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Successful regions require 
strong leadership to 
encourage investment, 
skills, entrepreneurs and 
brave decisions – the 
elements needed to deliver a 
renaissance for Aberdeen City 
and Shire.

Be part of something big.

Our Partners

Want to learn more?
Contact 
Seona Shand, head of membership
T 01224 343929
E seona.shand@agcc.co.uk

We thank our Premier Partners 
for their continued support of 
the Chamber.

“We have commissioned 
the research team twice and 
have been delighted with 
the service and output. Most 
importantly the research has 
provided real insight which 
we have used at a practical 
level to make improvements 
to our business and influence 
stakeholders. As well as 
providing an excellent 
product we have received real 
value for money and would 
highly recommend the team 
to others”

George K Yule M.Univ. (Abdn),
executive vice chairman,
Aberdeen Football Club

What our other 
members say:

A refreshing 
change

MARCH  2018
VIEWPOINT

BEING ‘the next generation’ is a 
daunting prospect. With limited 
experience, no track record to 
trade on and often some high 
expectations to live up to, it’s a 
label that brings with it a certain 
amount of trepidation.

Whether we’re talking about 
technology, people or thinking, 
whatever the scenario what it 
essentially boils down to is change – 
and that can be both a rewarding and 
challenging thing to manage.

I joined the Chamber as its first ever 
digital marketing modern apprentice 
in August, working as part of the 
communications team to deliver 
activities around the website, our social 
media channels and to assist with the 
production of the Business Bulletin. 
Having helped put the magazine 
together for the last six months I’m 
a bit nervous to be stealing Russell’s 
column away from him but among 
the many things my apprenticeship 
has taught me it’s to grab every 
opportunity that comes your way!

As talent management specialist 
Russell Beck discusses on p31, people 
of my generation are often perceived 
as entitled and self-absorbed, lacking in 
basic skills and unable to comprehend 
either their own limitations or the 
mentality that reward only follows hard 
work. 

This isn’t a description that I, or I hope 
the Chamber, recognises. 

It is fair to say I had no idea what to 
expect when I started. I’d been to 
college and while I’d learned a lot of 
theoretical skills, I knew that gaining 
practical experience was a far more 
rewarding route for me as I would be 
able to see the impact of what I was 
doing day in and day out.

I also knew I wanted responsibility. It’s 
a far busier role than I had imagined 
but in a good way as it means I am 
continually learning, refining and 
advancing my knowledge both in 

terms of the hands-on practical aspects 
but also the softer business skills which 
are, in many ways, just as important.

The biggest thing it has given me however 
is confidence. Being part of the team 
delivering real-life projects has given me 
faith in my abilities, something I didn’t 
really have before. I now feel comfortable 
to contribute in meetings, to ask for 
clarification if needed and even challenge 
the traditional ways of doings things 
if I think I can offer a more effective 
alternative.

As the first modern apprentice in post it 
is equally fair to say the Chamber wasn’t 
entirely sure what to expect when they 
took me on. I hope what I have brought 
to the table is fresh ideas, enthusiasm to 
learn and a new dynamic in the multi-
generational workforce which, when I 
started, encompassed people from their 
teens through to their seventies.

I’ve learned a lot during my time here 
and look forward to what is still to come. 
2018 is the Year of Young People and I 
would encourage any employer thinking 
about offering an apprenticeship, or any 
young person thinking about applying 
for one, to do just that. Because 
whether it’s in our homes, through 
the products and services we 
use in our daily lives; and 
especially when it comes to 
the next generation of talent, 
change is not only good, 
it is vital for keeping us 
moving forward.

Louise Norrie
communications 
assistant and digital 
marketing modern 
apprentice
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IMAGINE how amazing it would be if 
you could design the house of your 
dreams and then just print it off. Well, 
you may not have to imagine too 
much longer. 

While it may not yet be happening 
in the Bridge of Don, Kingswells or 
Portlethen it is happening in China. The 
world’s first complete 3D printed house 
– 400m sq and two storeys - was 
completed in China in just 45 days and 
can withstand an earthquake.

The next generation of homes in the 
North-east may not be printed rather 
than constructed but they could be 
transformed internally thanks in large 
part to technology, much of which is 
with us already.

Interiors may be more modular with 
roller walls changing the shape of 
rooms, and their use, on an almost daily 
basis. Floor to wall screens displaying 
3D movies could alter the décor by 
changing the colour and pattern of 
projected ‘wallpaper’.

Energy efficiency will be a key design 
priority. Already heating and lighting 

can be controlled remotely in or out of 
the home but this, along with the use 
of rainwater and ‘smart’ sensors and 
taps, will likely become increasingly 
commonplace.

Self-cleaning glass is already here 
using UV light to break down dirt and 
allow the rain to wash it away but self-
cleaning homes may also be on the 
horizon. Robots might take over most 
of the cooking, cleaning and home 
maintenance, along with ordering the 
shopping by monitoring what has been 
used from the fridge or cupboards.

And you will never need to worry about 
losing your keys again because you will 
gain access by fingerprint technology.

After a tiring day operating your 
remote controls and issuing orders 
to your robots you can look forward 
to an excellent night’s sleep. It will be 
helped by technology to ensure you 
are undisturbed by noise or pollen; 
and virus filters will keep you in peak 
condition and everything from the 
textile on your bed to its shape and 

temperature will be tailored to meet 
your personal needs.

Award winning architect Annie Kenyon 
believes owners will be far more closely 
involved in the design of the next 
generation of houses in which flexibility 
and sustainability will be key.

She believes recent relaxations of 
planning regulations in Aberdeenshire 
have made it possible for architects 
to be more creative and, importantly, 
allow new developments which can 
retain vital elements of the area’s 
heritage.

“To cater for the next generation we 
must be forward thinking,” she said. 

“We could probably still be doing the 
same things as we have done for the 
past 10 years but we are trying to be 
innovative.”

Part of that effort for Annie and partner 
Duncan Barton has been the launch 
of Annie Kenyon Developments Ltd 
(ak|d), sister company to architectural 
practice Annie Kenyon Architects Ltd 
(ak|a) which was established 12 years 
ago.

ak|d aims to reflect ak|a’s ethos and 
vision by working in partnership with 
specialist contractors to provide unique 
properties.

“We believe everyone should have the 
opportunity to live in a home that has 
been thought through and designed 
with that person and site in mind.

“We have introduced a new 
business concept to the North-east 
– architecturally designed houses 
without following the self-build route 
and the hassles that can entail.

“We have an initial meeting to establish 
the budget – and the houses can be 
anything from £275,000 to £800,000 
– and then we have a site visit.  We 
have a portfolio of more than 60 
sites. The build time is typically four 
to eight months and the owners are 
involved in every step. They are not just 
handed the keys, they are involved in 
the talks with the kitchen designers, 
the bathroom designers and all the 
discussions about the technology 
which can be used throughout the 
house.”

Annie and Duncan explained that the 
fabric and airtightness of the buildings 
were key components to reduce heat 
demand as they strive for energy 
efficiency. Another component is the 
high-tech heating and monitoring 
systems which can be installed like 
mechanical ventilation heat recovery – 
extracting excess warm air from some 
areas, perhaps south facing rooms and 
passing it to other areas of the house 
which require heat.

“The heating bill for six months for one 
house we completed was just £60,” 
said Annie.

How much high tech the next 
generation of “smart homes” contains 
will depend to some extent on 

individual budgets.

“Technology has come on in leaps 
and bounds,” said Duncan. “We have 
embraced a European system in 
which all appliances come back to a 
control module and you can influence 
everything in the house, but not just like 
the one-room retrofit model, which is 
becoming popular. Our system relates 
to the whole house. You can monitor 
the temperature, monitor the humidity 
and do all your security lighting but it 
can also help increase the enjoyment of 
your home by being able to set a mood 
throughout.

 “The nice thing is that clients have 
options. They don’t need to go the 
whole hog but it’s there if they want it 
and in terms of the next generation of 
housing, smart technology has arrived. 
However, in the future we must not 
forget about the simple principles in 
the design of houses, their orientation, 
south facing rooms, thinking about 
where light comes into the buildings.”

It is more than 40 years since Stewart 
Milne began building timber framed 
homes in the North-east of Scotland.

The company is now one of the UK’s 
leading independent housebuilders 
with more than 800 employees and 
a turnover of more than £200m and 
much of that success has been down 
to evolution – updating its homes and 
surroundings to meet the constantly 
changing demands of its customers.

“We believe everyone 
should have the 
opportunity to live in 
a home that has been 
thought through and 
designed with that person 
and the site in mind..”
Annie Kenyon,
director,    
Annie Kenyon Developments

No place 
like home
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As it looks to the next generation of 
home owners, the environment in 
which their houses are built is paying 
an increasingly important role in 
their decisions according to Stuart 
Henderson, design director for Stewart 
Milne Homes.

“We recognise that newbuild housing, 
historically, has perhaps lacked some 
soul, character and spirit and we want 
our new sites to feel really welcoming 
and have a sense of community.

“We have put a lot of work into how 
to create really beautiful places where 
people connect with the spirit of the 
area.

“When you ask people what kind 
of house they would like many say 
a Victorian townhouse or a cottage 
because they are unique and different 
generations have lived in them to 
create character and there is a bit of 
love in there. In our new homes we are 
trying to recognise and create some 
of the character with learnings from 
historic towns.”

Much of that is focused on 
‘placemaking’ – careful planning of 
the public spaces – and creating 
communities where the homes are of 
different designs both inside and out. 
For example, new developments have 
different types of streets including 
spine roads, terraces and avenues with 
trees as well as lanes and courtyards.

“A home is the most important thing 
in everyone’s life because they want 
to bring their family up in a beautiful 
house of which they are proud, in a 
street of which they are proud and in a 
community of which they are proud,” 
said Stuart.

“But they must also be affordable,” 
said managing director John Low. 
“We will continue to offer a range of 
houses from two-bedroom properties 
which would suit first-time buyers right 
up to those for growing families and 

established families. We will meet a 
cross-section of everybody’s needs and 
for success we must make sure that we 
create beautiful homes which people 
not only aspire to buy but can afford to 
buy. It doesn’t mean that every home is 
going to be within everyone’s budget, 
but it would be utterly pointless 
for us to try and bring forward the 
communities of tomorrow if nobody 
could afford to buy them.

“There is now much greater flexibility 
for buyers who, in a pilot scheme 
at Kingswells, can choose from two 
options of three bedrooms or two 
options of four bedrooms in a single 
house design.” 

A significant change in recent years has 
been the importance of internet access.

“Internet connections, which in the past 
were perhaps regarded as ‘nice to have’ 
are now as important as gas, electricity 
and water,” said Stuart.

To accommodate this Stewart 
Milne has invested significantly in 
its Countesswells site in pioneering 
infrastructure for the development 
which will enable new owners to access 
the highest possible internet speeds 
should they require them.

Another potentially significant 
development for the future, which 
is being encouraged by the Scottish 
Government, is a move towards off-site, 
pre-engineered homes which are then 
assembled on the developments.

“This is a move towards improved 
quality because they are better 
engineered in a controlled environment 
and away from, for example, the 
vagaries of the Scottish weather,” said 
John.

 

“With every year that passes the phrase that remains constant is ‘there are not 
enough hours in the day’. Every day we are offered products to make our lives 
easier but nothing has solved the problem. Our homes of the future will therefore 
be linked to our thoughts with total household automation.

Problems sleeping? Your house will monitor your brainwaves during the night 
to create the optimal sleeping conditions by changing the comfort level of your 
mattress or the room temperature. Fancy a drink? One thought is enough for 
your beverage of choice to be waiting for you.

Want to catch up on a show? The screen will switch on and start playing without 
saying a word, and if you think the carpet is dirty it will clean itself in silence. 
What about dust I hear you ask? What about it?! Our homes of the future will not 
have any.”

Andrew Alleway, managing director, Tidy Green Clean

“My son is inspired by rotating houses which we have seen in Dubai and the idea 
of a house which can follow the sun is very appealing. More seriously, the focus 
in the future is probably going to be around making homes more low cost and 
affordable and hopefully moving away from some of the ‘vanilla’ houses to ones 
with a bit more character and personalisation.

Leidos was founded on using innovation and technology to help the world 
in many different ways, stripping out inefficiency and moving them towards 
automation and digitisation. I am sure the same can be applied to domestic 
properties. Technology will be used in imaginative ways, as it is already with the 
use of photovoltaic cells to capture and manage power, and I think there will 
definitely be a move towards people independently generating their own power.”

Matthew Gordon, business development manager (energy), Leidos Innovations

“Despite technology being ubiquitous in our daily lives, how much of it has 
already invaded our home? And how much do we really want to let in, for 
example, to support independent lives for the elderly or disabled? Homes of the 
future should be built to be self-sustaining, environmentally friendly and cost 
effective, incorporating tapping geothermal energy for heating; using solar tiles 
(not panels) covering the whole roof for electricity; capturing energy in batteries, 
rather than pulling from the grid and harvesting and filtering rainwater; smart 
windows to control sunlight strength, temperature and provide security; smart 
lights that gently wake us up and adjust to our needs throughout the day; and 
fibre-optic communication for work and play. 

