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AS THIS month’s Bulletin explores 
the topic of the ‘North-east’s 
Finest’ it is worth reflecting on 
why, with so much to celebrate 
here, we have this in-built 
tendency to negativity; to having 
a good moan; our glasses half 
empty.

It’s true, our region has suffered a 
shock over the last few years and 
many people and businesses have 
been affected. However, while times 
were good, we still found reasons 
to talk things down, simultaneously 
inviting inertia borne of complacency. 
Meantime other city regions in the 
UK and further afield were moving 
forward, re-inventing themselves, 
replacing old industry sectors, 
embracing culture, creating modern 
city centres where people wanted to 
be. And talking themselves up, often 
way beyond the reality of their offer. 

They did this because they had to. 
Their very futures depended on it.

These are critical moments for us. 
There are some emerging signs 
that we have seen the worst of the 
downturn and good momentum has 
been built towards our economic 
renaissance vision. If this is to continue 
and we are to deliver the legacy we 
want for future generations, there can 
be no slipping back into our old ways. 

We need to continue making brave 
decisions. We need to develop the 
next phase of infrastructure projects 
beyond the £5bn+ already committed. 
We need to attract people and 
organisations to bring investment, 
innovation, skills and jobs here. And to 
retain those we already have. 

In a highly competitive international 
space, if our targets are constantly 
hearing just how rubbish things are 
in Aberdeen, they will simply go 
elsewhere.

We need to celebrate all the things 
that already make this a great place 
to live, work, study, visit, invest and do 
business, while painting a clear picture 

of what the future could look like while 
making clear to the folk of the North-
east the consequences if we fail to 
deliver.

There is a way to do this and other 
European regions have shown us how 
image strategies and narratives have 
worked to make the wider economic 
development strategies they support 
deliver much more effectively.

Later this month we will welcome 
to Aberdeen Sir Howard Bernstein, 
Manchester City Council’s former chief 
executive whose economic leadership 
approach transformed his city region 
into the Northern Powerhouse. What 
learning can we take from him as 
he delivers a fascinating keynote 
presentation? (Tickets on sale now at 
the Chamber website!)

A recent IBP Citizens’ Panel revealed 
that 83% of those surveyed would be 
willing to promote the region, 26% 
‘totally willingly’ and 57% ‘to some 
extent’ so we need to play on this local 
pride, giving people the confidence 
and collateral to do so.

We all feel it for something in our lives. 
From family to football, from home to 
hobbies and from projects to places. 
I’m talking about passion and it’s time 
we showed it for our region. 

Go on. Give it a go! 

In addition to all the positive stories in 
this issue, you will find on the Chamber 
website a list of 50 fantastic facts 
about the region. Pass them on to 
someone. To a friend, colleague, 
your family, a business contact. Then 
they might do likewise. My (much 
younger) communications team tell 
me it’s called going viral!

A’thing’s abzolutely fine, 
thank you
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Premier
Partners

We thank our Premier Partners 
for their continued support of 
the Chamber

Want to learn more?
Contact Seona Shand, head of membership
T 01224 343929
E seona.shand@agcc.co.uk
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Travel & Tourism
Feature

“We now have a 
fabulous increase in 
the supply of rooms 
to suit everyone so 
people can come 
to Aberdeen or 
Aberdeenshire”
Andrew Martin,
Robert Gordon 
University

No reservations
ABERDEEN hoteliers are working together, 
and in collaboration with organisations 
across the North-east, to ensure the area 
can attract major events with thousands of 
spectators or delegates.

The 51 members of the Aberdeen Hotel 
Association have established a bed bank which 
means, for the first time, bids for conferences and 
exhibitions will be able to include a guaranteed 
number of beds over a range of rates.

Association chairman Gary Atkinson of the 
Carmelite Hotel, vice-chairmen Bill Burnett of the 
Holiday Inn West and Andrew Martin of Robert 
Gordon University, believe collaboration and 
“joined-up thinking” is key to selling the area as a 
tourism destination to international markets.

“That means joined up thinking by the hoteliers 
themselves,” said Bill. “We are working together 
now to produce that bed bank. We are natural 
competitors but have all thrown that aside on the 
basis that if we don’t join up and produce that 
bed bank then we just cannot attract certain key 
events to the city - we can’t be in the competitive 
environment to get certain events to come to us.”

The new £333m Aberdeen Exhibition and 
Conference Centre (AECC), scheduled to open 
in 2019, will provide a major boost in the drive to 
shift the economic focus of Aberdeen away from 
solely the oil and gas sector.

While Aberdeen has always been an extremely 
competitively priced weekend destination a lack 
of hotel rooms and oil industry demand made 
midweek stays extremely difficult.

However, with 2,500 new hotel beds in the past 
two years and a further 1,000 to be available 
within a year, that is no longer the case.

“We have grown our range of stock now. We 
didn’t used to have the capacity mid-week to 
tap into that leisure market. People traditionally 
visited Glasgow and Edinburgh and couldn’t get 
to Aberdeen - we are open for business now,” 
said Bill.

“Our members put roughly 20% of their stock 
into a bed bank and that enables the AECC, the 
council or anyone else, with our agreement and 
the right parameters, to go to the exhibition or 
conference organiser and guarantee a minimum 
number of rooms and also a rate range,” said 
Gary. 

“If someone is bidding to attract a 5,000, 6,000 
or 10,000 person conference into the city or 
region that is crucial when competing with 
the likes of Glasgow, Berlin and Barcelona. We 
need to work together and appear more as a 
destination and not just as the oil and gas capital 
of Europe.”

Andrew added: “We now have a fabulous 
increase in the supply of rooms to suit 
everyone so people can come to Aberdeen 
or Aberdeenshire and stay in budget 
accommodation right the way up through 
branded franchised operations to the five-star 
Marcliffe.

“We also have an economy which is reliant on 
leisure tourism so we can join up the greatest 
iconic leisure breaks. We have the Malt Whisky 
Trail on our doorstep which is the envy of the 
world, the Castle Trail, the capability to go 
walking, running and cycling in the best of fresh 
countryside and we are a Purple Flag city centre, 
one of the safest city centres in the UK.

“We can link that into the choice of 
accommodation from budget right the way up 
to luxury and that is a proposition we didn’t have 
before.”

“There is increase collaboration between 
Opportunity North East (ONE), Aberdeen 

Inspired, VisitAberdeenshire, both councils 
and the Chamber bringing the likes of the Tour 
Series cycling event, the Great Aberdeen Run 
and NUART - all key events which in the past we 
wouldn’t even have thought of,” said Gary.

“The ultimate is to have events 365 days a year 
but we have a growing number including the jazz 
festival, the comedy festival and the Christmas 
village which are becoming annual events.

“There has been a lot of planning over the past 
two years and we are now starting to see the 
results come to fruition. There is clearly a massive 
opportunity for the city and the region with the 
new AECC which will be managed by SMG, the 
UK’s biggest arena venue manager.

“We are confident that our collaboration with 
SMG, which has a tremendous track record, 
will result in an increase in activity and visitors 
coming into conferences, concerts - you name 
it - and SMG will also bring contacts and business 
from the other venues.”

Bill added: “We still have a challenge in the 
city and as a group of hoteliers and a tourism 
destination to sell ourselves but we are 
developing the facilities to meet the expectations 
of those markets.”

Andrew Martin, vice chairman, Aberdeen City 
and Shire Hotel Association
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Advertising Feature
Travel & Tourism

Locally-inspired menu endorsed 

by Aberdeen’s own “Kilted Chef”

Hoppy local flavours by homegrown brewery, BrewDog

Aberdeen International Airport is proud to present its brand 
new Northern Lights Executive Lounge. Boasting a wide 
selection of locally-sourced food and drink options and an 
Aberdeenshire-inspired décor, the new lounge is the perfect 
start to your journey.

Guests will enjoy a generous selection of tantalising treats that 
have been carefully selected from locally-renowned suppliers 
including an exclusive food menu endorsed by the 
award-winning “Kilted Chef”, Craig Wilson.

Need to quench your pre-flight 
thirst? Drinks on offer range from 
crisp hoppy favourites by 
Aberdeen-born BrewDog to a 
dedicated whisky wall featuring the 
best of Scotland’s favourite tipple. 

Watch planes take-off with panoramic airfield views.

Enjoy food and drink from Aberdeenshire’s best local suppliers.

Feel right at home with locally inspired features and décor.

Book the Northern Lights Executive Lounge now at:
aberdeenairport.com/northernlights

Lounge Features:

Exclusive early bird offer

Book at aberdeenairport.com/northernlights 

using code CHAMBER15 for 15% off lounge access.

Lounge food and drink partners

New Airport 
Lounge 
Now Open!

OFFERING a locally inspired, premium 
experience, Aberdeen International 
Airport welcomes you to the new 
Northern Lights Executive Lounge. 

Here at Aberdeen International Airport we 
are currently investing in a comprehensive 
transformation project that will, by completion in 
2019, see 90% of the terminal transformed and 
an impressive 50% increase in terminal space. The 
first phase of the project is now at completion 
with the launch of new arrivals facilities and our 
new Northern Lights Executive Lounge which 
opened to passengers on July 1.

The Northern Lights Executive Lounge takes its 
inspiration direct from Aberdeenshire with every 
corner being specifically designed to showcase 
the very best that the North-east region has to 
offer.

Guests are led to the lounge via state-of-the-art 
illuminations that light the staircase and access 
from the terminal’s existing departure lounge. 
Clear glass doors and the unmistakeable Northern 
Lights logo, lead to the welcoming reception area. 
The dark navy walls with dashes of gold sewn 
throughout bring warmth to the space whilst 
exuding a sense of calm and comfort and draw 
attention to the numerous features now on offer. 

When first entering the lounge, guests are 
met with an impressive whisky wall supplying 
a comprehensive and premium selection of 
Scotland’s national drink. This dedicated whisky 
wall, features over 50 varieties including Dalmore, 
Glenmorangie and Jura. Passengers can now 
choose from local craft beers by Aberdeenshire’s 
own BrewDog, a selection of gins by Gordon 
Castle Gin in Elgin, snacks from Huntly’s own 
Dean’s Shortbread; and a superbly crafted and 
locally sourced menu endorsed by the Kilted Chef, 
Craig Wilson, of Eat on the Green, Ellon. 

Guests can indulge in this impressive catalogue of 
local food and drink whilst enjoying unparalleled 
views of the airport’s busy runway. As, arguably 
the most striking feature of the Northern Lights 
Executive Lounge, the full width windows provide 
stunning, panoramic views of our airfield and 
runway and are, by far, the best seats in the house. 

The Northern Lights Executive Lounge is now 
available to book online at www.aberdeenairport/
northernlights. Passengers may also use the walk-
up service, accessing the lounge on day of travel, 
availability permitting. Adults: £25, Children: £15. 
Full lounge access eligibility information can be 
found on our dedicated lounge pages at   
www.aberdeenairport.com/lounges

The Northern Lights of 
Aberdeen International Airport
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Opinion
Schlumberger

What does your company do 
that others don’t?
As Scotland’s only internet telephony 
service provider (ITSP), we are a true 
voice-over internet protocol (VoIP) 
provider with network equipment 
in Edinburgh and London that we 
own and run ourselves. We’ve taken 
this a step further by securing our 
own telephone numbers directly 
from industry body Ofcom and 
recently connected into the UK’s ‘true 
telephone network’, Signalling System 
No.7, following an intensive 18-month 
process. In my view, it’s our dedication 
to quality and independence that has 
allowed us to continually move up the 
food chain.

How do you generate 
innovative thinking from 
within your company?
We have a small, efficient team 
managing over 1,000 business 
customers, which often means a lot of 
long hours and added responsibility. 
To ensure we’re all pulling in the same 
direction we hold weekly meetings 
to discuss idea generation and I have 
an open policy where anyone within 
the company can bring ideas forward 
which, if appropriate, can be tried 
and tested. We’ve also introduced 
something more commonly found 
in large software companies, where 
every member of staff is given two 
hours per day to focus on something 
creative that they’re passionate about. 
The idea is that by the end of the 
week each person will have had 10 
hours, and so on. They actually use 
this approach at Google, which is how 
Gmail was first developed.

What makes a good leader?
First and foremost you have to be a 
good listener but you also need to 
have the strength and courage to stick 
to an end solution. In my experience, 
if something is going to work then 

it usually feels right. When we first 
became an ITSP I knew straight away 
that it was the correct path for us but, 
of course, we still had to write the 
business plan and carry out all the 
necessary due diligence before I could 
be proved right.

If you could make one thing 
happen tomorrow that would 
benefit North-east Scotland, 
what would it be?
If the North-east of Scotland is 
serious about becoming a centre 
for excellence and an incubator for 
growing new enterprise ideas which, 
in turn, can feed back into the local 
economy, then we need greater 
engagement between the business 
community and other stakeholders. 
I recently spoke at an entrepreneur’s 
day at Ellon Academy – something we 
never had when I was at school – and 
it would be brilliant to see more of 
these kind of events, perhaps run in 
partnership with Elevator and other 
organisations.

