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Our Partners
We thank our Premier Partners
for their continued support of
the Chamber.
Successful regions require
strong leadership to
encourage investment,
skills, entrepreneurs and
brave decisions – the
elements needed to deliver a
renaissance for Aberdeen City
and Shire.
Be part of something big.

Want to learn more?
Contact
Seona Shand, head of membership
T 01224 343929
E seona.shand@agcc.co.uk

Shaping the
future together
HAVING served as member of the
policy council and as chair of the
Chamber’s third sector group for
two years, I was delighted to be
elected as a member of the board
in June and invited to be the first
guest editor of Viewpoint in this
Corporate Social Responsibility
(CSR) themed issue of the
Business Bulletin, is an enormous
privilege.
Aberdeen is currently a city of change,
undergoing a renaissance driven by the
downturn in the energy sector. There is,
however, a cohesive plan in place and
work is well underway to reinvent the
future economy of North-east Scotland
to ensure we become a reinvigorated
region, rather than a shadow of the
energy capital.
There can be no doubt that the
charitable business sector has
faced the same challenges as other
organisations during the downturn and
there has never been a more important
time for businesses to maintain their
commitment to CSR, if necessary
through alternative ways of providing
vital support.
At CLAN Cancer Support, we
are fortunate to work with many
inspirational businesses which
have provided us with services free
of charge, specialist knowledge,
volunteers and opportunities to
raise income – all of which enable
us to continue to provide cancer
support services at the heart of local
communities across the North-east.

VIEWPOINT
AUGUST 2018

Challenges presented by the new
norm, far from being difficult, have
thrown up new opportunities and
innovations which might not previously
have been available to the third sector,
or we might not previously have taken.
What we have learned is that
strategic corporate partnerships truly
demonstrate the impact the donation
of time, support or expertise can have,
not just on the charity involved, but
also on a specific community, which
may be of importance to the company
and its employees.
If we are to achieve our renaissance
vision, it will take a collective effort and
it is everyone’s responsibility to help
shape the future.
In times of social and economic
distress, and enormous pressures on
government budgets, this sector is
even more important than ever – not
just as an alternative to government
services but as a fully-fledged partner
in the effort to promote economic
development, active citizenship and
social cohesion across the country.
It is important that businesses, in turn,
maintain their commitment to CSR,
support the charities which, in turn,
support communities which will
deliver our collective vision for 		
economic recovery.

Dr Colette Backwell

The morale boost that being involved
in CSR through the workplace can give
employees cannot be underestimated.
It can create a sense of teamwork and
togetherness during tough times, and
being part of a project focused on
social wellbeing is invaluable to both
charities and businesses.
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Quality and competitive pricing underpin Glencraft’s business model

Eyes on the enter-prize
THE world over, there is an
increasing desire to do business
with socially responsible
companies. CSR is in, and in a
big way, but far from being a
tick-box on the list of nice things
to do, the cachet for successful
social enterprises is creating
real value for customers, their
suppliers, their employees and
society at large.

“I don’t go looking for what I
refer to as the ‘sympathy sale’
not least because that tends to
be short-term and potentially
low volume. What I am after
are the trade deals and to be
successful in that market you
must have high quality.”
Graham McWilliam,
managing director,
Glencraft

6.

It is only a few weeks since members
of the Rolling Stones retired to the
comfort of Glencraft luxury beds
in Edinburgh’s Balmoral Hotel after
performing before a capacity crowd at
Murrayfield Stadium.
Guests at some of Rocco Forte’s other
luxury destinations around the UK and
Europe are also now able to enjoy the
comfort of the Glencraft mattresses
which have won the royal seal 		
of approval.
Aberdeen’s five-star Marcliffe Hotel
has become such a loyal customer
that it has a bespoke bed named
after it and the city’s newest hotel
The Sandman Signature, has also

Julie Wemyss, manager, Foyer Graphics

chosen Glencraft to provide guests
with a good night’s sleep. Other clients
include Gleneagles, The Bonham,
The Chester Residence, student
accommodation providers and
offshore installations.
By purchasing beds and mattresses
from Glencraft these businesses help
keep 40 staff in jobs, 80% of whom
are disadvantaged in some way. CSR
may be a factor in the choice 		
of Glencraft but as managing
director Graham McWilliam stresses,
the main factors are quality and
competitive pricing.
“I don’t go looking for what I refer
to as the ‘sympathy sale’ not least
because that tends to be short-term
and potentially low volume. What I
am after are the trade deals and to be
successful in that market you must
have high quality. That’s reflected
in the fact that we recently had a
Royal Warrant from her Majesty the
Queen extended by five years and
we are now one of only two mattress
manufacturers in the country to
have that which is not bad for a little
company in the corner of Mastrick.” 
7.
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Helicopter contract 		
for NHV

10th birthday investment for ABN

THE NHV Group has been awarded a long
term contract with Dana Petroleum to provide
helicopter services to its central and northern
North Sea assets.
Daily flights will depart from NHV’s base in
Aberdeen to the Triton FPSO in the central North
Sea and Western Isles FPSO in the East Shetland
basin for five years. This signals the start of NHV’s
longest range scheduled flight using the H175 in
support of the Western Isles FPSO. NHV will add
another brand new H175 to its fleet in Aberdeen
to support the new customer. The contract
has created a number of jobs at NHV’s
Aberdeen base.

Land sale increased
Harbour Board profits
Julie and the Foyer Graphics team

He said they target small independent
hotel chains and Sir Rocco Forte has
engaged with and is recommending
Glencraft. “We also do business with
upper-end guest houses and are
increasingly working with interior
designers, particularly in London,
who have clients prepared to spend
their money on upper end goods. The
primary reason they choose us is the
quality and our extremely competitive
pricing rather than the fact we are a
social enterprise. They want natural
products which are handcrafted, hand
finished, made in Scotland and also
have a Royal Warrant.
“New rolling stock on the Caledonian
Sleepers will be launched later this
year and they have seen fit to put our
luxury mattresses in the new trains to
allow their clients a better experience.”
He said that in the recent past, like
many Aberdeen businesses, Glencraft
had been over reliant on the oil and
gas industry. “When the oil price went
to $25 the last thing these companies
were going to spend money on was
replacement mattresses. However,
many of them will now be due for
replacement and we have designed
a new mattress specifically for the
offshore market in readiness for the
recovery and we hope to break back
into that sector.”
Foyer Graphics started life as a one
person, one computer social enterprise
8.

almost 20 years ago and now has a
formidable and growing list of clients.
It is a company which is creating a
difference, not just for the clients who
engage it for its professionalism but
the community in which operates.
Its purpose is to earn profits for
Aberdeen Foyer, its successful
parent social enterprise, which
works to prevent and alleviate youth
homelessness and unemployment and
supports people towards independent
living, learning and work.
“We have three designers and we
offer placement opportunities,”
said manager Julie Wemyss who
joined the company 16 years ago.
“We started off doing work for third
sector organisations, charities and
like-minded organisations but then we
grew into a business with clients from
every sector, from start-ups to major
companies. We gained more designers
and have slowly grown and now have
extensive experience in creating logos,
building brands, designing for print
and multimedia.
“We are a business with a social
conscience so rather than being just
sales driven we also measure our
success on the social impact we have.
Our USP is that we are the only social
enterprise design studio in Aberdeen,
so our profits are going back to the
local community in Aberdeen city and

ABERDEEN Harbour Board has reported an
increase in profits thanks to a £10.9m boost from
the sale of land.

Aberdeenshire. That’s appealing to
people who want to have that added
value and a bit more meaning to the
money they are spending. We also
have extremely loyal clients, not just
because of the CSR part, but because
we provide a great service.

In its recently published annual review and
accounts, the port recorded a 5% increase in
vessel arrivals since 2016 and the first increase in
vessel arrival numbers since 2014. Pre-tax profits
rose from £18.64m in 2016 to £26.98m in 2017.
This increase was due in total to a £10.9m gain on
the disposal of land.

“I think companies are becoming
increasingly aware of how they invest
their money and we hope they choose
us because of all we offer. We like to
use the expression ‘more beneath the
surface’ - so on the surface we are
a creative design studio but there is
much more to us.

With operating profits remaining static, in line
with expectations, the sale of the land support
will support the Harbour Board’s ongoing plans
to generate funding for its £350m south harbour
development.

“The fact that we are giving back to
the community means a lot to our staff
who are all invested in it and it’s a very
rewarding job and we all love being
part of the Foyer organisation.”

Submarine order
for Forum

Foyer Graphics remains the agency
of choice for many organisations and
both Grampian Housing Association
and Langstane Housing Association
have used it since it was formed.
However, it now includes among its
loyal clients organisations like Step
Change in Safety, VistAberdeenshire,
A2+B and an increasing number of
start-up companies.

FORUM Energy Technologies Inc has
received an order from Submarine
Manufacturing and Products Ltd (SMP)
to supply a submarine rescue vehicle, a
work-class a remotely operated vehicle and
associated launch and recovery systems.

“We offer placements from the Princes
Trust, for schools, colleges, universities
and the Job Centre and several have
gone on to do well and we are very
proud of them,” said Julie.

Andrew Smith and Jessie Crawley, online community
administrator at Aberdeen Business Network
AN ABERDEEN networking business is marking its 10th birthday
with a five-figure investment in its online platform.
Aberdeen Business Network (ABN) has more than 6,500 online
members on www.abncommunity.com and runs more than
20 network and training events each year. Over £14m worth of
business has been won on ABNCommunity, the company’s free
online resource which is believed to be the only one of its 		
kind in Scotland.
Now the business is targeting an online membership of 10,000
as it looks to help businesses of all sizes across the North-east of
Scotland through a major upgrade of its website.
Andrew Smith, ABN director and a former Grampian Networker of
the Year, said: “We took the decision to invest in our online platform
to make it a more user-friendly and better all-round experience.
We’re delighted with the results. Our vision is that an enhanced
website offering can help with further growth for our existing
and new members. ABNCommunity is the only one of its kind in
Scotland and we’re looking forward to taking it to the next level.”