The home of the future should be a comfortable, connected and secure 
sanctuary where we can enjoy a simple, undisturbed quality of life with family 
and friends and this shouldn’t be compromised on.”

Marta Marjan, managing director, Simplarity UK

What do you think homes  
of the future will be like?
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Dean Park Gardens, Renfrew 

Dunnottar Park, Stonehaven 
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ABERDEEN Harbour Board and Dragados UK, the principal 
contractor for the Aberdeen Harbour Expansion Project, have 
opened the Harbour Expansion Visitor Centre where schools, 
community groups, organisations and members of the public can 
gain insight into the construction of the landmark £350 million 
development.

The centre in Walker Park, by Girdle Ness Lighthouse, offers the 
opportunity to see the work being carried out in real time, from 
an elevated position overlooking the area. In addition, the centre 
contains information about the history of Aberdeen Harbour, 
different construction activities associated with the project, 
environmental protection measures being deployed and some 
interesting facts and history about the local area.
The visitor centre also aims to be an exciting hub in the 
area, hosting community and professional events, talks and 
presentations.

Once completed, the state-of-the-art facilities at the South Harbour 
will allow enhanced activity in the decommissioning and cruise 
industries, amongst others, thanks to 1,400 metres of new quay 
and a water depth of up to 10.5 metres. The expansion will also 
create an additional 125,000 square metres of lay-down area, 
making it the largest berthage port in Scotland.

In 2018, work will continue on the north and south breakwaters as 
well as dredging and the construction of both the open and closed 
quays as the project works towards completion in 2020.

The visitor centre will be open to the general public from 10am 
to 3pm every Saturday. Aberdeen Harbour Board and Dragados 
UK are encouraging education establishments, community and 
professional groups and organisations to arrange visits from 
Monday to Friday between 9am and 5pm.

Harbour visitor centre opens

PUREGYM has launched its third and fourth 24-hour gyms in 
Aberdeen with a campaign to help the Granite City be fitter and 
healthier.

Aberdeenshire’s voice coach to the stars, Yvie Burnett and Russell 
Borthwick, chief executive of Aberdeen & Grampian Chamber of 
Commerce, welcomed the investment.

Yvie, a mezzo-soprano from Methlick, said the opening of the 
new, 24-hour PureGyms at Wellington Circle in Altens and Hill 
of Rubislaw has inspired her own mission to train for the Great 
Aberdeen Run 10k this August. She will be spearheading the 
‘PureGym Fit City Team’ which will be recruiting members from 
now through to July 2018 from across the four Aberdeen gyms.

“There is no doubt that a fit and healthy workforce is a happier 
and more productive one which is why the Chamber welcomes 
PureGym’s significant investment into Aberdeen,” added Russell. 
“We would encourage the business community to get involved 
with the Granite City, Fit City campaign which emphasises the 
benefits – both physical and mental – of getting more active.”

PureGym recruits Fit City Team

Dan Scott, PureGym area manager, and Yvie Burnett

RESEARCHERS from Robert Gordon University 
(RGU) and a consortium of 12 other partners 
from across Europe have been awarded funding 
of €1.95m to take forward a project on green 
transport in rural areas.

The G-PaTRA – Green Passenger Transport in 
Rural Areas – project, which will run until 2021, 
will be led by RGU working in collaboration with 
partners from UK, the Netherlands, Denmark, 
Germany, Norway and Belgium. The funding was 
awarded by the European Union Interreg North 
Sea Region programme to support its green 
mobility priority.

G-PaTRA will promote green transport and 
mobility by enhancing the capacity of authorities 
to reduce CO2 from personal transport in remote, 
rural and island areas. It will embed more zero 
emission vehicles in rural transport systems and 
improve available passenger transport resources.

RGU looks at rural 
green transport

Three-year contract   
for TWMA
TWMA, provider of specialised drilling waste 
management services, has been awarded 
a three-year contract with Total to provide 
drilling waste management services in the UK 
Continental  Shelf.

A patent success
INTELLECTUAL property practice Marks & Clerk 
has been named the UK’s top patent filer.
The firm filed the highest number of Patent 
Cooperation Treaty (PCT) applications between 
January 2014 and December 2016 according to 
data published by the World Intellectual Property 
Organisation (WIPO).

The statistics also showed the firm, which has 
offices across the UK, Europe, North America 
and Asia, is one of Europe’s top three filers. 
The first-place ranking highlights the increasing 
role of innovation in driving the economy in 
Scotland and the wider UK.

SHELL has announced that it is to redevelop 
the Penguins oil and gas field in the UK North 
Sea using a floating production, storage and 
offloading (FPSO) vessel, the first new manned 
installation for Shell in the Northern North Sea in 
almost 30 years.

The redevelopment is an attractive opportunity 
with a competitive go-forward break-even price 
below $40 per barrel. The FPSO is expected to 
have a peak production of around 45,000 boe/d.

“Penguins demonstrates the importance of 
Shell’s North Sea assets to the company’s 
upstream portfolio,” said Andy Brown, upstream 
director. “It is another example of how we are 
unlocking development opportunities, with lower 
costs, in support of Shell’s transformation into a 
world class investment case.”

The Penguins field currently processes oil and 
gas using four existing drill centres tied back to 
the Brent Charlie platform. The redevelopment 
of the field, required when Brent Charlie ceases 
production, will see an additional eight wells 
drilled, which will be tied back to the new FPSO 
vessel. Natural gas will be exported through the 
tie-in of existing subsea facilities and additional 
pipeline infrastructure.

Golf league entries open

Activity picks up   
for Penguins

A first for Exchange 
EXCHANGE Communications has been named 
the first re-seller in Scotland for the delivery of a 
cloud solution from BT Wholesale and Avaya that 
will enable businesses to significantly improve the 
customer contact experience.

ENTRIES are now open for the 2018 DF Communications 
Business Golf League which will tee off this month.

Last year’s winners SKN Electrical, who are expected to defend 
their title, have nominated Cash For Kids as this year’s charity. At 
least 36 teams are expected to sign up for the league.

The Business Golf League is played in a fourball format with 
teams split into groups. The winners and runners-up from each 
division then qualify for the finals day held at a course yet to be 
announced.

Last year the finals were held over the Castle Course at St 
Andrews in September. 

Businesses interested in taking part should contact Craig 
Forsyth or Iain Powell at golf@dfcommunications.com or call 
01224 588844. 

Overlooking the site l to r  Matt North, 
commercial director and Captain Jeff Gaskin

A £6.5M creative lighting strategy and 
implementation plan has been approved by 
Aberdeen City Council’s finance, policy and 
resources committee.

Aberdeen in Colour, a city centre masterplan 
project, aims to help create a heart for a global 
city by illuminating the streetscape, landmarks, 
waterfronts and civic spaces in novel ways to add 
character and identity at night.

The strategy and implementation plan was drawn 
up by award-winning lighting design consultancy 
Steensen Varming.

As well as containing general design guidelines, 
the five-year implementation plan proposes 
individual schemes for the Castlegate, Union 
Street, Belmont Street, Langstane Place, 
Correction Wynd, Golden Square, Wellington 
and Victoria Bridges, the banks of the River Dee, 
St Nicholas Kirk, The Green, Donald’s Way and 
Adelphi Lane.

The committee also instructed officers to initiate 
action to implement Aberdeen in Colour through 
the development of businesses cases, including 
working with partners to explore potential 
funding streams, to report to future meetings.

An illuminating decision
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TECHNOLOGY is already playing 
a significant role in the drive to 
make agriculture more efficient 
and sustainable and for the next 
generation of farmers it is going 
to be even more important.

Michael Fotheringham, a partner in 
James Milne, chartered accountants, 
also runs his own 40-acre farm at 
Methlick and points out that when 
he started working in the late 1990s 
computers were just beginning to 
become mainstream in offices.

“It was the same in agriculture 
but we are now coming out of a 
generation where business owners 
and workers weren’t brought up with 
computers. Everyone now coming 
in to be business managers, our next 
generation, has been brought up 
with computers which is going to 
change an awful lot of the thinking. It 
will impact on how they manage the 
businesses and what tools they use.

“There is a tremendous amount going 
on at the moment with precision 
farming which is looking at applying 
inputs to the right places at the 
right time instead of using a blanket 
approach.

“If you are putting fertiliser onto a field 
you will put a hundredweight or 50 
kilos across the whole field, that’s the 
traditional way of doing it.

“What the industry is doing now 
is using satellite technology and 
identifying the areas of the fields which 
need the fertiliser and only putting it 
on there and not on the areas which 
don’t need it.

“We have also started using satellite 
imaging to try to get a better picture 
of which areas should be high yielding 
and which are low yielding and how 
they can change the inputs to get 
more output.

“It’s all about driving efficiency but 
these are changes the last generation 

would probably never have adopted 
on the basis of ‘why change something 
that isn’t broken?’

“The next generation accepts that 
technology can benefit them. There 
is always a way of improving what 
you’re doing and the same goes with 
breeding livestock. They are now using 
EBVs (estimated breeding values) 
which evaluate genetic factors to 
assess the likely output of animals 
based on their genetics because 
ultimately you are looking at yield of 
meat.

“The traditional way is using the naked 
eye and it takes a modern way of 
thinking to accept that you can use 
figures as well as the farmer’s own 
judgement to assess which is a good 
or bad animal.

“Some parts of the industry have been 
doing it for a long time like intensive 
pig and chicken rearing. The look of 
the chicken no longer matters, what 
they want to know is if it is going to be 
at full weight in 56 or so days.”

But he says there will always be a role 
for the naked eye.

“You still need an animal which is 
going to survive and probably only the 
naked eye can assess if it is an animal 
fit for purpose and, for example, has 
good teeth and feet. If it hasn’t it won’t 
eat, and you cannot assess that using a 
computer or scanner.

“Also developing rapidly are security 
cameras. Farmers with livestock – 
sheep and cattle which are lambing 
and calving – can now have high 
definition colour cameras in their 
sheds so they can view from their 
house or office and watch the livestock 
rather than having someone on site 
all day, every day, keeping an eye on 
them. Not only can they see what 
is happening all the time they don’t 
disturb or stress the livestock by going 
to check. It also allows better utilisation 
of time.”

Mooving 
on up
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CREATIVE Scotland has pledged £1m to Aberdeen 
Performing Arts over the next three years in the current 
round of Regular Funding. 

APA chief executive Jane Spiers said: “We are absolutely 
thrilled to have secured £1m funding for the second time 
from Creative Scotland and look forward to delivering our 
three-year plan ‘Imagining New Futures’, which sets out our 
ambitions for APA, the city and the North-east and places 
arts and culture at the heart of community.”

APA’s three-year plan begins with the opening of a 
transformed Music Hall which will allow for new and exciting 
programming as a consequence of upgrades back and 
front of house, a new studio space and improved access. 
The funding allows APA to continue the work of its new 
producing arm, Freshly Squeezed Productions, to develop 
talent and make and create work in the North-east. It 
secures a future for its two festivals - True North, recently 
voted best regional festival by the Aberdeen City and Shire 
Tourism Awards and Granite Noir, a Northern Star Business 
Awards finalist for best marketing campaign.  

Jane said: “In the lifetime of our business plan we are 
expecting more than two million people to visit our venues, 
but for us success is not just about number crunching. 
The funding we have received from Creative Scotland will 
help us to enable the arts, culture and creativity to feature 
in everyone’s lives – as audience members, participants, 
practitioners and friends, on and off stage. It will mean we 
can bring the very best work to Aberdeen from Scotland 
and internationally, help grow cultural tourism in the North-
east and contribute to economic renewal.”

£1m boost for Aberdeen 
Performing Arts

FLYBE franchise partner, Eastern Airways, is introducing 
new Sunday flights on its route between Aberdeen and 
Wick John O’Groats Airport.

The new Sunday service will help to provide weekend break 
opportunities and assist business passengers travelling to 
their destination on a Sunday ready for an early start on 
Mondays.  Flights are now available to book for travel from 
March 11, 2018.

Sunday services to Wick John O’Groats will depart 
Aberdeen at 5.05pm, landing in Wick at 5.40pm. Flights will 
leave Wick on Sundays at 6.05pm, arriving in Aberdeen at 
6.40pm. 

The UK regional airline first started operating the Wick 
– Aberdeen route in 2001 and provides 22 flights a week 
between the far North of Scotland and Aberdeen.

Mathew Herzberg, Eastern Airways’ head of commercial, 
said: “The introduction of Sunday services will open up 
weekend leisure traffic to Wick, Caithness, Aberdeen 
and the Grampian region.  Sunday flights will also benefit 
business travellers who can now reach Wick and Aberdeen 
in advance for early Monday morning meetings.”

New flights take off

GLOBAL online travel company Expedia has voiced its 
desire to promote more tourism businesses in Aberdeen 
and Aberdeenshire to strengthen the North-east as a top 
international visitor destination.