What’s your favourite part of 
Aberdeen city or shire?
I consider myself very fortunate to 
live in Aberdeenshire where, within 
one hour’s drive, you can see and do 
almost anything and take part in any 
physical activity that you like. It really 
is one of the best places to live, work 
and do business. I’m very much an 
outdoors person and love nothing 
more than cycling, taking long walks 
and bushcraft – basically, a bit like Ray 
Mears; being alone in the woods and 
producing your own fire, shelter and 
food source.

Business lessons 
I’ve learned

Gavin Henry,
managing director,
SureVoIP

IF NECESSITY is the mother of 
invention, then the downturn 
has opened wide a window of 
opportunity to fast-track advances 
in digital technologies to positively 
transform what we do now and how 
we will act in the future. 

Automation, artificial intelligence (AI) 
and big data are not new for oil and 
gas; in fact, the groundwork started 
way back in the 1990s. However, 
a boom period and a culture of 
conservatism, which still exists to a 
degree in these tough times, meant 
the need didn’t spark the desire or 
commitment to capitalize on the 
benefits.

Manufacturing automation, in 
particular, has been with us for a long 
time but it has now taken leave of 
the factory, out of machines and into 
software systems. Today, devices are 
communicating in unprecedented 
ways. However, these operations 
only work because the processes are 
completely defined, all the inputs and 
outputs are controlled and humans are 
physically removed. 

Once we move to the offshore rig 
environment, the situation is very 
different as uncertainty caused by 
incomplete information of subsurface 
geology for example, behaviour 
of tools, weather, logistics, etc can 
mean it is difficult to build integrated, 
accurate and smart systems.

The advent of Bayesian systems now 
gives us a range of intelligent control 
methods to handle this uncertainty 
and the means to safely start the 
proper introduction of automation 
both on land and offshore. It is not 
just about moving iron, steel and 
operating tools but also managing 
the interpretation of data to provide 
meaningful and verifiable results.

Innovations in hardware and 
software are coming together and 
implementation is gaining pace. Rig 
mechanization has been around for 
some time, but true automation is 

now being deployed. We are also 
combining automation of the surface 
hardware with the downhole tools, 
giving unprecedented control and 
performance. The auto-driller is 
moving from surface weight control to 
downhole weight, automated tripping 
can now take account of the wellbore 
conditions to optimize speed for 
wellbore integrity. Field examples have 
highlighted how automation can lead 
to significantly faster drilling rates. We 
can drill-a-stand automatically and will 
soon be able to program a section and 
follow a formation.

Today, such technologies have 
reached a level of maturity that means 
we can really start to integrate them 
into a broad swathe of applications. 
The industry is now able to bring 
together the major subsystems of 
drilling operations, such as the bit, fluid 
system and bottomhole assembly. 
Integration brings significant value in 
helping operators lower their finding 
and development costs. In order to 
make a material impact on well cost, 
it is necessary to optimize the entire 
system. Next-generation drilling 
rig systems will bring together the 
capabilities and benefits of automation 
and mechanization through integration 
with  established drilling technologies 
and sub-systems.

Influential industry experts will come 
together at SPE Offshore Europe 2017 
as part of a panel discussion on New 
Technologies. They will look at the 
sourcing and adoption of new digital 
technologies, automation and most 
notably, will consider the relevance of 
‘manpower’ in this digital revolution.

The pace of development and 
deployment is accelerating and the 
industry has the chance to make 
similar progress to the automotive and 
aerospace sectors. The technology 
is there and it needs to be applied 
appropriately. Coming out of a 
downturn with an upbeat mindset 
is the best time to make the biggest 
impact.

David White,
SPE Offshore Europe 2017 executive 
committee member and senior 
technology advisor, Schlumberger

Disrupting and digitizing 
the oil and gas industry
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Award-winning venue 
the perfect destination 
for your next event

BUILT in 1881 on the site of the 
15th century Pitfodels Castle, 
Macdonald Norwood Hall Hotel 
boasts state-of-the-art meeting 
and conference facilities within 
walking distance of the hotel.

The venue, Aberdeen’s country house 
in the city, offers 73 luxury bedrooms 
surrounded by breathtaking Scottish 
scenery and a tranquil location – 
providing the perfect setting for 
business events and meetings
in the city.

Its proximity to the city centre, as well 
as several business parks, makes the 
hotel a popular choice for corporate 
events and team-building exercises, 
while recent bookings have covered a 
broad range of business sectors 
and geographies.

The hotel’s facilities can cater for 
between 10 and 200 delegates and 
provide the latest technology for all 
your business and communications 
needs in a range of elegant, 
comfortable meeting and function 
rooms with WiFi throughout.

In 2015, Macdonald Norwood Hall Hotel 
celebrated a hat-trick of prestigious 
honours as part of the Scottish Hotel 
Awards. The venue was named 
conference hotel of the year and 
wedding hotel of the year, while  
Kenny McMillan won executive chef  
of the year.

When dining with colleagues, the 
hotel’s acclaimed Tapestry Restaurant 

SET IN PEACEFUL COUNTRYSIDE, YET JUST TEN MINUTES’ DRIVE  
FROM ABERDEEN CITY CENTRE, OUR ELEGANT HOTEL IS THE PERFECT  
VENUE FOR DISTRACTION FREE MEETINGS, TEAM BUILDING ACTIVITIES  

OR AS A STUNNING SETTING FOR CORPORATE EVENTS. 

•	 Located	just	five	minutes	from	the	A90	with	free	parking
•	10	minutes	from	the	city	centre	and	Aberdeen	airport	 
	 only	20	minutes’	drive
•	Dedicated	conference	suite	with	meeting	capacity	 
	 for	up	to	250	delegates
•	11	flexible	meeting	rooms	with	free	and	unlimited	 
	 WiFi	throughout
•	Pitfodels	Suite	with	garden	views	for	events	up	to	350	guests
•	 73	elegant	bedrooms	offering	the	ultimate	in	comfort	
•	AA	Rosette	awarded	Tapestry	Restaurant	for	delegate	 
	 lunches	or	evening	dining

W W W.MACDONALDHOTELS .CO.UK /NORWOODHALL

AT MACDONALD NORWOOD HALL HOTEL

MEETINGS & CONFERENCES

Macdonald	Norwood	Hall	Hotel,	 
Garthdee	Road,	Aberdeen,	AB15	9FX

For	more	information,	call	0344 879 9192	or	 
email	conference@macdonald-hotels.co.uk

MACDONALD MEETINGS 
DAY DELEGATE RATE

FROM

24 HOUR DELEGATE RATE

FROM

£35.00

£140.00

per	delegate	inc.	VAT

per	delegate	inc.	VAT

29934_Norwood Conference A4 Advert AW.indd   1 07/07/2017   16:34

Advertising Feature
Travel & Tourism

features traditional Scottish décor 
alongside the finest locally-sourced 
produce and ingredients.

With two AA Rosettes, head chef Neil 
Ireland was runner up at Grampian 
Chef of the Year 2015 and serves 
only the finest ingredients, including 
Scottish reared beef and lamb, 
regionally sourced British pork and 
free-range chicken. 

Macdonald Norwood Hall Hotel has 
strengthened its senior management 
team with the appointment of two 
of the north-east industry’s most 
respected figures. It has welcomed 
Diane Paterson as director of sales 
and Caroline Thomas as standards 
and training manager to help drive the 
business forward. 

Established in 1990 by Donald 
Macdonald and colleagues, over the 
past 25 years Macdonald Hotels & 
Resorts has steadily and successfully 
expanded from its beginnings in 
Aberdeenshire to become the UK’s 
largest privately-owned hotel group.

Operating over 40 hotels across the 
UK, Ireland, Spain and Portugal and ten 
resorts throughout the UK and Spain, 
the group continues to invest and now 
employs over 4,000 staff and operates 
in excess of 4,500 hotel rooms.

For further information please contact 
Diane Paterson at info@norwood-hall.
co.uk or call 01224 868951.
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IN TWO years, ahead of Offshore 
Europe 2019, a new world 
class Aberdeen Exhibition & 
Conference Centre (AECC) will 
open at Bucksburn on the former 
site of the Rowett Research 
Institute.

The £333m facility is a vital part of 
Aberdeen City Council’s plan to grow 
the city’s economy and is expected to 
contribute an additional 4.5m visitors, 
£113m of visitor spend and £63m net 
GVA to the Scottish economy over the 
next decade.

Aberdeen City Council selected Henry 
Boot Developments (HBD) as its 
development partner and the main 
contractor is Robertson Construction.

The AECC will create 352 full-time-
equivalent permanent positions by its 
tenth year of operations and more than 
600 jobs at the peak of construction.

With conference halls and a 
subterranean multipurpose space, it will 
provide an exhibition space far greater 
than the current AECC, allowing it to 
compete nationally and internationally 
for new events.

Simply the best

Business & Leisure
Feature

The building was designed following 
discussions and input from industry 
experts and learning from similar 
facilities such as The Hydro in Glasgow.

It will have a maximum capacity of 
12,500 in the arena - or 10,000 for 
all-seated performances - which 
means opportunities to attract more 
international superstars to perform in 
the North-east will no longer be missed 
because the venue is too small. 

It will also ensure that Aberdeen can 
continue to host the ever-growing 
Offshore Europe event and attract 
other major exhibitions and showcases 
of that size. It will elevate Aberdeen 
into the top five of global competitor 
energy cities for conferences and 
exhibitions.

The ground floor concourse will 
have shops, bars and food units; and 
the club lounge, which will provide 
corporate entertainment, will be in the 
entrance area.

There will be a restaurant on the first 
floor and the 33,250sq m subterranean 
space below the main public square will 
function as a car park but will be able 
to convert into additional exhibition 

space for major events.

Accessibility was a key consideration 
in deciding its location and like many 
successful international conference and 
convention centres it sits close to the 
airport and a main arterial route – the 

new AWPR -  and is also near Dyce 
railway station. Visitors to the venue 
from outwith the area will therefore 
not necessarily have to travel through 
the city centre and it can be reached in 
minutes by those flying in for business 
or leisure.

It also has space to expand in the 
future should the need arise.

The new AECC – its name is under 
review – will be operated by world-
wide venue management company 
SMG which operates more than 240 

entertainment, sports, conference 
and exhibition venues across the US, 
Canada, Europe, South America and 
Asia.

The new exhibition and conference 
centre will have a multi-functional 
energy centre using local renewable 
resources and advanced technologies 
to produce an energy eco-system. 

The gas produced from waste will be 
fed into the combined cooling, heat 
and power (CCHP) plant to provide 
local heating, cooling and power. 

A 200-room four-star Hilton hotel with 
bars, restaurants, conference and spa 
facilities is integrated in the design and 
will connect to the AECC at ground 
floor concourse level and first floor 
conference suite level. The hotel will 
have two bars and restaurants, a spa, a 
gym and meeting facilities.

Across the public square from the 
AECC there will also be a 150 bed Aloft 
Hotel by Starwood which will form the 
next phase of construction. 

Aberdeen City Council leader councillor 
Jenny Laing said: “It’s wonderful to see 
how far work is progressing on site and 
the new AECC will be a huge boost to 

the city and the wider area.

“The new AECC will be a modern 
and purpose-built facility, designed 
to attract big names in entertainment 
to Aberdeen, along with more major 
international events and conferences.

“It’s creating more jobs for the area 
and will bring extra visitors which will 
provide a stable platform for the area’s 
sustainable economic growth."

Nick Harris, director for Scotland at 
Henry Boot Developments said: “Work 
on the new AECC is progressing well 
on site, with the steelwork for both the 
AECC itself and the adjoining hotel in 
the process of being erected, and the 
subterranean space really taking shape. 
It's wonderful to see the plans for this 
flagship project starting to become a 
reality.”

SMG

SMG operates more than 240 
entertainment, sports, conference 
and exhibition venues across the US, 
Canada, Europe, South America and 
Asia. The company operates more 
than 240 venues including high profile 
exhibition centres such as McCormick 
Place in Chicago and the Moscone 

Centre in San Francisco, as well as 
some of the UK’s largest venues 
including Manchester Arena, first direct 
Arena in Leeds, the Metro Radio Arena 
in Newcastle, and the NRG Centre 
in Houston, home to the Offshore 
Technology Conference.

The existing AECC

Aberdeen City Council approved the 
development framework for the current 
Bridge of Don site in October 2015. 
The proposals include the demolition 
of existing buildings and erection of 
a mixed use development to include 
residential, commercial and business 
use, a household waste recycling 
centre to replace the existing facility 
at Scotstown Road, and a “Park and 
Choose” facility with 999 spaces. 
Planning permission in principle has 
been granted for the plans, pending 
suitable arrangements to secure 
affordable housing and developer 
contributions relating to primary 
education, community facilities, sports 
and recreation, open space and the 
Strategic Transport Fund.  

