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Food for thought
OUR rich arable land and North Sea
coastline provide the excellent raw
materials and fresh, natural food and
drink produce for which we have
become world renowned and our region
is home to many famous brands and
household names.
From fishing to farming and from processing
to nutrition and food sciences; food, drink
and agriculture is vital to the health and
future growth of our economy.
More than 22,000 people in the area are
directly employed in the sector: 51% in
agriculture, 32% in food manufacturing, 11%
fishing and 6% in drinks. Despite being home
to only around 10% of Scotland’s population,
the North-east contributes an estimated
20% of the country’s food and drink industry
output (excluding whisky); accounting for
almost a quarter of primary agricultural
output and half of its fish landings.
Ambitious targets are in place with a vision
to more than double sector turnover in
Scotland by 2030. To achieve this, barriers
to the growth of individual businesses
need to be identified and overcome. It will
also require creativity and development in
internationalisation, provenance, nutritional
products and high quality brands.
Growing capacity and strengthening the
supply chain from farm and fishery to
consumer, so that these are clear sources of
competitive advantage for the North-east,
will be key. As is supporting young workers
into the sector, building confidence and
ambition.
Plugging food technology gaps and
embedding research, development and
innovation at the heart of the agenda is also
a major ingredient in the recipe for success.
We are fortunate in this regard to have both
the Rowett and James Hutton Institutes
based here.

Both have a strong global reputation and
are playing a major role in taking forward
programmes of food related research
addressing the big issues of our time, including
crops, soils, land use and environmental
research; food inequalities, food security and
obesity. Putting the region at the forefront of
validating health benefits and formulation of
new techniques and products.
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One fly in the soup is the uncertainty over
how the world will look post-Brexit in terms
of access to labour, international trade
arrangements and the prospects of higher
tariffs although it’s important not to lose sight
of the fact that the bulk of Scotland’s food and
drink ‘exports’ are to the rest of the UK.
An equally hot potato is what will replace the
Common Agriculture and Fisheries Policies and
the impact this will have on businesses here.
Along with our partners, the Chamber aims
to ensure that our region’s voice is heard in
these matters, laying out clearly our unique
challenges and priorities to ensure these
are understood and considered during the
negotiation process. No walking on eggshells!
If we truly are to cut the mustard as the
renaissance region we aim to be, it’s important
that we optimise our strengths and join up
agendas. With this in mind, we must leverage
our reputation for world class produce to grow
food and drink tourism.
Food tourists are people in search of authentic
or new culinary experiences linked to travelling
to new places for fresh and unique food
experiences. What better reason for visitors
from around the world to choose to come
here than the chance to try a prime
Aberdeen Angus steak or freshly caught
salmon followed by Scottish Tablet ice
cream and washed down with a wee
dram or a glass of Punk IPA?

Russell Borthwick
chief executive
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Premier
Partners

Want to learn more?
Contact Seona Shand, head of membership
T 01224 343929
E seona.shand@agcc.co.uk
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We thank our Premier Partners
for their continued support of
the Chamber
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Fertile lands
SCOTLAND’S food and drink industry is a great
success story both at home and abroad, according
to David Thomson, chief executive officer of Food
and Drink Federation (FDF) Scotland.
“Our 891 food and drink manufacturing businesses provide
36,000 high quality jobs – 19% of all manufacturing jobs - and
contribute £1.9bn in gross value added to the economy,”
he said.
“Collaboration through the Scotland Food & Drink partnership
has driven growth of Scotland’s food and drink industry over
the last 10 years. Our food and drink manufacturers will play a
vital part in delivering the vision to more than double turnover
in the food and drink sector to reach £30bn by 2030. People
and skills, innovation and collaborative supply chains are
the key areas the food and drink industry will focus on to
achieve this.
“During uncertain political times this collaboration is even more
important. Since the referendum FDF Scotland has been
working with the UK and Scottish governments to make clear
what industry needs from our future relationship with the
European Union with respect to workforce, trading, market
access, food safety and regulation.
“We will continue to work with government and other
organisations from across the supply chain to ensure our food
and drink industry continues to grow and prosper even in these
difficult times.”
Mary Holland, membership network manager for food and
drink at Aberdeen & Grampian Chamber of Commerce,
highlighted the key role the sector plays in the North-east
economy, with around 70 organisations benefiting from
membership of the Chamber: “There are different categories of
food and drink members including manufacturers for whom
the Chamber’s export services are invaluable,” she said.
“The experts in our team can help ensure your goods are
delivered on time and that you receive payment quickly. In
addition, Chamber members can receive a reduction of up to
50% on the service.
“While the manufacturers may look to the Chamber for
documentation like certificates of origin and letters of credit
another group of food and drink members tend to look to us
to help raise their profile.
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David Thomson,
chief executive officer, Food
and Drink Federation

“Our 891 food and drink
manufacturing businesses
provide 36,000 high
quality jobs – 19% of all
manufacturing jobs and contribute £1.9bn in
gross value added to the
economy.”
David Thomson,
chief executive officer,
FDF Scotland
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Deeside Water - view over valley

We have companies right through from
production to the consumer and we
can help them get their message out to
wide range of businesses.
“They achieve that through exposure
on the website, in the Business Bulletin,
through networking and, of course, the
Chamber’s own events.

Mary Holland,
membership network manager,
Aberdeen & Grampian Chamber
of Commerce.
e: mary.holland@agcc.co.uk

“We have held speed networking
events at Revolución de Cuba cocktail
and rum bar and restaurant; and
more recently at 8848 Nepalese and
Indian restaurant, which means 40 or
50 people visiting their premises at a
lunchtime who otherwise might not
have crossed their door.
“The Chamber organises around
100 events each year from business
breakfasts and lunch 'n' learns to
Shire Connections and sector specific
events. They provide an opportunity
for members to showcase what they
can do because we only use members
to provide venues and catering. Some
members like Glengarioch Distillery
have taken advantage of events like our
Offshore Europe evening receptions by
staging whisky tastings.

“Networking can also prove extremely
valuable as Mungo and Guy Finlayson
of the Banchory Beer Festival
discovered when they told their story
at a Chamber event. As a result of
that they reached agreement with
fellow Chamber members Mackie’s of
Scotland to provide their ice; and with
Lochter Activity Centre to establish a
new event - Beer@the Barn@Lochter.
“As well as physical networking, many of
our members are very active on social
media, just as I am. I can often link them
up to their mutual advantage and I
frequently direct people to the Twitter
Scotland Food & Drink chat on the first
Monday of each month between 9 and
10pm at #Scotfood.
“In fact, all the food organisations across
the North-east and Scotland work
very closely together to collaborate
and avoid duplication and ensure we
promote Scottish food in the best
possible way.”
See overleaf for some examples of
North-east food & drink success stories.
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O’Caykx

Dami Odugbemi, Succulento

Sea Salt + Sole

O’Caykx

Succulento

Sea Salt + Sole

AFTER a hard day working as a
business and market analyst with an
oil and gas contactor, Portlethen mum
Oyin Adekola used to unwind by baking
celebration cakes for family and friends.

WHEN he lost his job after a decade
in the oil industry Dami Odugbemi
decided to turn his love of food into
a career.

IN ITS first year of business Sea Salt +
Sole in Dyce was named the best new
fish and chip shop in Scotland and was
hoping to take the UK title. However,
before the final judging could take place
it was burned down and only recently
reopened after 18 months.

The demand was so great she realised
she might be able to turn her passion
into her profession and in 2011 she
started baking cakes commercially on
a part-time basis alongside her full time
job. In 2013 she took the plunge and left
her home kitchen to launch her business
in premises in Schoolhill.
“I had to make the decision whether to
try to continue to climb the corporate
ladder or leave my job and follow my
passion and it has paid off. I love what
I do,” said Oyin.
As well as baking everything from
cupcakes to wedding cakes, including
ones which look like hamburger and
chips and a bride, she runs classes in
cake decoration and hosts celebration
parties for children.
“We have just opened an online shop
and have a number of clients from
outside the country who order for
people in Aberdeen but we do hope
to start exporting soon,” she added.

8

He and wife Ify now have their own
business, Succulento, producing a
unique range of versatile sauces which
can be used for everything from a
marinade to a spread, for dipping your
fries or with pasta. They spent two years
testing their sauces at corporate catering
events before launching their current
range which includes minty avocado,
citrus tomato salsa and savoury
tomato curry.
“I am from Nigeria but the sauces will
touch the taste buds of every continent,”
he said. “Our buzz is to make eating
an interesting experience globally and
our business is focussed on ‘the joy of
food.’ We use fresh produce, no artificial
colours and natural preservatives. Our
watchwords are flavour, healthy, fresh
and tasty.
“We are still working from home but very
soon we hope to move to a commercial
kitchen which will enable us to have
our sauces retailed in larger stores and
hopefully become a household brand
in the UK and worldwide.”

The fish and chip shop is the dream
of Rikki Pirie and his wife Gillian and at
the heart of their success, which has
customers queuing out of the shop, is
quality local products.
"Everything is fresh," said Rikki who was
an award-winning chef with 20 years'
experience before launching his own
business. “Because I am a chef we make
everything we possibly can in-house,
from tartare sauce to fishcakes. Our
fish is bought in Aberdeen and our
customers can see on our digital screens
where it was caught, which boat caught
it and when and where it was landed.
“Our langoustines come from fishing
skipper Jimmy Buchan, our pies come
from Bucksburn, we use an Aberdeen
butcher and our potatoes come from
our local supplier in Potterton. It means
that not only are we buying quality
produce but we are helping the
local economy."

FEATURE | JULY 2017

Hardy’s Chocolates
LISA Thomson decided to give up her job as director of
a software company to follow her dream of running her
own business – a specialist chocolate shop. She invested a
five-figure sum into the start-up and renovation of Hardy’s
Chocolates in Rosemount Viaduct which specialises in
bespoke and “free-from” chocolates.
“Our quality chocolates are exquisite, including our extensive
range of organic, no added sugar and free-from chocolate since everyone deserves a treat,” said Lisa, a self-confessed
chocoholic.
She stocks chocolates from all over the UK and Europe and
has just become the exclusive North-east stockist of Mirrie
Dancers chocolates from artisan Shetland chocolatier, Dave
Williams.
“After a very exciting first few months for Hardy’s Chocolates,
we are now starting to branch into the corporate market and
weddings and the plan is to start selling online. We can offer
branded and personalised chocolates and if someone wants a
particular style or flavour - we can do that too."
Lisa Thomson,
Hardy’s Chocolates

Deeside Natural Mineral Water
IT IS 21 years since Deeside Natural Mineral Water was launched
with managing director Martin Simpson hand bottling the
ancient springs at Pannanich Wells near Ballater from a couple
of small taps.
The water, which Queen Victoria took Balmoral guests to
sample and wrote about in her Highland Journals, was then sold
out of the back of the car.
“We could fill about 40 boxes a day,” he said. “Now, having built a
factory, warehouse and bottling plant in 2007 we can produce
at over 80 bottles a minute, or 5,000 per hour. Last year we sold
over three million bottles worldwide including Russia, Japan,
Korea and Hong Kong.
“We started bottling the water in 1996 and our location is a great
asset because it is the natural geology and purity of rainfall
which gives the water the clinically proven health benefits
which it has become famous for. The negative side is it makes
transport costs high and practical issues like getting stock and
articulated lorries in and out, as we do daily, more difficult.
“The company grew about 15% last year and we have similar
growth so far this year with new customers and increased
exports helped by the exchange rate. We have ambitious plans
to grow significantly in the next couple of years.”