Speaking at a VisitAberdeenshire’s business to business 
networking event Euan Adams, senior market manager of 
Expedia, said: “We have a real opportunity to strengthen 
the market in Aberdeen thanks to a local shift in targeting 
more leisure visitors.”

More than 50 local tourism businesses including hotels, tour 
guides and attractions attended the event and heard how 
they could work with each other and Expedia to strengthen 
Aberdeen and Aberdeenshire’s tourism proposition.
Mr Adams added: “It is important that the work Expedia 
does stays close to local tourism businesses and to what 
visitors want from a trip to North-east Scotland. It’s why we 
work closely with VisitAberdeenshire to support its work 
and the wider destination strategy.” 

Chris Foy, chief executive of VisitAberdeenshire, said: 
“Expedia is one of the largest online travel booking sites in 
the world and offers real value in helping to make the region 
more accessible to our key markets in terms of both travel 
logistics and affordability. As part of our wider plans we will 
work with Expedia to ensure the listings for the Aberdeen 
region on the Expedia site are content rich and give us the 
best chance to accelerate our visitor economy.” 

Expedia boost    
for local tourism

Jane Spiers at one of APA’s festivals, Granite Noir.
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by Heather Gill,
S5 pupil, 
Mearns Academy 

“I AM carrying out a work 
placement with one of DYW 
North East Scotland’s flagship 
partners, Blaze Manufacturing. 
The experience has helped me 
build up my confidence, has got 
me to try new things and made 
me more independent.

“I was hoping to learn more about 
mechanical engineering but I have 
done so much more, learning lots and 

Voice 
of a 
generation

“I TOOK part in work experience 
at the James Hutton Institute’s 
Glensaugh Research Farm. I 
would like to go into farming but 
my family doesn’t come from a 
farming background so I needed 
to get some experience. I do 
have a part time job at a chicken 
farm but that doesn’t offer a 
huge variety of tasks.

“By getting a placement on a working 
farm I got experience in a lot of 
different things. I was most nervous 
about working with the animals since 
I didn’t have any experience with 
anything besides chickens and even 
then, at my job, I mostly work on 
fencing and building maintenance. 

“At Glensaugh they have deer, sheep 
and cattle so it was really new. I have 
found the experience really good, I 
enjoy it and am learning a lot. I now 
know that farming is something I do 

by Luke Durno,
S5 pupil, 
Mearns Academy 

THE Oil & Gas Technology Centre (OGTC) has taken the 
next step to transform well plugging and abandonment 
(P&A) by investing £1.3 million in four projects, selected 
from the original 48 submissions to its Call for Ideas 
initiative.

Over the next decade, 1,400 wells are forecast to be 
abandoned on the UK Continental Shelf, at a cost of around 
£7bn. Developing and deploying new technology to tackle 
this issue represents a huge prize and supports the industry 
commitment to reducing decommissioning costs by 35% - a 
target set by the Oil and Gas Authority (OGA).

OGA’s head of decommissioning, Nils Cohrs, said: “It’s 
great to see this considerable investment in innovative 
technologies following the Technology Centre’s Call 
for Ideas. The OGA’s 2016 Stewardship Survey showed 
that well P&A represents 48% of the total cost of UKCS 
decommissioning and developing transformational ideas 
such as these has the potential to help industry to reduce 
this cost.”

BiSN, Strathclyde University, Heriot-Watt University and 
Baker Hughes, a GE company, are the four selected.
The next Well Construction Call for Ideas focuses on 
new well systems, seabed pressure isolation and ways to 
stimulate well flow.

Malcolm Banks, well construction solution centre manager 
for the OGTC, said: “We’re delighted to be investing in 
four ideas that could have a transformational impact on 
well P&A. Competition was tough and required a rigorous 
review process. We’re addressing key challenges facing the 
industry and look forward to working with the successful 
organisations to develop their ideas into solutions that 
deliver real benefits.

“We’re hoping to replicate the success of our well P&A call 
when we seek ideas on challenges for new wells.”

Four transformational ideas 
selected 

Malcolm Banks

CLAN Cancer Support is appealing for fundraising runners 
and cyclists to take part in popular events throughout the 
year with the charity offering places at many of Scotland’s 
leading races.

The charity, which provides free wellbeing and support 
services to anyone affected by cancer across the North-
east, Moray, Orkney and Shetland, is a nominated charity for 
this year’s Run Garioch event which includes a 5k, 10k, half 
marathon and three children’s races that will take place in 
and around Inverurie on Sunday, March 25.

In addition to having more than 100 runners in the Baker 
Hughes 10k event in Aberdeen on Sunday, May 20, CLAN 
is also a nominated charity for the Edinburgh Marathon 
Festival which will be held on the weekend of May 26-27; 
and has places available for the Great Aberdeen Run half 
marathon and 10k which will be held on Sunday, August 26.

Cyclists can support CLAN which is a chosen charity for the 
gruelling Ride the North cycle challenge, a 175-mile route 
through the Grampian Highlands. It has 10 places available 
for the event which takes place on the weekend of August 
25-26.

For further information on any of the events or to register 
an interest in taking part on behalf of CLAN, contact its 
fundraising team on 01224 647000 or email 
fundraising@clanhouse.org

Appeal for runners and riders

ABERDEEN City Health and Social Care Partnership 
(ACHSCP) has awarded a contract worth £1.4m to the 
Scottish Association for Mental Health to deliver a link 
worker resource to the city over the next two years.
The ACHSCP recognises the current and future challenges 
posed by an ageing population with long-term health 
conditions and the prevalence of health inequalities 
combined with fiscal challenges.  

The introduction of the Link Working Programme aims to 
reduce pressures on mainstream primary and community 
care services by meeting a need for joined up support 
across the Health and Social Care Partnership. This will be 
achieved by embedding link worker posts in the community, 
local GP practices and ACHSCP locality teams. 20 full-time 
equivalent Link Workers will be attached to 30 general 
practices across the city. 

Link workers to ease 
pressure on care services

want to do because I have gotten to 
experience what it is actually like being 
a farmer. 

“My manager is great, he always 
explains things clearly and in a calm 
manner. My advice for a business 
thinking of taking on a student for 
work experience is to go for it. You 
could be giving a young person a 
chance that they normally wouldn’t 
have.”

being involved in projects. It is difficult 
and things can go wrong but they can 
all be sorted. My employers show me 
what to do and tell me if I do it right or 
wrong. They make sure I always have 
something to do. 

“Work experience helps you to learn 
more about the job you want to do. 
Like for me I wanted to find out more 
about mechanical engineering and I 
did but it wasn’t what I expected, it 
was so much better. I love every bit 
about my work experience and I am so 
happy I have the chance to do it.

“I could have gone straight into an 
apprenticeship but I could have hated 
it and may have been in a very bad 
situation, not knowing what I wanted 
to do and not having the right things 
to get into college or university. Work 
experience is a great thing to do 
because it can help young people 
learn more about real jobs, see what 
they think of that type of career and 
how good it is.”
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We’re moving 
earth, stone 
and minds.

aberdeen-harbour.co.uk

We are extending Aberdeen Harbour to offer a whole host of 
attractive new facilities. We’ll attract more energy industry 
activity with decommissioning services and support.  
We’ll attract larger cruise ship fleets. And we’ll attract more 
opportunities to help our existing customers. We’re looking 
forward to the future with Aberdeen Harbour South.

36909.002-AHB-AGCC-A4 ad 07Feb2018.indd   1 07/02/2018   16:40

HAVING been appointed chief 
executive for Aberdeen Harbour 
Board late last year, I am 
delighted to have now officially 
joined the team. 

Taking over the role from Colin Parker, 
who has left a lasting legacy, not only 
for the port but also for the region and 
country through the South Harbour 
Expansion Project, is a task I’m 
honoured to be taking  on. 

Armed with more than 20 years of 
board and leadership experience 
in global, multi-site businesses, and 
having most recently been managing 
director for Babcock Offshore 
Helicopters, I have developed a sound 
awareness and appreciation for the 
current climate in the oil and gas 
industry. Backed by this experience 
and eager to continue working within 
this exciting and ever-evolving sector, 
I look forward to working with the 
other board members as well as all our 
staff and stakeholders to support our 
customers as they face the challenges 
of the modern energy industry and 
develop new opportunities. 

I moved to the North-east when I 
joined the Babcock team and it’s now 
a place I’m delighted to call home. 
Having lived here for more than 
three years, I have fallen completely 
in love with the region – the city, the 
countryside and the communities – 

Building on a legacy
by Michelle Handforth,
chief executive, 
Aberdeen Harbour Board

and I am committed to ensuring that 
this beautiful part of Scotland is seen 
and enjoyed by many, through the part 
the new South Harbour will play in the 
development of the cruise industry in 
the region. 

The development of world-class 
facilities within Nigg Bay will also see 
the port extending our work across 
up-scaled decommissioning and 
renewables, as well as continuing 
to support the ever-demanding 
inspection, repair and maintenance 
demands faced by our oil and gas 
customers.

My passion for the region paired 
with a strong understanding of the 
industry and supported by the team’s 
determination to deliver a visionary 
project for future generations will, I 
hope, act as a driving force for the 
further evolution and diversification of 
Aberdeen Harbour.

Since work commenced on site in April 
2017, the development has already 
made significant progress, with 
our main contractor, Dragados UK, 
completing approximately 200 metres 
of north breakwater, as well as a first 
round of dredging activity. 

In moving ahead, we’ve recently 
opened the Harbour Expansion Visitor 
Centre, where schools, community 
groups, organisations and members 

19.

of the public can gain insight into 
the construction of the landmark 
development. The Visitor Centre 
offers the opportunity to see the work 
being carried out in real time, from an 
elevated position overlooking the area. 

This is such an exciting and fast-
moving time for the harbour and in 
joining at this historic point; I’ve been 
overwhelmed by the successful work 
done to date. 

As Britain’s oldest existing business, 
with a solid strategy in place for our 
future, I am committed and inspired 
to be continuing this work and I am 
certain that the harbour will continue 
to thrive and provide a significant 
contribution to the local, regional and 
national economy.
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(over 50 metres in fact)
+44 (0)1595 692991 info@lerwick-harbour.co.uk www.lerwick-harbour.co.uk

OUR UNDERSTANDING OF DECOMMISSIONING GOES DEEP 

ENHANCING Lerwick Harbour’s 
reputation as a leading UK centre 
for decommissioning offshore oil 
and gas structures, and the main 
location in Scotland, is very much 
continuing.

The ongoing dismantling and disposal 
of the 15,000 gross tonne former 
Buchan Alpha floating production 
unit (FPU) is another demonstration 
of the Shetland port’s capabilities and 
versatility. The largest such project 
yet at Lerwick highlights established 
credentials in a developing market: 

•  Deep-water anchorages and 
berthing

•   Extensive, deep-water quayside 
facilities, including heavy-lift 
capability

•  A track-record of around 20 years 
since entering the market

•  Experienced contractors and supply 
chain

“Buchan Alpha is an excellent 
example of a port providing what 
the industry needs when it comes to 
decommissioning, whether for floating 
structures or components from fixed 
installations,” said Captain Calum 

Grains, Lerwick Port Authority deputy 
chief executive and harbourmaster. 

“The tried-and-tested package 
available means Lerwick is ready, 
willing and able for new opportunities. 
A well-advanced vision as the UK’s 
location for ultra-deep-water facilities 
to meet future decommissioning 
requirements is also gaining increasing 
support in industry and Government 
circles.”

The Buchan Alpha project 
illustrates Lerwick’s attributes in the 
decommissioning market.

The FPU initially anchored last summer 
in Dales Voe, where there is 30 metres 
of water depth available, to ballast 
down for the removal of certain 
equipment. 

It later berthed alongside Dales Voe 
Base with its 12.5 metre water depth 
quay, which was recently extended 
by 75 metres to 127 metres. Its heavy 
lift capacity of 60 tonnes per square 
metres makes it one of the strongest in 
the UK and capable of accepting the 
largest platform topsides using single-
lift technology.

The project is using adjacent quayside 
laydown which extends to 45,000 
square metres.

International contractors, Veolia and 
Peterson, aim to bring ashore 12,000 
tonnes of materials, recycling over 
98%. They have a second Lerwick 
base at Greenhead, where around 
60,000 tonnes of offshore materials 
from other projects has already been 
recovered.

With more than 50 years’ involvement 
in the offshore industry, Shetland’s 
efficient supply chain makes a 
vital contribution to capacity 
and competitiveness – and 
continues to develop. Recently, the 
Scottish Government, through its 
Decommissioning Challenge Fund, 
announced grants for two Shetland 
companies to support specialist 
decommissioning equipment projects.