It will have a maximum 
capacity of 12,500 
in the arena 
- or 10,000 for 
all-seated performances
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Members
News

AAB
Monthly opinion

IN THE past, business leaders and 
managers may have tried to deal with 
the majority of their issues internally, as 
asking for external assistance may have 
been perceived as a sign of potential 
weakness or lack of knowledge and 
insight in addition to being expensive 
and beyond the businesses means. 
In more recent times, reaching out to 
business advisors and consultants is 
much more widely accepted.  

In addition to perhaps a smarter 
approach to ‘demand’, business 
advisory firms have become much 
smarter in tailoring the ‘supply’ of 
advice available. It may well have been 
that a decade ago, consultants with 
permanent frowns chiselled into their 
foreheads were brought in to give you 
a hard-line on why you weren’t a good 
enough manager. The consultants of 
those days are long gone and have 
been replaced with a new breed who 
care about your needs, are there to 
support you, and fully understand that, 
to survive and prosper, they need to 
add value to your business. 

What makes consultants appealing? 

Once thought to be expensive 
contractors, consultants are now 
recognised as a cost-effective way of 
dealing with your business’ issues. With 
most consultants available as and when 
they are required, there is no longer a 
need for companies to permanently 
employ all specialisms. Instead, one 
may only need to hire a consultant for a 
set time or on a project by project basis 
and the ad hoc nature of the service 
means there is no need for sleepless 
nights over redundancy conversations 
when the particular project is complete. 

Consultants provide an external 
viewpoint and a plethora of experience 
to draw on to give you the advice 
required to help you make better 
informed and commercial decisions.

Why use a consultant?

There is a reason the libraries of every 
business school are lined with 20th 
century textbooks. In the 21st century 
and the ever increasing speed of 
business change, there are no longer 
such things as ‘textbook problems’, 
each hurdle incurred by businesses 
are now as unique as the fingerprints 
of their employees. Thus, businesses 
require specialists who can expose the 
problems faced by businesses and help 
create a bespoke solution. Consultants 
should be used to fulfil this role, deliver 
value and share the pride you take in 
your business. 

With all of the potential changes 
looming in the UK economy, 
management have little time to focus 
on additional projects. This is where 
consultants come in, charge your 
consultants to use their experience 
and do some of this thinking for you to 
optimise your business solutions. They 
can also take on a project management 
role, allowing management and staff 
to formulate a plan to achieve business 
goals, providing challenge where 
appropriate, and encouraging you to 
look ahead every so often. 

While consultants used to be regarded 
as an unnecessary expense, if procured 
and managed effectively we could 
no longer imagine the business world 
without them. 

By Alasdair Green, 
senior manager, Anderson 
Anderson & Brown LLP
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Teasmith tops for FortyTwo
BRAND agency FortyTwo Studio, based in Aberdeen, has been named as the 
Design Craft category winner at the 2017 Scottish Design Awards.
The award win was in recognition of FortyTwo’s design work with Teasmith 
Spirits Co for the launch of The Teasmith gin - Scotland’s first premium gin 
distilled with hand-picked tea.

As brand partner, FortyTwo Studio worked closely with founders Nick and 
Emma Smalley to create and deliver full brand creation and strategy including 
the creation of custom typeface, premium bespoke packaging, along with a 
ecommerce website, supporting digital content and hand-finished wooden point 
of sale material made from sustainable Scottish Ash.

The award caps a year of company milestones, with highlights including one 
gold and three platinum awards at the International MarCom Awards, as well as 
securing new contracts totalling more than £240,000. A number of these wins 
were in the food and drink industries, signifying a rapidly developing specialism 
in that sector.

—
Diversity acquisition for Pinsent Masons

INTERNATIONAL law firm Pinsent Masons has announced its acquisition 
of Brook Graham, a market-leading diversity and inclusion (D&I) consulting 
company.

The acquisition will enable Brook Graham, which specialises in the strategic 
management of D&I in global companies, to expand into new sectors and 
territories powered by the reach of Pinsent Masons' international, sector-focused 
presence.

By joining forces in this way, Pinsent Masons and Brook Graham will offer a more 
holistic approach to developing commercially and legally sustainable solutions 
for creating more diverse and inclusive workplaces.

—
Top building standards team

ABERDEENSHIRE Council’s building standards team has been recognised as 
one of the top three in the country.

The team received the Award for National Building Standards Performance 
Excellence from the Scottish Government’s Building Standards Division (BSD).

It was presented in Aberdeen by Linda Stewart of the BSD on behalf of the 
Scottish Government at the 41st annual general meeting of Local Authority 
Building Standards Scotland (LABSS).

The body represents Scotland’s 32 councils on Building Standards matters.

FortyTwo Studio staff

16 17

| A
U

G
U

S
T 

20
17



Opinion
Glen Tanar

Quality - 
North-east style
by William Lippe, managing director, Lippe Architects

THERE is no doubt that 
when someone mentions 
the North-east’s finest, 
I consider first, images 
of the exceptional 
food and drink being 
produced within the 
radius of Aberdeenshire. 
It stems from some of 
the best raw materials: 
the vegetables, fruit and 
grain, in particular, barley 

and wheat; and prime livestock emanating from our 
impressive farms and breeders who are passionate 
about producing the best.

These raw products have established companies renowned 
the world over, and particularly the whisky industry as a 
major exporter, generating millions for the economy.  More 
recently, gin distillers are springing up, reinforcing our ability 
to keep striving ahead and delivering great ideas that keep in 
tune with what the consumer wants.

To produce the finest, farmers, distillers and local businesses 
have invested heavily in their buildings, all of which are 
functional, create a good working environment and ensure 
they project the correct image in marketing their produce. 
We are proud to have been involved in the concept and 
design of many of these throughout the North-east and 
beyond. 

With an uncertain future, we, as a small country, will find it 
essential to continue to invest in the food and drink sectors, 
working with the various government departments to 
provide income streams for the economy at home and 
abroad, and supporting new ideas with funding and planning 
policies that encourage diversity and entrepreneurialism.

We do indeed produce the finest in the North-east. For me, 
there is nothing more satisfying that visiting a tidy, well kept 
farm, with clean yards and well maintained buildings – it tells 
you much about the care they take in providing our ‘larder’.

WITH so many people searching 
to improve their quality of life, we 
have a secret to share. Travel along 
Royal Deeside towards the majestic 
Cairngorms National Park and a 
couple of miles west of Aboyne, you 
will find Glen Tanar Estate. Victorian 
industrialist, William Cunliffe Brooks, 
recognised the beauty and natural 
resources of the area spending his 
fortune to build a model estate. The 
magnificent landscape, forests, river 
and wildlife also attracted George 
Coats to buy Glen Tanar in 1905. I 
have lived on Glen Tanar with my 
husband Michael since the late 1980’s. 
He is the fourth generation of his 
family to live at Glen Tanar.   

Diversification is the latest buzz word 
but what does it really mean for us? Our 
business has evolved and grown to meet the 
changing demands of our customers, whilst 
working with our resources and environment. 
Long ago the deer were stalked by house 
guests, now international guests come 
back time and time again from Europe and 
the USA to enjoy a unique red deer and 
roe stalking experience. Many fishers from 
various countries in northern Europe have 
returned year after year to fish for salmon 
and sea trout on the River Dee. While the 
sport may seem like the main draw, these 
visitors often come with family and want to 
experience and enjoy the classic products of 
Scotland, whisky, castles, golf and   
stunning landscapes.  

With the magnificent Victorian Ballroom as 
a venue and nine luxury holidays cottages 
on Glen Tanar, many of our guests stay with 
us, but others prefer to stay in local hotels 
and B&B’s. Room to breathe and stretch 
your legs, good quality local food in the 
restaurants and most of all authentic local 
hospitality keep them coming back year on 
year. Our keepers and ghillies regale stories 
and experiences shared with our guests. 
Our events team help guests to celebrate 
important milestones in their lives.

Trends change and we have to be inventive 
and competitive. Walking, mountain biking 
and riding through the National Nature 
Reserve are ever popular activities for many 
locals and visitors alike. We have also opened 
up to new markets with some success. For 
a more sedate experience of the remote 
parts of the estate, we offer Land Rover 
tours with an experienced guide. Night time 
experiences to marvel at our dark skies or 
stalking deer in the rut with cameras can 
be an alternative twist on tradition. Gaining 
licences to set up hides allow keen wildlife 
photographers to photograph the shy 
merlin, golden eagles or the osprey from a 
safe distance.  

A warning though, too much diversification 
can stretch resources, staff time and expose 
conflicts of interest. Each new idea and 
we have many of them, has to be carefully 
researched, costed and checked to make 
sure it doesn’t upset the balance of the 
estate. By working with nature and treading 
lightly, a sensitive approach maximises 
opportunities and experiences for all.

A model of excellence

by Claire Bruce,
owner,
Glen Tanar Estate

Advertising Feature
Opinion
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World Host
Feature

FOR many visitors to Aberdeen 
the first local they speak to after 
arriving at the airport, railway or 
bus station will be a taxi driver.

It can take just seconds to create 
a good impression, although 
much longer to reverse a bad first 
impression, so how the taxi driver 
greets that customer can play a major 
role in “selling” the Granite City.

For many visitors that greeting should 
be world-class because Aberdeen 
Taxis is now a “WorldHost” accredited 
organisation with more than half of 
its drivers having undertaken the 
same training which has been used 
to ensure the highest standards of 
customer service at events like the 
London Olympics, the Glasgow 
Commonwealth Games and the British 
Open.

Almost 500 Aberdeen City Council 
staff have so far been awarded 
WorldHost status.

They include city wardens, librarians, 
countryside rangers, bereavement 

services and reception and service 
centre staff.

The council is working towards 
achieving WorldHost Recognised 
Business status which is awarded to 
businesses which have trained 50% or 
more of their front line staff and signed 
a commitment to delivering excellent 
customer service.

Aberdeen Maritime Museum, several 
libraries and the Aberdeen Exhibition 
and Conference Centre are already 
WorldHost recognised businesses.

Aberdeen City Council leader Jenny 
Laing said: "We are passionate about 
service standards and are incredibly 
proud for our staff to have achieved 
WorldHost accreditation.

"When our customers see the 
WorldHost logo displayed, they'll know 
that we have made a commitment to 
delivering an exceptional experience 
for them. Not only does this generate 
a positive buzz about the service we 
offer, it helps to promote Aberdeen 
as a friendly and welcoming tourist 
destination.”

Gavin Johnston, chief executive of 
Aberdeen Taxis and Inverness Taxis, 
said he decided to encourage his 200 
drivers in the two cities to undergo the 
training about a year ago.

“We have invested a lot in technology 
and payment systems – we take credit 
cards in the car and customers can 
book online as well as obviously by 
phone, they can get a quote online and 
we felt all that doesn’t really work if the 
driver doesn’t do his or her bit to make 
sure the experience is a memorable 
one.

“We were keen for our drivers to be 
on board with everything we wanted 
to do and decided to embark on 
WorldHost to raise our standard of 
customer service to ensure we have 
a good reputation and keep our 
customers happy to secure repeat 
business.”

He said that all new drivers joining the 
company now must agree to undergo 
the training which has proved very 
popular and there had been some 
drivers who had applied to join the 

Driving up standards
company because of its philosophy.

“The first thing the drivers learn is to 
treat all the customers in the same 
way,” he said.

“All drivers are in branded clothing so 
they are easily identifiable and they are 
armed with name boards to make sure 
they find their customers and they 
greet them, help with their luggage or 
bags and engage in conversation.

“Their cars are cleaned and checked 
regularly and are always in first-class 
condition.

“They are advised not to get into 
any conversations about politics or 
religion and are told how to engage 
with the customer by opening up 
a conversation about the weather 
or whether a person has travelled 
to the North-east for business or 
leisure. The drivers are briefed on 
where the distilleries, castles and 
other tourist attractions are. They can 
recommend a restaurant, bar or a live 
entertainment venue and they make 
themselves available for questions 

“The drivers are 
briefed on where the 
distilleries, castles 
and other tourist 
attractions are. They 
can recommend a 
restaurant, bar or a 
live entertainment 
venue ”
Gavin Johnston,
chief executive,
Aberdeen Taxis 
and Inverness Taxis

Gavin Johnston, chief executive, 
Aberdeen Taxis and Inverness Taxis

- if the visitor wants to engage in 
conversation. Some don’t and the 
drivers know how to recognise that.

“Some people are on business and 
want to work away in the back of the 
car so if the driver receives only a brief 
reply to the initial conversation they 
know that’s all they need to say.

“We send texts out daily to our 
customers to ask how our service was 
and whether there is anything we can 
do to improve and the feedback about 
the drivers has been tremendous, 
really positive. We are ultimately 
aiming for 100% and for anyone joining 
the company one of the conditions 
is that they will eventually achieve 
WorldHost.