The remotely operated vehicle (ROV) and
submarine rescue vehicle (SRV) will be
delivered in 2019 and 2020, respectively,
and integrated by SMP with additional
equipment for delivery to an un-named
navy in the Far East.
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The changing
employee
engagement
landscape

Successfully
navigating
international
markets
by Uisdean Vass,

Anne Lawson,

head of oil and gas,
Ledingham Chalmers

senior employee benefits consultant,
Mattioli Woods

WELLBEING is one of the
current buzzwords in employee
engagement but what does it
mean? Is this a new employee
benefit? Or simply a better
strategy for the implementation
of the existing benefits range,
while delivering a genuine focus
on the outcomes for individuals?
It depends who you speak to.
The majority of employee benefit
programmes are either designed by
- or legacies from - the baby boomer
generation. Yet with five different
generations now in the workplace, not
everyone wants nor values the same
things.
The challenges that the younger
generation face as they join the
workforce are entirely different from
those of the baby boomers and, when
the digitally native meet the digitally
atheist, those existing communication
strategies need to be reworked.
While most readers of this article
will be familiar with the traditional
benefit suite, whether it’s protection,

Our employee benefits
solutions will attract,
motivate, retain and
engage the best teams.
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health, the ubiquitous pension
or e-engagement, what do they
mean for employees? And how do
you, the employer, know that they
are understood, valued and meet
the genuine challenges of today’s
workforce?
By sharpening our focus on key
messaging that resonates with all
generations, we make it easier for our
employees to engage with what’s
important to them and to get value
from what we offer.
There are three clear consistent
straplines that we continue to
encounter:
• Your health and wellbeing
• Financial health and wellbeing
• Mental health and wellbeing
By aligning your benefits with
easily-communicated messages
and wrapping information and
support around these messages, it
reinforces the view that your benefits
programme makes an individual’s
personal life better. It is a strong

message for all employers to deliver
and, by reaching out to individual
employees and saying ‘this is for you’,
it is very powerful.
The integration and sourcing of
supporting information and education,
combined with the delivery of new
concepts such as Mental Health First
Aiders and BodyWorks physical
health assessments, rejuvenates the
traditional package.
In with the new and out with the old?
Not quite.
With 70% of employees admitting
that they spend time thinking about
their finances, 20% saying financial
worries interfere with their work and
18% revealing they lose sleep worrying
about their finances, it’s easy to see
the correlation with financial, mental
and physical welfare.
As you work through the standard
benefits offered, there are many more.
Employer-sponsored intergenerational
education across all elements of
wellbeing is becoming the new norm.

EXPORTING is an economic
imperative for British companies.
World markets, particularly
in emerging economies, are
growing exponentially.

Others may decide they need to
establish a foreign subsidiary or
branch, or some may enter into
agreements with foreign agents or
distributors.

That said, and while there is a great
prize to be had, exporting and
international business can raise
specific challenges.

And of course, certain organisations
will enter into joint ventures with
foreign business partners, while
others expand by buying out foreign
companies.

With that in mind, what do
organisations have to consider before
taking the plunge?

Entering the marketplace
Many SMEs simply sign up
international clients looking to buy
services delivered from the UK, or
send their goods to foreign purchasers
by ship, courier or through the mail.
Others pursue international business
by frequently visiting a target
jurisdiction to market themselves and
provide services.

Food for thought
Certainly, no matter how you do enter
the international marketplace, there
are issues to tackle.
There’s a need for holistic analysis,
integrating all relevant factors: UK
exporters must ensure their goods
or services meet the regulatory
requirements of the target jurisdiction.

Not surprisingly, these areas require
specialised advice.
Businesses also need to focus on legal
and structural considerations: is there
a need to set up a foreign organisation
such as a subsidiary or branch, or even
establish a joint venture?
Will it be possible to get expatriates
into the target jurisdiction to support
the business?
Are there local content rules? Will it be
possible to contract on similar terms to
the UK and will intellectual property be
sufficiently protected?
And of course, security, bribery and
corruption are vital concerns.

Various business factors must be
taken into account too, such as the tax
regime and payable tariffs; the use of
different currencies or exchange rates;
or whether there are any insurance
implications.

Employee benefit solutions from
www.mattioliwoods.com
Tel: 01224 652100
www.mattioliwoods.com
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AFCCT received the Queen’s Award for voluntary services

Best foot forward
THE role, responsibility and
relationship of business in
society is complex. Some
companies consider it their duty
to be a force for change on a
national or even global scale,
while for others, the focus is
much closer to home.

“We have a major focus on
mental health and launched
a two-year partnership with
Mental Health UK in January
2017, aiming to raise at least
£2m each year. Colleagues
and customers raised an
amazing £4.8m in the first 		
12 months.”
Jane Clark-Hutchinson, 		
regional director and head of mid
markets, Bank of Scotland
12.

We spoke to two inspirational
organisations taking very different
approaches to tackling a range
of social and economic issues in
order to transform the lives of their
stakeholders, both inside and out.
The wellbeing of colleagues, clients
and the communities in which it
operates is at the heart of the Bank
of Scotland’s Helping Britain Prosper
Plan. Jane Clark-Hutchison, regional
director and head of mid markets,
Scotland, said that the bank recognises
that the way people live and work is
changing and it has to respond to that
by agile or flexible working.
“Agile working is key to ensuring our
colleagues can have a rewarding
career and a healthy lifestyle balance,”
she said. “That may be introducing
different working patterns through

reduced hours, compressed working
weeks or working from home.”
“We find that agile or flexible working
massively helps in terms of colleagues’
wellbeing. It enables them to balance
work and family life whether they
are a working mum or have caring
responsibilities for elderly parents or
others outside work. They may have
other commitments and agile working
enables them to make a significant
contribution at work but also have an
effective and happy home life.
“We have a major focus on mental
health and launched a two-year
partnership with Mental Health UK
in January 2017, aiming to raise at
least £2m each year. Colleagues and
customers raised an amazing £4.8m in
the first 12 months. As a result, Mental
Health UK has been able to build and
launch its unique Mental Health and
Money Advice service. This pioneering
new service is supporting people with
mental health and money problems
online and through a referral-based
phone service.
“We hope to raise a further £2m this
year which will allow Mental Health UK
to connect with the most vulnerable

people living with mental health issues
who are often the hardest to reach
and who might be living in isolated
communities, struggling in silence.
“As well as a healthy mind we want
our colleagues to have a healthy
body, healthy working conditions and
healthy finances. We are all trained
in wellbeing and have an employee
assistance programme with Validium
which provides free confidential
support and advice on a range of
subjects from legal support and
personal money management to
issues around stress, relationships, diet,
exercise and sleep.
“We try to think of all the different
aspects of wellbeing like resilience
which is a big topic at the moment
because life is busy and is becoming
busier, people are juggling lots of
different balls and you have to be
pretty resilient and we are supported
in this by BUPA.”
Diversity and inclusion is another major
issue at the moment. “We have turned
that round to inclusion and diversity
because what we have to create in the
bank is an inclusive culture to enable
everyone to succeed and thrive. In

diversity people often default to
gender but it is so much more than
that,” said Jane.
“In an inclusive environment all of
those different aspects of diversity
can thrive and succeed and we create
an attractive place to work which will
draw in the very best talent and also
retain colleagues - so it has business
benefits for us.”
The bank measures the impact of its
policies twice a year through surveys
and uses the feedback from staff to
shape its strategies.
Since the arrival of chief executive
Ally Prockter five years ago Aberdeen

FC Community Trust has grown
rapidly. It now has 25 staff and up to
80 volunteers helping deliver a huge
range of programmes.
George Yule, executive vice chairman
at the time, felt passionately that the
club, in the unique position of being
the only major one in the region,
should be playing a much greater role
in the community.
His determination to achieve that was
a factor in persuading Ally to take
the role and what was then a small
community department focussed
primarily on football development
programmes has been transformed 
13.
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What is the most impactful
example of CSR activity you
have been involved in?
“Without a doubt the activity which has the most impact on me was fire
walking for the charity Inspire, along with work colleagues and the people the
organisation supports.
It sticks in my mind so much because everyone was involved and for those the
organisation supports, it must have been a massive challenge and they truly
were an inspiration. On a daily basis Inspire strives to empower the people it
supports to live their dreams and for some of them that dream might be as
simple as going shopping on their own or being matched with a befriender.
All the money raised was for Inspire and it really embodied what, for me, CSR
should be about. I set up my own business in November and at the moment
one of my ways of giving something back is to use my skills as a colour profiler
to work with DYW North East Scotland and help youngsters understand their
preferences and shape what career they want to go into.”
Nicky Carnie, owner, Cognition Coaching

into a charity having a much greater
impact on the wider community.
“In March 2014 we established
Aberdeen FC Community Trust
as an independent charity with an
independent board of trustees,
separate financial arrangements from
the club and overseen by the Scottish
Charity regulator which means we
must do things according to charitable
objectives and are therefore not acting
on behalf of the football club and its
private benefit, although we obviously
have a very close relationship,” said
Ally.
As a charity the Trust can access funds
which the football club could not and
effectively delivers CSR for the club
across three pillars of activity.
“The first is ‘football for life’, comprising
participative football programmes
for people aged three and upwards,
developing grassroots football
clubs, developing woman’s football,
running a primary school football
league, running disability leagues and
creating disability opportunities; and
developing multicultural events to
encourage inclusion for everyone,”
said Ally. “The emphasis is on
participative football and is not about
14.

developing elite players. The youth
academy remains within the club. The
idea is we create a fun environment
where people play sport and are
physically active.
“The second pillar is education and
much of that is about activities
engaging with school pupils or
schools to make people more aware
of the importance of positive physical
activity, healthy lifestyles, positive life
choices and leadership skills.
“The third is healthy communities with
the focus on general wellbeing and the
youngest participant is three at one of
the football centres. The oldest, as far
as I’m aware, is 104 and participated
in football memories where we use
football and memories of football
games to help people with dementia
and long-term health conditions.
“We run Football Fans in Training, a
health and nutrition programme about
dietary and activity needs and has a
bit of football thrown in. We support
a mental health football team called
Grampian Strikers. We have Dementia
Friendly Communities - programmes
funded by the Life Changes Trust - and
we also do walking football.”

secure planning permission for the
football club’s new stadium was a
significant factor.
“The council recognised the
importance of the community delivery
from the club and while the stadium
will impact on maybe 25 days a year
for football matches the Trust will use
the sports facilities and the stadium
facilities 365 days a year every year.
“It will be used as an iconic community
asset for the region but because of its
location will become much more of a
regional resource.
“We are a member of the European
Football for Development network
EFDN I can virtually guarantee we
will host a conference at that stadium
the minute we are in it. That will have
people from all over Europe coming to
visit Aberdeen as we are recognised
internationally as a very strong
community trust attached to a club.”