The latest completed development 
phase at Lerwick included the Dales 
Voe extension, laydown and Mair’s Pier, 
an investment of around £30 million. 
The port provides 4,574 metres of 
quays, including 2,584 metres’ deep-
water berthing, and 120,000 square 
metres of laydown.

www.lerwick-harbour.co.uk

Performance and potential at 
Lerwick Harbour
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Dales Voe Quay is a leading location for North Sea 
decommissioning projects.
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Do you want to 
inspire the next 
generation and 
benefit your 
company? 
Marketplace is a new online tool which 
helps connect businesses with local 
schools.

You can inspire the future workforce 
in the North-east through workshops, 
talks or workplace visits, all of which 
help better prepare young people for the 
world of work. 

Simply register your company on the 
Marketplace website, follow the easy 
step-by-step process to upload an 
opportunity and schools will get in touch. 
You can even identify the curriculum 
areas that align with your business, as 
well any outcomes that your audience will 
learn from the opportunity. 

Find out more at 
www.ourskillsforce.co.uk/marketplace

Marketplace is delivered by 
Developing the Young Workforce 
and Skills Development Scotland.

THE winners of Thorpe Molloy Recruitment’s art 
competition ‘My Future Aspirations’ have been unveiled. The 
initiative, now in its eighth year, challenges S1 and S2 pupils 
from Aberdeen and Aberdeenshire to convey their dreams 
for future training, development and careers through art. 

This year’s competition saw 155 entries from 20 different 
schools across the region. The self-portraits ranged from 
doctor, fisherman and film director to scientist, architect, 
anthropologist, rapper – and more, all of which are now on 
display in a virtual gallery.

Portlethen Academy student Jessica Broadrick was named 
the winner for her piece celebrating her aspiration to be a 
sports scientist. The People’s Choice winner, as voted for by 
the public, was Trisha Shenoy, a pupil at The International 
School of Aberdeen, who aspires to be a musician.
Head judge Karen Molloy said: “2018, Scotland’s first ever 
Year of Young People, aims to celebrate their achievements. 
This is exactly what our art competition does and I believe it 
is a brilliant way to start the year off.”

The competition is supported by Developing the Young 
Workforce – North East Scotland, an organisation which 
helps build meaningful partnerships between employers 
and education. Director James Bream said: “The range of 
job roles reflected in the portraits produced by students 
shows the ambition and enthusiasm the next generation has 
for pursuing careers across a huge spectrum of industries, 
sectors and job roles.”

To view all of this year’s entries visit thorpemolloy.com/
artgallery2017/

Career ambitions   
shine bright BUSINESS and financial advisory firm Grant Thornton has 

moved into the recently opened landmark development in 
Aberdeen – the Silver Fin building.

The move is part of a long-term growth strategy in the 
North-east of Scotland.

Over the last year, a number of key hires have been made 
in the business, enabling it to provide a full range of audit, 
tax and advisory services. The team has signed up a wide 
range of new clients from owner managed and private 
equity backed companies to major global corporates and 
contracts in excess of £4m have been secured over the last 
couple of months.

New home for Grant Thornton
Barry Fraser, director of Grant Thornton in Aberdeen, said: 
“When Grant Thornton opened its first office in Aberdeen 
18 months ago, we saw a gap in the market and had a clear 
view of how to differentiate our service to clients. 
“Our vision is to help businesses unlock growth and this 
is an objective shared by many others who are keen to 
overcome the challenges we’ve seen recently to build 
strong businesses and a vibrant economy.

“Our move to the Silver Fin building enables us to continue 
our expansion and help more businesses deliver their own 
growth in the months and years ahead.”

Silver Fin Building, Aberdeen

Jessica Broadrick

ABERDEEN specialist recruitment agency, Rose 
Recruitment, has increased its revenue by 48%.
The sharp rise in profit comes after the firm doubled its 
client base after creating a new construction and industrial 
division complementing its existing hospitality and 
commercial divisions.

The firm, which works with clients throughout the North-
east of Scotland, was bought by managing director, Darren 
Aggasild, in July 2015.

Plans are now in place for Rose Recruitment to expand into 
Glasgow this year and grow into the IT and finance sectors. 
The move will create several new jobs across its two offices.

Rose Recruitment 
is blooming
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ROBERT Gordon University has 
become the leading institution in 
Scotland for graduate apprenticeships 
(GA) following a £4.2m award from 
Skills Development Scotland (SDS).

Last year RGU offered 30 fully funded 
places on two courses, BSc (Hons) IT 
Management for Business and BSc 
(Hons) Software Development for 
Business.

The new award will enable the 
university to deliver 135 additional 
fully funded GAs across a range of 
disciplines in construction, engineering, 
business management and IT, starting 
in September.

RGU principal Professor Ferdinand 
von Prondzynski believes the degrees, 
which enable students to work while 
attaining their qualifications, have 
significant benefits for employers and 
the economy as well as the students.

“While the graduate apprenticeships 
are an innovation they are not 
incompatible with the ethos RGU has 
had for many years,” he said.

“We are already industry and work 
oriented, all our students do a work 
placement and we have a considerable 
track record in attracting students into 
courses which are industry driven. We 
use industry partners to help us set up 
the curriculum for individual courses so 
there is a whole network of activities 
which allow students to be really well 

equipped to succeed in the workplace 
and they are able to hit the ground 
running and tend to be particularly 
popular with employers.”

GA degrees, which carry the same 
status as any other degree, are studied 
online and in the workplace with the 
exception of a two-week induction 
course on campus.

“The online study probably takes up 
about 20% of the students’ time but 
they are in employment, are being 
paid and are able to apply what 
they learn on the spot. When they 
graduate they have a particular set of 
experiences, skills and qualifications 
which makes them fairly unique and 
gives them advantages, particularly in 
the industries which have been focused 
on by SDS.

“These are funded by SDS, so the 
employers don’t carry the cost and 
at the end of the day they have 
committed employees who have 
acquired new sets of skills which will 
enable them to develop and enhance 
their careers and will benefit the 
employers.

“Also, we have constant conversations 
nationally around the level of skills 
available in Scotland and this is a 
significant way of upscaling in a 
context where we actually know how 
the skills can be used in the specific 
industries which will benefit from the 
availability of these skills.”

Professor Prondzynski said that 
the university would welcome the 
opportunity to expand its GA degrees 
and was examining higher education 
models in Germany.

“There are now some German 
institutions which offer all the courses 
through this kind of medium, so we 
are looking at their experiences. In 
Germany they can do that because 
employers have always been used 
to very high level of apprenticeship 
training and whole sectors are based 
on that.

“All qualified German bank employees 
go through an apprenticeship and 
whole sectors of industry, including 
some you mightn’t expect, are really 
used to providing qualifications, skills 
and training through apprenticeship 
schemes. Some are attached to higher 
education and some are not, but 
Scottish employers don’t have that 
experience, so we do need to move to 
change the national industry culture 
and that doesn’t happen overnight.

“I hope we will be able to make a 
contribution and that these sorts 
of programmes will be much more 
common in 20 years with a significant 
number of degrees awarded through 
a work placement basis and obviously 
with universities critically involved in 
that.”
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ENROLLING to do a GA at RGU was 
a life changing decision for Olta 
Sema, a member of the applications 
solutions team in the ICT department 
at Aberdeenshire Council.

Originally from Albania, Olta grew 
up in Italy where she studied law and 
worked as a financial advisor for an 
insurance company. She moved to 
Aberdeen in 2013 and completed an 
HND in Administration and IT at the 
North East College before beginning 
her GA with Aberdeenshire Council last 
year, studying for her BSc in Computer 
Science.

“When I saw the job advertised it 
immediately got my attention because 
it offered both a full-time job and a 
valuable degree in a field I like. I’m 
constantly putting into practice what 
I’m learning and this has encouraged 
me to learn more.

“I have the opportunity to broaden my 
knowledge and gain the necessary 
experience that you can only get 
when you build products that go into 
production.

“I realise the importance of having a 
sound theoretical backbone in the form 
of a degree but also the importance 
of having actual real-life experience, 
especially in such a practical field. Given 
this programme provides both it seems 
like the best possible start I could get 
for a career in the software industry.”

TOM Fensome was one of the first 
cohort of students to sign up to the 
pioneering GA programme. One year 
into the four-year course Tom, who is 
studying for a BSc (Hons) Software 
Development for Business, describes it 
as “a once in a lifetime experience”.

“Having begun my career as a 
modern apprentice in education ICT, 
I had always wanted to continue my 
education via work-based learning, so 
applying was a very easy decision,” he 
said. 

“I joined Aberdeenshire Council as a GA 
in 2017. Thanks to the support of my 
work-based mentor and the members 
of my team, I already feel that I am 
a valued member of the team. I’m 
learning new things every day which I 
have been able to use to aid me on my 
course.

“The team I work in develops and 
maintains a number of web-based 
and mobile application systems which 
are used throughout the council. The 
team also developed and manages 
the council’s website. As a member of 
the team I work on a number of these 
systems and am also involved in the 
planning and creation of new systems.

“After graduation I would like to pursue 
a career in software development. I’d 
like to repay the trust placed in me by 
Aberdeenshire Council and use what 
I’ve learned to become a permanent 
member of the applications solutions 
team after my apprenticeship ends.”

Graduating to 
a new level

“I hope we will be able 
to make a contribution 
and that these sorts of 
programmes will be much 
more common in 20 years 
with a significant number 
of degrees awarded 
through a work placement 
basis and obviously with 
universities critically 
involved in that.”
Professor   
Ferdinand von Prondzynski,
principal,    
Robert Gordon University
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by Jo Bradley,
principal associate , 
Marks & Clerk LLP

OBTAINING intellectual 
property (IP) protection for next 
generation technologies and the 
effective exploitation of them 
can be crucial for the success of 
many businesses, established 
corporates and start-ups 
included. Similarly, it’s essential 
for the creation of much-
welcomed revenue streams for 
universities.

Getting early patent protection 
established for next generation ideas 
– including the development of new 
technology platforms such as new 
biologics useful in medical treatments, 
and driverless cars – is extremely 
important. Next generation concepts 
might also include incremental 
improvements to established 
technologies. 

Nevertheless, protecting and 
managing the intellectual property 
associated with innovation is not 
always a straightforward task. There 
are three significant requirements 
– defining an IP strategy, setting an 
IP budget allowance, and actively 
managing both.

An IP strategy involves aligning 
business goals with the innovation 
that is to be protected and where it is 
to be protected. The budget must be 

a recognition that IP protection costs 
are ongoing – and that annual renewal 
fees must be paid to keep it in force. 
Finally, it is the active management 
element that brings the strategy and 
budget together, informing both 
and ultimately serving to strengthen 
the link between IP and commercial 
success. 

It’s vital that organisations get these 
requirements right. 

Typically, corporates will have platform 
technologies which are protected by 
multiple families of patents worldwide, 
covering the original product/
process and subsequent incremental 
improvements. Checks will be made 
to ensure manufacturing processes 
and marketed products do not infringe 
third party patents, competitors’ 
patenting activity will be monitored 
and patent rights will be enforced. 
Publications relating to the innovations 
are also carefully controlled.

For start-ups and SMEs, however, 
the aim is to usually get a platform 
technology established and to obtain 
capital for further development. 
Securing funding can rely on 
demonstrable evidence of a growing 
patents portfolio resulting from a 
strong IP strategy. Of course, budget 
can be an issue with start-ups and 
SMEs, in which case we recommend 

discussing this with your patent 
attorney as there are options by which 
costs can be deferred.

Two problematic issues arise more 
frequently with start-ups, SMEs 
and universities. Firstly, premature 
publication of the innovation has to be 
avoided as this can invalidate patent 
protection. Second is the allocation of 
IP resulting from R&D collaborations 
where ownership of any IP generated 
needs to be correctly apportioned by 
way of a suitably worded agreement.  

The approach to IP can also vary with 
the economic climate. We’ve seen the 
Scottish oil and gas industry suffering 
in recent times, so companies should 
be asking themselves where else their 
innovations could be applied.

For example, companies may want to 
collaborate. This attracts advantages 
in the sharing of risk; expansion into 
other geographic locations, markets 
and industrial sectors; and the sharing 
of skills. However, it is important that 
any IP generated is correctly allocated 
and the use of any existing IP correctly 
licensed.

Fundamentally, next generation 
innovations must be given every 
chance of success, and analysing 
the three strands of IP strategy, 
budget, and approaches to active 
management could reap dividends.

Harnessing 
next 
generation 
ideasMANAGERS and executives 

affected by the downturn in 
the oil and gas sector are being 
offered support to help them 
take the next steps in their 
careers.

The Springboard programme, 
organised by Aberdeen and Grampian 
Chamber of Commerce in partnership 
with Skills Development Scotland 
(SDS), helps those with experience 
of management roles in the sector 
to learn about their transferrable 
skills and improve their awareness of 
opportunities in other sectors.

Supported through the Transition 
Training Fund, the initiative was 
launched last year with around 
46 people who had been made 
redundant from executive or 
managerial roles within the oil and gas 
sector or the wider supply chain taking 
advantage of the series of seminars, 
business breakfasts and lunches, plus 
one-to-one support.