“It’s something I would certainly 
recommend and I hope more and 
more organisations come on board to 
improve the visitor experience.”

The Maritime Museum and AECC are already WorldHost businesses
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Opinion
Jo Robinson

Member 
News

WE COUNT ourselves lucky here in 
the North-east to be surrounded by 
the finest things – the finest people, 
city, coastline, scenery, nature and 
attractions – 81 to be precise.

According to Glasgow’s Moffat Centre visitor 
barometer figures, Aberdeen and Grampian 
boasts an incredible 81 visitor attractions – 
the region with the most in Scotland. Greater 
Glasgow is second, with 74 attractions.

In the first quarter of 2017, 489,845 people 
visited these 81 attractions, compared to 
418,191 in the same period in 2016 – a rise 
of 17.1%. But what makes Aberdeen and 
Grampian the finest region for its visitors?

As well as the many top-class golf courses 
and distilleries the area has an abundance 
of historic and cultural attractions, including 
The Gordon Highlanders Museum - the 
only VisitScotland 5-Star Quality Assured 
(QA) attraction in Aberdeen, which tells the 
extraordinary 200-year story of ‘the Finest 
Regiment in the World’; and Aberdeen 
Maritime Museum, which explores the city’s 
long relationship with the sea. We also have 
Duthie Park, Scotland’s third most visited 
gardens, and the David Welch Winter 
Gardens – one of the largest indoor gardens 
in Europe.

In Aberdeenshire, visitors can take a tour 
of the fantastic 4-Star Peterhead Prison 
Museum, enjoy Scotland’s Castle Trail, 
which includes Balmoral, Kinnaird Head and 
Dunnottar castles on our doorstep. In Moray 
Speyside we have the Malt Whisky Trail and 
heavyweights such as Johnstons of Elgin. 

But to avoid becoming complacent about 
the strength of our tourism assets, and as a 
result of feedback from the tourism industry, 
we recently undertook a comprehensive 

review of our Visitor Attraction QA scheme, 
in partnership with the visitor attraction 
sector.

Consultation, idea generation, development 
and rigorous testing has been carried out 
over the past two years, with significant 
input from the Association of Scottish Visitor 
Attractions (ASVA), Historic Environment 
Scotland and other partners. The review 
brings the scheme up-to-date and in-line 
with visitors’ current needs and expectations, 
as well as the needs and ambitions of 
scheme participants. 

Our unique partnership with industry 
has resulted in the scheme providing a 
truly accurate assessment of the visitor 
experience, helping businesses identify 
areas of strength and weakness within their 
visitor experience offering. The scheme 
continues to be quality-based and focuses 
on improving the quality of the entire visitor 
experience - from planning to doing.

This research and its resulting improvements 
are vitally important if we want the North-
east to continue to be the finest. According 
to VisitScotland’s Visitor Survey 2015/16, 
over 1.3m overnight visitors to Aberdeen and 
Aberdeenshire in 2015 spent £421m in total. 
These statistics also tell us that almost a fifth 
(19%) of visitors to the region had come to 
visit a particular attraction, compared to the 
national average of only 9%.

As an industry, we must work together to 
ensure we continue learning, improving and 
most importantly, delivering a high quality 
customer experience to visitors and locals 
alike.

For more information, visit www.visitscotland.
org

by Jo Robinson,
regional director,
VisitScotland

Rules of attraction

Don’t settle for Table D’Hote or Set Menus only A La Carte! 
Stewart Spence, Owner

The Marcliffe Hotel, Spa and Restaurant North Deeside Road, Pitfodels, Aberdeen AB15 9YA   
T 01224 861000   E enquiries@marcliffe.com

One or Two Night 
A La Carte Breaks 2017
Includes bed, breakfast and A La Carte Dinner

No Set Menus, only our Full A La Carte
No Extras, No Service Charge Here!

Look at our A La Carte Menu at - 
www.marcliffe.com/cuisine

Available Sunday - Sunday
Executive Single £175  Double £235
Deluxe Single £195  Double £255
Junior Single £225  Double £295

Stay night before or after for 
£80 Bed and Breakfast

AAB Wealth has doubled its assets under management over the last 12 months.

The firm, which specialises in providing an all-round wealth management service, 
including an integrated tax offering, completed £100m of new business in the past 
year, taking the total of the firm’s assets under management to over £200m.

Other sizeable growth statistics for the firm during that period include an increase 
in client numbers of 25% and a rise in average client funds by 28%.

This growth can be attributed to a number of developments within the AAB 
Wealth team. Not only has the team increased by 50% in size from 10 to 15 but the 
firm has invested heavily in talent at all levels, with two additional members of the 
team becoming chartered financial planners within the last 12 months. 

Frank Morton, director of wealth services, said: “The growth we have achieved 
in this last year has been outstanding and has been driven by client demand 
alongside our internal focus on developing talented people. With a healthy 
pipeline of new business opportunities, we look forward to seeing what the next 
year has to bring and to continuing to enhance our service offering to meet our 
clients’ needs.”

AAB Wealth breaks £200m barrier 

Frank Morton, director, AAB Wealth

2222

| A
U

G
U

S
T 

20
17

O
PI

N
IO

N

| A
U

G
U

S
T 

20
17

N
E

W
S

23



Vanguard Update Members
News

Lucky 13
THERE were 13 winners at the fifth annual Trades 
Awards, sponsored by Stewart Milne Group, which 
celebrate and reward excellence within the North-
east trades and construction industry.
This year’s special award for Outstanding 
Contribution went to Gordon Gerrie of Scotia 
Homes, for his dedication and commitment to 
apprentices and those entering the construction 
industry across the past 40 years.
The other winners were: Home/Building 
Improvement – Interior, sponsored by Flexistore 
- Hyve Architects; Home/Building Improvement 
– Exterior, sponsored by WM Donald – joint winners MB Landscapes and MCK Construction; 
Tradesperson of the Year, sponsored by The Evening Express - Keith Murray, WM Donald; Excellence 
in Health & Safety,  sponsored by Safety Scotland  - Stewart Milne Group; Young Surveyor of the 
Year, sponsored by Royal Institute of Chartered Surveyors – Stephen MacPhail, CALA Homes: Site 
Manager of the Year, sponsored by CALA Homes – Allan Barclay, Barratt Homes; Outstanding 
Customer Service, sponsored by AD Heating  - Barratt Homes; Best New Business, sponsored by 
Thorpe Molloy - John Willox Kitchen Design;  Apprentice of the Year, sponsored by Scotia Homes – 
Luke Robinson, Aircon Scotland; Trades Innovation, sponsored by The Seven Incorporated Trades of 
Aberdeen - Granite City Ceilings; Best Trades Business, 0-10 Employees, sponsored by Revive The 
Finish - Hyve Architects; Best Trades Business, 11+ Employees, sponsored by Richard Irvin Energy 
Solutions - WM Donald.

—
Scholarships for data management course

A PIONEERING course in petroleum data management at Robert Gordon University (RGU) has 
proved to be so successful in its first year that Common Data Access (CDA) is offering two industry-
funded scholarships for the second cohort of students.
The oil and gas industry continues to be a major provider of energy and employment globally and 
needs fresh talent to maximise current and future opportunities. In response to these industry needs, 
RGU and CDA, a subsidiary of Oil & Gas UK, jointly developed a Graduate Certificate in Petroleum 
Data Management specifically for the energy industry.
The online distance learning course, which will begin in late September, will develop students’ 
understanding of subsurface exploration and production data management and recognise its 
importance to upstream oil and gas businesses.
It provides flexible entry to an education in the field of petroleum data management and has been 
designed as an access route for those with relevant work experience in the energy sector who do not 
currently have the necessary qualifications in this area.
Jo Royle, head of the School of Creative and Cultural Business, said: “We have been delighted with 
the success of the first cohort of the Graduate Certificate PDM. Feedback tells us that the course 
has been well received by students and employers. Students can use their new knowledge to better 
understand customer needs which translates into real business value.
“It is therefore fantastic news that CDA is offering two fully funded scholarship places for the 
2017/2018 intake. The overall objective of course remains the same, which is to support the industry 
by providing it with a steady stream of qualified data managers with specific knowledge of the 
subsurface environment.”

THE man who changed the 
face of Manchester, securing 
an extraordinary series 
of breakthroughs which 
transformed the city into the 
northern powerhouse it is today, 
will be sharing his insights during 
an exclusive visit to Aberdeen 
later this month.

Sir Howard Bernstein, former chief 
executive of Manchester City Council 
and power broker whose rise from 
junior clerk to town hall boss has 
become legendary, is credited with the 
area’s rebirth following the 1996 IRA 
bomb.

Responsible for setting development 
goals and encouraging investment, Sir 
Howard championed the Metrolink, 
brought the 2002 Commonwealth 
Games to the city and supported 
the creation of new areas and 
buildings such as the Bridgewater 
Hall, the Manchester Velodrome, 
the Manchester Arena, the City of 
Manchester Stadium and the Sportcity 
district in east Manchester, which is still 
growing. 

In 2003, Manchester City Council 
under Bernstein's civic leadership won 
the RIBA Client of the Year for various 

projects such the City of Manchester 
Stadium and Urbis - the only time a 
local government authority has won 
the award.

As part of the Vanguard project, Sir 
Howard will be telling the story of what 
he helped achieve and how it was 
done at an event at the International 
School of Aberdeen on August 31.
Vanguard aims to have a direct 
positive impact on Aberdeen City and 
Aberdeenshire across the next two to 
five years, building on the momentum 
created by a range of public and 
private sector investment projects 
valued in excess of £5bn which are 
either planned or already underway in 
the region.

“Manchester’s rejuvenation set the 
bar in terms of creating a modern city 
centre where people want to be and 
Sir Howard can provide much in the 
way of advice for us to consider as we 
look to shape the future of our region,” 
said Aberdeen & Grampian Chamber 
of Commerce chief executive Russell 
Borthwick.

“The Chamber is committed to 
working with partners to create a 
buoyant and diversified economy 
for North-east Scotland and our 
Vanguard initiative with Shell UK aims 

An evening with Sir Howard Bernstein
to make good things happen in the 
region that otherwise, would not. 
Sir Howard’s visit provides a unique 
opportunity to hear what needs to be 
done to secure success.

“The reality is that these are critical 
moments for our area. There are some 
emerging signs of an economic upturn 
but the momentum we have created 
must be continued. If we are to 
deliver the legacy we want for future 
generations, there can be no slipping 
back into complacency.
“I would encourage anyone with an 
interest in creating and delivering a 
positive future for North-east Scotland 
to join us in learning from Sir Howard’s 
example.”

August 31, 2017

6.00pm – drinks on arrival
6.20pm – presentation and Q&A
7.30pm – networking reception                                  
                 and canapes

The Queen Elizabeth Theatre,  
International School of Aberdeen, 
North Deeside Road, Cults, 
AB15 9PN

Member rate: £50 + VAT
Non Member Rate: £75 +VAT

Email events@agcc.co.uk to book. 
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Sport & Leisure
Feature

THE North-east can now boast one of 
the finest sport and exercise facilities 
in the UK alongside the upgraded Chris 
Anderson Stadium (formerly Linksfield) in 
Aberdeen where some of the area’s best 
athletes have been nurtured over almost 
80 years.

Aberdeen Sports Village (ASV) opened in 2009 
following a £28m investment and five years later 
a further £22m was raised to complete a world-
class aquatics centre. It is hoped that in the future 
additional facilities can be added.

ASV is helping to produce some of Scotland’s 
best athletes like Olympic swimming medalist 
Hannah Miley and Scottish trail running champion 
Kyle Greig, a health and fitness manager   
at the centre.

ASV is now classed as a Performance Centre 
by Scottish Swimming and it was recently 
announced that a University of Aberdeen 
Performance Swimming programme (UOAPS) 
had been formed, headed by Patrick Miley, 
Hannah’s father and coach. A Diving Talent ID 
programme, in association with Active Schools, 
has identified 60 youngsters out of 2,000 who 
were assessed and they are now training to train 
to hopefully be the diving stars of the future.

However, the local community is at the heart of 
its operations and it is a facility where the very 
young to the “evergreens,” young at heart over-

60s, can enjoy a whole range of health   
benefitting activities.

ASV is also a major contributor to the local 
economy. This year alone it is expected to bring 
more than £2m into the local economy, hosting 
four national and international competitions.

More than 200 events are held annually at 
the venue and this year they have included 
the Scottish National Age Groups Swimming 
Championships (SNAGS) which drew around 
1,000 competitors from 90 Scottish clubs with a 
£1m economic benefit.

Other events this year have included Netball 
Europe in which eight national and international 
teams competed in a near sell-out series of 
matches, the British Masters and Senior Age 
Group Swimming Championships which attracted 
more than 800 competitors; and the Scottish 
National Open Swimming Championship in  
which more than 300 current and future   
champions competed.