Martin Simpson,
managing director, Deeside Natural Mineral Water
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Member
News
Attracting generation Y
MILLENNIALS expert Ryan Jenkins is warning the global oil and gas industry
that it is on the brink of a dangerous “war on talent” which will see young people
becoming disengaged and moving into other sectors within just a few years of
employment.
He is urging organisations to adapt modern technology and methods to attract,
train and retain young people to ensure the workforce of tomorrow also develops
into a safe and competent one.
Ryan, a world-renowned expert and published author on the topic of millennials,
also known as Generation Y, will deliver his stark message during his keynote
presentation at the annual OPITO Safety & Competence Conference (OSCC
2017) which is being held on November 8 in Kuala Lumpur, Malaysia.
OSCC 2017 is the only global event focused on safety and competency in the oil
and gas industry. Now open for registrations at www.opito.com/oscc-registration,
the free to attend conference attracts delegates and exhibitors from all over the
world including the UK, US, Europe, Middle East and Asia Pacific.

Ryan Jenkins

—

Learning innovation award
PETROFAC has secured the Learning Technology Award at the 10th annual
global Getenergy Awards in London. The award acknowledges leading innovation
in learning for the oil and gas industry.
Petrofac’s training services team forms part of the company’s Engineering and
Production Services, East, business. Through it, Petrofac designs, builds and
operates a network of training centres with process training plants and cutting
edge simulators which allow delegates put theory into practice.

Save the date!
Friday 3
November 2017

Annual Food & Drink Conference
at Perth Racecourse
GOING ABOVE AND BEYOND

For more information or to register your interest, please email sinead.fitzpatrick@brodies.com
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Gill Grassie,
head of IP dispute
resolution, Brodies
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Food & Drink

Recipe for success?
WHEN it comes to food and
drink, the intellectual property
(IP) that usually carries most
value is branding. IP in branding
can take the form of trade
marks, copyright, design rights
and perhaps less well known
geographical indications (GIs).
Brexit will impact the existing UK
IP protections. So what do food
and drink producers need to
know to maintain their existing
IP in their branding?

Attracting generation Y
UK trade marks will not be affected.
However, post-Brexit, pan EU trade
marks (EUTMs) will no longer cover
the UK. To deal with that, the UK
Government is likely to legislate to
convert the UK part of EUTMs into
backdated national registrations to
preserve the status quo.
However, it is not a certainty and so
businesses should consider making
separate UK applications. Also
trademarks can be invalidated if they
have not been used for five years.
Therefore, businesses should review
whether existing EUTMs have as yet
been used in any EU member state in
addition to the UK. If not, they should
start that process in advance of Brexit.
The same applies if EUTMs have only
been used elsewhere in the EU but
not in the UK. It is also important to
review any existing Brand Licensing
agreements to make sure they are
Brexit-aligned.
Brexit and geographical
indications of origin (GIs)
Broadly speaking, GIs identify food,
agricultural and wine/spirit drinks
products from a specific geographical

area with qualities/characteristics that
are recognised for that provenance –
such as Scotch Whisky, Scottish Salmon,
Scotch Beef, Arbroath Smokies and
Stornoway Black Pudding.
GIs can be used to stop producers who
do not follow the prescribed methods
and / or are not located in a particular
area from using the GI on their products.
They can also drive premium prices in
respect of the guaranteed quality and
provenance they offer.
GIs are protected by an EU Regulation,
with direct effect in the UK. This EUwide protection is likely to continue for
existing UK GIs post-Brexit. The ‘Great
Repeal Bill’ will preserve EU law as it
applies in the UK at the point of Brexit.
However, a new National UK GI Register
may have to be set up before or at
the point of Brexit and populated with
existing EU and UK GIs to ensure that
existing UK GIs retain protected status
in other countries; and also to allow new
UK and non-UK GIs to be registered for
protection within the UK.
To discuss this further, contact Gill
Grassie, Brodies’ head of IP dispute
resolution, on 0131 656 3710 or at
gill.grassie@brodies.com.
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Waste Management

It's easy being green
WITH more than eighty years of experience, the John Lawrie Group has
grown to become a market leader in the processing, recycling and sale of
used metals; the trading of new and reusable steel; and the provision of
key services to the oil and gas, construction and utility sectors.
The scrap and metal recycling division
has its roots in the original John Lawrie
business and it continues to be a key
element of the group’s ongoing success.
As the largest metal recycler and exporter
of processed metal in north and Northeast Scotland, the company operates
SEPA-licensed waste treatment facilities
in Aberdeen, Montrose and Evanton, near
Invergordon, which collectively are licensed
to receive and process more than 200,000
tonnes of metal each year.
John Lawrie Group’s key to good waste
recycling lies in the ability to separate out
the various component parts, thereby
removing any cross contamination which
would otherwise result in the recovered
product being unsuitable for recycling, and
by doing so enabling the highest possible
environmental and financial returns for their
customers.
Reuse and recycling is a viable alternative
to scrapping and it's an option that has a
positive effect on a clients' environmental
credentials. Virtually all metals can be
recycled into high quality new metal which
in turn enables a significant reduction in
use of energy and virgin resources.
Over recent years, John Lawrie Group
has channelled significant investment
amounting to several millions into its
facilities' capability for processing and
recycling a wide range of redundant
materials and has plans for further
investment in the coming months.
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The company also operates a revolutionary
'concentrate and contain' solution for
handling normally occurring radioactive
material (NORM) at its Aberdeen-based
decontamination and disposal facility,
NORM Solutions.
John Lawrie Group’s goal is to provide
a problem-free solution for the removal,
storage and the ultimate recycling or resale
of metal products. The list is practically
limitless and includes; oilfield related
products, constructional by-products,
general scrap, agricultural scrap and nonferrous scrap, and marine-related products.
The company operates a fleet of specialist
trucks, lifting and cutting equipment and
a fully mobile and well-trained workforce
as well as a highly innovative approach to
project management and logistics which
means decisions are made quickly and
jobs expedited efficiently.
All of John Lawrie Group’s Scottish
recycling facilities are fully licensed and
regulated by SEPA and the company’s
activities comply fully with strict operating
procedures, particularly in relation to health,
safety and environmental protection. The
Group holds OHSAS 18001, 14001 and
9001 safety, environmental and quality
management accreditations and are FPAL
registered and verified.
To arrange a visit for a free site survey
or quotation please contact:
Danny Collie on 01224 871844 or
email danny.collie@johnlawrie.com

METAL
RECYCLING

INDUSTRY LEADING SCRAP METAL RECYCLING,
REUSE AND OILFIELD DECOMMISSIONING SERVICES
•
•
•
•
•

Agricultural scrap
General scrap
Constructional scrap
Oilfield related scrap
Non-ferrous scrap

• Oilfield Decommissioning
• Licenced waste treatment
facilities throughout Scotland
• Yard/site clearances
• Transportation

Greenbank Rd, East Tullos Industrial Estate,
Aberdeen AB12 3BQ | 01224 871844

METALS TUBULARS DECOM

johnlawrie.com

Forties Road Industrial Estate,
Montrose DD10 9ET
+44 (0) 1674 672005 | +44 (0) 1674 677911
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Nick Smalley,
distilling
The Teasmith Gin,
at Strathearn
Distillery
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Food & Drink
Feature

Ginspirational
thinking
THE history of gin can be traced back
around 400 years to Holland where it
was first produced as a medicine.
It was sold in chemist shops to
treat stomach complaints, gout
and gallstones and, to make it more
palatable, the Dutch flavoured it with
juniper, including some imported
from Scotland.

“We had the ability
to incorporate a
local story which
I think people like
and considerable
effort has gone into
very clever branding
producing the
attractive bottles
which people want
to have on their
shelves.”
Nick Smalley,
The Teasmith Gin

Perhaps less because of its alleged
medicinal properties and more
because it provides ready cash
flow for new whisky distilleries gin is
enjoying a boom and helicopter pilot
Nick Smalley and his wife Emma
have capitalised on that to give the
North-east its very own brand, The
Teasmith.
Nick and Emma had always been
gin fans and it had been a family
tradition to make sloe gin to enjoy
over the festive season. The decline
in the oil industry and the grounding
of the Super Puma helicopters he
piloted, just as their son Finlay was
about to be born, prompted Nick
to start looking for opportunities
outside oil and gas. He and Emma
decided that turning their hobby into
a business provided potential.
Careful market research with
friends identified the most popular
flavours in gin but they were keen to
incorporate a key botanical from the
North-east.

With nothing suitable grown in the
area because of the climate they
looked elsewhere and found the
inspiration for The Teasmith in James
Taylor from Kincardineshire. He, like
them, had pioneering spirit and
established the first tea plantation in
Sri Lanka to became known as “the
father of Ceylon Tea.”
Hand-picked, hand-rolled leaves,
just as Taylor would have picked
them a century and a half ago, are
added to the alcohol along with
juniper, coriander, citrus peels and
other carefully selected botanicals to
produce its unique flavour.
“The gin is distilled at Strathearn in
Perthshire,” said Nick who continues
to fly offshore crew change flights in
the North Sea.
“The first batch of 570 bottles sold
out in seven days. The second
batch of 850 bottles also sold out
very quickly and we are now on
to the third batch. It is selling from
Edinburgh to Thurso and we have
just started to ship internationally
through a company called
thedrinkshop.com. 
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We are still very much trying to build
the brand around Scotland and we
plan to expand the product range in
the next six months.
“I feel there is still a lot more
opportunity in terms of getting into
retailers. Primarily we are in farm
shops, delis and spirit shops and we
are still hoping to tackle bars and
restaurants.
“I think there are a couple of reasons
why gin has become so popular. To
call something gin it must only be
over 37.5% ABV (alcohol by volume)
and have a predominant taste of
juniper so that allows a variety of
different flavours. The whisky industry
is very constrained as to what
ingredients they put in so can’t have
the diversity which gin makers enjoy.

“We train people in
drinks, their history,
how to serve them,
how to pour them,
what’s in them and
how they are made.
With the explosion in
the gin market it was
a natural fit.”
Peter Sim,
Peaty Nose

“We had the ability to incorporate a
local story which I think people like
and considerable effort has gone into
very clever branding producing the
attractive bottles which people want
to have on their shelves.
“It is also a very accessible drink, just
ice, tonic and a good garnish to go
with your gin and you have a really
simple refreshing drink.”
Peter Sim agrees. During several
years in the hospitality industry
running bars and restaurants around
the UK he noticed there was little
support in the drinks industry for
training so left to launch Peaty Nose,
his Inverurie-based whisky and gin
consultancy.
As well as training for the industry he
offers private services and tastings as
well as public tastings also runs gin
clubs in Aberdeen and Inverurie.
“At Peaty Nose we train people in
drinks, their history, how to serve
them, how to pour them, what’s in
them and how they are made. With
the explosion in the gin market it was
a natural fit.
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“The gin clubs are aimed at the public.
In Inverurie we work with Mike Stuart
of the Inverurie Whisky Shop and
meet in the tasting room above his
premises once a month. In Aberdeen,
we work with the McGinty’s Group
and meet in the Ferryhill House Hotel
or the Four Mile at Kingswells.
“Rather than have people turn up
and simply try four gins we theme
our events and we have had our
members making gin by the bathtub
method so they could see how the
balance of the botanics works.
“There are several reasons for the
explosion in the niche drinks market
and gin follows on from the upturn
in the whisky industry. Some of the
smaller distilleries were start-up
companies and whisky must mature
for at least three years before they
can start selling. If they can produce
gin it gives them cash flow.
“Because of the whisky industry there
is an understanding of producing
very high quality spirits in Scotland
and you can trace the roots quite far
back. The juniper in Scotland used to
be sent over to Holland to make the
national drink Jenever.
“The whole thing about gin is the
balance of the botanics so it’s the
recipe that is the important part,
more so than the provenance. Gin
has taken off so much so they are
predicting that by 2020 it will have
overtaken sales of whisky.
“It has been a big hit in Britain, Europe
and America and interest is now
gathering in the Far East. The market
for gin has still got lots of space to
grow.”
For more information visit:

www.teasmithgin.com
www.peatynose.co.uk

Time up for Landfill?