Heather Milne, employer support 
manager at SDS, said: “We are building 
on the success of last year’s Executive 
Springboard, providing support that 
is tailored towards the needs of those 
with managerial experience in the oil 
and gas sector.

“This year the same amount of 
support will be offered to those 
participating over a shorter of period 
of time, meaning they are better-
placed to quickly take advantage of 
the help available.

“Our figures show there is an 
increasing number of people who 
previously had middle management 
roles in the oil and gas sector now 
looking at re-training. The Springboard 
programme is tailor-made to help 
those people reach the next stage in 
their careers.”

Spring into 
your next role

Participants take part in a series of 
sessions provided by the Chamber 
covering topics such as resilience, 
effective networking, building a 
winning CV, interviewing essentials, 
and developing your recruitment 
profile on social media.

Further sessions are available on topics 
such as the renaissance in the regional 
economy, setting up a business or 
consultancy, together with support 
available from SDS.

Russell Borthwick, Chamber chief 
executive, said: “This isn’t about the job 
that people did in the past, it’s about 
the skills that they’ve developed and 
how they can now be applied to new 
sectors.

“Springboard can help people 
develop those skills and give them the 
confidence they need to make the 
right decisions for their future. We look 
forward to welcoming a new cohort 
and supporting them to develop a new 
pathway to employment.”

The initiative is funded through the 
Transition Training Fund, administered 
by SDS, offering support to people 
made redundant from the oil and gas 
sector to access retraining, improve 
their skills or get accreditation.

More than 2,900 people have 
successfully gained funding through 
the Transition Training Fund. A recent 
survey found that 89% of respondents 
were satisfied with their experience 
of using the fund, with more than 
two-thirds of respondents back in 
employment.

To apply for the 2018 Springboard 
programme or find out more visit the 
Chamber website.

26.
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Global 
mobility – 
2018 key 
trends
by Charlotte Stewart,
global employment taxes manager, 
Anderson Anderson & Brown LLP

PLEASE pardon the tautology 
but there is a great deal of 
movement going on in global 
mobility. Employees are more 
mobile than ever and this trend 
is set to continue.

It is estimated that assignee levels 
have increased by 25% over the past 
decade and a further growth of 50% is 
predicted by 2020.

Businesses need to offer variety in 
policies to fit the needs of today’s 
relocating employees, while fulfilling 
budget and compliance requirements. 
Recent conversations with our clients 
have identified the following key 
trends that are influencing the way 
mobility is managed to support talent 
and build an effective global mobility 
programme.

Transparent is the new black

‘Transparency’ is the watchword of the 
decade and it’s increasingly essential 
to the workings of a centralised 
approach to global mobility.

Precise, easily obtained, rapidly 
analysed, timely, targeted and more 
extensive data, metrics and reporting 
play a considerable role in the 
decisions made by global mobility 
professionals and their companies. 
Organisations are using mobility 

data to make policy and deployment 
decisions, create financial forecasts 
and formulate projections about 
possible project outcomes. Accurate 
and complete data leads to reporting 
and metrics that tell a powerful story, 
which is invaluable to secure key 
stakeholder support.

Transparency is driven by technology 
and reporting, key stakeholders expect 
and need quick answers and valid 
data.

Ownership is changing hands

Global mobility has traditionally been 
housed in one of the HR ‘spokes’ in a 
business or occasionally, the finance 
department.

Ownership is changing: businesses are 
shifting to a ‘shared services’ model 
with global mobility reporting in to this 
department, choosing this approach 
because there is high potential in a 
streamlined, standardised, employee-
centric model for:

•  fewer customised policies and 
exceptions

• greater employee support 

•  more accurate mobility metrics

• firmer compliance

•  a deeper understanding of the 

relationship of mobility to compliance 
and project cost burdens

• commercial returns

Compliance is serious business

The nature of global expansion 
increases risk exponentially. The more 
global and mobile the workforce the 
greater the potential for immigration, 
tax, legal and regulatory mishaps.

Compliance challenges can be 
constant, subject to change, difficult to 
track and address and administratively 
challenging. The consequences of 
getting it wrong are costly and could 
damage reputation.

2018 onwards

Mobility managers are increasingly 
challenged to deliver a well-aligned 
global mobility programme. 2018 will 
be a year to ‘de-clutter’ the policy 
cupboards and offer a robust strategy 
based on policies that make sense for 
the company’s goals in the current 
environment. 

Smart mobility departments are 
building strong internal relationships, 
which coupled with innovative uses of 
technology can help to deliver a more 
proactive programme with greater 
cost awareness and commercial 
advantage.

MACKIE’S of Scotland has seen a surge in exports and is on 
track to record major growth in the Asian market in 2018.
Building primarily on past success in Taiwan and Korea, 
the firm is projecting a year-on-year increase in ice cream 
export sales which are forecast to deliver £1m in revenue 
this year

Taiwan has upped its order of three shipping containers 
to 14, while Korea has already placed an order of eight 
containers for delivery in 2018. Ivan Jefford, export director, 
said: “Mackie’s has been exporting ice cream to the Asian 
market for a number of years now – and it is also popular 
in UAE and Abu Dhabi. “Korea has been our main success 
until recently. But we’ve now seen a spike in demand from 
Taiwan, which is very positive.  

“I think what’s attracted Asian buyers to Mackie’s is the 
journey from the Scottish farm with their own dairy herd 
producing the fresh cream and milk, mixed with renewable 
energy and tailored packaging - Mackie’s manages the 
whole production process. Then throw in the fact that the 
market looks for quality products – something Mackie’s is 
known for – and that we are a Scottish brand.”

Mackie’s scoops    
new orders in Asia

Caption caption caption

ABERDEEN Jazz Festival will expand to 11 days in 2018 and 
will bring its special atmosphere to a host of new venues 
throughout the city centre.

Title sponsors Aberdeen Inspired join Aberdeen City 
Council as major supporters to help the Jazz Festival 
increase its audiences by 25% and become one of the major 
jazz festivals in the UK, attracting increasing numbers of 
Aberdonians and visitors to the city.

The Festival kicks off on International Women’s Day, 
Thursday, March 8, with one of the UK’s leading female jazz 
musicians, Georgina Jackson, collaborating with Aberdeen 
Jazz Orchestra at the Blue Lamp while award winning 
singer Alison Affleck performs at The Carmelite Hotel.
A new highlight of the first weekend will be a ‘Blues 
Afternoon’ with top class blues acts performing 
simultaneously in Belmont Filmhouse Café, Café 
Drummond and The Tippling House. Audiences will be able 
to experience different bands and venues for a single rover 
ticket.

Jazz on the Green on March 11 will be expanded to include 
the courtyard at The Academy and the entrance to Union 
Square alongside the existing programme in the Green, 
St Nicholas Street, The Carmelite, The Tunnels, Belmont 
Filmhouse, Café Drummond and Union Square. 
Operating through weekdays creates the opportunity to 
introduce new features including a jazz dinner safari in 
Carmelite, Molly’s Bistro and Musa. Neil Gibbons, chair of 
Aberdeen Jazz Festival said: “The new expanded festival 
offers an even better celebration of jazz music by increasing 
the number and breadth of acts which remember our past, 
revel in the music of now, and showcase new directions and 
younger players.” There will be 35 concerts, performers 
from two continents and live music over 11 days.

Jazz festival grows bigger and better

Camille Thurman who will be 
performing at the festival
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UNPRECEDENTED in history, we 
will soon have people aged from 
25-75 together in the workplace. 
Five generations under one 
roof, all working alongside one 
another. While generational 
gaps can be the cause of great 
challenges for business, so too 
do they offer great opportunity.

“In only a few years’ time, Generation Z 
will graduate and enter the workforce, 
joining Generations Y (or Millennials) 
and X, Baby Boomers and Veterans, 
many of whom while in their early 
to mid-70’s, are not quite ready 
to retire,” explains Russell Beck, a 
talent management, innovation and 
recruitment thought leader with 
Impellam Group.

“Separated not just by 40-50 years 
in terms of age, this vast span of 
diversity brings different motivations, 
technological abilities, preferences 
and ways of working together. No one 
perspective is right or wrong but it 
does make it very easy for friction to 
arise.

“As a whole, we need to get better at 
understanding the drivers for each 
generation rather than viewing our 
differences as negatives.”

The stereotype paints older 
generations as craving stability, being 
anti-change, less productive, less tech 
savvy and operating to an annual 
perspective on working life.

The generation game
“Millennials see them as slow 
and hierarchical meanwhile they 
themselves are typecast as pushy, 
demanding and entitled. The reality 
is that younger generations live 
more in the now, hate negativity and 
bureaucracy and want the freedom 
and autonomy to get on and do 
things,” said Russell.

“They are actually both right from their 
individual perspective. 

“Every generation gets a bad rap and 
for every negative there is a positive 
and vice versa.  Take the issue of 
older workers being less productive. 
They are, but their attention to detail 
is significantly higher than younger 
workers.

Russell believes most stereotypes 
have an element of truth to them 
and there are valuable lessons to be 
learned for businesses if they can 
master the challenges of managing a 
multigenerational workforce.

“Ultimately, it’s about people and 
getting the most out of them. 
Organisations pay a lot to get bright, 
skilled people in the first place and 
they want to be able to maximise the 
return on their investment. Everyone 
has something to offer, you just have 
to be able to unlock it.

“There is lots of research on how 
diverse organisations perform better, 
are more innovative and deliver more. 
The more homogenous you are 
however the less innovative you are 
and you actually end up restricting 
your talent pool as you need everyone 
to fit the established mould.

“Diversity in business is currently 
measured in terms of race or gender. 
Going forward, it is diversity of 
thinking that is important, what your 
background is, your experiences and 
what you can bring to the table will be 
critical for organisations in the future.”

Russell will be the keynote speaker 
at the first We Mean Business event 
of 2018 which takes place at Ardoe 
House Hotel and Spa on April 27.

“As a whole, we need to get 
better at understanding the 
drivers for each generation 
rather than viewing our 
differences as negatives.”
Russell Beck,
talent management, innovation 
and recruitment thought leader,  
Impellam Group

ARNLEA, an established oil and gas asset management 
software business, has secured three contracts worth in the 
region of £2m in total.

The Aberdeen-based company has signed five-year 
contracts with two North Sea operators for the deployment 
of Intrinsix Ex, its mobile software inspection and 
maintenance product used in hazardous operations, on 16 
North Sea assets.

In addition, Arnlea has clinched an agreement with Shell 
in Ireland for two of its software products – Intrinsix Ex 
and Intrinsix I&M, a product for general inspection and 
maintenance.

Software specialist wins £2m of work
Jim Steele, head of business development at Arnlea, said: 
“Our products are easy to use in the field of operations, 
while at the same time provide up-to-date information for 
decision-makers responsible for management, inspection 
and asset integrity.

“There is huge scope for growth at Arnlea in 2018 and 
beyond as companies look to digital technologies to 
improve operational efficiencies, collaborate and reduce 
costs in a cost-conscious market.”

These latest contracts for Arnlea come on the back of 
agreements with Chevron and Chrysaor earlier this year.

Jim Steele
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by Rebecca Campbell,
policy executive, 
Aberdeen & Grampian 
Chamber of Commerce

All in a 
day’s work

ANOTHER budget has been and 
gone (Scottish one this time) 
with a deal agreed between 
the Scottish National Party and 
Scottish Green Party. Areas 
which we identified as being 
of particular relevance to the 
business community in the 
North-east included detail on 
business rates and changes to 
income tax. Media and political 
space also continue to focus on 
local authority funding but full 
coverage and explanation of that 
would require a bumper edition 
of policy news. A shorthand 
summary is that the North-east 
continues to pay more than its 
way compared to other regions.

A day in the policy team is always 
varied. As our members will know we 
cover a vast range of policy issues and 
some areas we have been involved in 
recently include leaving the EU, digital 
connectivity and transport…to name a 
few. Brexit continues to dominate the 
political landscape and we are seeking 
clarity for business via our colleagues 
at Scottish and British Chambers. 
Trade (tariffs and movement of 
goods), migration and transitional 
arrangements remain of particular 
concern to business.  

In February, Scottish Chambers of 
Commerce (SCC) came to Aberdeen 
to give evidence at the Scottish 
Affairs committee on broadband and 
mobile coverage in Scotland. Digital 

connectivity has been a significant 
issue for us and we have been 
campaigning for a 5G pilot scheme 
here in the North-east. We have 
heard from members, particularly 
in Aberdeenshire, who have been 
affected by broadband provision and 
how it impacts on day to day running 
of business and business growth.

The Department for Digital, Culture, 
Media and Sport has launched 
a connection voucher scheme. 
Aberdeen City and Aberdeenshire 
have been chosen as pilot schemes. 
Allowing SME’s to gain access to 
affordable ultrafast broadband 
services, the scheme is within the 
DCMS Local Full Fibre Networks 
(LFFN) programme. We have been 
informed that there has been poor 
uptake of the vouchers and this was 
communicated to the committee 
by SCC.  For more information on 
applying for the vouchers contact your 
internet service provider and if they 
are registered to the scheme they will 
apply for the voucher on your behalf. 
Digital connectivity remains a key 
policy objective for us in 2018.