ASV regularly hosts regional and national athletics 
events and is increasingly attracting training 
camps in swimming and diving from around 
the UK and Europe which also boost the local 
economy.

In addition, a significant number of student sport 
events are held at the venue, and it holds over 100 
exercise classes and groups every week.

Gold class
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Advertising Feature
Sport Aberdeen

ASV is a charity and the result of a joint venture 
by funding partners the University of Aberdeen, 
Aberdeen City Council and sportscotland and has 
received several industry and business accolades.

It has also smashed through its initial financial and 
business plan targets.

Its opening membership target was 2,500 
however that figure quickly excelled, peaking at 
10,000 members, ASV now welcomes 85,000 
visitors monthly.

The initial projection was that it would require 45 
employees to run the facilities but now has more 
than 300 including 30-40 volunteers. Because of 
its excellent staff retention it has achieved a gold 
award for commitment to staff from Investors in 
People, placing it in the top 7% of businesses.

The number of corporate clients has quadrupled 
to 12 since 2009 and the number of commercial 
advertising and sponsorship clients has gone from 
three to 49 over the same period.

THERE is substantial evidence to support claims 
that maintaining a healthy and active lifestyle 
can hugely benefit both body and mind, which 
ultimately affects our day to day lives. As many 
of us spend a sizable chunk of our time at the 
workplace it is important to get that work-health 
balance right.  

Physically active workers take 27% less sick days, while it 
is estimated that sickness absence costs UK employers 
£9bn per year. Time spent maintaining an active lifestyle is 
time well invested. It could even help us excel in our jobs as 
our brain benefits from routine exercise. It’s why a growing 
number of employers are taking the health and activity of 
their employees seriously.  

Sport Aberdeen has designed a programme to improve the 
health and wellbeing of employees. The Active Workforce 
programme has been developed to meet recommendations 
outlined by leading health professionals in the North-
east. The initiative works towards developing a tailored 

programme, highlighting the health benefits that come 
with an active lifestyle, while implementing on and off-site 
activities. This move towards a healthy work ethos can 
include subsidised memberships for employees and families, 
a minimum of two hours of free activity classes on site, on-
site health checks and presentations from Sport Aberdeen 
biannually, to name a few. 

Research by PricewaterhouseCoopers (PwC) found that employee 
health programmes could help to increase job satisfaction and 
reduce staff turnover by 10 – 25%.

The average number of days lost due to sickness and injury in 2016 
was 4.3 days per employee, accounting for 137.3 million lost working 
days across Great Britain (ONS 2016).

The programme has been developed to meet recommendations 
as outlined in NICE Guidance on workplace health, the joint DWP, 
DoH and HSE strategy for the health and wellbeing of working age 
population, Dame Carol Black’s Review and the Boorman Report. 

An active workforce is a healthy workforce 
Duncan Sinclair, chief executive officer ASV, said: 
“Aberdeen Sports Village is putting Aberdeen 
on the map when it comes to sports provision in 
Scotland. Our facilities are second to none, and 
our staff, with their extensive experience and 
dedication, mean that everyone can achieve their 
goals – be it medal-winning performance or a 
small improvement in health and fitness.

“The events we have held this year have proven 
that ASV competes against the biggest facilities 
in the UK for competitions, and our new 
performance programmes will undoubtedly lead 
to more world-class athletes. Everyone who visits 
ASV is impressed with our wide range of sporting 
opportunities and we will continue to improve and 
encourage more members and visitors alike.”
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Advertising Feature
Beach Ballroom

From large-scale conferences and product shows to small 
meetings and interviews, the Beach Ballroom is the perfect 

venue for you and your business:

Meetings, Conferences, Training

• Five meeting rooms to choose from
• All sizes of groups catered for
• Fantastic beach location near Aberdeen 

city centre
• Free parking in the surrounding area
• Great service
• Unique and inspiring venue

Beach Ballroom 
B u s i n e s s

There’s more to the Beach Ballroom . . .
beachballroom.com  l  01224 647647

BB Business A4 ad.indd   1 26/06/2017   11:55

Conveniently located just minutes from Aberdeen 
city centre, the Beach Ballroom is the perfect 
venue for you and your business.

The Beach Ballroom is more than just the 
Main Ballroom, it is also home to four other 
function rooms; the Star Ballroom, Promenade 
room, Northern Lights room and also a small 
Boardroom. This makes it possible to cater for 
nearly any kind of event, be it a large exhibition, 
conference, important meeting, grand wedding, 
retirement party, charity ball or boxing match, an 
event at the Beach Ballroom is always unique and 
special.

The Main Ballroom is the flagship room. This 
art-deco ballroom is ideal for large events and 
exhibitions comfortably accommodating between 
200 -1,000 delegates. The self-contained Star 
Ballroom is ideal for 60 -150 delegates and offers 
panoramic views over the beach. 

The Wedgewood style Northern Lights room is 
perfect for groups of 50-100 and the Promenade 
room suits groups of 20-50. Both rooms have sea 

views and are ideal for training events. For small 
groups and meetings there is the Boardroom. This 
room holds up to 12 guests and has a separate 
area for refreshments. 

Over the last ten years the Beach Ballroom 
has had major refurbishments to ensure it 
continues to look amazing. This has included the 
replacement of the dance floor and carpets, the 
upgrading of the toilets, cloakroom and other 
public areas. There is now a larger lower foyer and 
a new lounge bar and all the meeting rooms have 
been redesigned and redecorated. 

Our customers are often amazed when they 
visit the Beach Ballroom. They have discovered 
a venue so close to the centre of Aberdeen, with 
fantastic views of the beach and they feel like they 
are a million miles away from the hustle and bustle 
of the city.

For more information or to arrange a viewing 
of any of our rooms please contact us on 01224 
647647 or visit www.beachballroom.com

All singing, all dancing
THE Beach Ballroom is a unique multi-purpose venue by Aberdeen Beach. Since it first 
opened its doors in 1929 the Beach Ballroom has been creating memorable moments 
its entire lifetime.
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Innovation
Feature

OUR water supplies are under 
pressure like never before.

Throughout the 20th century, oil was 
the essential commodity on which the 
world’s fortunes revolved. Now experts 
predict that two thirds of the globe will 
suffer from moderate to severe water 
shortages as soon as 2025.

This terrifying 21st century scenario has 
spurred the growth of an innovative 
company which is dedicated to 
treating, recycling and generating 
water. In an unassuming corner of 
Aberdeenshire, an environmental 
technology revolution centred on this 
very issue is underway.

Grant Leslie and John Jones founded 
SEM Energy Group in 2016 and since 
then have brought to market a unique 
water-generating system in conjunction 
with ENREN Technologies, which they 
named H2OPE.

They recently presented an overview 
of H2OPE to the United Nations. They 
also spoke about the technology at the 
4th Istanbul International Water Forum, 
an event focused on raising awareness 

and sharing global intelligence on the 
issues of effective water management.

The whole system fits into two 
standard 20ft x 8ft stacked shipping 
containers and is electrically driven, 
consuming just 30kWh of power. It 
has been designed with the agriculture 
industry in mind.

“Farmers have been putting slurry 
back onto the land for a long time. This 
pollutes the environment and could 
also lead to serious consequences for 
the water table,” said John.

“H2OPE is delivered directly to the 
farm where it consumes the slurry 
and extracts the water, which makes 
up roughly 80% of the mix. It is 
then purified before emerging as 
pharmaceutically-clean water that 
is toxin free and can be used for any 
number of purposes,” added John.

“The ability to generate clean water 
suitable for drinking without the use 
of chemicals or microbeads is hugely 
significant.

“At the same time, the remainder of the 
slurry is transformed into a premium-

grade fertiliser for farmers which can 
be sold at market or reinvested into 
their business.

“We can process between six to 10 tons 
per hour of waste such as anaerobic 
digestant, chicken waste and organic 
crop waste. For a farm producing 
10,000 tons of slurry, the system can 
potentially turn around 2,000 tons of 
fertiliser bi-product.

“By creating an output which can 
be sold, the entire process becomes 
cost-negative. It is an environmentally-
friendly solution but, more importantly, 
it is bringing self-sufficiency and 
cyclical gains to farmers from waste.

“We are seeing interest in places 
with large agricultural sectors such 
as Holland, France and Germany, but 
longer term we think the US also will be 
a huge market for us.”

H2OPE’s potential benefits to countries 
where water pollution and supply are 
major issues are massive, which is what 
drew the attention of the UN.

“The biggest challenge at a global level 
is that a huge number of countries 

simply don’t have the infrastructure to 
deal with their water issues’” said Grant.

“For example, there are 21 million 
people in Istanbul and five million 
refugees and where there is polluted 
water there is polluted waste along 
with all the associated health and 
environmental issues.

SEM Energy Group’s expanding 
portfolio also includes Scotgrit, an 
environmentally-friendly blast medium 
derived from a blend of recycled glass 
products and granulate from the 
manufacturing process. 

The company was formed after Grant 
and John experienced a variety of 
environmental inefficiencies in their 
previous careers in topside fabric 
maintenance.

“We were working with products that 
were either not fit for purpose or didn’t 
offer real value for money. A lot of 
companies simply lack the knowledge 
or time to address the environmental 
aspects and consequences from their 
operations and we knew we could do 
something about that,” said John.

“We can process 
between six to 
10 tons per hour 
of waste such as 
anaerobic digestant, 
chicken waste and 
organic crop waste ”
John Jones,
founder,
SEM Energy Group

“The world is entering into a new phase 
where we are going to be measured 
on how we impact the environment. 
Our aim when we started the company 
was to bring environmentally-friendly 
products and technology together to 
provide solutions to both existing and 
new problems," added Grant.

“We are focused on four elements: 
engineering, technologies, 
environmental and solutions. Within 
each of these our core principle is to 
be different and to reduce cost and 
inefficiencies through smarter thinking 
and innovation.” 

Right now, however, solving the world’s 
water shortage with this remarkable 
technology is uppermost in their minds.

“It is well recognised that an 
infrastructure step-change in urban 
water development is needed." 
said John  "For us, this is about the 
North-east being at the forefront of 
changing how people all over the world 
perceive and manage this endangered 
resource."

Making a splash
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NO OTHER area of the UK’s 
political map underwent such 
dramatic change at the recent 
General Election as the North 
east of Scotland. In six out of 
seven constituencies, Nationalist 
yellow was replaced with 
Tory blue. While a swing was 
predicted, its scale exceeded 
most expectations.

There were several well-advertised 
factors – resistance to a second 
independence referendum, support 
for Brexit particularly in fishing 
communities, the controversy over 
business rates and so on. Without 
doubt, all played their part in creating a 
mood against the incumbents.

Perhaps however, there was a more 
fundamental shift which underpinned 
them. The North-east may have made 
the collective calculation that there is 
more to be gained from identifying 
with the Government of the day than 
in being constantly agin’ it. Regardless 
of party politics, there is quite a lot to 
be said for that argument. 

The two biggest uncertainties facing 
the region are Brexit and the North 
Sea with highly distinctive interests to 
be argued for. On the face of it, there is 
much to be gained and little to be lost 
from having MPs who certainly should 
have access to Ministers and know 
their political futures hang on being 
seen to exert influence.

Equally, there is a minority 
Government which depends, quite 
literally, on gains made in the North-
east of Scotland. There are debts of 
gratitude to be called in and the new 

cadre of MPs should be able to put 
forward a reasonable shopping list 
with confidence that it will be treated 
with respect. 

That cuts two ways, of course. If 
they deliver for the region on issues 
which contributed to their election in 
the first place, they will probably get 
their reward. If, on the other hand, 
they are not seen to deliver, there will 
be nobody to blame but their own 
Government – and themselves. So an 
interesting challenge lies ahead, with 
much at stake.

The Scotland Office should be 
the North-east MPs’ conduit in 
pursuing the region’s interests within 
government. I have always opposed 
efforts to downgrade it because I 
know from experience the need for a 
Scottish voice at the heart of Whitehall. 
Leaving the Scottish Government 
alone to speak for Scotland, as some 
would prefer, would not be productive.

Ian Duncan’s appointment as a 
Scotland Office Minister should be 
welcomed because of his past history 
representing the fishing industry. He 
is well qualified to interpret its needs 
and ensure they are incorporated into 
whatever settlement evolves. Similarly, 
I would like to see an Energy Minister 
emerging from the North-east with a 
real understanding of the oil and gas 
sector.

Beyond day-to-day political dramas, 
hugely important decisions have to 
be taken within the UK Government in 
the coming months on a whole range 
of vital issues. Far better to be sitting 
at the table than shouting from the 
streets below.

Pursuing the interests 
of the North-east
by Brian Wilson

Brian Wilson 
looks at the 
issues facing 
North-east 
business. A 
journalist and 
former Labour 
MP, he held five 
ministerial posts 
including UK 
energy minister. 
He is now a 
UK business 
ambassador, 
and chairman 
of Harris Tweed 
Hebrides.

