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The North-east’s premier business 
publication is circulated to all 
Chamber members and the wider 
business community.
Published 11 times a year, the Business 
Bulletin is distributed through many key 
locations such as Aberdeen Airport and 
high profile reception areas.

Each month, it features a mix of interviews 
with some of the region’s most influential 
business people, articles on topical and 
timely business issues and the latest news 
from the North-east business community 
as well as highlighting issues of relevance to 
the region.

The Magazine

Key Contacts
Editor
Laura Grant
T: 01224 343926
E: business.bulletin@agcc.co.uk

News Features
Graeme Smith Media
T: 01224 275833

Advertising
Jim Bruce
T: 01224 343905
M: 07715 639003
E: advertising@agcc.co.uk

15,000
monthly
readers

Read the bulletin online
www.agcc.co.uk/business-bulletin
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Advertising
Rates

Double page spread
420 x 297mm (+3mm bleed)

Full page
210 x 297mm 
(+3mm bleed)

Half page 
(Landscape)
180 x 129mm 

Quarter page
88 x 129mm 

Strip ad
180 x 30mm 

Half page 
(Portrait)

88 x 277mm 

Available packages include a range of artwork and advertorial options. 

Double page spreads can incorporate one full page 
advert plus any combination of options 2, 3 or 4 as 
shown below, with any advertorial copy laid out 
in-house under Business Bulletin house style.

Artwork should be supplied as per the full page spec 
stipulated below; with supporting copy sent in a word 
document along with an accompanying high resolution 
(minimum 1MG) image.

Please note that any submitted content which exceeds 
this length will be amended and photographs which are 
not of a high enough quality for printing unfortunately 
cannot not be used.

Full page
Advertorial

Full page advertorial: 
maximum 500 words 
of copy plus one 
image, or 550 words 
and no image.

250 words 
plus one 
image, or 

300 words 
and no image

250 words 
plus one 
image, or 

300 words 
and no image

400 words 
plus one 
image, or 

450 words 
and no image

2

3 4

350 words 
plus one 
image, or 

400 words 
and no image



Members Third Sector Non-Members

Outside Back Cover £1,075 £750 £1,650

Inside Front Cover £1,450 £1,015 £2,200

Inside Back Cover £1,020 £715 £1,555

Double Page Spread £1,600 £1,125 £2,350

Full Page £970 £675 £1,450

Half Page £670 £470 £995

Quarter Page £460 £320 £700

Strip Ad £245 £170 £370

Rates are subject to VAT at current rate

Artwork Specification
Artwork to be supplied in CMYK, 300dpi and in PDF, EPS, JPG or TIFF formats. 
When supplying PDF or EPS files please convert text to outlines. Artwork that is not 
to the correct specification will be sent back for amendment.

Discounts
Booking a series of adverts to run across a number of issues is a cost-effective way 
of maximising returns on your investment. The following discounts apply:

1-2 adverts – standard rates apply

3-5 adverts – 20% discount

6-11 adverts – 40% discount

Design service
Should you require support to create your artwork, we can provide this service for 
an additional fee. Contact us to discuss the options. Please note, any content which 
requires design work is subject to an earlier deadline than those listed at the end of 
this media pack.



Something 
different?
A front-cover gatefold sends a strong 
statement to our readers, opening up 
onto three pages

MORE INFORMATION OVERLEAF



Cover Gatefold
Present your creative messaging with opening panels on the inside of our 
Business Bulletin cover - front or back.

GATEFOLD
PAGE

INTERNAL 
SPREAD

200mm 209mm

29
7m

m

200mm

(+3mm bleed) (+3mm bleed)

PDF of technical specification will be provided

Something different?
We work with our advertisers to 
make sure they get the best possible 
results from their advertising efforts 
by offering innovative solutions such 
as bellybands, gatefolds or furnished 
inserts that can be bound or glued to 
the magazine. Or you can raise your 
company’s profile at a specific event 
with a banner display or by inserting 
a specific business message in an 
event delegate pack.

MAGAZINE
PAGE

(inside front page)

205mm 208mm

29
7m

m

Centre Gatefold
Printed both sides the centre gatefold gives you 8 pages to present your message 
to the Business Bulletin audience.