North-east campaign leads
the fight against waste
For years, limited recycling facilities in the north-east acted as a barrier to
environmentally-conscious businesses taking practical steps to improve
waste management in the area. This left many to feel that the only
available option for disposing of difficult materials was through landfill.
Fast-forward to the present day and a unique
environmental campaign is helping businesses and
organisations of all sizes take their recycling and waste
management to the next level by avoiding landfill
altogether.
Believed to be the first campaign of
its kind in the UK, Not-for-Landfill is
a free-to-use business network that
promotes ‘greener’ alternatives and
supports the positive work being
done by member organisations
to achieve key environmental
outcomes.
One Stop Waste Solutions
launched the initiative in April
2016 and has since engaged with
businesses and charities to raise
awareness of how waste can be
successfully diverted from landfill
sites as well as the social and
economic benefits this approach
brings to the wider community.

Another key focus of the campaign has been to promote
local charities and social enterprises – including
Aberdeen Cyrenians, Befriend A Child, Instant Neighbour
and Wood Recyclability – that are actively seeking
certain types of business waste and are often able to find
new, innovative ways to reuse and repair materials.

When we first heard about the
Not-for-Landfill campaign, it was
an easy decision to make given
the real sense of community
fostered throughout the campaign
and the opportunities it presents
to collaborate with companies,
both large and small, towards
achieving common environmental
goals.
Richard Heslop
Director of Service and Repair
NOV Rig Systems

Throughout the campaign,
One Stop Waste has created
new opportunities for other
organisations to come together,
share knowledge and collaborate.
To date, the campaign has attracted signatures from
more than 100 north-east businesses and organisations
including the AECC, the Chester Hotel, EnerMech,
Hydrasun and National Oilwell Varco (NOV).

In total, Not-for-Landfill members
have actively diverted 1,539 tonnes
of waste from landfill in the past
year alone.
Craig Donoghue is campaign
manager for Not-for-Landfill and
managing director at One Stop
Waste Solutions. He said: “Not-forLandfill has successfully brought
together both large and small
organisations to build a genuine
community, share information and
work in partnership to bring about
lasting benefits.”

One Stop Waste Solutions is a
recycling and waste management
specialist that works across
a broad range of sectors in
Aberdeen and Aberdeenshire.
Established in 2006, the company has helped clients
significantly increase their landfill diversion rates, which
currently average at 95%, through consultancy services
and advice on how to manage waste more effectively.

To find out more about the Not-for-Landfill campaign and how
One Stop Waste can help your business reduce waste, please:
email

enquiries@onestopwaste.com

or visit

www.onestopwaste.com
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Business
Bites
Let the hard work begin
by Brian Wilson
IT’S hard to unravel 40-odd
years of history and the UK’s
withdrawal from the European
Union will throw up many issues
which were not necessarily at
the forefront of people’s minds
when they voted either to leave
or remain.
There are plenty farmers who do not
like the Common Agricultural Policy
and even more fishermen who curse
the Common Fisheries Policy. But
the practical questions now arise of
what is to replace them – and whether,
necessarily, they will be fairer or more
advantageous to the regional economy
of the North-east?
As far as farm subsidies are concerned,
the basic question is whether there will
be as much money in a UK-only pot as
there is at present. The question of how
it is divided among the various sectors
will be determined domestically but
until we know how much there will be to
divide, uncertainty will prevail.

Brian Wilson
looks at the
issues facing
North-east
business. A
journalist and
former Labour
MP, he held five
ministerial posts
including UK
energy minister.
He is now a
UK business
ambassador,
and chairman
of Harris Tweed
Hebrides.
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Equally, a generalised distrust of
immigration may not translate
comfortably into local economic needs.
A report on agriculture in the North-east,
published last year, noted: “Great chunks
of the farm and processing industry are
reliant on migrant labour”.
It added: “There are signs that East and
Central European workers are moving
up to better jobs while UK policy has
moved toward restricting migrant labour
and could get tighter”. That was written
even before Brexit so the question
arises: Where is the workforce going to
come from?

None of these questions will be
answered through political posturing.
Rather it is the hard, detailed business
of negotiation which will provide the
answers. That is why it is so important
to move on and get down to the nittygritty which will affect people’s lives and
businesses.
The decision to leave the EU has been
taken. For good (or bad) measure, we
have also had a general election. There
is no excuse for replaying the arguments
which surrounded the referendum.
What now matters is to defend what
needs to be defended and to look
for opportunities within the emerging
outcomes.
This is where it is critical that regional
voices are heard. We keep being told
how important it is for Scotland to be
represented in negotiations but that
tends to ignore the fact that there are
very varying interests within Scotland
itself, not least in the whole pattern
of agriculture and land use. Cereals
and pigs may not be everyone’s top
priorities!
With the North-east’s proliferation of
high quality food and drink businesses,
many of them with exporting potential,
it is vital to ensure that tariff barriers
do not get in the way of growth and
employment. And of course, it must be
remembered that by far our biggest
“export” market is the rest of the UK, so
let’s have no barriers there please.
In short, the message to politicians
of all parties is that this is not a time
for recrimination, rhetoric, carping or
maneuvering. There is hard work to be
done, all directed towards influencing
a uniquely complex set of negotiations
and making sure that the North-east’s
distinctive needs are well represented.

Advertising Feature

Rooted in agriculture, food and drink
FROM growers and producers through to end
users, food and drink has always has been a key
focus for Clydesdale Bank.
We have been proud to work alongside the rural community
for generations and the agriculture sector remains a hugely
important part of what we do. Many of our agri managers are
from a farming background and have always been a vital part
of our business. We believe that this support, commitment and
sector knowledge has never been more important.
We are also well represented in the fishing, whisky and bakery
sectors, with long-standing partnerships with Scotland Food &
Drink, Scottish Bakers and the Federation of Scottish Butchers.
Food and drink in its widest sense represents a significant
element of our business banking activity and this is reflected
in the team of established food and drink specialists who are
represented in our local business centres. Our focus on sectors
where we have a strong history and established capabilities is
key to meeting our strategic aims and we are keen to work with
more clients in the sector, playing a part in helping them realise
their growth and investment ambitions.

James Withers, Scotland Food & Drink chief executive said:
“We really appreciate the support that professional services
companies bring. Clydesdale Bank are a valued partner of ours
because they are committed to the sector, have great national
coverage for our members around the country and they
support major events, such as the successful launch in March of
Ambition 2030, our new industry strategy.”
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The Land

Stephen Hepburn, head of customer banking for Clydesdale
Bank in Aberdeen, said: “We recently launched a commitment
to make available £6bn of additional lending to support growth
of Britain’s SMEs over the next three years with a substantial
part of that focussed on our core regional markets and sectors.
“Scotland Food & Drink’s ambition to double the value of
farming, fishing and the food and drink industry to £30bn
by 2030 underlines how important the continued growth of
this part of the Scottish economy is to the prosperity of our
businesses and communities.”
All our loans are subject to status and eligibility.
Security may be required.

Our Relationship
Relationship
““Our
Manager’s knowledge
knowledge
Manager’s
of our
our sector
sector is
is
of
second to
to none.”
none.”
second
Paul Wilkins
Wilkins –
– Owner,
Owner, V
V Wilkins
Wilkins &
& Sons
Sons
Paul
Our Relationship
Relationship Managers
Managers have
have
Our
been
working
with
farmers
and
rural
been working with farmers and rural
communities
for
generations,
so
they
communities for generations, so they
can
offer
informed
banking
advice
to
can offer informed banking advice to
help
your
business
work
better.
With
us,
help your business work better. With us,
you
know
you
can
rely
on
our
expertise
you know you can rely on our expertise
and support,
support, come
come rain
rain or
or shine.
shine.
and

Business Banking
cbonline.co.uk/agriculture
cbonline.co.uk/agriculture
122004-AGCC-Agri-AD-180x129.indd 1
122004-AGCC-Agri-AD-180x129.indd 1

To find out more contact
To find out more contact
George Moodie - Area Manager Commercial
George Moodie - Area Manager Commercial
george.a.moodie@cybg.com
george.a.moodie@cybg.com
07739 656985
07739 656985
30/05/2017 16:35
30/05/2017 16:35
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BP returns to growth in
North Sea
BP, on behalf of co-venturers Shell and
Siccar Point Energy, has announced
first oil from the redeveloped
Schiehallion area, following completion
of the multi-billion-pound Quad 204
project, west of Shetland.
Schiehallion and the adjacent Loyal
fields were first developed in the
mid-1990s and have produced
nearly 400 million barrels of oil since
production started in 1998. With the
fields’ redevelopment through the
Quad 204 project, BP and

20

co-venturers expect to unlock a
further estimated 450 million barrels
of resources, extending the life of the
fields to 2035 and beyond.
Production from the project is
expected to ramp up through the
remainder of 2017 to a plateau level of
130,000 barrels of oil per day.
The project has included the
construction and installation of the
world’s largest harsh water floating,
production, storage and offloading
(FPSO) vessel, the Glen Lyon, a major
upgrade and replacement of subsea
facilities; and a continuous drilling

programme of up to 20 new wells
to enable the full development of the
reserves.
Bob Dudley, BP chief executive,
said: “The start of production from
Quad 204 – one of the largest recent
investments in the UK – is an important
milestone for BP, marking a return to
growth for our North Sea business. As
one of the series of important, highermargin major projects that are now
steadily coming on line for BP, it also
underpins our expectation for growing
production and cash flows from our
upstream business.”

Agreement boost for life sciences

Award winning ambassadors

A NEW research agreement involving an Aberdeen
biopharmaceutical company aims to accelerate the
development of new therapeutics, underlining the strengths
within North-east Scotland’s life sciences cluster.

VISITABERDEENSHIRE has recognised the achievements
of 16 academics and business leaders who attracted more
than 4,000 conference delegates to Aberdeen in 2016, at
the Aberdeen Ambassador Network awards ceremony.

Elasmogen Ltd, a University of Aberdeen spin-out focused
on the development of next generation biologics; and
Feldan Therapeutics, focused on intracellular delivery of
proteins, has announced a research collaboration with
Amgen to develop and deliver novel intracellular biologics.

The network is designed to encourage professionals and
academics to bring high-profile conferences to the region
and works in partnership with Aberdeen Exhibition and
Conference Centre, University of Aberdeen, Robert Gordon
University and the James Hutton Institute.

The collaboration combines the unique capabilities of
Feldan’s Shuttle platform and Elasmogen’s soloMER™
technology to develop the delivery system and binding
domains to two undisclosed intracellular targets for Amgen,
one of the world's leading independent biotechnology
companies.

The event was hosted by broadcaster Lesley Riddoch, while
vice Lord-Lieutenant of Aberdeen Andrew Lawtie handed
out the awards to a wide range of conferences including
the 1,000 delegate World Karate & Kickboxing Commission
Aberdeen Open, University of Aberdeen’s Maximising
Economic Recovery in the Oil and Gas Industry and the
annual Alzheimer’s Research UK conference.