Business
Bites

Member 
News

Office move for The Techforce
ABERDEEN-BASED technology start-up has celebrated a successful first 
six months in business with a move to new office premises.
The TechForce, which provides cyber security, cloud computing and 
managed IT services for small and medium-sized businesses, is now 
based at Provender House, Waterloo Quay. The newly-renovated, 
harbour-side office provides room for expansion and will allow the 
business to build upon its recent achievements.
Managing director Jai Aenugu established The TechForce in January, less 
than a year after being named Entrepreneurial Supporter of the Year at 
the Elevator Awards 2016 in recognition of his dedication to helping other 
companies and organisations.
Since its launch, the business has secured several new clients across 
Aberdeen City and Shire, operating in the energy, recruitment and 
e-commerce sectors, with plans to expand into Dundee and Inverness 
later in the year.

—
New let for Knight 
ABERDEEN BASED commercial property developer Knight Property 
Group have announced the part letting of Pavilion 6 of their Westhill 
development, Kingshill Park.
Advanced weather forecast company StormGeo has signed a five year 
lease on the 4,270 sq ft space. 
On completion Kingshill Park will consist of 11 buildings ranging from 
2,600 sq ft to 16,400 sq ft and will bring approximately 1,100 workers to 
the area.

—
Sodexo scores contract extension
SODEXO has secured a new £5.7m three-year contract with Aberdeen 
Football Club. Sodexo continue to provide catering services on match 
days at Pittodrie Stadium, operate the café and public retail units, in 
addition to selling and operating all conference and banqueting events.
The contract builds on a 23-year relationship between Sodexo and the 
Club. Aberdeen FC was Sodexo’s first stadia client in the UK and Ireland.

—
BAE contract for Wood group
WOOD Group has been awarded a new industrial services contract by 
BAE Systems Submarines. Effective immediately, the two-year contract 
is to provide insulation installation services to the UK Royal Navy’s Astute 
class submarines based in Barrow-in-Furness, and includes up to three 
one-year extension options.

Wood Group is currently contracted by BAE Systems to provide a range 
of industrial services including painting, cleaning and insulation to the 
Royal Navy’s existing surface ship fleet and its Queen Elizabeth class 
aircraft carriers under construction in Rosyth.

Jai Aenugu managing director of The Techforce 
and Anna-Marie Eardley, managing director of  
Waterloo Quay Properties
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Transforming office workplace environments with:

Graeme Robertson and Alex Nicolson at the new office and factory facility in Silvertrees Drive, Westhill.Workplace design
solutions tailored 
to our client’s 
individual needs OFFICE INTERIORS DESIGN

> Office Interior Design and Space Planning

> Office Interior refurbishment project management

> Workplace consultancy & Ergonomic Workstation Assessments

> Office Furniture Consultancy, supply, delivery and installation

> Move management consultancy & project management

We are experts at creating the workplace environment your business and your
people deserve. Talk to us today about your office design, office refurbishment, 
office relocation and office furniture supply and installation requirements.

Recently, Alex and his team worked closely with long
established business, Robertson Granite. Who are a family
run business established since 1876 and are one of the
largest manufacturers of granite products in Great Britain
and are also one of the major retailers in the country
having twenty outlets throughout Scotland and ten in
England. With their Head Office and factory having been
located across various buildings on Merkland Road East 
for decades, Robertson Granite took the decision to move
their operations to a new custom-built facility located 
on Silvertrees Drive, Westhill. The move would allow the
company to combine all operations under one roof, 
from manufacturing to sales. 

This substantial change for Robertson Granite meant that
the business required Taavetti Office Interiors expertise to
guide them to create an interior which gave a consistent
look throughout the building, kept the company’s brand at
the forefront and which provides a welcoming and intuitive
environment for customers, and staff. 

Alex at Taavetti has guided many clients through the 
often-overwhelming office interior design process. 
Alex commented:

“We were delighted to work with long-established
business Robertson Granite, who are well known and
highly respected in their field of expertise and to be part 
of their move to their impressive Multi-million-pound 
office and factory facility in Silvertrees Drive, Westhill.

“It has been encouraging to see a diverse range of clients
requesting our services in office interiors, space planning
and consultancy advice for furnishing their properties. 
We provide clients with a personal transparent service,
discussing and guiding them through their office
refurbishment room by room, step by step to ensure that
they have the relevant options for each element, combined
with my genuine opinion on the pros and cons. It is this
consultative approach which allows our clients to remain in
control of their office surroundings. It is important that the
solutions provided are tailored to our client’s individual
needs and practically work for them in terms of what they
need to do their job and service their clients effectively,
while always balancing this with their budget.

“Working with Robertson Granite has been a thoroughly
enjoyable and rewarding experience. To see their brand
new bespoke office space in Westhill transformed into a

successful working environment for their staff and
customer requirements and which ensures efficiency
across the space is wonderful to see. Throughout the
process, engagement with Robertson Granite staff and
senior management team was so important and it was
great to see individuals from all areas of the company
getting involved. Any office space begins with the people
working in it and providing an efficient and pleasurable
working space for them is always the primary objective.” 

Graeme Robertson, Chairman and Managing Director
of Robertson Granite in Aberdeen commented: 

“Alex at Taavetti worked closely with our senior
management team expertly auditing our requirements 
and guiding us through the various space planning 
options including advice on furnishing our property,
warehouse, office and parts store racking and 
locker requirements.   

“We are all very grateful for the help and guidance in
ensuring clarity and accuracy in the coordination of our
data, power provision along with the furniture
requirements which we are all very pleased with and
especially our new executive boardroom facility.”  

It has already been a busy and exciting year for office interior design
experts, Taavetti Office Interiors.  With over 25 years’ experience, Alex
Nicolson director, explains that due to the diverse mix of clients ranging
from global oil & gas, accountancy, financial services, educational, food
and drink industry through to local well established traditional industries
we have experienced a very productive 2017 so far.

Mob: 07776-255111
Email: alex@taavetti.co.uk
www.taavetti.co.uk

Taavetti advert 2B.qxp_Layout 1  07/07/2017  09:07  Page 1
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Policy
Update

by Rebecca Campbell,
policy executive,
Aberdeen & Grampian 
Chamber of Commerce

WITH the general election out of 
the way we’ve been spending time 
with the new team (our politicians) 
to discuss the future! 

In June, the Chamber held a 
roundtable discussion with the 
Secretary of State for Scotland, David 
Mundell MP. In attendance were 
the minister’s special advisers and 
Conservative MP’s from the region. A 
total of 18 Chamber members were in 
attendance from the food and drink, 
digital, agriculture, manufacturing and 
tourism sectors. Each member had 
an opportunity to ask the minister 
questions and a variety of topics were 
raised. The questions primarily focused 
on the outcome of Brexit, particularly 
employment issues and the need for 
clarity on leaving the EU.  

In July, James Bream, research & policy 
director and Russell Borthwick, chief 
executive of Aberdeen & Grampian 
Chamber of Commerce, arranged 
a trip to London to meet with MP’s 
from the North- east constituencies, 
including Conservative MP’s Ross 
Thomson MP, David Duguid MP, Colin 
Clark MP and Andrew Bowie MP; 
as well as Kirsty Blackman MP from 
the Scottish National Party. During 
the visit, the Chamber also met with 
Alan Brown MP, Energy spokesman 
for the SNP and Alan Whitehead MP, 
Energy spokesman for the Labour 
Party. We were also pleased that an 
old friend, ex-policy council member 
Hannah Bardell SNP MP, spokesperson 
for trade and investment, joined us 
too. The meetings were productive 
and provided a great opportunity to 
communicate the needs of business. 
The Chamber also arranged for Ryan 
Scatterty from Thistle Seafoods to 

attend a small dinner in London with 
the Home Secretary, Amber Rudd MP.  

The Scottish Parliament is currently in 
recess however the policy team will 
be kept busy over the summer with 
consultation responses, including one 
on Air Departure Tax that closes on 
September, 15th. We responded to the 
Scottish Government’s consultation 
in April and the Places, People and 
Planning Position Statement has 
since been published reviewing the 
responses. Keep a look out for the 
blog on the position statement by new 
Chamber policy council member   
Dr Maggie Bochel.      

Other policy areas the Chamber 
continues to be involved in include 
digital infrastructure, car parking in 
Aberdeen, keeping informed on plans 
for leaving the EU and second version 
of the investment tracker. The Scottish 
Government’s Enterprise and Skills 
Review phase 2 was released in June 
and we are reviewing this report. In 
addition, the Chamber continues to 
champion reform of the business rates 
system and are continuing to keep 
members informed of updates. Thank 
you to all members who completed 
the Business Rates survey in May. Last 
month, the Press & Journal published 
the results which communicated the 
effect of businesses rates on your 
businesses and business decisions.      

If you would like to make your views 
known on any of the policy issues 
mentioned please get in contact. 
Remember we do this work so you 
don’t have to but without your views 
we cannot do the work….   
we are #oneteam.

Team building

Member 
News

 Stronach’s UK Lawyer of the Year
LIZ Stewart, partner at Stronachs LLP in Aberdeen, is one of only three Scottish 
lawyers to be recognised in The Lawyer Monthly Women in Law Awards 2017. Liz 
has been named as the UK’s Business Premises Lawyer of the Year.

The awards celebrate and highlight the achievements of women in the legal 
profession around the globe, with more than 50 women recognised for their 
legal expertise out of 200 entrants.

The winners were selected following a worldwide online vote. The judging panel 
then deliberated the documented activity, size of cases, strategic thinking, peer 
recognition and planning demonstrated by each finalist. 

Liz, who has more than 17 years’ experience in the commercial property and 
development sector, has wide-ranging expertise including the purchase and sale 
of development land, renewables projects and refinancing and lease assignation 
in addition to traditional office, retail, industrial and licensed  premises deals. Liz Stewart, partner at Stronachs LLP
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Join the coversation
@chambertalk
@AGCCevents
@AGCCresearch
@AGCCtraining

A month in 
social media...
Top tweets

Eden Scott
@EdenScottLtd

Enjoyed your article on the vital 
skill of #networking. Great insight 
@AGCCevents #careers

Ross Thomson MP
@RossThomson_MP

Great to meet with Russell 
Borthwick and @JamesBream 
from @chambertalk today to 
talk about supporting businesses 
across Aberdeen South

Cameron Carnegie
@CameronCarnegie

Catching up with some reading 
on holibobs. @chambertalk 
#wellconnected

Glasgow Chamber
@Glasgow_Chamber

Great to meet @AGCC_LeeAnn 
today, visiting from 
@chambertalk. You are welcome 
in Glasgow anytime!!

Member 
News

Advertising Feature
Kings Community Church

A COMMUNICATION masterclass hosted by the city’s 
King’s Community Church is aimed to help people 
grow their gift of public speaking. 

Paul Scanlon, known internationally for his work in 
leadership and communication, will deliver the masterclass 
on Saturday, September 16.

With Paul focussing more on helping the communicator 
personally, rather than exploring technicalities of 
communication, topics covered will include:

 • Speaking from the heart

 • Understanding how people listen

 • Finding your life message

 • The art of capture 

 • Finding your vocal fingerprint 

 • Finding your tribe

“All communicators soon learn that communicating with 
clarity and impact involves far more than the words they 

use. It is a craft and skill that requires constant development 
and training," said Paul "For that reason, I want to inspire, 
strengthen and equip every communicator to hone their 
God-given gift so they can increasingly elevate people to a 
better place through awesome communication skills.”

The leader of King’s Community Church’s Dr Iain Duthie 
added: “We are excited to have Paul Scanlon bringing his 
Communication Masterclass to Aberdeen, as we know it 
will have a huge impact on attendees in sharpening their 
communication skills.

“The nature of the class means so many people will benefit 
– from business people to students, doctors to creatives – 
so we’d encourage anyone interested in attending to get 
online and book for what will be an exceptional training 
event.”

To book your ticket for the Communication Masterclass 
please visit www.kingscommunitychurch.org 

For further information on Paul Scanlon please visit   
www.paulscanlon.com/masterclass 

Masterclass in public speaking skills Call brings great ideas
THE oil and gas industry may be one step closer to 
transforming well plug and abandonment (P&A) as more 
than 45 potential solutions were submitted for the Oil & Gas 
Technology Centre’s first “Call for Ideas.”

The centre received ideas and concepts which could have 
a material impact on this transformation, against three 
specific themes: modelling the probability of hydrocarbon 
flow to the surface; verification of permanent barriers; and 
new barriers - placement and materials.

Applicants now have three stages to navigate if they’re to 
grab a slice of the £1m fund:

           • Discover: Ideas are assessed independently by a    
 review panel

           • Develop: Applicants successful at the discover  
 stage are invited to work with the Oil & Gas  
 Technology Centre team to further develop their  
  idea

           • Deliver: Ideas that are fully developed and viewed    
 as suitable for deployment are reviewed with  
 industry partners to enable final investment  
 decisions and project sanction

Malcolm Banks, well construction solution centre manager 
for the Oil & Gas Technology Centre, said:

“We’re delighted with the response to our first Call for 
Ideas. There is an urgency from industry to find more cost-
effective and efficient methods of P&A and we hope the 
ideas submitted are the next step in delivering this.