Last month also saw us hold our ‘An 
Audience with the Assessor’ event. 
Attended by members from various 
sectors including hospitality, property, 
seafood, oil and gas and the public 
sector, the meeting prompted much 
discussion around the valuation 
methods of different properties, 
legislation and reaction of business to 
the revaluation last year. There were 
actions which came from the event 

including meetings between individual 
businesses and the assessor, the need 
for more clarity over valuations and 
a potential requirement for legislative 
change. We will continue to work 
closely with sectors regarding business 
rates issues.

Next month we will be looking for 
nominations for our policy council. 
Last year we had 20 new nominations 
and six members standing for re-
election. If you know of anyone who 
would be suitable, or perhaps you 
think you could be our next policy 
council member, get in touch with me 
at rebecca.campbell@agcc.co.uk 

Watch out for changes to 
your water charges which 
will also be impacted by 
RV changes soon 

INFINITY Partnership has secured four more awards after 
landing a prestigious national accountancy accolade.

The Aberdeen-based accountant and business advisory 
practice won the 2018 Accounting Audit & Tax Awards 
– Best Corporate & Business Tax Consultancy UK and 
the 2017 Global Excellence Awards – Multi-Disciplinary 
Accountancy & Advisory Firm of the Year.

In addition, the business won Best Accountancy Advisory 
Firm UK and Excellence Award for Corporate & Business 
Tax Advisory Services UK at the 2017 Wealth & Finance 
Awards.

Infinity Partnership was also a winner at the British 
Accountancy Awards in October for the third year in a row 
when the business landed the Independent Firm of the 
Year (Scotland, Northern Ireland and North England) at the 
event.

In 2016 Infinity Partnership managing director Simon Cowie 
won the Practitioner of the Year honour.

Clutch of awards for Infinity

Co-sponsor
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FOLLOWING on from my article 
in the February edition in regards 
to Knockburn Sports Loch 
and the role it takes in helping 
facilitate sporting activity and 
events, it’s a good opportunity to 
highlight the upcoming events for 
2018. 

The weather rarely stops play at 
Knockburn, over the winter months 
the local youth cycling triathlon clubs 
train hard, national governing bodies 
run coach development sessions and 
corporate team days still take place 
on the many tar areas, likewise the 
football pitch and snow slope adds to 
the selection list. 

During 2017 Knockburn hosted a 
number of two-day team building 
programmes developing leadership 
and communication skills. The 
programmes are run in collaboration 
with leading team development 
facilitators.

We offer bespoke packages, working 
closely with our clients to ensure that 
our partners develop specific days of 
full programmes to meet individual 

Knockburn Loch - 
at the centre of it all

aims and objectives. We are also able 
to offer specific sports and activities 
including stand up paddle boarding, 
kayak and canoeing, sailing, raft 
building, beach volleyball, orienteering, 
cycling and running. 

Here’s a challenge! During April, May 
and June we are inviting 10 company 
teams of up to 12 people to join us for 
two days on a ‘Willow to Wigwam’ 
project, including an overnight stay 
and inbuilt open fire akin to the 
Romany-style life of the past.

Breakfast, midday and evening meals 
will be provided with coffee and tea 
brewing 24 hours. The conference 
centre and sports academy also offer 
additional comforts.

The site activities listed earlier can 
be available to teams, alternatively 
consider a walk, run or jog up Kerloch 
Hill with your backpack filled with 
goodies from the fresh Country 
Flavour’s cabinet. Knockburn also 
boasts lovely modern changing 
facilities.

by Bert McIntosh,
chairman and managing director, 
McIntosh Plant Hire (Aberdeen) Ltd 

We are protecting our environment 
by planting 100,000 trees on the 
nearby hill. It will be interesting to see 
the paths and walks in the new forest 
grow with us in the future years. We 
will be announcing a tree-planting day 
in April, make sure to keep an eye out 
for this.

Your positive feedback is appreciated 
by email, phone or better yet, make 
a site visit and enjoy a cuppa. On 
Sunday, May 20 we will be holding 
our annual Open Day, so why not pop 
along and meet the team, have a go 
at a selection of activities and see how 
you and your business can make the 
most of our fantastic facilities. 

More information can be found on our 
website.  Please get in touch to discuss 
your individual requirements.

MARCH  2018
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by Terri Vogt,
circular economy project manager, 
Aberdeen & Grampian Chamber  
of Commerce

THERE is more and more 
reference to the circular 
economy but not necessarily 
a widespread or common 
understanding of what is means. 
In simple terms, it is about the 
need to design out waste. To 
move from traditional linear 
processes to circular ones.

For example, our production and 
consumption patterns are currently 
linear. We make a product from raw 
materials and the by-product is waste, 
or we consume products which we 
discard when they are no longer of 
value to us. In a circular economy, 
we would no longer generate waste, 
what we currently call waste would 
either be reused for another purpose, 
refurbished or designed out of the 
process.  

Clearly this is not going to be an 
overnight transition but there are a 
growing number of companies both 
large and small that are finding novel 
ways to prevent or avoid waste. In 
Scotland for example, Cellucomp Ltd 
has devised a paint additive from food 
processing waste that prevents paint 
cracking. Re-Tek UK Ltd, based in East 
Kilbride, repair and refurbish functional 
used IT products and sell them to new 
owners; and Ogilvy Spirits, a family run 
business, distils vodka from low grade 
potatoes powered by solar energy.  

This concept is not just the domain 
of small niche companies however, a 
growing number of large corporates 
are recognising the need to look more 
closely at making their processes 
more circular. Levi’s for example now 
accepts old clothes and shoes from 
any brand at their shops which they 

repurpose through a partner company 
that makes them into things like 
insulation, cushioning and new fibres 
for clothes. Timberland meanwhile has 
partnered with the tyre manufacturer 
Omni Limited to design its tyres in 
such a way that they can be recycled 
into Timberland’s soles.  

So is this a fad or a long-term trend? It 
is well known that mankind is already 
consuming natural resources faster 
than the capacity of the planet to 
renew them. Waste plastic is currently 
a very topical issue as we learn more 
about its devastating impact on 
marine life.  With population growth 
continuing at an unprecedented 
rate and growing pressure on our 
natural environment the need to think 
circularly will be inevitable.

So why should businesses consider 
this now? The business operating 
environment continues to change 
at a phenomenal pace, technology 
developments, changes in 
social perception and increased 
understanding of environmental issues 
have all had their impact.  Adopting 
circular economy principles offers 
the opportunity to be at the forefront 
of this transition. It also provides the 
opportunity to save costs, reduce 
supply chain risks, identify new 
products and services and build 
customer loyalty in an evolving market 
place.

The circular economy is at the start 
of its journey but the pace of change 
should not be underestimated. A 
decade ago who would have imagined 
the role that renewable energy now 
plays in transforming our energy 
systems and will continue to play in 
moving to a circular economy?

Giving 
new life to 
waste

What circular economy 
opportunities are there in the 
North-east?  

At the Chamber’s April Business 
Breakfast we will look at data on 
local material flows in and out of 
the region and highlight where 
any potential waste is occurring. 
Delegates will hear from a panel 
of speakers at the event, with 
experts available to provide a 
free follow-up consultation as 
required.

Book your place at the 
event, which takes place at 
the Aberdeen Exhibition & 
Conference Centre on April 
18, via www.agcc.co.uk/
networking-events
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Communication and Interpersonal Skills                                                                                                       
Develop communication techniques to positively influence others

9 Wed
1 day

Project Management – Fundamentals
Understand the principals of project management and the 
complexities of scale

8 Tue
1 day

Social Media Advanced
Understand how to integrate social media into a digital 
communications plan

3 Thu
1/2 day
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March

For more information
Susan Staniforth, 
training team leader     
T 01224 343917     E training@agcc.co.uk

Stakeholder Engagement and Relationship Management
Identify and engage with stakeholders to build effective and 
lasting relationships 

21 Wed
1 day

INCO Terms
Understand the benefits of International Commercial Terms for 
buyers and sellers

27 Tue
1/2 day

Essential Supervisors
Bridge the gap between doing and supervising in order to 
motivate staff

28 Wed
1 day

Investigation in a HR context
Plan and manage investigations effectively

28 Wed
1 day

Export Documentation Explained
Understand what is involved in documentation to save time and 
money

28 Wed
1 day

Dealing with Difficult Situations
Avoid conflict and communicate effectively

29 Thu
1 day

Advanced Management Skills
Grow as a manager and improve the performance of your team

29 - 30
2 days

Essential Managers
Become equipped with the knowledge and skills required as a 
manager

14 - 15
2 days

GDPR – General Data Protection Regulation – Marketing
Understand what GDPR means for marketing and 
communication activities

15 Thu
1 day

GDPR – General Data Protection Regulation –   
Awareness and Digital
Understand the full implications of the GDPR

20 Tue
1 day

Understanding Oil and Gas
Gain an understanding of the basics of oil and gas production 
and processing

20 Tue
1/2 day

Customer Service Excellence
Excel at customer service both within your business and 
externally

21 Wed
1 day

Report Writing                                                                                                                
Produce clear, concise and effective reports that achieve 
objectives

18 Wed
1 day

Inward and Outward Processing                                                                                     
Learn how to claim HMRC relief 

19 Thu
1/2 day

HM Revenue and Customs END Use Awareness                                                                                                  
Take advantage of Shipwork End Use (END) system and navigate 
the rules

19 Thu
1/2 day

Train the Trainer
Feel confident whilst developing and presenting different types 
of training 

25 Wed
1 day

Taking Notes and Minutes
Record meetings effectively and accurately with high quality 
minutes                    

25 Wed
1/2 day

Time Management
Identify time wasting activities to manage time more effectively

17 Tue
1 day

Finance the Basics
Gain a broad understanding of basic accounting and business finance

4 Wed
1 day

218
run by the Chamber
courses

55
different 
subjects

Covering

1,250
Attended by

delegates

Training subjects include:

Management and 
leadership

Finance

International business 
and exporting

GDPR - data 
protection

Resilience Survive and Thrive
Turning difficult situations into growth

25 Wed
1/2 day

Import Rules
Avoid pitfalls in importing to reduce complexities and costly 
errors                    

26 Thu
1 day

Essential Managers
Become equipped with the knowledge and skills required as a 
manager

9 - 10
2 days

4

Learn the basics of finance

April

3May

Become a social media wiz



What was your first job?
Combat engineer and diver serving 
with the Royal Engineers and British 
Army on the Rhine

When would you like to retire?
I would like to (semi) retire in my  
mid-sixties in order to study geology 
and art

What did you have for breakfast?
I am a NutriBullet fan so cavolo nero, 
banana, blueberries, pear, pineapple, 
avocado, goji berries, medjool dates, 
chia seeds, aduna moringa, honey, 
cayenne pepper and coconut water

Who, or what, inspires you?
Ranulph Fiennes who I was lucky 
enough to meet on the 2015 Marathon 
des Sables

What’s the last book you read / 
film you saw?
Book - ‘Sapiens’ by Yuval Noah Harari

Film - Jumanji: Welcome to the Jungle, 
which I enjoyed with my daughter  

What does your company do that 
others don’t?
1CSI, ‘Consulting Subsea Integrity’, 
provides inspection solutions to help 
manage subsea plant integrity. While 
some solutions already exist, our 
differentiator is being able to develop 
them where they don’t. While it may 
sound like a cliché, being a fleet-footed 
consultancy allows us to identify and 
make technical innovation happen far 
more quickly and cost effectively than 
large organisations.

What are the most pressing 
challenges that your industry 
sector faces today and why?
In the new cost regime, following the 
dramatic collapse of the oil price, the 
challenge is to generate and deliver the 
best possible inspection technologies to 
underpin the continued safe operation 
of subsea oil, gas and renewable energy 
infrastructure at an affordable price.

What is the hardest lesson you 
have learned in your career to 
date?
Without competent, motivated and 
dedicated people success is elusive.

What is the most valuable piece 
of business advice you have ever 
received?
Do not use your own money to finance 
innovations. The simple act of having 
to describe your ideas and intentions 
to potential funders tests validity and 
viability at an early stage and may help 
avoid financial disappointment. 

What’s been your proudest career 
achievement to date and why?
Designing, building and deploying 
the first subsea, remotely deployed 
ultrasonic pipeline inspection scanner, 
the ‘Neptune’ in 2007. This self-funded 
technology went on to become an 
international success and sparked a 
new generation of diverless subsea 
inspection tools.       

If you could make one thing 
happen tomorrow that would 
benefit North-east Scotland, what 
would it be?
In three words ‘more gender diversity’. 
In my family and professional life female 
dedication and work ethic is a constant 
source of inspiration to me. I believe 
closing the pay gap and encouraging 
women across all industrial sectors is 
crucial to North-east Scotland and the 
country’s development.  