The life sciences sector is an important part of Northeast Scotland’s economy with more than 2,500 people
employed within its companies and research base making
an annual contribution of £160m GVA.

Food and Beverage Industry
Ideal ingredients for greater productivity
• Wide range of food safe lubricants
• NSF H1 registered oils and greases
to reduce contamination risks
• Lubricants for high temperature
applications

Lubricants • Services • Solutions

• Technical support to ensure
you are legislation compliant
• Enhance productivity and
extend equipment life

T: 0844 397 8000 | E: info@thelubricantcompany.co.uk
www.thelubricantcompany.co.uk
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Great Aberdeen
Run
Are you up for the
challenge?
NEXT month will see more than 8,000 runners
pound the pavements of Aberdeen in the
inaugural Great Aberdeen Run.
There are three events taking place on August
27 – a half marathon, a 10k and a family run. Both
the half marathon and the 10k include a business
challenge in which companies can enter as many
teams of four as they wish.
Teams can run, jog or even walk their way through either
the half marathon or 10k circuit. It offers a great opportunity
to encourage a healthy outlook for staff, as well as
engage in some team building whilst fundraising for your
company’s chosen charity.

If you and a group of your colleagues are
looking for a challenge this summer, why
not enter a team into the Great Aberdeen
Run Business Challenge?

Register your team at: www.greatrun.org/
great-aberdeen-run/business-challenge

Trophies will be awarded to the fastest small, medium and
large businesses across the categories, and for an added
competitive element there will be a plaque awarded to the
fastest Chamber member in the half marathon and the 10k
circuit.
Russell Borthwick, chief executive of Aberdeen & Grampian
Chamber of Commerce, said: “We’re asking for as many
businesses as possible across the North-east to get their
running shoes on to raise money for worthy causes across
our region.
“It’s a great team building exercise and we encourage as
many members as possible to take part in the challenge,
alongside our own Chamber team.”
Employees at Aberdeen-based oil and gas engineering
and service business Plexus Ocean Systems have entered
eight members of staff into the 10k. HR lead Clarinda Muir is
excited about the prospect of tackling her first 10k as part
of the Plexus team.
She said: “As a company we are always looking for new
challenges, especially where we can be involved as a team.
Personally, I am very much a novice at running but I’m
keen to take up the challenge. I haven’t started preparing
seriously yet, but I do have a training plan. 10k will be the
furthest I have ever run.
“We will be training together as a group and are organising
running clubs once a week after work. This is a great way of
keeping each other motivated and it should be good fun.
“It’s also good that we will be doing this for a local charity.
The whole company workforce was asked to choose a
charity and VSA was the preferred one.
“I’m really looking forward to the whole experience of doing
the race and being able to run the whole way. It’s fantastic
we have this event in Aberdeen.”
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Advertising Feature

You deserve all the credit for your R&D
If you’re doing research and development (R&D), chances are
that you’ve heard of R&D tax relief.
You might think (or you’ve been told) you’re not eligible. You
might have made a claim, or you’re thinking about it. Maybe
by yourself – or through your accountant, or via a so-called
‘specialist’.
No-one is better qualified to do this than Jumpstart. We’re the
UK’s leading R&D tax credit specialist. We’ve helped Scottish
clients recover over £50m since we started in 2008, with
Aberdeen businesses saving almost £8m; and more than
£2.1m through the recent slump in oil and gas prices.
We’ve been instrumental in assisting local firms to claim tax
credits on their investment in new processes and technologies,
principally but not exclusively in the energy sector.
Despite Aberdeen’s oil and gas exploration sector suffering
from the worldwide drop in prices, 2016 saw almost £1.4m
recovered from HMRC for North-east businesses by
Jumpstart, and 2017 has seen £735,000 claimed to date.

Fields with a high proportion of investment in R&D, such as the
software, manufacturing and engineering sectors, have seen
the greatest return from Jumpstart’s services. Businesses in
the engineering sector realised £446,093 in 2016. In the case
of the manufacturing sector, last year saw savings of £223,772,
while companies in the software and IT sector received
£347,778.
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Finance

Since 2008 we’ve identified over £482m in eligible R&D
expenditure for our clients, and helped them recover almost
£95m in R&D tax relief. We are proud of our expertise in a
range of business disciplines, with a team qualified to PhD, BSc
and MSc levels in science and engineering.
Ian Donaldson, Jumpstart’s business development manager
in Aberdeen, said: “Aberdeen is a city rich in innovative
companies which invest heavily in R&D, and we at Jumpstart
pride ourselves on ensuring that contribution is recognised in
tax credits. We want to assist these companies in re-investing
in their own future.”
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Steve McCulloch

Restructuring
our thinking
RESTRUCTURING has developed an unfortunate
image problem. It is a word that has become
synonymous with redundancies but it means so
much more, encompassing activities which are
important for success.

One thing we all know for sure is that
our businesses need to be continually
adapting and consequently,
restructuring – but don’t presume
that I mean making people
redundant. Quite the contrary.
During a time of incredible change,
factors critical for success from
a resourcing and employee
engagement point of view remain
constant:
•

The retention and motivation of
key employees

•

Developing effective managers

•

Consolidation of a successful
leadership team

You’ll be aware of the local skills
shortage if you are searching for HRIS
people, recently qualified chartered
accountants, corporate reporting
accountants or a role which requires
a second language. While this creates
pressure for hiring managers now,
it will also impact future retention
rates as candidate confidence grows
and passive job seekers become
increasingly receptive to new
opportunities.

As the result of restructuring,
employees who feel they transitioned
into a role which has excessive
(unappreciated) workload, does not
fit their skill set or stymies their career
development are high risk leavers.
Recognise any of these in your
organisation?
And what about the manager who is
perceived to be a bad communicator
“hiding in his office all day”? Perhaps
he is under the cosh working in an
environment where the scope of the
job has not been determined. We’ve
even heard that the quirks of matrix
frameworks following restructuring
activity have thrown up employee
appraisals that the manager did not
know he was responsible for. Perhaps
you recognise this too?
Can you also recognise situations
where historical succession planning
has nurtured leaders who just don’t
have the attributes that your business
needs now? It’s a painful realisation
which requires acknowledgement
and action if restructuring activity is to
be optimised.

Steve McCulloch,
associate director, Thorpe
Molloy Recruitment Ltd

This is hard to achieve at the best
of times (can you honestly say your
historical attrition rates were as low
as you’d like?) but never more so
than when resource constraints are
prevalent.
Are we capable of restructuring
our thinking around resourcing and
employee engagement?
I think we are and I’m encouraged
by the interest in tools which identify
high performance traits in employees;
can accurately profile a specific job in
order to identify the skills needed and
provide guidance to managers on
how to get the best from their people
by understanding the behaviours
which motivate them.
Steve McCulloch is associate director
at Thorpe Molloy Recruitment Ltd
and a certified Practitioner of Personal
Profile Analysis (PPA) with Thomas
International.

To achieve successful restructuring it
is vital that people with the right skills
and attitude are in the right positions.
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• 50,000 attendees from 100+ countries
• 1,000+ exhibitors offering live demos, consultations
and interactive sessions
• 20 International pavilions
• Free to attend technical conference and keynotes:
discover game-changing technologies and industry
developments

“SPE Offshore Europe is an
important event to be at and
see the latest technology
and thinking in our industry.”
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XCITE ENERGY RESOURCES
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connections that matter
• The only industry event worth attending: 13,000
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Alastair Macphie

Macphie turbines
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Billionaire bundle doughnuts
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The Land
Feature
Destined for greatness
IT IS 721 years this month since
Edward I set up camp in a quiet glen in
the Howe of the Mearns as he invaded
Scotland and confiscated the Stone
of Destiny.
Over the last 40 years that quiet glen,
Glenbervie, has been the base for a campaign
which has conquered not just Scotland and
the UK, but Europe and the rest of the globe.
It is the home of Macphie, the UK’s
leading independent food ingredients
manufacturer, which makes products used
by food manufacturers, caterers and retailers
worldwide.
Macphie ingredients are used across 27
different countries but the factory sits, almost
unseen, in one of the most beautiful parts
of Scotland and provides employment for
240 with a further 60 jobs at its Tannochside
factory in North Lanarkshire.
It is nearly 90 years ago now since Alister
Macphie, a great uncle of the present
chairman, established a small retail wholesale
business, and later a bakery wholesaler, with
six employees.

In 1954 Alister's nephew, Stewart Macphie,
took over the business and with food
rationing restrictions lifted, its growth
accelerated and it moved into manufacturing
– initially bakery and then food ingredients –
in the late ‘60s.
In 1973 it was decided to move the food
production plant to Glenbervie. The estate
and farm cover 1,852 acres and are home to
an Aberdeen Angus suckler herd, cereal and
forestry as well as Macphie’s manufacturing
operations.
Last year, Macphie enjoyed growth of 7%
and a turnover of £48m and with significant
investment planned over the next two years
the target for 2018/19 is in excess of £60m.
Innovation and creativity have been at the
heart of the company’s success since its very
early days when it was a pioneer of “cream”
made from vegetable oils rather than
butter fat. 

“Our latest
technology includes
Scotland’s first ‘Arctic
robot’ which stacks
frozen product at
temperatures as
low as minus 30
degrees celsius to
minimise employee
exposure to severe
temperatures”
Alastair Macphie,
Chairman, Macphie

Artic robot
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That ethos continues and
chairman Alastair Macphie,
who this year is celebrating
30 years with the company,
said: “Innovation will continue
to unlock opportunities for
growth in the food and
drink sector.

Two-thirds of the
electricity used
at Glenbervie is
generated on site
—
Five tonnes of
crème brulee is
made every week
—
Built the UK’s
first industrial
biomass plant
in 2008, using
steam to cook
food

Macphie estate aerial view
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“We are making significant
investments, knowing
technology can improve
supply chain processes and
make us more productive.
“Our latest technology
includes Scotland’s first ‘Arctic
robot’ which stacks frozen
product at temperatures as
low as minus 30 degrees
celsius to minimise employee
exposure to severe
temperatures and has also
allowed us to move workers
into more skilled areas of
the business.”
Macphie is also a renewable
energy pioneer, having been
the first manufacturer to
produce food ingredients
using green energy created
from locally sourced
wood chips.

In 2014 it built two wind
turbines on the Glenbervie
Estate with 30% of the
generated power supporting
the production site and 70%
going into the grid.
“The benefits of embracing
renewable energy have been
incredible,” said Alastair.
“Not only has this contributed
to our B Corp certification,
confirming our position as a
socially responsible business,
but we also make a significant
combined heat and power
saving.”
Macphie is one of around
100 B Corp businesses, and
one of only 10 food and drink
companies, in the UK and
part of a growing community
of 1,000 worldwide.
B Corp recognises
businesses that use their
power to solve social and
economic problems and are
a “force for good”.

Alastair said: “We have a long
history of acting to leave a
positive legacy and B Corp is
one of the ways in which we
can benchmark this.
“We also donate 1% of our
profit every year to benefit
local good causes, and every
employee can use two of
their work days every year to
support charitable projects
close to their heart.
“We are proud to be based
in Aberdeenshire and have
such strong links with the
community.”

“The benefits of
embracing renewable
energy have been
incredible”

What does your company do
that others don’t?
Tymor Marine is a naval architecture
and marine consultancy. Our key
differentiator is our proprietary MOSIS
system which measures the stability of a
floating vessel in service. The technology
does not impact the vessel’s operations
and has the potential to save companies
millions of dollars. To our knowledge,
there is no other system on the market
that can deliver accurate data while a
vessel is fully operational.