“We have two further Calls for Ideas ongoing, focused on 
using robotics to enhance pressure vessel and tank integrity 
and solutions which could help unlock the 225 marginal 
discoveries in small pools across the UK Continental Shelf 
(UKCS). More information can be found on our website.”

www.theogtc.com/open-innovation-programme

—

Innovation award for city finance team
THE team which successfully secured a £370m bond for 
the city has won a national innovation prize for its efforts.
Aberdeen City Council’s finance team beat off competition 
from across the UK local government sector to receive the 
Innovation in Finance award at the MJ Awards.

Through strong financial management, the council was 
issued a credit rating of Aa2 by Moody’s Investors Services 
and became the first Scottish local authority to raise funds 
on the capital markets.

The finance model, which saves the public millions of 
pounds in interest payments, is being used to fund a 
£1bn capital investment programme in the Granite City.
The programme will improve transport networks, develop 
the council’s commercial portfolio and direct funding to 
the cultural sector and communities to create economic 
prosperity.
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Annual General Meeting

Photo
Diary

New board 
and policy

FOLLOWING our AGM, the Chamber would like to 
welcome our new president, as well as board and 
policy council members.

President
John Brebner takes over the helm of Aberdeen & Grampian 
Chamber of Commerce following the end of Edel Harris’ 
two year tenure. Previously vice-president, John is 
director of Brebner Consulting Ltd, focused on providing 
business advisory services targeting a mix of direct board 
appointments as well as project based advisory work. 
Prior to this he enjoyed a 34 year career with Clydesdale 
Bank, undertaking various senior roles, latterly as head of 
the regional business and private banking centre for east 
Scotland and regional head of specialist and acquisition 
finance for the north of Scotland.

Joining the Board are:

Dr Deborah O’Neil, chief executive and scientific 
officer, NovaBiotics Ltd 

A biotechnologist with two decades of experience in the 
field of anti-infectives research and drug development, 
Deborah is editor of the European Biopharmaceutical 
Review and International Pharmaceutical Technology, a 
member of the Scottish Life Science Industry Leadership 
Group and sits on the Advisory Board of the Scottish Life 

Sciences Association.

Derren McRae, managing director, CBRE Ltd

Derren joined commercial property advisers CBRE in July 
2009 and was appointed MD of the Aberdeen office in 
2012. Educated at University of Aberdeen, Derren is also a 

director of Aberdeen Inspired.

Joining the Policy Council are:

Bob Keiller, director, AB15 Ltd

Bob was appointed chairman of Scottish Enterprise in 
January 2016. Previously CEO of Wood Group, he was 
responsible for the creation of PSN and subsequent 
$1 billion sale of the company to Wood Group in 2011. 
Bob is the former chairman of the Offshore Contracting 
Association, co-chair of Oil and Gas UK and former 
chairman of the Entrepreneurial Exchange.

Nat Anderson, senior marketing & communications 
manager, Opportunity North East (ONE)

Nat’s career in communications began in journalism, latterly 
as a news reporter with the Press and Journal. He moved 
into public relations in 2001 and has held senior consultancy 
and in-house roles in the public and private sectors in 
Aberdeen, Inverness and London.

Dr Maggie Bochel, director, Aurora Planning

Formerly head of planning and sustainable development 
at Aberdeen City Council and director of planning with 
Burness Paull, Maggie is a graduate of Robert Gordon 
University, member of the Royal Town Planning Institute 
and former chair of Heads of Planning Scotland.

Rita Brown, editor, DC Thomson

Rita is an award-winning journalist and editor. Originally 
from California, she moved to Aberdeen to work at an 
evening paper before progressing to a senior reporter and 
later content editor. Rita worked in PR before joining Energy 
Voice as editor in March 2014. 

John Davidson, vice principal for curriculum and 
quality, NESCOL

With 20 years’ experience in further education, John 
provides strategic leadership and corporate planning 
for all curriculum functions across the region. During the 
last seven years he has built relationships at both local 
and national level including universities, schools, Skills 
Development Scotland and industry partners.

John Brebner, president

ARE YOU HAVING AN EVENT?

Let us know at 
business.bulletin@agcc.co.uk
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Tidy Green Clean looks to expansion
THE Scottish arm of Ecocleen, a UK-wide commercial 
cleaning specialist, has been sold as part of a management 
buyout.

Andrew Alleway, who was previously director for Scotland at 
Ecocleen, together with his Dundee-based business partner 
David Moncur, concluded the buyout at the end of June and 
have re-launched the company under a new name, Tidy 
Green Clean.

Tidy Green Clean will operate as a franchise model, 
comprising master franchises, which will be responsible 
for franchisee activity in regional territories, and local 
franchisees - the individuals who undertake the cleaning 
contracts. The deal saw all 50 staff in Scotland transfer 
from Ecocleen to Tidy Green Clean and members of the 
existing team are looking at buying local franchises. With the 
company targeting 200 franchisees in the next five years, more jobs will 
be on the horizon.

This recruitment will be driven by increasing the company’s client 
base, which amongst the existing clients includes names such as Stork, 
Blackadders and PB Devco. As well as the company’s commercial 
cleaning division, Tidy Green Clean’s security and facilities management 
services are also expected to contribute towards business growth.

This diversification, together with the growing client base, will allow the 
business to sustain the growth already experienced. In just two years, 
turnover has increased by 460%, with £150,000 generated in year one 
(2015-16) rising to £840,000 in year two (2016/17).

—

Statoil contracts for Wood Group
WOOD Group has been awarded two new contracts by Statoil to 
deliver concept and feasibility studies to its Norwegian North Sea 
assets.

The company will deliver a topside concept study evaluating the tie in of 
Total’s Garantiana field development to Statoil’s Gullfaks B and Visund 
facilities.

In addition, Wood Group will provide a feasibility study for Statoil’s 
Tampen oil pipeline, covering subsea pipelines and risers and topside 
modifications.

—

Expro wins $10m contract
INTERNATIONAL oilfield services company Expro has secured a $10m 
well services contract extension with Apache North Sea.

The contract covers a range of well services including slickline, cased 
hole services and pumping services, as well as support in delivering 
coiled tubing services. 

Expro has worked with Apache since 2004 and after securing the initial 
well services contract in 2009, has now been awarded two further one-
year extensions.

David Moncur and Andrew Alleway, 
co-founders of Tidy Green Clean

Events 
Calendar

Thanks to our sponsors

Date Event

23 
Wed

Maximise Your Membership
Find out how to make the most of your Chamber membership to 
optimise your business's presence at this upcoming lunch

24
Thu

Speed Networking
Looking for your perfect business love match? Gain a high quantity of 
connections in a fast paced environment at this event

29
Tue

Doing Business in Challenging International Markets 
Sanctions can be tricky. When handled right, huge rewards follow but 
financial, physical and operational risks could be round the corner 

August

Book events online at www.agcc.co.uk/networking-events

FREE

September
Date Event

5
Tue

Offshore Europe Business Breakfast
Once again, we launch Offshore Europe 2017 bright and early with our 
Business Breakfast which focuses on new technologies 

14 
Thu

Doing Business in Norway
Hear first-hand from Greater Stavanger Chamber of Commerce and 
learn of the vast number beneficial trading opportunities that are 
available to North-east businesses across all sectors of Norway

14 
Thu

Tourism – Responding to the Certainty of Uncertainty
VisitScotland's CEO Malcom Roughead and VisitAberdeenshire's 
newly appointed CEO Chris Foy who speak on the importance of 
tourism in our region at our next Autumn Connections

15 
Fri

Women Mean Business
Join us at our third Women Mean Business lunch of the year for an 
inspirational afternoon with speakers Talat Yaqoob of Equate Scotland 
and Oil & Gas UK’s Deirdre Michie who present on how challenging 
tradition has reaped rewards within their successful careers.

An Evening with 
Sir Howard Bernstein

To create a positive future for the 
North-east, we can’t slip back 

into our old ways. Lessons could 
be taken from the man who 

re-shaped Manchester with his 
economic leadership.

*For terms and conditions of supply, please visit: 

http://www.agcc.co.uk/terms-and-conditions/

Thursday
August 31, 2017 

6-8pm  
The International School, 

Aberdeen

BOOK YOUR
TABLE NOW

Thursday October 5
northernstarawards.co.uk

TIME TO SHINE
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Finalists 
announced
The finalists have been announced for 
Aberdeen & Grampian Chamber of 
Commerce’s Northern Star Business 
Awards.
The awards recognise companies in the North-east for their 
exceptional accomplishments across a range of fields from 
energy to innovation, people development to customer service.

The winners will be announced at a black-tie ceremony at the 

AECC on Thursday, October 5.

The winner of the final award – for lifetime achievement - is 
announced on the night. Last year this award went to former 
principal of North East Scotland College, Rob Wallen. 

Russell Borthwick, chief executive of Aberdeen & Grampian 
Chamber of Commerce, said: “These awards allow us to 
recognise and commend the expertise, innovation and success 
of businesses across the region and our finalists this year really 
demonstrate they have what it takes to rise to the challenge 
during uncertain economic times.

“I am encouraged by the quality, quantity and breadth of this 
year’s entries which tells us that organisations of all shapes and 
sizes have real pride in their achievements and their people. We 
have some truly outstanding businesses in the North-east and 
hope to see the business community come together in October 
to celebrate what makes our region the economic powerhouse 
that it is.”

Thursday, October 5 2017

Book your place now

Contact the events team or visit 
www.northernstarawards.co.uk
T: 01224 343901
E: events@agcc.co.uk

#TimeToShine
www.northernstarawards.co.uk

Achievement in 
International Business
• Churchill Drilling Tools

• International SOS

• Schoolhill Hydraulic Engineering  
  Co Ltd

Best Campaign 
• Aberdeen Performing Arts

• Fifth Ring

• Korero PR

• One Stop Waste Solutions

Commitment to Innovative 
Use of Research & 
Development 
• Tendeka

• TWMA

• Wood Group

Commitment to People 
Development
• James Laing & Son Limited

• Quensh Specialists Ltd

Excellence & Innovative in 
Procurement 
• Aberdeen City Council

• Craig International

• Greenwell Equipment

Excellence in Customer 
Service 
• Aberdeen Performing Arts

• Eat on the Green

• Glen Tanar Estate

• Grampian Transport Museum

Excellence in Health and 
Safety
• BrewDog Plc

• Stewart Milne Group

• TWMA

Outstanding Contribution 
to Society 
• Aberdeen Sports Village

• Absafe

• Bon Accord Shopping Centre

• HorseBack UK

Overall Business of the 
Year
• AISUS Offshore

• Bon Accord Care

• James Laing & Son Limited

Rising Star
• Andrew Johnson, Blaze    
  Manufacturing Solutions

• Craig Rochester, Eat on the  
   Green    
• Julia Heys, VisitAberdeenshire 
• Rhona Maclennan, People    
   Factor Consultants

Student Placement Award
• Callum Robertson, Marathon Oil

• Hannah Mitchell, Aberdeen    
  Exhibition & Conference Centre

• Stephanie Barclay, Repsol     
  Sinopec

The Green Award
• DAB DEN LTD

• Deeside Activity Park

• Douneside House Limited

Congratulations to our finalists

BOOK
YOUR TABLE

NOW
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On the 
Move

Graham Cambridge and Grant McNally

Barclays has announced two key appointments to its 
business banking team as it continues to extend its on-the-
ground support for Scottish SMEs and scale-up businesses. 

Graham Cambridge has been named high growth and 
entrepreneur business manager and Grant McNally as 
business manager to help deliver the bank’s ambitious 
growth strategy in Scotland.

Graham will take responsibility for managing a portfolio of 
high-growth SME companies with up to £6.5m turnover. 

Grant’s new role will focus on business development in 
Glasgow and the west of Scotland, supporting companies 
with turnover of up to £5m.

Scott Strachan and Derek Richardson

Scottish commercial property consultancy, FG Burnett has 
announced two key internal promotions.

Scott Strachan, who heads up the firm’s rating department 
has been promoted to director. Scott joined the company 
more than 26 years ago as a surveyor and steps up from 
associate. 

Derek Richardson, head of valuation, also moves up from 
associate to director. Derek joined the company in 2014.

John Milne , Jim Mcgregor and Steven Ferguson 

Hiretech Limited has made key appointments to support 
an increase in product offerings and associated services. 
The independent equipment rental, sales, service and 
maintenance company has promoted John Milne to general 
manager and Jim McGregor joins the company as project 
manager.

The appointments follow the recruitment of Steven 
Ferguson, business development manager last year. 