Matthew Kennedy,
CEO, Subsea Integrity Consultancy, 1CSI

Quick 
fire 
round
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A round up of 
events 
throughout the 
past month

Chamber of Commerce, Aberdeen

Speed networking with a delegation from Ghana

An Audience with the Assessor Ian Milton Business rates under the microscope
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Making new connections with international contacts Forging new business links

Identifying the priorities for the region in the year ahead

Debate and discussion among our Premier Partners 
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Metro Rod is a leading provider of drain cleaning and 
drain maintenance. We are proud of our reputation for
quality service and customer satisfaction, which is 
why we o� er a 24/7 service across the UK, with
no call out fee.

Metro Rod can help you with:

Clearing Blocked Drains Gutter Clearance Tanker Services Drain Surveys and 
Sewer Inspection

Drain Repair Pre-Planned Maintenance Septic Tank Management

Metrorod.co.uk/local/aberdeen 
0808 250 5195 or 
aberdeen@metrorod.co.uk

Your local experts in
commercial drainage

To really understand what it is that 
one of the leading brands in drainage 
maintenance and repair, Metro Rod, 
do, we’ve visited their specialist for 
North Scotland – Nick Langan, to find 
out more.

Exactly what drainage services 
do Metro Rod provide?

“Many think we simply unblock drains 
but there is actually so much more 
to it. Yes, there is the day-to-day 
drainage and gutter clearance, which 
are completed on both a reactive and 
Planned Preventative Maintenance 
(PPM) basis but we also provide many 
other services which involve specialist 
equipment and professional training. 
This can include completing CCTV 
surveys of entire drainage systems to 
check for any damage which would 
require repair, high-pressure jetting 
to clear more extensive blockages; 
and tanker services to clear localised 
flooding. Also, if the drain has become 
blocked due to issues such as tree root 
damage or simply degeneration of the 
pipes themselves, it may be necessary 
to repair the damage, either by 
replacing pipework or inserting lining 
where possible.”

Which sectors do you work in 
and are there any in particular 
that you focus on? 

“We work across many different 
sectors – after all, most, if not all 
properties have bathroom facilities, 
as well as varying levels of food waste 
production

We have actually just been awarded 
the tender to provide CCTV surveys 
for Aberdeenshire Council in the 
Banff & Buchan area to their flood 
relief drainage systems. This will 
involve using specialist ‘iTouch’ survey 
software, which is capable of reporting 
in real-time – something our clients 
definitely value.”

MARCH  2018
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Up close and personal 
with Metro Rod

How quickly do you aim to get to 
a job?

“We understand that drainage issues 
don’t just arise 9am-5pm, Monday to 
Friday, which is why our team of five 
engineers, four vans and our latest 
purchase - a tanker - are on call 24 
hours a day, 365 days a year. We 
always try to exceed expectations and 
set ourselves a personal goal of being 
with a customer within four hours. 
We also offer a PPM option where 
we work with each individual client to 
tailor a timetable which works for them 
– mainly based on the size of their 
operation and dates that work best.”

Direct from our customers

“I can highly recommend Metro Rod 
North Scotland. I phoned at lunch time 
with a blocked sink problem and was 
told someone would be there later in 
the afternoon. The engineer arrived at 
3pm and very quickly assessed and 
sorted the problem. His name was 
Kiel, he was very professional and 
informative. I hope they keep up this 
quality of service and would have no 
hesitation in going to them first for any 
future drainage work.” Robin McKay - 
domestic customer.

“Following a poor service from another 
drainage company, I called Metro 
Rod. They were here within an hour 
and identified the issue straight away, 
resolving it in minutes. Their staff 
were professional, polite and I would 
absolutely recommend them to anyone 
– first class” Mike Reynolds – builder.
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THE European Union has a 
number of preferential trade 
arrangements with certain 
individual countries or groups 
of countries outside the EU. 
Certificates of origin support 
claims for preferential rates 
of duty when EU goods are 
exported to countries that 
have a Free Trade Agreement 
(FTA) with the EU. Preference 
documents are an area we are 
increasingly receiving questions 
about from our members in the 
pre-Brexit climate.

Allowing particular goods originating 
in the countries concerned to be 
imported and entered into free 
circulation at zero or reduced rates 
of customs duty, in these challenging 
times exporting businesses are 
encouraged to take advantage of 
the FTA’s in place and use them 
as a competitive advantage in the 
international marketplace.

Not only can they enhance the 
competitiveness of UK exports in 
the partner market, they also add to 
the attractiveness of the UK as an 
investment destination.

If you’re importing or exporting under 
preference, it’s essential that you keep 
up to date with developments in the 
EU and the originating or destination 
country. Often requested by customs 
authorities, for letters of credit or 
required by a supply contract, the rules 
for determining preferential origin are 
agreed at product level by each FTA 
partner country on the importing side.
Specific information on duties and 

qualifying criteria can be found at 
www.madb.europa.eu but a recent 
survey carried out by economists 
at the University of Sussex showed 
the use of preferential certificates 
are largely driven by the importing 
customer.

With over 50 FTA’s in place with 
countries outside the EU which 
UK companies should be taking 
advantage of, the potential duty 
savings are a significant commercial 
driver for business provided the basics 
are sound.

Getting the documentation right first 
time saves exporters both time and 
money. It is important the paperwork 
is accurate as any disputes or queries 
will be investigated by Her Majesty’s 
Revenue and Customers and can be 
done so up to three years after the 
fact.  

As an approved issuing body, the 
Chamber can certify these documents 
on behalf of HMRC.  Using our online 
system we can assist exporters with 
completion of the correct form, 
check the applications are completed 
correctly, then approve the document 
with our authorising customs stamp - 
all within 24 hours.

As we move towards Brexit, this is an 
area we are watching closely. If the UK 
agrees a FTA with the EU post-Brexit 
then UK exporters will be required 
to prove origin of their goods when 
exporting to the EU and preferential 
certificates may well be one of the 
methods chosen.

Dates for your diary

• USA, Beyond Houston – March 6

•  Doing Business in Saudi Arabia – 
summer 2018

•  Doing Business in Brazil – 
summer 2018 

Missions

•   Brazil -  March 19
    Present your capability in Rio and 

meet major contractors during a 
three day programme

•    China – March 24
   Join SDI’s trade mission to 
the largest petroleum and 
petrochemical exhibition in the 
world

• China – April 14
   The Scottish Chambers 
Network will lead a cross-sector 
trade delegation visiting three 
cities offering potential trade 
opportunities

Inward delegation

• Canada – date TBC

by Lorraine Neish,
export documentation team leader, 
Aberdeen & Grampian 
Chamber of Commerce

The preferred 
option for 
exporting
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Top Tweets

Join the coversation
@chambertalk
@AGCCevents
@AGCCresearch
@AGCCtraining

A month in social media

Early Bird Catering
@earlybird_abz

We have just booked our space at 
@AGCCevents @chambertalk

John Shaw
@AGCC_John

Great afternoon meeting with   
@chambertalk longstanding member 
@STVAberdeen - 30 years! Cheers  
@DJMacDSTV & Craig!
#stv #newsguys #wellconnected

SureVoIP ITSP
@SureVoIP

That’s us booked for TUBS2018. 
Thanks GLORIA ADEBO MSc, CIPD 
for the reminder #TUBS2018 
@agccevents @chambertalk
Stand 76!

GraniteCityComicCon
@TeamGCCC

GCCC are chuffed to be on the cover 
of this month’s Aberdeen Chamber of 
Commerce (@chambertalk) business 
bulletin magazine! You can check out 
the interview below - thanks to Matt 
Jolly Photography and The Foam Pirates 
for the great image from GCCC 2017!

February 2018 
Business Bulletin
The new look Business Bulletin 
for 2018. In the February issue 
we focus on leisure...

FEBRUARY  2018
FEATURE

LEISURE
OUR FOCUS
THIS MONTH

Roaring 
success

FEBRUARY 2018

BusinessBulletin

Ahead of   
the curve
Curling comes into it’s own

Seasoned 
traveller
An interview 
with Chris Foy

On your marks
The Great Aberdeen 
is back

Return of the Granite City Comic Con

At their heart FTA’s cultivate easier 
trade flows and create stronger ties 
with trading partners. While we don’t 
yet know what will come out of the 
Brexit discussions, building a trusted 
relationship now may stand exporters 
in good stead when it comes to 
negotiating post-Brexit contracts.

LAURENCEKIRK-BASED Blaze Manufacturing Solutions 
has won the FSB Scotland’s Family Business of the Year 
award. 

The award was collected by brothers Jamie and Andrew 
Johnson, the sons of owners Howard and Ann Johnson.
The FSB Scotland awards showcase the best small 
businesses throughout the UK and promote innovation and 
enterprise in small business.

Blaze was established in 2006, providing fire safety 
solutions to the oil and gas, renewables, mining, commercial 
and industrial sectors and now employs 35 people across 
the North-east and has a contracting team of up to a 
further 30 people working around the globe.

Family award for Blaze

£2.2bn invested in Scottish 
commercial property
INVESTMENT in Scottish commercial property in 2017 
reached £2.3bn, 37% ahead of the 10-year annual average 
(£1.7bn) according to international real estate advisor Savills.

The total transaction volume was boosted by 36 £20m+ 
deals, more than double the number of deals of this size 
recorded in 2016 (14).

Savills noted a healthy mix of activity across Scotland with 
£867m invested in Glasgow (38% of activity), £794m in 
Edinburgh (35%), £174m in Aberdeen (8%) and £461m 
(20%) invested elsewhere in Scotland.

The overseas market accounted for 34% (£787m) of total 
investment volumes.

Jamie and Andrew Johnson
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NEW SHOWROOM LAUNCH
Friday 27 April 8am - 5pm 
Saturday 28 April 10am - 3pm

NorDan Aberdeen
Norse House
Greenwell Road
East Tullos
Aberdeen
AB12 3AX
T: 01224 854 600
E: residential.aberdeen@nordan.co.uk

20180202-001 AD AberdeenShowroom A4 - new.indd   1 08/02/2018   09:03

INVESTMENT in people has 
always been an important value 
of NorDan and in 2017 NorDan 
Aberdeen made the decision to 
invest heavily in both their staff 
and premises. Three additional 
staff members were welcomed, 
increasing the team to 24 people. 
A six-figure investment was 
also committed to extending 
and refurbishing the office and 
showroom to enhance both staff 
and customer experience.

Regional director Gordon Mitchell 
confirmed the increase in staff 
numbers resulted in a restructure of 
the business, with general manager 
Calum Sinclair and sales manager 
Barbara Massie reporting to Gordon 
to form the new senior management 
team. This restructure was also 
influenced by the retirement of 
commercial director Mike Moir who 
left the business in December 2017 
but will continue on a limited basis in a 
consultancy role. 

To underpin the senior management 
team, NorDan Aberdeen identified 
four team leaders to deal with the 
day to day running of the business. 
Reporting to Calum, these are Craig 
Thomson (logistics), Jodie Smith 
(hardware) and senior project 

Investment in people and premises
coordinators Gary McDade and Kevin 
Thomson. This change in the structure 
was introduced to help improve overall 
service levels.

The company also added to its sales 
team during 2017. The team now 
consists of Dean Berry, Amanda Yule 
and Andy O’Connor, who report to 
Barbara Massie. Dean looks after 
Aberdeenshire South, Angus, Tayside, 
Perth and Kinross; Amanda looks after 
the residential business; and Andy 
looks after Moray and the Highlands 
and Islands. This is further supported 
by Gordon and Barbara in dealing 
with key accounts throughout all the 
trading areas.

The appointment of Andy, who is 
based in Dingwall, means NorDan 
has a physical presence in the North 
for the first time. Now better placed 
to deal with enquiries and associated 
accounts in the area, the move also 
offers opportunities for growth in the 
region.

The extension and refurbishment 
of both the offices and showroom 
is a significant investment for the 
company and NorDan Aberdeen is 
delighted to confirm that everything is 
now complete and the site is open for 
business as usual.

Doubling the size of the Aberdeen 
showroom it has increased the number 
of products on display both within 
and on the perimeter of the building, 
which has enabled the organisation to 
showcase the latest products available 
within the NorDan range in the best 
way possible.

An official showroom opening will 
take place in April, however in the 
meantime NorDan Aberdeen extends 
an open invitation for customers to 
visit the facilities and explore the 
range in the updated showroom 
surroundings.

The investment in premises and 
staff underlines NorDan’s continued 
confidence within its trading area 
and reinforces its commitment to 
ensuring customer service exceeds 
expectations. The refurbished facilities 
now reflect the ambitions and values 
of the company. Supplying high 
performance windows and doors, 
paired with best in-class product 
knowledge and solutions.

Visit NorDan Aberdeen at Norse 
House, Greenwell Road, East Tullos, 
Aberdeen, AB12 3AX.

Left to right – Gordon Mitchell, Calum Sinclair, Barbara Massie
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22 March
Investing in Skills
Skills Development Scotland (SDS) and Developing 
the Young Workforce North East Scotland (DYW) 
have teamed up to host this lunch ‘n’ learn to 
highlight the opportunities for organisations to 
engage with the next generation and the value 
investing in apprenticeships can bring.

