and how they're working to make Aberdeen a leading global centre of 
excellence for technology development

20 
Tue

AGM 2017
Join us at the 162nd Annual General Meeting of the Aberdeen & 
Grampian Chamber of Commerce. The event will be hosted at the 
DoubleTree by Hilton, Aberdeen

21
Wed

City Connections
An ideal way to meet a variety of business people during your lunch 
hour.  The event gives you the opportunity to network and let other 
guests know about you and your company

22
Thu

Maximise Your Membership
Find out how to make the most of your Chamber membership to 
optimise your business's presence at this upcoming lunch

27
Tue

Your business is their future
Make the future of young people your business at this workshop

June

Book events online at www.agcc.co.uk/networking-events

BOOK
YOUR
TABLE
NOW

Thursday October 5

TIME TO SHINE

northernstarawards.co.uk

FREE
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On the 
Move

Pete Watson

ANM Group has appointed 
Pete Watson as its new 
chairman. Pat Machray 
officially stepped down as 
chair at the group’s annual 
general meeting and will 
retire fully as a director in 
August 2017.

Kate McKay

Korero, the Aberdeen-
based strategic PR and 
communications firm, 
appointed Kate McKay as 
creative associate.

Kate, who specialises in 
helping businesses achieve 
their growth objectives 
through a design-led 
approach, joins Korero from 
a Dundee digital company. 

Steve Phimister

Steve Phimister has replaced 
Paul Goodfellow on Oil & 
Gas UK’s board of directors 
having taken up a new role 
as vice president of Shell’s 
UK & Ireland upstream 
business unit. 

Lois Wood

Lois Wood has joined 
Hutcheon Mearns to provide 
support to their bespoke 
accountancy recruitment 
and consulting offering.

Lois graduated with 
an honours degree in 
accountancy and finance 
from the Robert Gordon 
University in 2016.

Anne Martin

The North-east’s newest 
multi-million pound hotel 
development has appointed 
Anne Martin to a key 
strategic role. 

Hampton by Hotel launched 
its 155-bedroom hotel near 
Aberdeen International 
Airport in February and a 
second hotel in Westhill in 
May providing another 173 
bedrooms.

Peter Graham

Henderson Loggie 
has strengthened its 
forensic services team 
with the appointment of 
forensic accounting and 
investigations expert Peter 
Graham.

Peter was formerly with 
Begbies Traynor Group 
where he was responsible 
for forensic accounting 
services for Scotland.

Kim Ironside (pictured), Fiona Simpson and 
Sylwia Kaminska

Marketing company Genoa Black has made three 
appointments.

The company is predicting a 50% increase in turnover this 
year and has appointed  Kim Ironside as development 
director based out of the Aberdeen office. Kim has extensive 
oil and gas experience. 

In South Queensferry, Fiona Simpson and Sylwia Kaminska 
have been appointed digital marketing manager and project 
and data administrator respectively. 
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ARE YOU ON THE MOVE?

Let us know at 
business.bulletin@agcc.co.uk

Ian Warr

First Bus has announced 
the appointment of Ian 
Warr as the company’s new 
engineering director.

Prior to joining First Bus, Ian 
was regional engineering 
director for Arriva in London 
operating a fleet of more than 
2,000 buses.  Ian started his 
career as a Royal Air Force 
engineer and has worked 
with ComfortDelGro in both 
London and Australia.

Carolyn Bell

Commercial law firm Maclay 
Murray & Spens LLP has 
strengthened its financial 
services capabilities with the 
appointment of Carolyn Bell 
as director of its financial 
services group in Edinburgh.

The former in-house 
managing legal counsel 
with Lloyds Banking Group 
and Aberdeen Asset 
Management joins the firm’s 
financial services group.

Laura Grant

Former journalist 
and communications 
professional, Laura 
Grant joins the Chamber 
as marketing and 
communications lead. With 
a 20 year track record, she 
has extensive experience 
of public relations planning 
for organisations operating 
locally, nationally and 
internationally.