“The most impactful example of CSR activity I have been involved in would have
to be when our store invited in two primary schools for a career carousel. We
split the classes into small groups and invited various partners from a variety
of departments to the event and to create an activity for the pupils based
around their department. It gave the pupils the chance to find out about the
departments, how they work and ask questions of our partners about them.
For me it was the most impactful as I strongly believe that giving young pupils
even just a small taste of a variety of careers at an early stage allows them to
begin building a clearer path for which direction they would like to go in the
future. Although retail may not be their first choice it will have allowed them to
recognise different strengths and skills required for different jobs.”
Kirsten Hume, PR and marketing coordinator, John Lewis Aberdeen

“At The Bread Maker we are grateful for any support. In the past we have
been fortunate that Apache, as part of its CSR, donated money for a new
coffee-making machine to assist us. That has had a great impact because it is
now significantly easier for our apprentices to operate and it has also made it
considerably easier for us to teach them. Nexen has also been tremendous and
has helped us work better with our apprentices. We are currently in discussions
about other ways they might assist.
Undoubtedly the biggest boost we can get comes from the donation of
equipment which will help us teach the apprentices more effectively but we do
welcome volunteers although we find them quite hard to attract. That may be
because to be effective they really require to make a regular commitment of time
to understand the business and the way it operates.”
Karen Bain, development manager at Space2b, a social enterprise by Aberdeen Day
Project, the team behind The Bread Maker

Ally said the Trust’s role in helping
15.
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Sun shines for Mackie’s

Aberdeenshire towns in the
running for beauty gong
FIVE Aberdeenshire towns have been shortlisted from more
than 7,000 to compete for the title of Most Beautiful Town
in Scotland.
Pennan, Ballater, Braemar, Crovie and Stonehaven are
among 35 finalists voted for by followers of Hidden
Scotland via social media sites Instagram, Facebook and
Twitter. Each area in the running holds its own unique
character and iconic landmarks that make it stand out from
others, whether it be a distillery, historic castle or scenic
beach.
The winner will be announced on August 10.

Mac Mackie
ONE of Scotland’s largest solar farms is on track to produce
its highest amount of green energy in a year - helped along
by a record month in May.
Mackie’s of Scotland’s 7,000 panel solar farm, based on
the Aberdeenshire family farm, helps the firm produce its
ice cream and chocolate while creating enough year-round
green energy to export back to the grid.
With a total installed capacity of 1.8MW, the 10-acre site
complements Mackie’s four wind turbines (total 3MW),
providing peak power in summer when wind levels tend to
drop.
In May alone, the solar farm produced 275,000 kilowatt
hours - enough power to make the equivalent of around
650,000 litres of ice cream and on one single day it created
enough electricity to supply the equivalent of three homes
for an entire year.
Managing director Mac Mackie, said: “It’s not too often we
get to talk favourably about the weather up here – but May
and early June had incredible amounts of sunshine. This is
when we really reap the benefits of having a solar farm and
the four turbines – when wind levels drop during warmer
weather we can still produce consistent green energy, and
vice-versa during colder windy months.”

Restrata joins European
association
RESTRATA, a global provider of resilience solutions, has
joined the European Stadium and Safety Management
Association (ESSMA) as an approved member.
ESSMA offers a platform to stadium professionals where
they can share, learn and discuss topics related to ESSMA’s
areas of expertise: stadium development, operations
and ticketing, sustainability and smart stadiums, safety
and security, fan entertainment and hospitality and pitch
management.
16.

Financial pressures make
farmers take risks
FARMERS are risking personal safety due to financial
pressures according to new research from the University of
Aberdeen.
The research, published in the Journal of Agromedicine,
looked at the different types of risk farmers deal with on
a daily basis in an attempt to understand what drives risk
taking and how it can be improved. Around three fatal
farm-worker accidents are reported each month in the
UK alone, a statistic that prompted industrial psychology
researcher Dr Amy Irwin to investigate farm safety and how
farmers approach risk.
Dr Irwin recruited 148 farmers from across the UK to her
study who were presented with different types of risky
scenario and asked to indicate whether they would work
on despite the risk. Examples included scenarios involving
faulty machinery, human factors – such as feeling tired and
environmental hazards such as ditch erosion.
The results showed that farmers were neither generally
risk taking or risk averse but that they reacted differently
according to the characteristics of the risk.
Dr Irwin said: “These results are interesting as they indicate
that farmers are not assessing each risk purely from a safety
perspective – they are also assessing it in terms of financial
gains or losses, both machinery repair and issues linked to
work pressure.”

Whistleblowing:
The meaning
of protected
disclosure
by Jack Boyle,

associate solicitor,
Blackadders LLP

EMPLOYERS will be aware that
they cannot dismiss or subject
to detriment any worker who
has made a protected disclosure
(a whistleblower). Since the
12-month cap on unfair dismissal
compensation was introduced,
many employees are including
whistleblowing elements to their
unfair dismissal claims.
The reason for this is that there is no
cap on the compensation available in
such claims. Remember too that an
employee with less than two years’
service can bring an automatically
unfair dismissal claim based 		
on whistleblowing.
Qualifying disclosure
I will recap on the basics as it has
been a while since I have written
about whistleblowing. To benefit from
whistleblower protection, a worker
must make a qualifying disclosure,
being a disclosure of information
which in the reasonable belief of the
worker tends to show:
• That a criminal offence has been or is
likely to be committed
• That a person has failed or is likely
to fail with any legal obligations to
which he is subject

• That a miscarriage of justice has
occurred or is likely to occur
• That the health and safety of an
individual has been or is likely 		
to be endangered
• That the environment has been or is
likely to be endangered, or
• That information tending to show
any of the above is being 		
deliberately concealed
Allegation or information
There has been a reasonable amount
of judicial attention to the concept
of whether an allegation made by a
worker can amount to a disclosure
of information. See, for example,
Cavendish Munro Professional Risks
Management Ltd v Geduld a case in
which the EAT held that a qualifying
disclosure must relay information
(facts) and not merely raise 		
an allegation.

the basis that the disclosures did not
convey information that tended to
show any of the bullet points above.
Decision
While her appeal to the Court
of Appeal was unsuccessful, the
court did clarify that allegation and
information are not mutually exclusive.
An allegation may indeed convey
information tending to show one
of the above. However, a general
non-specific statement devoid of any
factual content is unlikely to meet the
qualifying disclosure test.
Take away tips
• If you are an employer – get a
whistleblowing policy
•D
 o not dismiss an employee for
raising allegations which might
constitute whistleblowing
• If in doubt, take advice

In Kilraine v London Borough of
Wandsworth, the Court of Appeal
had to grapple further with this
issue. Mrs K, a project manager in
education, made complaints about
bullying, harassment, inappropriate
behaviour and a lack of support. Mrs K
was subsequently dismissed and she
argued that the dismissal was because
of her disclosures. Her claim failed on
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Setting you up
for the future.
Not just for
the present.
Agility software simplifies the day to day
administration of GDPR with automated
workflow to complete tasks efficiently while
recording all actions to provide the assurance of
continued compliance.

Graphical
navigation

Performance
dashboard

Multi-standard
compliance

BUSINESSPORT has 22 years’
experience in assisting both
large organisations and SME’s
to comply with the plethora of
rules, regulations and standards
required for them to operate
in their industry sector. Adding
another corporate obligation to
the ever growing list is easier if
you have a system to manage
compliance.
The uncanny timing of the data
breaches by Cambridge Analytica,
Facebook, and Carphone Warehouse
in conjunction with the go live date
for the General Data Protection
Regulation (GDPR) has focused
the minds of business leaders in all
sectors on reducing the threat of
potentially severe financial penalties
and reputational damage as the
flagrant use of personal data by social
media giants has outraged the general
public and increased the spotlight on
questionable activities.

COMPANY INFO

CONNECT WITH US

While GDPR is comprehensive, the
main principles as summarised by the
Information Commissioners Office are:

46 Queen’s Rd,
Aberdeen, AB15 4YE

www.BusinessPort.net

• Lawfulness, fairness and
transparency

T 01224 33 00 00
18.

Process
maps

The challenge of
managing more compliance

@BusinessPortLtd

• Purpose limitation
• Data minimisation

• Accuracy
• Storage limitation
• Integrity and confidentiality (security)
• Accountability
The old adage that ‘a dog is not
just for Christmas’ is an appropriate
analogy as, while the initial focus will
have been on creation of the policies
and processes for GDPR compliance,
maintenance of these items may not
have been considered.
The ongoing administration of GDPR
once the consultants have left the
building or the project team has
disbanded is the acid test. Ensuring the
spreadsheets are maintained, emails
have been addressed and requests
answered within agreed timeframes
will tie up internal resources who will
have other responsibilities.
To reduce the paper handling and ease
the burden of manual transactions,
BusinessPort has created software
that centralises all actions necessary
to control GDPR. The system is flexible
to allow the processes to be tailored
and provides the capability to map,
visualise and manage the processing
of personal data in the most
efficient manner.

process maps, there is a high level
of transparency that supports
governance, provides the evidence
to withstand audit and delivers the
assurance that the regulation is being
maintained.
While some solutions offer standard
templates, our automated workflow
drives the process end to end
saving time, minimising resources
and ensuring compliance. Security
controls ensure that your people,
whether general user or data
controller, only see what they should
while administrators have access to
a wide range of reports to facilitate
maintaining compliance.
Ultimately, the Agility software
provides the confidence that the
processes followed within the
organisation continue to meet GDPR
standards - and that all personnel
within the organisation remain fully
compliant with the laws of
data protection.
Whether you have one regulation
such as GDPR to comply with, or a
multitude of ISO and industry specific
standards, Agility software simplifies
the complexity and provides a single
source of truth for your company as
our extensive client base can testify.

With complete clarity of individual
responsibilities and easy to understand
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Macdonald recipe for
international sharing

Afonso Santos and Miguel Feliciano who
travelled from Portugal
MACDONALD Hotels & Resorts has underlined its
commitment to people development thanks to a pioneering
international knowledge sharing project.
In a bid to broaden the horizons of its chefs in Scotland
and Portugal, the company recently created an exchange
programme which invited staff from Portugal to spend
time in Scotland, at Macdonald Pittodrie House Hotel in
Aberdeenshire and the Macdonald Aviemore Resort in the
Highlands.
The initiative ran for the first time in 2016/17 and aimed to
provide benefits for both locations, bringing staff to the UK
to help out during the busy festive season while retaining
key Portuguese staff during their traditionally quieter time
of the year. Such was its success, that the project expanded
considerably in 2017/18 with a total of five staff having just
returned home after making the trip to Scotland for the
winter months.
The project, which is believed to be unique, was the
brainchild of Macdonald Hotels & Resorts’ Kenny McMillan
who said: “This project provides a creative approach to the
well-documented shortage of skilled chefs we have access
to here in the UK, while retaining key Portuguese staff
during quieter times. Additionally, it plays a crucial role in
strengthening our teams on an international basis.”

Want to play
your part in
developing the
region’s future
workforce?
1. Register on the
Marketplace website
www.ourskillsforce.co.uk/
marketplace
2. Post details of what you
can support a local school
with
3. Inspire a generation
Marketplace is delivered by
Developing the Young
Workforce and Skills
Development Scotland.

Aberdeen Inspired gets city
centre buzzing

Lawrie helps Shetland
environment
SCOTTISH metal reprocessing, tubular supply and
decommissioning company John Lawrie Group has joined
forces with Shetland Amenity Trust to help maintain the
environment on the islands.
The Aberdeen-headquartered company, which earlier this
year established a metal recycling facility at Rova Head,
Lerwick, is working with the trust to resume the uplift of all
makes of end of life vehicles on the isles.