James Wilson, David Rose, Anna Crosby and 
Nicola Watson 

Maclay Murray & Spens LLP (MMS), the UK-wide commercial 
law firm, has announced the promotion of 20 lawyers, 
including two new partners, across all four of the firm's 
offices in Aberdeen, Edinburgh, Glasgow and London.

Commercial property specialist David Rose has been 
promoted to partner in the property practice in Aberdeen 
and James Wilson becomes a partner in the banking and 
finance practice in Edinburgh.

In banking and finance in Aberdeen Anna Crosby has been 
promoted to associate and Nicola Watson to senior solicitor.
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Rona Young 

Incident investigation 
specialist Matrix Risk 
Control (Matrix) has 
appointed experienced crisis 
communications specialist 
Rona Young as business 
development manager in the 
Middle East.

Based in Dubai, she will be 
responsible for pursuing new 
opportunities across Matrix’s 
portfolio.

Ross Linn, Jaclyn Russell, Bob McDiarmid and Emma 
Stephen, Bess Innes, Callum Armstrong, Laura Bisset, 
Jennifer Love, and Rowan Alexander

Stronachs LLP, the full-service law practice headquartered in Aberdeen, 
has announced the appointment of four new partners through 
promotion, strengthening its senior team as it responds to positive 
growth in the economy.

All four partners step up from senior associate, having built their careers 
with the firm: Ross Linn, in corporate and commercial; Jaclyn Russell, in 
private client; and Bob McDiarmid in dispute resolution. 

ARE YOU ON THE MOVE?

Let us know at 
business.bulletin@agcc.co.uk

Lesley Taylor

Aberdeen based accountancy practice 
Carnegie Knox has appointed Lesley 
Taylor as business development manager. 
Traditionally focused on the oil and gas 
contractor market, in recent years the 
company has identified the need to diversify 
and attract businesses from other industries. 
This a new role that has been developed 
to spearhead this new direction. Lesley’s 
background is in banking, with long-standing 
experience in providing professional services 
to individuals and businesses in and around 
the North-east of Scotland.

Graham Jacobs 

Graham joins the chamber 
as graphic design executive, 
after previously having 
worked as a graphic 
designer for Aberdeen 
Journals and a stint doing 
freelance full time. Graham 
graduated from Gray's 
School of Art in 2015.  
His role is to design and 
produce the diverse range 
of visual communications for 
the Chamber.

Lauren Whyte

Lauren joins the Chamber 
from Subsea7 where she 
spent four years as part 
of the financial reporting 
team. A part-qualified 
accountant and member 
of the ACCA, in her role 
as finance administrator 
she will help to oversee all 
invoicing, credit control and 
bank reconciliations and 
management accounts.

Louise Norrie 

Louise joins the Chamber as 
a digital marketing modern 
apprentice after completing 
an HND in Photography at 
North East Scotland College. 
She will help manage the 
Chamber website, assist 
with the production of the 
Business Bulletin and keep 
members informed of news 
and opportunities.
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Member 
News

David Xu, president and ceo, Job 
Safety Solutions with Matrix's 
commercial director 
Mhorvan Sherret and project 
manager John Richardson

China Solution for Matrix
ABERDEEN-BASED incident investigation specialist Matrix Risk Control has 
secured a £100,000 contract for training provision with Shenzhen-based safety 
consultancy, Job Safety Solutions. 
Matrix will provide a train-the-trainer programme to allow Job Safety Solutions 
personnel to deliver its classroom-based incident investigator’s toolkit course in 
China.
Job Safety Solutions will also act as the country agent for Matrix’s Key Learning 
modules, a new offering that enables organisations to train their staff in incident 
investigation via e-learning.
The company’s agreement with Job Safety Solutions follows Matrix’s 
participation in a Scottish Development International (SDI) trade mission to China 
earlier this year. The work is due to start next month on a rolling contract basis, 
with the first review in a year’s time.
Mhorvan Sherret, commercial director, Matrix Risk Control said: “We are very 
pleased to have quickly established such a positive relationship with Job Safety 
Solutions following our introductory meeting in March.
“This outcome underlines the value of participation in trade missions – and the 
benefit of the support and advice that Matrix receives from Scottish Enterprise.
“Thinking big really can pay off for smaller companies, provided they are 
prepared to invest the time and resources. This contract provides our trainers 
with an excellent opportunity to experience another culture and to progress their 
own professional development by delivering services in Asia.”

—

MedSource expands into Europe 
SHEPHERD and Wedderburn has acted for MedSource in a deal to acquire 
the data services division of Datatrial, a UK based international biometrics and 
technology company that supports clinical trials.

MedSource, a Houston-based clinical research organisation, has experienced 
significant growth in the past three years, opening new facilities across the US. 
This deal marks the company’s first foray into the UK and will allow it to expand 
into the European market. The acquisition adds new offerings for MedSource, 
including end-to-end clinical biometrics, data management, biostatistics and 
medical writing.

With the UK expansion, the company now has four offices, including Raleigh, 
North Carolina, and San Diego, California.

—
Hopping for success 
GRASSHOPPER, the multi-operator bus pass for the North-east of Scotland, has 
won Partnership of the Year at the Scottish Transport Awards.

An operator-led joint project between Aberdeenshire Council, Stagecoach, First 
Aberdeen, Bain’s Coaches representing other bus operators, Aberdeen City 
Council and Nestrans, the integrated smart card for public transport was the first 
of its kind in Scotland.

It provides hassle-free bus travel to customers throughout Aberdeen City and 
Shire as only one ticket is needed to travel on local bus services provided by any 
operator.

New 
Members

AB15 Limited
Business consultancy

c/o Barclays 
Ground Floor, Union Plaza 
1 Union Wynd 
Aberdeen 
AB10 1SL

T 01224 929006
E bob@ab15.org
C Bob Keiller - business advisor
_
Airpro Media Ltd
Media company, located in Aberdeen, specialising in aerial filming and 
photography using small unmanned aircraft systems.

Queens House  
Micklegate          
York                       
YO1 6WG

T 07920 441470
E info@airpromedia.co.uk
W www.airpromedia.co.uk
C Katryn Rodger – Director
_
ALP Engineering Ltd
Engineering, design and project management

Rosedale 
Stonehaven Road 
Aberdeen  
AB12 5UT

T 01224 879987
E nmir@alpenengineering.com
W www.alpengineering.com
C Najam Mir - managing director
_
Aurora Planning Limited
Planning advice
22 Rubislaw Terrace 
Aberdeen   
AB10 1XE

T 07378 164327
E info@auroraplanning.co.uk
W www.auroraplanning.co.uk
C Margaret Bochel - director

Codify Ltd
Bespoke software development

Migvie House 
23 North Silver Street 
Aberdeen
AB10 1RJ

T 01224 261600
E info@codify.ltd.uk
W www.codify.ltd.uk
C Graeme Humphrey - director
_
Co-wheels Car Club
Car sharing club hiring out cars by the hour to members and providing 
corporate fleet solutions

Aberdeen City Hydrogen Energy Centre
Langdykes Road
Cove 
Aberdeen
AB12 3HA

T 07788 319605
E tony@co-wheels.org.uk
W www.co-wheels.org.uk
C Tony Archer - location manager

Welcome
to the Chamber
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KR Steel Services Ltd
Construction - steel and cladding

Unit 6 Loanhead Croft 

Newburgh 

Ellon 

Aberdeenshire 

AB41 6AN

T 01358 788907
E nicola@krsteel.co.uk
W www.krsteel.co.uk
C Nicola Fraser - director
_
Maisie-Jane.com
Maisie-Jane is leading the revolution of change for business women. 
Introducing an alternative to the standard lanyard. 

T 07766 185985
E Info@Maisie-Jane.com
W www.maisie-jane.com
C Pamela Jane Evans - owner/ designer
_
Moonfish Cafe
Small modern city centre restaurant

9 Correction Wynd 

Aberdeen   

AB10 1HP

T 01224 644166
E brian.mcleish@me.com
W www.moonfishcafe.co.uk
C Brian McLeish - director
_
Operational Excellence (OPEX) Group Ltd
OPEX is a specialist business focused on the elimination of production loss 
and prevention of unplanned shutdowns on critical oil and gas plant.

Enerco House 

18 Albert Street 

Aberdeen  

AB25 1XQ     

T 01224 659600
E info@opex-group.com
W www.opex-group.com/
C Sarah Christie - finance director

Rose Recruitment

72 John Street 
Aberdeen  
AB25 1LP

T 01224 644449
E Darren@roserecruitment.co.uk
W www.roserecruitment.co.uk
C Darren Aggasild - managing director
_
Sandman Hotels

Northland Real Estate Properties (UK) Limited 
Site Office 
St. Andrews Street 
Aberdeen 
AB25 1AD

T 01224 647702
E mitchgaglardi@mac.com
W www.sandmansignature.co.uk/
C Mitch Gaglardi - director

Welcome
to the Chamber

New 
Members

Dalriada Properties Ltd
5 star luxury self-catering accommodation in beautifully appointed lodges 
situated on a coastal location near Stonehaven, Aberdeenshire. 

Cowie
Stonehaven
AB39 3RH

T 01569 769189
E info@dalriadalodges.com
W www.dalriadalodges.com
C Kelly McAlpine - managing director
_

Denholm Seafoods
Pelagic fish primary processor

East Quay 
Peterhead 
Aberdeenshire  
AB42 1JF

T 01779 477380
E robert.duthie@denholm-seafoods.com
W www.denholm-seafoods.com
C Robert Lambie - operations manager
_
DRN Communications Ltd
Provider of Business Mobile, Hosted and Connectivity Solutions

30 Leuchlands Drive 
Bridge of Don 
Aberdeen  
AB23 8JU

T 07547 550789
E darren@drncommunications.com
W www.drncommunications.com
C Darren Lindsay - director

Esvagt UK Ltd
Esvagt deliver safety and support at sea. They strive to make the sea a safe 
place to work focusing on quality and safety, and provide a wide range of 
specialized offshore primarily within Emergency Response and Rescue 
Vessels as well as Service Operation Vessels for the wind industry.

Dock Gate House 
Waterloo Quay
Aberdeen  
AB11 5DF

T 01224 506435
E cts@esvagt.com
W www.esvagt.com
C Claus Tafteberg Sorenson - managing director
_
Goldcrest
Goldcrest have been providing garment embroidery services and 
promotional products throughout Scotland for over 30 years. 

Unit 8  
Blackburn Industrial Estate 
Aberdeen 
AB21 0RX

T 01224 790060
E www.goldcrest.uk.com
W www.goldcrest.uk.com
C Patrick Malone - director
_
Jackie Stephen Racing
Racecourse training

Conglass Farmhouse 
Inverurie 
Aberdeenshire  
AB51 5DN

T 01467 621267
E patrickgstephen@btconnect.com
W www.jackiestephenracing.com
C Patrick Stephen - partner

| A
U

G
U

S
T 

20
17

N
E

W
 M

E
M

B
E

R
S

52 53



For full course 
listings visit
www.agcc.co.uk/courses

For more information
Susan Staniforth,
training team leader 

T 01224 343917
E training@agcc.co.uk

Training
Calendar

Does your 
business have a 
skills gap?

The Skills Development 
Scotland team will 
conduct an audit and 
prepare a skills action 
plan specifically for your 
company - all free of cost.

FULLY FUNDED BUSINESS AUDIT

Speak to us for more 
information
T 01224 343917
E training@agcc.co.uk

August
Date Course

15
Tue

Essential Supervisory Skills
Bridge the gap between doing and supervising

15
Tue

Report Writing
Produce clear, concise and effective reports

16 
Wed

Export Documentation Explained
Understand what is involved, save time and money

16 
Wed

Managing stakeholders
Develop practical approaches to stakeholder identification

17 
Thu

Assertiveness at Work  
Clearly communicate your point of view without causing conflict 

17 
Thu

Train the Trainer
Improve your technique

22 
Tue

Social Media – Intermediate
Getting the most from your digital communications 

23 
Tue

Export Rules
Correct documentation is vital in international trade

23 
Tue

Reviews and Appraisals
Get the best out of them to give maximum benefit

30/31 
2 days

Essential Management Skills
For new managers or managers who need to refresh or develop

September
Date Course

11 
Mon

Project Management - The Basics
Understand the typical life cycle of a project and everyone’s role

12-13
2 days

Finance for Non-Finance Managers 
Gain a broad understanding of basic accounting and business 
finance

12 
Tue

Improve your Professional Confidence
Promote a positive and confident self-image

13 
Wed

Letters of Credit - Methods of Payment
Make sure your letter of credit is not rejected due to discrepancies

14 
Thu

Presentation Skills
Deliver a confident and effective presentation

14 
Thu

Import Rules Fundamentals
When things go wrong resolving them is costly do it right first time

19 
Tue

Global Trade and Customs Compliance 
Avoid costly operational, financial and reputational penalties 

20 
Wed

Interviewing Essentials
Ensure you can assess competence at the interview – before it is too 
late

20 
Wed

Social Media - Advanced 
Plan a digital communication strategy
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