What are the most pressing
challenges that your industry
sector faces today and why?
The oil and gas sector has been through
a particularly challenging period in
the past few years. The tide seems to
have changed as prices have started
to recover but there is much caution
still evident in the industry. Non-urgent
works have been postponed which is
something we have had to navigate
by diversifying our service offering,
including expanding the application of
MOSIS technology to vessels outside of
the energy sector.

What is the hardest lesson you
have learned in your career to
date?

If you could make one thing
happen tomorrow that would
beneﬁt North-east Scotland,
what would it be?
More collaboration across industry
sectors. Recently we partnered with
Serco Northlink to trial our MOSIS
technology on its Aberdeen based
ferries. Without this local connection,
we would not have the data we needed
to further our technology. The biggest
hurdle for companies can be trust and
finding collaboration opportunities that
are a mutually beneficial for all parties.

BUSINESS LESSONS | JULY 2017

Business lessons
I've learned

What’s your favourite way
to relax in Aberdeen city or
shire?
Spending time with my wife and three
boys although the word relax doesn’t
apply often with young children.
There is always something going on
at the weekends and during the week
between afterschool activities and
birthday parties.

Kevin Moran,
managing director,
Tymor Marine

While it probably isn’t the hardest lesson
to learn, one thing we realised early on
was that hiring the right people and
ensuring that you surround yourself with
smart individuals is critical to success.
We have been very fortunate with our
team. Everyone works well together,
which is noticeable most when you see
how our UK and US based staff interact
even though, apart from Skype, very few
of them have actually met in person.

What is the most valuable
piece of business advice you
have ever received?
It doesn’t matter how big you get, all
businesses have the same basic issues. I
have spoken to lots of company leaders
recently and there is a common theme.
The only difference is the scale.
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500 delegates for life sciences conference
THIS September Aberdeen Exhibition and Conference Centre will host the
International Conference on the Mechanism of Action of Nutraceuticals (ICMAN)
and the International Union of Basic and Clinical Pharmacology (IUPHAR) Natural
Products Section joint conference.
The international life science event, during September 27-29, is expected to attract
500 delegates over its three days.
It is being brought to the city by The Robert Gordon University’s Professor Cherry
Wainwright and Aberdeen University’s Professor Baukje de Roos who will co-chair
the conference.

—

New events company launches
CHARLOTTE Garvie from Banchory, who has 15 years experience in the industry,
has set up a new event management company, Adesso Events, based in
Aberdeen and operating across Scotland.
She has project managed conferences, dinner dances, launch events and themed
parties for businesses across the world, in all sectors and her new venture has
already secured a number of clients in oil and gas and pharmaceuticals.

Charlotte Garvie,
Adesso Events

The company has also formed a partnership with a supplier of business travel and
accommodation to offer the best rates for businesses. It provides a free worldwide
venue finding service for customers, which includes sourcing options, carrying out
necessary checks and finally securing the venue.

—

Mackie’s goes the distance
MACKIE’S flagship ice cream parlour in Marischal Square is to be called “MACKIE’S
19.2” because is located exactly 19.2 miles from the Westertown home farm where
the family first started making ice cream more than 30 years ago.
Along with the name, visuals have also been unveiled, revealing the interior design
at the Aberdeen city centre site – inspired by the brand and their products – and
Mackie’s designers intended result is “sophistication dipped in fun.”
Karin Mackie, marketing director of Mackie’s of Scotland, said: “The name for our
first flagship parlour is the perfect way to show that we’re a local family business,
with all our ice cream coming from our nearby dairy farm - it’s a nice nod towards
our proud Aberdeenshire heritage and our commitment to use as much local
produce as possible.”
The 40-cover venture is scheduled to open in the autumn.
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Spirit start-ups – areas
to consider
FOR any new start-up there
are many different issues to
consider. However, when
your business involves alcohol
production, there are additional
excise considerations to
address.

by Alistair Duncan,
director at Anderson
Anderson & Brown LLP

If the largest still to be used has a
capacity of less than 18 hectolitres,
HMRC will not grant approval without
a business plan demonstrating that it
will be used for commercial purposes.

The production and distribution of
spirits is controlled by HMRC. Whilst
the days of the swashbuckling
exciseman in the style of Robert
Burns may be a thing of the past,
today’s officers still have an important
role to play in the process.

The next problem is cash-flow. As the
duty is due on the spirits as soon as
they are manufactured, unless you
are dealing with duty suspended
spirits, you may have to fund the
duty for a considerable period
of time. It is unlikely that start-up
businesses will meet the criteria for
approval as a general storage and
distribution warehouse; therefore,
you may wish to register as a trade
facilitation warehouse. This allows
you to carry out specific parts of the
production process (e.g. bottling)
on duty suspended spirits. However,
trade facilitation warehouses will not
overcome the cash flow problem
completely, and it may be necessary
to arrange storage of the spirits in a
third party excise warehouse.

Before any spirits can be produced,
it is necessary to ensure that the
appropriate spirits licence is held.
Once you have the appropriate
licence, you must get your plant and
manufacturing process approved by
HMRC. To undertake a full production
process, HMRC will need:

Finally, once production starts, there
are quarterly spirit production returns
to complete; setting out the type
and quantity of the materials used in
production along with the volume of
spirits produced. At least at this point,
unlike for widget manufacturers, you
will have a product you can enjoy.

• the location of the distillery

AAB has a multi-disciplinary team
of specialists who have extensive
knowledge in the food and drink
sector. Our ability and experience to
support clients through every stage
of their lifecycle makes us a natural
partner for new excise businesses.

Over the last few years, the number
of craft gin and vodka distillers have
significantly increased as the relative
simplicity of the production process
makes these spirits ideal choices for
anyone looking to create and sell
their own brand. However, setting up
to produce alcoholic spirits is not like
producing widgets, there are many
more hurdles to cross.

• a full description of the 			
manufacturing process
• the number and description of the
vessels used in the manufacturing
process
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AAB
Monthly opinion

• a plan of the premises
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The importance of workspace design goes far beyond décor. Employers
are starting to realise that the workplace can be a tremendous lever, as
office space is now seen as a significant factor in recruiting, maintaining
and maximising talent. It has also been proven that a well-designed and
inviting work space can increase productivity, enable greater job
satisfaction and, ultimately, make employees feel good.
Alex Nicolson, director of Aberdeen-based Taavetti Office
Interiors believes that businesses and, in particular, office
workers need a well-designed, pleasant and functional
space in order to do their job to the best of their abilities.
The ﬁrm recently completed a bespoke office space
planning, design and furniture ﬁt-out project for Hoover
Ferguson’s new six acre office, warehouse and yard facility
at Cairnrobin Business Park, situated ﬁve miles south of
Aberdeen city centre.
Mr Nicolson commented: “We spend more waking hours at
work than anywhere else, so it’s important that businesses
create an inspiring and pleasant environment if they want
to get the best out of their people.

OFFICE

INTERIORS

DESIGN

With over 25 years’ experience, Alex has built a strong
network of approved local contractors and office furniture
manufacturers from across the UK and Europe, providing
a one-stop solution for companies looking to relocate to
a new purpose built office or refurbish their existing one.
“Office designs have been transformed over the past ten
years. More and more workplaces are opting for a more
laidback and open approach with height adjustable sitstand desks, compact workstations and breakout areas
to encourage people to roam around and engage with
their colleagues.

“A good design should reﬂect the culture of the business.
A space with autonomy and ﬂexibility can transform a
company and the people it employs.
“We were pleased to support Hoover Ferguson throughout
the development phase of their new multi-million northeast facility to create a functional, safe and modern
office space.”

Designing for
the Workplace
unpleasant to work in, so it’s important to make sure
natural daylight is supplemented by good electric lighting
to keep offices bright and inviting.
“Businesses should never underestimate the power of a
workspace - sometimes just subtle enhancements are all
that’s needed to transform an office.”
Andy Drummond, director of Hoover Ferguson’s
Container Solutions business in
Aberdeen commented:

“When it comes to design there are no limits. With
technology advancements people can now work
anywhere. However, the challenges people face at
work today are much more complex than they used to
be and their workplace needs are very different.

"We would like to thank Alex and his team for an excellent
personal service. They worked with our senior
management team, providing space planning and office
design to create a modern and functional workspace which
was delivered on time and within budget.

“Layout is very important as it will affect how employees
interact with one other. A large open plan office is great
for communication and interaction but people often
need ‘quiet space’ where they can work uninterrupted
if required.

“The transparent approach, expert knowledge and advice
given by Alex guided us through the selection process of
the endless choice we were faced with for our office
furniture, seating and storage requirements. Taavetti
also project managed our move and worked with us to
coordinate our seamless relocation to our new state-ofthe-art six acre site. We are extremely pleased with
the end result and would highly recommend Alex
and his team.”

“Studies have also shown that good lighting is one of
the most important factors contributing to a pleasant
working environment. Dark, dingy offices can be
32

“At Taavetti, we work closely with companies of all sizes
to strategically plan, design, build and furnish workspaces
ranging from full office refurbishments to multi-millionpound office ﬁt-outs.

Andy Drummond and Alex Nicolson at Hoover Ferguson’s new six acre office, warehouse and yard facility.

Transforming office workplace environments with:
> Office Interior Design and Space Planning

> Office Furniture Consultancy, supply, delivery and installation

> Office Interior refurbishment project management

> Move management consultancy & project management

> Workplace consultancy & Ergonomic Workstation Assessments
We are experts at creating the workplace environment your business and your
people deserve. Talk to us today about your office design, office refurbishment,
office relocation and office furniture supply and installation requirements.

Mob: 07776-255111
Email: alex@taavetti.co.uk
www.taavetti.co.uk
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Oil & gas
Survey
Challenges ahead but confidence rising
from historic lows
ACCORDING to the Chamber’s
lastest oil and gas survey,
conducted in partnership with
the Fraser of Allander Institute,
there has been a significant
improvement in contractors’
confidence in their oil and gas
activities, both in the UKCS and
internationally, suggesting that
some businesses are starting to
see signs of recovery and are
focused on the future.
Thirty-eight percent of contractors
surveyed said they were more confident
about business on the UK Continental
Shelf (UKCS) compared to just 10% who
are less confident. This is a significant
improvement from the lows six months
ago where our survey found that only
12% of contractors were more confident
while 47% were less confident. However,
52% feel no different to six months ago,
flagging up the signficant challenges that
remain.
Excess capacity remains with 24%
percent of contractors reporting working
at, or above, optimum levels in the UKCS
and 43% are working at or above

James Bream
research & policy director,
Aberdeen & Grampian Chamber
of Commerce
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their optimum levels overseas, up from
record lows of 12% and 24%, respectively,
recorded six months ago.
While more contractors have reported
working at or above optimum levels,
there are still signs of more labour market
challenges. Operators/licensees reported
a 2.5% decline in their FTE workforce
and a 6% decline for contractors.
Although operators/licensees continue
to anticipate a decline over the next
12 months at a rate of 2%, contractors
expect to increase their workforce
by 0.8%.
James Bream, research and policy
director at Aberdeen & Grampian
Chamber of Commerce, said: “We’re
seeing some signs of recovery for
the industry but it is clear that most
companies are still suffering. We
are hopefully stepping into a more
properous period in due course but
that is not upon us for now. It seems
clear that many believe that we won’t
return to previous levels of activity and
that perhaps we shouldn’t call this a
downturn. This isn’t a ‘new norm’, it is
just normal.”