Urban Bee project

For the past 30 years Shetland Amenity Trust has offered
a collection service for end of life vehicles and agricultural
machinery, helping improve the local landscape. Legislation
introduced over a decade ago placed the responsibility for
recycling vehicles that had reached the end of their working
life on the vehicle’s manufacturer. They then contract
national service providers to fulfil that obligation, a process
that the trust has helped coordinate in Shetland.

ABERDEEN Inspired aims to increase biodiversity in
Aberdeen city centre through urban bees.
As part of its ongoing civic pride campaign and to highlight
the importance of pollinators, Italian Buckfast strains of
honeybee have been introduced to the city centre. The
Urban Bees project aims to encourage businesses to
engage in environmental issues, to improve understanding
and to inspire positive action.
The project will also contribute to Aberdeen Inspired’s
2018 Keep Scotland Beautiful entry. In previous years the
organisation has been awarded Silver Gilt as well as being
crowned the winner of the BID category in 2015 and 2016.
Adrian Watson, chief executive officer of Aberdeen
Inspired said: “Our commitment to civic pride in the city
centre continues to grow in dynamic ways as we react to
environmental changes.
“Introducing urban bees and beehives to the heart of the
city will allow our local businesses and volunteers to engage
with biodiversity and work effectively towards improving
the spaces we live and work in.”
There are two hives situated within the Business
Improvement District, one at His Majesty’s Theatre, which
can be viewed through the window of their 1906 restaurant
and the other at an undisclosed location on George Street.
The city centre bee team has received training with
Aberdeen and District Bee Keeping Association. The team
includes two service users from Alcohol and Drugs Action
(ADA), a representative from Workers Education Alliance
and Angela Joss, project manager from Aberdeen Inspired.
As well as having a positive effect on the city centre
environment, urban bees also provide a therapeutic benefit
for service users of various social inclusion groups, including
Alcohol Drugs Action.

KCA Deutag
contract success
THE offshore business unit of global drilling and
engineering contractor KCA Deutag has been reawarded a new drilling contract on the North Alwyn and
Dunbar platforms by Total.
The contract is for the provision of platform drilling
services and has an initial term of three years with an
option to extend by a further two.

Major MoD contract for
Stewart Milne
STEWART Milne Timber Systems has begun work
on a collaborative project to relocate approximately
4,000 service personnel and their families from
Germany to Salisbury Plain in South Wiltshire.
The house-building project is part of a £250m
contract awarded to housing-led regeneration
experts, Lovell, by the Ministry of Defence. The
project will involve the construction of more than
900 homes at three sites Ludgershall, Larkhill and
Bulford by May 2020.
Stewart Milne was selected for the project following
a two-stage tender process, with key requirements
including a fast build time, high levels of energy
efficiency, scope for adaptability and cost efficiency.

Kenny McMillan
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Airport transformation flies on

Business Parks

Warehouses

Commercial Offices

Schools

International Sporting Events

Visitor Centres

Aberdeen International Airport terminal

Industrial Facilities

•

High Street Retail

•

Business Parks

Commercial Offices • Distribution Facilities
Manufacturing Plants

•

•

Stadiums and Sports Facilities

•

Call Centres

Educational Facilities
•

Clean Room Environments

ABERDEEN International Airport has opened an upgraded
security search area and retail facilities in the latest phase of
the multi-million pound terminal transformation project.
This phase includes an expanded retail offer, including
a much larger World Duty Free store as well as Rolling
Luggage, WH Smith and a separate WH Smith bookstore.
The updated security search area, which is more than
double the size of the previous area, is equipped with the
latest screening technology, allowing passengers to move
through the airport more quickly.

First class honour for RGU
Call Centres

Retail Parks

Stadiums & Sports Facilities

We are pleased to provide our extensive range of services to organisations,
venues and events throughout the UK
Cleaning • Facilities Management • Event Cleaning • Waste Management & Recycling
Janitorial & Hygiene • Security & Marshalling

01224
433206
www.spectrumservicesolutions.com
9 Queens Road, Aberdeen, AB15 4YL.

ROBERT Gordon University’s online MBA programme has
ranked first in the world for class experience.
The QS Distance Online MBA Ranking 2018 shows that
out of 50 global online MBA programmes from around the
world which are included, RGU also came second (with a
score of 99.9%) for its faculty and teaching and was ranked
joint 15th in the world overall.
The 2018 edition of the QS World University Rankings:
Distance Online MBA, the largest global ranking of its
kind, is designed to respond to the lack of comparative
data about the quality of online educational offerings and
evaluates 50 prominent distance MBA programs.

In the last year the airport has undergone significant
improvements and has opened new international and
domestic reclaim arrival areas, as well as its award-winning
Northern Lights executive lounge.
The security search area has been relocated to pave the
way for the third and final phase of the project in which the
departure lounge will be expanded and further new retail
and catering outlets introduced.
Phase three will open in three stages over the course of the
next 15 months, with the entire transformation expected to
be complete by the end of August 2019.

New Zealand contract
for Petrofac
PETROFAC’S engineering and production
services business has strengthened its presence in
Australasia following the award of a Well Project
Management contract from Tamarind Taranki Ltd.
The agreement involves the provision of well project
management services for Tamarind’s Tui Phase 3
drilling project in New Zealand’s North Island.

Email: info@spectrumservicesolutions.com
22.

Offices in: Aberdeen, Glasgow and Edinburgh
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NEW NAME. SAME SERVICE.

Community is the
heart of business
A STRONG community is key
to any successful, respected
business. At eGroup, the soon
to be rebranded construction
group made up of eBlast, eClad,
eFab and eTest (known formerly
as RIM and CSD respectively)
this sense of community is
deeply ingrained into the culture
and is quickly apparent.
eGroup managing director Fiona
Booth said: “Consideration of how we
go about our business is at the heart
of everything we do. Having a positive
impact on the surrounding area is very
important to us.”
As important as it is for the company
to have a strong internal community,
it’s just as important to reflect
that externally as well, hence the
organisation’s strong engagement
with several partners including Run
Garioch.
Going into its fourth year of
sponsorship with eGroup, Run Garioch
has had a close relationship with Fiona
since its conception in 2006. “Frank
Mathers, Graeme Hay and I were
involved in organising the first Garioch
10K,” she said. “The main focus was to
24.

involve everyone in the community,
creating a positive event to support
a good cause. To see it progress year
on year is fantastic and the numbers
reflect that – having 350 runners at
the first race compared to last year’s
turnout of over 3350 runners across all
four races.”
Race director Graham Morrison
reiterates this point: “Run Garioch is
for everyone. If you have friends and
family taking part, please come along
to support them. Even if you don’t
know anyone taking part, come along
and cheer anyway.”
The continued success of the event
could have been hampered by the
falling oil price during the downturn
of the oil and gas industry. Despite
this, eGroup continued their support,
providing help when the event needed
it most. “During the downturn of the
oil and gas industry a lot of charity
fundraising events suffered,” explained
Fiona. “We didn’t want to see that
happen to Run Garioch. We wanted
to provide a little stability at a time of
great instability.”
By supporting Run Garioch during
the downturn and giving guaranteed
funding the event planners were

able to focus solely on the event,
as opposed to spending that time
looking for sponsors. eGroup
operations director Scott Duguid said:
“We want to be associated with the
continued success of the races as we
think it’s a great cause to get behind
and we can use our resources and
knowledge to help those over at Run
Garioch to continue to develop the
event.” Graham added: “Run Garioch
is a real team effort, and the event has
raised thousands for charities over the
years.”
In addition to supporting Run Garioch,
eGroup is in the early stages of a
community driven initiative which
would recycle much of its scrap metal
into benches, later being donated to
local community groups. “As with
all other aspects of our business, we
continue to seek improvements in
relation to our social responsibility,”
said Fiona. “Building on our first
step of introducing a biomass
heating system back in 2011, we
are very excited at the prospect
of the continuation of being a
positive contributor to our staff, our
community and our environment.”
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Rising to
the occasion

LOCAL businesses, politicians
across the political divide, health
professionals and charitable
organisations are throwing their
support behind a campaign to
base a second life-saving charity
air ambulance in the North-east
of Scotland.
Since Scotland’s Charity Air
Ambulance (SCAA) launched its first
helicopter in 2013 it has flown nearly
1,800 missions across Scotland, and
some cross-border missions, serving
the largest area of any charity air
ambulance in the UK – 30,000 square
miles of mainland and more than 100
inhabited islands.

“The plan is that all major
traumas should be taken to
these four centres from across
Scotland within 45 minutes
and one of the best ways to
get people to these centres
quickly is by helicopter.”
David Craig, 			
chief executive, 		
Scotland’s Charity Air Ambulance
(SCAA)
26.

Now it wants to raise £6m to cover the
costs of providing a second charity
helicopter for its first three years to
save even more lives.
Scotland is in the unique position of
having two government-funded air
ambulance helicopters at Glasgow and
Inverness and two fixed-wing aircraft
based in Aberdeen and Glasgow.
There are more than 30 regional air
ambulances in England Wales and
Northern Ireland, but all are operated
by charities.

Every day the existing SCAA
helicopter brings help and hope
to those suffering serious injury
or illness wherever and whenever
required. It helps save the lives of heart
attack and stroke victims for whom
rapid intervention is critical. It helps
transport victims of incidents from
road traffic accidents to agricultural
injures and falls to hospital within
the “golden hour” which can be the
difference between life and death.
One of the main driving factors behind
the campaign for the second life
saver is the implementation of the
new Scottish Trauma network and
the development of trauma centres
in Glasgow, Edinburgh, Dundee and
Aberdeen over the next three to 		
five years.
“The plan is that all major traumas
should be taken to these four centres
from across Scotland within 45
minutes and one of the best ways to
get people to these centres quickly
is by helicopter,” said SCAA chief
executive David Craig.
“A second SCAA aircraft will add
resilience and capacity to the whole
network. It will mean there are more
aircraft available because often you 
27.
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Making Tax
Digital for VAT
by Hilary Dyson,

cloud accounting manager,
Anderson Anderson & Brown LLP

will find one can be out to an island
doing transfers, bringing people
in for hospital care from remote
communities, while other incidents
are happening all over Scotland. It
can be road traffic accidents, boating
injuries, hillwalkers falling - all these
sorts of things which demand a fast
response - and in most cases the best
and quickest way is by aircraft. We
believe another aircraft will allow us,
as a charity, to save and improve even
more lives.”
The SCAA helicopter is integrated into
the 999 system as a resource, just like
any other, and when a call is received
the call handler will determine what
resource to send to an incident.
No decision has been reached about
where the helicopter will be based
but the North-east has already put
in a strong claim and SCAA is now
in discussions with the Scottish
Ambulance Service to decide on the
most suitable location.
Sir Brian Souter of Stagecoach, who
has supported the charity since
its inception, has already pledged
£375,000 over three years for the
second helicopter.
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“There are many ways which
businesses and individuals can
fundraise and help save lives,” said
Mr Craig.
“Like Stagecoach and our other main
sponsors Clydesdale Bank and SSE,
businesses could perhaps become
primary corporate partners with their
name featured on the helicopter.
They could also take us on as their
charity of the year and fundraise or
encourage their staff to participate in
the events we run. We have places in
all the big challenges which take place
throughout Scotland from abseiling
to triathlons.”
The Press & Journal is leading the
campaign to bring the helicopter to
the North-east on the basis that the
geography of Scotland and the current
air ambulance provision make it the
obvious choice. A motion to that effect
lodged in the Scottish Parliament has
won cross party support.
The Sandpiper Trust, which promotes
and supports initiatives which help
improve immediate care and aims to
save lives in rural Scotland, has also
backed the scheme.