208mm 205mm

C
en

tr
e 

Example bellyband



Insert
Rates

Weight Members Third Sector Non-Members

Up to 10 grams £495 £345 £740

11-20 grams £635 £505 £950

21-30 grams £775 £545 £1,175

Over 30 grams Price on application

Insert Prices

1,900 copies of the insert to be supplied to our distributors in Perth by the deadline

Inserts are a great opportunity to distribute brochures or flyers out to the 
North-east business community.

Online
Advertising

Members Non-Members

Button advert (800 x 600px) £100 £133

Home page button advert (800 x 600px) £150 £200

www.agcc.co.uk Aberdeen & Grampian Chamber of CommerceAberdeen & Grampian Chamber of Commerce www.agcc.co.uk/research
Aberdeen & Grampian Chamber of Commerce - ResearchAberdeen & Grampian Chamber of Commerce - Research

Example of home page advertising Example of advertising space available on 
other pages of the website

ADVERT ADVERT

ADVERT

Per calendar month



Editorial 
Opportunities
There are a number of editorial and 
advertorial platforms within the 
Business Bulletin. To ensure a diverse 
mix of articles, sectors and opinions, 
the editorial team directly commission 
many of these however we are always 
interested to hear from Chamber 
members with a story to tell.

If you wish to contribute articles and 
photos for consideration, here are some 
guidelines to help you succeed: 

• A full page article has a maximum 
word count of 450. Any submitted 
content which exceeds this length will 
be amended.

• Contributions should, wherever 
possible, be sent with a suitable high 
resolution image a minimum of 1MB in 
size.

• All submissions, including 
commissioned articles such as 
‘Business lessons I’ve learned’ and 
‘Opinion’ columns, must be received 
by the stipulated deadline. Content 
received after that date cannot be 
used.

• Please note that all articles linked 
to advertising sales will appear as 
‘Advertising Features’.

Advert specification
Artwork should be provided at 800px 
(w) x 600px (h) and in JPEG or PNG.

Email artwork to 
production@agcc.co.uk

13,000+
unique visitors 
per month

Web advertising offers a trackable 
service where we can notify you of the 
number of impressions and clicks that 
your advert has received. 



ON THE MOVE
Who is going places in the region?

BUSINESS LESSONS
Lessons from influential 
business leaders

HOT TOPIC
Topical views from the local 
business community

OPINION
Experience and expertise 
from local figures

14.

HOT TOPIC
FEBRUARY  2018

“Wow, what an interesting question. A difficult one too! I think Aberdeen has only 
recently caught up with other cities by hosting the likes of Great Aberdeen Run 
and Enjoy Music Festival and the benefits of such events were clear to the city. 
Aberdeen is also hosting its very first Gay Pride Parade this year which is brilliant 
for the city. It shows how we are a modern, cultural city thriving with the times. 

I would like to see Aberdeen play host to the likes of MTV Europe Music Awards 
and I think with the new AECC being built, it’s something we could certainly do. 
The SSE Hydro in Glasgow once hosted it, bringing big names like Ed Sheeran, 
Ariana Grande and Alicia Keys. An event that big would put Aberdeen on the 
map for other major events including sport events.”

Leigh-Anne MacKenzie, owner, LaLa Lights

“I am a total geek so the event I would like to see is the Gartner Symposium. 
Gartner is the world’s leading research and advisory consultancy and they 
identify the IT trends for the year ahead - everything that is going to be hot in 
IT. The symposium is to IT what Offshore Europe is to the oil and gas industry. It 
would be appropriate to hold it in Aberdeen at the moment because we have a 
country-leading fibre network here - we are becoming a real digital economy.

“It would recognise that Aberdeen is becoming a hub for digital skills and 
network capability. Aberdeen is Scotland’s first Gigabit City with Edinburgh 
and Glasgow having followed suit. We were ahead of the curve. Aberdeenshire 
has challenges being more rural but Aberdeen City is really good. If the Gartner 
Symposium was held here it would attract a lot of people in the digital industry 
and have benefits for tourism as well.”