Rachel Craig

Newton Property 
Management, which 
has offices in Glasgow, 
Aberdeen and Inverness, has 
appointed Rachel Craig as a 
property manager, taking its 
headcount in Aberdeen to 
five.

Based in the firm’s office on 
Rosemount Place, Ms Craig is 
responsible for a portfolio of 
1,300 properties over 50 sites.

Tom Faichnie and Melanie Gilmour

Aberdeen chartered accountants Hall Morrice LLP has 
launched a new corporate finance division as part of its 
strategy to prepare for the North-east’s economic recovery.

The independent firm has made two key appointments to 
lead the new team, which will largely focus on working with 
corporate entities and private equity houses seeking to 
invest in oilfield services companies.

Tom Faichnie has been appointed managing director with 
Hall Morrice Corporate Finance, while Melanie Gilmour 
takes up the post of manager. Both have come from RSM 
Aberdeen, where they specialised on deals activity within the 
energy sector.

Ian Plender (pictured) and Brian Rogan

Property consultancy CBRE has appointed Ian Plender to its 
national building consultancy team and he will be based in 
the firm’s Aberdeen office.

Ian has more than 10 years’ experience and in his new role 
he will cover all aspects of building consultancy such as 
acquisition surveys, dilapidations, project management and 
design for CBRE’s extensive range of local, national and 
international clients. 

Brian Rogan, head of rating in Scotland has relocated to the 
Aberdeen office to focus on assisting clients in the North-
east with the business rates revaluation appeal process.
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New 
Members

Advocacy Service Aberdeen
An independent advocacy service for people who live in Aberdeen, working 
with people using health and social work services.

Willowbank House 
Willowbank Road 
Aberdeen                             
AB11 6YG

T 01224 332314
E angela@advocacy.org.uk
W www.advocacy.org.uk
C Angela Forbes - manager
_
Ballater Business Association
A not-for-profit organisation acting as a networking and lobbying 
association on behalf of its members.  

Park House 
Anderson Road 
Ballater 
Aberdeenshire                            
AB35 5QW

T 07974 229381
E info@visitballater.com
W www.visitballater.com
C Michael Coletta - chair
_
Granite City Home Improvements
Starting off 10 years ago as a plumbing and heating company, the 
company has developed a retail arm - Granite City Home Improvements, 
with the setting up of a showroom that covers all aspects of home 
improvements such as bathrooms, kitchens, flooring, doors etc and an all 
trade’s installation service to compliment if required. Worcester Approved 
installers. Roca Inspira dealers.

The Arches 
South College Street 
Aberdeen                            
AB11 6LD

T 01224 485552
E info@granitecityhomeimprovements.co.uk
W www.granitecityhomeimprovements.co.uk
C Stuart Wilson – director
_
Makro Aberdeen
Wellington Circle 
Aberdeen                            
AB12 3QW

T 01224 489376
E paul.gillespie@makro.co.uk
W www.granitecityhomeimprovements.co.uk
C Paul Gillespie - area manager

Niall Hastie Photography
Provider of professional architectural, interior and commercial photography 
services.

567A Great Western Road 
Aberdeen                            
AB10 6PA

T 07971 630933
E niall@niallhastiephotography.com
W www.niallhastiephotography.com
C Niall Hastie - photographer
_
North Sea Power Solutions
Energy Specialists. 

Unit 3 
Clinterty Business Park 
Aberdeen                            
AB21 0TZ

T 01224 791638
E info@northseapowersolutions.com
W www.northseapowersolutions.com
C Graeme Harper - managing director
_
Quo Vadis Professionals Limited
QVP are International providers of written, audio, video and interactive 
materials for organisational and people performance growth. By enabling 
publication through these 4 channels via the web, QVP facilitate, support 
and enable learning and development. A team of highly experienced 
learning and development professionals has been brought together 
to develop and deliver a range of accredited programmes suited to 
international and local markets.

Cirrus Building 
6 International Avenue 
Dyce 
Aberdeen                            
AB21 0BH

T 01224 920037
E mandy@quovadispublications.com
W www.quovadispublications.com
C Mandy Harper – general manager

Welcome
to the Chamber
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