Q3. What does that mean?

IT’S a bit like GDPR – everyone’s
suddenly talking about Making
Tax Digital for VAT (“MTD”)
but many businesses don’t
know what it means and how
it impacts them, let alone what
they might have to do.

Old versions of accounting software
may need to be upgraded, manual
systems will have to be changed 		
to digital.

Q4. I’m using software already –
won’t it work next year?

So, let’s ask a few questions:

There isn’t a list available yet of
software which will work. The
technology is still being developed
and, although HM Revenue and
Customs is currently working with
software providers, the list is not
expected until sometime this summer
- we still don’t know exactly when. We
do know however that some software
providers have already said they won’t
be updating old versions of
their software.

Q1. What is MTD for VAT?
Put simply, from April 2019 (so
counting from 1st September 2018
that’s only 146 working days …), if you
are VAT Registered with turnover
greater than £85,000 you will
no longer be able to log onto the
Government Gateway and submit
your VAT Return.

Q2. H
 ow will I submit my VAT
Return then?
You will have to do this through
(technical term coming up) ‘functional
compatible software’.

Q5. So how do I know what 		
to do?
Ask your software provider if they
are changing the version that you
use to be compliant. Or ask your

accountant, as we work with many
different systems we are well-placed
to help. Remember, if you are using
spreadsheets or a manual system you
will need to change.
Whatever else you do - don’t ignore it.
You will have options and it is a great
opportunity to evaluate what you are
getting from your existing system and
consider whether you could
benefit from moving to one of the
newer platforms.
We want to help you make sure you
get the most out of any changes which
you may have to make. It’s not just
about meeting HMRC’s requirements
on MTD-Day, we have helped many
businesses benefit from the enhanced
efficiencies and reporting available,
particularly using cloud-based
software. So don’t hesitate to contact
us to find out how AAB can help you
understand – and get the most out of
– Making Tax Digital.

The correct formula for your business
ANDERSON
ANDERSON
& BROWN LLP

AUDIT & ACCOUNTING • TAXATION • CORPORATE FINANCE • PAYROLL & EMPLOYMENT TAXES
CONSULTING • OUTSOURCING • GLOBAL MOBILITY • WEALTH MANAGEMENT
t: +44(0)1224 625111 • accountants@aab.uk • www.aab.uk
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Healthy,
happy
working
lives

BON Accord Care was set up
in 2013, as a local authority
trading company - the first of
its kind in Scotland. A company
led by values, it employs more
than 1,000 staff to deliver social
care services to older people
across the city, aligning a publicsector ethos and a strong social
conscience with a private sector
discipline.
Historically the company experienced
high absence rates in line with the
sector norm. Shortly after it was
created, a need was identified to
improve staff health, reduce absence
rates and improve the delivery of
a five-star service. For this to be
achieved, it was vital that measures
were taken to ensure that staff felt
valued, safe and that their health,
safety and wellbeing at work was of
paramount importance.
In 2015 a working group was set up
to address absence levels and, at the
same time, the company signed up
to complete the Healthy Working
Lives award at bronze level which
started with a survey, giving staff the
opportunity to communicate their
interest in wellbeing topics and help
identify areas for improvement. The
results formed the basis of a threeyear action plan which demonstrates a
commitment to:

•Develop services internally and
work collaboratively with external
organisations to help maximise the
health, safety and wellbeing of staff

The company has now achieved both
bronze and silver Healthy Working
Lives awards and is working towards
gold this year.

• Support the staff team through the
learning and development function
to ensure they are skilled and
trained to carry out their roles safely
and without compromise to their
wellbeing

Bon Accord Care continues to
support its employees with wellbeing
in the workplace through the
Wellbeing at Work team, ensuring
that staff experiencing health issues,
both physical and mental, receive
information and support to help
prevent absence, or make an earlier
return to the workplace. This support
may be provided internally through
‘reablement facilitators’ who are clinical
professionals, qualified as nurses,
physiotherapists or occupational
therapists; but support can also be
accessed externally through services
procured by the organisation,
including private physiotherapy and
mental health support, scans, x-rays
and medical reports, all of which
can be accessed much quicker than
through the usual routes.

• Develop policy and procedure which
reflects this and provide guidance to
staff in respect of their health, safety
and wellbeing at work
• Ensure that the physical work
environment supports the health,
safety and wellbeing of all staff
Through doing this the company has
been able to:
• Promote an ethos of health, safety
and wellbeing, offering employees
opportunities to stay well at work
• Provide support at an early
intervention stage, to employees
experiencing poor health
• Increase morale and motivation by
ensuring staff feel valued
• Reduce sickness absence levels
within the organisation
• Reduce staff turnover
• Reduce accidents and incidents in
the workplace

Team manager Joanna Caie said:
“We take a proactive approach to
wellbeing at work, by providing staff
with information, education, training
and opportunities which supports
their wellbeing, and which promotes
a culture of early intervention,
open conversations and employee
responsibility for their own health. We
work on the basis that staff want to be
at work as it plays an important part

in their development and personal
wellbeing and we want to help them to
achieve this.
“Our absence levels are reducing and
in many cases absences are being
avoided or, at the very least people,
feel supported to make an earlier
return to work than was historically
the case. It’s about taking a holistic
view of supporting attendance and
considering more than just the policy.”
To evaluate the effectiveness of this
approach, employee absence is
recorded, monitored and evaluated
to identify contributing factors, trends
and emerging themes which may
affect absence levels, with a view to

developing innovative ways to address
them. Qualitative data relating to
employee satisfaction and mental and
physical wellbeing state is gathered
and followed up on.
Manager Alison Wills who accessed
the support of the Wellbeing at Work
team for her staff said: “I’ve found the
wellbeing at work resource to be of
excellent support for staff and their
line managers. Staff feel valued that
their employer is willing to support
them with a service such as physio or
counselling and their line managers
feel less hopeless in supporting their
staff member who may be off sick or
finding life challenging.

“The reduction in absence this year
has been phenomenal and this is
attributed to staff understanding the
supporting attendance policy and
procedure and knowing that there are
alternatives to going off sick.”
Bon Accord Care is looking to offer
support to other organisations with
wellbeing and supporting attendance
in the future. If you want to find out
more about its approach, contact
Joanna on joacaie@bonaccordcare.
org or 01224 570400.
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Northern Star
Business Awards 2018

Seeing is
believing
by Andrew McCallum,

Category sponsors

The Northern Star Business
Awards recognise companies
around the North-east for their
exceptional accomplishments
across a range of fields,
from internationalisation
and innovation to people
development, environmental
action and customer service.

Going Global

Making the Difference

Inspiration from Innovation

Overall Business of the Year

Chamber policy and government
affairs advisor and managing
director of Aspect 		
Reputation Management

Awards Ceremony
Thursday, September 27, 2018
Make sure you are at the party.
Contact the events team or
visit www.northernstarawards.co.uk
T: 01224 343901
E: events@agcc.co.uk

Family Business

Student Placement

#TimeToShine
Thanks to all our sponsors
Principal sponsor
Customer First

Eco Hero

Accomodation sponsor

Inspiring Futures

Print sponsor

Rising Star

I’M delighted to be working
with Russell and the team to
help build on the excellent work
the Chamber does to shape
and inform policy and maintain
strong relationships with
politicians and
government officials.
It’s my job to help deliver the
ambitious agenda set out by the policy
committee earlier this year, working
closely with our regional partners
to promote a joined-up approach in
the delivery of the updated regional
economic strategy.
For example, we’re focused on making
sure vital transport infrastructure
investment is delivered. Such as the
project approved as part of the City
Region Deal to reduce central belt
rail journey times, the city’s station
gateway and several important road
projects.
Connectivity is another priority for
the Chamber. Fast and reliable digital
connectivity – 5G and fibre broadband
– is essential for businesses across
the region. It’s the foundation for so
many of our exciting plans and critical
to realising our economic growth
potential.

On non-domestic rates, we need
to build on last year’s successful
campaign as the impact of revaluation
is felt by businesses. Members had the
opportunity to voice their concerns at
a recent meeting with Derek Mackay.
We encouraged the finance secretary
to implement a three-year valuation
cycle and to do so a year earlier
than planned. Members asked for
the transitional relief scheme to be
continued into 2019/20 and for the
current 10,000 appeals in Grampian to
be concluded by 2019.
The recent Scottish Government
reshuffle creates opportunities
for political briefings to support
the Chamber’s policy areas and
campaigns. We’re targeting meetings
with cabinet secretaries and ministers
including Michael Matheson, Ivan
McKee and Kate Forbes.
One of our themes for these meetings
will be investment. There’s almost
£9bn of investment currently being
delivered to transform our city region.
That’s a huge amount for any place in
the UK and we can be proud that it’s
happening here but our attention is
already firmly on what happens next.