Greig Scott, sales executive, Commsworld

“I would like to see an event showcasing those locally who offer individual 
coaching, mentoring, training and workshops, focusing on quality of life/work. 
With growing recognition of the importance of individual wellbeing and resilience 
in the workplace, there are several ways in which you can create positive change 
in your working life. According to LinkedIn’s Purpose at Work report, 74% of 
candidates want a job where they feel like their work matters.

It’s been a tough few years for many that have been badly affected by the 
oil industry recession; people have faced career disruption and on-going 
uncertainty about the future. Although my company is running a course in 
Aberdeen it is often large consultancies from London which come north 
to provide these services when there is expertise here at the heart of the 
community. As well as highlighting the locally available skills, such an event would 
create an opportunity for people to understand the options available to them.”

Leonie Gordon, life coach, Eyes Wide Opened

What event would you like 
to see come to Aberdeen?

31.

FEBRUARY  2018
OPINION

by Kirsty MacCormick,
director of spa at the Kohler 
Waters Spa, Old Course Hotel

KOHLER Waters Spa has been 
operating with huge success at 
the Old Course Hotel for many 
years, however, it was our desire 
to grow this product and ensure 
it was meeting guests needs. 
We had a chance to invest 
in and grow the spa and we 
took it. After reviewing all the 
feedback from our customers, 
we decided that we wanted the 
new spa to be more bespoke, 
to offer different spa journeys 
to different guests and to have 
a clear distinction between 
the fitness facilities and the 
indulgent spa facilities. 

We are extremely proud to be bringing 
a specialised spa to the heart of 
Scotland that separates the guest’s 
experience into two journeys; spa and 
fitness. This is primarily what made us 
decide to invest in refurbishing. We 
wanted to expand upon the existing 
space so that we could offer guests 
a dedicated and specialised spa area 
that is separate from the fitness and 
leisure facilities, rather than the former 
one size fits all approach. 

We also wanted to make the spa more 
attractive to day visitors, either those 
who live locally in St Andrews or those 
visiting from Edinburgh and Glasgow. 
We also hope to attract visitors from 
Aberdeen. The expansion has allowed 
us to accommodate more day guests; 
we now have 13 treatment rooms to 
meet the growing demand. We also 
made the decision to remove the rule 
that only spa members and hotel 
guests can access the spa, we have 
opened the spa up to everyone and 
guests can now pay to visit the spa 
without a membership. 

Many people visit St Andrews because 
of its coastal scenery and to feel 
the calming effect of the water. The 
extension of the spa has allowed us to 
offer guests staying at the Old Course 
Hotel the unique opportunity to 
indulge in the healing effects of water 
with our wet treatment rooms and 
bathing experiences.  

We also made the decision to 
introduce a Spa Café in order 
to provide visitors will a full spa 
experience. Previously, guests were 
having to have lunch elsewhere in 
the hotel or in St Andrews which 

contradicted our business goal to 
deliver a seamless spa journey to 
guests. The Spa Café will allow visitors 
to spend the full day at the spa which 
is more convenient for them and 
makes financial sense for us. 

In terms of fitness, we were noticing 
a growing demand for a full range of 
classes. The extension has allowed us 
to offer more room for classes and 
given us the chance to implement 
fully integrated fitness packages with 
both instructor led training and virtual 
training using the latest technologies.

We are positive that the investment in 
the spa will naturally draw in visitors to 
the Old Course Hotel and St Andrews 
itself, from both the UK and abroad. 
By investing in the spa, we are able to 
offer guests a well-rounded spa and 
fitness experience when they stay at 
the hotel, encouraging repeat and 
longer stays at the hotel.

Old 
Course, 
new 
attractions

What was your first job?
Butchers assistant at William Low   
in Inverness

When would you like to retire?
If I could work from my imaginary 
home in Harris in the Outer Hebrides I 
would never retire

What did you have for breakfast?
Toast, as my three kids took all the milk 
before I got to the kitchen

Who, or what, inspires you?
Seeing people develop and achieve 
things that make them proud

What’s the last book you read / 
film you saw?
Book – Michael Morpurgo “Listen to 
the moon” – with my oldest son    

Film – Thor Ragnarok with the kids

What does your company do that 
others don’t?
At TaxAssist we focus exclusively on 
individuals and small businesses and we 
operate from ‘shop fronted’ premises 
so we can provide an interactive and 
friendly environment for our clients.