Eighty-one percent of contractors said
they would “definitely” or “possibly” be
involved in decommissioning in the
next three to five years, and 54% said
they would “definitely” or possibly” be
more involved in renewables. Sixtynine percent expect to be involved in
unconventional oil and gas activity in
the UK in the medium term, with 65%
expecting to be involved outside the UK.
Contractors’ investment spend is
moving in a positive direction with more
contractors anticipating to increase
investment over the next two years (26%)
rather than reduce (19%).
Fifty-two percent of contractors and
operators/licensees believe that the
sector has already reached the bottom
of the current cycle and 26% consider it
will do within the next year. When asked
what position businesses expect to be
in by January 1, 2018, 42% expect their
business to be growing while only 2%
expect to be declining.
We would like to thank all businesses
who responded to the survey, the full
report can be downloaded from: www.
agcc.co.uk/research-downloads
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Member
News

Aberdeen’s last granite
firm rebuilds
AT THE turn of the 19th century
there were around 90 granite
firms in the Aberdeen area and
now, 141 years after its founding,
the last remaining granite
manufacturer in the city is on
the move.
Robertson Granite, a family run
business and one of the largest
manufacturers of granite products in
Great Britain, has moved into a £5.8m
purpose built factory, head office
and sales facility at Silvertrees Drive,
Westhill.

The state of the art premises have
been equipped with the most
modern machinery available.
Stewart Gibson, the company’s retail
director said: “We are very proud of
our new facility which will enable us

to improve efficiency, reduce costs
and streamline our operations so that
we can continue to provide a high
quality product, a reliable service and
an exceptionally good lead time, for
decades to come.”

Student accommodation scholarship

Barclays £1m boost for glamping

A NEW scholarship which will provide accommodation
support to students has been launched at Robert Gordon
University.

KELBURN Castle and Estate, one of the oldest family owned
estates in Scotland, has secured £1m of funding from Barclays
to support the expansion of its luxury camping site.

The Ardmuir Access Scholarship will offer rent free
accommodation for a talented undergraduate student from
an under represented group studying at RGU, for the duration
of a four-year degree course.

The 13th century castle and 3,500 acre estate near Fairlie in
North Ayrshire has been owned by the Boyle family since 1140.
The present owner, Patrick Boyle, the 10th Earl of Glasgow,
opened up the castle along with its grounds and gardens to
the public in 1977.

The scholarship, worth around £25,000, has been established
by local family owned business Ardmuir Ltd, a student
accommodation provider, to support a student who would
not have been able to attend university due to the associated
costs of living and studying.
The Ardmuir Access Scholarship will be awarded to an
eligible student beginning their undergraduate degree in the
2017-2018 academic session and will comprise four years
rent free, fully furnished accommodation in a purpose built
flat in the city, which includes round the clock maintenance,
housekeeping, heating, all utilities and high speed wi-fi.

David Boyle, son of the 10th Earl of Glasgow and commercial
manager of Kelburn Castle and Estate, said: “This funding will
allow us to reinvest in the estate to increase visitor numbers.
We plan to install an additional nine yurts in direct response
to the growing demand for glamping and we are considering
adding a communal building for campers to further drive
growth and transform the site into a hospitality and music
festival venue.”
Kelburn Castle and Estate is one of a number of businesses to
benefit from Barclay’s £500m SME loan fund.
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Secure Storage
In safe hands
ESTABLISHED in 1498, The Shore Porters Society has arguably seen more changes in the removals and
storage business than any other organisation in the world.
The firm, whose inception dates back to when Christopher
Columbus was navigating the globe, has seen huge advances
in transportation and storage methods. Move forward to 2017
and the Society is still serving the north-east community and
far beyond.
Located in the heart of Aberdeen, Shore Porters has a fleet of
40 vehicles which travel the length and breadth of the country
and are regularly seen across the continent. The firm also owns
several warehouses around the city’s harbour area, catering for
both private and commercial clients.
Warehouses on Cotton Street and York Street hold
containerised units, while Virginia Street accommodates
conventional storage as well as ‘Lock n Leave’ facilities. Cotton
Street is also home to Shore Porters’ new state-of-the-art
palletised warehouse.The firm invested more than £2m in
the facility which boasts 15,300 sq ft of racked storage which
is used to store a wide range of items such as foodstuffs,
packaging materials and chemicals.

Partner Euan Cuthbert said: “We wanted to have a large,
modern facility at the core of our storage offering which uses
the latest technology to quickly and easily store and track
items.
“Using an advanced bar code system, we can monitor all
stock levels and check items as they come in and out of the
warehouse.
“We are proud of our roots as the oldest transport company
in the world, but we also invest in our future, coordinating our
fully-trained staff and leading-edge vehicles and materials to
deliver peace of mind to our customers.”
Shore Porters is a member of BAR (British Association
of Removers) and FIDI (Federation Internationale de
Demenageurs International). It has offices in Aberdeen
and Richmond-Upon-Thames.

SECURE, PROFESSIONAL STORAGE
UNTIL YOU NEED IT AGAIN.
If you’re looking for secure storage, then
Shore Porters’ commercial storage facility
offers the security and peace of mind you need.
With modern inventory tracking software
and 15,300 square feet of racked storage
conveniently situated just a stone’s throw from
Aberdeen Harbour, we’re ideally placed for all
your storage needs, large or small.
If it fits on a pallet, we can store it.

Over 15,300 sq ft of racked storage
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01224 569 569
shoreporters.com
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Collaboration is key
WORKING in isolation is
no longer always viable in
a challenging, competitive
marketplace. Partnerships and
strong networks provide the
key to moving forward, and the
ability to adapt to individual
requirements are vital to
developing the local economy.

by Mark Turnbull,
managing director,
Greenwell Equipment

From manufacture to end use,
collaboration is needed to keep
costs low and mitigate environmental
waste. No greater example of strategic
partnerships comes in the form of 20ft
and 40ft steel shipping and storage
containers. From archive storage to bar
extensions, steel boxes move efficiently
from factory to their final destinations,
thanks to strong partnerships and fastmoving networks.
‘One-trip containers’ are a sensible
strategy for this minimal margin
business, where networks collaborate
to ensure the container is used at
every step of its journey. Shipping air
is wasteful both in terms of overall
cost and the environment, so, where
possible, the containers are put to work
immediately. After manufacture, the
container owners work with shipping
companies to source customers
who need to ship goods, and this will
continue until the box gets to the UK.
When the container finally gets to the
end user, either as a storage container
for a house renovation to store
equipment or supplies at oil and gas
yards, it will already have played a part
in the global cargo industry.

This collaborative style of working
is part of the ethos of Greenwell
Equipment, stemming from its roots
as a second-hand office furniture
company over 20 years ago.

OPINION | JULY 2017

Mark Turnball

Developing the UK infrastructure also
depends upon proven partnerships.
Over the last two years, Greenwell
has provided large quantities of
modular buildings to the Queensferry
Crossing, the AWPR project and in
2017 to the A14, the largest motorway
project taking place this year in
the UK. Greenwell has been a key
trading partner of modular building
manufacturers, Containex, for the last
three years. This strategic partnership
has enabled us to quickly adapt to
customer requirements, and indeed
a new type of modular building has
been designed specifically to meet
and exceed the stringent building
regulations in Scotland.
Working together with suppliers and
customers alongside a willingness
to adapt, is key to success in our
changing and challenging world.

Conversely, if a box lands in Scotland,
we get a call and will take containers
at reasonable prices, storing them until
we have a requirement, or our contacts
need a container to ship goods. Onetrip container networks enable us to
provide our customer with unbeatable
large stocks and prices.
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Policy
Update

Politics in action
AS part of my induction to the Chamber
I visited the Scottish Parliament on May 23.
The main focus of the day was to spend
time with the Economic, Jobs and Fair Work
Committee – an important place for Chamber
members. For me the purpose of my visit was
to understand more about the work of the
Committee and also to provide insight to the
team at Holyrood into the role of the Chamber.

by Rebecca Campbell,
policy executive,
Aberdeen & Grampian
Chamber of Commerce

I began my day by attending the Economic, Jobs and
Work Committee meeting where I observed evidence
being taken on the Draft Energy Strategy from
witnesses including Scottish Renewables, The Climate
Group and Energy UK. This was followed by the
committee taking evidence on insolvency sub-ordinate
legislation.
Later in the day, I attended the afternoon business in
the Debating Chamber. There was an urgent statement
by First Minister Nicola Sturgeon on the Manchester
attack which took place the previous night. This was a
sobering, poignant session and brought to stark focus
that the business of Parliament is wider than economic
issues. As a mark of respect for the victims of the
attack, there was a one minute silence.
Other afternoon business in the Debating Chamber
included a debate on Seat Belts on the School
Transport (Scotland) Bill. This was a members Bill raised
by our own Gillian Martin MSP and helps show that it is
possible to bring forward issues which can seek cross
party consensus (albeit that sometimes feels unlikely).
I also had the opportunity to meet with Clerk’s from
the Economic, Jobs and Fair Work Committee and a
researcher from the Scottish Parliament Information
Centre (SPICE). During the meeting I told them more
about the role and objectives of the Chamber and
shared with them details of some of our recent projects
including digital infrastructure, business rates and the
bi-annual Chamber of Commerce Oil & Gas survey. I
learned more about the committee and their current
areas of work. We discussed how to engage with you,
our 1,250 members, and how the Chamber can provide
insight into issues which are important to businesses in
the North-east.
The day provided a great opportunity to engage with
the Committee and SPICE and promote the Northeast and work of the Chamber.
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International
Feature

Opportunities
abound in
Abu Dhabi
ABU Dhabi is the capital of the
United Arab Emirates, sitting
off the mainland on an island in
the Persian Gulf. Its focus on oil
exports and commerce is reflected
by the skyline’s modern towers and
shopping megacenters.
This was head of membership Seona
Shand’s second trip to Abu Dhabi, having
attended ADIPEC in 2016, courtesy of the
Abu Dhabi Chamber of Commerce and
the purpose of the visit was to organise
an itinerary for a trade visit in November
this year.
“My first day was incredibly productive. I
met with Omar Salih Wahbi, chief officer in
charge of trade delegations, and we spoke
briefly about the great differences between
our Chambers of Commerce. The Chamber
has never received a Scottish delegation
so they are very keen to host an evening
reception to help us connect businesses,
particularly SMEs, and we’re looking at
ways of bringing a touch of Scotland to
the region.
“I then met Douglas Barrett and Siobhan
Matheson from the Department of Industry
and Trade (DIT) where we covered the
similarities of the downturn in the oil and
gas industry between Aberdeen and
Abu Dhabi – from redundancies and
decline in house prices to cost reduction
and internationalisation. The team at
DIT reiterated Omar’s comments about
delegates being prepared when they come
to the country; doing background and
market research is clearly imperative.”
Seona also met with the team from
the British Business Group followed by
Gateway to Abu Dhabi.