When big infrastructure investment
plans are announced, people are
often sceptical. “I’ll believe when I
see it”, is an all too common retort.
But I think there’s a growing sense of
purpose and optimism – perhaps even
excitement – across the Aberdeen city
region.
Why? Because people can actually see
the transformation happening around
them.
They can see fantastic new buildings
like TECA springing up. They can see
the spectacular new south harbour
at Nigg Bay literally being carved out
of the coast line. And they can see
vehicles travelling on the AWPR – at
least part of it for now!
We’re working on a new version of
the Chamber’s popular Investment
Tracker, which will capture the
latest progress with all the projects
underway. The tracker brings the scale
of the transformation to life in one
highly visual document. It’s a story we
all have a role to share.
After all, seeing is believing.
You can reach Andrew on
07785 467530 or andrew.mccallum@
aspectreputation.com

Lifetime Achievement
Water sponsor
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Promoting a healthy workforce
ABERDEEN Sports Village (ASV)
is encouraging local businesses
to energise and motivate staff
by promoting health and fitness
in the workplace, to benefit both
the individual and the company.
With the oil and gas downturn
in Aberdeen over recent years,
companies have gone through
numerous cost cutting exercises
however, as employees are a
company’s number one asset,
promoting a healthy workforce should
be at the forefront.
An employee with an active lifestyle is
more likely to be proactive, energised
and engaged. If they are physically
active this can reduce anxiety and
stress, improving mood, confidence
and motivation.
The benefits of being physically
active or engaged in sport is well
documented. People in the UK are
around 20% less active now than in the
1960s. If current trends continue, we
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will be 35% less active by 2030.
The following information shows
the impacts that having an inactive
employee has on your business:

• Suggesting options for your staff to
make healthier choices
• Introducing health challenges and
lifestyle assessments

• Active employees take 27% less
sick leave than their non-active
colleagues

• Promoting initiatives such as dry
January, no sugar week, walk a mile
every day

• Just 21 minutes of exercise a day can
reduce sick leave by more than three
days per year

• Encouraging others to take part in
events such as the Great Aberdeen
Run, Tough Mudders or triathlons

• 3.4 sick days per year are directly
attributable to insufficient
physical activity

• Offering corporate health and fitness
memberships and promote offers
to staff

• £554 is the average cost per
employee for sick leave per year

• Encouraging and supporting flexible
working for staff to be more active

More emphasis is required to educate
people why exercise is key to good
health, not simply how to fit it into
their lives. If something is important
enough, people will make time for it.
As an employer or employee, you can
introduce low cost initiatives such as:

By promoting a healthy workplace
in your business, you will also see
significant benefits through increased
productivity, boosted morale, reduced
stress, an engaged workforce and
reduced absenteeism. Companies
recruit and retain good staff, attracted
by the commitment to a healthy work/
life balance. For every £1 spent on

• Developing an employee wellbeing
programme

each employee this can offer a return
on investment as high as £34.
A range of sports options at ASV is
available, which can provide all of these
physical, mental and team benefits.
To help create a healthy workforce,
businesses can encourage those that
are not active to try something new
and fun, by introducing team sports
such as badminton or volleyball
across departments and encouraging
colleagues to go to the gym or swim
together as they are more likely to
continue with the sport. With various
options available including workplace
health challenges, ASV can tailor
packages to suit company and
employee needs.
ASV is the top sporting and exercise
venue in the country, with a state of
the art gym, over 100 group exercise
classes, eight lane 400m track, six lane
indoor running straight, squash courts
and sports studios, members also have
access to the Aquatics Centre, with its
amazing 50m Olympic standard pool,
25m diving pool and two health and
relaxation suites.

To help employees achieve their
fitness goals, ASV has unveiled its
summer offer of 11 sessions for £32.
As employers, this is a great incentive
to offer your staff. This allows you
to enjoy an access all areas pass at
the world-class facility. You could
be working on your own fitness and
enjoying the gym, swimming pools,
exercise classes, squash, track, sauna
and steam room at the Sports Village.
This is a fantastic opportunity to try
out all the facilities that the Sports
Village has to offer without initially
having the commitment to a full
membership. The summer offer
is available until August 19, with all
the passes to be used by the end of
September 2018. To make the offer
even better you can also bring a friend
or colleague as you can redeem one
pass for a guest on each visit.

The team at ASV is full of experts
ready to offer advice and support,
whether you are just looking to
improve your fitness or if you want to
try out a new sport.
With a healthy work initiative, including
activities for all ages and abilities,
employees will have a healthy work life
balance with improved physical and
mental health.
For more information contact
reception on 01224 438900 / email
info@aberdeensportsvillage.com or
visit www.aberdeensportsvillage.com
Sources:
Financial Times, Health At Work 2017
ERS Health at Work: Economic
Evidence Report 2016

ASV is also a charity, with any surplus
income invested back into the facility,
so working with ASV you will also be
supporting both your staff and your
community.
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Meldrum House – 			
the best boutique

Best year means bonus 		
for BIG staff
BIG Partnership employees are to share in a £250,000
bonus pay-out after the agency reported its best-ever year.
Turnover at the marketing agency, which has offices across
Scotland and in Manchester, has increased by £1.4m to
£8.8m in the year to May 31st 2018, its highest-ever. The
agency, which employs 107 people, has also seen profits
rise to £1.4m after investing heavily in its creative and digital
teams.

MELDRUM House Country Hotel & Golf Course has been
awarded the title of Britain’s Best Boutique Hotel by
publication Luxurious Lifestyle Magazine.
More than 20 four and five-star hotels were shortlisted for
its category award.
Magazine editor Nick Gilmartin said: “Our readers’ travel
awards celebrate the very finest in luxury travel. I was
particularly pleased to see a number of family-run hotels
secure award wins. With somewhere the likes of Meldrum
House Country Hotel in Aberdeenshire, it shows you don’t
have to be a billion-dollar hotel to offer your customers a
luxury and personalised service.”
Meldrum House has undergone a significant transformation
in recent years adding more luxury bedrooms and a
speciality whisky bar and club.

Big Lottery funding for
Asthma Foundation
ASTHMA and Allergy Foundation, an Aberdeen based
charity which provides evidence-based health information,
confidential advice and support to people with asthma,
their families, carers and friends across the North-east
of Scotland has received a National Lottery award of
£136,560 from the Big Lottery Fund. It will enable the
charity to deliver the My Breath is My Life project to benefit
children and young people with asthma in Aberdeen and
Aberdeenshire.

TWMA makes US acquisition
TWMA, provider of specialised drilling waste management
services, has announced the acquisition of US-based
Dynamic Oilfield Services in an eight-figure deal.
The move comes as TWMA continues to implement an
ambitious growth strategy, with internationalisation and
service diversity at its heart. The US land drilling market is
currently recognised as the fastest growing drilling market
in the world. Dynamic Oilfield Services deploys its solids
control and surface equipment divisions in some of the
most prolific onshore basins in the US.
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Digital income is up 51% and BIG has strengthened its
offering around SEO, PPC, social advertising and video
content. The firm has secured new business across a range
of sectors, including energy, food and drink, sport, transport
and property including new assignments for the Offshore
Europe partnership, which leads one of the world’s largest
oil and gas conference and exhibitions and property
developer Dandara.

Sportschallenge sets
£500,000 target
SPORTSCHALLENGE, the North-east’s sports-themed
fundraising dinner, has set a combined fundraising target of
£500,000 for 2018.
Now in its sixth year, Sportschallenge has so far raised
£420,000 for local causes and this year it is aiming to raise
an additional £80,000 to benefit more charities, while
entertaining hundreds of guests and competitors.
It returns to the AECC on September 13, and teams from
businesses across the region will compete in the ‘Question
of Sport’ style quiz evening. Funds raised from the event
go directly to beneficiaries Maggie’s and Children’s Aid
(Scotland). A third additional charity is yet to be announced.

Hat-trick of awards 			
for Aberdeen
ABERDEEN has been honoured with three awards
recognising the city and its residents for a commitment to
improving quality of life for tenants.
At the Tenants Information Service (TIS) annual ceremony,
the Danny Mullen Award for the Organisation of the Year
was presented to Aberdeen City Council. The criteria
centres on innovation in housing, with an emphasis on
tenant participation.
Norma Groves won the Frances Nelson MBE Award for
Tenant of the Year. The prize is a tribute to the dedication
and commitment Norma makes to improving the lives of
others in her community and the example she sets.
To complete the hat-trick, the Tenant Participation
Champion of the Year prize was awarded to Aberdeen City
Council’s Carol Hannaford in her role as development officer
for tenant and resident participation.

Industry-leading test centre
opens in Aberdeen
BALMORAL Offshore Engineering,
the Aberdeen-based deepwater
buoyancy, insulation and elastomer
product specialist, has opened the
sector-leading Balmoral Subsea Test
Centre at Group HQ in Aberdeen.
With more than £20m being spent
on the facility a wide range of test
services including hydrostatic,
mechanical and laboratory trials is
available to the subsea, renewables,
defence and oceanographic sectors.
The centre offers more than 20 test
vessels most of which can be fitted
with electronic equipment allowing
tests to be monitored remotely. Valves,
controls and protection equipment,
buoyancy and insulation are typical of
the products being tested on a
regular basis.

Jim Milne, chairman and managing
director at Balmoral, said: “The new
centre is impressive by any standards.
It sits adjacent to our research and
development labs and covers some
800m2 with a working height of 12m
while overhead cranes are capable of
lifting 5-40tonnes.
“We also offer three displacement
tanks, the largest of which is 9m in
diameter by 4.5m deep.
“If you’re active in the subsea sector,
call us on 01224 859000 to find out
how we can help with your testing
requirements. Or, better still, come and
see us – we’d be delighted to show
you round.”
www.balmoralsubseatestcentre.com

Ranging from 1010-10,400mm long,
with internal diameters of 3602500mm, and testing to pressure
equivalents of 7000msw (700bar),
most products and components are
readily accommodated.
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September

August

218
courses

run by the Chamber

Covering

55

different
subjects

15 Wed
1 day

Essential Supervisory Skills
Bridge the gap between doing and supervising

5 Wed
1 day

GDPR Marketing Impact
Understand what you can do

16 Thu
1 day

Stakeholder Engagement and Relationship Management
Identify and engage with stakeholders to build effective lasting
relationships

5 Wed
1 day

Investigation in an HR Context
Plan and manage investigations effectively

22 Wed
1 day

Is Bias Having an Impact?
Understand how bias creates risks for your business

6 Thu
1 day

Time Management
Identify time wasting activities and manage time more effectively

22 Wed
1 day

Personal Effectiveness
Improve self-management

6 Thu
1 day

Performance Management
Get it right for the bottom line or service delivery

23 Thu
1 day

Assertiveness at Work
Clearly communicate your point of view without causing conflict

12 Tue
1 day

Import Rules Fundamentals
Avoid pitfalls in importing to reduce complexities and errors

23 Thu
1 day

Interview Skills
Recruit the right person for your business

12 Tue
1 day

23 Thu
1 day

Talent Management
Get on top of your talent agenda and maximise your
company’s potential

Improve your Professional Confidence
Promote a positive and confident self-image in a professional
manner

12-13
2 days

28 Tue

Report Writing
Produce clean, concise and effective reports that achieve
objectives

Finance for Non Finance Managers
Gain an understanding of many aspects of finance and how it
impacts business

13 Thu
1 day

Presentation Skills
Deliver a dynamic and motivational presentation confidently

19 Wed
1 day

Budgeting and Planning - An Introduction
Understand how and why to establish and maintain budgets

20 Thu
1 day

Marketing 101
Learn how to develop a successful integrated 		
marketing campaign

25-26
2 days

HR Business Partner – Masterclass
Explore key HR topics and feel confident in taking HR to 		
the next level

1 day

28 Tue
1 day

29 Wed
1 day

Attended by

1,250

30 Thu
1 day

Winning More Bids
Produce professional proposals/tenders that stand out

Social Media for the Uninitiated
Gain a practical understanding of Facebook, Twitter and LinkedIn
for business
Train the Trainer
Feel confident whilst developing and presenting different types of
training

delegates

5

Learn about GDPR

HR essentials
August
16 Thu

Stakeholder Engagement and Relationship Management

22 Wed

Is Bias Having an Impact?