What are the most pressing 
challenges that your industry 
sector faces today and why?
HM Revenue & Customs (HMRC) is 
pushing on with the Making Tax Digital 
system which really means ‘Making 
Accounts Digital’ as well as quarterly 
tax returns. It is pressing because HMRC 
has put the onus on the accounting 
profession to educate taxpayers and 
prepare them for the digital future. At 
TaxAssist we are relishing this challenge 
by offering subsidised accounting 
software and free training to our clients.

What is the hardest lesson you 
have learned in your career to 
date?
No matter how hard you try, if the 
owner of the business is not you, 
there will be a limit to how far you can 
influence the culture of the organisation. 
There comes a point where you have to 
accept that or move on.

What is the most valuable piece 
of business advice you have ever 
received?
Trust is the basis on which almost all 
business success is achieved.  

What’s been your proudest career 
achievement to date and why?
There are a few I am really proud of 
but if I had to pick one it would be 
the achievement of my chartered 
accountant qualification at the first 
attempt. When I left school with little 
in the way of Highers I never believed 
I would make it, but something clicked 
for me in Aberdeen and I have loved 
this city ever since.

If you could make one thing 
happen tomorrow that would 
benefit North-east Scotland, what 
would it be?
Meaningful reductions in business rates 
to encourage investment from other 
industries.  

Steve Mearns,
director, TaxAssist Accountants

Quick 
fire 
round

FEBRUARY  2018
BUSINESS LESSONS

39.45.

FEBRUARY  2018
ON THE MOVE

Hayley Anderson 

Hayley Anderson has 
joined the expanding 
commercial team in the 
Aberdeen office of DM Hall, 
chartered surveyors, as its 
new commercial valuation 
surveyor. A University of 
Aberdeen honours graduate 
in property and spatial 
planning, Hayley went on to 
earn an MSc in sustainable 
rural development in late 
2013 before joining the 
council. 

Daniel Laird  

Stagecoach has appointed 
Daniel Laird as commercial 
director for its North 
Scotland business. Daniel 
has been in the transport 
industry since 2008 when 
he started at First Glasgow 
as a part-time driver. After 
completing his studies, 
Daniel joined the graduate 
scheme before taking the 
position of commercial 
manager at First Aberdeen 
in 2014.

Anna Mitchell  

ANM Group has appointed 
Anna Mitchell to its 
board. She has run the 
popular Castleton Farm 
Shop since 2008 - her 
main responsibility in the 
Castleton Farm family 
business - and brings 
considerable experience 
across the agriculture, 
hospitality and catering 
sectors.

Adrian Watson 

Adrian Watson, chief 
executive of Aberdeen 
Inspired since 2016, has 
taken up the voluntary 
position of national 
chair for Scotland of the 
Association of Town Centre 
Management. He will 
oversee work to promote 
town and city centres across 
Scotland as the association 
works to increase footfall 
numbers and customer 
spending.

Marie Bernard and Dan Jansen 

Marie Bernard has been named the new CEO of Nextlaw 
Labs, an accelerator of early-stage technology startups 
focused on the legal industry. Launched in 2015, Nextlaw 
Labs is an autonomous, wholly owned subsidiary of Dentons, 
dedicated to developing and deploying new technologies 
which transform the business and practice of law. Dentons 
formalised its combination with Maclay Murray & Spens in 
October. Dan Jansen, formerly the CEO of both Nextlaw 
Labs and Nextlaw Ventures, will focus on Nextlaw Ventures 
as CEO. Jansen will spend his time preparing for a second 
round of investment so Dentons can continue to support its 
brand for innovation.

Brad Baker 

Global oil and gas solutions 
provider Tendeka has 
appointed Brad Baker as its 
new chief executive officer. 
He joins after a 27-year 
career with Baker Hughes, 
most recently as vice 
president of stimulation and 
production enhancement; 
and has worked across key 
oil and gas regions.