5 Mon
11.45am-2pm

Beyond Houston
The United States is an economic world leader, 
branding itself as ‘the land of opportunity’ and 
offering UK businesses huge import and export 
prospects. With uncertainty over controversial 
changes increasing, all eyes are on the US, causing 
many businesses to ask: “How will my business be 
affected?” Explore the opportunities pitfalls and 
gain practical industry information that may help 
your business thrive in the US.

6 Tue
11.45am-2pm

Business Breakfast - Opening Doors to Creativity 
At the breakfast our speakers look at the links 
between the culture and business sectors in 
Aberdeen. Discover how Aberdeen’s culture 
sector plans to develop over the next ten years, 
culture’s place at the heart of our city’s economic 
development strategy and where culture and the 
business community can work together to bring 
benefits to the wider region.

8 Thu
7am-9am

Your Business is their Future
Are you ready to make the future of the young 
workforce your business? If you’re keen to connect 
with schools in North Aberdeenshire, this workshop 
could be your starting point to engage with schools 
around the Inverurie area.  

15 Thu
2pm-4pm

Tourism - Space for Growth
Following on from the success of 
VisitAberdeenshire’s sold-out conference in 2017, 
the full day tourism conference returns to look at 
the future of the industry.

20 Tue
9am-4:30pm

Let the Networking be-GIN
Launching a new series of events, we offer you a 
chance to explore the newly refurbished Tippling 
House whilst tasting gin and taking part in an 
unconventional networking opportunity to grow 
your network. 

22 Thu
6pm-8pm

FREE

FREE

Tippling house hosts the first   
“Let the Networking be-Gin”

18April

The Circular Economy Business Breakfast 
Attend this Business Breakfast and get your update 
on what circular economy has in store for Aberdeen. 
Gain immediate access to TUBS 2018 after, before the 
exhibitor hall is open to attendees. 

18 Wed

We Mean Business
Generation diversity is the focus at this event looking 
at how millennials are changing the face of the 
workplace and the challenges of managing a multi-
generational workforce. Russell Beck explores the 
existing generations in the workplace, examining 
the perception of generation Y and how they could 
change the world.

27 Fri

11.45am-2pm

7am-9am

Build Your Export Success
Need help entering more international markets 
and grow your business? This intermediate level 
‘Preparing to Export’ programme, will aid growth of 
your business overseas with a peer group of Scottish 
exporters. 

17 Tue
9am-4pm

The Ultimate Business Show 2018
Returning to showcase the best of North-east 
business, The Ultimate Business Show (TUBS) is the 
perfect stage for any business to grow exposure and 
gain new contacts in the local business community. 

18 Wed
9am-4pm

For the full listings visit www.agcc.co.uk/networking-events

Exhibit at the Ultimate Business Show 2018

Speed Networking
Still trying to find new business matches? Speed Networking 
offers you the ultimate pairing experience to meet a wide range 
of new contacts in a short period. You never know who your next 
connection could be.

3 Thu
11.45am-2pm

May

Thanks to our sponsors

AB
DN VisitAberdeenshire

Maximise Your Membership
Explore the ins and outs of your Chamber membership and 
discover benefits that can help your business boom. 

11 Fri
11.45am-2pm

June
City Connections
The Palm Courth Hotel host our first City Connections of the 
year providing attendeees a two course, seat hopping lunch to 
promote their business, gain connections and share veiws on 
topical issues affecting business.

7 Thu
11.45am-2pm

NEW EVENT

Going, going, gone.
Looking to attach your brand to a focused 
event? 

A few, cost effective sponsorship options 
remain for this year’s Tourism Conference 
and TUBS 2018. 

Email events@agcc.co.uk for more details. 

Sponsorship opportunities

Northern Star Business 
Awards 2018 - 
Nominations Close

Don’t miss your chance to 
be a 2018 Northern Star. 
Nominations close March 27 
and this year could be your 
year. 
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RECRUITMENT        EXECUTIVE SELECTION   

Recruitment Challenges Solved

RECRUITMENT        EXECUTIVE SELECTION   PSYCHOMETRIC ASSESSMENT     SALARY BENCHMARKING     MARKET MAPPING

01224 327 000
thorpemolloy.com

Marc MacIntosh 

Aberdeen & Northern 
Marts has promoted Marc 
MacIntosh to the position 
of senior auctioneer, 
serving the Buchan area. 
Mr MacIntosh is a Fellow of 
the Institute of Auctioneers, 
with 23 years of experience 
auctioning livestock at 
Thainstone, together 
with valuation and farm 
displenish sales. He replaces 
auctioneer and fieldsman 
Charlie Morrison following 
his retiral after 48 years.

David Merchant 

Aberdeen & Northern 
Marts has appointed David 
Merchant as centre manager 
of the Elgin Auction Centre.

Mr Merchant has worked 
across Scotland as a valuer 
and auctioneer for more 
than 30 years. He succeeds 
Gordon Pirie, who has retired 
at the end after nearly 50 
years of service.

Anna Mitchell 

ANM Group has appointed 
Anna Mitchell to its 
board.  She has run the 
popular Castleton Farm 
Shop since 2008 — her 
main responsibility in the 
Castleton Farm family 
business — and brings 
considerable experience 
across the agriculture, 
hospitality and catering 
sectors.

Ian MacIntosh

Converged Communication 
Solutions has promoted Ian 
MacIntosh as operations 
manager. He was previously 
part of its business 
development team.  This 
is the latest in a series of 
internal promotions which 
have taken place over recent 
months at Converged in 
preparation for planned 
growth and service 
expansion across Scotland.

Sally Cassidy 

Sally Cassidy has joined 
Traveleads as Scottish 
sales director and will 
spend much of her time 
in Aberdeen. Sally started 
her career in the travel 
industry and then spent 
12 years in the commercial 
property sector before 
joining Traveleads which has 
specialised in business travel 
for more than 40 years.

Nicola Rollings 

Nicola Rollings has joined 
Anderson Anderson & 
Brown LLP as restructuring 
manager in its growing 
restructuring & recovery 
division. Nicola, who 
specialises in corporate 
recovery, has a wealth of 
experience working in 
restructuring and recovery 
services during a career 
spanning 13 years.

Michelle Handforth 

Michelle Handforth has 
officially taken over as chief 
executive of Aberdeen 
Harbour Board. Michelle 
has 20 years of board and 
leadership experience in 
global, multi-site businesses. 
She takes over the role from 
Colin Parker. 

Scott Garden 

Scott Garden CA, has joined 
Hutcheon Mearns as a senior 
specialist. His appointment 
is the result of increased 
demand for the firm’s 
services. The specialist team 
provides cover for a variety 
of finance roles, on a short 
or long-term basis, as well as 
undertaking finance projects 
for clients.

Craig Somers  

The Silver Darling in Fittie 
has strengthened its team 
with the appointment of 
head chef Craig Somers, 
most recently of The 
Tolbooth, Stonehaven. Mr 
Somers has more than 22 
years of industry experience 
and started his career as a 
commis chef at The Silver 
Darling at the age of 20.

Laura Petrie and Uisdean Vass

Scottish law firm Ledingham Chalmers has launched a new 
exploration and production practice and Aberdeen-based 
partners Laura Petrie and Uisdean Vass have joined the firm 
from Womble Bond Dickinson. Mr Vass has also taken up the 
newly-created head of oil and gas position.

The new practice will advise upstream companies on a range 
of issues including contracting and regulatory matters such 
as acquisition, divestment and farm-in arrangements, as well 
as operational considerations and decommissioning.

Cara Thomson 

Aberdeen & Northern 
Estates, a division of ANM 
Group, has appointed Cara 
Thomson as a rural surveyor. 
Cara, a graduate of the 
Royal Agricultural College 
in Cirencester, is a rural 
surveyor and a registered 
valuer with the Royal 
Institution of Chartered 
Surveyors (RICS) and 
has extensive experience 
working in the North-east.

Robert Wicks 

Aberdeen Football Club 
is strengthening its senior 
management team with 
the appointment of Robert 
Wicks as commercial 
director to deliver an 
ambitious five year strategy 
that includes growing 
revenues, becoming a 
European Top 100 Club and 
delivering the £50m plans 
for a community sports hub, 
football training academy 
and stadium.

Mark Duncan 

Mark Duncan, head of 
Glenbervie operations 
at Macphie, has been 
appointed technical 
director to its board, taking 
the lead on research and 
development, quality 
and safety, health and 
environmental. Mark, who 
joined Macphie in 1995 as 
Glenbervie quality assurance 
manager, was head of 
quality and regulatory affairs 
before taking up his current 
role.

Albert Allan 

Albert Allan has joined 
KCA Deutag as senior vice 
president of RDS, its rig 
design and engineering 
subsidiary. Based in 
Aberdeen, Albert will 
have responsibility for 
spearheading RDS’s 
activities worldwide. He will 
also become a member of 
KCA Deutag’s executive 
management team, 
reporting directly to chief 
executive officer, Norrie 
McKay.

Hugh Little

Hugh Little has been 
appointed chairman of 
CLAN Cancer Support, after 
joining the board in 2016 
as director of finance. Prior 
to retiring from full-time 
employment in 2015, he had 
enjoyed a successful career 
in the financial industry and 
held a number of non-
executive roles in both the 
public and private sector.
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C & C Technical Support Services Limited
Functional Safety and Process Safety Training and 
Consultancy

T 01339 886618
E info@silsupport.com  / clive.timms@silsupport.com 
W www.silsupport.com
C Clive Timms, director 
_

Chrysaor Ltd
Chrysaor is the leading independent Exploration & 
Production company in the UK. Its vision is to create a 
market leading North European E&P company that it and 
its stakeholders can be proud of.

T 02031 787730
E bob.fennell@chrysaor.com
W www.chrysaor.com 
C Bob Fennell, operations director & general manager
_

CONSUB Limited
Engineering contractor providing project management, 
engineering, technical authority and integrity 
management services to the Oil & Gas sector

T 01224 933636
E gavin.stevenson@consub.com
W www.consub.com
C John McClarey, managing director
_

Crimson Aberdeen Ltd
Project and engineering consultancy and system 
development

E  guy.cook@crimson-eng.com
C Guy Cook, managing director
_

EWF Group
Electrical, interior and property services

T 01224 660248
E diane@ewfltd.co.uk
W www.ewfltd.co.uk
C Diane Stephen, managing director
_

Global Energy SCS Ltd
Quality engineering & rig services

T 01224 356500
E info@gegroup.com
W www.global-scs.com
C Roy Milne, general operations manager

Granite City Comiccon
Conference & fan expo, specialist events, charity work, 
education & fun

T 07849 595707
E info@granitecitycomiccon.co.uk
W www.granitecitycomiccon.co.uk
C Colin Penny, director
_

Mark Shaw Funeral Services 
Funeral directors

T 01224 640008
E  care@shawfunerals.co.uk
W www.shawfunerals.co.uk
C Mark Shaw, funeral director
_

Marsh Ltd
General insurance broker

T 01224 656656
E carole.innes@marsh.com
W www.marsh.co.uk
C Carole Innes, client service executive
_

Montagu Evans LLP
For nearly a century, Montagu Evans has helped its 
clients shape some of the UKs largest commercial, 
residential and mixed-use property projects. 

W www.montagu-evans.co.uk
E enquiries@montagu-evans.co.uk
C Malcolm Hewines, partner
_

Norbar Torque Tools Ltd
Manufacturers of torque tools, equipment and solutions 

T 01295 270333
E jmcintosh@norbar.com
W www.norbar.com
C  James McIntosh, Technical Support Engineer – 

Scotland
_

Taxassist Accountants 
Accounting and tax services for small business

T 01224 637100
E info@nordrop.co.uk
W taxassist.co.uk/aberdeen
C Steven Mearns

The Crab Company (Scotland) Ltd
Fishing company, producer and exporter of live shellfish 
and cooked shellfish products.

T 01779 487393
E colin@crabscotland.com
W www.crabscotland.com
C Colin Anderson, director
_

The Quality Atlas Ltd
Bespoke business solutions and adhoc, interim or 
full consultancy support in Data Protection & Privacy 
(GDPR) and Quality, Governance & HSE.

T 07710 152332
E jaffreyh@thequalityatlas.com
C Hayley Jaffrey, director
_

Virgin Trains East Coast 
Rail operator on East coast

T 07525 589012
E Sue.Perez@virgintrains.co.uk
W www.virgintranseastcoast.com
C Sue Perez, commercial manager

Welcome to the Chamber

To see the full member directory visit www.agcc.co.uk/directory
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Thursday September 27, 2018

Nominations close

@AGCCevents

Awards ceremony

Tuesday March 27, 2018

www.agcc.co.uk/northern-star

The Northern Star Business 
Awards recognise companies 
around the North-east for their 
exceptional accomplishments 
across a range of fields 
from energy to innovation, 
customer service and people 
development.
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