23 Thu

Talent Management

September
For more information
Susan Staniforth,
training team leader
T 01224 343917 E training@agcc.co.uk
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5 Wed

Investigation in HR Context

6 Thu

Performance Management

25-26

HR Business Partner – Masterclass

27-28

Essential Management Skills
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A final farewell to former Chamber president
Edel Harris at our AGM

Findlay Leask,

managing director, Caber Coffee
What does your company do that
others don’t?
Throughout the last 30 years, Caber
Coffee has focused on offering a coffee
option for every type of business.
Whether you’re an office of two people,
a busy café, a hotel or a workplace of
1,000 we have a solution for you. We
back this up with a level of customer
service that has been a key feature
since the business was founded by my
parents in 1988. It might sound like a
cliché but I do believe that we win and
retain business based on the personal
and professional way we do things.
A healthy start to the day at the
June Business Breakfast

Getting ready for the day ahead at the
action packed Wellbeing breakfast

Mindfullness quotes

What are the most pressing
challenges that your industry
sector faces today and why?
In trying to figure out our own business
path I always look to the challenges
faced by our customers. Look at
today’s high street, for example,
cities are becoming more and more
homogenised. We love to support SMEs
and recognise the challenges of trying
to compete with massive organisations.
I believe that the real challenge rests
in how to be different enough to bring
in customers without frightening
them off. I’m an ardent supporter of,
where possible, buying local because
I recognise the quality and value for
money that it delivers.

Dr. David Hamilton speaks to the audience at the
June Business Breakfast

Cabinet Secretary for Finance and the Constitution
Derek Mackay visits AGCC

YOUR CHANCE TO JOIN AN EXCLUSIVE CLUB OF CORPORATE SPONSORS AND DEMONSTRATE YOUR SUPPORT OF A UNIQUE CULTURAL OFFERING FOR THE NORTH-EAST

For more information, please contact:
Debbie Mackenzie, Corporate Sponsor & Donor Campaign Manager,
Aberdeen Performing Arts
T 01224 337648 M 07825 231955
E debbie.mackenzie@aberdeenperformingarts.com
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What is the hardest lesson you
have learned in your career to
date?
Recruitment. I thought I was competent
at interviewing candidates and then a
book called: “Who” by Geoff Smart and
Randy Street was recommended to me.
I’ve been able to use their principles a
couple of times now and, suffice to say,

I’m delighted by the results. It’s not even
about asking the right questions, it’s
how you ask them sometimes.

What is the most valuable piece
of business advice you have ever
received?
Always be true to your core values. It’s
something that has been mentioned
several times over my career and a
philosophy I’ve stuck to rigorously.
Nobody ever gets it right all the time (I
know I haven’t) but I always ensure we
make it right for the customer.

What’s been your proudest career
achievement to date and why?
I’m very fortunate that I view the team
around me as my extended family
and I recognise the responsibility of
looking after them. That view has
been instrumental in helping to grow
our business, even during the tough
economic times over the past few years.

Quick
fire
round
What was your first job?

Function waiter at the Queens Hotel,
Queens Road.

When would you like to retire?
When I feel that I’ve learned
everything I can from my working
life and passed it on to the next
generation.

What did you have for breakfast?
A toasted muffin and orange juice.

If you could make one thing
happen tomorrow that would
benefit North-east Scotland, what
would it be?
I’d love to see Union Street becoming
a thoroughfare of local businesses and
produce. Get rid of the betting shops
and chains, offer a diversity of products
that make Union Street a unique
shopping and dining experience. We
need to encourage greater footfall in
the West End and we must ensure that
Aberdonians, and visitors alike, want to
walk the entire length of Union Street. It
should be a shining light of supporting
local enterprise – and I’m sure we have
the variety to do it!

Who, or what, inspires you?
Our armed forces. I represent a forces’
charity and the individuals I’ve met
through it, and the stories they have to
tell of active service, are humbling.

What’s the last book you read /
film you saw?
I don’t have much spare time but I
made a special effort to watch Kajaki,
the story of 3 Para in Afghanistan. I
found this an incredible but difficult
watch.
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Waves wins radio competition

Today is yours
for the taking
Competition winner Callum Hardie and his partner
Emma are pictured with Northsound 2 presenter Gina
McKie at the spot where he took the photo
AN ATMOSPHERIC photo of waves crashing on the rocks
at Girdleness has won a competition which asked locals to
sum up why they love living in the North-east of Scotland.
The Love Where You Live competition was run by
Northsound 2 to celebrate the station becoming the first

commercial radio station in Scotland to make the switch to
digital from analogue.
The winning shot was taken by Callum Hardie, 25, from
Aberdeen.

Are you up for the
Great Aberdeen Run?
AUGUST 26, 2018

Don’t miss our Postgraduate Open Evening
Whether you’re looking to enhance your job prospects,
change career or continue studying, this is your chance to
find out all the information you need from the experts.
Thursday 23 August | 5 - 7.30pm
Sir Ian Wood Building, Garthdee Campus, Aberdeen

Let the incredible atmosphere
on the Union Street start line
carry you around the 10k or half
marathon course. Go from the
city to sea and experience the
best Aberdeen has to offer from
a different perspective.
Sign up to the Business Challenge
at www.greatrun.org

Book your place at www.rgu.ac.uk/openevenings
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City art goes international

Top Tweets
A month in social media
James Dunphy
@JamesDunphy

Great turnout for the @chambertalk
AGM as usual, creating connections
across our region to enhance business
productivity and the quality of life here
in North East Scotland.

CSR in
the Nigerian
oil industry
by Yomi Audifferen,
senior partner,
City Partners

DYW_NorthEast
@DYW_NorthEast

Self Portrait - John Singer Sargent, 1886
WORKS of art from Aberdeen’s renowned collection will
be exhibited in Sweden, Japan and Spain as part of a
programme of international loans.

Congratulations to @chambertalk
Louise who today finished her digital
marketing modern apprenticeship
#superstar #apprentice
#beanapprentice

Councillors on the city growth and resources committee
have given their backing to the plans, which continue
Aberdeen’s proud history of facilitating the worldwide
display of key pieces.
The programme includes the loan of a John Singer
Sargent self-portrait to the Nationalmusuem in Stockholm,
Sweden. It will form part of the first major monographic
exhibition in Scandinavia of Sargent’s work and is also
the first temporary exhibition on the re-opening of the
Nationalmuseum. Aberdeen will join the Metropolitan
Museum of Art in New York, Museum of Fine Arts Boston
and the National Gallery in Washington in lending pieces.

Jeff Burns
@5DmagicJeff

@chambertalk Great hosting of
the #businessbreakfast today
@AGCC_Seona Professional...
Personable...Engaging & Energising.
Thanks for doing a great job!

Parable - The Hidden Treasure, John Everett
Millais, c1860
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Join the coversation
@chambertalk

THERE are almost limitless
opportunities in the Nigerian oil
and gas sector for international
companies possessing cuttingedge technologies.

• Consideration of qualified personnel
from the host community and
immediate environs for employment,
as appropriate to operational
requirements

International companies looking
to access this market should
appreciate the value of an effective
CSR/community affairs policy as
an essential tool for operational
sustainability and long term
commercial success. In many oil
producing areas host communities,
long deprived of government
infrastructural development or
support, have high expectations of
companies operating in their locality
and are not slow to present
their demands.

• Subject to specification and quality
control, supporting and integrating
local businesses in their local
supply chain

Such expectations will generally be
addressed as part of a company’s CSR
or community relations programme.
Indeed, IOCs and service contractors
are required as a matter of industry
regulation to maintain a Community
Affairs, Safety, Health, Environment
and Security (CASHES) policy
primarily aimed at ensuring a smooth
and transparent working relationship
between the company and its host
community. A typical CASHES policy
would generally also include the
following objectives:
• Identifying with the aspirations of
host communities and viewing their
attainment of these aspirations, with
the company’s assistance, as being in
the parties’ mutual interests

• Safeguarding the health and safety
of all employees, contractors and
host community members in the
execution of activities
• Minimising the impact of the
company’s activities on the host
community and its environment
Companies should identify and
engage the recognised leaders of the
local community. The relevant local
government office will usually have
information on the community heads.
Companies will also usually appoint
a community liaison officer
(CLO), typically an indigene of the
community. A structured community
assistance framework may also
be developed and may include
agreements/MoU for training
for indigenes of that community,
scholarship awards, employment,
healthcare support initiatives,
subcontracts etc.
Demands for cash, in support of local
customs for example, will typically
present governance concerns

and where these are verified and
cleared, companies should ensure, as
much as possible, that all payments
are documented and receipted.
Community relations expenses are
generally allowed as tax deductible as
the revenue authorities fully appreciate
that companies cannot safely or
conveniently operate in the Niger
Delta/oil regions without incurring
such expenses. The revenue practice
is to disallow cash payments to
individuals where there is insufficient
evidence of benefit to the community
as a whole but to allow expenses
incurred on providing scholarships,
capital projects and for other
similar objects.
Companies in local alliance with a
Nigerian company should ensure that
their local partners have an effective
community relations policy in place
and that they will assume direct
responsibility for host community
engagement. However, it is also
prudent to audit and monitor such
policy for best practice compliance
in order to mitigate potential risks
with regard to liability exposure and
reputational damage.
In summary, the benefits of effective
community engagement should be
clearly understood and appreciated.
Companies who grasp this early
and execute appropriately, will be
best placed to ensure the successful
delivery of their operational and
commercial objectives.
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30

August
30 Thu
1pm-3pm

31 Fri
11.45am-2pm

Forge new business partnerships
with schools

6

Your Business is Their Future
Is your company based south of Aberdeen? The
DYW team invite you to attend their next workshop
in partnership with Mackie Academy, Mearns
Academy and Portlethen Academy to look at how
your business can start a school partnership

Maximise Your Membership
The Chamber membership offers your company
many benefits but are you using them all? Attend
this lunch and uncover the full potential of your
membership

September
4 Tue
7am-9am

Business Breakfast: Digital transformation
Kick off your day at the ENGenious Symposium
with our Business Breakfast looking at how digital
advancements are re-shaping the future of upstream
activities in oil and gas

Views
and reviews

“The We Mean Business series of events have been fantastic. I
have found the speakers very engaging, knowledgeable in their
field and the topics really interesting. As a GenX, I found the
lunch featuring generational diversity very thought provoking.
Working in an environment of varying generations, it did make
me sit back and think how others work and how I maybe need to
be more mindful. I naturally adapt to different clients and their
situation, however, wonder if I do the same with my colleagues?”