“It looks like there’ll be some great
partnership opportunities for our
delegation and they’ve kindly welcomed
our delegates to their breakfast on the
first morning of ADIPEC 2017 to network
with around 120 other individuals so
this will be a really useful start to our
international visit.
“My second day was just as fruitful
with meetings with Abu Dhabi Scots where else do you find a pipe band in
the Middle East - and then with Hamira
Khan from SDI who has kindly invited
our delegates to attend their evening
reception, so more networking to be had.

procedures, opportunities with SNC
Lavalin (UAE) and insights from Qamar
Energy, Total UAE, Shell Abu Dhabi and
BP, which were incredibly useful.
“I’m looking forward to taking a
delegation to ADIPEC this year and will
be highlighting some of the lessons
I’ve learned and opportunities for our
members there in a seminar on June
28th. Don’t be fooled, it’s not easy. With
the help of your Chamber however,
hopefully it will be a little easier.”
For more information on the November
trade event, visit the Chamber website or
contact seona.shand@agcc.co.uk

“I attended the EIC Connect UAE
conference, where the UAE Minister of
Energy, His Excellency Suhail Al Mazrouel,
spoke at the plenary session and we
heard about ADNOC’s procurement
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ONE sets out £6.7m investment
programme
PRIVATE sector led economic development body
Opportunity North East (ONE) has set an ambitious
programme of action and investment for its second year
of operations to strengthen and diversify the economy of
Aberdeen and Aberdeenshire.
The organisation will invest up to £3.5m in 2017/18 in
projects and programmes across its priority industry
sectors, which will secure more than £3.2m of match
funding from partners.

ONE has also confirmed changes to its main and industry
sector boards with Trevor Garlick, former managing director
of BP Exploration North Sea, becoming chair of ONE Oil
& Gas and joining its economic leadership board; Colin
Welsh, former chief executive of Simmons & Company
International, joining ONE Oil & Gas; Robert Chapman of
Farmlay Eggs joining ONE Food, Drink & Agriculture; and
Les Thomson of GSK joining ONE Life Sciences.
Sir Ian Wood, chairman of ONE, said: “We are investing in
the region’s future to turn the Renaissance Vision for our
economy into a reality that people, businesses and industry
sectors can engage with, influence, and help to deliver.”

ONE’s activity will include a food and
drink business growth programme,
work with agriculture supply chains
on efficiency, developing
diversification opportunities with
the oil and gas supply chain and
direct financial support to
VisitAberdeenshire to grow visitor
numbers and tourism revenues
in the region.
Sir Ian Wood

EEF and Jumpstart
establish partnership

Oil and gas blueprint for
new government

EEF, the manufacturers’ organisation,
has announced a new partnership
deal with research and development
tax relief specialist, Jumpstart, as part
of its Advantages programme.

A BLUEPRINT outlining four key priorities
the new UK Government should focus on
to help secure the future of the North Sea
oil and gas industry and generate more
than £290m of extra revenue has been
launched.

Jumpstart will provide expert advice
to EEF members to ensure they
secure their full entitlement of R&D
tax relief, as well as guidance to those
companies seeking to apply for the
credit for the first time. The partnership
and advice will benefit all sizes of
business, from FTSE 100 companies
with complex R&D programmes,
through to SMEs simply requiring
support with the claim process.
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It urges the government to implement the
following priorities:
•

Establish a UK energy policy which
realises the full benefits of the UK’s
indigenous resources

•

Ensure the UK Continental Shelf 		
(UKCS) is globally competitive for
investment

•

Ensure Brexit negotiations support,
develop and promote the oil and gas
industry

•

Establish practical steps to protect,
progress and promote operators,
the supply chain and the industry
workforce

Oil & Gas UK believes delivery of these
priorities - aligned with an ambitious
vision for offshore oil and gas industry
developed by the Oil and Gas Authority
with industry - could help generate an
additional revenue of over £290bn
to the UK economy over the next 20
years.
Vision 2035 brings together two scenarios
over the next two decades: one for UKCS
production; the other for the supply chain.
The blueprint can be downloaded from
www.oilandgasuk.co.uk

A month in
social media...
Richard Cockburn
@RickCockburn

Training course for future energy
AN ACCREDITED course for fuel cell and hydrogen
technicians in Aberdeen is being developed as part of the
city’s position as a hydrogen technologies hub.

Many thanks @edcoats for an inspiring
and educational presentation
@AGCCevents this morning. Brilliant
to hear about all the challenges.

Aberdeen City Council is working with North East of Scotland
College (NESCOL) and EU partners to build on the city’s
reputation as part of the energy capital of Europe with the
new course.

Ed Coats
@edcoats

The city has invested in infrastructure and transport and now
has two hydrogen refuelling stations, along with a fleet of 10
buses and 18 cars and vans, with further expansion of the fleet
planned.

Thank you @AGCCevents for inviting
me back to Aberdeen. I love coming
back to this city. It was the staging
point for many a Shetland trip!

The course is to be shaped over the next year as part of the
EU-wide FCH Train project and the course will be available
after completion of the project.
Greyhope Bay
@greyhopebay

—

New Russian contract for Wood Group
WOOD Group has secured a technical support services
contract with Sakhalin Energy Investment Company Ltd.
The company is an operator of Sakhalin-2, one of the world’s
largest integrated oil and gas projects, which includes Russia’s
first offshore gas production platform and liquefied natural gas
plant.
The contract extends Wood’s Group’s relationship with
Sakhalin Energy. Wood Group has been providing engineering
and construction support, including studies and modifications,
to offshore and onshore assets on Sakhalin Island in the
Russian Federation for more than a decade.

Heart filled and truly inspired by
@edcoats – overcoming challenges
makes life meaningful #business
breakfast@chambertalk

Julia Heys
@JuliaHeysX
Really inspiring evening thanks to
@EYnews Connecting Emerging
Leaders programme and
@chambertalk Russell!

—

Skip and ship contracts for TWMA
INTERNATIONAL environmental solutions provider, TWMA,
has been awarded two new projects with Maersk Oil UK in the
Central North Sea.
Both projects already underway, the first onboard the Ocean
Valiant will run until March 2018, whilst the second project on
the Maersk Gallant jack-up rig is due to be completed this
summer.
TWMA is providing its EfficientC® skip and ship solution for
both projects, and includes TWMA’s newly developed Air
Transfer System. The Air Transfer System has been designed
as a primary method for safely transporting drill cuttings from
the shakers to various discharge points on board. A vacuum
hopper then discharges the drill cuttings into skips, which are
transferred onshore for treatment, reuse or disposal of the
drill cuttings.

Jim Savage
@jimsavage
Good to have such strong realtionships
between @Aberdenshire &
@chambertalk- big ambitions for the
NE – what a team! @cllrJimGifford

Join the coversation
@chambertalk
@AGCCevents
@AGCCresearch
@AGCCtraining
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Austen Clark

Act now to smooth the
way to EU data regulation
A MAJOR shake-up of European
privacy legislation which comes into
force in 12 months’ time is expected
to have a significant impact on the
way business is done.
The General Data Protection Regulation
(GDPR) will apply from May 25, 2018,
impacting on how businesses store and
process data and with tough penalties and
hefty fines for breaches.

by Austen Clark,
managing director,
Clark IT

While it may seem daunting, GDPR should not
be viewed as unnecessary red tape as it could
bring benefits to businesses and individuals.

The UK Government will implement GDPR
and is expected to comply after Brexit.

This creates a new single data protection act,
and has scope to bring increased consistency
to data protection practices, eliminating
problems arising from the existence of different
national variations.

GDPR is going to have a huge impact on how
businesses store and process data so my
advice is to act now to be prepared for this
major overhaul of data protection legislation
which will impact on us all.

There are enhanced powers given to data
protection authorities in tackling noncompliance and it will also be easier for
individuals to claim against data controllers
where their data privacy has been infringed.

Changes that will come from the 2018
deadline will impact on businesses of all sizes
that handle the personal data of EU residents,
regardless of location.

GDPR will also give individuals greater control
and rights over their personal data and they
will be able to request that businesses delete
their no longer necessary or accurate personal
data.

Understand what data you hold, how you are
using it, and make sure that you are practising
good data hygiene by limiting access to data
to only those who need it, and ensuring that
authentication protocols are up-to-scratch for
those users. Businesses should also consider
deleting data that is no longer required so that
it does not become an unnecessary risk.
GDPR will apply in EU countries, replacing
ageing European and national data protection
legislation. One of the biggest considerations
will be ensuring sensitive data is handled
correctly.
Government help to prepare is available, with
webinars, training courses and data flow audits
and a good starting point is to carry out a
gap analysis of current processing in line with
GDPR.
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Clark IT is working with clients to assess how
GDPR will impact on them, guiding them
through the complexities of the legislation to
ensure they become fully compliant.

The regulation could prove to be an
advance in the war against cybercrime, given
mandatory breach notifications. Taking GDPR
seriously will see businesses invest in, and
demonstrate, high levels of security which
could in turn raise customer trust.
Clark IT is a leading independent provider of
managed ICT solutions with a broad range of
corporate and commercial clients.
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Changing Mindsets & Embracing Challenges Business Breakfast, Wednesday May 17

Belinda Miller and Martin Byers
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Training
Calendar
July
Date

Course

12
Wed

Supervisors Next Steps
The next stage for supervisors who have already developed
and embedded the basics

13
Thu

Customer Service Excellence
Excel at customer service, both internal and external

18
Tue

Advanced Management Skills (2 days)
Engage and inspire your team to deliver improved performance

19
Wed

Essential Supervisory Skills
Bridge the gap between doing and supervising

25
Tue

Commodity Coding
Avoid penalties for wrongly assigned codes or over-reliance on a freight
forwarder

25
Tue

INCO Terms
International Commercial Terms – understand the benefits and implications
for the buyer and seller

Does your
business have a
skills gap?
FULLY FUNDED BUSINESS AUDIT

The Skills Development
Scotland team will
conduct an audit and
prepare a skills action
plan specifically for your
company - all free of cost.
Speak to us for more
information
T 01224 343917
E training@agcc.co.uk

August
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Date

Course

1
Tue

Finance - The Basics
Gain a broad understanding of basic accounting and business finance

8
Tue

Emotional Intelligence
Become better equipped to handle the ever-increasing pressures of a
modern workplace without losing your cool

9
Wed

Motivate and Delegate
Create a motivational environment and use effective delegation

9
Wed

Budgeting and Planning – An Introduction
Effective financial planning through budgetary control contributes to
achieving strategic objectives

15
Tue

Essential Supervisory Skills
Bridge the gap between doing and supervising

For more information
Susan Staniforth,
training team leader

15
Tue

Report Writing
Produce clear, concise and effective reports that achieve objectives

T 01224 343917
E training@agcc.co.uk

16
Wed

Export Documentation Explained
Understand what is involved in documentation – save time and money

16
Wed

Managing Stakeholders
Develop practical approaches to stakeholder identification and
segmentation as a prelude to designing appropriate relationships

17
Thu

Assertiveness at Work
Clearly communicate your point of view without causing conflict

17
Thu

Train the Trainer
If you run training courses or coach on a one-to-one basis improve your
techniques

22
Tue

Social Media - Intermediate
Practical hands on application of content

For full course
listings visit
www.agcc.co.uk/courses

August
Date

Event

22
Tue

VQ Awards
We celebrate the success and achievement of those who have
completed a Modern Apprenticeship or Vocational Qualification from the
past year

24
Thu

Speed Networking
Gain a high quantity of connections in a fast paced environment at our
next Speed Networking

30
Wed

Maximise Your Membership
Find out how to make the most of your Chamber membership to
optimise your business's presence

Annual
Employment
Law Conference
2017

EVENTS CALENDAR | JULY 2017

Events
Calendar

FREE

September
Date

Event

5
Tue

Offshore Europe Business Breakfast
We launch Offshore Europe 2017 focusing on new technologies'Embracing New Realities: Reinventing our Industry’

6
Wed

An Evening with READ Cased Hole (invite only)
Evening reception for READ Cased Hole offers invitees an opportunity
to network with industry professionals and local patrons

7
Thu

Offshore Europe Evening Reception (invite only)
Evening reception with the CzechTrade Promotions Agency celebrates
the success of Scottish business by networking with professionals from
across the world

14
Thu

Doing Business in Norway
Our international trade lunch 'n' learn sheds some light on key
developments within Norway

THIS YEAR’S
ESSENTIAL EVENT
FOR HR
PROFESSIONALS.