Vivian Bisset 

Liberty, a new retirement 
village being built at the 
heart of the growing town 
of Chapelton, has appointed 
Vivian Bisset its first local 
sales lead. Vivian, a property 
manager with more than 
20 years’ experience in the 
Scottish residential market, 
will run the newly-opened 
Liberty sales suite at Liddell 
Park in Chapelton.
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Editorial
Calendar
In 2018, the Business Bulletin will focus on the following themes. While we have 
outlined some potential advertising and editorial routes which may fall under 
these broad themes, they aren’t exclusive. If you have a story to tell, we want to 
hear about it.

Month Theme This could include:

February Leisure Events, culture & leisure, travel, hotels & hospitality

March Next
Generation

Modern apprentices and graduates, rising stars, 
innovation & sector diversity, decommissioning

April Digital e-Commerce, technology & innovation, cyber-
crime & protection, social media, marketing & 
communications, telecoms & IT

May Growth Growing the economy, a business, a sector, a 
workforce

June Micro Thriving economies around the Shire, SMEs & 
start-ups, smart technologies

July Macro Globalisation, international trade importing & 
exporting, legal, medical

August CSR Third Sector, corporate giving & community 
partnerships, green business, wellbeing in the 
workplace, inspirational business

September Property Commercial & residential, architecture, intellectual 
(inventions & patents), investment & infrastructure

October Money The Budget, banking & finance, accounting & 
tax, retail, pensions, professional services, wealth 
management, mergers & acquisitions

November People Skills, training and workforce development; 
colleges & universities, women in business, health 
& sport

December Environment Oil & gas, agriculture, recyling & waste, land & sea, 
North-east food & drink



Bulletin
Deadlines

Booking 
Deadline

Artwork 
Deadline

Inserts to 
Distributor

Lands on 
Desks

February Jan 8 Jan 10 Jan 26 Feb 1

March Feb 5 Feb 7 Feb 23 Mar 1

April Mar 5 Mar 7 Mar 23 Apr 2

May Apr 9 Apr 11 Apr 27 May 3

June May 7 May 9 May 25 Jun 1

July Jun 11 Jun 13 Jun 22 Jul 2

August Jul 9 Jul 11 Jul 27 Aug 2

September Aug 6 Aug 8 Aug 24 Aug 31

October Sep 10 Sep 12 Sep 28 Oct 4

November Oct 8 Oct 10 Oct 26 Nov 1

December Nov 12 Nov 14 Nov 23 Nov 30

Information correct at time of print but may be subject to change

•  Please note, by purchasing an advertising booking, the advertser (whether they are the 
advertiser of the product or service referred to in the advertisement or the advertising 
agency or media buyer for such advertiser) is agreeing to the terms of our cancellation 
policy and will be liable for any charges in relation to late cancellations. 



Terms and
Conditions

1. Bookings will not be confirmed without submission of a signed media 
confirmation form

2. By signing the media confirmation form, the client accepts Aberdeen & 
Grampian Chamber of Commerce’s Terms & Conditions for the Supply of 
Services and Products which are set out in full at: 
http://www.agcc.co.uk/terms

3. Aberdeen & Grampian Chamber of Commerce is not liable for errors in 
artwork

4. All artwork is subject to approval by Aberdeen & Grampian Chamber of 
Commerce and conforms to the British Code of Advertising Practice

5. Clients must provide artwork to the correct specification for the advert 
booked. We will not alter client artwork

6. Notice of cancellation of your order in relation to services involving a 
media publication booking (including adverts, inserts, web adverts and 
web links) must be served by you in writing before the booking deadline 
date. Where such cancellation takes place more than or equal to 7 days 
prior to the date of that booking deadline date, 50% of the order cost 
will be payable or should payment have been made in advance 50% of 
the order payment shall be refunded. Where cancellation takes place 
lwess than 7 days prior to that booking deadline date, 100% of the order 
cost will be payable or should payment have been made in advance no 
refund shall be made.

7. Given the high quantity of submitted content, please note that proofs 
cannot be supplied. All editorial pages will be laid out in Business Bulletin 
house style however, to ensure your article appears as you would wish, 
please do keep within the required word count.

@chambertalk
@AGCCevents
@AGCCtraining
@AGCCresearch



The Hub
Exploration Drive

Aberdeen Energy Park
Bridge of Don

Aberdeen
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