“Oh my goodness Aberdeen & Grampian
Chamber Events I didn’t think you could
surpass the May Business Breakfast but
this morning’s was epic! Just WOW. An
incredible double bill about wellness in
the workplace with Duncan Sinclair of
Aberdeen Sports Village Ltd with a four
minute workout thrown in and Dr David
R Hamilton with an incredible insight into
mindfulness. My world has been changed
and thanks to The Aberdeen Altens
Hotel for a seriously healthy breakfast
including avocado! I feel healthier as a
direct result of having been there this
morning! #wellness #mindfulness
#breakfast #hugs

Shona MacAskill,

Gary Walker & Co. Ltd

“As it was my first Speed Networking event, I was concerned
that it wouldn’t be for me and of any benefit - I was completely
wrong! I felt the event couldn’t have been better for my first - the
staff were very welcoming and the place was buzzing. I have
now made some really good key contacts, some of which are
very useful for my career but also socially as well.
I will definitely be attending this event again and 100%
recommending to anyone who is sceptical or considering.”

Brian Woodcock,

Speed Networking attendee

Media Specialist for Small Business

6 Thu
11.45am-2pm

Learn how to bridge the
gender pay gap
12 Wed
11.45am-2pm

Stay ahead of the game
on social
@chambertalk

13 Thu
11.45am-2pm

@agcc_events

We Mean Business:
Bridging the gender pay gap
Speakers from Shell and BBC Scotland answer
the question “How do we bridge the gender pay
gap when it’s been the culture for decades?” in an
interview format with Fiona Stalker of 		
BBC Scotland

Shire Connections: Building brand Scotland
VisitScotland and Skyscanner look to the future at
our next Shire Connections and explore how they
can accelerate international growth in building a
strong brand for Scotland

Speed Networking
Hit the ground running after the summer holidays
and make a significant boost to your network at our
next Speed Networking

NOVEMBER 15, 2018
8

Principal sponsor:

Book your table and
celebrate regional business success:
The Northern Star Business Awards
September 27, AECC

Thanks to our sponsors

For the full listings visit www.agcc.co.uk/networking-events
twitter.com/print_signage

instagram.com/compass_print/

Follow us on Twitter & Instagram
Print

Signage

Exhibitions & display

Promotional gifts

www.compassprint.co.uk I 01224 875987 I e: info@compassprint.co.uk
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Corinne Blair

Andrew McLeod

Stuart Johnston

Ricky Cowan

Matthew Reid

Jenny Junnier

Allan McEwan

Lyn Calder

Corinne Blair has joined
the employer engagement
team at Skills Development
Scotland, working with
SMEs across Aberdeen and
Aberdeenshire. She joins
from Scottish Enterprise
with a wealth of experience
working with businesses
across the region. In her new
role, Corinne will help SMEs
identify and address their
skills needs and 		
develop solutions.

Andrew McLeod has
joined Hutcheon Mearns as
resourcing manager to assist
the career development of
his fellow professionals. His
appointment is the result of
increased demand for the
firm’s unique mix of finance
resource solutions. Andrew
gained his accountancy
qualification while training
with Ernst and Young LLP
in Aberdeen.

Stuart Johnston has rejoined DM Hall, chartered
surveyors, to lead the
commercial property team
in its Aberdeen office. He
returns as a partner and will
head the team’s valuation,
agency and building
consultancy divisions for the
firm’s North Group covering
Aberdeen, Aberdeenshire,
Moray and the Highlands.

Ricky Cowan has joined AAB
as business development
director. He previously held
the same role at legal firm
Gilson Gray, which he joined
during the start-up phase,
and contributed to the rapid
growth of the firm across
the central belt.

North-east social care
charity Inspire PTL has
appointed Matthew Reid as
head of development. He
joins the organisation, which
provides support to people
with learning disabilities and
additional support needs,
after more than 13 years
as business development
manager with Langstane
Housing Association.

Grant Thornton has
appointed Jenny Junnier
as a senior manager as it
continues its expansion in
the North-east of Scotland.
She has 18 years’ experience,
including time spent with
Deloitte, EY and Subsea 7
and is chair and founding
member of the Aberdeen
X-Industry Support (AXIS)
network.

CityFibre has appointed
Allan McEwan as dedicated
development manager for
Aberdeen ahead of the
transformation of the city’s
digital infrastructure. Allan
previously served as senior
business development
manager with Petrofac
and will be a local point
of contact for all city
stakeholders as well as a key
advocate for the project.

Lyn Calder has joined AAB
as corporate finance partner.
She has worked in this
specialist area for 20 years
in both lead advisory and
banking, most recently, with
Johnston Carmichael. Her
experience includes all forms
of deal execution including
acquisitions, disposals,
MBO’s & MBI’s, debt and
equity fundraising, financial
due diligence and valuations.

Jacqueline Moore

Fraser Porter

Roddy Harrison

Kandyce Powell

Ashleigh Baldwin

Sarah Lam

Donald McNaught

David Fraser

Shepherd and Wedderburn
LLP has appointed
Jacqueline Moore to
lead a new immigration
department to support
clients in the run-up to Brexit
and beyond. Jacqueline,
who is ranked as a top-tier
immigration lawyer by the
Legal 500 directory, will
advise on right to work,
sponsor licenses, family and
personal visas and British
citizenship applications.

Anderson Anderson &
Brown LLP (AAB), has
appointed Fraser Porter as
partner, responsible for the
firm’s wealth management
division. Fraser held
senior roles in the wealth
management division during
his 15 years with the RBS
Group, with a particular
focus on strategy, finance
and corporate governance.

Dentons has appointed
partner Roddy Harrison to
the firm’s private client and
charities team within the UK
tax department. Roddy joins
from BTO Solicitors where
he headed the private client
practice and was a partner
for over 15 years. He will be
working across Scotland and
the UK.

Robert Gordon University
has appointed Kandyce
Powell, executive director of
The Maine Hospice Council
and Center for End of Life
Care, as visiting professor.
She began developing a
hospice programme at the
Maine State Prison 18 years
ago. For the past three years
has been working closely
with RGU in a collaboration
of learning.

Ashleigh Baldwin has been
appointed as a sales advisor
to join Cecil Burnett and
Vivian Bisset in the sales
team Brio Retirement
Living’s retirement village
in Chapelton. Ashleigh has
a background in events
management and moved
from Edinburgh five years
ago to Aberdeen.

Grant Thornton UK has
appointed Sarah Lam as
marketing manager for its
Scottish practice as part
of its long-term growth
strategy. Sarah will be part
of a specialist team based
in Edinburgh but providing
support across all three
of the firm’s Scottish sites
including Glasgow
and Aberdeen.

Johnston Carmichael
has appointed Donald
McNaught as head of
restructuring as part of its
continued focus on effective
succession planning for key
leadership positions Donald
is a partner in the Glasgow
office and joined Johnston
Carmichael in 2011.

Business Growth Fund
(BGF) has added to
its Aberdeen office by
appointing David Fraser as
an investor. David joins from
PwC’s transaction services
team, where he carried out
merger and acquisition
advisory services in several
deals across a variety of
industries.
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NEW MEMBERS
AUGUST 2018

Welcome to the Chamber
Bruce Tait Associates
Third sector recruitment and consulting, helping charities
reach their full potential
T 01786 542224
E mavy@brucetaitassociates.com
W www.brucetaitassociates.net
C Mavy Williamson
_

Craigdon Mountain Sports (Inverurie) Ltd
Independently owned company specialising in the
supply of quality outdoor clothing and equipment to
retail and corporate customers.
T 01467 625855
E mary.craigdon@gmail.com
W www.themountainedge.com
C Mary Bruce
_

HIJOBS
Highland based self-service job board focusing on
finding high quality candidates in the most rural of
places.

Response Consultants UK Limited
Emergency response and crisis management
consultancy.

T 01397 779003
E laura@hijobs.net
W www.hijobs.net
C Laura Saunders
_

T 01224 595111
E claire@response-consultants.com
W www.response-consultants.com
C Claire Forbes
_

Granite City Tour Company
Specialising in bespoke, personalised day trip packages
for whisky distilleries, castles, golf days, gin and whisky
tasting experiences, city breaks and airport transfers.

QHSE Aberdeen Ltd
Quality, health, safety and environmental consultancy,
advice and training.

T 01224 782066
E andy.christie@granite-city-tour-company.com
W www.granite-city-tour-company.com
C Andy Christie
_
MP Associates
T 01771 637617
E michelle@mp-associates.co.uk
W www.mp-associates.co.uk
C Michelle Paterson
_
VLM Airlines
E konstantijn.huys@flyvlm.com
W www.flyvlm.com
C Konstantijn Huys
_
NSL Ltd
A leading provider of lifting operations technical
expertise, assurance and training, as well as advice to
industries including construction, oil, gas and marine,
globally.
T 01224 208988
E sean.greig@ascoworld.com
W www.nsl-aberdeen.com
C Sean Greig
_
Gathimba Edwards Foundation
Charity supporting children in Kenya and UK. Focusing
on education, housing, sustainable food solutions,
counselling and business start ups.
T 01224 531084
E myles@gathimbaedwardsfoundation.org
W www.gathimbaedwardsfoundation.org
C Myles Edwards

SHARE FAIR 2018
New Opportunities, New Entrants, New Format

31 October 2018
Aberdeen Exhibition and Conference Centre

T 01224 735369
E angela@qhseaberdeen.com
W www.qhseaberdeen.com
C Angela Scott
_
Frisco Projects
T 01224 061572
E ken.hoskins@friscoprojects.co.uk
W www.friscoprojects.co.uk
C Ken Hoskins
_
Meston Reid & Co
Chartered accountancy partnership providing audit,
accounts, tax and insolvency services.
T 01224 625554
E brownm@mestonreid.com
W www.mestonreid.com
C Mark Brown
_
KA Coaching
Business, leadership, individual and group coaching
T 07831 443448
E karen@ka-thecoach.co.uk
W www.ka-thecoach.co.uk
C Karen Arthur
_
Grampian Translation Services Ltd
Specialists in technical translations and provision of
interpreters and translators in all languages for the
industrial sector.

Have you seen the headlines?
“Positive signs of capital
investment returning to the UKCS”
“Production forecast to increase
by around 5% in 2018”

T 01224 329145
E eltijani.elias@grampian-translation.co.uk
W www.grampian-translation.co.uk
C Eltijani Elias

“2018 looks set to
be a better year”
• Searching for innovative
solutions to business
challenges?
• Are you keen to engage with
decision makers on oil and gas
business opportunities?
• Does your company have what
it takes to help our industry
retain its competitive edge?

The premier ‘meet the buyer’ event
for the oil and gas industry
To see the full member directory visit www.agcc.co.uk/directory
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For more information and to book visit

oilandgasuksharefair.co.uk

Sponsorship
and exhibition
opportunities available
events@oilandgasuk.co.uk
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