Thursday
November 9
AECC

Book events online at www.agcc.co.uk/networking-events

Thanks to our sponsors
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Mark Campbell

Matthew Duncan

Nicola Reith

Jenny Ng

Langstane has appointed
the third generation of the
family-run firm to its board
of directors. Mark Campbell
takes on the role of office
interiors director at the
Aberdeen-based business,
which was founded by his
grandfather and great-uncles
70 years ago. Mark, who has
been with Langstane for 24
years, has worked across
many of the company’s
divisions.

Aberdeen recruitment
specialist Eden Scott has
recruited experienced
accountancy and finance
specialist Matthew Duncan.
Matthew will work alongside
Lucy Nicoll, divisional
manager, accountancy
and finance as the sector
continues to show growth at
Eden Scott.

ATPI Group has appointed
Nicola Reith as head of
Aberdeen operations. Nicola,
who has worked in the travel
industry for 20 years, will
be responsible for ensuring
the delivery of seamless
service to clients, improving
operational standards and
training staff.

Airpac Bukom Oilfield
Services, a Vp plc business,
has appointed Jenny Ng
as general manager for its
South-east Asia region. She
joins from SPX Flow where
she was vice president of
commercial operations. She
has 16 years’ experience in
the oil and gas industry.

Jo McIntosh

Neal Wallace

Laura Duncan & Jackie Hardy

Former sales and business
development manager for
the wider Fennel Group,
Jo McIntosh has taken on
the key strategic role of
operations manager with
Fennel Media to help drive
the digital solutions side of
the business. The new post
has been created in response
to increased demand.

Neal Wallace has joined
the property management
team of James Gibb. He has
extensive knowledge of legal
and contractual processes
and documentation, coupled
with strong mitigation and
negotiation skills.

James Gibb residential factors welcomes two new property
managers to the Aberdeen team. With backgrounds in local
property legal and surveying firms, Laura Duncan and Jackie
Hardy will ensure the business continues to deliver excellence
in customer service to a growing portfolio of clients.

ARE YOU ON THE MOVE?
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Let us know at
business.bulletin@agcc.co.uk

Gavin Currie (pictured) Gary Atkinson, Bill
Mark Dunlop & Colin
Burnett & Andrew
Mercer
Martin (pictured)
Bancon Construction
has strengthened its
management team with
senior appointments to
deliver new contracts valued
at £12m and to drive further
growth. Led by managing
director Gavin Currie, the new
team includes commercial
director Mark Dunlop and
construction director Colin
Mercer.

Gary Atkinson (Carmelite
Hotel) has been re-elected as
chair of the Aberdeen Hotels
Association, with Bill Burnett
(Holiday Inn, Westhill) and
Andrew Martin (Robert Gordon
University) as joint vice chairs.

Manfred Vonlanthen

Iona Mitchell

Manfred Vonlanthen has
been appointed chief
executive officer of Swire
Oilfield Services replacing
John Bruce (J.B) Rae-Smith
who has stepped down for
personal reasons. Manfred
joined Swire Oilfield Services
in 2014 as general manager
for the Norwegian division
becoming director of North
Sea in September 2016 and a
key member of the executive
management team.

Iona Mitchell has been
appointed as CLAN’s head
of cancer support services
having held the role of interim
services manager since
December 2016. As part of
her new role, she will work to
develop CLAN’s established
service offering through
its community network, as
well as increase outreach
opportunities.

Frank Yule & Phil Smith

Linda Gray & John Tomlinson

Network and communications specialist Arrowdawn has
appointed Frank Yule as a senior network engineer. He has
nearly 30 years’ industry expertise has previously worked with
oil and gas operators as well as international oilfield service
businesses. He is joined by placement Phil Smith, a third year
BSc (Hons) computer network management and design
student at RGU.

James Gibb residential factors welcomes two new property
managers to the Aberdeen team. With backgrounds in local
property legal and surveying firms, Laura Duncan and Jackie
Hardy will ensure the business continues to deliver excellence
in customer service to a growing portfolio of clients.
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Member
News
Why people visit
Aberdeen city and shire
VISITING friends or family is one of the
main reasons people enjoy holidaying
in Aberdeen and Aberdeenshire,
according to VisitScotland’s biggest ever
Visitor Survey.
The poll was carried out in the summers
of 2015 and 2016, and of 887 visitors
to Aberdeen and Aberdeenshire
interviewed, 193 answered specific
questions about their visit to the area in
a follow-up survey online.
Exactly half of the respondents cited
scenery and landscape as the main
draw to the region followed by visiting
friends and family (45%) and history and
culture (36%).
Visitors to Aberdeen and Aberdeenshire
gave positive ratings of their holiday
experience. 93% scored 7-10 on the
satisfaction scale and 53% gave the
highest ratings of nine or 10 out of 10.

Holidaymakers also expressed a high
likelihood to recommend the region to
friends or family.
Jo Robinson, regional director at
VisitScotland, said: “With nearly 12,000
visitors all over the country interviewed,
this is the biggest Scotland Visitor
Survey we have ever produced. Finding
out what drives people to enjoy a
holiday in the region provides the
tourism industry with valuable insight
into the makeup of our visitors and helps
them to ensure we continue to provide
the best customer experience.”

—

Great CCS from Acorn
grows
THE Acorn project, a full chain small
scale carbon capture and storage (CCS)
project in North-east Scotland, has
reached another milestone with support
from the EU funding round “Advancing
CCS Technologies” (ACT), a part of the
ERANET programme.

Fortune favours the brave
MORE than 340 deals took place between Scottish SMEs and large
organisations over the last four years, known to have exceeded £4bn, according
to economic data from national law firm, Bond Dickinson.
Insurance and manufacturing SMEs top the table of companies engaging in
these deals.
Taking into account the number of SMEs in each area of the UK, in 2016/17,
Scotland was the third most popular place in the UK for corporates to invest in
SMEs – behind London and the North-east.
Michael Spence, partner and head of Bond Dickinson's Aberdeen office, said:
“With so much uncertainty in the world, now is the time for
Scottish businesses to find an edge through innovation.
When SMEs and corporates team up they can accelerate progress
for both sides – taking genuinely innovative ideas to market
quicker and more efficiently than they ever could alone.”

Michael Spence,
partner and head of
Bond Dickinson
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The project, being developed by
CO2DeepStore, has been approved
for funding under the programme to
progress feasibility studies in 2017 and
2018. Pale Blue Dot Energy is leading
the ACT study consortium which also
includes Scottish Carbon Capture &
Storage, Bellona (Norway), Liverpool
University and Radboud University
(Netherlands).
Acorn provides a low-cost entry point
for CCS in the UK, by enabling a smallscale project, from which an extensive
CCS network could be developed. The
project will capture industrial carbon
dioxide (CO2) emissions from the
St Fergus gas processing plant and
transport it for permanent storage deep
beneath the North Sea, using existing
redundant oil and gas infrastructure
which is currently under threat of
decommissioning.

1CSI Ltd

Crandeen Ltd

Subsea integrity consultancy comprising; subsea inspection advice, subsea
inspection technology business development & subsea integrity project
management.

Provider of housing and in-your-own-home health care and lifestyle services.

James Gregory Centre
Aberdeen Innovation Park
Campus 2
Aberdeen
AB22 8GU
T 01224 502961
E matthew.kennedy@1csi.uk
W http://1csi.uk/
C Matthew Kennedy - chief executive officer

_
Adesso Events
Event management and travel solution company.

37 Albert Street
Aberdeen			
AB25 1XU
T 07539 175240
E charlotte@adessoevents.co.uk
W www.adessoevents.co.uk
C Charlotte Garvie - director

_
Airpro Media Ltd
Media company, located in Aberdeen, specialising in aerial filming and
photography using small unmanned aircraft systems.

Queens House
Micklegate
York
YO1 6WG
T 07920 441470
E info@airpromedia.co.uk
W www.airpromedia.co.uk
C Stuart Wilson – director

_
Bunzl Greenham Ltd
Supply and distribution of Personal Protective Equipment. Site construction
tools & cleaning and hygiene products to all market sectors.

Souterhead Road
Altens Industrial Estate
Aberdeen
AB12 3LF
T 01224 896998
E kevin.stewart@greenham.co.uk
W www.greenham.com
C Kevin Stewart - field sales manager

17 Victoria Street
Aberdeen			
AB10 1PU
T 01224 925151
E kbarr@crandeen.scot
W www.crandeen.scot
C Karen Barr - director of business development & housing
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_
FCFM Group Limited
A property investment company with a number of investments in Aberdeen.

39 Sloane Street
London			
SW1X 9LP
T 02031 742382
E stephen.mcdermott@fcfmgroup.com
W www.fcfmgroup.com
C Stephen McDermott - head of execution

_
FLKD Properties
Buying and letting commercial properties.

Oor Hoose
Netherley
Stonehaven
Aberdeenshire
AB39 3QP
T 07739 704948
E flkd.properties@gmail.com
C Lyndsey Donald - director

_
JD Neuhaus UK Ltd
Suppliers and manufacturers of pneumatic and hydraulic hoists and overhead
cranes. Sales service parts and rental.

Units 6-9 Kirkton Avenue
Pitmedden Road Industrial Estate
Dyce
Aberdeen
AB21 0BR
T 01224 722751
E stevewalker@JDNeuhaus.co.uk
W www.jdneuhaus.co.uk
C Steve Walker - managing director
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Members
Me Too!

Taavetti Office Interiors

Free quarterly magazine for families of children with disabilities. It is distributed
to a readership of 28,500 within Aberdeen city and shire.

Workplace consultancy, office furniture consultancy, office interior design and
space planning.

46 Carden Place		
Aberdeen		
AB10 1UP
T 01224 608141
E phionna@metoomagazine.org
W www.metoomagazine.org
C Phionna McInnes - chief executive

49 Valentine Drive
Danestone
Aberdeen		
AB22 8YF
T 07776 255111
E alex@taavetti.co.uk
W www.taavetti.co.uk
C Alex Nicolson - director

_
North Sea Power Solutions
Electrical and mechanical service company for onshore and
offshore support and assistance.

Unit 3
Clinterty Business Park
Aberdeen		
AB21 0TZ
T 01224 791638
E info@northseapowersolutions.com
W www.northseapowersolutions.com
C Graeme Harper - managing director

_
VirtualTours Aberdeen
Providing innovative media and marketing content such as 360 photography,
virtual tours, videos, digital photography, graphic design and more.

59 Balgownie Court
Aberdeen			
AB24 1XF
T 07403 699186
E info@virtualtoursaberdeen.co.uk
W www.virtualtoursaberdeen.co.uk
C Ben Mckay - business director

_
Optima Financial Services Ltd
Chartered financial planners - holistic financial planning service to individuals
and trusts, exit planning for the owner/manager.

2 Bon Accord Square
Aberdeen		
AB11 6DJ
T 01224 212128
E dcraik@optima-fs.co.uk
W www.optima-fs.co.uk
C David Craik - director

_
Rose Recruitment
72 John Street
Aberdeen		
AB25 1LP
T 01224 644449
E Darren@roserecruitment.co.uk
W www.roserecruitment.co.uk
C Darren Aggisald - managing director
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Welcome
to the Chamber
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